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WATER TAXI

Your evening begins with a VIP happy hour
   at Shooters Waterfront, then cruise into the 
      sunset with live music, a champagne toast, and 
         unbeatable views. Relax, celebrate, and make
            it a night to remember.

Experience Fort Lauderdale 
  like never before.
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Providing Comprehensive Wealth Management 

At Britton-Seymour Private Wealth Management Group of Wells 
Fargo Advisors, we believe your success should be measured not 
just by your financial well-being, but by how confident you feel 
about your future. Our mission is to help you live the life you want, 
and in some special cases, the life you thought was beyond reach, 
through the careful development of a custom-tailored wealth 
management plan based upon personalized, knowledgeable 
advice.  

Some people think wealth management is all about money. On our 
team, it’s about professionalism, integrity, and trust. 

AAnnddrreeww BBrriittttoonn,, CCPPWWAA®®,, CCRRCC®® 
Britton-Seymour Private Wealth Management 
Group of Wells Fargo Advisors
Senior Private Wealth Financial Advisor
Managing Director-Investments
Senior PIM® Portfolio Manager
andrew.britton@wellsfargo.com

CC.. NNiiccoollee SSeeyymmoouurr
Britton-Seymour Private Wealth Management
Group of Wells Fargo Advisors
Financial Advisor
nicole.seymour@wellsfargo.com

AArrii SSoouuzzaa 
Britton-Seymour Private Wealth Management 
Group of Wells Fargo Advisors
Senior Private Wealth Registered Client Associate
ari.souza@wellsfargoadvisors.com

WWeellllss FFaarrggoo AAddvviissoorrss 
350 E. Las Olas Boulevard, 19th Floor 
Ft. Lauderdale, FL 33301 
Office:    954-765-3977 
Toll-free:   800-347-3827  
Fax:    954-712-3749  

DDiiaannnnee HHiillll 
Britton-Seymour Private Wealth Management  
Group of Wells Fargo Advisors 
Senior Private Wealth Registered Client Associate 
Assistant Vice President 
dianne.hill@wellsfargo.com



CO
NT

EN
TS FEATURES

32 ART ALL AROUND US
By Madelaine K. Boyer

36 50 YEARS OF INVESTMENT IN ARTS 
AND CULTURE
By Phillip Dunlap

38 POPPIES BLOOM FOR VETERANS
By Lynn Peithman Stock

RIVERWALK
4 GO RIVERWALK MAGAZINE & SOCIAL MEDIA
6 THE TEAM & MISSION

Board of Directors, staff and partners 
10 FROM THE BOARD

By Howard Elfman
12 ALONG THE WALK

By Genia Duncan Ellis
17 MEMBERSHIP

EVENTS
RIVERWALK EXCLUSIVES
18 Riverwalk Get Downtown
20 Tenth Annual Riverwalk Smoke 

on the Water BBQ Feast
42 EVENTS CONNECTION

Listing of upcoming activities
44 SNAPPED@

LOCAL FEASTING
40 CREATING CONNECTION THROUGH FOOD

By Madelaine K. Boyer

DEPARTMENTS
24 FROM THE CITY

District 3 Commissioner Pamela Beasley-Pittman
26 LOCAL ECONOMICS

By Dan Lindblade
28 SMALL BUSINESS

By Madelaine K. Boyer
29 MARINE INDUSTRIES

By Phil Purcell and Liz Wegerer
30 FROM YOUR PROPERTY APPRAISER

By Marty Kiar 

ON THE COVER
 Cover design by Nick Scalzo
A publication of Riverwalk Fort Lauderdale

BUY A BRICK...
     FOR THAT      
        SPECIAL SOMEONE!

TO A BETTER
COMMUNITY WHILE
CELEBRATING
LOVED ONES!
Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 
installed once a month, so 
order yours today! Gift 
certificates available.

For more information,
call JoyEl Duff at (954) 468-1541 or 
email bricks@goriverwalk.com
Visit www.GoRiverwalk.com
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Support Small Businesses 
in Fort Lauderdale

Scan the QR code or visit 
ftlcity.info/eatshoplocal 
for more information.
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EXECUTIVE COMMITTEE
HOWARD ELFMAN, Chair

The Agency
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Seiler, Sautter, Zaden, Rimes & Wahlbrink
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Truist
ALEXA LANIER, Secretary

Two Men and A Truck

JIM FARRICK, At Large
Consultant
MELISSA FITZGERALD, At Large
Florida Panthers
ANN FOX, At Large
Richard J. Fox Foundation
NADIA LOCKE, At Large
RES
BILL WALKER, At Large
Water Taxi

BOARD OF DIRECTORS
CHERYL BALABAN, Edward Jones

DAVID BECKEY, Locality Bank
DARIN BIBEAU, National Chimney

KYLE BOLGER, Emerald Isle Lawn Care
ANDREW BRITTON, Wells Fargo Advisors

MARK BUDWIG*, Emeritus, S. Mark Graphics
NECTARIA CHAKAS, Lochrie & Chakas

RICHARD CORBET, The Las Olas Group at Morgan Stanley
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MICHAEL MARSHALL, Nelson, Mullins, Ricley & 
Scarborough, Attorneys
BLAISE MCGINLEY, Architect
MICHAEL MILLETT, Automotive Calibration Solutions (ACS)
MELISSA MILROY, Consultant
ED MURPHY, RCC Associates
DAMON RICKS, Scheffer, Mote & Ricks
FRANK RODRIGUEZ, Chimney House/Casa Playa
JOHN ROPES, Emeritus, Ropes & Associates Inc.
KATHY SALERNO, Broward Health
ENRIQUE SANCHEZ, City of Fort Lauderdale
MICKI SCAVONE, Consultant
BILL SCHULTZ, Fort Lauderdale Police Department
TYLER SMILLIE, JP Morgan Private Bank
DEBBIE BANKS SNYDER, Lago Mar Beach Resort & Club
TIMOTHY SOLBERG, Nouveau Florida
BARBRA A. STERN*, Emeritus, Attorney at Law
KARLA NELSON THATCHER, Hotwire Communications
CAROL TRACZ, Riverside Hotel
ED VERRET, DHL Global
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IN PARTNERSHIP WITH

To be the catalyst in building and nurturing Riverwalk & the 
Riverwalk District as a vibrant community connected by the New River.

MISSION STATEMENT
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Rhythm & Roots
CELEBRATING THE SPIRIT OF THE CARIBBEAN

The City of Fort Lauderdale’s Beach Business Improvement District and 
DiscoverFTLBeach.com invite the community to celebrate Caribbean 
American Heritage Month, June 13–14 at Las Olas Oceanside Park.
Set against a backdrop of swaying palms and ocean breezes, the free and 
family-friendly weekend is a vibrant mix of cultures, featuring live music, 
artisan vendors and activities, with Caribbean-inspired flair.

Saturday begins with morning yoga on the lawn at 9am, followed at noon by
a live music performance by the Sabor Latino Jazz All-Stars bringing the 
energy and move-your-feet beats of Puerto Rico to the beachfront. Those
starting the day early are additionally invited to participate in the City of
Fort Lauderdale Parks & Recreation Departments monthly beach clean-up
highlighting the shared waters connecting South Florida and the Caribbean. 
Sunday continues the celebration with reggae vibes from the incomprable
Green House Band, plus more shopping, tropical flavors, and island-inspired
experiences throughout the park. Throughout the weekend, attendees can
add a splash of their own island-inspired creativity to the weekend at the 
Tropical Touch Station, a hands-on decoupage experience while supplies last.

Vendor Spotlight
JAMAICA HOUSE BRAND
Rooted in family tradition and authentic
Jamaican flavor, Jamaica House Brand
brings the taste of the islands from their
restaurant kitchen to home tables. 
Founded by brothers Chef Anthony and
Tunde, whose father built the well-known
Jamaica House restaurant legacy in So.
Florida, the brothers began bottling the
30-year family recipe and their restaurant
signature sauces after years of customer
requests. Meet the makers throughout the
weekend for tastings, food o�erings, and
take-home sauces.

INFINITE EXPERIENCES FOR EVERYONE UNDER THE SUN

Major funding provided by the Fort Lauderdale Beach Business
Improvement District (B.B.I.D.) DiscoverFTLBeach.com

MORE at #TheMKT
SUMMER BY THE SHORELINE

June brings even more reasons to spend the weekends on Fort
Lauderdale Beach, especially with the weekly pop-up MKT at
Las Olas Oceanside Park. From artisan shopping and tropical
flavors to live music, wellness experiences, and family-friendly
fun, the summer season is in full swing by the beach.

Throughout the month, guests can enjoy experiences inspired
by International Yoga Day, National Fresh Fruit & Vegetables 
Month, National Seashell Day, and Father’s Day weekend 
celebrations. Families are invited to shop with local vendors, 
discover handcrafted goods, enjoy fresh seasonal o�erings, and
relax in the laid-back beachfront atmosphere that makes the
LOOP a favorite community
gathering place.

Follow #theMKT online at 
@oceansideparkmarket via 
your favorite social platform
for entertainment schedule, 
vendor announcements, plus
summertime experiences.
theloopflb.com

AMERICA 250
A SPECTACULAR STAR-SPANGLED CELEBRATION

Fort Lauderdale Beach is 
gearing up for another
spectacular celebration on
the Fourth of July. 
From live entertainment, 
family fun, and #USA250
patriotic moments by the
ocean, the holiday promises
something for everyone 
under the sun. Stay tuned
for announcements and  
details at theloopflb.com



D'ANGELO

THE LEADERS IN CONDOMINIUM SALES

High Floor Updated Favorable "07" Stack. Gorgeous Sunset & City 
Views from this Sungarden Model. Spacious Kitchen with Light & 
Bright Quartz Countertops, New Appliances, Full Size Washer/Dryer, 

Large Master Suite with 2 Closets & Dual Access Remodeled Bath.

WATERGARDEN | 1 BD 1 BA | $454,000

NEWLY PRICED

High-floor unit with direct river views and stunning sunsets. Features 
Brazilian eucalyptus wood floors, a gourmet kitchen with granite 
countertops, & smart home technology. Floor-to-ceiling windows, 

electric shades, spa-style bath, & recent upgrades throughout.

WATERGARDEN | 2 BED 2 BATH

JUST SOLD

Direct River Views from Every room! Beautifully appointed Bradford 
floor plan with an expanded 49-foot glass balcony overlooking the 
water. Pristine condition, polished marble floors throughout, neutral 

pallet kitchen with Poggenpohl cabinetry.

Las Olas Grand | 2 BED 2 BATH 
Rarely available! This 3 bedroom 3 bath residence has it all! The 

views, the square footage and the upgrades! Directly on the 
Intracoastal! Upgrades include marble floors, gourmet kitchen, 

fireplace, stacked stone wall accents, custom wet bar and more!

BAYSHORE TOWERS |  3 BED 3 BATH
Rarely available! This 3 bedroom 3 bath residence has it all! The 

views, the square footage and the upgrades! Directly on the 
Intracoastal! Upgrades include marble floors, gourmet kitchen, 

fireplace, stacked stone wall accents, custom wet bar and more!

BAYSHORE TOWERS |  3 BED 3 BATH
North East Corner Unit with Direct River Views! Beautifully 

Renovated with Open Modern Kitchen featuring Glossy Cabinets, 
Waterfall Porcelain Countertops, Large Island, Wrap Around 

Terrace, Custom Closets and Side by Side Parking Spaces Included

The Symphony  |  3 BED 2.5 BATH  |  $799,000

NEWLY PRICED

High Floor Champagne Model, Stunning Views of Ocean, 
Intracoastal & River views from every room. Poggenpohl Kitchen, 

Marble Baths and Expansive Terrace.

Las Olas Grand | 2 BED 2.5 BATH  | $1,375,000

NEWLY PRICED

Las Olas luxury living for under $600K. This spacious 2/2 residence 
features a split floor plan, 10-foot ceilings, an updated granite kitchen 
with new stainless-steel appliances, newer HVAC and W/D, tile flooring 

throughout, crown molding, & electric window treatments. 

WATERGARDEN | 2 BED 2 BATH

UNDER CONTRACT JUST SOLDNEWLY PRICED

SCAN TO VIEW 
PHOTOS & DETAILS

THE WATERGARDENNEWLY PRICED

WATERGARDEN | 3BD 2 BA | $1,067,000
Seaview model completely renovated, new kitchen with quartz 
counter tops, custom cabinets with pull outs, new stainless 
appliances, remodeled baths, 2 terraces, sunrises & sunset views! 

Beautifully furnished, offered turn key!

High in the Sky, this 3 bedroom 2  Bath Corner Unit Shows like a Model! 
Renovated Kitchen with White Quartz Countertops, High Gloss Cabinetry, 
Marble Floors Throughout, Motorized Window Treatments in Every 

Window,  New Appliances, New AC ,Custom Closets and Storage!

JUST SOLD

350 Las Olas Place | 3 BD 2 BA
Live ABOVE IT ALL!  Expansive 180-degree views of the Ocean, 

Intracoastal, River & City Skyline. Completely Renovated & in Pristine 
Condition. Soaring Ceilings, Sleek & Modern Custom Floors, Built-Ins & 
Floor to Ceiling Glass Throughout. 3 Prime Parking Spaces & storage. 

PENTHOUSE -  JUST SOLD

Watergarden | 3 BED 2.5 BATH



D'ANGELO

Information based on The National Multiple Listing Service and Regional Association of Greater Ft. Lauderdale. Information is believed to be accurate but not warranted and is subject to errors, omissions, or changes without notice. 
If your property is currently listed, please do not consider this solicitation. Copyright 2024 D’Angelo Realty Group LLC.  All Rights Reserved.

D A N G E L O R E A LT Y. C O M

OVER 30 YEARS  OF EXPERIENCE FOR ALL YOUR REAL ESTATE NEEDS!

JOHN D’ANGELO 
BROKER/OWNER 
(954) 463-9881
411 N. New River Dr. 

Fort Lauderdale FL, 33301

SEARCH LIVE INVENTORY
Scan the QR Code!

5 - STAR

M O S T  S A L E S

High Floor Champagne Model, Stunning Views of Ocean, 
Intracoastal and River views from every room. Poggenpohl 

Kitchen, Marble Baths and Expansive Terrace.

Las Olas Grand | 2 BED 2.5 BATH  | $1,400,000

In the Center of Las Olas! This Modern Residence is an Opportunity! 
Upgrades Throughout: New Kitchen Cabinets, Stainless Appliances, 
Custom Built-ins & Cabinets Throughout the Unit, Wood Floors, 
Marble Bath with Separate Glass Enclosed Shower and Jacuzzi Tub.

350 Las Olas Place | 1 BED 1 BATH

JUST SOLD

NEWLY PRICED

VISIT OUR NEW OFFICE ON THE RIVERWALK! 
411 N. NEW RIVER DR. FORT LAUDERDALE FL, 33301

Rarely available 3-bedroom, 3-bath residence with stunning direct 
Intracoastal views. This beautifully upgraded home features tile flooring, 
a modernized kitchen, and renovated baths. Enjoy spacious living along 

with the convenience of large additional storage included.

BAYSHORE TOWERS | 3BD 3BA | $1,000,000

JUST LISTEDJUST LISTED

JUST LISTEDNEWLY PRICED

WATERGARDEN | 2 BD 2 BA | $869,000
High-floor SE Corner Moonglow Floor Plan! Most sought-after 03 stack 
offering direct southeast ocean views. Huge wraparound glass balcony 
with unobstructed panoramic views of the river, intracoastal & ocean 
from every room. Wood floors, built-in closets  &  2 parking spaces.

Completely reimagined Riverside Unit with over $200,000 in high-
end upgrades, with over 1600 sq ft this residence offers a seamless 
blend of modern luxury & effortless living. Sleek glass-railed terrace 

showcasing breathtaking river & ocean views. 2 parking spaces.

NEWLY PRICED

WATERGARDEN | 2 BED + DEN 2 BA | $1,195,000

JUST LISTED

Amazing River Views from this high floor "02" stack! 
Completely renovated and ready to move in! Custom Office 

with Built Ins, Wood Floors, White Quartz Counter tops, Floor 
To Ceiling Glass in Every Room.

JUST SOLD

WATERGARDEN | 2 BED 2 BATH

High Floor Champagne Model, Stunning Views of Ocean, 
Intracoastal and River views from every room. Poggenpohl 

Kitchen, Marble Baths and Expansive Terrace.

Las Olas Grand | 2 BED 2.5 BATH  | 2 BED 2.5 BATH  | | $1,400,000| $1,400,000|
East facing Moonglow Model With 10ft Ceilings & Contemporary 
remodel.  2 Parking Spaces & Storage. Waterfall Quartz 
Countertop with Italian White lacquer Cabinetry, Stainless 
Appliances, Glass Tile Backsplash & 24x48 Italian Porcelain Tile.

NEWLY PRICED

WATERGARDEN | 2 BED 2 BA | $709,000WATERGARDEN 2 BD 2 BA $769,000
Stardust split floor plan aggressively priced to sell. East-facing 
residence with direct river views. Brand new stainless steel 
appliances, built in closets, wood flooring, New a/c, 2 parking 

spaces and a private storage unit.



F R O M  T H E  B O A R D
BY HOWARD ELFMAN

Chair 
Riverwalk Fort Lauderdale
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For years, Fort Lauderdale was oft en defi ned by its beaches, 
boating and beautiful weather. While those remain 
essential threads in our identity, they no longer tell the 

full story. Today, our city is becoming something more 
layered, more expressive and more culturally alive. Th e 
arts are not just an amenity — they are the soul of a city in 
motion.

As part of the Riverwalk leadership,  I’ve had a front-row 
seat to this transformation. What’s happening along the 
Riverwalk is not accidental. It’s the result of intentional 
collaboration between public leaders, private supporters and 

a growing community of artists choosing to make this city 
their canvas.

From world-class performances at the Broward Center 
for the Performing Arts to the ever-evolving exhibitions 
at the NSU Art Museum Fort Lauderdale, we are building 
cultural anchors that rival those in far larger cities. But just 
as importantly, we are creating space for emerging voices — 
local musicians, muralists and artists whose work refl ects 
our community's diversity and energy.

Walk the Riverwalk today and you’ll see it come to life in 
unexpected ways. A pop-up art display. A jazz trio playing 

beneath the skyline. A festival that brings together 
families, visitors and longtime residents. Th ese aren’t 
just events — they’re experiences that connect us.

Th e arts also play a powerful economic role. Th ey 
attract visitors, support local businesses and enhance 
property values. But beyond the numbers, they create 
something far more meaningful: a sense of place. In a 
region where growth can sometimes feel transactional, 
the arts make it personal. Th ey give people a reason to 
stay, to engage and to feel part of something bigger.

Looking ahead, our responsibility is clear. We must 
continue to invest in the arts — not just fi nancially, 
but philosophically. Th at means supporting public art 
initiatives, expanding access to cultural programming 
and ensuring that creativity remains a visible and vital 
part of our city’s identity.

Because great cities don’t just build structures — 
they tell stories.

And here in Fort Lauderdale, those stories are 
being written every day — on our stages, along our 
Riverwalk and in the hearts of the people who call this 
place home.

Th e future of Fort Lauderdale will be shaped by 
many forces. But if we get this right, if we continue to 
embrace and elevate the arts, then we won’t just grow. 
We’ll inspire.  

The Thrive sculpture by Daniel Popper 
stands beneath the residential high-rise 
Flow Fort Lauderdale

RIVERWALK REFLECTS CITY’S EVOLUTION
FORT LAUDERDALE’S GROWING ARTS SCENE TRANSFORMS COMMUNITY SPACES INTO MEANINGFUL SHARED EXPERIENCES
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parks.fortlauderdale.gov/july4



The last two years, Riverwalk Fort Lauderdale has been 
selected to compete in USA Today’s Top 10 riverwalks 
in the nation. For the second year in a row, we are 

incredibly pleased to announce we were again voted into 
the top 10 with more than 110 contestants. While it is a 
public poll, it demonstrates that our local residents and 
visitors recognize this gem and took the time to vote. We 
thank you for your continued support of this valuable city 
asset. The Riverwalk in downtown Fort Lauderdale offers 
a large variety of things to do, places to eat, activations 
and public festivals. It is a beautiful pedestrian walkway 
with lovely art, canopy coverage and all along the 
active New River. It is the connector from the Arts and 
Entertainment District through the Financial District to 
the Shopping District.

Summer is in full swing with a slower pace and a time 
for locals to enjoy our various resources with a little 
less crowding. It is the time of the year to try out the 

restaurants you have been wanting to visit and to support 
local businesses. Shopping is easier all over. Our retail 
stores welcome your visits. 

The beach is always a draw to residents in the summer 
with fewer crowds. There are lots of things to see and 
do there, and more importantly, to take the time to 
vacation where you live. Staycations are becoming a big 
industry and word on the street is, this is the place to 
be. Check out our local hotels for optional staycations 
coupled with dining and shopping experiences. Easy 
ground transportation and parking make this a premier 
destination.

Several cruise lines sail three- to six-day itineraries 
from Fort Lauderdale to the Bahamas, Key West and 
other nearby destinations. 

Take the time this summer season to remember the 
paradise where you live, explore some of the places you 
have not been to for years and look for new ones.  

A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

RIVERWALK EARNS NATIONAL RECOGNITION
LOCALS AND VISITORS CONTINUE TO SUPPORT FORT LAUDERDALE’S EVOLVING DOWNTOWN DESTINATION AND WATERFRONT
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GoRiverwalk.com/Tacos 
events@GoRiverwalk.com
RiverwalkFTL
954-468-1541

Another free admission event hosted by Riverwalk Fort Lauderdale,
a 501(c)(3) non-profit organization.

Saturday, July 18, 2026 • 2:00-6:00 pm
Esplanade Park

400 SW 2ND STREET, FORT LAUDERDALE, FL 33312

SAVE THE DATE
A FUN, FLAVORFUL FIESTA AT ESPLANADE PARK

4th Annual



TWO- TO FIVE-BEDROOM RESIDENCES STARTING AT $2.3M

SALES GALLERY
788 E LAS OLAS BLVD, SUITE 204, FORT LAUDERDALE, FL 33301

954-282-7380
AndareResidences.com

NOW UNDER  CONSTRUCTION

This condominium, marketed as Andare by Pininfarina (the “Condominium”) is developed by  RD 3B, LLC (“Developer” and “Offeror”) and this offering is made only by the Developer’s 
Prospectus for the Condominium. No statement should be relied upon if not made in the Developer’s Prospectus. Developer, pursuant to license agreements, has a right to use the trade 
names, marks, and logos of The Related Group and Pininfarina of America Corp. The use of the names and marks of Pininfarina shall only continue for so long as the license agreement 
with Pininfarina of America Corp. is in effect. This is not intended to be an offer to sell, or solicitation of an offer to buy, condominium units in any other jurisdiction if prohibited by law unless 
the condominium is registered if required or exempt. Consult the Developer’s Prospectus for the proposed budget, all terms, conditions, specifications, Unit dimensions and to learn what 
is included with your Unit purchase and payment of regular assessments. Reproduction for private or commercial use is not authorized. This Condominium has been registered with the 
Massachusetts Board of Registration of Real Estate Brokers and Salespersons F-1291-01-01. The complete offering terms for New York residents are in a CPS-12 application available from the 
offeror at File No. CP24-0014. This advertisement is a solicitation for the sale of units in the Condominium N.J. Registration No.  24-04-0004. 2026 © RD 3B, LLC with all rights reserved.  

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS 
OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE 
AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY 
A DEVELOPER TO A BUYER OR LESSEE.

DESIGNED TO MOVE YOUDESIGNED TO MOVE YOU
Andare is more than a residence, it’s an experience. Rising above Fort Lauderdale’s Andare is more than a residence, it’s an experience. Rising above Fort Lauderdale’s 

skyline, this Pininfarina-designed tower blends fluid, wave-inspired architecture skyline, this Pininfarina-designed tower blends fluid, wave-inspired architecture 

with seamless indoor-outdoor living and uninterrupted views of the ocean, river, with seamless indoor-outdoor living and uninterrupted views of the ocean, river, 

and city. With over 35,000 square feet of unrivaled amenities, Andare offers a and city. With over 35,000 square feet of unrivaled amenities, Andare offers a 

lifestyle of elegance and ease. Located at the intersection of Las Olas Boulevard’s lifestyle of elegance and ease. Located at the intersection of Las Olas Boulevard’s 

vibrant energy and the serenity of the Atlantic Ocean, Andare invites you to vibrant energy and the serenity of the Atlantic Ocean, Andare invites you to 

embrace the future of luxury living.embrace the future of luxury living.

ROOFTOP RESORT  •  ON-SITE RESTAURANT  •  WORLD-CLASS SPAROOFTOP RESORT  •  ON-SITE RESTAURANT  •  WORLD-CLASS SPA

EXPANSIVE FITNESS CENTER  •  24/7 CONCIERGE & VALETEXPANSIVE FITNESS CENTER  •  24/7 CONCIERGE & VALET

LUSH GARDENS & OUTDOOR SPACESLUSH GARDENS & OUTDOOR SPACES
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CALL TO 
ARTISTS

Call to Artists
to celebrate
Riverwalk

and downtown
Fort Lauderdale

COMING SOON

Watch for details.



RIVERWALK MEMBERSHIP

BOARD AND EXECUTIVE MEMBER

DARIN BIBEAU
CEO AND OWNER,
NATIONAL CHIMNEY

  Darin Bibeau is a business 
executive, veteran, entrepreneur and 

community advocate with experience in leadership, 
operations and organizational development. He is 
CEO and owner of National Chimney, a manufacturer 
and distributor serving construction, chimney, 
skylight and renewable energy industries across North 
America. During his tenure, the company expanded 
manufacturing and customer service operations while 
emphasizing workplace culture and long-term growth. 

Before entering business, Bibeau served in the United 
States Coast Guard Deployable Specialized Forces, 
participating in maritime interdiction and tactical 
operations. Aft er military service, he worked overseas as 
a government contractor in Southeast Asia.

Bibeau is also the author of Back to Bulletproof: A 
Warrior’s Tactical Guide to Success and host of the 
#EverydayGSD podcast.  Darin and his wife Johnica 
reside on the Riverwalk/New River and actively support 
the mission of Riverwalk.

When you become a member of Riverwalk Fort 
Lauderdale, you are not just showing your support for 

a valuable community asset, you also receive some 
great benefits in return. These benefits include 

invitations to exclusive receptions held at unique 
locations around the city and a listing in Go 
Riverwalk magazine. Members also receive 

discounts on hotels and attractions across the U.S.

Support Riverwalk and you                  
support your community!

For more information, go to www.GoRiverwalk.com/membership
or call (954) 468-1541 or email membership@goriverwalk.com

MEMBERS MAKE
IT POSSIBLE!

Members of Riverwalk Fort Lauderdale express their support 
and join us in our mission of building a vibrant community. 
Riverwalk supports Downtown’s diverse, mixed-use community 
of arts and entertainment establishments along with business, 
residential, judicial, educational, and marine interests. 
TO JOIN, VISIT WWW.GORIVERWALK.COM/MEMBERSHIP

WELCOME
NEW AND RETURNING MEMBERS

PARTNER
Cody Kiess
CORE Construction

EXECUTIVE
Darin and Johnica Bibeau 
National Chimney

Jan Goodheart
Erika Navarro
Ty Sutton
Broward Center for the Performing 
Arts

Joe Hansen
Skyline Adjusters Inc.

TRUSTEE
Eric Jackwin
Jackwin Legal P.A.

Ethan Sylvester
Amerant Bank

Damon Ricks
Alex Scheffer
Scheffer Mote & Ricks

DUAL
Jack Seiler

INDIVIDUAL
James Farrick

community advocate with experience in leadership, 
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R I V E R W A L K  E X C L U S I V E S

Paulo Andaloft and Mike Johnston Damon Ricks, Kristi Ricks 
and Naomi Graff

Craig Danto, Bill Walker 
and Debbie Danto

Ann Marie Fox and Ed Verret Amy Mahon and Margarethe Sorensen Howard Elfman

RIVERWALK GET DOWNTOWN
Riverwalk Fort Lauderdale hosted Get Downtown on April 27 at 

YOLO on Las Olas Boulevard. Th e event served as a heartfelt thank-
you from Riverwalk Fort Lauderdale to its members, recognizing the 
energy and dedication they bring to the organization year-round.

A delicious spread of food and cocktails, enhanced by the unique 
space, provided opportunity for both meaningful networking and 
relaxed socialization.

Alande Chute, Damon Ricks, Kristi Ricks 
and Dan Rosenberg

Melissa Copp and Gabrielle Hansen
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE 
AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. WE ARE PLEDGED TO THE LETTER AND SPIRIT OF THE U.S. 
POLICY FOR ACHIEVEMENT OF EQUAL HOUSING OPPORTUNITY THROUGHOUT THE NATION. WE ENCOURAGE AND SUPPORT AN AFFIRMATIVE ADVERTISING AND MARKETING PROGRAM IN WHICH THERE 
ARE NO BARRIERS TO OBTAINING HOUSING BECAUSE OF RACE, COLOR, RELIGION, SEX, HANDICAP, FAMILIAL STATUS OR NATIONAL ORIGIN. ALL THESE IMAGES ARE FOR INSPIRATIONAL PURPOSES.

BOUTIQUE LUXURY RESIDENCES 
ON THE NEW RIVER

UNDER CONSTRUCTION

S TA RT I N G  AT $ 9 0 0 K

S A L E S  G A L L E RY
1800 E Las Olas Boulevard 
Fort Lauderdale, FL 33301

954-250-7971
S i x t h a n d R i o . c o m

BOUTIQU

DELIVERING FALL 2026DELIVERING FALL 2026
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R I V E R W A L K  E X C L U S I V E S

TENTH ANNUAL RIVERWALK SMOKE 
ON THE WATER BBQ FEAST

Th e 10th Annual Riverwalk Smoke on the Water BBQ Feast brought the heat 
to downtown Fort Lauderdale on May 16 as guests gathered at Esplanade Park 
for an aft ernoon fi lled with bold barbecue fl avors, waterfront views and lively 
entertainment. Th e annual Riverwalk Fort Lauderdale signature event welcomed 
barbecue lovers from across the community to enjoy a variety of smoked and 
grilled favorites prepared by talented local and regional pitmasters and chefs. 

In addition to the mouthwatering barbecue, guests enjoyed music, refreshing 
drinks, vendors, a performance by the South Florida Cloggers and the energetic 
spirit that has made Smoke on the Water a local tradition for the past decade

Riverwalk was able to present this free admission event thanks to the generous 
support of sponsors Blakeley Law Firm P.A. – Fort Lauderdale Personal Injury 
Lawyers, Morningstar Storage – Fat Village, Go Riverwalk Magazine, and 
S.MARK Graphics.

Big Daddy BBQ

Dirty South BBQ

2 0  J U N E  2 0 2 6 • G O R I V E R W A L K . C O M



South Florida Cloggers Santo Dulce Churros & Ice Cream

Gabby Matus enjoys a cold drink  
from Bev City

Tarang Gosalia enjoys treats  
from Santo Dulce

Sweet Snow Ice Cones

Eat Da Bone BBQ

Chris “Beags” Beaton samples an offering  
from Dirty South BBQ

Chef Georges Valcourt from Miami Skewers & Sliders

David and Kennedy Ortega

G O R I V E R W A L K . C O M   •    J U N E  2 0 2 6    2 1



ARTIST CONCEPTUAL RENDERINGS

Sales Gallery: 1209 E Las Olas Boulevard, Fort Lauderdale, FL 33301

954 758 7068  |  SageResidencesFTL.com

NOW UNDER CONSTRUCTION. COMPLETION LATE 2027

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND 
TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. No federal agency has judged the merits or value, if any, of 
this property. This is not an offer to sell or solicitation of offers to buy the condominium units in states where such offer or solicitation cannot be made. Prices, square footage and availability are 
subject to change at any time without notice. This is a limited time offer. Developer may withdraw offering at any time.

BOUTIQUE WATERFRONT LIVING
Discover a bespoke collection of 44 waterfront residences set on 

200 linear feet of intracoastal waterways. Offering only two flow-

through residences per level, unobstructed intracoastal and ocean 

views, and over 19,000 square feet of inspired amenities, Sage 

Intracoastal Residences will deliver a curated modern sanctuary.

Waterfront 3- and 4-bedroom residences starting in the high $2Ms 
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MURALS TRANSFORM FORT LAUDERDALE  
HAITIAN-AMERICAN ARTIST DJ CHERY BRINGS CULTURE, COMMUNITY AND COLOR INTO EVERYDAY SPACES

Fort Lauderdale’s arts scene is oft en overshadowed by its 
beaches and nightlife, but that surface-level reputation 
misses something deeper. Th e city has been quietly 

building a vibrant, community-centered art culture, driven 
not just by institutions but by artists who treat public space 
as a canvas. One of the most compelling fi gures in this 
movement is Djerlens “DJ” Chery, known professionally as 
@djtheartiste.

Chery represents a shift  in how art functions in Fort 
Lauderdale. Instead of being confi ned to galleries, his work 
lives directly in the neighborhoods. His murals are not just 
decorative. Th ey are intentional, immersive and designed 
to refl ect the identity of the communities around them. His 
large-scale projects across South Florida include the Honey 
Bee mural, which stretches across massive walls, turning 
ordinary spaces into landmarks. At 18 feet by 87 feet, that 
piece does not just exist. It commands attention and invites 
people to engage with it.

What makes Chery’s work stand out is its balance of 
nature and culture. His murals are vibrant, fi lled with 
movement and oft en rooted in organic imagery like animals 
and plants. But there is always a cultural layer underneath. 
As a Haitian-American artist raised in Fort Lauderdale, 
he brings a perspective that refl ects both heritage and 
environment. Th at combination gives his work emotional 
weight. It feels personal, but also collective.

His infl uence extends across the city. From the mural at 
Mills Pond Park to the large-scale installation at Broward 
Gardens Apartments, his art reaches people who might 

never step into a museum. Even Fort Lauderdale Beach’s 
lifeguard towers, typically plain and functional, have been 
transformed through his designs. Th at kind of integration 
matters. It shift s the idea of where art belongs. Instead of 
being something you seek out, it becomes something you 
encounter in daily life.

Fort Lauderdale’s art scene thrives on diversity. Along 
with institutions like the Bonnet House Museum & 
Gardens and the Young at Art Museum, which continue to 
showcase curated exhibitions, artists like Chery redefi ne 
public engagement. His work has appeared in both formal 
exhibitions and open-air settings, bridging the gap between 
traditional art spaces and the streets. Th at dual presence 
strengthens the city’s cultural identity.

Beyond his visual impact, Chery is also shaping the 
next generation. As an art instructor with the City of 
Fort Lauderdale Parks & Recreation Department, he 
teaches young artists and gives them the tools to express 
themselves. Th at role is just as important as his murals. A 
city’s art scene does not grow from isolated talent. It grows 
from mentorship, opportunity and consistency. Chery is 
contributing to all three.

Fort Lauderdale’s arts culture is not about fl ashy headlines 
or global recognition, at least not yet. It is about steady, 
meaningful growth rooted in community. Artists like Chery 
are proving that public art can inspire, connect and elevate 
everyday spaces. If you look closely, the city is not just 
developing artistically. It is redefi ning what art looks like in 
a place where culture and community intersect.   

BY COMMISSIONER PAMELA BEASLEY-PITTMAN
 District 3 

City of Fort Lauderdale

F R O M  T H E  C I T Y

“This mural reminds me of my childhood — growing, learning and staying 
connected to nature,” artist Djerlens “DJ” Chery posted on Instagram about this 

mural he painted at Broward Gardens Apartments

A mural by artist Djerlens “DJ” Chery at Broward Gardens Apartments
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ADVERTORIAL

THANK YOU TO THESE SPONSORS OF THE 26TH ANNUAL RIVERWALK TRIBUTE,
PRESENTED BY WELLS FARGO:

Walter Duke leads Walter Duke + Partners, a 
commercial real estate valuation and advisory company 
operating at the intersection of value, public policy, 
and community impact. For over 50 years, the fi rm 
has helped shape real estate decisions across Florida 
and nationally, advising the development, lending, and 
investment community. A former mayor, Duke brings 
unique insight into political and regulatory dynamics, 
working closely with local and quasi-governmental 
agencies to evaluate development projects and guide 
complex, oft en sensitive valuation matters. Alongside 
him, Lisa Duke, Chief Strategy Offi  cer and co-owner, 
drives fi rm strategy, operations, and philanthropic 
initiatives. Together, they remain deeply committed 
to shaping thoughtful growth and lasting community 
impact throughout Broward County.

Rita & Rick Case Automotive Group
Rick Case Automotive Group celebrates the honorees 
of this year’s Riverwalk Tribute, recognizing those who 
continue to elevate the Fort Lauderdale community. 
For decades, we have served South Florida guided by 
our core belief: to treat every customer as we would 
our best friends, with honesty, respect, and care. Our 
commitment extends beyond our showrooms through 
support of initiatives that strengthen our community. 
And we are proud to bring to South Florida the 
distinction of being the #1 Honda and Volkswagen 
dealer in the world.

G O R I V E R W A L K . C O M •  J U N E  2 0 2 6    2 5



BY DAN LINDBLADE, CAE 
President and CEO

Greater Fort Lauderdale Chamber of Commerce

L O C A L  E C O N O M I C S

Water is the lifeblood of South Florida. It defi nes our 
economy, shapes our environment and infl uences nearly 
every aspect of our quality of life. From the Everglades 

to the Intracoastal Waterway, from Port Everglades to our 
beaches and canals, water is both our greatest asset and one of 
our greatest responsibilities.

For decades, South Florida has faced the realities of living 
in a coastal environment. We have experienced fl ooding 
events that disrupted neighborhoods and businesses. We 
have seen king tides rise into our streets and parking garages. 
Harmful algae blooms have threatened marine ecosystems, 
damaged tourism and endangered species that depend on 
clean and balanced waterways. Th ese challenges are no longer 
abstract environmental conversations. Th ey are economic 
issues, infrastructure issues and community issues.

Th e good news is that our region has not stood still.
Communities throughout Broward County and across 

Florida have invested billions of dollars into infrastructure 
improvements, stormwater systems, resiliency initiatives 
and water management strategies. Th e restoration of the 
Everglades continues to be one of the most signifi cant 
environmental projects in the world, recognizing that the 
health of our ecosystem directly impacts our economy, 
property values, tourism industry and future sustainability.

Clean water matters to business.

It matters to our hospitality industry, which welcomes 
millions of visitors each year expecting pristine beaches and 
waterways. It matters to marine industries and yachting, 
which contribute billions to South Florida’s economy. It 
matters to healthcare facilities, restaurants, condominiums 
and offi  ce buildings that rely on dependable, high-quality 
water systems every day.

It also matters to residents who increasingly want 
confi dence that the water fl owing into their homes and 
businesses is clean, effi  cient and sustainable.

Th at is why innovation in water technology is becoming 
such an important part of the conversation. Companies like 
Allini Water Systems of Florida are helping commercial 
properties, condominiums and marine operators improve 
water quality while reducing strain on infrastructure and 
equipment. Th eir systems are already installed in major 
South Florida properties and marine environments, helping 
businesses operate more effi  ciently while supporting long-
term sustainability goals.

What I appreciate most is that solutions like these are 
not simply about convenience. Th ey represent a broader 
shift  toward smarter water stewardship. Whether through 
advanced fi ltration, desalination technology or more effi  cient 
water soft ening systems, the private sector is playing an 
increasingly important role in protecting resources while 

helping South Florida remain competitive.
Th is is especially critical in a region 

where water and economic development are 
permanently connected.

As we continue to grow, we must remain 
focused on resilience, environmental 
protection and infrastructure investment. 
Our future depends on balancing 
development with sustainability. Th at 
requires collaboration between government, 
business leaders, environmental advocates 
and innovators willing to invest in practical 
solutions.

South Florida’s story has always been tied 
to water. Our challenge now is ensuring that 
future generations inherit waterways that are 
cleaner, ecosystems that are healthier and 
infrastructure that is stronger than what we 
inherited ourselves.

Water is not simply part of our 
environment. In South Florida, water is our 
economy.    

WATER DRIVES SOUTH FLORIDA  
CLEAN WATERWAYS SUSTAIN TOURISM, BUSINESS, RESILIENCE, INFRASTRUCTURE AND SOUTH FLORIDA’S FUTURE 
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S M A L L  B U S I N E S S

HANDS-ON CREATIVITY
LEA POTTERY TAKES THE PRESSURE OUT OF POTTERY

BY MADELAINE K. BOYER

There's nothing quite as satisfying as making 
something from scratch with your hands. But with 
most creative outlets, like pottery, it can be a bit 

difficult and intimidating to even get started. That’s 
why artist and self-taught potter Leigh Almeida wanted 
to start a pottery studio that took all the stress, pressure 
and guesswork out of crafting with clay while leaving 
room for joyful creativity to bloom. 

It came as no surprise to Almeida, however, that she 
would one day be her own boss, seeing as both her parents 
held creative-adjacent careers her whole life.

“Both my parents are self-employed in what I always felt were creative fi elds, 
even if they don’t agree,” Almeida said. “My mom was a hair stylist and my dad did 
construction before eventually starting his own lawn maintenance company. But it was 
my grandmother on my mom’s side who was the artist. So, the creative foundation was 
there and seeing both my parents work for themselves, that always appealed to me.” 

Almeida got bitten by the creative bug early on at the age of 10 during summer camp. 
Whether it was paint, clay or any other artistic outlet she could get her hands on, as she 
puts it, she “basically lived in the arts department there.” 

Although she had the knack for creating early on, she has never been formally trained. 
Th at didn’t stop her from pursuing her dream of starting her own business, though, one 
where she could fi nally explore and share her passion for pottery with others.

Th at dream fi nally came to fruition this past summer with LEA Pottery, where she 
sells her own handmade stoneware pottery. Her business grew in February when she 
began off ering pop-up pottery classes that focus on using low-fi re clay that is perfect 
for beginners who can work the clay with their hands, as opposed to throwing clay on a 
pottery wheel. It’s this approach to pottery that emphasizes creativity over perfection that 
ensures LEA Pottery keeps having numerous repeat customers, eager to learn more.

“Pottery can be really intimidating for a lot of people. Th at’s why all my classes focus 
on hand-building techniques, which takes a lot of the pressure off  that people have 
come to expect with pottery. I always tell my students, ‘Th ere's no right way to do it,’ 
and a lot of times those happy accidents create something beautiful,” she said. And by 
using low-fi re clay, there’s no need to attend multiple classes to fi nish a piece, as is oft en 
the case with more complex pottery styles. 

All you have to do is come in for a class, make your piece, let Almeida handle all the 
fi ring and glazing and pick up your completed piece. 

“A lot of traditional pottery classes, where you’re working with high-fi re clay or 
ceramics, there are way more steps. Most people don’t realize that going in. So, they 
make a piece and never come back to fi nish it or pick it up. Th at’s why this is a great 
option for beginners. You can just have fun without all the pressure,” she said.

As for where and when you can book a pottery class with LEA Pottery, her 
upcoming classes and their locations can be found on 
her website www.leapottery.com. But if you can’t make 
it to a class, Almeida also offers private classes for 
events like birthdays, bachelorette parties, mommy-
and-me play dates and more.      
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LEA POTTERY
Owner: Leigh Almeida
Number of employees: 1
Website: www.leapottery.com
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BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Liz Wegerer

M A R I N E  I N D U S T R I E S

MAKING HER MARK  
YOUNG ARTIST AMELIE CANNON’S INFLUENCE ON MIASF

For 29 years, the MIASF Plywood regatta has been 
honoring the craft  of boat building in a fun and 
interactive way. Th e two-day event, held each year on the 

last weekend in April, gives participants the chance to fl ex 
their creative muscles in boat construction and style. 

To date, more than 5,000 students have participated 
in the event. One of those students is Amelie Cannon, a 
junior at the Alexander W. Dreyfoos School of the Arts 
and a member of the United States Naval Sea Cadet Corps. 
Cannon has participated in the regatta as a member of the 
Sea Cadets team every year since she joined the Navy’s 
youth development program during her freshman year.

Her impressive artistic abilities have earned her the role 
of team boat artist every year. She explains the demanding 
nature of regatta participation. “On the fi rst morning of 
the regatta, we get an early start, meeting up at 5:30 a.m. to 
drive to the regatta boat construction location,” she said. 
“Once we get there, I have some time to think through my 
designs while construction begins.” 

Since regatta rules require all construction to take place 
on-site, her design ideas remain mostly in her head until the 
fi rst pieces of plywood are shaped into the future boat. 

Construction day of the regatta is a hot ten-hour workday, 
fi lled with the cacophony of saws as teams piece together 
their plywood creations under large shade tents. Once the 
fi rst plywood pieces are ready, Cannon gets to work. She 
paints, surrounded by chaos, for hours at a time. 

“I paint all day, but the noise and activity don’t faze me 
at all,” she said. “Th e biggest stressor happens on race day, 
hoping our boat doesn’t sink!”

Each year, her designs incorporate both Sea Cadet and sea 
life themes, and her artistic eff orts have been rewarded. In 
2025, her team’s boat – Salty Dogs – won the regatta’s Best 
Decorated Award. Th e boat also caught the eye of the MIASF 
leadership team,and prompted a commission request for a 
painting to be displayed in the organization’s offi  ce.

Cannon met with the MIASF team in early fall of 2025 to 
discuss the project. MIASF wanted artwork that represented 
the beginnings of the maritime industry in South Florida, 
including the New River in its earliest days. MIASF’s 
requirements were that the painting included a canoe, the 
river and oak trees. Th e trees, thanks to their strong root 
system, represent longevity, resilience and permanence. 
Th ese are the characteristics the South Florida marine 
industry has demonstrated since MIASF’s founding in 1961.

Cannon’s specialty is abstract landscapes. She usually 
works from an image or memory to ground her paintings, 
but this project would be diff erent. She’d be working from 
her own imagination. For inspiration, she and her father, 
John Cannon, drove around rural areas in southeast Florida 
snapping photos of oak trees along riverbanks. 

“I worked on the painting for months,” Cannon said. 
“I started with acrylic but switched to oil toward the end, 
because it gave me more time to refi ne my vision on the 
canvas.” She delivered the fi nished piece over her winter 
break. Th e painting now hangs prominently in the MIASF 
offi  ces and off ers viewers a glimpse into South Florida’s 
natural past.

With the 2026 Plywood regatta behind her and a second 
Best Decorated Award for the team’s Mahi Mavericks boat, 
Cannon is busy getting ready for her senior year in high 
school. She’s also busy working on college applications. At 
the top of her list? “Yale University is my dream school, 
because of its great art programs,” Cannon said. Her goal 
is to pursue a science major, likely biology, with either a 
double-major or minor in art. She also plans to participate 
in the Navy’s ROTC program during college.

Everyone at MIASF thanks Cannon for her permanent 
contribution to our offi  ce and her unwavering commitment 
to the Plywood regatta. We wish her much success as she 
heads into her next chapter.       
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FROM YOUR PROPERTY APPRAISER

PROPERTY VALUES POSTED ONLINE  
BROWARD HOMEOWNERS CAN NOW REVIEW ASSESSMENTS, EXEMPTIONS AND UPCOMING PROPOSED TAX 
NOTICES

BY MARTY KIAR 
Property Appraiser

Broward County

2026 Estimate of Taxable Values
Th e preliminary 2026 property values are now showing 

on our website at web.bcpa.net. Florida Statutes require our 
offi  ce to use Jan. 1 as the date of assessment each year. Our 
offi  ce must consider changes in market conditions – up or 
down – when developing the Just/Market Values. Th e 2026 
Just Values are based on the market data from Jan. 1, 2026, 
back through Jan. 2, 2025, with Jan. 1, 2026, being the date 
of assessment. If you purchased your property in 2026, 
your 2026 purchase price along with comparable market 
data from 2026 will be used in setting your property’s 2027 
Just/Market Value. 

Our offi  ce will mail the 2026 TRIM (proposed tax) 
Notices to all Broward property owners in mid-August. 
Th is notice will show your property’s 2026 Just/Market 
Value, Assessed/Save Our Homes Value, all tax-saving 
exemptions you are receiving and the proposed tax rates as 
set by the various taxing authorities listed on the notice. 

Quarterly Tax Payment Installment Plan
While the Property Appraiser’s Office does not set 

or collect taxes, our office receives many calls from 
residents inquiring about installment tax bills and their 
recently approved exemptions. The Broward County Tax 
Collector is responsible for the billing and collecting of 
property taxes.

For property owners on the 2026 installment payment 
plan, the fi rst two installment payments (June 2026 and 
September 2026) are based on the previous (2025) tax year. 
Th is means residents who have been approved for 2026 
Homestead Exemption or other exemptions will not see 
these 2026 exemptions on either the June or September 
installment bills. Th e fi nal two 2026 installment bills 
(December 2026 and March 2027) will be adjusted to 
include any 2026 exemptions or changes to the property’s 
taxable value. Th e deadline to apply for Broward County’s 
Installment Payment Plan was April 30, 2026. Should you 
have any questions regarding the payment of property 
taxes, the Tax Collector’s Offi  ce can be reached at 
954.357.4829 or by email to revenue@browardtax.org.

If my offi  ce can ever be of assistance to you, please do not 
hesitate to contact me directly at martykiar@bcpa.net. 
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NEVER
LOSE
YOUR
SPLASH

Beach days, boat days, and time to 
enjoy them. In Greater Fort  Lauderdale, 
the water just hits diff erent.

VisitLauderdale.com



ART ALL AROUND US 
FORT LAUDERDALE CREATIVITY IN UNUSUAL PLACES

WRITER  MADELAINE K. BOYER 

A diverse range of public art serves as the beating heart of 
any city worth its muster, a sentiment with which Jodi 
Jefferys-Tanner agrees. 

“Public art is really important to the community,” said 
Tanner, founder of Las Olas Capital Arts and Funding Arts 
Broward board member.

“It brings people together and gives them a sense of place 
because we all have ownership of it. But not just that, I’m a 
big proponent and supporter of public art, because when you 
put something beautiful in the community, you’re giving 
everyone a chance to enjoy art in their day-to-day without 
having to go in and pay to see the same thing in a museum.”

Yet public art isn’t just relegated to the colorful and larger-
than-life murals adorning numerous walls on buildings 
throughout the downtown.

One new public art project is already in the works, 
commissioned by the City of Fort Lauderdale. A call to 
artists was put out last year to select an artist to create 
a permanent sculpture to serve as the centerpiece at the 
Northeast 13th Street roundabout, but also be a lasting 
reminder of the bold, inspiring and welcoming community 
that is Fort Lauderdale. The selected local artist and 

architect, Brooks Scarpa Huber, is in the process of 
designing the piece, entitled “Community Connections.”

“This project is a great example of how important 
public art can be. It shows people who come here that Fort 
Lauderdale is a cultural arts destination, but also how we 
have cultivated this really rich cultural fabric now built into 
the city through community involvement,” Jefferys-Tanner 
said. Although the project will not be completed for some 
time, there are currently several public art pieces that can be 
found in numerous places around the city that have brought 
a newfound life and artistry to otherwise ordinary objects 
and infrastructure.
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“Love Is All Around” Utility Boxes by Stephanie McMillan
Fort Lauderdale features several utility boxes around the downtown, which are typically nondescript. But Stephanie Mc-
Millan, artist-in-residence at the History Fort Lauderdale Museum, was tasked with bringing some life to these functional 
but otherwise humdrum electrical hubs. Sixteen of these boxes throughout the city feature joyful utility box wraps which 
showcase her signature illustrations of plants, flowers and quirky cartoon characters. This collection was meant to bring 
awareness to our rich local wildlife interpreted through a whimsical lens.

“Community Connections”
Rendering of a new public artwork by local artist and architect, Brooks 

Scarpa Huber, commissioned by the City of Fort Lauderdale
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“Aqua Vida” Bridge by Ruben Ubiera
The pedestrian bridge at the Westin Fort Lauderdale got 
an artistic upgrade back in 2020, turning this piece of city 
infrastructure into a unique public art installation. What 
was once a typical concrete skywalk that connects the hotel 
property to the beach was transformed by artist Ruben 
Ubiera into a functional, high-end piece of art. It also serves 
as an expression of the vibrancy of the community, while 
blending the beach vibes of Fort Lauderdale with bold color.
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“Forces of Nature” Floor by 
Michele Oka Doner
At Port Everglades in Terminal 18, 
travelers are greeted by the grand 
sweeping design of a rich blue 
and green terrazzo f loor meant 
to mimic the crashing waves of 
aquamarine waters just outside 
the seaport’s doors. The f loor is 
also embedded with an eight-foot 
diameter bronze globe, which is 
crisscrossed by longitudinal and 
latitudinal lines. Although the in-
stallation was put in place back in 
2009, it continues to be a welcome 
artistic surprise for travelers com-
ing and going at Port Everglades.
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“Cabeza con Mariposas” Sculpture by Manolo Valdés
One of the newest pieces of public art can be found in right 
next to the Riverwalk — the newly reopened Huizenga Park. 
The large aluminum sculpture created by artist Manolo 
Valdés features a woman’s head lovingly cradled by a flock of 
butterflies. The playful piece, which was donated through the 
James W. Laird Estate, serves as a reminder of how important 
it is to connect with nature and that the beauty of art can be 
found all around us.    
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“Lifeguard Tower Murals” by Timothy Robert Smith
Fort Lauderdale Beach always features an array of colorful 
umbrellas, blankets and vibrant bathing suit-clad beach 
goers. But last year, the beach was treated to a more per-
manent pop of color with the new adornment of murals on 
four of its lifeguard towers. Artist Timothy Robert Smith 
painted each mural, which can be found on towers five, 
eight, 10 and 11, depicting different elements of a day spent 
at the beach and in the ocean.
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YOUR NAME HERE

For more information, visit
GoRiverwalk.com/Banners
email Jeremy@GoRiverwalk.com
or call (954) 468-1541

• 1.5 Million+ Annual 
Impressions

• Year-round Exposure
• Target Your Audience
• Starting at $375/year - 

Multi-banner discounts
• Support Riverwalk 

For The Year!

Renewals begin June 1. 
New sponsors accepted
starting June 22.

sponsor
a banner

Boost Your
Brand Visibility

on the
Riverwalk!

sponsor
a banner

Boost Your
Brand Visibility

on the
Riverwalk!
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50 YEARS OF INVESTMENT IN ARTS AND CULTURE
BUILDING CULTURAL MOMENTUM IN BROWARD COUNTY

WRITER  PHILLIP DUNLAP, DIRECTOR OF THE BROWARD COUNTY CULTURAL DIVISION

Fifty years ago, Broward County 
made an early commitment 
to public art with one of the 

nation’s first public art ordinances 
in 1976. From the start, the county 
recognized arts and culture not 
as decorative or secondary, but as 
essential infrastructure. That early 
investment continues to deliver 
long-term cultural, economic 
and community impact. Today, 
more than $8 million a year in 
grants, sponsorships, programs 
and partnerships support artists, 
organizations and municipalities in 
shaping Broward’s cultural identity.

In Broward, arts and culture are 
not confined to a single space. They 
are embedded across cities, public 
spaces and local organizations, 
shaping everyday life. This 
investment is visible in communities 
like Hollywood, Dania Beach and 
Wilton Manors, where the Broward 
Cultural Division’s Public Art & 
Design program has supported 
local planning through public 
art masterplans that help define 
community identity. With more than 
400 public artworks throughout 
the county, along with large-scale 
events like IGNITE Broward, an annual countywide festival 
of interactive light and sound installations, the impact is both 
visible and ongoing.

That impact extends beyond the arts. A strong cultural 
presence brings people together, supports local businesses, 
activates public spaces and strengthens a shared sense of 
community. In downtown Fort Lauderdale, Riverwalk 
connects many of the county’s leading cultural destinations. 
Within a walkable stretch, residents and visitors can attend 
performances at the Broward Center for the Performing 
Arts, explore exhibitions at NSU Art Museum Fort 
Lauderdale and gather in public spaces like the redesigned 
Huizenga Park. Longstanding traditions such as the Sunday 
Jazz Brunch at Esplanade Park further reflect the role arts 
and culture play in shaping the downtown experience.

As the county celebrates the 50th anniversary of Broward 
Arts, honoring five decades of artistic excellence, innovation 
and community impact, the focus is as much on the future 

as it is on the past. The Cultural Division’s “50 and Forward” 
campaign reflects an ongoing commitment to growing and 
evolving the cultural landscape. Upcoming efforts include a 
retrospective public art book featuring archival photography 
and reflections from civic and cultural leaders, along with 
a Public Art panel in September that will bring together 
artists, curators, policymakers and residents to explore how 
public art continues to shape Broward’s sense of place. On 
Oct. 4, the Cultural Division will host Arts Launch Broward 
at the Broward Center for the Performing Arts, kicking off 
the cultural season with live performances, artist showcases 
and interactive experiences for all ages.

What’s being built today lays the foundation for the 
future.  It supports innovation, encourages creative 
expression and strengthens connections across 
communities. Whether you live here or are visiting, explore 
the many ways arts and culture are woven into daily life 
throughout Broward County    
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POPPIES BLOOM FOR VETERANS
PUBLIC ART INITIATIVE RAISES AWARENESS AND FUNDING FOR VETERANS’ MENTAL HEALTH SERVICES

WRITER  LYNN PEITHMAN STOCKFE
A
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Giant poppies have bloomed at Tunnel Top Plaza in 
downtown Fort Lauderdale. Not the delicate paper kind 
pinned to lapels once a year, but towering fi ve- and six-

foot fi berglass fl owers.
Henderson Behavioral Health has launched Th e Poppy 

Project, a yearlong public art initiative honoring veterans 
while raising awareness and funding for mental health 
services supporting military families across South Florida. 

Inspired by the poppy’s enduring connection to military 
remembrance, rooted in the World War I poem In Flanders 
Fields, the installation transforms a familiar patriotic 
symbol into a public art experience. Additional pop-up 
gardens are planned for parks and venues throughout 
Fort Lauderdale later this year, timed to coincide with 
Memorial Day, Independence Day and Veterans Day.

“Th e Poppy Project is a powerful way for our community 
to come together in remembrance of those who have 
patriotically served our country and to honor them by 

supporting vital mental health programs and services,” 
said Dr. Steve Ronik, CEO of Henderson Behavioral 
Health.

Funds raised through the initiative will benefi t 
Henderson’s Victory Program, which provides free mental 
health counseling and support services for veterans, active-
duty military members, National Guard and Reserve 
personnel, and their families. Services include outreach 
programs, workshops focused on military-family 
mental health challenges, and individual and relationship 
counseling off ered both in clinics and throughout the 
community.

Th e need continues to grow. Since 2023, Henderson 
Behavioral Health has served hundreds of veterans, 
including more than 250 in 2025 alone. Florida is home to 
more than 1.3 million veterans, one of the largest veteran 
populations in the country, underscoring the demand for 
accessible mental health care and support services.   

Suzanne Higgins and Patricia DuMont with some of the oversized poppies to be installed as part of 
Henderson Behavioral Health’s public art program, The Poppy Project
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CREATING CONNECTION THROUGH FOOD
FLORIDA ROOM REVITALIZES DINNER PARTY DINING

WRITER  MADELAINE K. BOYER
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The Florida Room offers a distinct dining experience 
reminiscent of what is slowly becoming a dying art – the 
dinner party. Nothing soothes the soul like having friends 

over for dinner and turning a simple meal into an event that 
takes you late into the evening.

That’s what husband-and-wife duo and executive chefs Janine 
Booth and Jeff McInnis had in mind when taking over the 
kitchen at Florida Room.

A meal at Florida Room is meant to evoke that familiar 
comfort you experience when inviting friends over for 
dinner, that sense of belonging only found through the joy 
of community and connection. From the soft lighting and 
cozy old-world Florida décor, it’s as if you’re sitting down with 
lifelong friends in their dining room surrounded by memories. 
In reality, you’re in a room full of strangers without it feeling 
as such. The same sentiment is found in the menu carefully 
curated by the “Top Chef” alums to feature items meant to be 
“shared, savored and remembered,” as they put it.

The drinks and dishes are playful, delicious and serve as a 
love letter to the charm of old Florida. With a focus on coastal 
cuisine, every cocktail and plate strikes that delicate balance 
between being decadent yet light. For drinks, the menu offers 
an array of boozy, fruity and refreshing resort-style cocktails. 
Whether you choose the liquor-forward yet unexpectedly sweet 
When Doves Cry with rich notes of Ume plum liqueur and pear 
from the Grey Goose La Poire, or dive into the Golden Hour, 
which is their take on a piña colada with Bacardi Reserva Ocho 
Rum, pineapple juice, orgeat and coconut cream, you’ll swear 
you can feel the salty ocean breeze dance on your skin.

But before you drift away on a sea of coastal cocktails, the food 
at Florida Room is a perfect example of how the decades-long love 
affair these chefs have with food can truly transform an ordinary 
dish into something unforgettable. Everything that passes through 
their hallowed kitchen doors is savory, soulful and portioned 
generously to be shared, like the wood-grilled artichokes topped 

with a mouthwatering garlic crunch and lemon caper butter to be 
dipped in a side of preserved lemon aioli.

As for entrees, there’s a smattering of different styles of 
dishes, like at the best dinner parties. But it’s two of the more 
straightforward, no-frills dishes that are the breakout stars. For 
years, wood-plank salmon had garnered a bit of a reputation 
for being overdone by too many restaurants, but this version 
remedies that. Coated with a tangy, spiced Moroccan barbecue 
sauce, the salmon is cooked to a tender perfection with a subtle 
nutty hint from cedar wood that pairs beautifully with a side of 
creamy farro risotto.

A similar expectation can be had when eyeing the classic 
spatchcock chicken, a difficult dish to execute well and has 
overstayed its welcome in the restaurant scene. Yet, this chicken 
is something special with its crispy herb-seasoned skin that is 
complemented by pillowy mashed potatoes with mascarpone 
cream. But it’s the Dijon honey chicken jus that is both 
balanced and flavorful, it’ll have you imploring the chefs to fork 
over the recipe.

Much like any dinner party, however, the night must 
come to its inevitable conclusion. But that doesn’t mean 
you can’t end on a high note. Luckily, Florida Room has 
many tropical-inspired desserts like the Baked Florida, their 
take on baked Alaska, or the fluffy and fruity passion fruit 
buttermilk panna cotta if you’d prefer something airy yet 
sinfully satisfying.    
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WANT TO GO?
Florida Room
LOCATION: 891 S.W. 34th St., Building B., Fort Lauderdale
PHONE: (754) 295-4141
WEBSITE: www.floridaroomftl.com
PARKING: Parking lot on the west side
COST: $31 to $50
THE VIBE: Energetic and warm





E V E N T S  C O N N E C T I O N

GENERAL EVENTS
JUNE 1

Babyfxce E — Be Da Realest Tour 2026
With Luhh Dyl
Revolution Live
954-449-1025
www.jointherevolution.net

JUNE 2

YUNGBLUD
Idols: The World Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JUNE 3
Stewart Copeland: Have I 
Said Too Much
Founder and drummer of The Police
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Huizenga Park Trivia Night
Midweek mix of brainpower, fresh air and 
a little friendly competition
Huizenga Park
954-579-6958
www.huizengapark.org

JUNE 4
Young The Giant
With Cold War Kids and Almost Monday
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

JUNE 5

The Broken Hearts
Tom Petty Tribute Band
Revolution Live
954-449-1025
www.jointherevolution.net

——————————————————
Charlie Puth
Whatever's Clever World Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

JUNE 6
Earlybirds Club
Dance party for ladies
Revolution Live
954-449-1025
www.jointherevolution.net

——————————————————
4th Annual International Ocean Film 
Festival
Enjoy fi ve short ocean-inspired fi lms with 
a presentation by expert panelists
Guy Harvey Foundation
Savor Cinema
https://onecau.se/_h8eww1

——————————————————
Snow White, Before the Dwarves
Family entertainment, pre-show show 
entertainment and free refreshments
Parks & Recreation | Pompano Beach
Charlotte Burrie Civic Center
954-786-7811
www.parks.pompanobeachfl .gov

——————————————————
Shawn Mullins
Opening act is powerhouse performer 
Cat Ridgeway
Broward Center for the Performing Arts
www.browardcenter.org

JUNE 10
Huizenga Park Trivia Night
Midweek mix of brainpower, fresh air and 
a little friendly competition
Huizenga Park
954-579-6958
www.huizengapark.org

JUNE 11

George Lopez
A comedy icon and cultural force
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JUNE 12
Electric Feels
Indie Rock + Electronic Dance Party
Revolution Live
954-449-1025
www.jointherevolution.net

——————————————————
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

JUNE 13
All In … so all can thrive
Casino night fundraiser supporting 
fi nancial security in Broward Co. for all
United Way Broward
Tower Club
www.unitedwaybroward.org

——————————————————

KISS America
With Godsmacked
Revolution Live
954-449-1025
www.jointherevolution.net

——————————————————
All Heart Volleyball
Make a difference in the lives of those 
with developmental disabilities
Ann Storck Center
Pompano Beach 
954-584-8000
www.annstorckcenter.org/volleyball

JUNE 14
Sunny Side Up Market
Local artists, handmade goods, food 
vendors and live music
Sunny Side Up Market
Huizenga Plaza
www.huizengapark.org

JUNE 15
Wale & Smino
Everything Is A Lot — The Tour
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

JUNE 17
GLAM Bookworms Club 
The Genius by Jesse Kellerman
City of Fort Lauderdale
South Side Cultural Arts Center
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
Huizenga Park Trivia Night
Midweek mix of brainpower, fresh air and 
a little friendly competition
Huizenga Park
954-579-6958
www.huizengapark.org

JUNE 18

Equality Park After Dark: Funky Fun Market
Food trucks and vendors at this artisan 
fun funky market
Pride Center Wilton Manors
www.pridecenterfl orida.org

——————————————————
The Red Clay Strays
One of the most sought-after acts in 
country and rock circles
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JUNE 19
The Cab
With Paradise Fears and CARR
Revolution Live
954-449-1025
www.jointherevolution.net

——————————————————
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
Gay Men's Chorus of South Florida: Invincible
Tribute to the 10th anniversary of the 
Pulse Nightclub shootings
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Hardwired — A Tribute to Metallica
With Just Priest — Judas Priest Tribute
Revolution Live
954-449-1025
www.jointherevolution.net

JUNE 20
Vince Gill: 50 Years From Home
One of the most popular artists in 
modern country music
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Josh Groban
With Jennifer Hudson
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Juneteenth Celebration
Vibrant celebration of freedom, unity and 
cultural heritage
City of Fort Lauderdale
Carter Park
954-828-5365
www.parks.fortlauderdale.gov

JUNE 21
Island SPACE Mango Festival 2026 
(Father's Day)
A sweet celebration of Caribbean 
culture, community and the king of fruits
Island SPACE Caribbean Museum
Charles F. Dodge Center
954-999-0989
www.islandspacefl .org

JUNE 23

Todd Rundgren
Damned If I Do Tour
The Parker
954-462-0222
www.parkerplayhouse.com

JUNE 24
Paul Oakenfold + The Crystal Method
With Liquid Todd
Revolution Live
954-449-1025
www.jointherevolution.net

JUNE 26
The Art of Language Opening 
Reception
Exhibition explores the intersection 
between visual art and language
ArtServe
www.artserve.org

——————————————————
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

JUNE 26-27
Live at the Hive: Florida's Funniest 
Comedians
Florida’s Funniest Comedians presents 
Florida’s Funniest Comedians!
Ali Cultural Arts Center
The Hive Black Box Theater
954-545-7800
www.pompanobeachculturalcenter.com

——————————————————
Matt Rife
Stay Golden World Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 1
Joe Jackson + Band — Hope and Fury 
Tour 2026
Genre-defying musician known for 
songwriting and stylistic versatility
The Parker
954-462-0222
www.parkerplayhouse.com

JULY 2
Madison Beer
The Locket Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

www.parks.fortlauderdale.gov
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/calendar

JULY 4
4th of July Spectacular
Celebrate America's 250th 
Independence Day
City of Fort Lauderdale
Fort Lauderdale Beach
954-828-5365
www.parks.fortlauderdale.gov

JULY 10
Gabriel Fluffy Iglesias
One of the world’s most successful 
stand-up comedians
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 11
Shrek the Musical Jr.
Sensory-inclusive performance
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

JULY 15
Fine Artists Opening Reception
Step into a vibrant celebration of local 
creativity
Bonnet House Museum and Gardens
954-563-5393
www.bonnethouse.org

L I M I T E D  E N G A G E M E N T 

Michelangelo’s Sistine Chapel: The 
Exhibition
Through June 14
Michelangelo’s iconic ceiling paintings 
are brought down to eye level
History Fort Lauderdale
Galleria Fort Lauderdale
http://galleriamall-fl .com/

——————————————————
Blue Man Group
June 11-14
A blend of captivating music, interactive 
art and audience engagement
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Jagged Little Pill: The Musical
June 13-28
Exhilarating new musical inspired by the 
album of the same name
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Shrek Jr.: A Summer Theater Camp 
Production
July 2-11
Based on the Oscar-winning 
DreamWorks Animation fi lm
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

O N G O I N G 

Programming for all ages:
• Arts and crafts
• Book club and storytime
• Education, literacy and writing
• Finances and career
• Technology and science
• Yoga, Tai Chi

954-357-6555
www.broward.org/library

Recreation for all ages: 
• After-school and Camps
• Camping, hiking and nature
• Swimming and water recreation
• Court games and sports fields
• Running, biking and fitness

954-357-8100
www.broward.org/parks

Classes and Workshops:
• Adult Acting & Modeling
• Painting & Drawing
• Fitness & Tai Chi

954-462-8190
www.artserve.org

Programming for all ages:
• Tennis, Aquatics & Athletics
• After-school & Camps
• Classes & Programs
• Cultural Arts & Club 55+

954-828-7275
www.parks.fortlauderdale.gov

Circle of Life Experience
Self-guided tours that highlight our local 
natural environment
Snyder Park
Paddle With A Purpose
Third Saturday | Reservation required
Waterway and Shoreline Cleanup
Delevoe Park
Fort Lauderdale Beach Sweep
Fourth Saturday
Help keep Fort Lauderdale Beach clean!
HUB at Fort Lauderdale Beach
Edible Food Forest
Fourth Saturday
Volunteer to tend an edible urban farm
Snyder Park

Fort Lauderdale Segway Tours
Daily | Reservation required
Take a one or two-hour Segway tour on the 
Riverwalk.  Training Provided.
954-304-5746
www.segwayfortlauderdale.com

Guided Museum Tours
Monday-Friday | Times vary
Tours of Fort Lauderdale’s oldest 
surviving structure
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org

Programming for all ages:
Times and availability varies

•  Food truck
•  Yoga and Zumba
•  Yappy hour ...and many more

Huizenga Park
www.huizengapark.org

Programming for all ages:
Times and availability varies

•  Florida Panthers Open Practice
•  Public skating
•  Adult, Youth & Girls Hockey
•  Camps & Clinics

FTL War Memorial 
954-835-7080
www.ftlwarmemorial.com
Interpretive Walks and Tours
Friday & Saturday
Interpretive ranger-guided programs
Hugh Taylor Birch State Park
954-564-4521
www.fl oridastateparks.org
The MKT at The LOOP
Saturdays & Sundays
Featuring small and local vendors with 
live music and more!
Las Olas Oceanside Park
www.theloopfl b.com
Jazz Brunch
First Sunday
Free, outdoor concert series featuring local 
musicians on 3 stages
City of Fort Lauderdale
Esplanade Park & Riverwalk
954-828-5365
www.parks.fortlauderdale.gov

Sunny Days/Starry Nights
First Thursday
Free admission and 2-4-1 Happy Hour
Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers
Free Fort Lauderdale Neighbor Day
Last Sunday
Free admission for FTL residents
954-525-5500
www.nsuartmuseum.org

Storytime in the Garden
First Sunday
Mrs. Barbara reads a story related to nature
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

Sensory Friendly Sunday
Fourth Sunday
Film screenings for those with 
autism spectrum disorder

Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

Sprouting Stem
Varies
Introducing little scientists (aged 0-6) 
to STEM-related topics
Museum of Discovery & Science
954-467-6637
www.mods.org

RIVERWALK RECREATION
Shippey House

220 S.W. 3rd Ave. | Fort Lauderdale
954-526-5159

Bike Tours
Daily | Reservation required
Tours of Fort Lauderdale and 
Riverwalk for all abilities.
www.bikeduderentals.com

Bike Rentals
Daily | Reservation required
Rent bikes to explore Fort 
Lauderdale. Delivery available. 
Minimum 24 hour rental. 
www.bikeduderentals.com
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JORGE FAJARDO, NIKO SARANGOULIS, AND DREW AND 
CHRISTINA SARANGOULIS

DENNIS AND PAT SMITH, 
AND ELLEN CRANE

JOHN AND JENNIFER UUSTAL WITH 
DEBORAH GOODRICH ROYCE
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LITERARY FEAST
The Broward Public Library Foundation held its 2026 Literary Feast, a season of fundraising that supports 
Broward County Library programs and services for children and teens
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JENNY BELT, MARIANNA SEILER DEJAGER, TRACI MILLER, 
ASHLEY BOXER, BRIANNA REEVES AND MAGGIE GUNTHER CHRISTI LYN RICE AND ELLIOT FLYNN

UNITED COMMUNITY BANK TEAM: NIKKI DAVIS, 
DONNA LIVINGSTON, ELOY RIVERA AND 

MARIE LARUSSA

PINEAPPLE JAM 
The Historic Stranahan House Museum (Stranahan House) turned into a tropical oasis for the 19th Annual Pineapple Jam. The 
event surpassed its fundraising goal, generating more than $63,000 in proceeds to support preserving the historic house

HAJI MOHAMMED, SHERYL A. WOODS, HUBERT 
POULARD, JUAN PEREIRO AND JASON DUPONT
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HOLIDAY PARK YMCA FAMILY 
CENTER AND BROWARD HEALTH 
FORT LAUDERDALE ER
Members of the YMCA of South Florida, 
Broward Health and contractors Gulf 
Building and ANF celebrated the first 
concrete pour on the perimeter foundation 
for the new YMCA Family Center and 
Broward Health Fort Lauderdale ER at 
Holiday Park in Fort Lauderdale

PLYWOOD REGATTA
The Marine Industries 
Association of South Florida 
hosted the 29th Annual 
Plywood Regatta on April 25 
and 26. Teams from middle 
and high schools across South 
Florida used only three sheets 
of plywood, six furring strips, 
120 zip ties, fast-cure caulk, 
marine-grade paint, and hand 
tools to create their vessels

TEAM 7 RACE: CONTROLLED CHAOS FROM 
NEW RIVER MIDDLE SCHOOL

SCHOLARSHIP WINNERS
STUDENTS REPRESENTING NOVA HIGH SCHOOL AND SOUTH BROWARD HIGH SCHOOL
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JENNIFER BEAN, ALISA BERT, CFO BROWARD HEALTH; 
EILEEN LAMARCA, BROWARD HEALTH FOUNDATION 

AND ASHLEY BOXER

PAM AFRICK, RECIPIENT OF BROWARD 
HEALTH’S THIRD ANNUAL STELLA AWARD, 
AND SHANE STRUM, PRESIDENT AND CEO, 

BROWARD HEALTH

FORT LAUDERDALE POLICE CHIEF WILLIAM 
SCHULTZ, ELANA GOLLAN AND FORT LAUDERDALE 

FIRE CHIEF STEPHEN GOLLAN
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BROWARD HEALTH BALL
The Amazon 13th Annual Broward Health Ball brought together 1,400 community and philanthropic leaders for an evening 
of music, dancing and fundraising on April 11 at the Hard Rock

RAY BOFILL, ARTIST ANDREW HAYES, DAN CHAPPELL, 
CHRISTINE WOLL, RENZO SERPONE, MARCY KABOLOWSKY 

AND ERIS SANDLER
ARTSERVE 2026 IMPACT AWARDS GALA 

AND AUCTION ITEMS

JASON HUGHES, CEO OF ARTSERVE WITH 2026 
HONOREES WILLIAM “WILLIE” RIDDLE, SARA ROGERS, 
JODY LESHINSKY, JOY STREMPACK (DJ JOY JOY), AND 

DOUG EVANS, ARTSERVE BOARD CHAIRPH
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ARTSERVE IMPACT AWARDS GALA 
ArtServe recently honored four leaders whose work continues to shape Broward County’s cultural landscape at its fourth 
annual Impact Awards Gala: William “Willie” Riddle, Joy Strempack (DJ Joy Joy), Sara Rogers and Jody Leshinsky

HERO'S PRIDE TEAM GEORGE TAYLOR AND 
NOREEN SALAH BURPEE

HEATHER GERONEMUS, JAYDEN CARR 
AND AMY CARR
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MADD & MADD DASH FORT LAUDERDALE 5K
Mothers Against Drunk Driving (MADD) Southeast Florida hosted its 15th Annual UKG & Salah Foundation Hero’s Pride 
Move with MADD & MADD Dash Fort Lauderdale 5K on April 26
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JUDY MURTIN, HAL AXLER, SHEILA BECHERT 
AND PAM DEARDEN

DARIUS DAUGHTRY, VENEISHA CLARINGTON, 
JAMARE CLARINGTON AND BENJY LEVYA

RENEE JOHNSON, JAN SAVARICK, DENISE ST. 
PATRICK BELL AND ANNA SORENSEN

FUNDING ARTS BROWARD 
Funding Arts Broward awards $387,000 in grants to 37 Broward-based arts and cultural programs at a reception 
April 28 at the Pompano Beach Cultural Center

JOHN SCHERER, SHERYL WOODS, 
STEVE GLASSMAN AND HEATHER MCQUILLEN ALVARO AND CARIDAD ERRAZQUIN

FORT LAUDERDALE FIRE RESCUE WITH YMCA 
CEO SHERYL WOODS AND FORT LAUDERDALE 

DISTRICT 2 COMMISSIONER STEVE GLASSMAN PH
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YMCA LITTLE BUILDERS FUN FEST
The YMCA of South Florida recently hosted a Little Builders Fun Fest for children and families at the site of the future 
Holiday Park YMCA Family Center and Broward Health Emergency Room in Fort Lauderdale
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2026 LGBTQ+ SOCIAL JUSTICE & EQUITY FUND
Thirteen grant recipients were honored at a reception hosted at the Community Foundation of Broward on April 27 to celebrate the 
impact of the 2026 LGBTQ+ Social Justice & Equity Fund

G. WRIGHT MUIR, MARK REYES AND 
CASSANDRA BURRELL

BERTHA HENRY, MALENA MENDEZ, CASSANDRA 
BURRELL AND JENNIFER O'FLANNERY ANDERSON

2026 LGBTQ+ SOCIAL JUSTICE & EQUITY FUND GRANT 
RECIPIENTS AND LEADERS FROM THE OUR FUND FOUNDATION 

AND THE COMMUNITY FOUNDATION OF BROWARD
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BRIAN FRENCH, DR. RON HUGHES, MOUNTAINE JONAS, 
GARY BRESSLER AND JULIA BRAVO

KAREEMA KHOURI PERFORMS “THIS IS ME” 
FROM “THE GREATEST SHOWMAN”

DR. ADAM DEROSA, EDGAR RUBIO, 
SARA COWLEY AND DAN BASSETT

SOUTH FLORIDA PRIDE CONCERT BAND 
The South Florida Pride Concert Band celebrated its milestone 40th anniversary with The XL Concert: 40 Years of 
Musical Excellence on May 2 at The Parker in Fort Lauderdale

HARRY MIRANDA, LAMMY ASKAR 
AND ERICA HERMAN

NICOLE LAYOG, CARLOS DEBRITO 
AND DARIO KNOWLESDONNA AND JIM INGLIS
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VOICES FOR CHILDREN OF BROWARD GALA
Voices for Children of Broward raised more than $200,000 at its annual Soaring for Children Gala in April
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NAIOP SOUTH FLORIDA
NAIOP South Florida recently celebrated the region’s leading commercial real estate professionals, projects and transactions during its 
2026 Awards of Excellence gala

CRISTINA GLARIA AND LAUREN PACE JACK HENRY KAPP, TIM MARTORELLA 
AND ANUJ GROVER

DOUGLAS MANDEL, ZACH MANDEL, JULES MORGAN 
AND GABRIELLE MORGAN
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WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

•  A flourishing downtown
•  Citywide array of social, cultural and neighborhood events
•  The world-class business and professional community

•  Trend-setting fashion and shopping
•  Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk 

members and subscribers.

4,500 + copies are delivered to high-traffic 
locations including:

•  Hotels
•  Fine retail and restaurants
•  High-end luxury apartments
•  Downtown office buildings
•  Auto dealerships
•  Banks
•  Restaurants
•  Real estate offices
•  Hair salons
•  Exercise clubs
•  Art galleries

ADVERTISE IN

For advertising 
information, contact
Mark Budwig,
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T H E  N U M B E R S !

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

83,000+
FACEBOOK FANS

7,800+
X FOLLOWERS

23,000+
INSTAGRAM FOLLOWERS

1,200+
LINKEDIN CONNECTIONS

TOTAL AUDIENCE

131,000+ 
(and growing)
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