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Providing Comprehensive Wealth Management 

At Britton-Seymour Private Wealth Management Group of Wells 
Fargo Advisors, we believe your success should be measured not 
just by your financial well-being, but by how confident you feel 
about your future. Our mission is to help you live the life you want, 
and in some special cases, the life you thought was beyond reach, 
through the careful development of a custom-tailored wealth 
management plan based upon personalized, knowledgeable 
advice.  

Some people think wealth management is all about money. On our 
team, it’s about professionalism, integrity, and trust. 
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BUY A BRICK...
     FOR THAT      
        SPECIAL SOMEONE!

TO A BETTER
COMMUNITY WHILE
CELEBRATING
LOVED ONES!
Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 
installed once a month, so 
order yours today! Gift 
certificates available.

For more information,
call JoyEl Duff at (954) 468-1541 or 
email bricks@goriverwalk.com
Visit www.GoRiverwalk.com
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BE PREPARED!
Visit fortlauderdale.gov/hurricane to learn what to do before, during, and 
after a storm, including how to prepare an emergency plan, assemble 
a disaster supply kit, protect your property, boat, and pets, practice 
generator safety, and access resources for individuals with special needs.

ARE YOU READY?ARE YOU READY?ARE YOU READY?
 NOW  NOW  NOW IS THE TIME IS THE TIME IS THE TIME TO PREPARE! TO PREPARE! TO PREPARE! 

Hurricane Season is from June 1 to November 30

FREE SANDBAGS FOR RESIDENTS
Third Saturday and Sunday | Now through November | 10 a.m. – 1 p.m.
Pick up pre-filled sandbags at any of the following locations: 

• Floyd Hull Stadium/Morton Activity Center (2800 SW 8th Ave.)
• George English Park (1101 Bayview Dr.)
• Holiday Park (1150 G. Harold Martin Dr.)
• Mills Pond Park (2201 NW 9th Ave.)
• Riverland Park (950 SW 27th Ave.)

Proof of residency is required. Limit five pre-filled sandbags per household, 
while supplies last. For details, visit fortlauderdale.gov/stormready.

 to learn what to do before, during, and 

generator safety, and access resources for individuals with special needs.

STAY INFORMED! 
Get notifications from the City right to your phone via, text, call, or 
email. Sign up for ALERT FTL at fortlauderdale.gov/alertftl or contact 
our Customer Service line at 954-828-8000.
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Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
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GoRiverwalk.com/Tacos 
events@GoRiverwalk.com
RiverwalkFTL
954-468-1541

Another free admission event hosted by Riverwalk Fort Lauderdale,
a 501(c)(3) non-profit organization.

Saturday, July 18, 2026 • 2:00-6:00 pm
Esplanade Park

400 SW 2ND STREET, FORT LAUDERDALE, FL 33312

SAVE THE DATE
A FUN, FLAVORFUL FIESTA AT ESPLANADE PARK

4th Annual



MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

KIMBERLEY SPELLACY
Chief Financial Offi cer
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Vice President 
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JOYEL DUFF
Project Manager

JIM FARRICK
Project Manager

RIVERWALK FORT LAUDERDALE
888 E. Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301
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Riverwalk Fort Lauderdale Inc. has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
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EXECUTIVE COMMITTEE
HOWARD ELFMAN, Chair

The Agency
JACK SEILER, Vice Chair

Seiler, Sautter, Zaden, Rimes & Wahlbrink
JACQUI HARTNETT, Treasurer

Starmark
LACEY BRISSON, Assistant Treasurer

Truist
ALEXA LANIER, Secretary

Two Men and A Truck

JIM FARRICK, At Large
Consultant
MELISSA FITZGERALD, At Large
Florida Panthers
ANN FOX, At Large
Richard J. Fox Foundation
NADIA LOCKE, At Large
RES
BILL WALKER, At Large
Water Taxi

BOARD OF DIRECTORS
CHERYL BALABAN, Edward Jones

DAVID BECKEY, Locality Bank
DARIN BIBEAU, National Chimney

KYLE BOLGER, Emerald Isle Lawn Care
ANDREW BRITTON, Wells Fargo Advisors

MARK BUDWIG, Emeritus, S. Mark Graphics
NECTARIA CHAKAS, Lochrie & Chakas

RICHARD CORBET, The Las Olas Group at Morgan Stanley
NICOLE COVAR, Covar Global Marketing & Entertainment

COURTNEY CRUSH, Emeritus, Crush Law
BOB DUGAN, Emeritus, EDSA

LISA DUKE, Walter Duke & Partners
JASON EDELMANN, Merrill Lynch/Bank of America

JIM ELLIS, Emeritus, Ellis Diversifi ed Inc.
DALE ENGELS, National Cancer Institute

CANDICE ERICKS, TSC Consulting
JEFF FALKANGER, Emeritus, Falkanger & Snyder

KELLY FRYE, Hotwire Communication
BRADLEY GOLDBERG, Consultant – 

Investment Portfolio Manager
STEPHEN GOLLAN, Fort Lauderdale Fire Rescue

DERRICK GRUNER, Realworld Asset Group
ALICE HARRY, Mundial Smart Knives

STEVE HUDSON, Emeritus, Hudson Capital Group
DAVID HUFFMAN, The Yacht Brokers

TOM JENNINGS, Payrolls Plus
MICHAEL JOHNSTON, FitFactor Training

BRITT LANIER, Two Men and a Truck
BRADLEY LIPKOWITZ, Merrill Lynch

IAN LOWE, Original Fat Cats
MICHAEL MARSHALL, Nelson, Mullins, Ricley & 
Scarborough, Attorneys
BLAISE MCGINLEY, Architect
MICHAEL MILLETT, Automotive Calibration Solutions (ACS)
MELISSA MILROY, Consultant
ED MURPHY, RCC Associates
DAMON RICKS, Scheffer, Mote & Ricks
FRANK RODRIGUEZ, Chimney House/Casa Playa
JOHN ROPES, Emeritus, Ropes & Associates Inc.
KATHY SALERNO, Broward Health
ENRIQUE SANCHEZ, Fort Lauderdale Parks and 
Recreation
MICKI SCAVONE, Consultant
BILL SCHULTZ, Fort Lauderdale Police Department
LISA SCOTT-FOUNDS, Winterfest Inc.
TYLER SMILLIE, JP Morgan Private Bank
DEBBIE BANKS SNYDER, Lago Mar Beach Resort & Club
TIMOTHY SOLBERG, Nouveau Florida
BARBRA A. STERN, Emeritus, Attorney at Law
JODI TANNER, Las Olas Capital Advisors & 
Las Olas Capital Arts
KARLA NELSON THATCHER, Hotwire Communications
CAROL TRACZ, Riverside Hotel
ED VERRET, DHL Global
JEROME W. VOGEL JR., Vogel Law
PAUL WEINBERG, Keith
MICHAEL WEYMOUTH, Emeritus, Las Olas Company

IN PARTNERSHIP WITH

To be the catalyst in building and nurturing Riverwalk & the 
Riverwalk District as a vibrant community connected by the New River.

MISSION STATEMENT
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Providing 34 Years of Jewelry Excellence
to the Fort Lauderdale area.

JEWELRY PLUS OF FLORIDA INC.
823 S.E. 17th Street  |  Fort Lauderdale, FL 33316

954-763-6881 | jewelryplus.com | jewelryplus2023@gmailcom
Store Hours: Tues – Fri 9:30 am – 6 pm

Sat – 9:30 am – 5 pm, Closed Sun & Mon 

Jewelry Sales and Repairs
Watch Repairs and Servicing

In house Watch Maker
Specializing in Luxury High End

& Vintage Watches
Custom Jewelry Designs

Our Master Jeweler can make any custom
design jewelry

Bring us your design and we can make
your dream a reality

Rolex • Cartier • Patek Phillippe
Tag Heuer • Breitling & more

Estate & Insurance Appraisals
by a G.I.A. Graduated Gemologist

We Buy Gold

CHRISTMAS IN JULY SALE
10% - 20% discount on selected 

gold and silver jewelry
15% discount on our

“Travel Jewelry” collection
Layaway plans available



THE LEADERS IN CONDOMINIUM SALES

High Floor Updated Favorable "07" Stack. Gorgeous Sunset & City 
Views from this Sungarden Model. Spacious Kitchen with Light & 
Bright Quartz Countertops, New Appliances, Full Size Washer/Dryer, 

Large Master Suite with 2 Closets & Dual Access Remodeled Bath.

WATERGARDEN | 1 BD 1 BA | $449,000

NEWLY PRICED

High-floor unit with direct river views and stunning sunsets. Features 
Brazilian eucalyptus wood floors, a gourmet kitchen with granite 
countertops, & smart home technology. Floor-to-ceiling windows, 

electric shades, spa-style bath, & recent upgrades throughout.

WATERGARDEN | 2 BED 2 BATH

JUST SOLD

Direct River Views from Every room! Beautifully appointed Bradford 
floor plan with an expanded 49-foot glass balcony overlooking the 
water. Pristine condition, polished marble floors throughout, neutral 

pallet kitchen with Poggenpohl cabinetry.

Las Olas Grand | 2 BED 2 BATH 
Rarely available! This 3 bedroom 3 bath residence has it all! The 

views, the square footage and the upgrades! Directly on the 
Intracoastal! Upgrades include marble floors, gourmet kitchen, 

fireplace, stacked stone wall accents, custom wet bar and more!

BAYSHORE TOWERS |  3 BED 3 BATH
Rarely available! This 3 bedroom 3 bath residence has it all! The 

views, the square footage and the upgrades! Directly on the 
Intracoastal! Upgrades include marble floors, gourmet kitchen, 

fireplace, stacked stone wall accents, custom wet bar and more!

BAYSHORE TOWERS |  3 BED 3 BATH
North East Corner Unit with Direct River Views! Beautifully 

Renovated with Open Modern Kitchen featuring Glossy Cabinets, 
Waterfall Porcelain Countertops, Large Island, Wrap Around 

Terrace, Custom Closets and Side by Side Parking Spaces Included

The Symphony  |  3 BED 2.5 BATH  |  $799,000

NEWLY PRICED

High Floor Champagne Model, Stunning Views of Ocean, 
Intracoastal & River views from every room. Poggenpohl Kitchen, 

Marble Baths and Expansive Terrace.

Las Olas Grand | 2 BED 2.5 BATH  | $1,375,000

NEWLY PRICED

Las Olas luxury living for under $600K. This spacious 2/2 residence 
features a split floor plan, 10-foot ceilings, an updated granite kitchen 
with new stainless-steel appliances, newer HVAC and W/D, tile flooring 

throughout, crown molding, & electric window treatments. 

WATERGARDEN | 2 BED 2 BATH

JUST SOLD JUST SOLDNEWLY PRICED

SCAN TO VIEW 
PHOTOS & DETAILS

THE WATERGARDENNEWLY PRICED

WATERGARDEN | 3BD 2 BA | $1,067,000
Seaview model completely renovated, new kitchen with quartz 
counter tops, custom cabinets with pull outs, new stainless 
appliances, remodeled baths, 2 terraces, sunrises & sunset views! 

Beautifully furnished, offered turn key!

Immaculate Champagne Unit provides views of the river, intracoastal 
& ocean. There is a home office as well as a separate laundry room. 
High end finishes throughout such as Poggenpohl Cabinetry, Sub Zero 
Fridge & Thermador ovens, as well as marble master & guest baths.

JUST LISTED

Las Olas Grand | 2 BED 2.5 BATH  | $1,295,000
Live ABOVE IT ALL!  Expansive 180-degree views of the Ocean, 

Intracoastal, River & City Skyline. Completely Renovated & in Pristine 
Condition. Soaring Ceilings, Sleek & Modern Custom Floors, Built-Ins & 
Floor to Ceiling Glass Throughout. 3 Prime Parking Spaces & storage. 

PENTHOUSE -  JUST SOLD

Watergarden | 3 BED 2.5 BATH



Information based on The National Multiple Listing Service and Regional Association of Greater Ft. Lauderdale. Information is believed to be accurate but not warranted and is subject to errors, omissions, or changes without notice. 
If your property is currently listed, please do not consider this solicitation. Copyright 2024 D’Angelo Realty Group LLC.  All Rights Reserved.

D A N G E L O R E A LT Y. C O M

OVER 30 YEARS  OF EXPERIENCE FOR ALL YOUR REAL ESTATE NEEDS!

JOHN D’ANGELO 
BROKER/OWNER 
(954) 463-9881
411 N. New River Dr. 

Fort Lauderdale FL, 33301

SEARCH LIVE INVENTORY
Scan the QR Code!

5 - STAR

M O S T  S A L E S

High Floor Champagne Model, Stunning Views of Ocean, 
Intracoastal and River views from every room. Poggenpohl 

Kitchen, Marble Baths and Expansive Terrace.

Las Olas Grand | 2 BED 2.5 BATH  | $1,400,000

In the Center of Las Olas! This Modern Residence is an Opportunity! 
Upgrades Throughout: New Kitchen Cabinets, Stainless Appliances, 
Custom Built-ins & Cabinets Throughout the Unit, Wood Floors, 
Marble Bath with Separate Glass Enclosed Shower and Jacuzzi Tub.

350 Las Olas Place | 1 BED 1 BATH

JUST SOLD

NEWLY PRICED

VISIT OUR NEW OFFICE ON THE RIVERWALK! 
411 N. NEW RIVER DR. FORT LAUDERDALE FL, 33301

Rarely available 3-bedroom, 3-bath residence with stunning direct 
Intracoastal views. This beautifully upgraded home features tile flooring, 
a modernized kitchen, and renovated baths. Enjoy spacious living along 

with the convenience of large additional storage included.

BAYSHORE TOWERS | 3BD 3BA | $1,000,000

JUST LISTEDJUST LISTED

JUST LISTEDNEWLY PRICED

WATERGARDEN | 2 BD 2 BA | $869,000
High-floor SE Corner Moonglow Floor Plan! Most sought-after 03 stack 
offering direct southeast ocean views. Huge wraparound glass balcony 
with unobstructed panoramic views of the river, intracoastal & ocean 
from every room. Wood floors, built-in closets  &  2 parking spaces.

Completely reimagined Riverside Unit with over $200,000 in high-
end upgrades, with over 1600 sq ft this residence offers a seamless 
blend of modern luxury & effortless living. Sleek glass-railed terrace 

showcasing breathtaking river & ocean views. 2 parking spaces.

NEWLY PRICED

WATERGARDEN | 2 BED + DEN 2 BA | $1,175,000

JUST LISTED

Amazing River Views from this high floor "02" stack! 
Completely renovated and ready to move in! Custom Office 

with Built Ins, Wood Floors, White Quartz Counter tops, Floor 
To Ceiling Glass in Every Room.

JUST SOLD

WATERGARDEN | 2 BED 2 BATH

High Floor Champagne Model, Stunning Views of Ocean, 
Intracoastal and River views from every room. Poggenpohl 

Kitchen, Marble Baths and Expansive Terrace.

Las Olas Grand | 2 BED 2.5 BATH  | 2 BED 2.5 BATH  | | $1,400,000| $1,400,000|
East facing Moonglow Model With 10ft Ceilings & Contemporary 
remodel.  2 Parking Spaces & Storage. Waterfall Quartz 
Countertop with Italian White lacquer Cabinetry, Stainless 
Appliances, Glass Tile Backsplash & 24x48 Italian Porcelain Tile.

NEWLY PRICED

WATERGARDEN | 2 BED 2 BA | $709,000WATERGARDEN 2 BD 2 BA $769,000
Stardust split floor plan aggressively priced to sell. East-facing 
residence with direct river views. Brand new stainless steel 
appliances, built in closets, wood flooring, New a/c, 2 parking 

spaces and a private storage unit.



F R O M  T H E  B O A R D
BY HOWARD ELFMAN

Chair 
Riverwalk Fort Lauderdale
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When people think about Fort Lauderdale, they oft en 
picture our beaches, waterways and skyline. While 
those are certainly defi ning features of our city, I 

believe the true character of Fort Lauderdale is found in its 
neighborhoods.

Neighborhoods are where our city comes to life. Th ey are 
where families gather, friendships are formed, businesses are 
supported and traditions are passed from one generation to 
the next. Each neighborhood tells its own story, contributing 
to the rich tapestry that makes Fort Lauderdale such a 
remarkable place to live, work and visit.

One of the greatest strengths of our city is its diversity. 
From the historic charm of Victoria Park and Rio Vista to 
the vibrant energy of Flagler Village, from the waterfront 
communities that defi ne our boating lifestyle to the emerging 
neighborhoods shaping our future, every area off ers a unique 
sense of place and identity. Together, they create a city that is 
dynamic, welcoming and constantly evolving.

I’ve had the privilege of seeing fi rsthand how connected 
our neighborhoods truly are. Riverwalk serves as a gathering 
place where residents from every corner of the city come 
together to celebrate, learn, volunteer and enjoy the cultural 
experiences that make Fort Lauderdale special. It is a 
reminder that while our neighborhoods may each have their 

own personality; we are all part of one larger community.
Strong neighborhoods don't happen by accident. Th ey 

are built through civic engagement, community pride and 
people who care enough to invest their time and energy 
into making a diff erence. Whether it's supporting local 
businesses, volunteering for community organizations, 
attending neighborhood meetings, or simply getting to 
know your neighbors, every action helps strengthen the 
fabric of our city.

As Fort Lauderdale continues to grow, it is important that 
we preserve the qualities that make our neighborhoods unique 
while embracing thoughtful progress that benefi ts future 
generations. Growth and preservation can coexist when guided 
by a shared vision and a commitment to community.

Riverwalk's mission has always been about connecting 
people to the heart of Fort Lauderdale. Th is month, as we 
celebrate the neighborhoods that defi ne our city, I encourage 
everyone to explore a neighborhood they may not know, 
attend a local event, support a neighborhood business and 
engage with the people who make each community special.

Aft er all, cities are not defi ned by buildings or boundaries—
they are defi ned by people. And it is within our neighborhoods 
that the true spirit of Fort Lauderdale shines brightest.

See you on the Riverwalk.  

THE HEART OF HOME
FORT LAUDERDALE'S NEIGHBORHOODS CREATE CONNECTION, CHARACTER, PRIDE AND LASTING COMMUNITY
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@playlauderdale



P lease join Riverwalk along with our members, 
sponsors and partners as we celebrate America’s 
250th birthday (semiquincentennial) on July 4, 

2026, marking the anniversary of the Declaration of 
Independence. The nation will be celebrating with large 
scale events, historical milestones and many volunteer 
and civic engagements. Expect to see these happenings 
between July 1 to July 5 … a perfect way to celebrate the 
freedom that we worked to achieve. Take a moment to 
thank our service personnel, first responders and front-
line workers for continuing to assure us of our safety and 
the ability to have a voice in our government.

While Philadelphia, Pennsylvania, is the birthplace of 
American Independence, Fort Lauderdale will step up 
its appreciation with a massive event on Fort Lauderdale 
Beach.

Las Olas Oceanside Park and Fort Lauderdale Beach 
will be alive with live bands, kid’s zones, beach games, 
contests and family activities. The day’s events start at 
noon with a DJ, games, arts and crafts and more. DJ 
EchoSlim and Host Tre will be on stage at 1 p.m. and 

again at 4 p.m. The afternoon will continue with Sistas of 
the ’70s, a popular South Florida tribute act from 2 to 4 
p.m. Featured performer Walker Hayes will play some of 
his well-known hits from 7:30 to 8:45 p.m. The evening 
will continue with a drone show around 8:45 p.m. and 
close with a dazzling fireworks display around 9 p.m. Join 
your friends, neighbors, guest and visitors to celebrate 
this monumental point in history.

July 18 will bring you the annual Tacos & Tequila 
Festival to meet up with the dog days of summer from 2 
to 6 p.m. at Esplanade Park. It is a fun, f lavorful fiesta for 
the family with delicious food and great cocktails.

Summer is an ideal time to take an evening stroll on 
Riverwalk, in your neighborhood and with family and 
friends. It is the chance to get to know your neighbors 
with a cookout, or late afternoon glass of tea or sharing 
plans for entertainment. Those that live around us are 
important to our quality of life, safety and enjoyment of 
the place we choose to live. Take this time to enjoy your 
neighborhood, find those hidden gems you might have 
missed and embrace our wonderful city.  

A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

CELEBRATING AMERICA TOGETHER
RIVERWALK EVENTS UNITE NEIGHBORS THROUGH HISTORY, MUSIC, FAMILY FUN AND PRIDE
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Call to Artists
to celebrate
Riverwalk

and downtown
Fort Lauderdale

COMING SOON

Watch for details.



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE 
DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A 
BUYER OR LESSEE. 

The St. Regis Residences Bahia Mar Fort Lauderdale (“St Regis Residences”) is a community of two towers: including 
Tower 1 of condominium residences developed by PRH/TRR BM Tower 1, LLC and Resort Tower 3 which includes a 
condominium within a portion of a building or within a multiple parcel building developed by PRH/TRR BM Condo, 
LLC. Resort Tower 3 includes a hotel. St Regis Residences are not owned, developed, or sold by Marriott International, 
Inc. or its affiliates (“Marriott”). The Developers use the St. Regis marks under a license from licensor, Marriott, which 
has not confirmed the accuracy of any of the statements or representations made about the projects by Developers. 
The Developer uses the trade names, marks, and logos of licensor, The Related Group®, which is not a Developer of 
any tower. Each condominium project offered here is offered solely pursuant to the respective project Developer’s 
Prospectus. Renderings depicting water, marina, surrounding buildings, or landmarks are modified with some 
surrounding buildings and landmarks omitted; all amenities, food services, resort services, finishes, designs, materials, 
furnishings, plans, specifications, or art contained in this brochure are proposed only. The St. Regis Residences are 
developed on a site that is near water, but water access and view is not guaranteed. Each tower will be governed by 
an association and be part of a master association which will require payment of master association assessments. 
Consult the Prospectus of the Developer for the Tower in which you desire a unit to understand the offering, the 
amenities, the proposed budgets, terms, conditions, specifications, fees, unit dimensions, size calculation method, 
site plans, estimated budgets for all associations , and to learn what is included with a purchase and by a payment of 
all assessments. New York Residents: THE COMPLETE OFFERING TERMS ARE FOUND IN A CPS-12 APPLICATION 
AVAILABLE FROM THE OFFEROR. FILE NO CP25-0034 for Tower 1 and FILE NO. CP25-0058 for Tower 3. The offeror 
for each Tower is the Developer named herein for each respective Tower. No offering is made here is to any resident 
of any jurisdiction where such an offering is prohibited by law or registration is required unless registration has been 
completed or is exempted. 2026 © by Related Group, PRH/TRR BM Tower 1, LLC and PRH/TRR BM Condo, LLC with 
all rights reserved. 

Exquisite.
Where Beach Meets Bay.

  The Resort Collection: One- to three-bedrooms
The Residences: Three- to four-bedrooms
  SRRBahiaMar.com ◆ 954 282 7307

Future Residences: 
801 Seabreeze Blvd. 
Fort Lauderdale, FL 33316

Sales Gallery: 
611 Seabreeze Blvd.
Fort Lauderdale, FL 33316



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE 
DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A 
BUYER OR LESSEE. 
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Inc. or its affiliates (“Marriott”). The Developers use the St. Regis marks under a license from licensor, Marriott, which 
has not confirmed the accuracy of any of the statements or representations made about the projects by Developers. 
The Developer uses the trade names, marks, and logos of licensor, The Related Group®, which is not a Developer of 
any tower. Each condominium project offered here is offered solely pursuant to the respective project Developer’s 
Prospectus. Renderings depicting water, marina, surrounding buildings, or landmarks are modified with some 
surrounding buildings and landmarks omitted; all amenities, food services, resort services, finishes, designs, materials, 
furnishings, plans, specifications, or art contained in this brochure are proposed only. The St. Regis Residences are 
developed on a site that is near water, but water access and view is not guaranteed. Each tower will be governed by 
an association and be part of a master association which will require payment of master association assessments. 
Consult the Prospectus of the Developer for the Tower in which you desire a unit to understand the offering, the 
amenities, the proposed budgets, terms, conditions, specifications, fees, unit dimensions, size calculation method, 
site plans, estimated budgets for all associations , and to learn what is included with a purchase and by a payment of 
all assessments. New York Residents: THE COMPLETE OFFERING TERMS ARE FOUND IN A CPS-12 APPLICATION 
AVAILABLE FROM THE OFFEROR. FILE NO CP25-0034 for Tower 1 and FILE NO. CP25-0058 for Tower 3. The offeror 
for each Tower is the Developer named herein for each respective Tower. No offering is made here is to any resident 
of any jurisdiction where such an offering is prohibited by law or registration is required unless registration has been 
completed or is exempted. 2026 © by Related Group, PRH/TRR BM Tower 1, LLC and PRH/TRR BM Condo, LLC with 
all rights reserved. 
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RIVERWALK MEMBERSHIP

BOARD AND TRUSTEE MEMBER

DALE ENGELS
PROGRAM SPECIALIST,
NATIONAL CANCER INSTITUTE

  Dale Engels has been a Cancer Prevention Program Specialist 
with the National Cancer Institute since 2009. His career has been 

dedicated to supporting the evaluation and funding of research focused exclusively on 
cancer prevention. 

In this capacity, he is a public health and medical data contributor who has 
collaborated within the National Institutes of Health and other federal agencies 
including the Centers for Disease Control and Prevention and the Food and Drug 
Administration.

Engels has served as an expert contributor for national health initiatives, including 
the CDC Archive's Healthy People 2020 Midcourse Review. In this capacity, he has 
collaborated closely alongside designated topic area representatives from the National 
Institutes of Health and other federal health agencies to evaluate and track national 
health objectives.

In March 2020, Dale and his mini golden doodle named EJ relocated to Fort 
Lauderdale to enjoy coastal life. He is a strong supporter of Riverwalk and their 
positive impact on downtown Fort Lauderdale.

BOARD AND TRUSTEE MEMBER

MICHAEL J. MILLETT
OWNER AND OPERATOR,
AUTOMOTIVE CALIBRATION SOLUTIONS

  Michael J. Millett is a seasoned entrepreneur and business 
operator with a proven track record of founding, scaling and 

successfully exiting ventures across multiple industries. He started his entrepreneurial 
career at the age of 17, launching a car dealership that he later grew and sold by the age 
of 24, demonstrating early leadership and business acumen. 

In 2009, Millett relocated to Las Vegas to study advanced signage, laying the 
foundation for his future success in branding, visual communications and business 
development. He has since founded and exited several companies, including a marine 
business in upstate New York; GraphicWorx, a New York-based sign and apparel 
company; and ADAS Plus.

He is the founder of Automotive Calibration Solutions, where he leads a specialized 
operation focused on advanced vehicle diagnostics and advanced driver assistance 
systems calibration. 

Now based in Fort Lauderdale, Millett is a resident of Las Olas and an active boater 
with more than 15 years of experience on the water. He currently owns a vessel on the 
New River, refl ecting his strong connection to the local waterfront and lifestyle. His 
personal and professional interests align closely with the mission of Riverwalk Fort 
Lauderdale and its commitment to enhancing the city's waterfront and community 
experience.

He brings a strategic, results-driven perspective to the board, grounded in hands-
on operational leadership and a commitment to innovation, growth and long-term 
value creation. Having benefi ted from the guidance of strong mentors throughout his 
career, he is equally committed to mentoring and supporting the next generation of 
entrepreneurs and leaders.

Members of Riverwalk Fort 
Lauderdale express their support 
and join us in our mission of 
building a vibrant community. 
Riverwalk supports Downtown’s 
diverse, mixed-use community 
of arts and entertainment 
establishments along with 
business, residential, judicial, 
educational, and marine interests. 
TO JOIN, VISIT WWW.GORIVERWALK.
COM/MEMBERSHIP

WELCOME
NEW AND RETURNING MEMBERS

EXECUTIVE
Melissa Copp 

TRUSTEE
Bradley Arendt 
Colliers

Nectaria Chakas
Lochrie & Chakas P.A.

Debbie and Craig Danto
Danto Builders LLC

Roger and MaryAnn Edwards
Vista Mar Realty Group

Alexis Ekberg
Flex Space By Office Edge

Bradley Goldberg

David Huffman
The Yacht Brokers

Robert Lochrie
Lochrie & Chakas P.A.

Ian Lowe
Original Fat Cats

Michael Millett
Automotive Calibration Solutions

Chong Piper

Timothy Solberg
Nouveau Elevator Florida

Ethan Sylvester
Amerant Bank

Paul Weinberg
Keith & Associates

DUAL
Margarethe Sorensen 

INDIVIDUAL
Ed Murphy 

dedicated to supporting the evaluation and funding of research focused exclusively on 

successfully exiting ventures across multiple industries. He started his entrepreneurial 
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE 
AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. WE ARE PLEDGED TO THE LETTER AND SPIRIT OF THE U.S. 
POLICY FOR ACHIEVEMENT OF EQUAL HOUSING OPPORTUNITY THROUGHOUT THE NATION. WE ENCOURAGE AND SUPPORT AN AFFIRMATIVE ADVERTISING AND MARKETING PROGRAM IN WHICH THERE 
ARE NO BARRIERS TO OBTAINING HOUSING BECAUSE OF RACE, COLOR, RELIGION, SEX, HANDICAP, FAMILIAL STATUS OR NATIONAL ORIGIN. ALL THESE IMAGES ARE FOR INSPIRATIONAL PURPOSES.

BOUTIQUE LUXURY RESIDENCES 
ON THE NEW RIVER

UNDER CONSTRUCTION

S TA RT I N G  AT $ 9 0 0 K

S A L E S  G A L L E RY
1800 E Las Olas Boulevard 
Fort Lauderdale, FL 33301

954-250-7971
S i x t h a n d R i o . c o m

BOUTIQU

DELIVERING FALL 2026DELIVERING FALL 2026



R I V E R W A L K  E X C L U S I V E S

26TH ANNUAL RIVERWALK TRIBUTE, PRESENTED BY WELLS FARGO
On May 28, Riverwalk Fort Lauderdale hosted the 26th Annual Riverwalk Tribute at the Riverside Hotel. Riverwalk 

members joined business, civic and community leaders as we celebrated another group of exceptional honorees:
• Andrew Britton, Private Financial Wealth Advisor, Wells Fargo Advisors
• Walter B. Duke III, President and Founder, Walter Duke + Partners
• Susan Renneisen, Vice President of Community Aff airs and Special Events, Seminole Hard Rock Hotel & Casino 
Hollywood
• Stephanie J. Toothaker Esq., Chairwoman and Chief Strategist, Toothaker.org

On the eighth fl oor of the Riverside Hotel overlooking our award-winning Riverwalk and downtown Fort 
Lauderdale, an evening reception welcomed our honorees as attendees enjoyed the Riverside’s signature hospitality 
and participated in a silent auction, and Fort Lauderdale Mayor Dean Trantalis and District 2 Commissioner Steven 
Glassman presented proclamations from the City of Fort Lauderdale.

Th ank you to all who attended, to our hosts and sponsors, the Las Olas Company and Riverside Hotel, to our silent 
auction partners who presented many enticing items, and of course to our sponsors, who ensured a highly successful 
event. All funds raised through the Riverwalk Tribute benefi t Riverwalk Fort Lauderdale.

Howard Elfman, District 2 Commissioner Steven Glassman, Mayor Dean Trantalis, 
Honoree Andrew Britton and Jack Seiler

Howard Elfman, District 2 Commissioner Steven Glassman, 
Honoree Stephanie Toothaker, Mayor Dean Trantalis and Jack Seiler

Howard Elfman, District 2 Commissioner Steven Glassman, Mayor Dean Trantalis, 
Honoree Walter Duke, Lisa Duke and Jack Seiler

Howard Elfman, District 2 Commissioner Steven Glassman, Mayor Dean Trantalis, 
Honoree Susan Renneisen and Jack Seiler
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Ginger Martin, Mike Weymouth, Lisa Scott-Founds and Candice Ericks Gabrielle Hansen, Joelyn Cecere, Ethan Sylvester and Joe Hansen

Micki Scavone, Kelly Ramsdon and Alexis Ekberg

Jon Saks, Peggy Nordeen and Dale Baron Honoree Andrew Britton, Genia Duncan Ellis and Leo Toca

Scott Wyman, Honoree Stephanie Toothaker, Jodi Tanner and Safeea Ali

G O R I V E R W A L K . C O M   •    J U LY  2 0 2 6    1 9



R I V E R W A L K  E X C L U S I V E S

Alexis Ekberg, Harry Watkins and Micki ScavoneBill Walker, Jodi Tanner and Eileen LaMarca

David and Alyssa Huffman, Mary Benner and Bradley GoldbergLena Buchbinder, Michael Millet and Margaret Lee

2 0  J U LY  2 0 2 6 • G O R I V E R W A L K . C O M

Lena Egan, Timothy Solberg, Safeea Ali, and Stephan and Elena Gollan Kathleen Cannon and Honoree Susan Renneisen

Geoff Bonallack and Cheryl Balaban Maureen Canada and Lisa DukeTom Pennevaria and Kim Curry



Andrea Britton and Honoree Andrew Britton Kory Patrick and Melissa Copp Shea Spencer with a signed Matthew Tkachuk jersey, 
courtesy of the Florida Panthers

Joe Cox, Rashad Thomas and Philip Dunlap Wendy Osty, Barbara Hubbard and Lisa Scott-Founds

THE KORNHAREN'S
FAMILY FOUNDATION

PRESENTING SPONSOR

SPONSORS
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ARTIST CONCEPTUAL RENDERINGS

Sales Gallery: 1209 E Las Olas Boulevard, Fort Lauderdale, FL 33301

954 758 7068  |  SageResidencesFTL.com

NOW UNDER CONSTRUCTION. COMPLETION LATE 2027

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND 
TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. No federal agency has judged the merits or value, if any, of 
this property. This is not an offer to sell or solicitation of offers to buy the condominium units in states where such offer or solicitation cannot be made. Prices, square footage and availability are 
subject to change at any time without notice. This is a limited time offer. Developer may withdraw offering at any time.

BOUTIQUE WATERFRONT LIVING
Discover a bespoke collection of 44 waterfront residences set on 

200 linear feet of intracoastal waterways. Offering only two flow-

through residences per level, unobstructed intracoastal and ocean 

views, and over 19,000 square feet of inspired amenities, Sage 

Intracoastal Residences will deliver a curated modern sanctuary.

Waterfront 3- and 4-bedroom residences starting in the high $2Ms 
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BOUTIQUE WATERFRONT LIVING
Discover a bespoke collection of 44 waterfront residences set on 

200 linear feet of intracoastal waterways. Offering only two flow-

through residences per level, unobstructed intracoastal and ocean 

views, and over 19,000 square feet of inspired amenities, Sage 

Intracoastal Residences will deliver a curated modern sanctuary.

Waterfront 3- and 4-bedroom residences starting in the high $2Ms 



BY VICE MAYOR AND COMMISSIONER BEN SORENSEN
 District 4 

City of Fort Lauderdale
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BUILDING BETTER TOGETHER  
PARTNERSHIPS BETWEEN RESIDENTS AND LEADERS STRENGTHEN NEIGHBORHOODS AND COASTAL RESILIENCE

While transformative initiatives oft en take center stage, 
the true catalyst for progress is oft en found behind 
the scenes. Neighborhood advocates, civic leaders 

and engaged residents help shape the vision, priorities 
and outcomes of our city’s initiatives. Th eir voices ensure 
that innovation is not simply imposed upon communities 
but developed with them. As our city continues to invest 
in its future, the partnership between residents and local 
government remains one of its greatest strengths.

Th e City Commission’s recent approval of a resolution 
establishing a 100 percent discount on permitting 
fees to encourage the installation of living seawalls 
refl ects the impact of dedicated civic advocates who 
have rallied innovative approaches to protect our 
waterways. Living seawalls are designed to mimic natural 
infrastructures. Th ey incorporate features that are 

compatible with marine organisms and encourage them to 
grow. By increasing marine biodiversity in our waterways, 
we improve water quality and strengthen ecosystem health. 

Th e Church-by-the-Sea is working with Kind Designs 
to create its living seawall; Kind Designs uses 3D-printed 
concrete designed to mimic coral reef structures. Th e project 
is expected to be completed in spring 2027. By encouraging 
the installation of living seawalls, these community leaders 
and environmental advocates have helped advance a solution 
that provides both environmental and economic benefi ts. 

Th e fee assistance program creates a meaningful fi nancial 
incentive for property owners to invest in living seawalls, 
which off er coastal protection while also improving water 
quality and supporting marine habitat. Th eir eff orts 
demonstrate how civic engagement can help shape policies 
that make sustainable choices more accessible and create 
lasting benefi ts for the community.

Another example of this can be seen in the City's 
expanding eff orts to protect and improve local waterways. 
Building on the engagement and leadership demonstrated by 
advocates, the City has expanded water quality monitoring 
and launched microbial source tracking at fi ve monitoring 
locations over the past few months. Th is advanced testing 
helps identify the sources of bacteria in our waterways, 
whether human, bird, canine or other sources, allowing for 
more targeted and eff ective solutions. 

Community input has played an important role in 
elevating water quality concerns and shaping environmental 
priorities. Th ese eff orts refl ect a continued commitment 
to turning neighborhood voice into action, ensuring that 
science-based decision-making is informed by those who 
know these waterways best. City staff  are also exploring 
opportunities to expand testing to additional locations as 
part of the ongoing eff ort to protect the waterways that are 
vital to our community. 

Our city's neighborhoods are more than lines on a map, 
they are collections of stories, traditions, aspirations and 
people who care deeply about the places they call home. 
Together, they form a vibrant mosaic that gives the city its 
character and strength. Th is diversity of lived experience 
fuels civic engagement, from environmental stewardship 
to neighborhood advocacy and continues to shape how the 
City prioritizes and delivers its work. As these connections 
deepen, they reinforce a simple truth: when residents and 
City leaders work together, neighborhoods do not just refl ect 
the city’s future, they help defi ne it.   

F R O M  T H E  C I T Y
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ADVERTORIAL

THANK YOU TO THESE SPONSORS OF THE 26TH ANNUAL RIVERWALK TRIBUTE

Seminole Hard Rock Hotel 
& Casino Hollywood 
stands as South Florida’s 
premier entertainment 

destination. Following a $1.5 billion expansion completed 
in October 2019, the integrated resort introduced the 
iconic Guitar Hotel and the seven-story Oasis Tower, 

overlooking 13.5 acres of waterscape. Rising 450 feet, the 
Guitar Hotel is a striking engineering achievement with 
illuminated strings and fl oor-to-ceiling glass. Th e property 
also features an expanded gaming fl oor, luxury spa and 
salon, world-class meeting and convention space, the 
7,000-seat Hard Rock Live venue, and an array of upscale 
retail and dining experiences.

Weston Jewelers, a 
family-owned South Florida 
business, is celebrating its 

25th anniversary, marking a quarter-century of helping clients 
commemorate life’s most meaningful moments. Known for 
its exceptional hospitality and world-renowned brands, the 
company refl ects on a legacy built around “25 Years of Love and 
Luxury.” As it looks to the future, Weston Jewelers is preparing 
for its next chapter: a fi ve-story, 32,000-square-foot fl agship on 

East Las Olas Boulevard, slated to open in 2027.
For the Dikes family, the greatest gift  has been sharing 

in their clients’ milestones and watching generations of 
families grow alongside them. We are grateful to be part 
of your story and look forward to creating even more 
unforgettable memories together in our future home. 

For more information about Weston Jewelers, please visit 
www.westonjewelers.com.

BBI, founded in 1955 and 
headquartered in Fort Lauderdale, is 
a national sales agency specializing in 
the snack and confectionery industry, 

delivering innovative sales and support solutions across 
multiple consumer channels. 

Now a third-generation, family-owned company with 
more than 250 employees and 13 offi  ces nationwide, 

BBI combines national scale with local expertise. Under 
Robert Taylor Jr.'s leadership, the company thrives through 
innovation, strong partnerships, and strategic expansion. 

BBI supports organizations, including Habitat for 
Humanity, Sheridan House, Back on My Feet, and Business 
for the Arts, through meaningful community partnerships 
focused on giving back and creating lasting impact..

At Kushner, we 
create spaces people 

are proud to call home. With a deep-rooted commitment to 
quality and service, we bring thoughtful design and hands-on 
leadership to every property we develop, acquire and manage.   

We don’t just build properties —we shape communities. 
Th rough visionary developments and transformative projects, 

we create spaces designed for long-term impact, enriching 
neighborhoods and driving sustainable growth for the future.  

South Florida has become a centerpiece of Kushner 
Companies’ growth strategy, with current and planned 
developments anchoring key markets from Fort Lauderdale 
and Hollywood to Miami and Surfside.
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BY JANNA LHOTA 
Chair of the Board

Greater Fort Lauderdale Chamber of Commerce

L O C A L  E C O N O M I C S

On June 1, Greater Fort Lauderdale marked the close of 
an extraordinary chapter with the retirement of Dan 
Lindblade, President and CEO of the Greater Fort 

Lauderdale Chamber of Commerce. Aft er 19 years of 
leadership, Lindblade leaves behind a legacy that is deeply 
woven into the fabric of our community — and one that will 
continue to shape our city for generations to come.

Lindblade’s impact on Fort Lauderdale is both broad 
and profound. He led with a clear and unwavering vision: 
to make our community the best place to live, work and 
play. Under his leadership, the Chamber became not only 
a powerful advocate for business, but also a unifying force 
for collaboration across industries, neighborhoods and civic 
institutions.

From strengthening small businesses to championing 
regional economic development, Lindblade elevated the 
Chamber into a respected, credible voice at every level 
— local, state and national. His leadership in organizing 
Washington, D.C., advocacy trips ensured that Fort 
Lauderdale’s priorities were heard where it matters most, 
while his work in Tallahassee reinforced our position as a 
proactive and solutions-driven community.

Lindblade also understood that a thriving economy 
must be paired with a strong and inclusive community. He 

was instrumental in advancing initiatives that supported 
workforce development, housing stability and economic 
mobility — ensuring that opportunity in Fort Lauderdale is 
accessible to all. His leadership helped expand programs that 
cultivate future leaders, including Leadership Fort Lauderdale 
and Rising Leaders, reinforcing a pipeline of talent that will 
guide our city forward.

Perhaps most importantly, Lindblade fostered a spirit of 
connection. He championed inclusivity, helping the Chamber 
become the fi rst in Florida to formally embrace LGBTQ+ 
businesses and supporting initiatives that advanced racial 
equity. His work extended well beyond the Chamber through 
service on boards and organizations that defi ne our region, 
ensuring that Fort Lauderdale remains both vibrant and 
welcoming.

Lindblade’s tenure also coincided with some of our most 
challenging moments, including the Covid-19 pandemic. 
During that time, he was a steady, trusted voice for the 
business community, providing guidance, clarity and 
reassurance when it was needed most.

As chair of the board, I have had the privilege of working 
alongside Lindblade and witnessing fi rsthand his dedication, 
professionalism and genuine care for this community. His 
leadership style — collaborative, thoughtful and forward-

looking — has positioned the 
Chamber and Fort Lauderdale, for 
continued success.

While we celebrate his retirement, 
we also celebrate the legacy he 
leaves behind: a stronger business 
community, a more connected 
city and a shared commitment to 
progress.

Dan Lindblade didn’t just lead the 
Chamber — he helped defi ne what 
Greater Fort Lauderdale can be at its 
very best.    

The Downtown Council of the Greater 
Fort Lauderdale Chamber of Commerce 
honored Dan Lindblade as Downtowner of 
the Year on May 15

A LEGACY OF LEADERSHIP  
DAN LINDBLADE STRENGTHENED BUSINESS, PARTNERSHIPS AND COMMUNITY 
WHILE SHAPING GREATER FORT LAUDERDALE 
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BROWARD
CENTER

You may know the Broward Center for world-class performances,
Broadway blockbusters and unforgettable experiences.

 But our impact extends far beyond the stage.

Scan the QR code to read our 2025 REPORT TO THE COMMUNITY and discover the impact 
made possible through the support of our partners, donors, sponsors, 

volunteers and audiences.

Learn more by visiting BrowardCenter.org

You may know the Broward Center for world-class performances,

Bobby Weir & the Wolf Bros Feat. 

The Wolf Pack, Au-Rene Theater

Photo: Jay Blakesberg

OUR MISSION 

To build community through the arts by 

delivering quality entertainment, educational 

opportunities and memorable moments 

that engage and inspire audiences, nurture 

collaboration and drive economic vitality.

ABOUT THE BROWARD CENTER 

Among the top 10 most visited theaters in the 

world, the Broward Center for the Performing 

Arts presents more than 1,000 performances 

each year to audiences exceeding 650,000. 

Located along the New River in downtown Fort 

Lauderdale, the Center serves as the cultural 

anchor of a vibrant arts and entertainment 

district. Its programming spans Broadway, opera, 

ballet, concerts, comedy, family and multicultural 

performances. The Center also operates the 

nation’s largest free arts-in-education program, 

serving more than 100,000 students annually.

In addition to its fl agship venue, Broward Center 

manages The Parker in Fort Lauderdale, the Rose 

and Alfred Miniaci Performing Arts Center at 

Nova Southeastern University and the Aventura 

Arts & Cultural Center.

Together, these achievements defi ne the 

Broward Center’s role at the heart of South 

Florida’s cultural life.

ENTERTAINMENT MEETS WHERE

COMMUNITYWORLD CLASS 

REPORT TO THE COMMUNITY      1

REPORT TO THE COMMUNITY   

For more than three decades, the Broward Center has been a place where 
our community gathers, connects and celebrates. Today, we are among 
the busiest performing arts presenters in the nation, welcoming more than 
650,000 guests to more than 1,000 events each year—and proudly serving 
as a cornerstone of South Florida’s cultural community.

Even as the world around us evolves—from changes in how audiences engage 
with entertainment to the ever-expanding ways content can be consumed—one 
thing remains clear: the power of live performance endures. We see it every 
day in our theaters—in the delight of longtime patrons, the excitement of new 
audiences discovering us and the moments when students of all ages come 
to the Rose Miniaci Arts Education Center and fi nd a sense of community and 
purpose. In a region defi ned by continued growth, the arts are essential to our 
quality of life as we continue to attract new residents and visitors to South 
Florida. The arts create shared experiences that inspire, foster collaboration 
and contribute to the economic vitality that drives South Florida forward. 

This report refl ects that momentum and showcases our community impact 
in action. Our stages are thriving, our audiences continue to grow and our 
education programs reach students on a scale among the largest in the nation 
through our longstanding partnership with Broward County Public Schools. 

This success is made possible by a passionate team and the unwavering 
support of our donors, partners, sponsors and volunteers—each of whom 
believes in our mission and in the importance of the arts in building 
community. Together, this shared commitment makes our work possible. 
I am proud to share our impact from this past season and invite you to 
experience the energy and excitement of the Broward Center for yourself.

TY SUTTON
President & CEO

FROM OUR CEO
A MESSAGE

The Performing Arts Center Authority is the 
governing body of the Broward Center for the 
Performing Arts, providing oversight and strategic 
direction to ensure that the Center fulfi lls its 
mission as a cultural, educational and economic 
asset to the community. The Authority plays a vital 
role in shaping the Center’s vision for the future—
championing innovation, strengthening community 
connections and ensuring the organization remains 
a vibrant resource for generations to come.

OFFICERS 
 Alan Hooper, Chair 
 Dev Motwani, Vice Chair 
 Charles L. Palmer, Treasurer 
 Barbara H. Jones, Secretary 

MEMBERS 
 John E. Abdo 
 Bonnie Barnett 
 Rebecca Bratter
 M. Austin Forman 
 Debra Hixon 
 Robert B. Lochrie III 
 John M. Milledge 
 George I. Platt 
 Barbra Stern 

 Ty Sutton, President & CEO
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ARTS
IMPACTTHROUGH THE

Each season the Broward Center draws audiences from near and far, 

creating an impact that extends well beyond the theater walls. A vital 

part of the cultural ecosystem, the Broward Center hosts thousands 

of guests each year from across the region and around the world. 

Visitors travel from more than 50 states and 70 countries to attend 

performances in Fort Lauderdale supporting tourism, hospitality and 

small businesses throughout Broward County. The 2024/2025 season 

delivered both on and o�  the stage.

$178 

650K+

 100K+
#5

MILLION+Economic Impact

Audience Members

1,000+
Performances

Students Served

TOP USA Venue* Broward Center and The Parker

Pilobolus, The ParkerPhoto: Steven Pisano

3,500+
Local Artists

including

#5#5
TOP USA Venue* Broward Center and The Parker

3,500+
Local Artists

including

7,000+
Artists

*Both ranked #5 for their respective venue size
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S M A L L  B U S I N E S S

3D PRINTS THAT POP
PIXEL PRINTS MAKES FANTASY A REALITY

BY MADELAINE K. BOYER

Over the last few years, collectible fi gurines have become 
all the rage. From designs featuring pop culture icons, 
characters from popular movies and TV shows and 

more, it’s no surprise that more and more people have 
decided to try their hand at designing and creating their 
own fi gurines. 

For college student Lior Zeitoun, who recently graduated 
with a degree in biology from Nova Southeastern University, 
a hobby soon bloomed into a full-fl edged business.

“My dad had a 3D printer that he used for work, printing 
out computer parts and accessories,” Zeitoun said.

“But then my brother’s friend had an axolotl-themed 
birthday party and I decided to play around with the printer to 
make her an axolotl fi gurine as a present. We even made a time-
lapse showing the process that we showed everyone at the party 
and they all ended up wanting one of their own,” she said.

Aft er some time spent making more animal-themed fi gurines 
for friends and family, Zeitoun not only enjoyed the process of 
creating them but also realized there was an opportunity to turn 
her hobby into something more. She invested in several more 
printers and also started hand-painting her creations to add more 
dimension to the single-color printed designs using non-toxic, 
water-based acrylic paints.

“Th e printer we started with was a single-color printer, so it 
only prints with one solid color or a gradient. So, I told myself, 
if we’re starting a business, I cannot have them look like this 
because they kind of looked unfi nished,” said Zeitoun. 

With a lot of practice and investing in herself and her 
business, she started Pixel Prints in 2024. Today, the business 
currently uses 50 printers to print their designs and she 
estimates that she has hand-painted thousands of the fi gurines.

It’s not just Zeitoun’s attention to detail and distinctive 
creativity that has put Pixel Prints on the map – it’s her 
dedication to creating and selling high-quality products. 
Th is includes printing each design with a minimum of 

three walls and a more 
complex internal lattice 
structure to ensure 
durability, as well as 
using a biodegradable 
material called polylactic 
acid, which is a natural 
thermoplastic made 
from cornstarch and sugar cane. Th at way, each Pixel Print 
fi gurine is meant to be long-lasting while also being safe for 
the customer and the planet.

Pixel Prints’ commitment to creating a product with 
integrity doesn’t end there. Th ey have partnered with several 
3D print artists to collaborate on many of their designs, 
including MatMire Makes, Cinderwing3D, Printverse, 
Flexi Factory, Zou3D, Steven Wolf Studio and Layers In 
Green, just to name a few. Pixel Prints also off ers custom 
3D-printed designs.

“We are known for our colorful dragons, lizards, geckos 
and marine animals, but we always have people coming to us 
asking for diff erent colors. So, a few months ago, we started our 
puppies and kitties series where people can send us a picture of 
their dog or cat to be made into a custom fi gurine,” she said.

Th e fi gures vary in size and price, from a fi ve-inch 
Doberman for $25 to a 27-inch dragon for $55. Contact Pixel 
Prints for pricing on custom-made fi gures.

As for where you can fi nd Pixel Prints to get your hands 
on your own fi gurine, you can order an original or custom 
design directly from this family-owned business on their 
website or meet them in 
person at one of the many 
local community markets, 
with their upcoming dates 
and locations also available 
on their website.      
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PIXEL PRINTS
Owner: Lior Zeitoun
Number of employees: 5
Phone: (754) 666-0853 
Website: www.pixelprints.studio

The Pixel Prints family, from left, Noam 
Zeitoun, Smadar Zeitoun, Lior Zeitoun, 
Eran Zeitoun; in front, Noam Zeitoun; in 

front, Aviah Zeitoun
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BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Liz Wegerer

M A R I N E  I N D U S T R I E S

BUILT ON WATER  
THE NEIGHBORHOODS BEHIND FORT LAUDERDALE’S MARINE LEGACY

Fort Lauderdale has long been recognized as the Yachting 
Capital of the World. It’s a moniker that is only possible 
thanks to our community’s intricate network of more 

than 300 miles of manmade and natural waterways. About 
165 of those run directly through the city. It’s easy to 
understand how and why our region became home to a 
booming marine industry, one that drives $18.5 billion in 
annual economic output. 

But Fort Lauderdale’s rivers, canals and adjacent 
Intracoastal Waterway are also responsible for the city’s 
other nickname, Venice of America. Th at epithet took 
root more than 100 years ago, when developers saw the 
potential of our generous navigable waterways coupled with 
warm year-round sunshine. Th ose visionaries bet on Fort 
Lauderdale early and built the waterfront neighborhoods we 
recognize today. It was a winning bet.

Some neighborhoods were carved from the land, others 
claimed from the water itself. Th e result is a network of 
unique neighborhoods where residents enjoy the luxury of 
waterfront access directly from their property.

Five neighborhoods tell the story best.

Sailboat Bend
•  Established: Early 1900s
•  Location: Southwest of downtown, bounded by FEC 

Railway (east), Broward Boulevard (north) and the New 
River (south and west)

Sailboat Bend is the largest of Fort Lauderdale’s three 
historic districts. It’s also the oldest neighborhood in the 
city. It was built on a natural bend in the New River where 
sailors moored their boats. Today, waterfront homes off er 
private dockage with direct ocean access. Th e neighborhood 
is also home to the working 1925 swing bridge at 11th 
Avenue, one of the last still operating in Florida.

Rio Vista & Rio Vista Isles
•  Established: 1916
•  Location: Southeast Fort Lauderdale, bounded by the New 

River (north), US-1 (west) and the Intracoastal Waterway (east)

Th e early advertising for Rio Vista wasn’t hype. “You can 
anchor your launch at your curb in beautiful Rio Vista Isles” 
was a literal selling point. Th e dredged fi nger islands were 
engineered to give most lots at least 100 feet of deep-water 
dockage, with some corner lots off ering up to 300 feet of 
prime waterfront real estate. With water depths of 4 to 12 
feet plus no fi xed bridges, residents enjoy Atlantic Ocean 
access directly from their backyards.

Shady Banks
•  Established: 1920s
•  Location: Central Fort Lauderdale, bounded by the South 

Fork of the New River (east/south), I-95 (west) and Davie 
Blvd. (north)

Th is is the original boater’s address and has been since 
Commodore Charles Cory bought 40 acres on the South 
Fork in 1896, built a bungalow and dug a channel to berth 
his $100,000 Mississippi River houseboat. Most of the 
homes in Shady Banks were built between 1946 and 1970 
and off er direct ocean access with up to 172 feet of dockage. 
Th e neighborhood retains the accessible, unpretentious 
character of a working waterfront community.

Tarpon River
•  Established: 1911
•  Location: Central Fort Lauderdale, bounded by the South 

Fork of the New River (west), the New River (north), South 
Andrews Avenue (east) and Davie Boulevard (south)

Named for the thousands of tarpon that have called the 
river home, Tarpon River is an island oasis in the heart of 
the city. Waterfront lots with private dockage give residents 
direct access to the ocean, with no fi xed bridges in the way. 
Residents also enjoy immediate access to Fort Lauderdale’s 
thriving downtown scene, with the shops, bars and 
restaurants along Las Olas just minutes from their doorstep.

Idlewyld
•  Established: 1920
•  Location: East Fort 

Lauderdale, bounded by the 
Intracoastal Waterway (east), 
New River Inlet (south), Las 
Olas Isles (west) and Las Olas 
Boulevard (north)

Unique on this list, Idlewyld 
was the product of developer 
inspiration and engineering 
ingenuity. Th e neighborhood 
didn’t exist until 400 acres 
of mangrove swamps were 
dredged, then fi lled with sediment from the nearby bay 
bottom. At the time, Idlewyld was the most ambitious 
private undertaking in South Florida history. Today, it is 
an exclusive enclave of about 60 waterfront homes with 
dockage on the Intracoastal Waterway and the Atlantic a 
quick boat ride away.       
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FROM YOUR PROPERTY APPRAISER

UNDERSTANDING YOUR PROPERTY TAXES  
SMART PLANNING AND EXEMPTIONS CAN REDUCE FUTURE TAX BILLS AND SURPRISES

BY MARTY KIAR 
Property Appraiser

Broward County

When buying/acquiring real estate, do not assume 
the property taxes will remain the same as the 
current owner’s taxes. Under Florida law, a change 

in ownership requires the property to be reassessed at 
current full market value the year following the change 
of ownership or if a Homestead Exemption is added/

removed from the property. This reassessment could 
result in higher property taxes for the new owner than 
what the seller was paying. Please use our Tax Estimator 
available online to approximate your new property 
taxes based on the reassessed value. 

If you are moving to a new home and have held a 
Homestead Exemption anywhere within 
Florida during the past three tax years, you 
may be eligible to transfer your Save Our 
Homes (SOH) benefi t to your new home to 
help lower the property’s assessed value and 
subsequent taxes. Th e Portability Estimator 
available online helps you approximate what 
your new property taxes will be using any 
portability you may be transferring from 
another property.  

To use our Tax Estimator and Portability 
Estimator, please visit web.bcpa.net and click 
on “Online Tools.”

Th e Property Appraiser does not set 
or collect taxes. Tax rates/fees are set by 
individual taxing authorities each year based 
on their budgetary needs. All property tax 
billing and collecting is handled by the 
Broward County Tax Collector’s Offi  ce. 
Should you have any questions regarding 
payment of taxes, please visit their website at 
browardtax.org or contact them directly at 
(954) 357-4829 or revenue@browardtax.org.

Homestead Exemption and Portability save 
eligible property owners thousands of dollars 
each year. For information on all tax-saving 
exemptions including Homestead Exemption 
and the Limited-Income Senior Exemption, 
please visit our website at web.bcpa.net and 
click on “ Exemptions & Classifi cations.” 

� e absolute deadline to apply for any 
2026 exemption is Sept. 18, 2026.

If my offi  ce can ever be of assistance to you, 
please do not hesitate to contact me directly 
at martykiar@bcpa.net. PH
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FORT LAUDERDALE’S DISTINCT NEIGHBORHOODS
WHY THE CITY HAS ALMOST 90 COMMUNITIES

WRITER  MADELAINE K. BOYER 

Fort Lauderdale might not be the oldest city in Florida, but one quality certainly makes it unique – its numerous distinct 
neighborhoods. From constantly shift ing property lines to land ownership changing hands several times throughout 
the years, Fort Lauderdale now has almost 90 distinct communities. While the city only formally recognizes 57 

neighborhoods, each with its own neighborhood association, there are also about 32 unoffi  cially recognized neighborhoods.
Which begs the question, how did this come to be? We interviewed two local experts on the area’s historical and modern 

trends who off ered their insights into this unusual circumstance.
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Patricia Zeiler
Executive director of History Fort Lauderdale

Why does Fort Lauderdale have so many distinct 
neighborhoods?

It’s a bit complicated. But early developers bought land outside city 
limits, which was considered sort of the boondocks and built each 
area based on what was in demand economically. 

Th ere was no master city plan at that time. So, for example, Frank 
Croissant came in 1924 and bought all the land from the Tarpon River 
down to the airport from Federal Highway all the way to where Interstate 
95 is today. But then he went bankrupt during 
the 1926 hurricane, so the original plans for 
Croissant Park had to be downsized. 

Similar circumstances happened to what 
became many of the neighborhoods we have 
today, where pieces of land were bought 
several times over by diff erent developers and 
changed to fi t the needs of the time. So, that’s 
kind of how these litt le distinctive places 
came to be.

What shaped these neighborhood 
identities more: water, history, economics 
or people?

Each one shaped the neighborhoods in its 
own way. Las Olas didn’t originally go all the 
way to the beach and the road wasn’t completed 
until 1917. So, the river being the highway was the 
dividing line for how the streets were eventually 
designated, which didn’t change until 1928 when 
Richard Schermerhorn Jr. designed the fi rst city 
master plan. 

Even before that, new neighborhoods were 
created when Mary Brickell, who owned four 
square miles of the New River, made a deal 
with Henry Flagler in 1896 to bring railroads 
to Fort Lauderdale. 

So it really was the people who owned the 
plots of land, what was economically lucrative 
and working with and around the waterways 

that were the original means of commerce and 
travel that shaped these neighborhoods. 

What neighborhood still feels most like 
the city’s original personality?

I’m torn on that one, but I would say 
Sailboat Bend because it is the oldest and the only 
historically designated neighborhood with an interesting history. 
Today it’s become one of the more expensive neighborhoods to 
live in, but in the early days it would have been the working man’s 
neighborhood because it was right near what used to be farmland.

This map is from 1895
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Howard Elfman
Managing Partner and Broker at 
The Agency Real Estate

What are the top three neighborhoods you’re 
seeing people want to move into now?

It's interesting because we actually have been seeing 
a stronger interest in the high-end neighborhoods like Las Olas Isles, 
Coral Ridge and Victoria Park. But while these are considered some of 
the more high-end areas, they are also some of the older and more unique 
neighborhoods, which I think adds to their appeal for a lot of people 
moving here.

In your opinion, what are the city’s most distinct neighborhoods?
Sailboat Bend for a few reasons. For one, it’s a historic neighborhood 

and one of the oldest of the original communities still around. So, that 
makes it very unique, but you also have the combination of waterfront 
and non-waterfront living that is very desirable. However, Flagler Village 
has recently become a more distinct area because it has had a huge infl ux 
of building loft  apartments, which I would say is probably the only part of 
Fort Lauderdale where they’re building loft s.

What is your favorite neighborhood and why?
It’s tough because each neighborhood off ers something totally 

diff erent and they’re all conveniently located near all the modern 
conveniences. I might be biased because I currently live there, but 
Victoria Park is one of my favorite neighborhoods. It’s another one of the 
oldest neighborhoods in the city, but what’s prett y unique about it is that 
there has been a lot of new development in the neighborhood while still 
maintaining its original character.

This 39-year old map shows Fort 
Lauderdale’s neighborhoods in 1987

Las Olas Riverfront Flagler Village Tarpon River

Victoria Park
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Current City of Fort Lauderdale 
neighborhoods and associations
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Fort Lauderdale’s Unique Neighborhoods
Colee Hammock | District 4

As one of the oldest neighborhoods, Colee Hammock was formerly owned by Mary Brickell before being 
designated as an official neighborhood in 1916. Now, it is a highly desirable neighborhood because of its unique 
combination of historic charm and walkability to both Las Olas Boulevard and Fort Lauderdale Beach.

Coral Ridge | District 1
Founded in 1946, Coral Ridge is an upscale, historic and waterfront neighborhood, making it an ideal 

community for luxury boat owners. It has quickly become known as one of the more yacht-friendly 
neighborhoods, with many homes sitting directly on deep-water canals with easy access to the Intracoastal 
Waterway and Atlantic Ocean.

Dorsey-Riverbend | District 3
Established in the late 19th century, Dorsey-Riverbend was originally designated as a settlement for the workers 

who built the original railroad tracks in Fort Lauderdale. Today, the area is part of the historic Sistrunk area and 
still features many of the original 1940s bungalows and ranch homes alongside newer developments.

Flagler Village | District 2
Named in honor of Henry Flagler, this neighborhood originally drew entrepreneurs, workers and families 

looking for new opportunities brought in by the railroad. In the 1990s, artists were enticed by the abundance of 
affordable warehouse spaces, which made this area into the walkable arts district it is today.

Harbor Beach | District 4
Harbor Beach happens to be yet another prestigious waterfront neighborhood, but where this one differs 

is its highly sought-after private beach access. Along with that, this neighborhood’s proximity to many of Fort 
Lauderdale’s marinas and yacht clubs makes it a great choice for boating enthusiasts.

Imperial Point | District 1
Known for its copious amount of original mid-century modern homes dating back to the 60s and 70s, many of 

the homes are situated on canals, offering waterfront living without the price tag in other neighborhoods. But what 
stands out is its close-knit community vibe, making it a desirable location for families.

Lauderdale Manors | District 3
Lauderdale Manors was touted as being one of the newest neighborhoods to be designated during the area’s second 

real estate boom in the 1950s, with many midwesterners flocking to Fort Lauderdale. Today, this rapidly evolving 
residential neighborhood has become much more diverse and is now known for its rich Caribbean community.

Melrose Park | District 3
Although it was developed during the 1950s and 1960s, Melrose Park is one of the newer recognized 

neighborhoods with it only having been officially designated in 2002. One of its most unique features is its distinct 
“spoke-and-wheel” street layout that makes up the intimate, quiet and non-commercialized area that residents 
have come to love.

Poinsettia Heights | District 1
Originally intended to be named North Ridge, Poinsettia Heights was built after World War II as middle-

income housing for military veterans and their families due to a housing shortage across the country. Today, it has 
kept up its unique character by preserving its zoning for single-family homes and prohibiting high-rise condos.

Rio Vista | District 4
What was once Mary Brickell’s pride and joy, which is also where she planned on selling homes to the rich and 

famous in the early 1900s, continues to be one of Fort Lauderdale’s most prestigious neighborhoods. It is even 
touted as one of the neighborhoods that transformed the city from an agricultural community into a resort town.

Sailboat Bend | District 2
Previously a niche neighborhood for local farmers, Sailboat Bend boasts the title of the oldest neighborhood in 

Fort Lauderdale and is now one of the area’s most sought-after and affluent neighborhoods. Tucked along the New 
River, this quaint community with its lush canopy-lined streets has that old Florida feel and even features one of 
the few remaining 1920s-era swing bridges.

Victoria Park | District 2
Victoria Park is an area in Fort Lauderdale that continues to blend historic charm with a modern allure. With a 

rich history dating back to the early 20th century, this neighborhood draws residents seeking a quiet community 
with unique character, known for its proximity to downtown Fort Lauderdale.  
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Make a
Splash!

MMAAGGAAZZIINNEESS  • CCAALLEENNDDAARRSS
CCAATTAALLOOGGSS  • PPOOSSTTEERRSS

NNEEWWSSLLEETTTTEERRSS  • MMAAIILLEERRSS
BBRROOCCHHUURREESS  • FFOOLLDDEERRSS

Proudly Serving The Printing
Industry For Over 38 Years

TThhee  PPrriinntteerrss  PPrriinntteerr  iiss  aa  ffuullll  sseerrvviiccee  ccoommmmeerrcciiaall
pprriinnttiinngg,,  bbiinnddiinngg  aanndd  mmaaiilliinngg  ccoommppaannyy..

954.917.2773
tthheepprriinntteerrsspprriinntteerr..ccoomm  ||  qquuootteess@@tthheepprriinntteerrsspprriinntteerr..ccoomm  

22668811  WWeesstt  MMccNNaabb  RRooaadd,,  PPoommppaannoo  BBeeaacchh,,  FFLL

Living in the Yachting Capital of the 
World means you know the water. 
But a BVI charter offers an entirely 
different rhythm. No wake zones, 
no drawbridges—just pristine 
islands, private chefs, and five-star 
luxury tailored completely to you. 
Your next great VOYAGE is closer 
than you think.

FORT LAUDERDALE IS HOME,
BUT

THE BRITISH VIRGIN ISLANDS
ARE CALLING.

FORT LAUDERDALE IS HOME,
BUT

THE BRITISH VIRGIN ISLANDS
ARE CALLING.

Secure your luxury
VOYAGE Charters getaway
with Fort Lauderdale’s local BVI expert. 

Secure your luxury
VOYAGE Charters getaway
with Fort Lauderdale’s local BVI expert. 

Call or Text 954-224-2427
VoyageCharters.com

*Mention this ad for a special booking discount.
Call or Text 954-224-2427

VoyageCharters.com
*Mention this ad for a special booking discount.

MEMBERS
MAKE IT

POSSIBLE!

MEMBERS
MAKE IT

POSSIBLE!
When you become a member of 
Riverwalk Fort Lauderdale, you 

are not just showing your 
support for a valuable 

community asset, you also 
receive some great benefits 

in return. These benefits 
include invitations to 

exclusive receptions held 
at unique locations around 

the city and a listing in 
Go Riverwalk magazine. 

Members also receive 
discounts on hotels 

and attractions across 
the U.S.

Support Riverwalk
and you support

your community!

For more information, go to www.GoRiverwalk.com/membership
or call (954) 468-1541 or email membership@goriverwalk.com
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BEHIND THE BIG BANG
CITY CREWS SPEND MONTHS ORCHESTRATING ONE UNFORGETTABLE FOURTH OF JULY

WRITER  LYNN PEITHMAN STOCK

Long before the first fireworks burst over the Atlantic or the 
first country song echoes across Fort Lauderdale Beach, an 
   army of planners, engineers, police officers, firefighters 

and event specialists has already spent months making sure 
the city's biggest summer celebration looks effortless.

For most visitors, Independence Day arrives with a 
beach chair, sunscreen and perhaps a strategic plan to 
claim the perfect patch of sand. But behind the scenes, Fort 
Lauderdale's annual Fourth of July Spectacular is more like a 
carefully choreographed production than a holiday party.

Planning for this year's event actually began in August 
2025, nearly a full year before the first stage was assembled. 
Representatives from City of Fort Lauderdale Departments 
including Parks and Recreation, Public Works, Police, Fire 
Rescue and Strategic Communications have been meeting 
regularly to coordinate everything from crowd movement 
and traffic patterns to emergency response plans and 
weather contingencies, said Todd Stilphen, community 
program manager/recreation for the City’s Parks and 
Recreation Department.

While the planning stretches across an entire year, the 
physical transformation of Fort Lauderdale Beach begins 
three days before the celebration. Crews erect stages, install 
fencing, establish family activity areas and coordinate the 
technical infrastructure needed for live entertainment, 
drones and fireworks.

This year's entertainment lineup has added another 
layer of complexity. Grammy-nominated country singer 
and songwriter Walker Hayes will headline the festivities, 
performing from 7:30 to 8:45 p.m. on the main stage. The 
popular artist, known for hits like "Fancy Like," is expected 
to draw even larger crowds than usual.

Officials estimate attendance could reach between 50,000 
and 75,000 people, a significant jump from the typical 
25,000 to 50,000 visitors who attend the city's Independence 
Day festivities each year. 

City staff members are certified Crowd Control Managers, 
trained to monitor pedestrian flow and respond quickly to 

changing conditions. They work alongside police officers, 
firefighters and communications teams to ensure visitors 
receive timely updates about weather, parking and public safety.

Families arriving early will find plenty to enjoy before the 
evening's grand finale. Live music will fill Las Olas Oceanside 
Park throughout the day, while a Kids Zone inside the park 
and on the beach offers activities for younger visitors.

As sunset approaches, the celebration shifts into high gear. 
Following Walker Hayes' performance, a choreographed 
drone show will illuminate the sky over the Atlantic 
Ocean at 8:45 p.m. Moments later, at 9 p.m., the traditional 
fireworks display will take center stage, filling the coastline’s 
sky with color for 15 minutes.

For spectators, the show lasts only an evening. For the 
people behind the event, it represents nearly 18 months of 
planning, coordination and preparation, all designed to 
create a few unforgettable moments celebrating America’s 
semiquincentennial anniversary.    
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WANT TO GO?
CITY OF FORT LAUDERDALE  
JULY 4TH CELEBRATION 
DATE: Saturday, July 4
TIME: Noon to 9:15 p.m.
LOCATION: Fort Lauderdale Beach
PRICE: Free

Noon to 5 p.m.
• DJ, games, water slides and other activities on the beach south of Las 

Olas
• Arts and crafts and face painting, Las Olas Oceanside Park
Noon to 1 p.m.: Tribute to the Troops, Las Olas Oceanside Park
1 to 2 p.m. and 4 to 5 p.m.: DJ EchoSlim and Host Tree, Las Olas 

Oceanside Park
2 to 4 p.m.: Sistas of the ’70s (’70s music), Las Olas Oceanside Park
5 to 7:30 p.m: DJ EchoSlim and Host Tree, Fort Lauderdale Beach Stage
7:30 to 8:30 p.m.: Country music singer Walker Hayes, Fort Lauderdale 

Beach Stage
8:45 p.m.: Drone show, Fort Lauderdale Beach
9 p.m.: Fireworks, Fort Lauderdale Beach

Fireworks will once again be a part of  
the City’s July 4th celebration

City officials expect 50,000 to 75,000 visitors will flock to  
 Fort Lauderdale Beach for this year’s July 4th events
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YOUR NAME HERE

For more information, visit
GoRiverwalk.com/Banners
email Jeremy@GoRiverwalk.com
or call (954) 468-1541

• 1.5 Million+ Annual 
Impressions

• Year-round Exposure
• Target Your Audience
• Starting at $375/year - 

Multi-banner discounts
• Support Riverwalk 

For The Year!

Sponsorship deadline
Friday, August 14. 

sponsor
a banner

Boost Your
Brand Visibility

on the
Riverwalk!

sponsor
a banner

Boost Your
Brand Visibility

on the
Riverwalk!
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FINE DINING WITH OCEAN VIEWS
TRULUCK’S TAKES FRESH SEAFOOD TO A NEW LEVEL

WRITER  MADELAINE K. BOYER
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PHOTOS PROVIDED BY TRULUCK’S

Since opening its doors in 1992, Truluck’s has made 
its mark on the dining industry on a national scale 
with its exceptional service and some of the freshest 

seafood served from trap to table. Today, the restaurant has 
expanded to 12 locations across the country, but its Fort 
Lauderdale location offers locals and visitors something 
especially memorable – a polished fine-dining experience 
just steps away from the ocean. From the moment you’re 
seated, you are greeted by an unbeatable view of the ocean 
through floor-to-ceiling windows accented by glistening 
chandeliers overhead.

Then, before you know it, you’ll be swept away on a wave 
of craft cocktails like their limited-time Fútbol Pasión in 
honor of the World Cup, which features Don Julio 1942, 
Grand Marnier, passion fruit juice, fresh lemon, orange 

bitters and a dragon fruit “soccer ball.”  If you’re more of a 
martini lover, Truluck’s also offers four stirred selections 
designed to set the tone for any meal. 

But moving past the bar, it’s what’s happening behind the 
scenes in the kitchen that is truly remarkable.

Led by Executive Chef Raul Restrepo, the menu reflects 
why Fort Lauderdale is regarded for having some of the 
freshest seafood in the area. With a focus on partnering with 
local and conscientious fishermen, Truluck’s prides itself on 
offering a curated selection of responsibly sourced seafood 
treasures. To start, you can’t go wrong with a classic jumbo 
shrimp cocktail, served with horseradish cocktail sauce or 
an indulgent rich lobster bisque finished with aged sherry 
and succulent lobster morsels.

And it’s the show-stopping cracked crab dish that you’re 
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WANT TO GO?
Truluck’s
LOCATION: 701 N. Fort Lauderdale Beach Blvd.
PHONE: (954) 908-2255
WEBSITE: www.trulucks.com
PARKING: Valet and street parking
COST: $100-plus
THE VIBE: Upscale with unbeatable ocean views

not likely to soon forget. Each selection is served over 
crushed ice with a side of house specialty mustard sauce and 
TL Louie sauce and guests can order each variety in half-
pound increments or sample all three with the crab flight. 
However, the entrees offer just as much decadence as their 
appetizers, like their jalapeño salmon Béarnaise dish that 
is served with parmesan mashed potatoes and topped with 
blue crab and sautéed shrimp.

Even though Truluck’s has made a name for itself with its 
unmatched selection of fresh seafood, it has ensured that 
there is just as great a selection for meat lovers. With an 
array of hand-selected USDA Prime beef, guests can choose 
from a tender filet mignon, marbled New York strip and 
more. If you’re looking for a real treat, be sure to make a 
special trip to take advantage of their Sunday night feature 

– slow-roasted prime rib finished with an aromatic shallot 
and rosemary au jus. As for the end of any of the best meals, 
there’s always room for dessert.

Although Truluck’s has several mouthwatering dessert 
options, it is best known for its aptly named world-
class carrot cake, which has been on the menu since the 
restaurant’s inception. With its sinfully scrumptious and 
moist sponge cake topped with scratch-made cream cheese 
icing and a side of spicy pecans and warm butterscotch 
sauce, this indulgent finish to your meal will win over even 
those usually indifferent to this dessert.    



E V E N T S  C O N N E C T I O N

GENERAL EVENTS
JULY 1

Joe Jackson + Band - Hope and Fury 
Tour 2026
Genre-defying musician known for 
songwriting and stylistic versatility
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Ratones Paranoicos
Synonymous with Argentine rock since 
the mid-1980s
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 2
Madison Beer
The Locket Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 3
Old School Vinyl
DJ Kered, Klassik, special guest DJs 
Tamera James and DJ GhostRider
Revolution Live
954-449-1025
www.jointherevolution.net

JULY 4
4th of July Spectacular
Celebrate America’s 250th 
Independence Day
City of Fort Lauderdale
Fort Lauderdale Beach
954-828-5365
www.parks.fortlauderdale.gov

JULY 5
BIG3 Basketball
Ice Cube’s three-on-three pro basketball 
league
Amerant Bank Arena
954-835-7000
www.amerantbankarena.com

JULY 9
“Between Our Tortillas” Chef 
Experience Dinner
A four-course chef experience dinner
Arc Culinary
954-299-7515
www.arcculinary.com

JULY 10
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
Gabriel Fluffy Iglesias
One of the world’s most successful 
stand-up comedians
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 11
Shrek the Musical Jr.
Sensory-inclusive performance
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
In A Nutshell: Alice In Chains Tribute
With Fate No More: Faith No More 
Tribute
Revolution Live
954-449-1025
www.jointherevolution.net

JULY 12
People Profi le Awards 2026
A premier black-tie, red-carpet affair
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

JULY 15

Fine Artists Opening Reception
Step into a vibrant celebration of local 
creativity
Bonnet House Museum and Gardens
954-563-5393
www.bonnethouse.org

JULY 16
Max Amini
Comedy that will leave you in stitches 
and rolling in the aisles
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Men at Work
With Toad the Wet Sprocket
Pompano Beach Cultural Affairs 
Department 
Pompano Beach Amphitheater
954-545-7800
www.pompanobeacharts.org

JULY 17
Welcome to Destruction 
With Talk Dirty 2 Me
Revolution Live
954-449-1025
www.jointherevolution.net

——————————————————
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

JULY 17-18
Art Prevails Project: Yesterday and 
Tomorrow
A family and their community confront 
tragedy
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

JULY 18
4th Annual Riverwalk Tacos 
& Tequila Festival
Get ready to spice up 
your taste buds
Riverwalk Fort Lauderdale
Esplanade Park
954-468-1541
www.goriverwalk.com

JULY 18-19
Bluey’s Big Play
Join Bluey and Bingo as they pull out all 
of the games and cleverness
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

JULY 24
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————

Summer Chamber Concert III: Sweet 
Serenade
Summer with The Symphony
South Florida Symphony Orchestra
Center for Spiritual Living 
www.southfl oridasymphony.org

——————————————————
Lionel Richie and Earth, Wind & Fire
Sing a Song All Night Long Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Pour Minds Podcast: Still Sippin’ Tour
Best friends navigating life, love and 
everything in between together
The Parker
954-462-0222
www.parkerplayhouse.com

JULY 25
NEW DATE – Adam Ray: 
WHO IS ME Tour
Originally scheduled for April 4, 2026
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Trap Orchestra Live!
Prepare to experience trap music like 
never before
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Disturbed
Disturbed have quietly dominated hard 
rock on their own terms
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Arts from A to Z
Spotlighting Broward’s vibrant nonprofi t 
arts and cultural organizations
Galleria Fort Lauderdale
954-564-1015
www.galleriamall-fl .com

——————————————————
The Chili Poppers
With American Idiots
Revolution Live
954-449-1025
www.jointherevolution.net

JULY 26
Vishal & Sheykhar
The sound of modern Indian cinema
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 30
“Beyond Bacon” Chef Experience 
Dinner
A four-course chef experience dinner
Arc Culinary
954-299-7515
www.arcculinary.com

JULY 31
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
Alan Cavé
25|35 Live Concert
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Big3 Basketball
Ice Cube’s three-on-three3 pro 
basketball league
Amerant Bank Arena
954-835-7000
www.amerantbankarena.com

AUGUST 1
David Deal Playday
Teen Night
City of Fort Lauderdale
Carter Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
Yeat: The Love/Lyfe Tour
With special guest Slayr
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

AUGUST 2
David Deal Playday
Golf Tournament
City of Fort Lauderdale
Oswald Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
David Deal Playday
Sunshine Health Orange Bowl Family 
Fun and Fit Day
City of Fort Lauderdale
Carter Park
954-828-5365
www.parks.fortlauderdale.gov

AUGUST 5
David Deal Playday
National Night Out Against Crime
City of Fort Lauderdale
Carter Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————

Derek Hough
Journey through a true fusion of dance 
and music
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

AUGUST 6
Mumford & Sons: Prizefi ghter Tour
With special guest Medium Build
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/calendar

AUGUST 7
David Deal Playday
Boxing Under the Stars
City of Fort Lauderdale
Carter Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

AUGUST 7-9
Professional Bull Riders
2025 PBR Teams Regular Season 
Champions are back
Amerant Bank Arena
954-835-7000
www.amerantbankarena.com

AUGUST 9
DeepPurple
With special guest Kansas
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
The XXXI Annual International Ballet 
Festival of Miami
Contemporary performance
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

AUGUST 11
Ella Mai
Do You Still Love Me? Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

AUGUST 12
5 Seconds of Summer
One of the biggest bands of the 21st 
century
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

AUGUST 14
Jordan Davis
One of country music’s newest 
superstars
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

L I M I T E D  E N G A G E M E N T 
Sunset Music Cruise
Through August 28
Good Music. Golden hour. 
Friday night vibes.
Water Taxi
Shooters Waterfront 
954-467-6677
www.watertaxi.com

——————————————————
ArtServe’s The Art of Language
Through August 28
Celebrating the Aesthetic and Intellectual 
Beauty of Words Exhibit
ArtServe
954-462-8190
www.artserve.org

——————————————————
Shrek Jr.: A Summer Theater Camp 
Production
July 2-11
Based on the Oscar-winning 
DreamWorks Animation fi lm
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Eureka Day
August 20-September 20
Outbreaks, outrage, and organic snacks
Island City Stage
954-928-9800
www.islandcitystage.org

——————————————————
Nemo Kids: A Summer Theater Camp 
Production
July 28-August 10
Lively 30-minute musical based on the 
beloved Pixar fi lm
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Beetlejuice Jr.: A Summer Theater 
Camp Production
July 29-August 11
The ghost-with-the-most comes to the 
stage
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Hadestown: Teen Edition: A Summer 
Theater Camp Production
July 30-August 7
 A hell-raising journey to the underworld 
and back
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

O N G O I N G 

Programming for all ages:
• Arts and crafts
• Book club and storytime
• Education, literacy and writing
• Finances and career
• Technology and science
• Yoga, Tai Chi

954-357-6555
www.broward.org/library

Recreation for all ages: 
• After-school and Camps
• Camping, hiking and nature
• Swimming and water recreation
• Court games and sports fields
• Running, biking and fitness

954-357-8100
www.broward.org/parks

Classes and Workshops:
• Adult Acting & Modeling
• Painting & Drawing
• Fitness & Tai Chi

954-462-8190
www.artserve.org

Programming for all ages:
• Tennis, Aquatics & Athletics
• After-school & Camps
• Classes & Programs
• Cultural Arts & Club 55+

954-828-7275
www.parks.fortlauderdale.gov

Circle of Life Experience
Self-guided tours that highlight our local 
natural environment
Snyder Park

Paddle With A Purpose
Third Saturday | Reservation required
Waterway and Shoreline Cleanup
Delevoe Park

Fort Lauderdale Beach Sweep
Fourth Saturday
Help keep Fort Lauderdale Beach clean!
HUB at Fort Lauderdale Beach

Edible Food Forest
Fourth Saturday
Volunteer to tend an edible urban farm
Snyder Park

Fort Lauderdale Segway Tours
Daily | Reservation required
Take a one or two-hour Segway tour on the 
Riverwalk.  Training Provided.
954-304-5746
www.segwayfortlauderdale.com

Guided Museum Tours
Monday-Friday | Times vary
Tours of Fort Lauderdale’s oldest 
surviving structure
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org

Programming for all ages:
Times and availability varies

•  Food truck
•  Yoga and Zumba
•  Yappy hour ...and many more

Huizenga Parkwww.huizengapark.org

Programming for all ages:
Times and availability varies

•  Florida Panthers Open Practice
•  Public skating
•  Adult, Youth & Girls Hockey
•  Camps & Clinics

FTL War Memorial 
954-835-7080
www.ftlwarmemorial.com

Interpretive Walks and Tours
Friday & Saturday
Interpretive ranger-guided programs
Hugh Taylor Birch State Park
954-564-4521
www.fl oridastateparks.org

The MKT at The LOOP
Saturdays & Sundays
Featuring small and local vendors with 
live music and more!
Las Olas Oceanside Park
www.theloopfl b.com

Jazz Brunch
First Sunday
Free, outdoor concert series featuring local 
musicians on 3 stages
City of Fort Lauderdale
Esplanade Park & Riverwalk
954-828-5365
www.parks.fortlauderdale.gov

Sunny Days/Starry Nights
First Thursday
Free admission and 2-4-1 Happy Hour

Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

Free Fort Lauderdale Neighbor Day
Last Sunday
Free admission for FTL residents
954-525-5500
www.nsuartmuseum.org

Storytime in the Garden
First Sunday
Mrs. Barbara reads a story related to nature
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

Sensory Friendly Sunday
Fourth Sunday
Film screenings for those with 
autism spectrum disorder

Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

Sprouting Stem
Varies
Introducing little scientists (aged 0-6) 
to STEM-related topics

Museum of Discovery & Science
954-467-6637
www.mods.org

RIVERWALK RECREATION
Shippey House

220 S.W. 3rd Ave. | Fort Lauderdale
954-526-5159

Bike Tours
Daily | Reservation required
Tours of Fort Lauderdale and 
Riverwalk for all abilities.
www.bikeduderentals.com

Bike Rentals
Daily | Reservation required
Rent bikes to explore Fort 
Lauderdale. Delivery available. 
Minimum 24 hour rental. 
www.bikeduderentals.com
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FORT LAUDERDALE MAYOR DEAN TRANTALIS WITH DAN 
LINDBLADE, DISTRICT 2 COMMISSIONER STEVEN GLASSMAN, 
DISTRICT 3 COMMISSIONER PAMELA BEASLEY-PITTMAN AND
 VICE MAYOR AND DISTRICT 4 COMMISSIONER BEN SORENSEN

DAN LINDBLADE,
DOWNTOWNER OF THE YEAR

BARBORA KASSDIKIAN, DAN 
LINDBLADE AND JAMIE ZAPPIER
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DOWNTOWNER OF THE YEAR
On May 15, the Fort Lauderdale Downtown Council of the Greater Fort Lauderdale Chamber of Commerce honored 
outgoing Chamber President and CEO Dan Lindblade as Downtowner of the Year

MISS ARC BROWARD PAGEANT 2026 WINNERS AND JUDGES JORDYN’S PERFORMANCE AT THE 
MISS ARC BROWARD PAGEANT

MISS ARC BROWARD PAGEANT 
2026 WINNERS SAMANTHA BELLOT 

AND KATIE LORENZO PH
O

TO
S 

BY
 S

A
IN

TV
IL

LE
 IM

A
G

ES

MISS ARC BROWARD PAGEANT
Family, friends and community members filled the audience recently to cheer on South Florida teens and girls with disabilities as they 
took the stage for the 13th annual Miss Arc Broward Pageant
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LARRY REIN AND MELIDA AND JOHN AKITI JOSEFA BENJAMIN AND LOIS MARINONESTOR TORRES AND LARRY REIN

CHILDNET RIPPLE EFFECT GALA 
On May 9, ChildNet raised more than $415,000 during its inaugural Ripple Effect Gala held at the iconic Seminole Hard 
Rock Hotel & Casino Hollywood
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LINDA CARTER, PATRICIA DUMONT AND CAROLYN LEE CHRISTINE SHAW AND ANA RODRIGUEZDAVID COOLEY, KATHY KOCH AND 
DR. STEVEN RONIK
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POPPY PROJECT UNVEILING
Henderson Behavioral Health unveiled oversized colorful fiberglass poppy sculptures in May as part of its new public art 
initiative supporting veterans and military families, The poppies will next appear at Galleria Fort Lauderdale from Sept. 10 
to Nov. 10

ZAYLIN YATES, FAR RIGHT, CEO OF BREVO THEATRE AND 
THE CAST OF ‘THE COLOR PURPLE’

PHIL DUNLAP, BROWARD CULTURAL DIVISION; 
TIM DAVIS, NEW CITY PLAYERS; AND GLENN 

KAUFHOLD, CULTURAL FOUNDATION OF BROWARD
EDDY MOON AND KEVIN ONDARZA OF WEG FILMS
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A
RD COMMUNITY FOUNDATION OF BROWARD SPRING ARTS SHOWCASE

The Community Foundation of Broward hosted its Spring 2026 Arts Showcase: A Season in Full Bloom in April, highlighting 
its Broward County nonprofit grant recipients

WALK OF FAME HONOREE DR. BILL KENT, CENTER, WITH 
DISTRICT 2 COMMISSIONER STEVEN GLASSMAN AND 

VICE MAYOR AND DISTRICT 4 COMMISSIONER BEN SORENSEN

A MEMBER OF THE U.S. SOCOM 
PARA-COMMANDOS PARACHUTES 

INTO THE EVENT
EIGHTY CARS MAKE AN APPEARANCE IN THE 

CLASSIC CAR SHOW PORTION OF THE WEEKEND
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GREAT AMERICAN BEACH PARTY
The City of Fort Lauderdale kicked off Memorial Day weekend with its annual Great American Beach Party on the beach 
with live bands, water slides, a kids zone, a classic car show, an art show, a sand sculpting contest, a SOCOM Para-
Commandos parachute jump, a military tribute, the Walk of Fame ceremony, vendors and exhibitors
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WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

•  A flourishing downtown
•  Citywide array of social, cultural and neighborhood events
•  The world-class business and professional community

•  Trend-setting fashion and shopping
•  Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk 

members and subscribers.

4,500 + copies are delivered to high-traffic 
locations including:

•  Hotels
•  Fine retail and restaurants
•  High-end luxury apartments
•  Downtown office buildings
•  Auto dealerships
•  Banks
•  Restaurants
•  Real estate offices
•  Hair salons
•  Exercise clubs
•  Art galleries

ADVERTISE IN

For advertising 
information, contact
Mark Budwig,
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T H E  N U M B E R S !

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

83,000+
FACEBOOK FANS

7,800+
X FOLLOWERS

23,000+
INSTAGRAM FOLLOWERS

1,200+
LINKEDIN CONNECTIONS

TOTAL AUDIENCE

131,000+ 
(and growing)



Inspiration for this piece of art
Th is artwork was inspired by the historic Stranahan 

House and its place within the ever-evolving landscape of 
Fort Lauderdale. I was fascinated by the contrast between 
one of the city's oldest landmarks and the modern skyline 
that surrounds it. To me, it represents the balance between 
preserving our history and embracing growth. Th rough 
thousands of individual ink strokes, I wanted to capture the 
energy, beauty and character that make the Riverwalk such a 
meaningful part of our community.

Tell us a bit about your creative journey
I am a contemporary artist based in Fort Lauderdale. My 

work is created using gel ink and a highly detailed drawing 
process that I have developed over years of experimentation. 
Each piece is composed of thousands of individual lines, 
creating imagery that reveals new details the closer you look.

My artwork oft en explores themes of transformation, 
identity, mythology and human experience. While I am 
best known for large-scale portraits, I draw inspiration 
from many sources, including the people, places and culture 
of South Florida. My goal is always to create artwork that 
invites viewers to pause, explore, and connect with the story 
within each piece.   
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Editor’s note: Once again, Riverwalk Fort Lauderdale invited artists to submit their 
original artwork depicting Fort Lauderdale’s Riverwalk. Th is year, 15 talented local 
artists submitted 18 diff erent pieces in a variety of categories, including mixed media, 
composition, photography, art and tech, and more. Here is a closer look at our one of 
our honorees.

ARTIST

MICHAEL EDWARDS
ARTWORK

GEL PENS WITH GLITTERCA
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