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WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

•  A flourishing downtown
•  Citywide array of social, cultural and neighborhood events
•  The world-class business and professional community

•  Trend-setting fashion and shopping
•  Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk 

members and subscribers.

4,500 + copies are delivered to high-traffic 
locations including:

•  Hotels
•  Fine retail and restaurants
•  High-end luxury apartments
•  Downtown office buildings
•  Auto dealerships
•  Banks
•  Restaurants
•  Real estate offices
•  Hair salons
•  Exercise clubs
•  Art galleries

ADVERTISE IN

For advertising 
information, contact
Mark Budwig,
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T H E  N U M B E R S !

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

83,000+
FACEBOOK FANS

7,800+
X FOLLOWERS

23,000+
INSTAGRAM FOLLOWERS

1,200+
LINKEDIN CONNECTIONS

TOTAL AUDIENCE

131,000+ 
(and growing)
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Investment andInsurance Products are:

• Not Insured by the FDIC or Any Federal Government Agency

• Not a Deposit or Other Obligation of, or Guaranteed by, the Bank or Any Bank Affiliate

• Subject to Investment Risks, Including Possible Loss of the Principal Amount Invested

Providing Comprehensive Wealth Management 

At Britton-Seymour Private Wealth Management Group of Wells 
Fargo Advisors, we believe your success should be measured not 
just by your financial well-being, but by how confident you feel 
about your future. Our mission is to help you live the life you want, 
and in some special cases, the life you thought was beyond reach, 
through the careful development of a custom-tailored wealth 
management plan based upon personalized, knowledgeable 
advice.  

Some people think wealth management is all about money. On our 
team, it’s about professionalism, integrity, and trust. 
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BUY A BRICK...
     FOR THAT      
        SPECIAL SOMEONE!

TO A BETTER
COMMUNITY WHILE
CELEBRATING
LOVED ONES!
Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 
installed once a month, so 
order yours today! Gift 
certificates available.

For more information,
call JoyEl Duff at (954) 468-1541 or 
email bricks@goriverwalk.com
Visit www.GoRiverwalk.com
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A feast of flames and flavor and a fiery competition
 to determine the Best BBQ in Fort Lauderdale.

GoRiverwalk.com/SOTW 
events@GoRiverwalk.com
RiverwalkFTL
954-468-1541

GoRiverwalk.com/SOTW 
events@GoRiverwalk.com
RiverwalkFTL
954-468-1541

SATURDAY, MAY 16, 2026
12 - 4 P.M.

ESPLANADE PARK                                 400 SW 2ND STREET 
FORT LAUDERDALE, FL 33312

Another free admission event hosted by Riverwalk Fort Lauderdale, a 501(c)(3) non-profit organization, thanks to the generosity of:

10th Annual
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MISSION STATEMENT

To be the catalyst in building and 
nurturing Riverwalk & the Riverwalk 

District as a vibrant community 
connected by the New River.
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F R O M  T H E  B O A R D
BY HOWARD ELFMAN

Chair 
Riverwalk Fort Lauderdale
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Ihope that with the coming of May and the gradual 
departure of our seasonal visitors, all of our readers and 
supporters will have some time to appreciate our amazing 

city in the coming months. We all see how these visitors 
come back year aft er year to experience the many joys of 
Fort Lauderdale — our beaches and our Riverwalk — yet  we 
sometimes forget to make time to enjoy all that our great 
community has to off er. Here are some thoughts on how 
to experience some of those signature Fort Lauderdale 
moments this summer.

Th ere’s nothing as iconic (and as easy to miss) as sunrise at 
Fort Lauderdale Beach. Aft er enjoying sunrise, hopefully with 
your feet in the sand, you can enjoy coff ee and a pastry at a 
lovely North Beach Village bakery, or grab a relaxed breakfast 
at one of our many beach eateries and watch the beach come 
to life. While you are there, think about stopping by our 
iconic Bonnet House or Hugh Taylor Birch State Park; both 
are oases of nature nestled in the heart of the beach.

Whether you take an invigorating walk, enjoy a breezy 
cruise on the Water Taxi, or opt to save time by driving, 
your next stop is Las Olas and a leisurely stroll through the 
shops and galleries, eyeing a new piece of art or something 
to wear. Las Olas has a quieter bustle in the summer months, 
but it never stops humming with the excitement and energy 
that draw droves of visitors here annually.

For lunch, it’s a coin toss between fi nding a spot to watch 
the boat traffi  c on the New River or the pedestrians on Las 
Olas (and if you wait until later in the year for your Fort 
Lauderdale adventure, two new restaurants are anticipated 
to open on the Riverwalk in fall 2026). You can grab a 
sandwich from one of the many cafes and sit on a bench, or 
enjoy a leisurely lunch in one of our many dynamite eateries 
before continuing westward.

Th e Riverwalk is the perfect way to experience Fort 
Lauderdale’s world-class culture. Whether walking or riding 
on the free Water Trolley, spend the aft ernoon on the New 
River. Stop in for a pint at Tarpon River Brewing or grab a 
coff ee and pastry at Th e House on the River and just relax. 
If you feel like touring one of our many museums, you can 
get a glimpse into what life was like for the fi rst residents at 
the Stranahan House or History Fort Lauderdale. NSU Art 
Museum and the Museum of Discovery and Science are home 
to top-notch exhibitions, comparable to those in larger cities.

For sunset, bring it back to the beach. Whether at 
Coconuts, the Pier Top Lounge at Pier 66, or another special 
vantage point, take advantage of those westerly views over 
the Intracoastal, downtown, and the Riverwalk—all the way 
to the Everglades—that make Fort Lauderdale such a special 
place to live, work and play.  

EXPLORE FORT LAUDERDALE
SUNRISE TO SUNSET
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F lorida spring is well underway and as the season gets 
into the swing, there are lots of special events headed 
your way. Here is a sampling:

•  Th e Galt Market on Saturday, May 2, at Northeast 33rd 
Street/Galt Ocean Mile 

•  Th e annual Air Dot Show Tour on May 9 and 10 at Fort 
Lauderdale Beach

•  World Aquatics High Diving World Cup 2026  at the Fort 
Lauderdale Aquatics Center on May 16 through 17

•  Riverwalk Smoke on the Water BBQ Feast on Saturday, 
May 16, at Esplanade Park

•  U.S. Travel’s IPW Greater Fort Lauderdale conference 
on May 17 through 21 at the Greater Fort Lauderdale/
Broward County Convention Center 

•  Fort Lauderdale Great American Beach Party on Saturday, 
May 23, at Las Olas Oceanside Park and Fort Lauderdale 
Beach

•  City of Fort Lauderdale Memorial Day Ceremony 
on Monday, May 25, at Lauderdale Memorial Park 
Cemetery 

Additionally, there are lots of other events scheduled at 
LOOP including markets, yoga and more.

Fort Lauderdale is not just a destination, it is home to 
more than 189,500 residents in the city and over 2,106, 

800 residents in Broward County. Add in our visiting 
tourists and a large group of people are seeking things 
to do. Our waterways offer all kinds of options, our 
restaurants and bars serve gourmet treats, our green 
spaces host  passive environments, and our local venues 
provide activities, music, movies, science and history. 
Our parks host events, both passive and active, and the 
chance to just chill out and enjoy being part of sunny 
south Florida. 

As a city of water, Fort Lauderdale puts forth a variety 
from swimming, diving, surfing to boating and more.

Visit Lauderdale outlines 101 Things to Do 
This Summer in Greater Fort Lauderdale at www.
visitlauderdale.com/summer. Take some time to read the 
listings and find something you have never done before 
and put it on your schedule for the summer. Do not forget 
that there are tons of camps offering all kinds of creative, 
playtime and learning opportunities. 

Another cool resource for ideas comes from Travel 
Lemming: www.travellemming.com/things-to-do-in-
fort-lauderdale, which will guide you through the many 
ideas and locations. Take a look at the write up from Trip 
Advisor that lists top things to do: www.tripadvisor.
com/Attractions-g34227-Activities-Fort_Lauderdale_

Broward_County_Florida.
html

Take the time this spring 
and summer and check 
out the many activities in 
the area and the upcoming 
events and love where 
you live. For up to date 
information, visit 
www.goriverwalk.com.  

Richard Rhoden of Big Daddy 
Barbecue cooks up some sumptuous 
meat at the 2025 Smoke on the Water 
BBQ Feast. This year’s event will be 
Saturday, May 16, at Esplanade Park.

A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

LOVE WHERE YOU LIVE
SPRING SPROUTS A MULTITUDE OF EVENTS FOR LOCALS AND TOURISTS ALIKE
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FRIDAY NIGHT 
SOUND WAVES

small business month
A SEASIDE CELEBRATION AT #THEMKT

May is a beautiful time to experience The MKT at Las Olas Oceanside Park,
where ocean breezes, swaying palms, and a welcoming atmosphere set the
tone for a perfect weekend outing. 
Open every Saturday (9–5) and Sunday (10–5), this open-air market invites
visitors to slow down, explore, and enjoy the rhythm of Fort Lauderdale’s
beachfront community.
In recognition of Small Business Month, May is a meaningful time to visit.
The MKT proudly showcases a thoughtfully curated mix of local makers,
artisans, specialty food vendors, and small businesses, each bringing their
creativity, passion, and a personal touch to everything they o�er. From 
handmade goods and boutique finds to fresh flavors and artisan treats, every
booth tells a story.
More than a place to shop, The MKT has become a true gathering space. 
Friends meet over co�ee, families stroll the booths, and visitors discover 
one-of-a-kind items they won’t find anywhere else - and the backdrop of
the Atlantic Ocean adds a sense of ease to the entire experience.
Community wellness continues to be part of the weekend rhythm, with free
yoga sessions o�ering a peaceful way to begin the day—inviting guests to
stretch, breathe, and take in the natural beauty of the area.
Whether you're searching for something unique, enjoying a bite from a 
local vendor, or simply taking in the coastal setting, The MKT o�ers an 
authentic slice of Fort Lauderdale Beach—where supporting small business
feels as good as the experience itself.
Follow #TheMKT on your favorite social channel @oceansideparkmarket

INFINITE EXPERIENCES FOR EVERYONE UNDER THE SUN

Major funding provided by the Fort Lauderdale Beach Business
Improvement District (B.B.I.D.) DiscoverFTLBeach.com

bayou boil at the beach

Get ready, Fort Lauderdale—flavor, music, and coastal energy
collide at the Boozy Crawfish Festival, taking over Las Olas 
Oceanside Park for one unforgettable afternoon on Sunday,
May 16. From 1–6 PM, guests can indulge in an all-you-can-eat
feast of fresh Louisiana crawfish, perfectly seasoned and served
with classic fixings that bring authentic Southern flavor to 
every bite.
The experience goes beyond the boil, with live bands, DJs, and
high-energy entertainment setting the tone for a day of nonstop
celebration. Sip your way through curated cocktails and ice-cold
drinks while soaking in ocean views, swaying palms, and a vibrant
beachfront crowd.
Whether you come for the food, music, or the atmosphere, 
this is where Fort Lauderdale gathers to feast, sip, dance and
celebrate under the sun. Tickets at theloopflb.com/events

BEACH BASH!

Kick o� summer in true FTL-style at the Great American Beach
Party, returning to Las Olas Oceanside Park on Sat., May 23 
from 12–6 PM. This free, family-friendly tradition transforms 
Fort Lauderdale Beach into a lively celebration filled with live
music, water slides, a kids zone, classic car and art shows, sand
sculpting, and more. 
Highlights include a military tribute, SOCOM parachute jump,
and the annual Walk of Fame ceremony honoring those who
have shaped the city’s spirit and legacy. Free 



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO 
THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. 

The St. Regis Residences Bahia Mar Fort Lauderdale (“St Regis Residences”) is a community of two towers: including Tower 1 of condominium residences developed by PRH/TRR 
BM Tower 1, LLC and Resort Tower 3 which includes a condominium within a portion of a building or within a multiple parcel building developed by PRH/TRR BM Condo, LLC. Resort 
Tower 3 includes a hotel. St Regis Residences are not owned, developed, or sold by Marriott International, Inc. or its affiliates (“Marriott”). The Developers use the St. Regis marks 
under a license from licensor, Marriott, which has not confirmed the accuracy of any of the statements or representations made about the projects by Developers. The Developer 
uses the trade names, marks, and logos of licensor, The Related Group®, which is not a Developer of any tower. Each condominium project offered here is offered solely pursuant 
to the respective project Developer’s Prospectus. Renderings depicting water, marina, surrounding buildings, or landmarks are modified with some surrounding buildings and 
landmarks omitted; all amenities, food services, resort services, finishes, designs, materials, furnishings, plans, specifications, or art contained in this brochure are proposed 
only. The St. Regis Residences are developed on a site that is near water, but water access and view is not guaranteed. Each tower will be governed by an association and be 
part of a master association which will require payment of master association assessments. Consult the Prospectus of the Developer for the Tower in which you desire a unit to 
understand the offering, the amenities, the proposed budgets, terms, conditions, specifications, fees, unit dimensions, size calculation method, site plans, estimated budgets for all 
associations , and to learn what is included with a purchase and by a payment of all assessments. New York Residents: THE COMPLETE OFFERING TERMS ARE FOUND IN A CPS-12 
APPLICATION AVAILABLE FROM THE OFFEROR. FILE NO CP25-0034 for Tower 1 and FILE NO. CP25-0058 for Tower 3. The offeror for each Tower is the Developer named herein 
for each respective Tower. No offering is made here is to any resident of any jurisdiction where such an offering is prohibited by law or registration is required unless registration has 
been completed or is exempted. 2026 © by Related Group, PRH/TRR BM Tower 1, LLC and PRH/TRR BM Condo, LLC with all rights reserved.

Exquisite.
Where Beach Meets Bay.

  The Resort Collection: One- to three-bedrooms
The Residences: Three- to four-bedrooms
  SRRBahiaMar.com ◆ 954 282 7307

Future Residences: 
801 Seabreeze Blvd. 
Fort Lauderdale, FL 33316

Sales Gallery: 
611 Seabreeze Blvd.
Fort Lauderdale, FL 33316
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Sales Gallery: 
611 Seabreeze Blvd.
Fort Lauderdale, FL 33316



THURSDAY, MAY 28, 2026
VIP RECEPTION: 5 - 6 P.M. • MAIN EVENT: 6 - 8 P.M.

RIVERSIDE HOTEL
620 E. LAS OLAS BOULEVARD |  8TH FLOOR

HONORING

TWENTY-SIXTH ANNUAL

RIVERWALK
T R I B U T E

GoRiverwalk.com/Tribute 
Jeremy@GoRiverwalk.com
RiverwalkFTL
954-468-1541 ext. 203

SUSAN RENNEISEN
SEMINOLE HARD ROCK 
HOTEL & CASINO

STEPHANIE J. TOOTHAKER, ESQ.
TOOTHAKER.ORG

WALTER B. DUKE, III
WALTER DUKE + PARTNERS

ANDREW BRITTON
WELLS FARGO ADVISORS

SPONSORS

PRESENTED BY

RIVERWALK MEMBERSHIP

Members of Riverwalk Fort Lauderdale express their 
support and join us in our mission of building a vibrant 
community. Riverwalk supports Downtown’s diverse, 
mixed-use community of arts and entertainment 
establishments along with business, residential, judicial, 
educational, and marine interests. 
TO JOIN, VISIT WWW.GORIVERWALK.COM/MEMBERSHIP

WELCOME
NEW AND RETURNING MEMBERS

PARTNER
Dan Lindblade
Denise Jordan
Greater Fort Lauderdale Chamber of Commerce

TRUSTEE
Paulo Andalaft
Michael Johnston
Fit Factor Inc.

Claudia Castillo 
Claudia Castillo ART Studio

Tamara Davis
Tamara's Rentals In Paradise LLC

Howard Elfman
The Agency

Neal Kalis
Kalis Law

Ben Sorensen
Optimum Associates LLC

INDIVIDUAL
Rhonda Bevan

Raymond Brasted

Pia Dahlquist

Marybeth Feiss

Lorena Ricci
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Support Riverwalk and you
support your community!

For more information, go to
www.GoRiverwalk.com/membership

or call (954) 468-1541
or email membership@goriverwalk.com
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19TH ANNUAL RIVERWALK MUTTS AND MARTINIS
On March 21, Riverwalk Fort Lauderdale hosted the 19th Annual Riverwalk Mutts and Martinis, bringing together pet 

lovers, local organizations and the community for an unforgettable aft ernoon at Esplanade Park. Th is beloved signature event 
continues to grow each year, with 2026 marking a major step forward in attendance and overall impact.

Attendees cheered on contestants in the Peanut Butter Eating Contest, while the Doggie Fashion Show showcased some of 
Fort Lauderdale’s most stylish canines.

Most importantly, Riverwalk Mutts and Martinis served as a meaningful platform to support and spotlight local rescues. 
Seven rescues attended with adoptable dogs, some of which have already found new forever homes. Riverwalk Fort Lauderdale 
looks forward to building on this momentum and continuing to grow Riverwalk Mutts and Martinis in the years ahead.

Riverwalk was able to present this free admission event thanks to the generous support of sponsors Blakeley Law Firm P.A., 
Morningstar Storage Fat Village, Go Riverwalk Magazine, and S.MARK Graphics.

R I V E R W A L K  E X C L U S I V E S

Krystin Enos, Xena, Caroline Gannon and Rebecca 
Tsang from Everglades Angels Dog Rescue

Carlos Lopez from Woof Gang Bakery & Grooming 
and Angie Bueno

Riverwalk Bar volunteers Jim Farrick, Suzanne 
Southwell, Leo Senesi and Derrick Gruner

That’s My Dog food truck Deana Hicks and Pebbles Fashionista Winner: Love the 
Weiner Dog and Teal Camner

Mather Wiswall, Porter and 
Bryleigh Hansen

Jaxson Ricardo Torraca Tim Ryan, K-9 Raven and 
John Shefferman

Pepper
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Winston and Archie from Suncoast Basset Rescue Matt Wong and Saige Most Photogenic Winner: Coco 
and Jeanette Starr

Lola from Good Karma Pet Rescue Nala Keely Hubbard from Humane Society of Broward County
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Peanut Butter Eating Contest Best Look-alike Winner: Rosie 
and Liz Giancarli

Brigitte and Luke Sollie from Furidian Lifestyle

G O R I V E R W A L K . C O M •  M AY  2 0 2 6    1 9
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK BOARD OF DIRECTORS SOCIAL
Riverwalk’s April Board of Directors Social was hosted by Boathouse at the Riverside Hotel. Board members and staff  enjoyed 

beverages and appetizers on the patio on a near-perfect spring evening by the New River. Th e event provided a great opportunity 
for connection and conversation in a relaxed, scenic setting.

Mike Johnston, Margarethe Sorensen, Andrew Britton and Damon Ricks

Cheryl Balaban, Nadia Locke and Jim Farrick

Genia Duncan Ellis and Jack SeilerTribute Honoree Walter Duke and 
Board Member Lisa Duke

Britt and Alexa Lanier

Carol Tracz, Genia Duncan Ellis and Jodi Tanner

Rich Corbet, Ann Fox, Jerry Vogel and Jim Farrick
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BY COMMISSIONER STEVEN GLASSMAN
 District 2

City of Fort Lauderdale
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FORT LAUDERDALE CELEBRATES AMERICA  
A YEAR OF EVENTS SHOWCASES OUR CITY’S SPIRIT

This year, the United States of America turns 250 years old 
and here in Fort Lauderdale, we intend to celebrate every 
single one of those years with the pride, passion and 

patriotism that defi ne who we are as a city. As your District 
2 Commissioner, I can tell you without hesitation — there 
is no better place in this nation to mark this milestone than 
right here in Fort Lauderdale.

Fort Lauderdale has long been a city that refl ects the very 
best of the American spirit. Known as the “Yachting Capital 
of the World,” our waterways symbolize exploration and 
opportunity, echoing the same ambition that has driven this 
country forward for two and a half centuries.

Fort Lauderdale is not just a beautiful city — it is a deeply 
patriotic one. From the veterans who walk our streets and 
the active-duty military stationed throughout our region, 
to the families who line our beaches every Fourth of July, 
this community wears its love of country on its sleeve. We 

are a city that honors service, respects sacrifi ce and believes 
wholeheartedly in the promise of America.

Th roughout 2026, Fort Lauderdale Beach will serve as 
a centerpiece for this historic milestone, hosting a series 
of unforgettable events that bring residents and visitors 
together in celebration. Among the highlights is the Fort 
Lauderdale Air Show, “Salute Across America,” taking 
place May 9 and 10. Th is spectacular event is one of the 
fi nest tributes to American military aviation you will fi nd 
anywhere in the country. Watching our nation's fi nest pilots 
perform breathtaking aerial maneuvers above our stunning 
coastline is a reminder of the incredible men and women 
who keep our nation safe and free.

Th en, on May 24, we turn the beach into the greatest block 
party in America with the Great American Beach Party. Th is 
is Fort Lauderdale at its absolute fi nest: our world-famous 
waterfront fi lled with music, laughter, community and an 

unshakable sense of national pride. Th is is a 
celebration for every resident and every visitor 
— a reminder that what makes America great 
is not just its history, but its people. And our 
people, right here in Fort Lauderdale, are among 
the very best. Coming soon — all details of our 
July 4th Spectacular.

As we look back on 250 years of American 
history, we should also look around us — at our 
neighbors, our community, our city — and feel 
immense gratitude. Fort Lauderdale exemplifi es 
the American dream: a vibrant, diverse, 
forward-thinking city built on hard work, 
community spirit and boundless optimism. 
We have the beaches, the culture, the people 
and now, the perfect lineup of events to ring in 
America's 250th birthday in truly spectacular 
fashion.

I am honored to serve this great city and 
even more honored to celebrate this once-in-a-
lifetime milestone alongside all of you.   

F R O M  T H E  C I T Y
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE 
AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. WE ARE PLEDGED TO THE LETTER AND SPIRIT OF THE U.S. 
POLICY FOR ACHIEVEMENT OF EQUAL HOUSING OPPORTUNITY THROUGHOUT THE NATION. WE ENCOURAGE AND SUPPORT AN AFFIRMATIVE ADVERTISING AND MARKETING PROGRAM IN WHICH THERE 
ARE NO BARRIERS TO OBTAINING HOUSING BECAUSE OF RACE, COLOR, RELIGION, SEX, HANDICAP, FAMILIAL STATUS OR NATIONAL ORIGIN. ALL THESE IMAGES ARE FOR INSPIRATIONAL PURPOSES.

BOUTIQUE LUXURY RESIDENCES 
ON THE NEW RIVER

UNDER CONSTRUCTION 

S TA RT I N G  AT $ 9 0 0 K

S A L E S  G A L L E RY
1800 E Las Olas Boulevard 
Fort Lauderdale, FL 33301

954-250-7971
S i x t h a n d R i o . c o m

BOU
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BY DAN LINDBLADE, CAE 
President and CEO

Greater Fort Lauderdale Chamber of Commerce

L O C A L  E C O N O M I C S
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For nearly two decades, I’ve had the privilege of 
working alongside business and community leaders 
who understand a simple truth: strong economies 

don’t happen by accident. Th ey are built — intentionally, 
collaboratively and with a clear vision for the future.

Th at is exactly why the relaunch of the Greater Fort 
Lauderdale Six Pillars initiative, led by the Greater Fort 
Lauderdale Alliance, matters so much right now.

At its core, Six Pillars is not just a framework — it is a 
commitment. A commitment to focus our collective energy 
on the fundamental drivers of a thriving economy: talent, 
infrastructure, business climate, innovation, quality of life 
and governance. Th ese are not abstract ideas. Th ey are the 
real-world levers that determine whether companies choose 
to locate here, expand here and invest here.

But here’s the reality: no Chamber, no government and no 
single organization can move these pillars forward alone.

Th is eff ort only works if the business community shows 
up — everyone.

Greater Fort Lauderdale is at a pivotal moment. We are 
competing globally for talent, capital and opportunity. We 
are navigating challenges around housing aff ordability, 
workforce development, transportation and resilience. 
At the same time, we are seeing extraordinary growth in 
sectors like aviation, marine, health care and technology.

Th e Six Pillars relaunch gives us a disciplined, data-driven 
way to align around these opportunities and challenges — 
together.

For business leaders, this is not a “nice to have.” It is a 
strategic imperative.

When you engage in the Six Pillars work, you are helping 
to shape the policies that impact your bottom line. You are 
infl uencing workforce strategies that determine whether 
you can hire and retain talent. You are contributing to 
infrastructure priorities that aff ect how effi  ciently you can 
move people, goods and services. And just as importantly, 
you are ensuring that the voice of business is not just heard 
— but acted upon.

Th is is where the Chamber plays a unique role.
We convene. We connect. And we advocate.
Th rough the Six Pillars, we are bringing together 

leaders from across industries, local and state government, 
education and the nonprofi t sector to focus on outcomes 
— not just conversations. Th is is about execution. It’s about 
measurable progress. It’s about ensuring that Greater Fort 
Lauderdale remains one of the best places in the country to 
live, work and do business.

But success will be defi ned by participation.
If you are a CEO, a small business owner, a nonprofi t 

leader or a civic partner, there is a place for you in this work. 
Your perspective matters. Your experience matters. And 
your engagement will make a diff erence.

As I approach the close of my tenure, I am more 
convinced than ever that the future of our community 
depends on how well we work together. Th e Six Pillars 
initiative gives us the roadmap. Now it’s up to all of us to put 
it into action.

Let’s not sit on the sidelines. Let’s lead.
Because the next chapter of Greater Fort Lauderdale’s 

success story is being written right now — and it should 
have all of our fi ngerprints on it.    

For more information
Visit www.gflalliance.org/information-center/six-pillars-broward-
county

REIGNITING WHAT MATTERS  
WHY THE SIX PILLARS RELAUNCH NEEDS YOU 
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BROWARD
HEALTH

BROWARD
HEALTHHEALTH

At Broward Health, our dedicated specialists are 
here for you at every stage of life, ensuring the 
right care is always within reach and strengthening 
our community’s health for generations to come.
Learn more at BrowardHealth.org.

The sound of better care

The Joyful Cry
of New Beginnings

SUPPORT CLINICAL MODERN DELIVERY &
CENTERED ON YOU EXPERTISE POSTPARTUM SUITES

C5757-7_BH_Brand26_Maternity_Riverwalk_7.75x10.5.indd   1C5757-7_BH_Brand26_Maternity_Riverwalk_7.75x10.5.indd   1 4/3/26   1:14 PM4/3/26   1:14 PM
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HONORING THROUGH DESIGN
BIBI & KIM BUILDS A BRAND INSPIRED BY THE OWNER’S MOTHER

BY MADELAINE K. BOYER

Beautiful and high-quality materials typically come 
with a steep price tag. But Kim Khan, owner of Bibi 
& Kim, sought to create a jewelry brand that offers 

timeless yet affordable pieces with designs meant to 
honor someone close to her who she lost far too soon. 

“My mom actually passed away suddenly back in April 
of 2019. We were very, very close, so it was a tough time for 
me. So, I just threw myself into work as a full-time personal 
assistant,” she said.

She did so for about three years aft er her mother’s death, 
and it worked for a while. But ultimately, she felt numb and 
had lost all sense of herself. 

“I needed a fresh start doing something that I’d never done 
before, something that would make me feel whole again. I’m 
naturally a very creative person. Before working as an assistant, 
I was a professional photographer and a model, but I just 
couldn’t fi nd a way to reconnect to that part of myself,” she said.

Th at’s when she came up with the idea to start her own 
jewelry brand because Khan always admired her mother’s 
style and love for vintage jewelry. Taking a leap of faith, she 
put all her focus into starting her business with the intention 
of creating a brand that featured luxury pieces at an 
aff ordable price, all while honoring her mother’s memories 
by using her jewelry as inspiration.

“I knew I wanted to create pieces that were modern but 
vintage inspired to refl ect both my style and my mom’s 
style. Th at combination is also refl ected in the name, Bibi 
& Kim. Kim is my name, of course, and Bibi is for my mom 
Bibiana,” she said. 

Khan launched Bibi & Kim online in 2023, focusing on 
timeless and elegant designs.

Each piece is made with 18K PVD gold-plated stainless 
steel or silver stainless steel to replicate the sophisticated look 
of signifi cantly pricier pieces while ensuring long-lasting 
durability, tarnish-free wear and hypoallergenic comfort. 

Her attention to detail doesn’t 
just stop at the jewelry pieces. 
Every order arrives in curated 
packaging using eco-friendly 
packaging and soft  pouches, all 
with her brand’s signature black-
and-white details.

To establish her presence in 
the Fort Lauderdale community, 
she started doing pop-ups two 
months aft er launching, garnering success. So much so, she 
opened a storefront in April 2025. But to keep with the theme 
of a high-end jewelry shopping experience, the Bibi & Kim 
storefront is only open to the public a few times a month or by 
appointment. Fear not, though, Bibi & Kim can also be found 
at several monthly pop-up events throughout Fort Lauderdale.

Locals aren’t the only ones vying for Bibi & Kim’s timeless 
style. “One moment that really confi rmed to me that I was 
doing something special was when the stylist for Skye P. 
Marshall, who plays Olympia on the show Matlock, reached 
out to me and requested two pairs of my earrings for Skye 
to wear in an editorial piece for a magazine. It was a proud 
moment for me,” Khan said. 

Bibi & Kim has also been featured in Cosmopolitan three 
times, with it being ranked No. 3 on Cosmopolitan’s list of 
17 Aff ordable Jewelry Brands as Best Gold-Plated. 

But all this notoriety hasn’t gone to Khan’s head. “Th e 
recognition and kindness I’ve received because of my brand 
and pieces is extremely rewarding. I’m very thankful that I 
started this brand, because it really opens doors to things that 
I never even knew 
were possible,” she 
said.      
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Bibi & Kim Founder Kim Khan

BIBI & KIM
Owner: Kim Khan
Number of employees: 2
Address: 908 N.E. 20th Ave., Fort Lauderdale
Website: www.bibiandkim.com
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GoRiverwalk.com/Tacos 
events@GoRiverwalk.com
RiverwalkFTL
954-468-1541

Another free admission event hosted by Riverwalk Fort Lauderdale,
a 501(c)(3) non-profit organization.

Saturday, July 18, 2026 • 2:00-6:00 pm
Esplanade Park

400 SW 2ND STREET, FORT LAUDERDALE, FL 33312

SAVE THE DATE
A FUN, FLAVORFUL FIESTA AT ESPLANADE PARK

4th Annual



BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Liz Wegerer

M A R I N E  I N D U S T R I E S

TUNE IN  
DIVING INTO THE MARINE INDUSTRY, ONE PODCAST AT A TIME

There are more than 584 million podcast listeners 
worldwide, and that number is projected to reach 619 
million by the end of 2026. It’s an upward trend that 

shows no sign of slowing down, with estimates of around 
652 million listeners by 2027. 

Podcasts are here to stay. Th ey off er listeners a quick and 
easy way to stay informed and up to date on virtually any 
topic that interests them, including the marine industry. 
It should surprise no one that the Yachting Capital of the 
World is home to two popular marine-themed podcasts, 
each of which provides a unique view into our industry and 
the larger ecosystem. While each has a unique perspective, 
both help elevate our industry and its future.

Wards Way, the brainchild of Kristina Hebert, president 
and CEO of Wards Marine Electric, is one. Hebert had the 
idea long before the show’s Oct. 20, 2024, debut. She saw a 
video podcast as a two-fold opportunity. 

One was to preserve the legacy of the marine industry 
and the evolution of yachting in South Florida. Each episode 
represented a chance to shine a light on the company’s 
partners and other infl uential players in the region’s marine 
industry. Hebert saw video storytelling as a way to honor 
the marine industry legacy and create a resource library that 
would outlast any single generation.

Th e other is that a podcast is an ideal way to reach, 
support and educate the next generation of marine industry 
professionals. “Th ere’s so much knowledge and experience 
that isn’t always written down,” she said. “I saw the podcast as 
a way to share information in an accessible, engaging format.”

Th e data backs her up. Podcast consumers skew young, 
with 66 percent between the ages of 12 and 34, according to 
Edison Research’s Infi nite Dial 2025 report.

With the seventh collection of episodes underway, Wards 
Way has covered a lot of ground. From cigarette boat racing 
to whale detection systems to legislative policy changes, each 

episode gives listeners a glimpse into marine topics they may 
never otherwise encounter. All production is done in-house, 
and each episode takes about 12 hours to produce. 

Another local podcast helping elevate important marine-
industry initiatives is Th e Blue Economy Podcast, hosted 
by Katherine O’Fallon, executive director of the Marine 
Research Hub. Th e series focuses on investable, solution-
based companies contributing to the health and well-being 
of the marine environment. 

Podcast conversations are wide-ranging and cover diverse 
topics, from technology supporting deep-sea exploration to 
aquaculture to sustainable marine innovations. Th e podcast 
debuted one year ago with a conversation with Fabian 
Cousteau, grandson of legendary ocean explorer Jacques 
Cousteau. It just marked that anniversary with an in-depth 
discussion of how South Florida built a blue economy hub.

Each episode is recorded by O’Fallon using her iPhone, a 
tripod and microphones. Th is simple approach allows her 
to interview people anywhere, at any time. Her raw footage 
is then sent to Yacht International Radio, which edits, 
produces and distributes the fi nished product across its 
broad distribution network. 

“Our partnership with Yacht International Radio gives 
us global reach,” O’Fallon said. “We’re averaging between 
18,000 and 20,000 views per episode, and they’re coming 
from around the world. Th is is wonderful visibility for the 
Marine Research Hub’s mission and work.”

As O’Fallon plans the next season of the podcast, she 
is focused on adding even more diversity to the episodes. 
“My goal for the coming year is to add profi les of new start-
ups off ering innovative solutions that align with the blue 
economy message,” she said.

Podcasts like Wards Way and Th e Blue Economy Podcast 
are innovative ways to build our industry’s workforce pipeline, 
attract investments and document our rich history.       
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Katherine O’Fallon interviews Bob Swindell, president and 
CEO of the Greater Fort Lauderdale Alliance, and Phil Purcell, 

president and CEO of the Marine Industries Association of 
South Florida, at the Fort Lauderdale International Boat Show.

Kristina Hebert, president and CEO of Wards Marine 
Electric, interviews U.S. Congressman Debbie Wasserman 
Schultz for an episode of the video podcast Wards Way at 

the Fort Lauderdale International Boat Show.

Each episode of The Blue Economy Podcast is 
recorded by Katherine O’Fallon using her iPhone, 
a tripod and microphones. This simple approach 
allows her to interview people anywhere, at any 

time, such as in Greenland. O’Fallon is executive 
director of the Marine Research Hub.
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FROM YOUR PROPERTY APPRAISER

PROPERTY RECORDS SIMPLIFIED  
ACCESS SURVEYS, DEEDS, AND VIRTUAL HELP QUICKLY ONLINE

BY MARTY KIAR 
Property Appraiser

Broward County

Legal Surveys — Property Boundaries
Owners are not required to fi le surveys with our offi  ce 

— unless they are seeking to split or combine parcels 
— so we very rarely see copies of legal property surveys. 
Property owners should have a copy of their legal property 
survey in the closing documents when they purchased the 
property. Th is survey defi nes the property’s boundaries, 
legal description and any easements or restrictions to help 
resolve any property line disputes and can be used for any 
permitting requirements.

Copies of Deeds are Public Records and Available for 
Free Online

We oft en hear of mailings aimed at Broward County 
property owners off ering to provide the owner with a 
copy of their deed or previously recorded document. Th e 
company will provide this service for a fee; however, most 
documents are available online for free.

Deeds and many other important documents are available 
online on Broward County’s Records website and linked 
from the property record page. Property records can be 
found on our website at web.bcpa.net and select “Record 
Search” to search by name or address. To view a recorded 
deed from our website, click on the blue “Book/Page or CIN” 
number located under “Sales History for this Parcel” on 
the property record page. Th is will link you to the recorded 
document in Broward County Records where you can print 
a copy of the document at no cost.

Deeds recorded prior to Jan. 1, 1978, and recorded deeds 
utilizing Social Security numbers must be ordered in person 
or by written request to County Records. To search for 
documents recorded with Broward County Records, please 
visit their website at www.offi  cialrecords.broward.org
and select your search criteria. Documents matching these 
criteria will be displayed and you can print a copy of the 
selected document. Broward County Records Division may 
be reached at (954) 831-4000 should you need additional 
assistance.

Exemptions Express — BCPA Virtual Visits
Customer service remains our No. 1 priority, and we 

are committed to providing you with convenient and 
comprehensive service. If you would like to schedule a 
virtual visit with a BCPA team member, you can schedule a 
date and time that is convenient for you online at web.bcpa.
net/ExemptionsExpress. Our staff  is available to provide 
information about tax-saving exemptions or answer any 
questions you may have related to your property.

If my offi  ce can ever be of assistance to you, please do not 
hesitate to contact me directly at martykiar@bcpa.net. PH
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Never
Lose
Your
SplaSh

Experiences, events and
more to explore in your
own backyard.

Experiences, events and
more to explore in your
own backyard.
VisitLauderdale.com



EXPLORE FORT LAUDERDALE LIKE A TOURIST 
TOURISM ENTREPRENEUR CHRIS HAERTING SHARES HIS TIPS AND TRICKS

WRITER  MADELAINE K. BOYER 

When was the last time you felt like a tourist in your own 
city? It’s not often that we stop to take in the sights in 
our hometown, but that shouldn’t be the case when 

there’s so much to see and do right here in our backyard. We 
asked Chris Haerting, longtime entrepreneur and expert in 
all things Fort Lauderdale tourism, for some tips, tricks and 
suggestions to help locals see their city in a new light. 

How many years have you been in the hospitality 
industry in South Florida?

I’ve been the owner and operator of several tour-based 
businesses in Fort Lauderdale for just over 14 years now. I 
started my first business, Cycle Party, in 2012, which offered 
party bikes that seated up to 15 people to rent, with each one 
being led by your own personal tour guide. From there, I also 
created Paddle Pub and Bike Dude Rentals. Unfortunately, I’ve 
since had to close Cycle Party and Paddle Pub, but it’s allowed 
me to focus more on Bike Dude, which offers multi-day bike 
rentals and makes for a great way to explore your city.

What have you learned over the years through owning 
several tourism-focused businesses?

For one, the landscape of tourism in Fort Lauderdale has 
drastically changed over years, which definitely coincides 
with the growth we’ve seen in Fort Lauderdale. I think 
the most important thing I’ve learned is how to pivot and 
change what you offer depending on what your clientele is 
looking for, especially when not as many people are looking 
to spend a lot of money on tourism right now. I’ve learned 
how important it is to offer activities and experiences for 
every price range.

What do you think makes Fort Lauderdale special as a 
tourist destination?

When you’re in Fort Lauderdale, it feels like any other 
huge, vibrant city while still somehow managing to keep that 
small community feel to it. I feel like that’s why people who 
come here, especially transplants, fall in love with it more 
than bigger cities like Miami because it’s got that small-town 
feel. You get to know the people, the local businesses and 
be a part of a community. That’s what I think keeps people 
coming back to visit and, for some, even move here.

What are your recommendations on how to explore Fort 
Lauderdale like a tourist?

It’s tough to narrow it down because there are so many 
great ways to see the city, but I would say the Water Taxi 
is still probably one of my favorite inexpensive ways to 
experience Fort Lauderdale. I always suggest it to tourists 
because you can hop on and hop off, which makes seeing 
more of Fort Lauderdale super accessible. But even as a local, 
it’s a great way to get around. One of my favorite new places 
that the Water Taxi stops at is Marina Village. It has a great 

location close to the beach 
and it’s just a cool concept 
with the food hall that has 
several different restaurants. 
But the major standout is the 
500-person ferry that they 
turned into a floating bar 
and lounge. It’s definitely a 
spot that deserves a shoutout. 
I’ve actually talked to a lot of 
locals who knew about it, but 
once they finally went were so 
surprised at how cool it is.

What’s a spot locals drive past every day without 
realizing how interesting it is?

Regina’s Farm. It’s really easy to miss because it’s essentially 
tucked away in this small neighborhood right off Broward 
Boulevard. So, it’s easily something people drive past all the 
time without even knowing it’s there. But it’s a super special, 
hyper local experience. The only downside is that it always sells 
out, but it is a very cool experience to be able to be a part of.

What’s the most underrated outdoor experience within 
city limits?

I don’t know if I would say it’s underrated because I 
know a lot of people love it, but maybe Hugh Taylor Birch 
State Park. There are endless options for things to do, like 
paddleboarding, fishing, hiking and canoeing, as well as 
lesser-known, more unique activities like horseback riding 
and scuba diving that you wouldn’t expect to find in a local 
park like that.

When was the last time you felt like a tourist in your 
own city and what sparked it?

When I visited the new Huizenga Park for the first time. 
I went there with my youngest a couple of weeks ago and 
we had a blast going to all the different sections. It’s the 
first park in Fort Lauderdale that truly gave me a European 
feel with the format of creating these little nooks. There’s 
something for the kids, dog lovers, people who want to relax 
and people who want to exercise. I was so impressed seeing 
both locals and tourists hanging out, enjoying the space. 
We’ve never had something like that before.

What tools – maps, apps, tours and local publications – 
actually help locals better explore their city?

I’d have to say the one that always puts a good local spin 
on what they offer is Airbnb Experiences. They do a great 
job of curating the best places to stay, but they also do a 
pretty good job of finding unique experiences. They also 
don’t allow the big brands to go on there and promote their 
products, which is great. So, it’s only host-oriented unique 
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WAYS TO EXPLORE FORT LAUDERDALE - Land 

Bike Dude Rentals
The bike rental service offers a great alternative to the typical daily bike 

rentals that most cities offer as their only option. By specializing in multi-
day rentals with delivery available, Bike Dude Rentals makes it easy to 
explore the city at your own pace, whether you’re visiting or you call the 
area home. All you have to do is pick your rental length from a single day 
up to a full month, let Bike Dude know where you’re staying and they will 
deliver the bike directly to you.

Cost: $30 to $375
Location: 220 S.W. Third Ave., Fort Lauderdale
Phone: (305) 889-4520
Website: www.bikeduderentals.com

Segway Fort Lauderdale
Segway Fort Lauderdale offers a few different tour options that make 

it easy to see more of the city. Their eco and nature tours take riders 
through Hugh Taylor Birch State Park, where you can explore the nature 
trails of the beautiful state park and get a glimpse of Fort Lauderdale 
Beach nearby. But if you’re looking for more of an adventure, they also 
offer a four-mile yacht and mansion tour that takes you along the New 
River, checking out the luxury residences, while the eight-mile “Venice of 
America” tour offers all that plus a nature and wildlife stop.

Cost: $59 to $89
Location: 219 S.W. Second Ave., Fort Lauderdale
Phone: (954) 304-5746
Website: www.segwayfortlauderdale.com

Historical Walking Tour
Offered by History Fort Lauderdale, this tour makes for a great way to 

see some of the most popular historical sites in the area. Using the Florida 
Stories app, people can visit 12 historical buildings and sites in downtown 
Fort Lauderdale, while getting to learn about the local history at their 
own pace. The app, which was created by the Florida Humanities Council, 
offers tourists and locals a great way to learn more about the area’s rich 
culture, history and architecture.

Cost: Free
Location: 231 S.W. Second Ave., Fort Lauderdale
Phone: (954) 463-4431
Website: www.historyfortlauderdale.org/historical-walking-tour

experiences. The other one that’s a favorite of mine is The 
Infatuation. They do tend to be more Miami-centric, but 
they have some pretty awesome recommendations for 
restaurants and dining in Fort Lauderdale.

Why do you think it’s important for more locals to get 
out and explore their town from a tourist’s perspective?

It’s funny because I don’t know many people who live here 
who’ve gone on the Jungle Queen or the Water Taxi since 

they were kids, for example. Those are tours where it’s 99 
percent tourists, but I recently went on the Jungle Queen for 
the first time in years and it was so much fun. Not only that, 
but it also really gave me a new perspective on the town, 
seeing it from the water. That’s one reason why I think more 
people should explore the city as if they’re tourists, so they 
can have a newfound appreciation for how special the city is 
that they call home.
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WAYS TO EXPLORE FORT LAUDERDALE - Water 

Intimate Waterway Tours
As the name suggests, Intimate Waterway Tours offers an affordable option 

for guests looking to enjoy either an hour and a half or a three-hour private 
guided sightseeing tour of the New River. The tour company boasts a fleet 
of three electric cruisers, making for a comfortable and environmentally 
friendly way to see more of Fort Lauderdale’s network of beautiful canals and 
waterways. Each tour can accommodate up to six people and guests can also 
add on their wine and champagne service to any tour.

Cost: $249 and $449
Location: 2 S. New River Drive W., Fort Lauderdale
Phone: (954) 488-4407
Website: www.intimatewaterwaytours.com

Water Taxi
What better way to get the most out of sightseeing in Fort Lauderdale than to 

see it by sea? The Water Taxi is one of the longest-running and most unique ways 
to travel throughout the city, offering 10 different stops on its Fort Lauderdale 
Route where travelers can hop on or off. Aside from being a great way to get 
around, the Water Taxi also doubles as a sightseeing excursion, with each 
captain serving as a personal tour guide, giving a detailed history of the river 
and sights along the way.

Cost: $18 to $38
Location: Numerous stops along the New River
Phone: (954) 467-6677
Website: www.watertaxi.com

Jungle Queen Riverboat
Another one of the oldest tour boat experiences that has been around 

since 1935 is the beloved Jungle Queen. As the longest-running water-based 
tour in the area, they offer their own 90-minute morning and afternoon 
sightseeing cruises Monday through Sunday. But they also offer a sightseeing 
cruise and island experience every Tuesday through Sunday, where guests 
can learn about all the sights along the New River while enjoying access to a 
full bar offering signature cocktails before being treated to an all-you-can-
eat barbecue dinner and show on a private island.

Cost: $20.95 to $31.50
Location: 801 Seabreeze Blvd., Fort Lauderdale
Phone: (954) 462-5596
Website: www.junglequeen.com

Las Olas Gondola
Las Olas Gondola offers four different tours of Fort Lauderdale, seven days a 

week. Guests can choose from their daytime, night light, full moon and sunset 
cruises, with each tour lasting 75 minutes and fitting up to six people. Each 
tour features a gondolier who shares a history of the riverfront, including the 
history of its earliest settlers, the Seminole Indians, as guests can enjoy the 
beauty and magic of a private boat ride on the Venice of America.

Cost: $150 to $175
Phone: (954) 727-8870
Location: 398 S.E. First Ave., Fort Lauderdale
Website: www.lasolasgondola.com    
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26TH ANNUAL RIVERWALK TRIBUTE
FOUR LOCAL LEADERS JOIN LONG LIST OF FORT LAUDERDALE’S MOVERS AND SHAKERS

WRITER  LYNN PEITHMAN STOCK

They’ve built our skyline. Th ey’ve 
taught our children about science and 
technology. And they’ve steered one 

of the region’s most cherished holiday 
traditions.

In short, if you want an inkling of Fort 
Lauderdale’s leaders, just glance at the list 
of the people who have been honored at 
Riverwalk’s Tribute signature event the past 
25 years.

Here are Riverwalk Fort Lauderdale’s past 
Tribute honorees:
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2001
Edward D. Stone & EDSA

2002
Jack Loos

2003
Congressman E. Clay Shaw

2004
Terry Stiles

2005
Marti & Wayne Huizenga

2006
Ginny & Tom Miller

2007
Mayor Jim Naugle

2008
Downtown Development Authority

2009
Dr. George Hanbury

2010
M. Austin Forman

2011
Th e Seminole Tribe of Florida

2012
Mayor John P. “Jack” Seiler

2013
Gale Butler

2014
Lisa Scott- Founds

2015
Kelley Shanley

2016
Doug Eagon

2017
Jorge Perez
2018
Mike Jackson
2019
Th e Moss Family
2020
Vincent “Vinnie” J. Viola
2021
Beverly Raphael Altman
2022
Joe Cox & Jon Ferrando 
Courtney & Jason Crush 
Jacqui Hartnett & Peggy Nordeen 
Jim Ellis
2023
Bob Swindell 
Keith Costello 
Nectaria Chakas & Robert Lochrie 
Renée Korbel Quinn 
2024
Alexa & Britt Lanier
Bill Walker 
Jarett S. Levan 
Phil Purcell 
2025
Lisa Lutoff -Perlo
Melissa Milroy 
Ed Smoker 
Mayor Dean J. Trantalis Esq. 
2026 
Andrew Britton
Walter B. Duke III
Susan Renneisen
Stephanie J. Toothaker Esq.
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A DESTINATION SHAPED BY WATER
DISCOVER WHAT’S NEW IN GREATER FORT LAUDERDALE

WRITER  VISIT LAUDERDALEFE
A
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R

E

Greater Fort Lauderdale continues to evolve, offering fresh 
ways to experience a destination where everything flows 
together. From new culinary openings to reimagined 

stays and vibrant public spaces, the latest developments 
bring even more energy to the months ahead. 

The dining scene is expanding in every direction. Along 
the beach and throughout the destination, new concepts 
are bringing bold flavors, elevated atmospheres and creative 
experiences to the table. From rooftop views overlooking 
the Atlantic at The Break House in Deerfield Beach to 
speakeasies like Bar Betty and waterfront dining where 
guests can arrive by boat, the culinary landscape reflects a 
destination that is constantly moving forward. 

At the same time, new and refreshed accommodations 
are redefining the stay experience. Recently opened and 
newly renovated properties offer modern design, upgraded 
amenities and seamless access to everything nearby — from 
the beach to Port Everglades to Fort Lauderdale-Hollywood 
International Airport. The expansion of the Broward 
County Convention Center District, anchored by nearby 
hotels like the new Omni Fort Lauderdale, Hilton Marina, 

Renaissance Fort Lauderdale Marina Hotel, and Embassy 
Suites on 17th Street, adds even more to explore within 
minutes. Farther out, the region’s beach towns also offer 
refreshed stays like Fort Lauderdale Marriott Pompano 
Beach Resort and Embassy Suites by Hilton Deerfield Beach 
Resort & Spa. 

Beyond places to stay and dine, the destination continues 
to invest in experiences. Revitalized public spaces like 
Thrive Art District and Huizenga Park and seasonal events 
like the Fort Lauderdale International Boat Show (FLIBS), 
Florida Renaissance Festival and IGNITE Broward create 
moments that feel both dynamic and distinctly local. From 
immersive art festivals and waterfront parks to upcoming 
attractions like Florida’s first live jellyfish museum, there’s 
always something new unfolding.

All of it connects back to what makes Greater Fort 
Lauderdale unique: a destination shaped by water, where 
movement, discovery and experience are never confined to 
one place. What’s new isn’t just about what’s been added — 
it’s about how everything continues to come together. 

Explore what’s new at www.visitLauderdale.com.   
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TIMBR's understated yet enticing exterior is reminiscent 
of a quaint English pub, with its black and white facade 
accented by whimsical flower boxes hanging off its 

shuttered windows. But the restaurant itself is anything but 
ordinary. Once inside, you are whisked away to a woodland 
wonderland. Each table in the main dining room is nestled 
under a canopy of large artificial trees, complemented by 
twinkling lights overhead. But it’s the room beyond where 
most guests are eager to spend their time.

What can only be described as something out of A 
Midsummer Night’s Dream, the entire room is covered in a 
glorious display of intertwining colorful flowers and greenery. It’s 
easy to get swept up in the ethereal ambiance that you might just 
overlook placing your order. However, the dreamy array of dishes 
and drinks will quickly grab and hold onto your attention. 

The menu, which blends refined American staples with 
European classics, features a mesmerizing collection of rich 
culinary experiences that couples effortlessly with each of 
their playful takes on craft cocktails. 

There are several standout options for something to 
sip on, but two take the top spots — and for good reason. 
The Glass Garden, as the name suggests, is a sweet and 
refreshing crystal-clear cocktail made with sparkling wine, 
St. Germain, and a pop of fruity J.F. Haden Mango Liqueur 
that mimics the nostalgia of a melted mango Popsicle.

But for something a bit more robust in flavor with a lot 
of visual appeal, the Forager is the way to go. A play on 
the traditional whiskey sour, it features Woodford Reserve 
Bourbon and black cherry cabernet, which gives it its 
signature burgundy color that makes for a vibrant drink 
topped with a fragrant sprig of rosemary. As for the star of 

the show, the food, there really is no wrong way to order.
Whether you’d prefer sampling several starters or dive 

right into the entrees, each plate is a worthwhile indulgence. 
Yet, if you had to choose what to start with, the roasted beet 
tartare with citrus crème, pistachio and plantain chips is 
delightfully light and hearty. Although for something truly 
special, the burnt Caesar is unlike any other chef ’s take 
on the beloved salad. With grilled baby romaine, anchovy 
crumble, quail egg and a black garlic Caesar dressing, this is 
quite possibly the most decadent yet fresh take on a Caesar 
that needs to be sampled firsthand to be fully appreciated. 

The same goes for the entrees, with dishes from the land 
and sea, as well as house-made pastas created daily. Each 
section has its own fan favorite, but two dishes absolutely 
shine. The aged duck breast, nestled among a roasted fig 
compote, heirloom carrots, barley miso glaze, and a lavender 
jus, is incredibly earthy and tender and melts in your mouth. 
The pan-seared yellowtail snapper is also divine with a 
charred leek cream and dill oil that is once again delicate yet 
rich in flavor. But it’s the addition of trout roe that brings a 
briny burst to this otherwise refined dish.

The only question diners are left with at the end of a meal 
like this is, what sweet treats await? One dessert serves as 
a sublime ending to any meal at TIMBR, and that is their 
three-tiered cheesecake. Keeping with the theme of focusing 
on fresh flavors served in a stunning presentation, this 
dessert is not only beautiful to look at but with its layers of 
raspberry sorbet, raspberry gel, lemon mousse, lemon curd 
and graham cracker crust all carefully cut into a rectangular 
slice, it will make your mouth water just looking at it. Then, 
before you know it, you’ll be wiping the plate clean.    

A TRANSFORMATIVE DINING DALLIANCE
EMBARK ON A CULINARY JOURNEY AT TIMBR

WRITER  MADELAINE K. BOYER
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WANT TO GO?
TIMBR
LOCATION: 15 W. Las Olas Blvd., Fort Lauderdale
PHONE: (954) 787-5449
WEBSITE: www.timbr-restaurant.com
PARKING: Valet on Thursdays through Sundays; parking lot on 
Andrews Avenue
COST: $31 to $50
THE VIBE: Sophisticated and intimate
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GENERAL EVENTS
MAY 1

Jess Hilarious (21+)
Comedian with a gift for hilarious one-liners
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Kane Brown, Nelly with special guest 
Marshmello
Formula 1 Miami Grand Prix Kickoff 
Concert
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

MAY 2

America: The Happy Trails Tour 2026
Perennial classic rock favorite
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Arts Ballet Theatre of Florida: Spring Gala
Vibrant program showcasing the 
company’s most dynamic repertoire
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
The XL Concert
Concert celebrating 40 years in a 
spectacular anniversary performance
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Sanam
North American Tour 2026
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

——————————————————
Touch-A-Truck 2026
Honk your hearts out at this year’s 
Touch-A-Truck event
Parks & Recreation | Pompano Beach
Pompano Beach Community Park
954-786-7811
www.parks.pompanobeachfl .gov

——————————————————
Little Builders Fun Fest
A hands-on morning for little builders
YMCA of South Florida
Holiday Park YMCA Site
www.ymcasouthfl orida.org

MAY 5
Guns N’ Roses
Welcome to the Jungle
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

MAY 5-6

Teen Spring Musical — Fiddler on 
the Roof Jr.
Performed by students grades 4-10
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

MAY 6

Sting
Rescheduled from November 2025
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Alice Cooper
Alice’s Attic Tour
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

MAY 7
Devon Allman’s Blues Summit
With Special Guest Ghalia Volt
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Gavin Adcock
One of country music’s most buzzed-
about artists
Seminole Hard Rock Hotel & Casino
www.seminolehardrockhollywood.com

MAY 8
One Night of Queen
Performed by Gary Mullen and The Works
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————

Yellowcard
The Up Up Down Down Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

MAY 9
ChildNet’s Ripple Effect Gala
Celebrating those who create a positive 
effect to children in foster care
ChildNet
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Richard Clayderman Live!
Postponed performance from Oct. 16
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Creativity Exploration: Wander in 
Watercolor
Adult workshop that promotes the 
benefi ts of material exploration
NSU Art Museum
954-525-5500
www.nsuartmuseum.org

——————————————————
NAMI Broward to host “Artful Minds”
Igniting conversations about mental 
health and wellness
NAMI Broward
Mad Arts
www.namibroward.org/artful-minds

MAY 9-10
Air Dot Show Tour
Fighter jets and stunt planes doing 
maneuvers in the sky
Air Dot Show Tour
Fort Lauderdale Beach
www.air.show/fortlauderdale

——————————————————
Miami City Ballet
Spring Mix 2
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

MAY 10
Sunny Side Up Market
Local artists, handmade goods, food 
vendors and live music.
Sunny Side Up Market
Huizenga Plaza
www.huizengapark.org

MAY 10-12
Symphony of the Americas
Don’t Rain on my Parade
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

MAY 12

Bush
The Land of Milk and Honey Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

MAY 13
Fine Artists Opening Reception
Step into a vibrant celebration of local 
creativity
Bonnet House Museum and Gardens
954-563-5393
www.bonnethouse.org

——————————————————
Eagles
The Long Goodbye Act III
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

MAY 14
Like Nastya
The world’s biggest kids’ infl uencer 
presents her fi rst solo live concert
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
The Calling
An American rock band from Los 
Angeles, formed in 1996
The Parker
954-462-0222
www.parkerplayhouse.com

MAY 15

Luka Šulić
Renowned Croatian-Slovenian cellist
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Jason Mraz
Still Yours 2026 Tour
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Bill Burr Live
An Emmy and Grammy Award nominee
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Yoga on the Veranda
Slow Vinyasa Flow. Sound Bath. 
Tropical Tranquility.
Bonnet House Museum and Gardens
954-563-5393
www.bonnethouse.org

——————————————————
Carter Park Jamz
Free concert series with a broad range 
of musical varieties
City of Fort Lauderdale
Carter Park
954-828-5365
www.parks.fortlauderdale.gov

MAY 16
10th Annual Smoke on the Water 
BBQ Feast
Get ready for a sizzling afternoon of bold 
fl avors, vibes and community
Riverwalk Fort Lauderdale
Esplanade Park
954-468-1541
www.goriverwalk.com

——————————————————
Sal Vulcano
Everything’s Fine Tour
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Samantha Bee: How to Survive 
Menopause
Canadian known for her sharp, fearless 
comedic voice
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

MAY 17
We Them One’s Comedy Tour
The ultimate comedy experience is back 
– bigger, bolder and wilder than ever
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Brazilian Voices: Bossa Nova & Wellness
A 90-minute hybrid immersive experience
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Miss Arc Broward Pageant
A pageant to empower young women 
with disabilities
The Parker
954-462-0222
www.parkerplayhouse.com

MAY 20
Jim Breuer: Find The Funny
With special guest Bryan McKenna
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
The Parables Tour
An evening of refl ection, storytelling and 
spiritual insight with Father Mike Schmitz
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

MAY 21

Equality Park After Dark: Funky Fun Market
Food trucks and vendors at this artisan 
fun funky market
Pride Center Wilton Manors
www.pridecenterfl orida.org

fl avors, vibes and community
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——————————————————
Cazzu
Fearless and versatile artist from 
Argentina
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

MAY 23
Great American Beach Party
Kick off the summer on Memorial Day 
weekend
City of Fort Lauderdale
Las Olas Oceanside Park
954-828-5365
www.parks.fortlauderdale.gov

MAY 24
Dance Through the Ages – 
21st & Broadway
The stage, the lights, the dancers — it’s 
Broadway
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————

Jeff Dunham
Artifi cial Intelligence Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Sunny Side Up Market
Local artists, handmade goods, food 
vendors and live music
Sunny Side Up Market
Huizenga Plaza
www.huizengapark.org

MAY 26
Weird Al Yankovic
Bigger & Weirder 2026 Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

MAY 29
Duane Betts and Palmetto Motel
Betts keeps the spirit of his father and 
Duane Allman’s music alive
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Keith Urban
One of the most successful and well-
respected artists in the world
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Cooper Alan
Viral country superstar
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

MAY 30
The Black Crowes and Whiskey Myers
Southern Hospitality Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Fire Museum Open House
Explore Fort Lauderdale’s original 1927 
fi rehouse 
Fort Lauderdale Fire and Safety 
Museum
www.fortlauderdalefi remuseum.org

JUNE 2

YUNGBLUD
Idols: The World Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JUNE 3
Stewart Copeland: Have I Said 
Too Much
Founder and drummer of The Police
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

JUNE 4
Young The Giant
With Cold War Kids and Almost Monday
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

JUNE 5
Charlie Puth
Whatever’s Clever World Tour
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

JUNE 11
George Lopez
A comedy icon and cultural force
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JUNE 12
Starlight Musicals
Bring lawn chairs and coolers and enjoy 
free outdoor concerts
City of Fort Lauderdale
Holiday Park
954-828-5365
www.parks.fortlauderdale.gov

JUNE 14
Sunny Side Up Market
Local artists, handmade goods, food 
vendors and live music
Sunny Side Up Market
Huizenga Plaza
www.huizengapark.org

JUNE 15
Wale & Smino
Everything Is A Lot. The Tour
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

JUNE 18
Equality Park After Dark: Funky Fun 
Market
Food trucks and vendors at this artisan 
fun funky market
Pride Center Wilton Manors
www.pridecenterfl orida.org

L I M I T E D  E N G A G E M E N T 
The Offi ce! A Musical Parody
Through May 3
The beloved mockumentary reaches a 
new level of laughs with The Offi ce
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Michelangelo’s Sistine Chapel: 
The Exhibition
Through June 14
Michelangelo’s iconic ceiling paintings 
are brought down to eye level
History Fort Lauderdale
Galleria Fort Lauderdale
www.galleriamall-fl .com

——————————————————
2026 High Diving World Cup
May 15-17
2026 Junior High Diving 
World Championship
City of Fort Lauderdale
Fort Lauderdale Aquatic Center
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
The Heart of Rock and Roll Jr.
May 21-23
Feel the power of love in the pilot 
production of this jukebox musical
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Blue Man Group
June 11-14
A blend of captivating music, interactive 
art and audience engagement
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Jagged Little Pill: The Musical
June 13-28
Exhilarating new musical inspired by the 
album of the same name
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

O N G O I N G 

Programming for all ages:
• Arts and crafts
• Book club and storytime
• Education, literacy and writing
• Finances and career
• Technology and science
• Yoga, Tai Chi

954-357-6555
www.broward.org/library

Recreation for all ages: 
• After-school and Camps
• Camping, hiking and nature
• Swimming and water recreation
• Court games and sports fields
• Running, biking and fitness

954-357-8100
www.broward.org/parks

Classes and Workshops:
• Adult Acting & Modeling
• Painting & Drawing
• Fitness & Tai Chi

954-462-8190
www.artserve.org

Programming for all ages:
• Tennis, Aquatics & Athletics
• After-school & Camps
• Classes & Programs
• Cultural Arts & Club 55+

954-828-7275
www.parks.fortlauderdale.gov

Circle of Life Experience
Self-guided tours that highlight our local 
natural environment
Snyder Park
Paddle With A Purpose
Third Saturday | Reservation required
Waterway and Shoreline Cleanup
Delevoe Park
Fort Lauderdale Beach Sweep
Fourth Saturday
Help keep Fort Lauderdale Beach clean!
HUB at Fort Lauderdale Beach
Edible Food Forest
Fourth Saturday
Volunteer to tend an edible urban farm
Snyder Park

Fort Lauderdale Segway Tours
Daily | Reservation required
Take a one or two-hour Segway tour on the 
Riverwalk.  Training Provided.
954-304-5746
www.segwayfortlauderdale.com

Guided Museum Tours
Monday-Friday | Times vary
Tours of Fort Lauderdale’s oldest 
surviving structure
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org

Programming for all ages:
Times and availability varies

•  Food truck
•  Yoga and Zumba
•  Yappy hour ...and many more

Huizenga Park
www.huizengapark.org

Programming for all ages:
Times and availability varies

•  Florida Panthers Open Practice
•  Public skating
•  Adult, Youth & Girls Hockey
•  Camps & Clinics

FTL War Memorial 
954-835-7080
www.ftlwarmemorial.com
Interpretive Walks and Tours
Friday & Saturday
Interpretive ranger-guided programs
Hugh Taylor Birch State Park
954-564-4521
www.fl oridastateparks.org
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/calendar

The MKT at The LOOP
Saturdays & Sundays
Featuring small and local vendors with 
live music and more!
Las Olas Oceanside Park
www.theloopfl b.com
Jazz Brunch
First Sunday
Free, outdoor concert series featuring local 
musicians on 3 stages
City of Fort Lauderdale
Esplanade Park & Riverwalk
954-828-5365
www.parks.fortlauderdale.gov

Sunny Days/Starry Nights
First Thursday
Free admission and 2-4-1 Happy Hour
Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers
Free Fort Lauderdale Neighbor Day
Last Sunday
Free admission for FTL residents
954-525-5500
www.nsuartmuseum.org

Storytime in the Garden
First Sunday
Mrs. Barbara reads a story related to nature
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

Sensory Friendly Sunday
Fourth Sunday
Film screenings for those with 
autism spectrum disorder

Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

Sprouting Stem
Varies
Introducing little scientists (aged 0-6) 
to STEM-related topics
Museum of Discovery & Science
954-467-6637
www.mods.org
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Cycle Party Tours 
Daily | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cycleparty.com

Paddle Pub Tours
Daily | Reservation required
Jump aboard a 20-person Paddle Pub 
and experience Fort Lauderdale and the 
waterway in a new way. 
www.paddlepub.com/fort-lauderdale

Bike Tours
Daily | Reservation required
Tours of Fort Lauderdale and 
Riverwalk for all abilities.
www.RiverwalkActivities.com

Bike Rentals
Daily | Reservation required
Rent bikes to explore Fort 
Lauderdale. Delivery available. 
Minimum 24 hour rental. 
www.RiverwalkActivities.com

Mind Arena Games
Daily | Reservation required
Immersive and engaging escape 
room-style team building games for 
10-150 people. 
www.mindarenausa.com

RIVERWALK RECREATION
Shippey House | 220 S.W. 3rd Ave. Fort Lauderdale | 954-526-5159 
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RICHARD WELCH, ROBERT LOCHRIE, GEORGE LEMIEUX 
AND DEV MOTWANI

JON HINES, DARIUS RUCKER 
AND ANN M. BURRISLISA KITEI AND TY SUTTON

BROWARD PERFORMING ARTS FOUNDATION 
Darius Rucker took center stage on March 7 during the Broward Performing Arts Foundation 2026 Only Wanna Be With 
You annual celebration, benefiting the Broward Center’s education and engagement programs

JARETT LEVAN, DARA LEVAN, RITA CASE, 
CAITLIN STELLA AND TODD STELLA

STEVE HUDSON, SHERI BROWN-GROSVENOR, 
JENNIFER O'FLANNERY ANDERSON, ANNA SORENSEN 

AND COMMISSIONER BEN SORENSEN
LAUREN COCHRAN, ALEX PARKER, BILL GALANTE, 

JOHN COLOMBO AND MATT SMITH
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HUIZENGA PARK IN BLOOM RECEPTION
The Fort Lauderdale Downtown Development Authority and the Huizenga Park Foundation recently celebrated Huizenga 
Park with an In Bloom reception on March 23 at the park’s New River Landing
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HISTORY FORT LAUDERDALE
History Fort Lauderdale and Galleria Fort Lauderdale recently honored six impactful women who lead our community during its Women 
Trailblazers: Champions of Change – Broward County reception benefitting History Fort Lauderdale: Mary Adams, principal consultant 
and owner of The Employee Relations Group; Monica Cepero, county administrator at Broward County Government; Genia Duncan 
Ellis, president and CEO at Riverwalk Fort Lauderdale; Kristina Hebert, president and CEO of Wards Marine Electric; Suzanne Higgins, 
director of development at Henderson Behavioral Health; and Dara Levan, author/board member of Memorial Healthcare

LORI CERVINKA, GENIA DUNCAN ELLIS, 
MELISSA FITZGERALD, BRENNA RICH AND 

ASHLEY BISHOP
CAROL TRACZ, LACEY BRISSON, GENIA DUNCAN 

ELLIS, ANN FOX AND JODI TANNER
FROM LEFT, ELLERY ANDREWS WITH HONOREES MARY ADAMS, 

DARA LEVAN, SUZANNE HIGGINS, GENIA DUNCAN ELLIS AND 
MONICA CEPERO. NOT PICTURED: HONOREE KRISTINA HEBERT
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TOM MCMAHON, MICHAEL JARRO, TARA MONTENARO, NICHOLE 
ANDERSON, ANDRE HALL, MARILYN PASCUAL, STEVE COONEY, JEFF 

WATTS, SHERYL A. WOODS AND JOHN SCHERER
NAT MOORE AND CALVIN HUGHES

CHRIS GENTILE, HEATHER WILKINSON, CAREN SNEAD 
WILLIAMS, ALISON HALL, ANDRE HALL, LISA DAVIS, 

ALLISON QUICK AND NATASHA WAGNER

YMCA MLK JR. ANNUAL INSPIRATIONAL BREAKFAST 
In February, the YMCA honored community advocates and young aspiring leaders from each county with the Spirit of 
Community Award and Dave W. Cash Leadership Award during the YMCA MLK Jr. Annual Inspirational Breakfast

KEVIN GRANVILLE, SHERI BROWN-GROSVENOR, DENISE 
BROWN, BERTHA HENRY, JONATHAN ALLEN AND CINDY MASON

JENNIFER O'FLANNERY ANDERSON AND 
BURNADETTE NORRIS-WEEKS

CATHY BROWN, LATOYA JACQUETT, YVETTE 
LAWSON AND MONIFA HALL
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COMMUNITY FOUNDATION OF BROWARD
In March, the Community Foundation of Broward hosted a Black Philanthropy Donor Reception

THE POLICE PIPE AND DRUM CORPS OF FLORIDA 
PARTICIPATED IN THE IN ST. PATRICK’S PARADE

FORT LAUDERDALE MAYOR DEAN TRANTALIS AND 
DISTRICT 2 COMMISSIONER STEVEN GLASSMAN
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FORT LAUDERDALE ST. PATRICK’S PARADE AND FESTIVAL
The City hosted its annual Fort Lauderdale St. Patrick’s Parade and Festival on March 13 and 14
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GLENN KAUFIELD, DENISE ST. PATRICK BELL, WARREN HILL, 
JAN SAVARICK AND ANDRES CLARVIJO

KAT SIERRA AND JENNIFER 
O’FLANNERY ANDERSON

CYNTHIA EDEN, G. WRIGHT MUIR, 
LUCRETIA WEINER AND WAYNE WEINER

FUNDING ARTS BROWARD 
Funding Arts Broward recently held its annual membership and networking luncheon at The Tower Club

CARLA GREENLAW, CHRISTI LYN RICE, KRISTINA LUCIA, 
SARAH LIS, PETER NEIROUZ AND JENNY BELT MAGGIE GUNTHER AND JASON GIBSONUMBERTO VELTRI, BILL ANDERSON, LISA 

ANDERSON, STACY KOPPEL AND LENA KOPPEL
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BROWARD CENTER’S GHOST LIGHT SOCIETY
Ghost Light Society, the Broward Center for the Performing Arts’ young professionals group, recently hosted The Opening 
Act, a pre-show cocktail reception for members and guests in the Broward Center’s Einstein Room and Peck Courtyard

TOMMY DIGIORGIO, NATALIE DIGIORGIO, VIVIAN RODEN, 
STEVE RODEN,  TERRI GROTH AND STEVE GROTH NICK NANTON AND BROCK NANTONGUY HARVEY, CENTER, WITH DIRECTOR NICK NANTON, 

SECOND FROM LEFT, AND HIS FAMILY
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GUY HARVEY DOCUMENTARY
Marine artist, scientist, conservationist, entrepreneur and educator Dr. Guy Harvey recently premiered his self-titled 
documentary to a sold-out audience during closing night of the 40th Annual Fort Lauderdale Film Festival in the IMAX 
theater at the Museum of Discovery and Science in Fort Lauderdale
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MARINA ZENOVICH, CYDNEY CHASE, CHEVY CHASE, JAYNI CHASE, 
ERIK KRITZER AND LISA GRIGORIAN

PAUL REISER, FLIFF LIFETIME 
ACHIEVEMENT AWARD RECIPIENT

CHEVY CHASE, FLIFF LIFETIME 
ACHIEVEMENT AWARD RECIPIENT

40TH ANNUAL FORT LAUDERDALE INTERNATIONAL FILM FESTIVAL 
Special guests of the 40th annual Fort Lauderdale International Film Festival in February included Chevy Chase, 
Paul Reiser and Guy Harvey

LEON MINK, TIFFANI DHOOGE AND WILL SPENCER TONY BEALL, JOHN GLOVER 
AND SUSAN NYAMORA

CINDY ARENBERG SELTZER, DAVID SELTZER 
AND JEFFERY WOOD
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15TH ANNUAL COMMUNITY CARE PLAN NON-PROFIT AWARDS
The 15th Annual Community Care Plan Non-Profit Awards luncheon on March 6 celebrated the work of nonprofit 
organizations serving the community and honored the leadership of nonprofit executives and board members

SAMUEL RIVERA, SHARO NEGRÓN, SYNDIA A. NAZARIO-CARDONA, LIZA ERAZO, 
JESSY ALLAIN, MARCELA MUNERA, JOSÉ F. MÉNDEZ, EILEEN RODRIGUEZ-

DOMENECH, BRENDA PÉREZ, RAFAEL GONZÁLEZ AND CAROLINA VIERA
BILL BECKMAN AND 
SUSAN RENNEISEN

SARDOU MERTILUS, ANGELA RAMOS, MARLENE 
WILLIAMS AND ROZ PERLMUTTER
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BIG BROTHERS BIG SISTERS OF BROWARD COUNTY
Big Brothers Big Sisters of Broward County raises $400,000 at Déjà Vu: Drift Away to Summer to support life-changing 
mentoring programs
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Inspiration for this piece of art
Th e inspiration for this art piece was 

a gorgeous day in early spring, walking 
through Riverwalk and drinking in the 
scenery.  As a person that has lived in 
South Florida, my appreciation for our 
local sites runs deep.

Tell us a bit about your creative 
journey

Based in South Florida, I am an 
interdisciplinary artist with more 
than three decades of experience. My 
work centers on the local landscape 
and the human presence within it. I 
forage and process natural materials 
to create handmade paper and hand-
extracted pigments, integrating them 
into contemporary realist works in 
watercolor, oil, and collage.   
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Editor’s note: Once again, Riverwalk Fort Lauderdale invited artists to submit their 
original artwork depicting Fort Lauderdale’s Riverwalk. Th is year, 15 talented local 
artists submitted 18 diff erent pieces in a variety of categories, including mixed media, 
composition, photography, art and tech, and more. Here is a closer look at our one of 
our honorees.

ARTIST

CHRISTINA PREZZEMOLO
ARTWORK
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