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Providing Comprehensive Wealth Management 

At Britton-Seymour Private Wealth Management Group of Wells 
Fargo Advisors, we believe your success should be measured not 
just by your financial well-being, but by how confident you feel 
about your future. Our mission is to help you live the life you want, 
and in some special cases, the life you thought was beyond reach, 
through the careful development of a custom-tailored wealth 
management plan based upon personalized, knowledgeable 
advice.  

Some people think wealth management is all about money. On our 
team, it’s about professionalism, integrity, and trust. 
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BUY A BRICK...
     FOR THAT      
        SPECIAL SOMEONE!

TO A BETTER
COMMUNITY WHILE
CELEBRATING
LOVED ONES!
Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 
installed once a month, so 
order yours today! Gift 
certificates available.

For more information,
call JoyEl Duff at (954) 468-1541 or 
email bricks@goriverwalk.com
Visit www.GoRiverwalk.com
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PREPARE FOR UPCOMING

KING TIDES
King tides have historically caused street flooding in low-lying areas of our 
community. The City uses a portion of property tax revenue, along with 
stormwater fees, to invest in critical infrastructure and strategies to reduce the 
frequency, duration and intensity of tidal flooding in vulnerable areas. 

BE AWARE: Since we experience 
two tidal cycles each day, be 
aware of the timing of the high 
tides and how they may affect 
your travel plans. 

STAY SAFE: Avoid driving on 
flooded streets. If you experience 
flooding on your street, make sure 
storm drains are not blocked. 

MINIMIZE WAKE: Boaters should 
keep their wake to a minimum to 
prevent wave overwash on to 
the Riverwalk.

PREPARE: Review flood safety 
tips, evaluate your property’s 
readiness and check your flood 
insurance policy.

PREDICTED 
2026 KING TIDES
• November 5-11

• November 22-28

• December 24-25

For more information 
and proactive steps 
you can take, please visit 
fortlauderdale.gov/kingtides. 
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It’s about more
than money.
It’s about the
experience.

At United Community Bank,

our mission is to provide

exceptional banking service

while caring deeply for the

communities we serve. We

provide sound expertise and

creative financial solutions to

meet your banking needs.

450 East Las Olas Blvd., Suite 150, Fort Lauderdale

Kevin Rogers
President
O 954-513-3046
kevin_rogers@ucbi.com

4301 N. Federal Hwy., Fort Lauderdale

Member FDIC @2025 United Community Bank ucbi.com

It’s about more
than money.y.y
It’s about the
experience.

At United Community Bank,

our mission is to provide

o

our mission is to provide

exceptional banking servicee

while caring deeply for the
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To be the catalyst in building and nurturing Riverwalk & the 
Riverwalk District as a vibrant community connected by the New River.

MISSION STATEMENT
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Know a Fort Lauderdale Legend?
Nominate them for the Walk of Fame! We honor citizens who’ve made 

a lasting, positive impact on our city. Honorees are enshrined with a 

paver along the A1A sidewalk north of Las Olas Boulevard. 

The deadline for nominations is 
Monday, December 14, 2026.

Submit a nomination by scanning the 
QR code or visiting ftlcity.info/wof.



D’ANGELO

THE LEADERS IN CONDOMINIUM SALES

High Floor Updated Favorable "07" Stack. Gorgeous Sunset & City 
Views from this Sungarden Model. Spacious Kitchen with Light & 
Bright Quartz Countertops, New Appliances, Full Size Washer/Dryer, 

Large Master Suite with 2 Closets & Dual Access Remodeled Bath.

WATERGARDEN | 1 BED 1 BATH

JUST SOLD

High-floor unit with direct river views and stunning sunsets. Features 
Brazilian eucalyptus wood floors, a gourmet kitchen with granite 
countertops, & smart home technology. Floor-to-ceiling windows, 

electric shades, spa-style bath, & recent upgrades throughout.

WATERGARDEN | 2 BED 2 BATH

JUST SOLD

Remodeled east-facing Moonglow. 2 bedroom 2 bath with 10' 
ceilings, waterfall quartz countertops, Italian cabinetry, stainless steel 
appliances, and 24x48 porcelain floors. Extended balcony with river 
and garden views. Includes 2 parking spaces & a private storage locker.

WATERGARDEN | 2 BED 2 BATH |  $689,000
Rarely available! This 3 bedroom 3 bath residence has it all! The 

views, the square footage and the upgrades! Directly on the 
Intracoastal! Upgrades include marble floors, gourmet kitchen, 

fireplace, stacked stone wall accents, custom wet bar and more!

BAYSHORE TOWERS |  3 BED 3 BATH
Rarely available! This 3 bedroom 3 bath residence has it all! The 

views, the square footage and the upgrades! Directly on the 
Intracoastal! Upgrades include marble floors, gourmet kitchen, 

fireplace, stacked stone wall accents, custom wet bar and more!

BAYSHORE TOWERS |  3 BED 3 BATH
North East Corner Unit with Direct River Views! Beautifully 

Renovated with Open Modern Kitchen featuring Glossy Cabinets, 
Waterfall Porcelain Countertops, Large Island, Wrap Around 

Terrace, Custom Closets and Side by Side Parking Spaces Included

The Symphony  |  3 BED 2.5 BATH  |  $795,000

NEWLY PRICED

High Floor Champagne Model, Stunning Views of Ocean, 
Intracoastal & River views from every room. Poggenpohl Kitchen, 

Marble Baths and Expansive Terrace.

Las Olas Grand | 2 BED 2.5 BATH  | $1,375,000

HIGH FLOOR WITH STUNNING VIEWS

Beautifully updated residence featuring a desirable split-bedroom 
floor plan with stunning city & sunset views from large glass balcony. 
Move-in ready with a refreshed kitchen offering refaced cabinetry, new 
appliances, updated bathroom cabinets, plus new blinds & curtains.

WATERGARDEN | 2 BED 2 BATH |  $619,000

JUST LISTED JUST LISTEDNEWLY PRICED

THE WATERGARDENNEWLY PRICED

WATERGARDEN | 3BD 2 BA | $1,067,000
Seaview model completely renovated, new kitchen with quartz 
counter tops, custom cabinets with pull outs, new stainless 
appliances, remodeled baths, 2 terraces, sunrises & sunset views! 

Beautifully furnished, offered turn key!

This immaculate Champagne Unit provides views of the river, intracoastal 
and ocean. There is a home office as well as a separate laundry room. 
High end finishes throughout such as Poggenpohl Cabinetry, Sub Zero 
Fridge and Thermador ovens, as well as marble master & guest baths.

JUST SOLD

Las Olas Grand | 2 BED 2.5 BATH
Bright, open, and impeccably maintained residence with city & ocean 
views. Features tile & wood flooring, newer A/C & water heater, 
upgraded lighting, walk-in closets, & an oversized LG washer/dryer. 

Resort-style amenities including a rooftop pool.

NEWLY PRICED

Nu River Landing | 2 BED 2 BATH  |  $472,000



D’ANGELO

Information based on The National Multiple Listing Service and Regional Association of Greater Ft. Lauderdale. Information is believed to be accurate but not warranted and is subject to errors, omissions, or changes without notice. 
If your property is currently listed, please do not consider this solicitation. Copyright 2026 D’Angelo Realty Group LLC.  All Rights Reserved.

W W W. D A N G E L O R E A LT Y. C O M

OVER 30 YEARS  OF EXPERIENCE FOR ALL YOUR REAL ESTATE NEEDS!

JOHN D’ANGELO 
BROKER/OWNER 
(954) 463-9881
411 N. New River Dr. 

Fort Lauderdale FL, 33301

SEARCH LIVE INVENTORY
Scan the QR Code!

5 - STAR

M O S T  S A L E S

High Floor Champagne Model, Stunning Views of Ocean, 
Intracoastal and River views from every room. Poggenpohl 

Kitchen, Marble Baths and Expansive Terrace.

Las Olas Grand | 2 BED 2.5 BATH  | $1,400,000

In the Center of Las Olas! This Modern Residence is an Opportunity! 
Upgrades Throughout: New Kitchen Cabinets, Stainless Appliances, 
Custom Built-ins & Cabinets Throughout the Unit, Wood Floors, 
Marble Bath with Separate Glass Enclosed Shower and Jacuzzi Tub

350 Las Olas Place | 1 BED 1 BATH

JUST SOLD

NEWLY PRICED

VISIT OUR NEW OFFICE ON THE RIVERWALK! 
411 N. NEW RIVER DR. FORT LAUDERDALE FL, 33301

Rarely available 3-bedroom, 3-bath residence with stunning direct 
Intracoastal views. This beautifully upgraded home features tile flooring, 
a modernized kitchen, and renovated baths. Enjoy spacious living along 

with the convenience of large additional storage included.

BAYSHORE TOWERS | 3BD 3BA | $925,000

JUST LISTEDPRICE REDUCED

JUST LISTEDJUST SOLD

WATERGARDEN | 2 BED 2 BATH
High-floor SE Corner Moonglow Floor Plan! Most sought-after 03 

stack offering direct southeast ocean views. Huge wraparound glass 
balcony with unobstructed panoramic views of the river, intracoastal & 

ocean. Wood floors, built-in closets  &  2 parking spaces.

Completely reimagined Riverside Unit with over $200,000 in high-
end upgrades, with over 1600 sq ft this residence offers a seamless 
blend of modern luxury & effortless living. Sleek glass-railed terrace 

showcasing breathtaking river & ocean views. 2 parking spaces.

JUST SOLD

WATERGARDEN | 2 BED + DEN 2 BA

NEWLY PRICED

Amazing River Views from this high floor "02" stack! 
Completely renovated and ready to move in! Custom Office 

with Built Ins, Wood Floors, White Quartz Counter tops, Floor 
To Ceiling Glass in Every Room.

JUST SOLD

Watergarden | 2 BED 2 BATH

High Floor Champagne Model, Stunning Views of Ocean, 
Intracoastal and River views from every room. Poggenpohl 

Kitchen, Marble Baths and Expansive Terrace.

Las Olas Grand | 2 BED 2.5 BATH  | 2 BED 2.5 BATH  | | $1,400,000| $1,400,000|
Clean, modern, and move-in ready, this spacious residence 
offers a seamless blend of comfort and style, featuring direct 
river views and private balconies off the kitchen, living room, 

and primary suite to enjoy spectacular sunrises and sunsets.

UNDER CONTRACT
WATERGARDEN | 3 BED 2 BATHWATERGARDEN 2 BD 2 BA $749,000

Stardust split floor plan aggressively priced to sell. East-facing 
residence with direct river views. Brand new stainless steel 
appliances, built in closets, wood flooring, New a/c, 2 parking 

spaces and a private storage unit.



F R O M  T H E  B O A R D
BY HOWARD ELFMAN

Chair 
Riverwalk Fort Lauderdale
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I’ll admit it: I know what I like to drink.
But if you put a long wine list in front of me and ask 

me to pick a bottle, I’m not pretending to know every 
grape, region or vintage. Th at’s when I’m happy to have a 
sommelier at the table.

And I think that’s one of the things that makes Fort 
Lauderdale such a great place to live right now.

Our restaurant scene has changed dramatically over the 
years. When I fi rst came to Fort Lauderdale in 1989, the city 
was certainly known for great restaurants, but the depth and 
sophistication we see today is diff erent. Today, you can walk 
into restaurants throughout our city and fi nd people who 
have made food, wine and hospitality their profession — and 
their passion.

Sommeliers are a big part of that.
What I appreciate about a good sommelier is that they 

don’t make wine feel complicated. Th ey make it feel 
accessible.

Th ey don’t just ask, “Red or white?”
Th ey want to know what you enjoy. Th ey want to know 

what you’re ordering. Maybe they ask if you’re looking for 
something familiar or want to try something diff erent. 
And then they take all that information and make a 
recommendation.

Th at’s hospitality.
And I’ve always thought the best hospitality is personal.
Aft er more than 35 years of living and working in Fort 

Lauderdale, I’ve watched our city become much more 
sophisticated without losing the things that make it special. 
We are still a city built around the water. We still love being 
outside. We still value good meals and good company.

But today, there are simply more choices.
More restaurants. More chefs. And more people bringing 

knowledge and experience from all over the world to our 
community.

Th e sommelier is a good example of that evolution.
You don’t have to know anything about wine to appreciate 

what they do. In fact, I think the best ones are the people 
who make you feel comfortable admitting that you don’t 
know.

Tell them what you normally drink.
Tell them what you’re having for dinner.
Tell them your price range.
And then let them do their job.
You might end up with the bottle you expected — or you 

might end up with something you never would have ordered 
yourself.

Th at’s part of the fun.
For me, that’s really what living in Fort Lauderdale 

is about. We have become a city where you can keep 
discovering something new, even if you’ve lived here for 
decades.

So, the next time you sit down at a restaurant and 
someone approaches the table with a wine list, don’t be 
intimidated.

Ask for their advice.
You may learn something.
You may fi nd a new favorite.
And if you’re lucky, you’ll have a great bottle of wine 

sitting in front of you while you’re surrounded by good 
friends, good food and the city we’re fortunate to call home.

Th at’s a pretty good evening in Fort Lauderdale.  

THE ART OF HOSPITALITY
SOMMELIERS: KNOWING MORE THAN WHAT’S IN THE GLASS
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Fort Lauderdale has developed a vibrant wine culture 
that refl ects its coastal lifestyle, diverse dining scene 
and warm South Florida climate. Sommeliers play an 

important role in the city’s dining and hospitality scene, 
helping guests discover, appreciate and enjoy wine. Th ese 
trained wine professionals specialize in selecting, serving 
and pairing wines with food. From elegant restaurants and 
waterfront dining rooms to relaxed wine bars and specialty 
shops, wine lovers can explore a wide variety of options 
throughout the city.

Many Fort Lauderdale restaurants off er extensive 
wine lists featuring selections from renowned wine-
producing regions, including California, France, Italy, 
Spain, Australia and South America. Crisp Sauvignon 
Blanc, Chardonnay, Pinot Grigio and rosé are particularly 
popular in the warm weather, while Cabernet Sauvignon, 
Pinot Noir, Merlot and Malbec are oft en paired with steaks 
and other hearty dishes.

Th e city’s proximity to the Atlantic Ocean makes wine 
and seafood an especially appealing combination. A 
chilled white or sparkling wine can complement fresh local 
seafood, including stone crab, shrimp, oysters and grilled 
fi sh. For a more casual experience, wine bars off er fl ights 
and by-the-glass selections that allow guests to sample 
diff erent varieties without committing to a full bottle.

Fort Lauderdale also off ers plenty of options for 
wine enthusiasts celebrating special occasions. 
Upscale restaurants oft en feature premium bottles and 
knowledgeable staff  who can help guests select wines to 
complement their meals and personal preferences.

Local sommeliers further contribute to the appreciation 
of wine through tastings, educational dinners and private 
events. Th ey introduce guests to wines from established 
regions such as France, Italy, Spain and California while 
highlighting bottles from emerging wine-producing areas. 
Wine tastings, pairing dinners and seasonal promotions 
off er additional opportunities to discover new producers 
and styles.

For those unfamiliar with wine, a sommelier can make 
the experience more approachable by explaining fl avors, 
grape varieties, regions and vintages in simple terms. Th ey 
can also recommend pairings that enhance a meal and suit 
individual tastes.

Whether you prefer a refreshing rosé along the 
waterfront or a bold red with dinner, Fort Lauderdale off ers 
wine experiences for novices and seasoned enthusiasts 

alike. Th e combination of international wine selections, 
diverse cuisine and a relaxed coastal atmosphere 
makes the city an inviting destination for 
exploring and appreciating wine.

Supporting local restaurants, wine 
bars and specialty shops helps Fort 
Lauderdale’s dining and wine 
culture continue to f lourish. 
Whether you’re selecting a 
bottle to enjoy at home 
or choosing a wine to 
accompany dinner, 
a sommelier’s 
expertise can lead 
to memorable 
discoveries.   

A L O N G  T H E  W A L K

SAVORING FORT LAUDERDALE’S WINE CULTURE
LOCAL SOMMELIERS GUIDE WINE LOVERS THROUGH PAIRINGS, DISCOVERIES AND EXPERIENCES
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BY GENIA DUNCAN ELLIS
President/CEO 

Riverwalk Fort Lauderdale
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SATURDAY, NOVEMBER 14, 2026 • 12 - 4 P.M.
ESPLANADE PARK

400 SW 2nd Street, Fort Lauderdale, FL 

SATURDAY, NOVEMBER 14, 2026 • 12 - 4 P.M.
ESPLANADE PARK

400 SW 2nd Street, Fort Lauderdale, FL 
Experience a world of flavor in downtown Fort Lauderdale

SPONSORS

6TH ANNUAL

RAIN OR SHINERAIN OR SHINERAIN OR SHINE

Another free admission event hosted by Riverwalk Fort Lauderdale,
a 501(c)(3) non-profit organization.

GoRiverwalk.com/RIFF
events@GoRiverwalk.com
RiverwalkFTL
954-468-1541



ARTIST CONCEPTUAL RENDERINGS

Sales Gallery: 1209 E Las Olas Boulevard, Fort Lauderdale, FL 33301
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NOW UNDER CONSTRUCTION. COMPLETION  SPRING 2028

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND 
TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. No federal agency has judged the merits or value, if any, of 
this property. This is not an offer to sell or solicitation of offers to buy the condominium units in states where such offer or solicitation cannot be made. Prices, square footage and availability are 
subject to change at any time without notice. This is a limited time offer. Developer may withdraw offering at any time.

BOUTIQUE WATERFRONT LIVING
Discover a bespoke collection of 44 waterfront residences set on 

200 linear feet of intracoastal waterways. Offering only two flow-

through residences per level, unobstructed intracoastal and ocean 

views, and over 19,000 square feet of inspired amenities, Sage 

Intracoastal Residences will deliver a curated modern sanctuary.

Waterfront 3- and 4-bedroom residences starting in the high $2Ms 
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Members of Riverwalk Fort Lauderdale express 
their support and join us in our mission of 
building a vibrant community. Riverwalk 
supports Downtown’s diverse, mixed-use 
community of arts and entertainment 
establishments along with business, residential, 
judicial, educational, and marine interests. 
TO JOIN, VISIT WWW.GORIVERWALK.COM/MEMBERSHIP

WELCOME
NEW AND RETURNING MEMBERS

EXECUTIVE
Rob Wolfe
Beth Pennington 
Check Point Software

TRUSTEE
Richard Corbet
The Las Olas Group at Morgan Stanley

Kevin Danilo
Batch Local Kitchen

Ed and Lanie Verret
DHL

DUAL
Ryan Mintz and Arlien Marone

INDIVIDUAL
Barbara G. Hubbard

W. Douglas Snyder

TRUSTEE MEMBER

KEVIN DANILO
BATCH HOSPITALITY GROUP, MANAGER-MEMBER

  I joined Riverwalk because I don’t just run a 
business in Fort Lauderdale; I live here too. Batch 
Local Kitchen is part of this community and I see 

every day how much the area around us shapes our business and the 
experience our guests have. Owning restaurants has taught me that 
hospitality doesn’t stop at the dining room, and being a part of the 
community can’t just be within the four walls. It’s about showing up, 
knowing your neighbors and caring about the neighborhood. 

I also wanted to connect with the people who are already doing the 
work. Th ere’s a lot of energy in the group: residents, business owners and 
organizers who care about making downtown safer, more welcoming and 
more fun. Everyone was so welcoming from the fi rst meeting I attended, 
and it made joining an easy decision.

For me, it comes down to this: I want this area to be a place I’m proud to 
live, work and invite people to. Being part of the Riverwalk is a way to give 
back to a community that’s supported us and to roll up my sleeves and help 
make it even better.

every day how much the area around us shapes our business and the 

TRUSTEE MEMBER

BRADLEY LIPKOWITZ
SENIOR RESIDENT DIRECTOR, INTERNATIONAL WEALTH 
ADVISER, MERRILL LYNCH

  Born and raised in Iowa, I graduated from the 
University of Iowa with a degree in fi nance before 

becoming a Floridian. Aft er two years in Jacksonville, I joined Merrill 
Lynch’s Southeast Divisional Leadership team, where I spent nearly a 
decade in Coral Gables and Miami.

Miami is also where I met the love of my life. My wife, Sonja, was 
born and raised in Germany. As unlikely as it may sound, an Iowa boy 
and a German girl found each other in Miami and built a life together.

In 2014, I joined Merrill’s Greater Fort Lauderdale Market 
Leadership team, and in 2015, just before the birth of our fi rst 
daughter, we made the move to Fort Lauderdale. While we had loved 
our years in Miami, we knew very little about Fort Lauderdale at 
the time. It took only a few weeks for us to realize we had found 
our forever home. Since then, we have been blessed with a second 
daughter, a cat that adopted us during Covid, and a rescue dog. We 
truly feel fortunate to call this community home.

Since 2016, I have served as an international wealth adviser with the 
Carvajal-Lipkowitz Group at Merrill, helping families and individuals 
navigate the complexities of wealth management.

My family and I love everything that makes Fort Lauderdale 
special, and I am honored to support Riverwalk and contribute to the 
continued growth and success of a city we are proud to call home.

becoming a Floridian. Aft er two years in Jacksonville, I joined Merrill 
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE 
DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A 
BUYER OR LESSEE. 

The St. Regis Residences Bahia Mar Fort Lauderdale (“St Regis Residences”) is a community of two towers: including 
Tower 1 of condominium residences developed by PRH/TRR BM Tower 1, LLC and Resort Tower 3 which includes a 
condominium within a portion of a building or within a multiple parcel building developed by PRH/TRR BM Condo, 
LLC. Resort Tower 3 includes a hotel. St Regis Residences are not owned, developed, or sold by Marriott International, 
Inc. or its affiliates (“Marriott”). The Developers use the St. Regis marks under a license from licensor, Marriott, which 
has not confirmed the accuracy of any of the statements or representations made about the projects by Developers. 
The Developer uses the trade names, marks, and logos of licensor, The Related Group®, which is not a Developer of 
any tower. Each condominium project offered here is offered solely pursuant to the respective project Developer’s 
Prospectus. Renderings depicting water, marina, surrounding buildings, or landmarks are modified with some 
surrounding buildings and landmarks omitted; all amenities, food services, resort services, finishes, designs, materials, 
furnishings, plans, specifications, or art contained in this brochure are proposed only. The St. Regis Residences are 
developed on a site that is near water, but water access and view is not guaranteed. Each tower will be governed by 
an association and be part of a master association which will require payment of master association assessments. 
Consult the Prospectus of the Developer for the Tower in which you desire a unit to understand the offering, the 
amenities, the proposed budgets, terms, conditions, specifications, fees, unit dimensions, size calculation method, 
site plans, estimated budgets for all associations , and to learn what is included with a purchase and by a payment of 
all assessments. New York Residents: THE COMPLETE OFFERING TERMS ARE FOUND IN A CPS-12 APPLICATION 
AVAILABLE FROM THE OFFEROR. FILE NO CP25-0034 for Tower 1 and FILE NO. CP25-0058 for Tower 3. The offeror 
for each Tower is the Developer named herein for each respective Tower. No offering is made here is to any resident 
of any jurisdiction where such an offering is prohibited by law or registration is required unless registration has been 
completed or is exempted. 2026 © by Related Group, PRH/TRR BM Tower 1, LLC and PRH/TRR BM Condo, LLC with 
all rights reserved. 

Exquisite.
Where Beach Meets Bay.

  The Resort Collection: One- to three-bedrooms
The Residences: Three- to four-bedrooms
  SRRBahiaMar.com ◆ 954 282 7307

Future Residences: 
801 Seabreeze Blvd. 
Fort Lauderdale, FL 33316

Sales Gallery: 
611 Seabreeze Blvd.
Fort Lauderdale, FL 33316
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK POWER MIXER AT BAR BETTY
Riverwalk Fort Lauderdale’s September Power Mixer was held at Bar Betty, located above Sunness Supper Club 

on Sunrise Boulevard in Fort Lauderdale. Attendees were treated to cocktails, hors d’oeuvres, live jazz and a chic 
atmosphere for an evening of socializing and meaningful conversation. Th e elegant setting and lively music created 
the perfect backdrop for supporters to connect with fellow members and guests and enjoy a night out with the 
Riverwalk community. Riverwalk thanks Bar Betty, Sunness Supper Club and everyone who attended the event for 
helping make the evening a memorable one. 

Barbra Stern, Mark Budwig, Nick Scalzo, 
Lacey Brisson and Ian Lowe

David and Alyssa Huffman, Ken Ortner 
and Terri Chadderton

Jim Farrick and Richard Corbet Michael Stanley, Genia Duncan Ellis 
and Howard Elfman

Carey McKearnan

Jeremy Collette, Michael Johnston 
and Ian Lowe
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK TUNES ON TOP FALL SERIES WRAPS UP
Riverwalk Tunes on Top Presented by, CORE Construction, brought music, art and a little midday inspiration to Tunnel 

Top Plaza on Las Olas Boulevard this fall. Th roughout September and into October, the series featured live performances 
every Wednesday and Friday at noon, welcoming back familiar local favorites while introducing some very talented 
newcomers to the series. Las Olas Capital Arts featured diff erent artists each day, and food was provided by New River Café 
and Bakery and Gran Forno Pronto.

Th e year's series was made possible by title sponsor CORE Construction. Sponsors included Th e Las Olas Association, Las 
Olas Capital Arts, the City of Fort Lauderdale, Rick & Flo Celender, New River Café and Bakery, Gran Forno Pronto, Earl’s 
Kitchen + Bar, Go Riverwalk Magazine and S. MARK Graphics. 

Danny Garcia Dyllan Thieme
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Thea Crist

Andrea Noemi Bredak

Chris Monteleone Sebastian Ceballos
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK BOARD SOCIAL AT BOATHOUSE AT THE RIVERSIDE
Boathouse at Th e Riverside hosted Riverwalk’s Board Social on Oct. 7, bringing 

board members together for an evening of great food, drinks and conversation. 
Th e board enjoyed the delicious off erings while taking in the restaurant’s beautiful 
waterfront setting.

Board Socials provide an opportunity to show appreciation for our dedicated 
board members while giving them a chance to connect, unwind and build 
relationships in a relaxed atmosphere. Riverwalk extends its sincere thanks 
to Riverside Hotel and the team at Boathouse at Th e Riverside for hosting a 
wonderful evening.
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Ed Murphy, Bob Dugan and Courtney Crush Richard Corbet, Lacey Brisson, Anne Marie Fox 
and Jerry Vogel

Kyle Bolger and Bradley Lipkowitz

Carol Tracz, Richard Corbet and Michael Johnston Michael Johnston, Jim Farrick and Ed MurphyMark Budwig, Carol Tracz 
and Nick Scalzo
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Chef Francis, Howard Elfman and Genia Duncan Ellis
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EMPOWERING THE NEXT GENERATION’S VOICE  
YOUTH CIVIC INITIATIVE INSPIRES ENGAGEMENT, LEADERSHIP AND STRONGER LOCAL COMMUNITIES

On Sept. 26, I had the privilege of welcoming young people 
from across our community to the Boys & Girls Club for 
My Block My Ballot, a youth civic engagement initiative 

my offi  ce launched to show the next generation that their 
voices matter and that their participation shapes the future 
of the neighborhoods they call home.

I want to be clear about one thing from the start. My 
Block My Ballot was a nonpartisan event. It did not promote 
any candidate, party or political position. Our purpose was 
simple and important: to make our community’s youth 
aware of the importance of engaging in the civic process at 
the local, state and federal levels. For too long, our young 
people have been told that politics happens somewhere far 
away, in Tallahassee or Washington, decided by people who 
do not know their streets, their schools or their struggles. I 
created this initiative to change that thinking by connecting 
civic participation directly to everyday life on the block.

Th roughout the day, our young people learned how 
government works at every level and how decisions made 
by city commissions, county boards, the state legislature 
and Congress touch the things they care about most. Parks, 
public safety, transportation, housing, school funding 
and job opportunities all trace back to choices made by 
elected offi  cials and the citizens who show up to hold 

them accountable. Participants learned how to register 
to vote, how to verify their registration, how to recognize 
misinformation and how to make their voices heard through 
voting, public comment, community service and advocacy.

Th e timing was intentional. We held this event just 
days before the Oct. 5 voter registration deadline for the 
November general election, so that eligible young people 
could turn what they learned into immediate action. For 
those not yet old enough to vote, we wanted to give them 
a foundation they can build on and practical ways to serve 
and lead right now.

At the heart of My Block My Ballot is a vision I hold close. 
I want to see our youth become Civic Ambassadors who are 
knowledgeable, engaged and activated to bring change that 
unites and uplift s our communities. A Civic Ambassador 
understands how decisions are made, knows where to fi nd 
reliable information and is willing to carry that knowledge 
back to family, friends, classmates and neighbors. Civic 
Ambassadors do not simply wait for change. Th ey help 
create it and they do it in a way that brings people together 
rather than pulling them apart.

I believe strong communities are built from the ground 
up. When our young people understand their power and 
use it responsibly, entire neighborhoods benefi t. Every 

registered voter, every informed 
resident and every young leader 
who steps forward strengthens 
our community for generations 
to come.

My Block My Ballot was 
not a one-day event. It is the 
beginning of a movement. 
To every young person who 
attended, I am proud of you. 
Your block is your community, 
your ballot is your voice and 
your engagement will help 
determine the future we share.

Th e work continues, and I am 
confi dent our youth are ready to 
lead it   

BY COMMISSIONER PAMELA BEASLEY-PITTMAN
 District 3 

City of Fort Lauderdale

F R O M  T H E  C I T Y
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This is the Moment 
Your Legacy Can Go Further.

Join the 75 for 75 Legacy Challenge

The 75 for 75 Legacy Challenge was created to honor 
75 years of caring for children and to help shape the 
future of pediatric care. When you document a future 
gift to Nicklaus Children’s Hospital, a 10% matching 
donation is activated, instantly increasing your 
impact. Once the challenge ends, so does the match. 
Your legacy has the power to carry children forward 
through lifesaving care, recovery, and dreams yet to 
be realized. There has never been a more meaningful 
moment to make it count.

Be one of the 75. Join the Legacy Challenge and help build healthier tomorrows for generations.

Ready to learn more? 
Contact Megan Brahimi, Executive Director, Major & Planned Gifts
Megan.Brahimi@Nicklaushealth.org  myimpact.nicklauschildrens.org/legacychallenge

NicklausCHF-801 Go Riverwalk Magazine - November - Planned Giving-1.indd   1NicklausCHF-801 Go Riverwalk Magazine - November - Planned Giving-1.indd   1 9/23/26   5:05�PM9/23/26   5:05�PM



BY JANNA LHOTA 
Chair of the Board

Greater Fort Lauderdale Chamber of Commerce

L O C A L  E C O N O M I C S
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W hen I think of sommeliers, I think of more than wine.   
I think of exceptional food, memorable experiences, 

welcoming hospitality and the people who make 
those moments possible. A great sommelier doesn’t simply 
recommend a bottle. Th ey create a connection. Th ey elevate 
an evening. Th ey help turn a meal into a memory.

In many ways, that same focus on experience defi nes one 
of Broward County’s most important economic drivers: our 
tourism and hospitality industry.

Whether visitors arrive by air through Fort Lauderdale-
Hollywood International Airport, by cruise ship through 
Port Everglades, or by car to enjoy our beaches, restaurants, 
hotels, cultural attractions and waterways, what keeps them 
coming back is the experience we create. Th at experience 
is delivered every day by hospitality professionals, 
restaurateurs, hotel employees, tour operators, event 
planners, small business owners and countless others who 
serve as ambassadors for our community.

Tourism is oft en viewed through the lens of leisure, but for 
Broward County it is also a major economic engine. Greater 
Fort Lauderdale welcomed more than 20.9 million visitors in 
2025, generating $124 million in Tourist Development Tax 
revenue and supporting businesses throughout the region. 

Port Everglades welcomed more than 4 million cruise 
passengers. Visit Lauderdale also secured major conventions 
and events, including hosting the U.S. Travel Association’s 
IPW in May 2026. In 2025, Visit Lauderdale secured 48 
conventions projected to generate approximately 265,000 
hotel room nights, while IPW alone is expected to generate 
more than $14.2 billion in future travel to Greater Fort 
Lauderdale over the following three years.

Th e impact extends far beyond hotels and restaurants. 
Tourism supports jobs, fuels investment, helps maintain 
public amenities and creates opportunities for businesses 
across virtually every sector of our economy. As the 
Chamber has oft en emphasized, tourism here is not just 
about beaches. It is about business, entrepreneurship, 
workforce opportunities and long-term prosperity.

Th is month’s Sommelier magazine theme provides an 
opportunity to recognize those who create experiences 
worth talking about. Whether it is a chef craft ing a signature 
dish, a hotel concierge helping a family build lasting 
memories, or a sommelier introducing guests to something 
new, hospitality is ultimately about connection.

Every positive visitor experience strengthens our local 
economy. Every convention attendee, restaurant guest, 

cruise passenger and 
returning tourist represents 
an opportunity to showcase 
what makes Greater Fort 
Lauderdale and Broward 
County special. When we 
work together to support 
our hospitality and tourism 
industry, we strengthen one 
of the foundations of Broward 
County’s continued success.

Like a great sommelier, 
our community understands 
that the right experience can 
leave a lasting impression. 
Fortunately, creating 
memorable experiences is 
something Greater Fort 
Lauderdale and Broward 
County do exceptionally well. 

BETTER THAN A FINE WINE  
EXCEPTIONAL HOSPITALITY FUELS BROWARD’S TOURISM ECONOMY 
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954.765.5806 • BrowardCenter.org/BookYourEvent

MARTI’S NEW 
RIVER BAR PECK COURTYARD

ABDO NEW RIVER ROOM   JETBLUE CLUB LEVEL

The hardest part?
Choosing from our many unique spaces

Give our catering team a jingle to find 
your perfect holiday party space.

Did you know you can host your 
holiday party at the Broward Center?

954.765.5806 • BrowardCenter.org/BookYourEvent

MARTI’S NEW 
RIVER BAR

954.765.5806 • BrowardCenter.org/BookYourEvent

MARTI’S NEW 
RIVER BAR

PORTER RIVERVIEW BALLROOMHORVITZ GRAND LOBBY

WENDT
TERRACES

8334_BCPA_GoRiverwalk_Holiday_Party_Campaign_7.75x10.75.indd   18334_BCPA_GoRiverwalk_Holiday_Party_Campaign_7.75x10.75.indd   1 9/17/26   7:46 PM9/17/26   7:46 PM



S M A L L  B U S I N E S S

NOT YOUR AVERAGE BAKERY
M’S SWEETS N’ TREATS DOES THINGS DIFFERENTLY

BY MADELAINE K. BOYER

Anyone with the right tools, know-how and a little luck 
can bake something delicious. But Annie McFadden, 
owner of M’s Sweets N’ Treats, has been making a name 

for herself in the baking world since 2015 with creations that 
are anything but traditional or cookie-cutter. 

Before becoming a full-time baker and launching her own 
business, McFadden spent years working as a bartender. As it 
turns out, that experience helped inspire the recipe that would 
put her on the map: her signature bourbon bacon brownies.

“My husband, Mike, was opening a bar and restaurant and 
he knew I previously worked as a bartender and that I liked 
to bake. I wasn’t formally trained or anything, but I had been 
baking since I was a child. So, he asked me to come bartend 
and make the desserts for the restaurant. But he told me that 
he didn’t want anything normal for dessert. He wanted me to 
make something diff erent and memorable,” she said.

Aft er plenty of trial and error, McFadden landed on an 
unlikely combination that, despite how unusual it might 
sound, simply works.

Blending salty, savory and sweet fl avors, her bourbon 
bacon brownies became an instant hit, winning over even 
skeptical customers with their fi rst bite. Th e brownies also 
earned several awards.

Before long, McFadden was selling out at pop-up markets 
throughout Fort Lauderdale and expanding her business to 

include catering. 
But when the 
Covid pandemic 
hit and her 
husband lost his 
job, the couple 
relocated to Vero 

Beach in 2021, where McFadden continued to grow her 
business.

Now, aft er fi ve years away, M’s Sweets N’ Treats has returned 
to South Florida with fresh ideas and ambitious plans.

“It means a lot to me to come back to the warm welcome 
I’ve received from the community. It’s like I never even left . 
But I feel like I learned so much while I was away and I really 
know where I want to take my business,” she said.

Today, McFadden is once again a familiar face at pop-up events 
and neighborhood markets throughout South Florida, selling 
fan favorites such as her bourbon bacon brownies, cookies and 
cream blondies, mini cheesecakes and mini Bundt cakes.

She has also expanded her off erings to include curated 
dessert tables for weddings and special events, creating 
personalized displays that complement each celebration.

“It was something I started working on while down here, 
but I had more opportunities up in Vero Beach. I really 
enjoyed creating something special for each couple and 
making their day that much more memorable. So, coming 
back, I would love to create the experience here, but on a 
more elevated level,” she said.

Looking ahead, McFadden has big plans for M’s Sweets N’ 
Treats, including opening a storefront where she can connect 
with customers one-on-one.

“I would really like to fi nd a place to call home for me and 
the bakery, but my actual dream is to have a bakery that also 
functions as a boutique with a tasting room so people can 
come in to try some samples,” she said.

Until then, customers can sample her creations at upcoming 
pop-up markets, with locations and dates posted on Instagram 
and Facebook at @bourbonbaconbrownie. Her desserts are also 
available to order directly through her website.      
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SMALL BUSINESS INFO
M’S SWEETS N’ TREATS
OWNER: Annie McFadden
EMPLOYEES: 1
PHONE: (786) 693-0714
WEBSITE: www.bourbonbaconbrownie.com



BROWARD
HEALTH

 Turn
pain...                into         into         into         into

MINIMALLY INVASIVE ORTHOPEDIC COMPREHENSIVE
SURGERIES EXPERTISE REHABILITATION

When a hand injury turned an ordinary morning into 
a long road to recovery, Billy turned to Broward Health’s 
orthopedic specialists. With expert hand surgeons 
and a customized rehabilitation plan, he was able to 
recover, rebuild and reclaim his golf swing. Learn more 
at BrowardHealth.org/Ortho.
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BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Liz Wegerer

M A R I N E  I N D U S T R I E S

A SEAT AT PANZA’S TABLE  
A PASSION FOR FOOD AND WINE BRINGS PEOPLE TOGETHER

F or more than 50 years, Th omas Panza’s dedication to 
law has anchored him solidly within Florida’s legal 
community. From offi  ces in Tallahassee, Fort Lauderdale 

and Coral Gables, he and his team represent businesses, 
regulated industries and institutions throughout the state. 
But when Panza closes his briefcase for the day, he turns to 
a diff erent pursuit: delicious food, a well-chosen glass and a 
full table. 

With a mother and father who both emigrated from Italy, 
Panza’s love of food and wine leans distinctly Italian. His 
father, a master chef, was from Calabria in southern Italy. 
His mother was born in the country’s Piedmont region in 
the north. Together, they gave Panza a full education on 
Italy’s culinary and wine heritage.

His parents made wine together and Panza grew up 
surrounded by the winemaking process. Aft er law school, 
he turned that early exposure into a new pursuit. He started 
with Italian wines and then expanded into French. While he 
enjoys both, Italian wines have his heart and are what you’ll 
most oft en fi nd him pouring for clients, family and friends.

It was about a decade into his legal career when he added 
sportfi shing to his list of passions. He fi rst bought an Egg 
Harbor, then traded up to a Hatteras and eventually a 
Bertram. With a captain and crew running his boats, he was 
free to combine time on the water with good food and great 
wine.

Armed with the culinary knowledge his father passed 
down, Panza considers himself an experimental chef. A 
natural relationship-builder, he recognized early on that 
welcoming guests on board for weekend trips that included 

dinner parties was a winning combination. He also kept 
the boat well stocked with wine to pair with whatever he 
cooked.

While the fresh catch of the day was on the menu, he also 
loaded up at least one chest freezer with a selection of meats 
for each trip. Once they reached their destination, usually 
the Bahamas, Panza got to work setting the party mood. 
An outdoor kitchen was assembled on the dock, while he 
remained inside making pasta from scratch. He recalls 
blasting Pavarotti and turning on every exhaust fan so the 
scent of sautéing garlic waft ed across the marina. It was no 
surprise boaters showed up uninvited for a meal. Panza, in 
true Italian style, welcomed them all.

Panza believes wine is a bridge to building solid 
connections and extends that to his work environment. 
His Tallahassee offi  ce includes a wine lounge, and in Fort 
Lauderdale he converted a large conference room with 
sweeping views into a tasting space, complete with a six-seat 
table and separate conversation areas. 

He recently took that idea further with Villa Cannoli, 
a home renovated to mirror an Italian villa and named 
aft er Panza’s English bulldog. Th e project realized a long-
held dream of an Italian-style retreat close to home. Th e 
renovations took three years and were recently completed. 
Since then, he has hosted fundraisers, charity events and 
private dinner parties. He also treats guests to his “Tour of 
Italy” food and wine pairing experience. 

He begins with wine from Sicily, then moves up the boot 
to Tuscany, eventually ending with wine selections from 
the Piedmont region. Th roughout the tour, he shares his 

deep knowledge of each wine’s 
background, the region and the 
makers. He also matches each 
wine with region-appropriate 
foods. But this is not your 
average wine tasting. Panza is all 
about indulgence. He off ers his 
guests generous pours and jokes 
that most never make it past 
Tuscany.

Whether the setting is a 
Bahamian marina, one of his 
law offi  ces, or his own dining 
room, Panza’s approach stays the 
same. Set the table, open a bottle 
and welcome friends old and 
new.       PH
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FROM YOUR PROPERTY APPRAISER

UNDERSTANDING YOUR PROPERTY TAXES  
LEARN ABOUT HOMESTEAD EXEMPTIONS, TAX BILLS AND OUR NEW LOCATION

BY MARTY KIAR 
Property Appraiser

Broward County

The Broward County Property Appraiser’s Offi  ce is 
responsible for ensuring the fair assessment (value) of all 
properties and applying all exemptions. We make it our 

No. 1 priority to assist all Broward residents in obtaining 
every tax-saving exemption for which they are eligible. 

Th e Property Appraiser’s Offi  ce does not set your tax rates, 
collect property taxes, or determine how the tax revenue is 
allocated by local government. Th e property tax bills are sent 
by the Broward County Tax Collector’s Offi  ce. If you have 
questions regarding the payment of your tax bill, the Tax 
Collector’s Offi  ce can be reached at (954) 357-4829 or you 
can visit their website at https://browardtax.org. 

Where Is My 2027 Homestead Exemption?
Th e tax bill you received this month from the Broward 

County Tax Collector is for the 2026 tax year. If you 
acquired your home in 2026 and the previous owners of 
your new home lawfully received Homestead Exemption or 
any other exemption on Jan. 1, 2026, you may have inherited 
their exemptions on your 2026 property tax bill. Florida 
Statutes require these 2026 exemptions to be removed 
and the property be reassessed at the full Just/Market 

Value for 2027. Th is may result in an increase in your 2027 
property taxes. It is important that you apply for your own 
Homestead Exemption in your name if you believe you are 
eligible for 2027. Your new 2027 Homestead Exemption will 
be refl ected next year on all 2027 property records, notices, 
and tax bills. You can apply for Homestead Exemption and 
any other exemptions you may qualify for online at https://
web.bcpa.net/bcpaclient/#/HomesteadExemption.

If you have questions regarding your Homestead or other 
tax-saving exemptions, please contact our Exemptions 
Department at (954) 357-6830.

The Property Appraiser’s Office Has Moved to a New Location
Th e Broward County Property Appraiser’s Offi  ce has 

moved to 1801 N.W. 49th St., Suite PA1, Fort Lauderdale, FL 
33309. Our staff  will continue to assist property owners at 
events throughout our community as well as through virtual 
visits. To fi nd out where we will be in the community or to 
schedule a virtual appointment, please visit https://web.bcpa.
net/ExemptionExpress.  

If my offi  ce can ever be of assistance to you, please do not 
hesitate to contact me directly at martykiar@bcpa.net. 
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THE ART OF WINE
TWO LOCAL SOMMELIERS ELEVATE WINE EXPERIENCES THROUGH EXPERTISE AND PASSION

WRITER  MADELAINE K. BOYER 
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Miryam Fossati, Founder, Premier Cellars
Years as a sommelier: 7
Certifi cations: WSET Level 3, CMS Level 2 and WSG 
French Wine Scholar

Although wine is now at the center of Miryam Fossati’s 
career, her professional journey began in a diff erent industry.

As a former vice president of product development and 
marketing, Fossati traveled extensively, discovering new 
cultures and deepening her appreciation for food and wine. 
Th ose experiences eventually inspired her to transition into 
the wine and hospitality industry, combining her passions 
for wine, food, travel and meaningful connections.

Today, Fossati is a professional wine educator certifi ed 
by the Napa Valley Wine Academy, a fi ne wine curator and 
founder of Premier Cellars.

Th rough her boutique wine concierge service, she off ers 
private tastings, travel provisioning and curated cellar 
management. She also guides clients on immersive journeys 

through some of the world’s most celebrated wine regions.
Fossati has also established a niche in the yachting 

industry, bringing her wine expertise to clients seeking 
personalized experiences on the water.

What do you wish more people understood about 
choosing and enjoying wine?

Th ere are beautifully made wines at almost every price point 
and from virtually every wine region in the world. I think the 
most important thing is to learn what you personally enjoy and, 
more importantly, why you enjoy it. Th e more you understand 
your own palate, the easier it becomes to communicate your 
preferences to a sommelier or wine professional, and that gives 
them a much better starting point for guiding you toward 
something you will love. I also encourage people to be willing 
to try something diff erent. Th e choices in wine are almost 
endless and you never know what you might discover if you 
always stay with what you already know.

What bottle or type of wine are you most excited about 
right now and what makes it worth discovering?

With environmental changes aff ecting traditional wine 
regions, I’m becoming increasingly interested in regions that 
may not have always been on everyone’s radar, including the 
Loire Valley, Washington State, Oregon, British Columbia 
and even sparkling wines from England. But what excites 
me most is discovering hidden gems and the people behind 
them. I’m constantly looking for producers who are farming 
thoughtfully and working sustainably, because when someone 
cares deeply for their land and vineyards, that care shows 
in the quality and character of the wine. Th ere are so many 
incredible producers doing meaningful work that deserve to 
be discovered and I love helping my clients fi nd those wines 
rather than always reaching for the most familiar names.

How do you think entrusting a sommelier to choose the 
right wine can enhance a meal?

I believe a sommelier can help create an extraordinary 
dining experience. It is not simply about choosing a bottle 
that pairs well with the food. It is about creating an experience 
for the guest. I oft en say, “Food brings people to the table 
and wine keeps them there.” It is not only about the pairing. 

Choosing the right bottle of wine to complement a meal or share with friends on a special occasion can make a memorable 
experience even better. For those looking to elevate their next night out, a local sommelier can off er expertise that goes well 
beyond selecting the perfect pairing.

While many people associate sommeliers primarily with matching wines to food, their role extends far beyond the dinner 
table. Th ese wine professionals draw on their knowledge, creativity and passion to introduce diners to new fl avors, tell stories 
through wine and create lasting memories.

Two Fort Lauderdale-area sommeliers share their expertise, passion for wine and perspectives on an evolving industry.
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Danielle Falsetto, Corporate Beverage and Lifestyle 
Director, Falsetto Hospitality
Years as a sommelier: 13
Certifi cations: WSET Level 3

With more than a decade of experience in the wine 
industry, Danielle Falsetto has built a career around her 
passion for wine and spirits.

A South Florida native, Falsetto moved to New York City 
aft er completing her education and spent a decade immersed 
in the city’s wine and spirits industry. She began her career 
with Empire Merchants, gaining experience in wine, spirits, 
brand development and distributor relations. During that 
time, she also pursued advanced wine education, eventually 
becoming a professional sommelier.

Today, Falsetto serves as corporate beverage and lifestyle 
director at Falsetto Hospitality, which she founded with her 
husband, Marc Falsetto.

In addition to overseeing the hospitality group’s beverage 
programs, she is spearheading the debut of Caviar Club on Las 
Olas, where she plans to introduce a highly curated wine program.

Why do you think sommeliers are integral to the overall 
dining and restaurant experience?

Sommeliers bring an important level of knowledge and 
expertise to the dining experience, but I never think wine 
should feel intimidating to the guest. A great sommelier 
knows the story and character behind every wine selected 
for the list and can guide guests toward something they’ll 
genuinely enjoy within the price range they’re comfortable 
with. Sometimes that means introducing them to a wine they 
may never have discovered on their own. Th e wine program 
is an extension of what makes a restaurant special and the 
sommelier helps bring that part of the experience to life.

How has Fort Lauderdale’s wine culture changed and what are 
local diners looking for now that they weren’t 10 years ago?

Fort Lauderdale diners are more knowledgeable and 
curious about wine than they were 10 years ago. Th ey’re 
looking for more elevated, higher-quality selections and are 
increasingly interested in boutique producers and wines 
they may not see everywhere else. As consumers have 
become more educated about wine, their expectations have 
evolved as well. It’s exciting because it allows us to create 
more thoughtful and interesting wine programs that refl ect 
that sophistication. Look at Runway 84, for example. When 
I wrote the beverage program for the relaunch, we created 
a more elevated experience with a signifi cantly larger 
selection of wines and cocktails. Th e beverage program is 
now delivering measurable results, with increased restaurant 
traffi  c driving wine and cocktail sales signifi cantly above 
pre-renovation levels.

What are you most excited for guests to experience at the 
new Caviar Club?

We’ve created a very intentional, boutique wine list at 
Caviar Club, focused on exceptional and top producers 
from France and the United States. Rather than presenting 
guests with an enormous, intimidating wine list, we 
wanted a curated and streamlined collection of wines 
we truly believe in. We feature all fi ve of Bordeaux’s fi rst 
growths and selections from some of Burgundy’s most 
prestigious domaines and producers. But we’ve also gone 
beyond marquee labels to include exceptional second 
wines, alternative cuvées and discoveries that allow guests 
to experience the pedigree of these great estates across a 
range of price points. We’ve also worked hard to secure 
special selections that guests won’t fi nd everywhere 
else, like our Hundred-Acre collection that includes an 
extraordinary, limited selection that is rarely available in the 
U.S. Ultimately, I wanted the Caviar Club wine program to 
feel special and distinctive, but also approachable. Whether 
someone is a serious collector or simply wants to discover 
a beautiful bottle they’ve never tried before, there should 
always be something exciting for them to experience.   

It is also about the story behind the wine, the people who 
made it, where it came from and how that story can create 
conversation and connection. I can tell you how a wine tastes 
and why it pairs beautifully with your meal. But if I tell you 
the story of the wine, you are much more likely to remember 

that. And the next time you share that bottle with friends, 
you’ll be taken right back to that meal and the memories you 
created together. To me, that is the real magic of wine. It has 
the ability to connect people, create memories and make an 
experience stay with us long aft er the last glass is poured.
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A CAREER THREE DECADES IN THE MAKING 
LISA SCOTT-FOUNDS REFLECTS ON 30 YEARS AT WINTERFEST

WRITER  MADELAINE K. BOYER 
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Y ear after year, families gather along the New River, eagerly 
awaiting the first glimpse of the boats in the Winterfest 
Boat Parade. Long before taking on a leadership role with 

Winterfest, Lisa Scott-Founds was one of those wide-eyed 
children watching the holiday spectacle in awe.

“I have so many fond memories of watching the parade 
with my family. As the youngest of four with a big age 
difference in between, there weren’t a lot of activities that we 
could all do together. So, Winterfest was a tradition we all 
enjoyed,” she said.

Little did she know that the beloved holiday tradition 
would one day become her career. But her path to Winterfest 
wasn’t a direct one.

After college, Scott-Founds became public relations 
director for the Center for Theoretical Physics at the 
University of Miami. She later learned of an opportunity to 
become advertising director for the Greater Fort Lauderdale 
Chamber of Commerce, whose offices happened to be next 
door to Winterfest.

Today, Scott-Founds serves as president and CEO of 
Winterfest, overseeing the same parade she grew up 
watching. Much has changed over her nearly three decades 
with the organization, but her passion for creating a 
memorable holiday celebration remains as strong as ever.

As she maneuvers through her 30th anniversary as the leader 
of Winterfest, we spoke with Scott-Founds about what the 
milestone means to her, how the parade has evolved and her 
hopes for creating lasting memories for generations to come.

How did you first get involved with Winterfest, and 

what year was that? 
After I graduated from Florida State University on a full-

ride scholarship from Broward College in 1985, I wanted 
to give back to my community. I had such happy memories 
from watching the parade as a child that, as soon as I 
was able to, I wanted to get involved at Winterfest in any 
way I could. So, I started as a volunteer on the marketing 
committee because I had a membership with the Greater 
Fort Lauderdale Chamber of Commerce.

How did your role progress over the years, and when did 
you become president?

After volunteering for many years, I was officially hired 
as the corporate and community relations manager in 1995. 
Shortly after that, the position of director of public relations 
became available, and I transitioned to that role. Then, just 
a year later in 1996, they were looking to hire for a new 
executive director, and a few friends and board members 
encouraged me to apply. I remember I faxed my resume 
minutes before the midnight deadline, so I wasn’t sure if I 
was even going to be considered. But luckily, I happened to 
be what they were looking for. So, I worked as the executive 
director for 10 years before my title was later changed to 
president and CEO in 2006.

How has Winterfest changed and grown over the last 30 years?
One of the biggest changes to Winterfest since I started 

is definitely the parade route. On the previous route, the 
parade had to stop several times every time a cruise ship left 
Port Everglades. Things also got more complicated when 
the Blackstone Group bought Bahia Mar, Pier Sixty-Six and PH
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the Marriott. I remember they called us up to tell us they 
wouldn’t be able to host our grand marshal reception or our 
VIP area. I went to bed that night, distraught. Then, I woke 
up in the middle of the night with the crazy idea of moving 
the parade. We received a lot of backlash, understandably. 
But after discussing the logistics with everyone involved 
from the city, Seminole Tribe representative Max Osceola, 
Hard Rock International Chairman Jim Allen, Visit 
Lauderdale and even the Coast Guard, we officially moved 
the staging area from the port to the New River in 2007. 
In doing so, we were able to have all of the boats docked 
instead of forcing boaters to circle in the port for hours. 
We even ended up expanding in-person viewership to over 
one million spectators. To this day, it’s one of my proudest 
achievements working at Winterfest.

What is something you wish more people knew about 
what goes into the planning of Winterfest every year?

The intricate planning and organization that goes into 
bringing Winterfest to life every year. But also, because of 
how many moving parts there are, it’s not as simple as people 
may think to pivot. For instance, the weather is always a big 
unknown for us even up to the day of the parade. Two years 
ago, we had to cancel for the first time because the tides 
and the winds were too dangerous to be on the water. Then 
inevitably we got a lot of people asking why we couldn’t just 
do it the next day. The thing that people don’t understand is 
that, as much as we would love to do that, it’s not that easy. 
We’ve got hundreds of people who have set aside time to be 
here on this specific day. The decorations they’ve been taking 
a month and a half to prepare have blown off their boats, and 
some boats and their owners have their own schedules. So, 
their boat might be chartered the next day to go somewhere 
else. It’s sort of similar to planning a wedding. Everyone 
involved has been preparing to be there on a certain day, at a 
certain time, and that takes all year to coordinate.

What has been the most challenging part of planning 
Winterfest all these years?

Finding new ways to keep Winterfest relevant and ensure 
people want to come back year after year while keeping up 
with the ever-changing trends. Our world is changing all the 
time drastically, and so do the ways we reach and connect 
with the people who come to Winterfest. Even how we do our 
social media is something we’ve had to change. One minute, 
Facebook was really where people paid the most attention. 
Now you’re antiquated if you’re on Facebook, and TikTok is 
the best place to market yourself. Also, everyone’s attention 
spans are so much shorter now. It used to be you had a few 
minutes to capture someone’s attention. Now you have 30 
seconds to make an impact. That’s why I love having interns 
from different colleges. We’ve had students from Notre Dame, 
University of Florida, FIU, Florida State, Florida Gulf Coast 
and Central Florida. They have been a big help in keeping up 
with the ever-changing trends and staying relevant. But still, 
trying to keep up with that is not always easy.

What has been the most rewarding part of planning 
Winterfest all these years?

The most rewarding part is for me when I go out the day of 
the parade around 4 p.m. on the control boat. The sun’s going 
down, the lights on the boats are starting to sparkle, and all 
of a sudden, you see the final elements of everything come 
together. There’s all this camaraderie and happiness from 
the participants out on the water, and everybody’s excited for 
their moment to shine. It’s so rewarding just seeing everybody 
get together and be a part of this spectacular event.

How do you plan to incorporate America’s 250th 
anniversary into this year’s Winterfest?

We’re the grand finale for the City of Fort Lauderdale 
celebrating America’s 250 years, so it’s been a lot of getting 
everyone on the same page as far as theme. Of course, we still 
want to incorporate the holiday elements because it’s still a 

Winterfest Boat Parade judges and VIP volunteersHeiko Dobrikow, Jack Seiler, Lisa Scott-Founds and Jim Dunn
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Lisa Scott-Founds and Skip Ahoy, the Winterfest MascotLisa and David Founds (Winterfest's 'longest intern') 

holiday parade. Th at’s why we’ve incorporated those themes of 
remembering where we came from, our history, and bringing 
people together to celebrate America’s 250th birthday through 
all of our events. For the boat parade, our theme is “Party 
in the USA.” So, we’re encouraging everyone to take some 
creative liberties with showcasing what that means to them 
while also fi nding a unique way to weave in the holiday spirit 
when decorating. Also, our black-tie gala at Seminole Hard 
Rock will be honoring that celebration as well, with the theme 
of “American Elegance Th rough the Decades.”

What is something you’ve learned or taken with you 
aft er all these years of planning such a monumental event?

My biggest takeaway is that I’ve heard so many no’s in my 
life, but I’ve learned that if I can get a maybe, then I’ve got a 90 
percent chance of turning it into a yes. I have also learned to 
appreciate the no’s because that no can then make you go back 
to the drawing board and come up with a better way of doing 
things. It makes you reevaluate things and fi gure out what we 
can do to get it over the fi nish line and turn it into a yes.

What do you hope to achieve in the years to come with 
Winterfest?

We are always looking for new ways to give back to the 
community through Winterfest, whether that’s through 
bringing on new partners or working with new nonprofi t 
organizations. But one new initiative we’re working on 
through our foundation is focusing on ocean conservation. 
We currently have our Stoked On Salt (SOS) Ocean 
Conservation Village that we’ve been hosting for years 
at our Winterfest Family Fun Day. Every year, we have 
around 6,000 people attend. So, we’ve quickly realized that 

it is such a great audience to be able to bring in something 
on a grander scale to teach them about how important it 
is to protect our ocean, from seagrass to sawgrass. With 
Winterfest, we’re providing a large part of our entertainment 
on the water, but without the New River and the 
Intracoastal, there’d be no parade. So, in the years to come, 
I want Winterfest to use our platform to start focusing more 
on utilizing our foundation to participate in conservation 
and sustainability, but more importantly, to educate the 
community about what’s happening to our waters.

What does reaching this 30-year milestone with 
Winterfest mean to you?

It’s been a lot of hard work and tears. Th ere was one time 
when I didn’t even cash my own paycheck because I wanted 
to make sure another employee got paid. So, it’s been a lot 
of ups and downs, but being able to go to work every day 
doing something I have so much passion for that’s in the 
community I love dearly, it doesn’t get any better than that. 
I’ve also been so lucky to work with like-minded people, 
including all the amazing people on our board of directors 
and advisory committee. Winterfest is a small but mighty 
organization, and I could not have reached this milestone 
without the dedication and support of the incredible people 
who make it all happen: Dawn Diehl, Kathy Keleher and our 
newest addition, Lyndsey Denny. I would also like to extend 
my heartfelt thanks to my family and my husband, David 
Founds, for their unwavering love, encouragement, and 
support throughout this journey. 

At the end of the day, they all care about Winterfest as 
much as I do and about making it the best it can be.   
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5:00PM - 8:00PMDECEMBER 12 , 2026TH

PARTY IN THE USA

R I V E R S I D E H O T E L

BOAT PARADEBOAT PARADE
Party

Open Bar at Pool & Dock
RIVERFRONT PARTY

Open Bar + Culinary Stations at
New River Patio & Boathouse

PREMIUM PATIO PARTY

Skyline Terrace (8th floor)
Open Bar - Premium Brands
Culinary Stations + Entertainment
Party Favor

ROOFTOP EXPERIENCE

Leave the parking to us!
VALET

SCAN FOR TICKETS

$195*

$150*

$85*

$38*

Rain or Shine | For More Information Please Call: 954-377-5490

*Does Not Include EventBrite Ticketing Fees & Applicable Taxes - Must Be 21 Years of Age and Older to Attend
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JOHN AND ELIZABETH’S HOLIDAY TOY DRIVE 
CELEBRATING 25 YEARS OF BRINGING HOLIDAY JOY TO BROWARD CHILDREN

WRITER  LYNN PEITHMAN STOCK 

Fort Elizabeth King, the holidays have always been 
about more than decorations, celebrations and presents 
under the tree. They’re about making children feel 

loved.
Twenty-five years ago, King and her late husband, 

John, decided to share that spirit beyond their own home. 
Instead of bringing hostess gifts to the couple’s annual 
Christmas party, they asked friends to bring toys for 
children in need.

What began as a simple gesture has grown into John 
and Elizabeth’s Toy Drive, a Fort Lauderdale holiday 
tradition that has provided gifts to approximately 90,000 
Broward County children.

This year, as the organization celebrates its 25th 
anniversary, King hopes to reach another 10,000 children, 
bringing the total to 100,000.

“It’s a little bit emotional for me, honestly, because my 
late husband, John, and I started this in our home 25 
years ago, and we never imagined that it would grow to be 
what it is today,” King said.

Weaver died in 2018, making the anniversary bittersweet. 
But King credits the generosity of the Fort Lauderdale 
community with keeping their shared vision alive.

The toy drive gained momentum after the couple 
moved from western Davie to Fort Lauderdale Beach. 
Their elaborate holiday decorations attracted neighbors 
and visitors who dropped off toys. Eventually, the owner 
of what is now Beach House Fort Lauderdale offered to 
host the celebration at the hotel, transforming a private 
tradition into a communitywide effort.

In 2012, King brought the toy drive under the umbrella 
of her nonprofit, Suits, Stilettos and Lipstick Foundation.

An educator and mental health professional, King 
understands that receiving a toy can mean far more to a 
child than simply having something new to play with.

“Children learn through play, but they also understand 
that their community cares about them and they’re seen,” 
she said.

She recalls a grandmother who planned to rewrap her 
granddaughter’s toy and place it under the Christmas tree 
because it would be the child’s only gift.

For Pembroke Pines resident and Marine Corps veteran 
Jose Manzur, that sense of generosity remains vivid 
decades later.

Growing up in poverty, he remembers receiving a toy from 
strangers at a school holiday event. Years afterward, while 
serving at Quantico, he encountered a Christmas giving tree 
decorated with tags identifying children by age and gender.
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BY THE NUMBERS
90,000 
Children served to date
10,000 TOYS 
2026 goal
DISTRIBUTION 
20 Broward County Title I elementary schools

HOW TO HELP: JOHN AND ELIZABETH’S 
TOY DRIVE
DONATIONS
Every $25 donated helps provide a toy for a child. 
Donations also allow organizers to purchase toys 
in bulk, stretching contributions further.
Supporters can donate, purchase toys through 
the toy drive Amazon Wish List, sponsor the drive, 
organize a toy collection or volunteer to shop, sort 
and distribute gifts. Organizers ask that donors do 
not buy toy weapons or plush toys.
LEARN MORE
SSLWomen.org/25th-annual-toy-drive

25TH ANNIVERSARY  
WINTER WONDERLAND GALA
FUNDRAISING EVENT
Date: Monday, Nov. 16 
5 to 6 p.m. Founders’ VIP reception 
6 to 9:30 p.m. Gala
Location: Beach House Fort Lauderdale, 505 N. 
Fort Lauderdale Beach Blvd.
Attire: Black tie optional
Gala: The evening features dinner, live music, 
dancing and a live auction. WPLG Local 10 reporter 
Saira Anwer returns as celebrity emcee.
Proceeds support the toy drive’s goal of reaching 
10,000 children this holiday season.
Tickets and sponsorships: SSLWomen.
org/25th-annual-toy-drive

He selected one marked “boy, 8,” an experience that brought back 
memories of his own childhood.

“I just couldn’t believe it because I didn’t believe in Santa Claus,” he 
recalled of receiving that childhood gift. “Why would people do this? 
They don’t even know me and they gave me a toy.”

The experience eventually inspired him to support King’s toy drive, 
including serving on the foundation’s board.

Today, the organization partners with the Fort Lauderdale Black 
Police Officers Association to distribute toys directly to children at 
Title I elementary schools throughout Broward County.

As King looks toward the next chapter, she hopes the community will 
continue the tradition she and Weaver began.

“We could have never in our wildest dreams imagined that we 
would’ve touched 90,000 children’s lives,” she said. “But really it 
happened not because of us, but because of the community.”   

John and Elizabeth King
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CLASSIC ITALIAN 
REIMAGINED
TIMPANO BRINGS THE GLAMOUR TO 
GRANDMA’S RECIPES

WRITER  MADELAINE K. BOYER
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Italian food has become synonymous with classic comfort 
food, and for good reason. Timpano Las Olas has 
done something different with its restaurant concept, 

challenging the status quo of what qualifies as authentic 
Italian cuisine by bringing a fresh perspective to traditional 
favorites. Timpano forgoes the familiar red-and-white-
checkered tablecloths reminiscent of a classic mom-and-
pop restaurant in favor of a space that playfully blends Old 
Hollywood glamour with rich Art Deco style.

It’s not just the speakeasy-style ambiance, with deep 
emerald hues, gold accents and warm lighting from grand 
overhead fixtures, that makes it one of Fort Lauderdale’s 
hotspots. It’s the menu’s modern take on classic Italian 
cuisine that keeps the dining room full night after night. As 
you settle into one of the plush green velvet booths, one of 
the best ways to start a meal at Timpano is with a vibrant 
craft cocktail, such as the eye-catching Purple Peacock.

Made with Tinkerman’s gin, floral Italicus liqueur, lemon 
and fragrant lavender, then topped with frothy egg white, 
this cocktail offers a fun and flavorful way to kick off the 
night. Any specialty or classic cocktail at Timpano pairs 
well with one of the restaurant’s many comforting yet light 
appetizers, offering a perfect start to the meal.

If you’re looking to indulge, the creamy burrata paired 
with decadent Sicilian pistachio butter and tomato jam, all 
served with slices of hearty Tuscan bread, is an excellent 
choice. For a lighter start, the delicate butter lettuce salad 
topped with crispy prosciutto, gorgonzola, pickled peppers, 
beets and chickpeas, then dressed with roasted tomato 
dressing, offers just the right balance of acidity, crunch and 
savory satisfaction in every bite.

Before filling up on starters, though, consider the 
tempting selection of main courses. With a focus on scratch-
made recipes, many of Timpano’s dishes feature specially PH
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sourced ingredients, such as locally foraged mushrooms 
from Florida-based Colusa Farms and Wagyu beef from 
the rangelands of Queensland, Australia. But it’s the pasta 
dishes, handmade using artisanal Italian flour, that keep 
guests coming back. In particular, the bright and nutty 
cavatelli pesto with Genovese basil and pine nuts, featuring 
a surprise bundle of burrata nestled in the center, is a 
consistent hit among pasta lovers.

If you’re not in the mood for pasta, Timpano also excels at 
classic Italian staples, including its take on chicken Marsala. 
Smothered in a rich, flavorful Marsala wine sauce with 
locally foraged porcini and cremini mushrooms and served 
with rosemary potatoes, the dish will leave you more than 
comfortably satisfied.

After sampling so many tempting dishes, you’ll likely be 
feeling full. But what better way to round out an extravagant 
dinner at Timpano than with classic Italian desserts with a 

twist? The restaurant’s elegant presentation extends beyond 
its décor to its desserts. 

At the end of the meal, servers present a cloche-covered 
deck of tarot cards engulfed in smoke, with each card 
describing a dessert. While the number of options may 
initially seem overwhelming, the cannoli trio with lemon 
ricotta, pistachio and chocolate offers a delightful twist 
on the classic treat. It’s a fitting finale for a restaurant that 
celebrates 
Italian culinary 
traditions 
while proving 
there’s always 
room for a little 
reinvention.    

WANT TO GO?
Timpano Las Olas
LOCATION: 450 E. Las Olas Blvd., Fort Lauderdale
PHONE: (954) 462-9119
WEBSITE: www.timpanolasolas.com
PARKING: Valet and garage self-parking
COST: $31 to $50
THE VIBE: Spirited and eccentric
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GENERAL EVENTS
NOVEMBER 1

Georgian National Ballet Sukhishvili
Based on traditional Georgian dance
Lauderhill Performing Art Center
www.lpacfl .com/

——————————————————
Daniel in the Lion’s Den: A Musical
Featuring the story of Esther
The Parker
954-462-0222
www.parkerplayhouse.com

NOVEMBER 2

PAWS on the Green
Women’s golf tournament
Humane Society of Broward County
Grande Oaks Golf Club
www.humanebroward.com

NOVEMBER 3
Daniel Sloss: Bitter (Brand New Tour!)
Scotland’s international comedy 
superstar
The Parker
954-462-0222
www.parkerplayhouse.com

NOVEMBER 4
GWAR — Gor Gor Must Die
With Midnight, Mac Sabbath & X-Cops
Revolution Live
954-449-1025
www.jointherevolution.net

NOVEMBER 5
Greensky Bluegrass
American bluegrass jam band
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Undertale: Determination Symphony
Featuring the most memorable themes 
from the hit indie game
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Cheyenne Jackson in Concert
Known for his exhilarating vocals and 
versatility
Lauderhill Performing Arts Center
www.lpacfl .com

——————————————————
Light Up Lauderdale Get Lit
Holiday musical performances, 
kids’ crafts, a visit by Santa 
and more
City of Fort Lauderdale
Esplanade Park
www.parks.fortlauderdale.gov

NOVEMBER 5&7
Rush
Fifty Something Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

NOVEMBER 6
Matt McCusker
The Healing Frequency Tour
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Yoga & Sound Bath Experience
Guided relaxation, aromatherapy and a 
sound bath meditation
Bonnet House Museum & Gardens
www.bonnethouse.org

——————————————————
Jair Oliveira: Balloon Bossa
The timeless spirit of Brazilian music
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

NOVEMBER 7
The South Florida Pride Concert Band
Waves and Wanderers
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Bruce Cockburn in Concert
Special Guest Livingston Taylor
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Day of the Dead Celebration
The city comes alive with the vibrant 
traditions of Día de los Muertos
Riverwalk Fort Lauderdale
Esplanade Park
954-468-1541
www.goriverwalk.com

——————————————————
Victoria Monét
Frequency of Love Tour
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

NOVEMBER 8
Beanstalk: The Adventures of Jack and 
the Giant
Sensory inclusive performance
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Beanstalk: The Adventures of Jack 
and the Giant
A castle in the clouds, a giant, a young 
person and three magic beans
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Alex Edelman: What Are You Going To Do Now
Critically hailed comedian of his 
generation
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————

Dany Ome and Kevincito El 13
Tendencia Tour USA 2026
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

NOVEMBER 9
Hedwig 25th Anniversary Movie Tour 
Featuring Q&A with writer and director 
John Cameron Mitchell 
The Parker
954-462-0222
www.parkerplayhouse.com

NOVEMBER 10
Il Volo Live in Concert
World tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Emo Orchestra
Performing with the Spill Canvas
Revolution Live
954-449-1025
www.jointherevolution.net

NOVEMBER 11
Lenny Pearce
Toddler Rave World Tour
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

——————————————————
Deer Tick
Tour-0-Matic with Dug
Revolution Live
954-449-1025
www.jointherevolution.net

——————————————————

Gold Coast Jazz
Janis Siegel & The South Florida Jazz 
Orchestra
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
South Florida Symphony Orchestra
Tchaikovsky’s Piano Concerto No.1
The Parker
954-462-0222
www.parkerplayhouse.com

NOVEMBER 12
Stars & Strings
Annual country music concert
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Jim Henson’s Labyrinth: In Concert
Watch the full movie as a live band 
performs in sync
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Light Up the Galt
An enchanted evening of live music, 
entertainment, food and a kids zone
City of Fort Lauderdale
North Beach Restaurants 
and Shoppes
www.parks.fortlauderdale.gov

NOVEMBER 12-13
Davide De Pierro Tour
Show blends personal storytelling, 
humor and audience conversation
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

NOVEMBER 13

Viernes Musicales
Sabor Latino
City of Fort Lauderdale
Riverland Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
O.A.R.
with special guests Gavin DeGraw & 
KT Tunstall
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Andrew Dice Clay
with special guest Eleonor Kerrigan
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Hawthorne Heights
20th anniversary of If Only You Were Lonely
Revolution Live
954-449-1025
www.jointherevolution.net

——————————————————
School House Rocks: Smart Stage 
The Emmy Award-winning 1970’s pop 
culture phenomenon
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Marks of Service
A free event honoring veterans
ArtServe
www.artserve.org

NOVEMBER 13-15
Work of HeART
A powerful, multidisciplinary 
performance
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

NOVEMBER 14

6th Annual Riverwalk International 
Food Festival
Experience a world of fl avor in downtown 
Fort Lauderdale
Riverwalk Fort Lauderdale
Esplanade Park
954-468-1541
www.goriverwalk.com

——————————————————
Paula Poundstone
Iconic comedian known for her smart, 
observational humor
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Sixties Mania: A Journey Through 
the Sixties
An all-encompassing celebration of the 
iconic musical ’60s
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Fall Family Day
Various family activities
Bonnet House Museum & Gardens
www.bonnethouse.org

——————————————————
Walk With Friends
Support Birch State Park with every step
Friends of Birch State Park
Hugh Taylor Birch State Park
954-566-0660
www.birchstatepark.org

——————————————————

Lighthouse of Broward’s Dining in 
the Dark
Get ready for a night where your senses 
take the lead
Lighthouse of Broward
Margaritaville Beach Resort
www.lhob.org
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/calendar

NOVEMBER 15
Bowling for Soup
With Ballyhoo! & rosecoloredworld
Revolution Live
954-449-1025
www.jointherevolution.net

——————————————————

UB40
The Unstoppable Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Floyd Nation: Inner Light Tour
The Music of Pink Floyd
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Rum Cake and Caribbean Black Cake Fest
Taste your way across the Caribbean
Island SPACE Caribbean Museum
The Venue - Fort Lauderdale
www.Islandspacefl .org

NOVEMBER 15 & 17
Symphony of the Americas
The Sound of Freedom
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

NOVEMBER 16

Taste of the Island
The quintessential evening of food and 
libation
Taste of the Island
Richardson Park & Nature Reserve
www.tasteoftheisland.org

——————————————————
John & Elizabeth’s Toy Drive & 
Fundraiser
An elegant evening of celebration, 
inspiration, fi ne dining, dancing
Suits, Stilettos and Lipstick Foundation
Hilton Beach House Fort Lauderdale
www.sslwomen.org

NOVEMBER 17
Shakespeare 45
A fast-paced celebration of 
Shakespeare’s most unforgettable works
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Red, White & Roll
Veteran’s Day celebration dinner
Wheelchair Foundation
Coral Ridge Country Club
www.wheelchairfoundation.org

NOVEMBER 18
Screening of High Fidelity
An intimate screening and evening with 
John Cusack
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Fine Artist Opening Reception
A rotating collection of works by talented 
regional artists
Bonnet House Museum & Gardens
www.bonnethouse.org

——————————————————
Lindsey Stirling
The Snow Watlz Tour with special guest 
Arkai
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Hunxho
2 Night Only Tour
Revolution Live
954-449-1025
www.jointherevolution.net

NOVEMBER 19
Dusty Slay: The Neighborhood Guy
Originally scheduled for April 17, 2026
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Light Up the Beach
Fort Lauderdale Symphonic Winds 
performs plus a kid’s zone
City of Fort Lauderdale
Las Olas Oceanside Park
www.parks.fortlauderdale.gov

NOVEMBER 19-20

Covenant House Florida Sleep Out
Build your team. Rally your supporters. 
Stand in solidarity.
Covenant House Florida
www.covenanthousefl .org

NOVEMBER 20
Kristin Key: The Ca-Caw Tour
Internationally headlining, queer, musical 
comedian 
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

NOVEMBER 21

Leslie Jones: I’m Hot Tour
American comedian, actress and writer
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Earlybirds Club 80s Party
A dance party for women and gender-
expansive folks
Revolution Live
954-449-1025
www.jointherevolution.net

NOVEMBER 21-22
Fort Lauderdale Children’s Ballet 
Theatre
Cinderella
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

NOVEMBER 22
Blade Runner Live
Score performed by The Avex Ensemble 
in-sync with the movie
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Winterfest Family Fun Day
The most spectacular on H2O starts here
Winterfest
Esplanade Park
www.winterfestparade.com

——————————————————
AJ McLean presents Alexander James
The Better Man Tour
Revolution Live
954-449-1025
www.jointherevolution.net

NOVEMBER 24-25
Youth Fall Musical
The Spongebob Musical – Youth Edition
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

NOVEMBER 25
Sting 3.0 Tour
With guitarist Dominic Miller and 
drummer Chris Maas
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

NOVEMBER 27

Rocky Mountain High Experience
A John Denver Christmas starring 
Rick Schuler
The Parker
954-462-0222
www.parkerplayhouse.com

NOVEMBER 28-29

Men Who Dance
An exciting lineup of dancers from 
around the nation and the globe
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

DECEMBER 1
Christmas on Las Olas
64th annual celebration of holiday magic
Las Olas Boulevard Association
Las Olas Boulevard
www.lasolasboulevard.com

DECEMBER 2
Gold Coast Jazz: The Hot Sardines
Yuletide classics with their unique 
swinging sound
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

DECEMBER 3
Light Up Sistrunk
Lighting of a holiday tree, live bands, a 
free toy giveaway, Santa
City of Fort Lauderdale
Sistrunk Boulevard
www.parks.fortlauderdale.gov

——————————————————
Trisha Paytas — Trishmas Live
American media personality, actress, 
singer and YouTuber
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Holiday Magic Concerts on the 
Veranda
Live music featuring LAMUN band by 
Good Musicians
Bonnet House Museum & Gardens
www.bonnethouse.org

——————————————————

Anthony Jaselnik: Wrath of Man
Critically acclaimed stand-up comedian
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

DECEMBER3-4
Dark Star Orchestra
Grateful Dead Cover Band
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

DECEMBER 4
Menorah Lighting Celebration
Traditional menorah lighting, music and 
customary treats.
City of Fort Lauderdale
Las Olas Oceanside Park
www.parks.fortlauderdale.gov

——————————————————
Menudo
The commemorative Menudo 50th 
Anniversary Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Derrick Stroup: Running Hot Tour
Alabama native, Waffl e House 
enthusiast and stand-up comedian
The Parker
954-462-0222
www.parkerplayhouse.com

DECEMBER 5
Elf Jr. the Musical
Sensory inclusive performance
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
South Florida Symphony Orchestra
Handel’s Messiah & Holiday Pops
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————

Dionne Warwick, Christopher 
Jackson, Myles Frost
A Merry Motown Christmas
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Holiday Magic
Whimsical Wonderland
Bonnet House Museum & Gardens
www.bonnethouse.org

——————————————————
Beartooth
With special guests Don Broco, 
Magnolia Park and Windwaker
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

DECEMBER 6
Max Amini
Iranian-American comedian
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org
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——————————————————
Russell Peters Live
Named as one of Rolling Stone’s 50 
best comics
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
And Then There was Phil
The early years of Phil Collins at the 
helm of Genesis
The Parker
954-462-0222
www.parkerplayhouse.com

DECEMBER 8
Santa on the Beach
Santa and his elves will distribute candy 
canes with glee
City of Fort Lauderdale
Fort Lauderdale Beach Park
www.parks.fortlauderdale.gov

——————————————————
Elon Gold’s Hanukkah Tour 2026
An American stand-up comedian
The Parker
954-462-0222
www.parkerplayhouse.com

DECEMBER 10
Outlander in Concert
A live orchestra performs Bear 
McCreary’s acclaimed score
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Holiday Magic Concerts on the Veranda
The KOS Youth Choir
Bonnet House Museum & Gardens
www.bonnethouse.org

——————————————————

The Fab Four
Tribute to the Beatles’ A Hard Day’s Night
The Parker
954-462-0222
www.parkerplayhouse.com

DECEMBER 11
Light Up Carter Park
Enjoy holiday cheer and fun 
for the entire family
City of Fort Lauderdale
Carter Park
www.parks.fortlauderdale.gov

——————————————————
Ali Siddiq
The Custom Fit Tour
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Voyage
Celebrating the music of Journey
The Parker
954-462-0222
www.parkerplayhouse.com

DECEMBER 12

Janet Jackson
Four Decades of Hits
Amerant Bank Arena
www.amerantbankarena.com

——————————————————

Winterfest Boat Parade
The Most Spectacular Show on H20
Winterfest
New River and the Intercoastal
www.winterfestparade.com

——————————————————
Havasi’s “Journey of Wonders”
A mythic hero’s journey told through 
music, visuals and storytelling
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Charlie and the Chocolate Factory
Sensory-inclusive performance
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Vienna Light Orchestra Christmas 
Tour 2026
Candlelight Christmas Concert
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Three Dog Night
Celebrating their sixth decade
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Sabaton: Legends On Tour
With Pop Evil and Wings of Steel
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

DECEMBER 13
Jason Bonham’s Led Zeppelin Evening
Celebrating legendary Led Zeppelin 
drummer John Bonham
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————

Kenny G
The Miracles Holiday and Hits Tour
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Whindersson Nunes
Isso Defi nitivamente Não é um Culto
The Parker
954-462-0222
www.parkerplayhouse.com

DECEMBER 15
Charlie and the Chocolate Factory
Smart Stage Matinee Series
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

L I M I T E D  E N G A G E M E N T 
ArtServe Presents “In Memory Of”
Through December 4
A refl ective exhibition exploring personal 
histories and creative journeys
ArtServe
www.artserve.org

——————————————————
Where Creativity Connects Us
Through December 31
A celebration of imagination and the 
incredible talent of our local artist
Center for Spiritual Living Fort 
Lauderdale
954-382-8845
www.cslftlauderdale.org

——————————————————

Con Man
November 5-7
A True Crime Magic Show
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
The Velocity of Autumn
November 5-8
A wickedly funny, deeply touching 
exploration of aging, identity and family.
Center for Spiritual Living - Fort 
Lauderdale
www.cslftlauderdale.org

——————————————————

Hamilton
November 10-22
Epic saga that follows the rise of 
Founding Father Alexander Hamilton
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Sebastian Maniscalco
November 19-22
Dynamic physical comedy and sharp 
observational humor
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Cirque Dreams Holidaze
November 27-29
Broadway-style musical infused with 
contemporary circus artistry
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Charlie and the Chocolate Factory
December 12-27
Golden Ticket winners tour the magical 
and mysterious chocolate factory
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Death Becomes Her
December 15-27
A laugh-fi lled, tuneful musical to die for
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

O N G O I N G 

Programming for all ages:
• Arts and crafts
• Book club and storytime
• Education, literacy and writing
• Finances and career
• Technology and science
• Yoga, Tai Chi

954-357-6555
www.broward.org/library

Recreation for all ages: 
• After-school and camps
• Camping, hiking and nature
• Swimming and water recreation
• Court games and sports fields
• Running, biking and fitness

954-357-8100
www.broward.org/parks

Classes and Workshops:
• Adult acting and modeling
• Painting and drawing
• Fitness & Tai Chi

954-462-8190
www.artserve.org

Programming for all ages:
• Tennis, aquatics and athletics
• After-school and camps
• Classes and programs
• Cultural Arts  and Club 55+

954-828-7275
www.parks.fortlauderdale.gov

Circle of Life Experience
Self-guided tours that highlight our local 
natural environment
Snyder Park

Paddle With A Purpose
Third Saturday | Reservation required
Waterway and Shoreline Cleanup
Delevoe Park

Fort Lauderdale Beach Sweep
Fourth Saturday
Help keep Fort Lauderdale Beach clean!
HUB at Fort Lauderdale Beach

Edible Food Forest
Fourth Saturday
Volunteer to tend an edible urban farm
Snyder Park

Fort Lauderdale Segway Tours
Daily | Reservation required
Take a one or two-hour Segway tour on the 
Riverwalk. Training provided.
954-304-5746
www.segwayfortlauderdale.com

Guided Museum Tours
Monday-Friday | Times vary
Tours of Fort Lauderdale’s oldest 
surviving structure
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/calendar

Make a
Splash!

MMAAGGAAZZIINNEESS  • CCAALLEENNDDAARRSS
CCAATTAALLOOGGSS  • PPOOSSTTEERRSS

NNEEWWSSLLEETTTTEERRSS  • MMAAIILLEERRSS
BBRROOCCHHUURREESS  • FFOOLLDDEERRSS

Proudly Serving The Printing
Industry For Over 38 Years

TThhee  PPrriinntteerrss  PPrriinntteerr  iiss  aa  ffuullll  sseerrvviiccee  ccoommmmeerrcciiaall
pprriinnttiinngg,,  bbiinnddiinngg  aanndd  mmaaiilliinngg  ccoommppaannyy..

954.917.2773
tthheepprriinntteerrsspprriinntteerr..ccoomm  ||  qquuootteess@@tthheepprriinntteerrsspprriinntteerr..ccoomm  

22668811  WWeesstt  MMccNNaabb  RRooaadd,,  PPoommppaannoo  BBeeaacchh,,  FFLL

Programming for all ages:
Times and availability vary

•  Food truck
•  Yoga and Zumba
•  Yappy hour ...and many more

Huizenga Park
www.huizengapark.org

Programming for all ages:
Times and availability vary

•  Florida Panthers open practice
•  Public skating
•  Adult, youth  and girls hockey
•  Camps  and clinics

FTL War Memorial 
954-835-7080
www.ftlwarmemorial.com

Interpretive Walks and Tours
Friday & Saturday
Interpretive ranger-guided programs
Hugh Taylor Birch State Park
954-564-4521
www.fl oridastateparks.org

The MKT at The LOOP
Saturdays & Sundays
Featuring small and local vendors with 
live music and more!
Las Olas Oceanside Park
www.theloopfl b.com

Jazz Brunch
First Sunday
Free, outdoor concert series featuring local 
musicians on 3 stages
City of Fort Lauderdale
Esplanade Park & Riverwalk
954-828-5365
www.parks.fortlauderdale.gov

Art Walk Wilton Manors
Third Saturday
Local vendors, food and live music
Wilton Drive
754-200-2979
www.awwm.org

Downtown Hollywood ArtWalk
Third Saturday
Explore local artists and businesses
City of Hollywood
Downtown Hollywood
954-924-2980
www.hollywoodfl .org

Sunny Days/Starry Nights
First Thursday
Free admission and 2-4-1 Happy Hour

Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

Free Fort Lauderdale Neighbor Day
Last Sunday
Free admission for FTL residents
954-525-5500
www.nsuartmuseum.org

Storytime in the Garden
First Sunday
Mrs. Barbara reads a story related to nature
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

Sensory Friendly Sunday
Fourth Sunday
Film screenings for those with 
autism spectrum disorder

Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

Sprouting Stem
Varies
Introducing little scientists (aged 0-6) 
to STEM-related topics

Museum of Discovery & Science
954-467-6637
www.mods.org

RIVERWALK RECREATION

Shippey House
220 S.W. 3rd Ave.
Fort Lauderdale
954-526-5159

Bike Tours
Daily | Reservation required
Tours of Fort Lauderdale and 
Riverwalk for all abilities.
www.bikeduderentals.com

Bike Rentals
Daily | Reservation required
Rent bikes to explore Fort 
Lauderdale. Delivery available. 
Minimum 24-hour rental. 
www.bikeduderentals.com
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LEO GOODWIN FOUNDATION GORAN AND TERRI DRAGOSLAVICSHAR JARRET AND BARRY MINOFF
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BROWARD PARTNERSHIP’S CHEFS HELPING THE HOMELESS
Broward Partnership, a nonprofit organization committed to reducing homelessness, raised $165,000 at its Chefs 
Helping the Homeless event on Sept. 19. The signature fundraiser brought together chefs, restaurants, sponsors and 
philanthropists.

MIKE MANLEY, AUTONATION CEO, PRESENTS CEREMONIAL $1 
MILLION CHECK TO LONGTIME NONPROFIT PARTNERS DURING 

DRV PNK ACROSS AMERICA DAY
AUTONATION ASSOCIATES DISPLAY TOTES FOR 

HOPE CARE BAGS
AUTONATION ASSOCIATES PACK TOTES FOR HOPE 

CARE BAGS FOR CANCER PATIENTS DURING
DRV PNK ACROSS AMERICA DAY PH
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DRV PNK
AutoNation celebrates 10 years of DRV PNK with $1 million in new cancer grants and more than $50 million raised 
and donated nationwide

TOM HARMAN, JENNIFER BELTMIKE DALY
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FOURTH ANNUAL FOUNDING FAMILIES FALL FESTIVAL
On Sept. 25, the Historic Stranahan House Museum – the oldest house in Fort Lauderdale and the epicenter of Broward 
County’s long and fascinating history – hosted the Fourth Annual Founding Families Fall Festival, celebrating the founding 
families of Fort Lauderdale
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Living in the Yachting Capital of the 
World means you know the water. 
But a BVI charter offers an entirely 
different rhythm. No wake zones, 
no drawbridges—just pristine 
islands, private chefs, and 
five-star luxury tailored 
completely to you. Your next 
great VOYAGE is closer than 
you think.

THE BRITISH VIRGIN ISLANDS
ARE CALLING!

THE BRITISH VIRGIN ISLANDS
ARE CALLING!

Secure your luxury
VOYAGE Charters getaway
with Fort Lauderdale’s local BVI expert. 

Secure your luxury
VOYAGE Charters getaway
with Fort Lauderdale’s local BVI expert. 

*Mention this ad for a special booking discount.
** We work with Charter Brokers and Travel Agents/Advisors.

Call or Text 954-224-2427

VoyageCharters.com

Call or Text 954-224-2427

VoyageCharters.com

*Mention this ad for a special booking discount.
** We work with Charter Brokers and Travel Agents/Advisors.

PROFESSIONAL HOLIDAY DECORATING
LARGEST INDOOR, OUTDOOR & CHRISTMAS DECORATION SPECIALIST

Residential / Commercial / Installation / Service / Removal
Free Consultation 954.524.9001

W W W. C H R I S T M A S D E C O R S E . C O M

MEMBERS
MAKE IT

POSSIBLE!

MEMBERS
MAKE IT

POSSIBLE!
When you become a member of 
Riverwalk Fort Lauderdale, you 

are not just showing your 
support for a valuable 

community asset, you also 
receive some great benefits 

in return. These benefits 
include invitations to 

exclusive receptions held 
at unique locations around 

the city and a listing in 
Go Riverwalk magazine. 

Members also receive 
discounts on hotels 

and attractions across 
the U.S.

Support Riverwalk
and you support

your community!

For more information, go to www.GoRiverwalk.com/membership
or call (954) 468-1541 or email membership@goriverwalk.com
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WINTERFEST

VISIT OUR WEBSITE FOR A LIST OF EVENTS AND HOW TO GET TICKETS

winterfestparade.com | 954-767-0686

OFFICIAL BANK OF WINTERFEST

The Social Event of the SeasonThe Social Event of the Season
PRESENTS THE  16-Piece Manhattan OrchestraPRESENTS THE  16-Piece Manhattan Orchestra

DANCE THE NIGHT AWAY DECEMBER 5THDANCE THE NIGHT AWAY DECEMBER 5TH

“The Most Spectacular Show on H2O”“The Most Spectacular Show on H2O”

GET  YOUR TICKETS DECEMBER 12THGET YOUR TICKETS DECEMBER 12TH

WINTERFEST INVITES YOU  TO 


