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BUY A BRICK...
     FOR THAT      
        SPECIAL SOMEONE!

TO A BETTER
COMMUNITY WHILE
CELEBRATING
LOVED ONES!
Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 
installed once a month, so 
order yours today! Gift 
certificates available.

For more information,
call JoyEl Duff at (954) 468-1541 or 
email bricks@goriverwalk.com
Visit www.GoRiverwalk.com
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YOU’RE INVITED!
Monday, September 29

Reception | 6 PM

State of the City Address | 7 PM

at The Parker
707 Northeast 8th Street

Join Mayor Dean J. Trantalis and the 
Fort Lauderdale City Commission for 

the State of the City Address.
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For information about vendor and sponsorship opportunities
please contact events@GoRiverwalk.com or call (954) 468-1541.

For information about vendor and sponsorship opportunities
please contact events@GoRiverwalk.com or call (954) 468-1541.

FREE ADMISSION
For more information visit GoRiverwalk.com/FallFest

FREE ADMISSION

SATURDAY, OCTOBER 18, 2025  • 12 - 4 P.M.
ESPLANADE PARK

SATURDAY, OCTOBER 18, 2025  • 12 - 4 P.M.
ESPLANADE PARK

SAVE THE DATESAVE THE DATE
For more information visit GoRiverwalk.com/FallFest

SPONSORS

RAIN OR SHINERAIN OR SHINERAIN OR SHINE



MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

KIMBERLEY SPELLACY
Chief Financial Offi cer

JEREMY COLLETTE
Vice President 

MATTHEW NORSE
Event Manager

JOYEL DUFF
Project Manager 

AMANDA TRAVERS
Special Event Inspector 

RIVERWALK FORT LAUDERDALE
888 E. Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301
Phone (954) 468-1541

Fax (954) 468-1542
info@GoRiverwalk.com
www.GoRiverwalk.com

www.facebook.com/RiverwalkFTL
Riverwalk Fort Lauderdale Inc. has been determined  to be a 501 (c)(3) Charitable Not For Profi t 

(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD

RICHARD RODRIGUEZ, Chair
Centuric LLC

HOWARD ELFMAN, Vice Chair
The Agency

JAMES FERRIERO, Treasurer
URHealth Benefi ts

JACQUI HARTNETT, Assistant Treasurer
Starmark

ALEXA LANIER, Secretary
Two Men and A Truck

JOHN ROPES*, Immediate Past Chair
Ropes & Associates Inc.

ANDREW BRITTON, At Large
Wells Fargo Advisors
ANN MARIE FOX-MANCUSO, At Large
Richard J. Fox Foundation
JIM FARRICK, At Large
Kunin Associates
JACK SEILER, At Large
Seiler, Sautter, Zaden, Rimes & Wahlbrink
TYLER SMILLIE, At Large
JP Morgan Private Bank

MARY ADAMS, The Employee Relations Group
CHERYL BALABAN, Edward Jones
LACEY ROLLINS BRISSON, Truist

NECTARIA CHAKAS, Lochrie & Chakas
NICOLE COVAR, Covar Global Marketing & Entertainment 

COURTNEY CRUSH*, Crush Law, P.A. 
BOB DUGAN, EDSA

LISA DUKE, Walter Duke + Partners
CANDICE ERICKS, TSC Consulting

JEFF FALKANGER, Falkanger & Snyder 
Asbestos Consultants

MELISSA FITZGERALD, War Memorial — Florida Panthers  
KELLY FRYE, Hotwire Communications

DERRICK GRUNER, RealWorld Asset Group 
TOM JENNINGS, Payrolls Plus

MICHAEL JOHNSTON, FitFactor Training
NADIA LOCKE, Resource Environmental Solutions

DAMON RICKS, Scheffer Mote & Ricks
MICKI SCAVONE, Carr Workplaces

KARLA NELSON-THATCHER, Hotwire Communications
BILL WALKER, Water Taxi of Fort Lauderdale, LLC

DAVID BECKEY, Consultant
MARK BUDWIG*, S.MARK Graphics
JASON EDELMANN, Merrill Lynch/Bank of America
JIM ELLIS*, Ellis Diversifi ed Inc.
DAVID GREENBERG, Greenberg Capital
ALICE HARRY , Mundial Smart Knives
TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVE HUDSON, Hudson Capital Group
BRITT LANIER, Two Men and A Truck
BLAISE McGINLEY, Consultant
MELISSA MILROY, The Galleria at Fort Lauderdale
ED MURPHY, RCC Associates
COLEMAN PREWITT, Attorney At Law
FRANK RODRIGUEZ, Chimney House/Casa Playa
ENRIQUE SANCHEZ, City of Fort Lauderdale, 
  Parks & Recreation
LISA SIEGEL, Beer Famous Group
MARGARETHE SORENSEN, Makeup Artist
BARBRA A. STERN*, Attorney At Law
CAROL TRACZ, Riverside Hotel
DEREK ULLIAN, AIMCO
ED VERRET, DHL Global
JEROME W. VOGEL JR. P.A., Vogel Law
PAUL WEINBERG, Keith 
MICHAEL WEYMOUTH, The Las Olas Company

IN PARTNERSHIP WITH

6  S E P T E M B E R  2 0 2 5 • G O R I V E R W A L K . C O M



PH
O

TO
 B

Y 
JA

SO
N

 L
EI

D
Y

To be the catalyst 
in building 

and nurturing 
Riverwalk and the 
Riverwalk District 

as a vibrant 
community 

connected by the 
New River.

MISSION STATEMENT
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D'ANGELO
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NEWLY PRICED

NEWLY PRICED

NEWLY PRICED

UNDER CONTRACT

JUST LISTED!

JUST LISTED!

1 BEDROOM 1 BATH
Attractively Priced Unit with a Direct River View! Sailboats,Palm Trees & 
Sunshine! Sitting Right on the River, this is the only one-bedroom condo 
that is on Las Olas & on the River! Floor to Ceiling Glass Throughout, 
Marble Floors, Open Living Space, Large Terrace and Prime Parking!

                          2 BEDROOM 2.5 BATHS | $795,000
Modern Redesign! Corner Unit with Wrap Around Terrace overlooking 
the River, Pool & City! Porcelain tile floors, motorized window treatments, 

glossy white cabinetry, full backsplash & quartz countertops.

                       2 BEDROOM 2 BATHS | $500,000
Priced to Sell! This upgraded unit features tile floors throughout, New 
Stainless Appliances, New HVAC, Treelined Terrace, Split bedroom Floor 

Plan and Parking on the same level!

JUST LISTED!

JUST LISTED!

                    3 BEDROOM 2 BATHS |  $849,000
Total remodel!  New marble bathrooms with new showers & bathtub, custom 
cabinets including upgraded plumbing & fixtures. New kitchen cabinets 
with marble backsplash, 36x36 porcelain tile flooring, electric window 
treatments, new balcony tiles & acoustic ceiling design in living area.

                                 2 BEDROOM 2 BATHS |  $535,000
Direct River Views! Every Day is a boat Parade. Unique floor plan with 
2 Bedrooms & 2 Baths PLUS a flexible Den/Office space. Every Room has 
floor to ceiling glass sliders leading to the river facing terrace. Tile & Wood 
Floors, split bedroom floor plan, massive walk-in closets. Move-in Ready!

                                 2 BEDROOM 2 BATHS |  $480,000
 Ocean & City Views with Southern Exposure. This Split Bedroom Floor 
Plan Features Tile & Wood Floor, Stainless Appliances, Separate Dining 
Area, Resort Style Roof Top Pool, Gym, Spa, Sauna, Steam and More!

          STUDIO 1 BATH $ 349,000
Amazing Views Right down the River! Tile Floors throughout, continued 
to the Terrace, Floor to Ceiling Glass Sliders, Granite Countertops, Stainless 
Appliances, New Vanity & Mosaic Tiles in Bath, 3 Closets & More!

JUST LISTED!

JUST LISTED!

ASHLEY |  $2,395,000
3 BEDROOM + 3.5 BATH

Luxury Living at its finest! Perched on the 31st floor with over 2600sqft of 
redesigned space & panoramic views of the ocean, intracoastal, river & city. 
Top of the line upgrades! Porcelain tile floors, redesigned ceilings & more.

ASHLEY |  $1,695,000
3 BEDROOM + 3.5 BATH

Right on the water! Direct eye level river views from the oversized terrace, 
bringing the boating activity right to your balcony. Unique to this 
residence, parking space & storage are on the same level as the unit.

ASHLEY |  $1,695,000
3 BEDROOM + 3 BATH

South East Corner Right on the River! This modified split floor plan 
features custom built-ins, Poggenphol cabinetry, 2 terraces & unobstructed 

river views! 3 assigned parking spaces & storage cage.
       BRADFORD |  $1,150,000

2 BEDROOM + 2 BATH
Direct River Views from Every room! Beautifully appointed Bradford 
floor plan with an expanded 49-foot glass balcony overlooking the water. 
Polished marble floors, neutral pallet kitchen with Poggenpohl cabinetry. 



D'ANGELO

JOHN D’ANGELO  |  DANGELOREALTY.COM  |  (954) 463-9881

WE HAVE SOLD OVER 1430 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property! L E A D E R S  I N  C O N D O M I N I U M  S A L E S

NEWLY PRICED

NEWLY PRICED

NEWLY PRICED

UNDER CONTRACT

UNDER CONTRACT

GRAND PENTHOUSE 
3 BEDROOM 3 BATH |  $3,595,000

Ultimate Luxury! Fabulous GRAND PENTHOUSE in the center of 
Las Olas. Totally Remodeled with No Expense Spared. Everything 
is Designer! South East Exposure with Soaring Ceilings, Walls of 
Windows, Expansive Ocean & City Views from Multiple Terraces. Over 
3100 sqft of Premium Finishes, Custom Tray Ceilings & Moldings, 
Exotic Hardwood floors, Custom Built-Ins & Window Treatments.

GRAND PENTHOUSE 
3 BEDROOM 2 BATH |  $1,450,000

Opportunity Awaits! High in the Sky, this Grand Penthouse Residence 
is over 2,000 sqft of Outstanding Ocean & City Views! Marble Floors, 
Open Kitchen, Marble Baths, Custom Lighting & Floor to Ceiling Glass 
Sliders leading out to an Expansive Terrace. 2 Parking Spaces Included!

     STARDUST   |  $949,000
Elevate you Lifestyle in this Luxurious Renovated Sub Penthouse! 
Featuring 10ft Ceilings, located directly on the New River in 
downtown Fort Lauderdale! Panoramic Vistas of the Ocean, New 

River, Intracoastal & City From Every room. 

     SEAVIEW |  $899,000 
Impeccable custom remodel with ocean, river and city views. 3 
Bedroom 2 Bath with Designer finishes, large eat in kitchen with 
waterfall quartz countertops, custom cabinets, electric window 
treatments, fully renovated bathrooms, built in closets and more.

SEAVIEW |  $829,000
3 Bedroom 2 Bath South East Corner! Sought After Views of the Ocean, 
Intracoastal and River! Two Terraces overlooking the River with 
Sunrises and Sunsets! Amazing opportunity ! Walk In Closets, Floor 

to Ceiling Glass, Tile Floors, Spacious Floor Plan!

SKYVIEW |  $599,000
Modern Renovated Kitchen Opening the Floorplan for maximum 
use of space! 10ft elevated ceilings and River Views from the Terrace. 
Highgloss white cabinetry, Bosch Appliances, Newer AC Unit, 
Splitbedroom Floor Plan, New Carpet in the Bedrooms & Freshly 

Painted.

SEAVIEW
Spacious High Floor 3 Bedroom 2 Bath Residence with Spectacular 
Views of the River, Ocean, City & Port Everglades. Upgraded Kitchen 
with Stainless Appliances, 2 Terraces with East & West Exposure.

RIVERSIDE
2 Bedroom 2 Bathroom Plus Den Perched on the 24th floor with 
Captivating Water Views! Open Split Floor Plan with a Spacious 
Terrace overlooking it all! Over 1600sqft with Floor to Ceiling Glass.

SKYVIEW
Complete Remodel! Feels like Brand New Construction. Two Bedroom 
Two Bath Split Bedroom Floor Plan with Tropical Pool Views. Porcelain 

Tiles Throughout, New HVAC and Top of the Line Appliances

MOONGLOW
Direct River Views from this Moonglow Floor Plan. 2 Bedrooms & 2 
Baths, Open Living Spaces, Split bedroom floor plan, expansive wrap 
around glass terrace overlooking the Ocean, Intracoastal & River.

STARDUST
Total Remodel!  2 Bedroom 2 Bath Split floor plan with 10ft ceilings. 

River & Gardens views. Birch Wood Floors & motorized shades.

SEAVIEW
Direct River Views! 2 Exposures & 2 Terraces for Sunrise & Sunsets. 3 

Bedroom 2 bath featuring Floor to Ceiling glass sliders.

SEAVIEW
South East Corner! Sought After Views of the Ocean, Intracoastal & 
River! 2 Terraces overlooking the River with Sunrises & Sunsets!    

                        3 BEDROOM 2.5 BATH |  $1,195,000 
This Corner Townhouse in Victoria Park Features a Private Pool, Wood and 
Tile Floors, Vaulted Ceilings, Living Areas on the First Floor, Open Kitchen 
Concept, Walk In Closets, Brick Paved Walkway Private Fenced Yard.

                   3 BEDROOM 3 BATH |  $1,399,999 
Outstanding Victoria Park location on a Corner Lot! This Tri-Level TH 
features modern sleek finishes. Completely upgraded, interior elevator, 
high gloss porcelain tiles, 2 car garage & parking for 3 cars on brick paved 

drive, impact windows & doors. Two terraces & outdoor lanai.

JUST LISTED!
JUST LISTED!

JUST LISTED!

JUST LISTED!

JUST LISTED!

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!

Call us today to schedule a showing or list your property! 

VICTORIA  PARK  TOWNHOUSES



F R O M  T H E  B O A R D
BY RICHARD RODRIGUEZ

Chair 
Riverwalk Fort Lauderdale
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Aft er 15 years of service on the Riverwalk Fort 
Lauderdale Board of Directors — fi rst as Master 
Planning Chair, then Treasurer, and most recently as 

Board Chair — I’m fi lled with both pride and gratitude 
as I refl ect on all that’s been accomplished along our 
community’s signature waterfront and downtown.

I’ve had a front row seat to the transformation of our 
Riverwalk, which was recently recognized as the seventh 
best Riverwalk in the United States. Th at national 
recognition is a testament to the vision, dedication and 
passion of so many who believe in the importance of the 
Riverwalk, and what it represents for Fort Lauderdale.

I want to express my deepest thanks to the incredible 
Riverwalk team — those who show up every day with 
purpose and heart, working behind the scenes to plan 
events, maintain the beauty of our surroundings and 
ensure the Riverwalk continues to be a place where 
community and culture converge.

Fort Lauderdale continues to grow into a world-class 

destination — not only to visit, but to live, work and 
play. Our Riverwalk is at the heart of that evolution. It’s 
the artery that connects marine commerce, hospitality, 
recreation and the arts. It’s a place where locals walk their 
dogs at sunrise and visitors catch the Water Taxi at sunset. 
It’s both a refl ection of our city’s identity, and a blueprint 
for its future.

As someone born and raised in Fort Lauderdale, it’s 
been an honor to contribute to that growth and help 
steward a place so central to our community’s fabric. I 
step away from my role with confi dence, knowing the 
Riverwalk will continue to thrive under strong leadership 
and with community support.

So if you haven’t lately — get out and enjoy our gem. 
Take a stroll, ride the Water Trolley, grab a bite or simply 
sit and take in the view. Th e Fort Lauderdale Riverwalk is 
here for all of us, and its best days are ahead.  

A REFLECTION ON MY TIME WITH RIVERWALK
OUR VIBRANT COMMUNITY'S CONTINUED PROGRESS AND FUTURE
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PREPARE FOR UPCOMING

KING TIDES
King tides have historically caused street flooding in low-lying areas of our 
community. The City of Fort Lauderdale is investing in long-term strategies like 
elevating seawalls, installing tidal valves, and making drainage improvements 
to reduce the frequency, duration, and intensity of tidal flooding. 

BE AWARE: Since we experience 
two tidal cycles each day, be 
aware of the timing of the high 
tides and how they may affect 
your travel plans. 

STAY SAFE: Avoid driving on 
flooded streets. If you experience 
flooding on your street, make sure 
storm drains are not blocked. 

MINIMIZE WAKE: Boaters should 
keep their wake to a minimum to 
prevent wave overwash on to 
the Riverwalk.

PREPARE: Review flood safety 
tips, evaluate your property’s 
readiness, and check your flood 
insurance policy.

PREDICTED 
2025 KING TIDES
• September 8-12  

• October 5-12  

• October 19-23  

• November 2-10  

• December 2-7

For more information 
and proactive steps 
you can take, visit 
fortlauderdale.gov/kingtides. 



On June 28, 1894, President Grover Cleveland signed a law 
establishing Labor Day as a national holiday. It is celebrated 
on the fi rst Monday of September in the United States 

that honors the social and economic achievements of American 
workers and recognizes the contributions of workers to the 
strength, prosperity and well-being of the nation.

September notes that school has started, traffi  c patterns 
have changed, and the summer is ending. Hurricane season 
runs from June 1 to Nov. 30, and September signifi es the mid-
point of that season as we continue to dodge them! Andrea, 
Barry, Chantal, Dexter and Erin have led the season thus far. 
While we have been fortunate to date, storms and frequency 
are likely to increase in the second half of the season. As 
always – be prepared.

September is the ninth month of year known for marking 
the transition from summer to autumn – not something that 
is well defi ned in south Florida. We have had a long siege of 
extremely hot and dry weather this season and are hoping to 
see that pattern change soon.

We are also closing the third quarter of the calendar 
year and headed to holiday season from October through 

December. Before the crowds arrive back to enjoy our 
destination city, take the time to ride the Water Taxi, visit 
Stranahan House or History Fort Lauderdale. Catch a show 
at Broward Center, Parker Playhouse or War Memorial. Go 
skating at IcePlex (you will certainly be cool there) or try 
pickle ball on one of the many facilities in the area. 

Th e City Commission is back to meeting on a regular basis 
and moving forward on a number of topics that will enhance 
our city. Budgeting is underway at the City and County as 
well as many other entities that do the October-September 
fi scal year. Planning is key to success and budgeting prepares 
us to forecast for that success. 

We have enjoyed our Call to Artist series and will continue 
to feature each of them in future issues for both their talent 
and commitment to community. We continue to feature small 
businesses, some incredibly unique to the area, and welcome 
recommendations of those that might be a great fi t for Go 
Riverwalk Magazine. 

Looking ahead, be sure to look over the event calendar 
in the magazine and online at GoRiverwalk.com to see 
happenings in downtown and the surrounding area.  

A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale
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LOOKING FORWARD TO FALL
COOLER TEMPERATURES BRING MORE ACTIVITIES
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This condominium, marketed as Andare by Pininfarina (the “Condominium”) is developed by RD 3B, LLC (“Developer” and “Offeror”) and this offering is made only 
by the Developer’s Prospectus for the Condominium. No statement should be relied upon if not made in the Developer’s Prospectus. Developer, pursuant to license 
agreements, has a right to use the trade names, marks, and logos of The Related Group and Pininfarina of America Corp. The use of the names and marks of Pininfarina 
shall only continue for so long as the license agreement with Pininfarina of America Corp. is in effect. This is not intended to be an offer to sell, or solicitation of an offer to 
buy, condominium units in any other jurisdiction if prohibited by law unless the condominium is registered if required or exempt. Consult the Developer’s Prospectus for 
the proposed budget, all terms, conditions, specifications, Unit dimensions and to learn what is included with your Unit purchase and payment of regular assessments. 
Reproduction for private or commercial use is not authorized. This Condominium has been registered with the Massachusetts Board of Registration of Real Estate 
Brokers and Salespersons F-1291-01-01. The complete offering terms for New York residents are in a CPS-12 application available from the offeror at File No. CP24-0014. 
This advertisement is a solicitation for the sale of units in the Condominium N.J. Registration No.  24-04-0004. 2025 © RD 3B, LLC with all rights reserved.  

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF 
THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND THE 
DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER 
TO A BUYER OR LESSEE.

RESIDENCES STARTING AT $2MRESIDENCES STARTING AT $2M

SALES GALLERY
788 E LAS OLAS BLVD, SUITE 204, FORT LAUDERDALE, FL 33301788 E LAS OLAS BLVD, SUITE 204, FORT LAUDERDALE, FL 33301

NOW UNDER CONSTRUCTIONNOW UNDER CONSTRUCTION

954-282-7380  AndareResidences.com

DESIGNED TO MOVE YOUDESIGNED TO MOVE YOU

ROOFTOP RESORT  •  WORLD-CLASS SPA  •  EXPANSIVE FITNESS CENTER ROOFTOP RESORT  •  WORLD-CLASS SPA  •  EXPANSIVE FITNESS CENTER 

24/7 CONCIERGE & VALET  •  LUSH GARDENS & OUTDOOR SPACES24/7 CONCIERGE & VALET  •  LUSH GARDENS & OUTDOOR SPACES

Andare is more than a residence, it’s a Las Olas experience. Rising above Fort Lauderdale’s Andare is more than a residence, it’s a Las Olas experience. Rising above Fort Lauderdale’s 
skyline, this Pininfarina-designed tower blends fluid, wave-inspired architecture with skyline, this Pininfarina-designed tower blends fluid, wave-inspired architecture with 
seamless indoor-outdoor living and uninterrupted views of the ocean, river, and city. seamless indoor-outdoor living and uninterrupted views of the ocean, river, and city. 

With over 35,000 square feet of unrivaled amenities, Andare offers a lifestyle of elegance With over 35,000 square feet of unrivaled amenities, Andare offers a lifestyle of elegance 
and ease. Located at the intersection of Las Olas Boulevard’s vibrant energy and the and ease. Located at the intersection of Las Olas Boulevard’s vibrant energy and the 

serenity of the Atlantic Ocean, Andare invites you to embrace the future of luxury living.serenity of the Atlantic Ocean, Andare invites you to embrace the future of luxury living.
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R I V E R W A L K  M E M B E R S H I P

Members of Riverwalk Fort Lauderdale express their support and join us in our mission of building a vibrant community. 
Riverwalk supports Downtown’s diverse, mixed-use community of arts and entertainment establishments along with 
business, residential, judicial, educational, and marine interests. 

TO JOIN, VISIT  WWW.GORIVERWALK.COM/MEMBERSHIP

WELCOME
NEW AND RETURNING MEMBERS

CORPORATE
Jim Ellis
Sandra Roy
Ellis Diversified Inc. 

EXECUTIVE
Jacqui Hartnett
Starmark International 

Steve Hudson
Hudson Capital

Bob Kennedy
Morgan Stanley

TRUSTEE
 Lacey Brisson
Truist

 Andrew Britton 
Wells Fargo Advisors

 Rick and Flo Celender

 Blaise McGinley

DUAL
 Pat and Norman Kublin

INDIVIDUAL
 Barbra Stern

EXECUTIVE 

MELISSA COPP
DIRECTOR, ENERGY/SOFTWARE AND HIGH-TECH MARKETS,BOOZ ALLEN HAMILTON

 I’ve always been a passionate supporter of the communities where I’ve lived. When I moved to Fort 
Lauderdale, joining the Riverwalk organization felt like the perfect way to continue championing the 
arts, activities and entertainment that make our city thrive. For the past four years, I’ve called Las Olas 

home — and I can’t imagine living anywhere else. Th e blend of outdoor living and vibrant nightlife keeps every day and 
night exciting.

Professionally, I provide cybersecurity technology services to Global Fortune 500 companies through Booz Allen Hamilton. 
While our headquarters are in Virginia, my work takes me across the country, collaborating with security professionals to solve 
their most pressing cybersecurity challenges. No matter where I travel, returning to Fort Lauderdale — to my fl ip-fl ops and a Las 
Olas happy hour — is always a joy.

I currently lead sales for our commercial energy and soft ware and high-tech markets, driving solutions in areas such 
as AI, quantum computing,and defense technologies. My career has also included serving as a chief of staff , working as 
an international arms dealer, and supporting multiple U.S. government agencies. Originally from New Jersey, I moved to 
Washington, D.C., in 2000 and never looked back. I hold both a bachelor’s degree and a master’s degree, having studied at 
Lehigh, American and Georgetown universities.

I’m proud to be part of Riverwalk and look forward to contributing to the vibrancy and success of our community.

MEMBERS
MAKE IT

POSSIBLE!

MEMBERS
MAKE IT

POSSIBLE!
When you become a member of 
Riverwalk Fort Lauderdale, you 

are not just showing your 
support for a valuable 

community asset, you also 
receive some great benefits 

in return. These benefits 
include invitations to 

exclusive receptions held 
at unique locations around 

the city and a listing in 
Go Riverwalk magazine. 

Members also receive 
discounts on hotels 

and attractions across 
the U.S.

Support Riverwalk
and you support

your community!

For more information, go to www.GoRiverwalk.com/membership
or call (954) 468-1541 or email membership@goriverwalk.com
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Introducing the first-ever residence designed to reflect the world’s preeminent yachts. Riva Residenze 

features a limited collection of 36 private residences with stunning ocean, marina, and skyline views, 

complemented by abundant amenities and a private marina for yachts.

RivaResidenze.com | +1 954 237 7109
Future Address: 3013 | 3019 Harbor Drive

Fort Lauderdale, FL 33316

Development
WellDuo

Vertical Developments

GCF Development

Exclusive Sales and 
Marketing by
Fortune Development Sales

Residences from $3.5M

THE SPLENDOR OF THE WATER, FOR LIFE ON LAND

   ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER.  FOR CORRECT REPRESENTATIONS, REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 
718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. THIS OFFERING IS MADE ONLY BY THE OFFERING DOCUMENTS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT 
MADE IN THE OFFERING DOCUMENTS.  THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE.  PRICES, PLANS AND 
SPECIFICATIONS ARE SUBJECT TO CHANGE WITHOUT NOTICE.

RIVA



SATURDAY, NOVEMBER 15, 2025 • 12 - 4 P.M.
ESPLANADE PARK

400 SW 2nd Street, Fort Lauderdale, FL 
Celebrating South Florida’s Global Culinary Offerings.
Registration and more information available at GoRiverwalk.com/RIFF

For sponsor and vendor opportunities email events@GoRiverwalk.com or call (954) 468-1541

SPONSORS

5TH ANNUAL

SAVE THE DATE   •  RIFF IS MOVING TO THE FALL!

RAIN OR SHINERAIN OR SHINERAIN OR SHINE



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE 
AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. WE ARE PLEDGED TO THE LETTER AND SPIRIT OF THE U.S. 
POLICY FOR ACHIEVEMENT OF EQUAL HOUSING OPPORTUNITY THROUGHOUT THE NATION. WE ENCOURAGE AND SUPPORT AN AFFIRMATIVE ADVERTISING AND MARKETING PROGRAM IN WHICH THERE 
ARE NO BARRIERS TO OBTAINING HOUSING BECAUSE OF RACE, COLOR, RELIGION, SEX, HANDICAP, FAMILIAL STATUS OR NATIONAL ORIGIN. ALL THESE IMAGES ARE FOR INSPIRATIONAL PURPOSES.

BOUTIQUE LUXURY RESIDENCES 
ON THE NEW RIVER

UNDER CONSTRUCTION  |  DELIVERING 2026

1  –  4  B E D RO O M  R E S I D E N C E S  &  TOW N H O M E S
S TA RT I N G  AT $ 9 0 0 K

S A L E S  G A L L E RY
1800 E Las Olas Boulevard 
Fort Lauderdale, FL 33301

954-250-7971
S i x t h a n d R i o . c o m

BOUTIQUE LUXURY RESIDENCES 

UNDER CONSTRUCTION  |  DELIVERING 2026

1  –  4  B E D RO O M  R E S I D E N C E S  &  TOW N H O M E S



DINE OUT LAUDERDALE  
CHECK OUT THE SPECIALS AT 91 RESTAURANTS DURING SEPTEMBER

F R O M  T H E  C I T Y

Fort Lauderdale’s dining scene is at a peak! Earlier 
this year, our city achieved a historic milestone 
with the fi rst-ever Michelin star and Bib Gourmand 

recognitions awarded to local restaurants, MAASS at the 
Four Seasons Hotel and Residences on FTL beach, and 
Heritage in Flagler Village, respectively. Th ree more of our 
establishments were also highlighted by the international 
guide, including Daniel’s, A Florida Steakhouse, Evelyn’s, 
and Larb Th ai-Isan. We are so proud of all the recipients 
and their recognition. Without a doubt, with each passing 
year, the list of featured eateries will continue to grow!

Th ere’s an exciting initiative happening right now known 
as Dine Out Lauderdale. Started by Broward County’s 
tourism bureau, Visit Lauderdale, Dine Out Lauderdale, 
running until Sept. 30, is styled aft er the iconic Miami 
Spice, bringing together restaurants from all over Broward 
County’s sawgrass to seagrass with exclusive specials. Th ese 
fi xed-price, multi-course menus range from $35 for lunch 
to $45 to $75 for dinner, and of the nearly 150 restaurants 
participating throughout the whole county, 91 are located 
in the City of Fort Lauderdale. 

Dine Out Lauderdale is the perfect opportunity for an 
aff ordable date night, family celebration or a lunch with 
coworkers to try out that new spot that’s been on your list 
forever or seen on Instagram! I recently visited the new 

Ethos Greek 
Bistro, 
which 
opened 
to the 
community this summer on 17th Street in my district, 
and was thrilled to hear about the popularity of the Dine 
Out Lauderdale specials being off ered. I can’t recommend 
their branzino and cheesecake enough! One of my favorite 
roles of serving as a city commissioner is welcoming new 
businesses to our city, and this year we’ve had quite a few 
ribbon cuttings for brand new restaurants that I hope you 
get to visit through the phenomenal deals available for a 
limited time. Th ere are so many classic Fort Lauderdale 
institutions on the extensive list, too, that I hope you 
will check them out. Th e complete list of participating 
restaurants can be found at visitlauderdale.com/dineout. 

Th e culinary and hospitality industries are an integral 
part of Fort Lauderdale’s economy and workforce. 
Accolades such as the Michelin Guide, coverage in local 
outlets like Go Riverwalk, and annual happenings such 
as Dine Out Lauderdale help these businesses and our 
community thrive in driving foot traffi  c, growing necessary 
revenues, and providing spots for visitors and natives alike 
to create unforgettable memories.

As fervent local foodies, 
those of us who call Fort 
Lauderdale home know that 
with our diverse demographics 
and seemingly limitless 
options, there is no guide 
or judge necessary for us to 
see the breadth and depth of 
Fort Lauderdale’s wondrous 
off erings. I can’t wait to hear 
everyone’s experiences and 
reviews! Don’t wait until next 
year, eat local this month, 
and spread the word. Save the 
dates also for the next Visit 
Lauderdale Food and Wine 
Festival, returning to the city 
Jan. 19 to 25, 2026!   

BY COMMISSIONER BEN SORENSEN
 District 4 

City of Fort Lauderdale
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TICKETS at BrowardCenter.org • ParkerPlayhouse.com
Ticketmaster 954.462.0222

Broward Center’s AutoNation Box Office • Group Sales 954.660.6307

Performances at the Broward Center and The Parker are supported by the Broward Performing Arts Foundation.

SEPTEMBER 27
Broward Center I Au-Rene Theater

OCTOBER 11
Broward Center I Au-Rene Theater

NOVEMBER 2
Broward Center I Amaturo Theater

DECEMBER 5
Broward Center I Amaturo Theater

NOVEMBER 2
Broward Center I Amaturo Theater

DECEMBER 6
Broward Center I Amaturo Theater

DECEMBER 13
Broward Center I Amaturo Theater

OCTOBER 20
The Parker I Wells Hall

OCTOBER 15-16
Broward Center I Amaturo Theater 

WHERE LEARNING COMES 
TO LIFE ON STAGE!

Sensory-inclusive programming is made possible 
by the generosity of

Gore Family 
Memorial Foundation 

©
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MD Now® Slow Burn Theatre Company 
production of 

presented by United Community



It is that time of year again when we are all back to our 
regular schedules, traffi  c is back to its “normal” condition, 
and children have returned to school. Not only school is 

back, but aft er school activities and the hustle and bustle 
that comes with them is back as well. A factor that can help 
with those busy schedules is having a connected sidewalk 
network to be able to access schools and parks within our 
neighborhoods where those activities are occurring.

Th e City Commission has committed to improving the 
sidewalk network within the city. It has dedicated funding 
for the implementation of fi lling gaps in the sidewalk 
network annually as well as the completion of a Sidewalk 
Master Plan which is in its fi nal stages of development. Staff  
have already begun moving forward with several projects to 
start fi lling gaps, including one with a focus on connecting 
streets with existing sidewalks that are missing just the 
necessary corner connections in the vicinity schools. 

Design has started on this project which extends across 
the city and includes corner connections leading to Bayview 
Elementary School, Stranahan High School, Stephen Foster 
Elementary, Westwood Heights Elementary School, and 
Fort Lauderdale High School. Additional locations within 
the project include Flagler Village missing connections, 

Lake Aire Palm View connecting to Bass 
Park, and Birch Road. As preliminary 
concepts are developed and feasibility 
is completed, staff  will be reaching out 
to each neighborhood for input. Design 
is anticipated to be completed by early 
2026 with construction to follow. 

Th e eff orts to fi ll gaps will continue 
with the fi nal adoption of the Sidewalk 
Master Plan and the resulting 
implementation program which 
includes prioritization factors such as 
the proximity to schools as well, but also 
parks, activity centers, neighborhood 
collector streets and streets that have a 
history of pedestrian crashes, to name a 
few. 

But having a complete sidewalk 
network is just one piece of the puzzle to 
create a safe and complete transportation 
system. It takes many diff erent elements, 
including each one of us playing a part 
with our actions. 

Here are a few helpful reminders to 
make sure we are all safe as the school year starts again and 
throughout the year:
•  Be aware of school zone signage, during designated times 

the speed limit is 15 mph. 
•  Don’t pass a stopped school bus.
•  Pay attention and put your phone down.
•  Keep crosswalks clear: stop at the stop bar before the 

crosswalk.
•  Obey school crossing guards.
•  Drive the designated speed limit in your neighborhood 

and en route to your destinations.
•  It may take a few minutes longer to get where you are 

going so plan ahead and enjoy the journey and be patient. 
•  Yield to pedestrians when making turns at signalized 

intersections and in crosswalks.
•  When crossing the street, make eye contact with the 

driver to make sure they see you before crossing.
•  Wear light colored or refl ective clothing when walking 

or biking at night and use front and back lights on your 
bicycle.    
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TRANSPORTATION

BACK TO SCHOOL 
CREATING SIDEWALK CONNECTIONS
  

BY KAREN WARFEL
City of Fort Lauderdale

Transportation Planning Division Manager

2025/2026 SEASON

Major support for the Slow Burn Theatre Company is provided by the Broward County Cultural Division, the Cultural Council, 
and the Broward County Board of County Commissioners.

Phone: Ticketmaster 954.462.0222 
Subscriptions: 954.468.3280 

All performances take place at the Broward Center | Amaturo Theater

Oct 11–26, 2025 Dec 13, 2025–Jan 4, 2026 Feb 14–Mar 1, 2026

Apr 11–26, 2026 Jun 13–28, 2026
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Follow us: @BrowardCenter  @SlowBurnTheatre

TICKETS:
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and the Broward County Board of County Commissioners.
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Subscriptions: 954.468.3280 

All performances take place at the Broward Center | Amaturo Theater
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Follow us: @BrowardCenter  @SlowBurnTheatre
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SWIMWEAR WITH STYLE IN MIND  
MONTCE FLATTERS ALL BEACH BODIES

BY MADELAINE K. BOYER

Before launching her clothing brand, Montce, Alexandra 
Grief studied fashion design at the Art Institute of Fort 
Lauderdale. But unfortunately for this budding designer, 

she entered the workforce at an inopportune time in 2009 
when the economy was still trying to bounce back from the 
2008 economic crash. In the meantime, she began building 
her portfolio. What initially started as a passion project soon 
blossomed into an international brand. 

“I had so many ideas on fi t, fl attering shapes, and 
incorporating fun vintage prints,” said the South Florida 
native. “I wanted to make swimsuits to wear for myself and 
share with everyone who also felt this is what was missing 
in the market. Th en, what started as a small idea in my 
apartment eventually grew into something much bigger.”

In just fi ve years, Grief went from making custom swimwear 
to order in her apartment to opening her fi rst Montce store in 
Fort Lauderdale in 2013. Today, the brand has four locations 
throughout South Florida, including Fort Lauderdale, West 
Palm Beach, Coconut Grove and Delray Beach. Yet, as she 
continued to expand the business geographically, it wasn’t long 
before she realized there was a growing demand to also build 
the line to include more than swimwear.

“Th e expansion happened naturally. Our customers began 
asking for pieces they could wear beyond the beach, like 
coverups, sets, athleisure and ready-to-wear items. So, we 
listened and slowly introduced styles that fi t the Montce 
aesthetic. It’s been really exciting to watch our customers 
embrace those pieces just as much as our swimwear,” said 
Grief. With that, in addition to swimwear, Montce now 
off ers a full range of apparel, including cover-ups, matching 
sets, dresses, sportswear, and accessories. 

Montce also 
recently launched 
a children’s line, so 
you can now match 
with your little ones 
at the beach or by the 
pool. Aside from its fashion-forward yet timeless approach 
to swimwear, while also prioritizing size inclusivity, Montce 
also sets itself apart with its approach to sustainability in the 
design and manufacturing process.

“Sustainability is something we will be continually 
sourcing and working on. We are just trying to do our part 
where we can. As a brand that celebrates the natural beauty 
of places like Fort Lauderdale and beyond, it’s important 
that we do our part to protect them. Th at’s why we’ve 
introduced eco-friendlier fabrics, reduced waste in our 
production process, and use small-batch manufacturing 
to minimize overproduction and its impact on the 
environment,” she said.

As for the future of the brand, locals can expect to see the 
clothing brand popping up in many more places around South 
Florida and get to experience the Montce diff erence fi rsthand. 

“We just opened a new store in West Palm Beach and are 
opening one in Sunset Harbour soon. So, we’re excited to 
continue growing, continuing to improve, and keep doing 
what we love 
most in the most 
genuine way 
possible.”    

MONTCE
Owner: Alexandra Grief
Number of employees: 40
Phone: (954) 440-2522 
Address: 530 N.E. 13th St., Fort Lauderdale 
Website: www.montce.com
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BY DAN LINDBLADE 
President/CEO,

Greater Fort Lauderdale Chamber of Commerce

L O C A L  E C O N O M I C S

O n July 4, 2025, President Donald Trump signed into law 
what’s offi  cially called the One Big Beautiful Bill Act, 
a sprawling piece of legislation that bundles together 

tax changes, spending priorities and major policy shift s. 
Supporters hail it as the biggest tax cut in American 
history. Critics warn it will strip away vital safety nets and 
pile trillions onto the national debt.

Here’s what you need to know.

Taxes and Your Wallet 
At the heart of the bill is a permanent extension of the 

2017 Trump tax cuts. For most households, that means 
continued lower income tax rates and some expanded 
deductions. Workers in tipped professions and those 
earning overtime will no longer pay federal taxes on that 
income. Th ere’s also a higher cap on state and local tax 
deductions for many middle-income earners, a boost to 
the child tax credit, and even a short-term tax-advantaged 
“Trump Account” for parents to save for their children’s 
future expenses. 

Small businesses and high earners benefi t from retained 
corporate tax cuts and some new depreciation rules, while 
the bill leaves in place a number of targeted breaks for 
industries like manufacturing and fossil fuels. 

Cuts to Social Programs 
To off set some of the lost tax revenue, the bill makes 

deep cuts to Medicaid — about 12 percent — and tightens 
eligibility rules. New work requirements apply to both 

Medicaid and SNAP (food stamps). Th e Congressional 
Budget Offi  ce estimates roughly 10 million Americans 
could lose health coverage as a result. Th e bill also scales 
back parts of the Aff ordable Care Act’s subsidies. 

Big Spending on Defense and Borders 
While social spending shrinks, defense and border 

security surge. Th e Pentagon gets $150 billion more, with 
another $150 billion allocated to immigration enforcement, 
including expanded detention facilities and increased 
staffi  ng for Immigration and Customs Enforcement. 

Energy and Environment 
Th e bill phases out many clean energy tax credits created 

under the Infl ation Reduction Act, shift ing incentives 
toward fossil fuel projects and domestic semiconductor 
manufacturing. Th is move is celebrated by oil, gas and 
manufacturing sectors, but criticized by climate advocates. 

Debt and Deficit 
Despite program cuts, the bill adds an estimated $3 trillion 

to the federal defi cit over the next decade, in part because of 
the scale of the tax reductions. Th e debt ceiling is raised by 
$5 trillion to accommodate the higher borrowing. 

Local Impacts 
Because of shift ing federal priorities, some local projects 

are losing funding. In Austin, Texas, for example, a $105 
million neighborhood improvement grant tied to the I-35 
“Cap and Stitch” project was cut entirely. 

The Takeaway 
Th e Big Beautiful Bill is as sweeping as 

its name suggests — aff ecting your taxes, 
health care access, national defense and 
the environment. If you earn wages, own a 
business or have children, you’ll likely see 
some tax relief. But if you rely on public 
health coverage or nutrition assistance, the 
changes could be signifi cant and immediate. 

Like most massive bills, its impact will 
depend on where you stand. For some, it’s 
a windfall; for others, a setback. Either way, 
it’s reshaping the country’s fi scal and policy 
landscape for years to come.    

THE BIG BEAUTIFUL BILL  
WHAT IT MEANS FOR YOU 
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BROWARD HEALTH

Advancing Healthcare for the Next Generation 

Tomorrow’s healthcare is defined by everyday excellence at Broward Health.

Through advanced treatments and personalized care, we are committed to building 

a healthier future for South Florida today and for generations to come.

BrowardHealth.org
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BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Liz Wegerer

M A R I N E  I N D U S T R I E S

SOUTH FLORIDA VENTURES  
THE TEAM THAT MAKES THE FORT LAUDERDALE INTERNATIONAL BOAT SHOW A SUCCESS

The Fort Lauderdale International Boat Show (FLIBS) 
is the longest and largest user of the Broward County 
Convention Center. FLIBS will once again return to 

the convention center Oct. 29 through Nov. 2 for the 66th 
annual boating event. Th e show will take full advantage of 
the center’s 350,000 square feet of contiguous exhibit space 
and central location, along with six other event locations 
spread out across Fort Lauderdale. 

FLIBS, owned by the Marine Industries Association 
of South Florida since the show’s inception, is a major 
economic contributor to the region’s economy. Th e 
convention center is an important support component of 
the show’s success. 

Key economic data points for the world’s largest in-water 
boat show include:

$1.778 billion
Th e economic output FLIBS generates throughout the 

state via purchases and expenditures at the show. 

10,000-plus
Th e number of full-time Florida jobs associated with the 

economic output generated by the show.

$694.5 million
Th e total estimated sales by Florida companies during 

the show, $138.9 million daily. $599.4 million from tri-
county companies. $228.9 million from 
Broward County companies.

FLIBS, an Informa produced event, 
has a local team that plans, manages and 
executes each year’s successful show. 
Th at team is led by Robert Correa, senior 
vice president of operations. Correa has 
been at the helm of FLIBS’ production 
since 2010.

But Correa doesn’t do it alone. He 
relies on the entire South Florida 
Ventures team, which has local offi  ces in 
Fort Lauderdale and Orlando. As part of 
Informa, one of the world’s largest trade 
show organizers, the FLIBS team has 
the expertise and logistical know-how to 
produce the world’s largest shows.

Informa works with brands in 
diverse industries, including pharma, 
health and nutrition, aviation, beauty, 
infrastructure and construction, and 
luxury. In this mix is, of course, boat 

shows like FLIBS. In recent years, they have hosted several 
other large events at the Broward County Convention 
Center, including Seatrade Cruise Global and Catersource.

Shows like these, along with other live and on-demand 
events globally, contributed signifi cantly to Informa 
Markets’ annual revenue, representing approximately 45 
percent of Informa total revenue. 

So what does it take to produce a great show like FLIBS? 
According to Correa, a full year of planning and an action 
item list of more than 2,100 tasks. Logistically, it also takes:
•  4 million pounds of exhibitor equipment and freight (69 

percent needed on the water)
•  7.5 miles of fl oating docks
•  450,000 square feet of tent space
•  300,000 square feet of temporary fl ooring
•  2,500-plus contractors and agency workers plus 100-plus 

Informa staff  
•  1,000-plus exhibitors, vendors and sponsors
•  425 truckloads of equipment
•  125 miles of electrical cable

Th e public sees a well-executed, fi ve-day extravaganza of 
all things marine in Fort Lauderdale each fall. Behind the 
scenes, it’s Informa’s South Florida Ventures team making 
the magic happen.       
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UNITED COMMUNITY BANK

Member FDIC. © 2025 United Community Bank | ucbi.com

We’re here, ready to serve you at either of 
our Fort Lauderdale area banking centers:
4301 N. Federal Highway Fort Lauderdale, FL
450 E Las Olas Blvd Fort Lauderdale, FL

American National Bank has spent years investing in the community, building trust and 
establishing deep roots. And those connections aren’t going anywhere. As we transition to 
United Community, we now have the resources to serve you in more ways than ever before. 
For more information, go to ucbi.com/why-united.

We’re 
coming 
together, 
to better 
serve you.

American 
National Bank 
is now United Community.



F R O M  Y O U R  P R O P E R T Y  A P P R A I S E R

GOT QUESTIONS?  
CONTACTS FOR ANSWERS ABOUT YOUR 2025 PROPERTY ASSESSMENT OR EXEMPTIONS

BY MARTY KIAR 
Property Appraiser

Broward County

Our offi  ce mailed over 779,000 TRIM (proposed tax) 
Notices to Broward County property owners last 
month. Th e 2025 Just/Market Values are based on the 

market data from 2024 as Florida Statutes require our offi  ce 
to use Jan. 1 as the date of assessment each year.

Your TRIM Notice shows your property’s 2025 Just/
Market Value, any tax-saving exemptions you are receiving, 
and the proposed tax amounts as set by the various taxing 
authorities listed on the notice. 

It is important to remember the Property Appraiser’s 
Offi  ce does not set or collect taxes.

If you have questions or concerns about any of the 
proposed tax rates or non-ad valorem fees, including fi re 
assessments, please contact the taxing authority listed on the 
TRIM Notice.

If you believe you are entitled to a Homestead Exemption 
or any other exemption not shown on your TRIM Notice, 
you may still late fi le for any 2025 exemption until Sept. 17. 
For a list of all the available tax-saving exemptions and to 
apply for these exemptions online, please visit our web.bcpa.
net or call us at (954) 357-6830.

If you have questions about your 2025 Just/Market Value 
or Exemptions, please email or call us prior to Sept.17. 

Exemptions & General Questions
CSEmgmt@bcpa.net
(954) 357-6830

Residential Property
ResTRIM@bcpa.net
(954) 357-6831

Condo/Co-op & Timeshares
CondoTRIM@bcpa.net
(954) 357-6832

Commercial Property including Duplexes
CommercialTRIM@bcpa.net
(954) 357-6835

Tangible Personal Property
tpp-docs@bcpa.net
(954) 357-6836

Agricultural Property
pshortsleeve@bcpa.net
(954) 357-6162

Report Homestead Fraud
DPSC@bcpa.net
(954) 357-6900

Th e ABSOLUTE deadline to fi le an application for any 
2025 Exemption or to appeal your property’s 2025 Just/
Market Value with the VAB is Sept. 17, 2025.

Value Adjustment Board
Th e Value Adjustment Board is an independent quasi-

judicial review board. If you believe your Just/Market Value 
is not what a buyer would have reasonably paid for your 
property on Jan. 1, you should fi rst contact our offi  ce. If 
aft er speaking with one of our appraisers, you still do not 
agree, you can fi le an appeal with the Broward County Value 
Adjustment Board. If you were denied an exemption, you 
may also fi le a petition with the Value Adjustment Board to 
appeal this denial. Th e deadline for any VAB petition is Sept. 

17. To fi le a VAB petition 
online, please visit their 
website at https://bcvab.
broward.org/axiaweb2025. 
Should you have any 
questions for the Value 
Adjustment Board, they can 
be reached at vab@broward.
org or (954) 357-7205. 

If my offi  ce can ever be of 
assistance to you, please do 
not hesitate to contact me 
directly at martykiar@bcpa.
net. 
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WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

• A flourishing downtown
• Citywide array of social, cultural and neighborhood events
• The world-class business and professional community

• Trend-setting fashion and shopping
• Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk

members and subscribers.

4,500 + copies are delivered to high-traffic
locations including:

• Hotels
• Fine retail and restaurants
• High-end luxury apartments
• Downtown office buildings
• Auto dealerships
• Banks
• Restaurants
• Real estate offices
• Hair salons
• Exercise clubs
• Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
INSTAGRAM FOLLOWERS

129,850+
TOTAL AUDIENCE
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A NEW HOME FOR CONVENTIONS
CONVENTION CENTER EXPANSION TO BE COMPLETED SOON

WRITER  MADELAINE K. BOYER

The Broward County Convention Center’s long-awaited 
expansion is just a couple of months away from being 
completed. The $1.5 billion expansion began construction 

in 2019 and was made possible with funding from tourist 
development tax revenue bonds and general revenue bonds 
from Broward County. However, this project is something 
the county has been working toward for years now.

“The county has been trying to get this expansion done 
since the mid-90s. We’ve known for decades that we needed 
to expand,” said Stacy Ritter, president and CEO of Visit 
Lauderdale. The first of numerous improvements made to 
the convention center was the newly updated convention 
center with an expanded 350,000 square feet of exhibit hall 
space. This expansion, which was done to accommodate 
larger conventions, began in 2019 and was completed 
in 2022. Following that expansion, the exhibit hall was 
reopened while construction began on the brand-new 
convention center hotel, the Omni Hotel.

“Our clients kept telling us they wished there was a more 
convenient place to stay because the Hilton Marina across 
the street has been the unofficial headquarters for guests 
to stay,” Ritter said. “But it’s a smaller hotel, comparatively 
speaking, and you have to walk across the street to get to 
the convention center.”

Instead, guests will now be able to stay at the attached 
Omni Hotel starting in September. The new hotel boasts a 
whopping 801 rooms, expansive views of the Intracoastal 
Waterway, and offers direct access to the convention center.

With these new expansions, the Broward Convention 

Center can now also reach an untapped market of clients 
and conventions that it previously could not accommodate. 
“We’ve had a lot of conferences pass on us because we 
didn’t have an attached hotel. So, this now gets us where we 
need to be for the kind of conferences that we’re looking 
to host. We can also then reach out to other industries like 
pharmaceuticals, tech and medical that we just could never 
have handled before,” she said. 

One convention they have previously had to pass on 
is the U.S. Travel Association’s IPW, which is the largest 
international travel trade show and often has upward of 
6,000 attendees per year. It will be coming to the Broward 
County Convention Center for the first time in May 2026. 
This is one of the many examples of why, after years of 
deliberation surrounding this expansion, the project 
was finally approved because it gives Fort Lauderdale a 
competitive edge over other convention centers throughout 
the state, said Ritter.

“The big ‘why’ for this project is that we needed to be 
competitive. While we are an overwhelmingly leisure 
destination, conferences are the bread and butter of our 
industry because you book them out so far in advance. It 
also helps the economy significantly because the bottom 
line is the residents and how something like this impacts 
the people who live here. An evolving community is 
a growing community. So, to keep this place moving 
forward, you have to have these kinds of amenities to show 
people how great it is here, so they want to keep coming 
back,” she said.   
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EXPANSION HIGHLIGHTS
Cost: $1.5 billion
Start Date: December 2019
Completion Date: October 2025
Additions: 350,000 square feet of contiguous exhibit hall completed on the 
existing Convention Center West building, 65,000 square feet waterfront ballroom 
facing the Intracoastal Waterway, 6-acre outdoor plaza with restaurants and 
urban green space, and an interconnected 801-room, 29-story Omni Hotel.

LOOKING AHEAD: New Conventions in 2026-2029

2026
TREE CARE INDUSTRY EXPO
Attendees: 5,000
Peak rooms: 725
Total room nights: 2,420

2029
THE AMERICAN COLLEGE 
OF FOOT AND ANKLE 
SURGEONS
Attendees: 3,000
Peak rooms: 1,830
Total room nights: 7,066

2027
ASSOCIATION FOR THE 
ADVANCEMENT OF MEDICAL 
INSTRUMENTATION 
EXCHANGE
Attendees: 3,000
Peak rooms: 1,186
Total room nights: 4,483

NATIONAL FUNERAL 
DIRECTORS ASSOCIATION 
ANNUAL CONVENTION AND 
EXPO
Attendees: 4,500
Peak rooms: 1,500
Total room nights: 6,000

2028
SOCIETY OF THORACIC 
SURGEONS ANNUAL 
MEETING AND EXHIBITION
Attendees: 4,200        
Peak rooms: 1,400
Total room nights: 4,400
 
ACADEMY OF 
OSSEOINTEGRATION’S 
ANNUAL MEETING     
Attendees: 2,200
Peak rooms: 1,100
Total room nights: 3,706
 
ASIAN AMERICAN HOTEL 
OWNERS ASSOCIATION  
Attendees: 7,000
Peak rooms: 2,459
Total room nights: 9,151

 
AMERICAN SOCIETY OF 
COLON AND RECTAL 
SURGEONS ANNUAL 
SCIENTIFIC MEETING
Attendees: 2,800
Peak rooms: 1,220
Total room nights: 5,062
 
ANNUAL MEETING OF THE 
CONSORTIUM OF MULTIPLE 
SCLEROSIS CENTERS  
Attendees: 2,100        
Peak rooms: 1,550     
Total room nights: 4,895
 
NATIONAL CONFERENCE 
OF STATE LEGISLATURES 
SUMMIT 
Attendees: 5,000                    
Peak rooms: 2,580
Total room nights: 10,685

Rendering of the new Omni Hotel at the  
Broward County Convention Center

One of the ballrooms at the renovated  
Broward County Convention Center
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MEET THE NEW CITY MANAGER, 
RICKELLE WILLIAMS
A GLIMPSE INTO HER PLANS FOR THE CITY

WRITER  MADELAINE K. BOYER

T he City of Fort Lauderdale recently welcomed its city 
manager, Rickelle Williams. She now takes on the role 
of ensuring the daily operations of our local government 

run smoothly and efficiently, all while balancing the needs of 
each department and the city’s residents. 

Williams certainly brings with her a wide breadth of 
government experience that makes her more than qualified 
for this position. 

Previously, she served in multiple executive roles at the 
City of Miami Beach, including as economic development 
director, assistant city manager, and interim city manager 
where she established the North Beach Community 
Redevelopment Agency, oversaw the Miami Beach 
Convention Center, negotiated various public-private 
partnerships, created the Job Creation Incentive Program, 
as well as created and implemented three Covid-19 small 
business recovery grant programs.

In an effort to get to know the city manager better and 
find out what she feels she will bring to her role, we recently 
spoke with Rickelle Williams to learn more.

How did you get started working in local government, and 
why have you continued working with city government?

I was lucky to start my career in local government 
in my hometown. My mother is a retired public school 
teacher, and my father is a public transit operator. When 
I was 18, I started as a summer recreation aide in the City 
of Miami Gardens Parks and Recreation Department’s 
administrative office. I did that for three summers. 
Later in my career, I was offered a full-time position as 
a coordinator in the City’s Capital Projects Department. 
That’s where I advanced my public administration skills 
through major general obligation bond-funded facility 
and infrastructure projects. It was rewarding to serve my 
community in a meaningful way by improving the quality 
of life for my fellow neighbors. That’s one of the reasons I’m 
motivated to continue a career in public service.

You were awarded the 2024 Badass Woman of the Year 
by the Miami Beach Chamber of Commerce. Can you tell 
me more about that?

Yes, I’m a Badass! I wear that recognition as a badge of 
honor. For the past five years, the Chamber has recognized 
the achievements and contributions of women throughout 
Miami-Dade County who work in various industries 
dominated by men. In 2024, I was recognized along with 
several other dynamic and amazing women. I was also 

surprised to be awarded as the “Overall Badass of the Year” 
in the first year the award was created

In your short time here, where do you think the City is 
falling short? Where do you believe it is excelling?

I have always believed that we can learn so much by 
simply getting to know each other and connecting one-
on-one. That’s why I recently hosted a citywide staff 
meeting where I shared my observations and plans for 
moving the City forward, as well as areas where I feel 
offer opportunities: communication, collaboration and 
conscientiousness. As a City, I want us to consider how we 
can better communicate with one another and collaborate 
with each other to get things done with attention to 
detail. Fort Lauderdale is a beautiful, vibrant city, but we 
have some real challenges to face. The only way we can 
accomplish our goals is by working together, efficiently. 
I am setting the bar high because our neighbors are 
counting on us to deliver. City staff care deeply about the 
contributions they are making each day, and the passion 
and talent on our team are our biggest assets.

What additions or realignments do you foresee?
I am striving to increase our overall productivity and 

responsiveness when it comes to effectively serving our 
neighbors. In the City’s Fiscal Year 2026 Proposed Budget, 
I have proposed reorganizing our existing team by creating 
a few new departments. The Strategic Communications 
and the Fort Lauderdale Executive Airport divisions, which 
are currently housed within the City Manager’s Office 
and operate independently from my office, will become 
stand-alone departments. I am also proposing to create 
a Community Services Department, which will focus on 
administering some of our homeless outreach initiatives 
as well as house our newly formed Economic Development 
Office. In addition, I have proposed to streamline the 
Public Works Department, which currently has more than 
500 employees, to create a Utility Services Department to 
increase accountability and promote greater focus on our 
public infrastructure maintenance. Also, I have proposed 
a stand-alone Procurement Department to promote 
efficiency and bolster our City’s purchasing process. The 
most critical department proposed for creation is the 
Capital Projects Department. It would focus on ensuring 
our current and proposed capital/construction projects 
are managed and completed efficiently. This will ensure 
the development of our fire stations, parks facilities, and 
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Hometown: 
Born in Mandeville, Jamaica, and 
grew up in Miami Gardens

Residence:
“My family and I have been eagerly 
searching for our new home in the 
City of Fort Lauderdale, and I look 
forward to truly experiencing life as 
a resident to ultimately better serve 
my new community and neighbors.”

Education:
Master of arts in mass 
communication, University 
of Florida; master of public 
administration, Florida International 
University; graduate certificate in 
community development, Florida 
International University.

infrastructure. For several of the proposed departments, 
we are also tapping into internal talent to build on the 
collaboration and teamwork already in place.

The role of the city manager is to implement the will and 
vision of the City Commission set by a majority vote. 
How does that planning occur, and what tools are needed 
to be effective?

I have been grateful for the support I’ve received from 
the City Commission and know they have the best interests 
of residents and the City team at heart. I have seen how 
they support staff as we work to further their goals 
and objectives. To that end, as the city manager, I have 
established and maintained consistent communication 
with our mayor and commissioners, as well as their 
respective district office staff. Having a collaborative 
relationship with our elected body is essential to advancing 
projects and addressing pressing issues that are a priority to 
the individual districts, but the City as a whole.

What are some of the goals the City has in the next few years?
We’re committed to simplifying processes to create a 

more seamless experience for everyone who lives, works, 
plays and invests here. With newly secured grants and 
additional funding, we are expanding our commitment 
to homelessness initiatives that provide crucial support to 
our unhoused community members. We are also making 

strategic investments in public safety, technology, arts and 
culture. Additionally, we are excited to move forward with 
plans for a new City Hall facility as well as our Fortify 
Lauderdale stormwater initiative and Prospect Lake Clean 
Water Center infrastructure improvements.

How do you rate staffing within the city?
One of the first things I did when I started in April was 

meet face-to-face with staff in all 10 of our departments 
and the Community Redevelopment Agency. I was so 
pleased to find that the staff are genuinely happy to work 
for the City of Fort Lauderdale. I’m also encouraged 
because we have such talented and dedicated employees 
who are ready and willing to take the City to the next level.

What are some positive qualities you believe you bring to 
your position as city manager?

I am diligent, analytical, and very competitive. Growing 
up in a home with three brothers, I had to learn to advocate 
for myself, be tough, and hold my own. I bring that 
same drive to the City of Fort Lauderdale. I am allergic 
to mediocrity and strive daily to deliver excellence in 
everything I pursue. In addition, I wholeheartedly believe 
in our City’s I-CARE core values – integrity, compassion, 
accountability, respect, and excellence – and it is my goal 
as city manager to ensure that all our employees embody 
these values through every service we deliver.   PH
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DineOutLauderdale.com

August 1 – September 30, 2025
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T here are high expectations when visiting a restaurant nestled within 
such a luxurious hotel destination as the Ritz-Carlton in Fort 
Lauderdale, but Burlock Coast does not disappoint. Beyond the 

expansive marble-accented hotel lobby lies its signature restaurant, which 
pulls elements from the sweeping views of the beach just outside for its 
décor. With light wood furniture, iridescent fi sh scale-like accents inlaid 
in the fl ooring, and soft  lighting reminiscent of the setting sun along the 
ocean, the space exudes coastal elegance.

Aside from the nautical décor, the menu at Burlock Coast also focuses 
on fresh seafood with a lot of Mediterranean infl uences and tropical 
rum-focused cocktails, all curated by Executive Chef Adrienne Grenier. 
To start your meal at Burlock Coast, there are several cocktails worth 
indulging in, like the refreshing Burlock 75 gin cocktail with a delightful 
combination of lemon, basil, cucumber and prosecco. Or if you’re looking 
for something beachy, Burlock Coast’s take on a classic piña colada, the 
Coastal Colada, is a must-try.

As for what dishes to sink your teeth into as you sip on your fi rst round 
of cocktails, there is a little something for everyone, from the adventure 
seeker to the play-it-safe diners. For the former, the succulent charred 
octopus with a Chile romesco sauce off ers a spicy and smoky treat that 
will certainly tantalize your taste buds. But for something a little tamer 
but exceptionally fresh, the herbaceous sun goddess salad is a delight. 
Featuring heirloom tomatoes grown in the restaurant’s own garden, this 
veggie-forward dish also includes cucumber, radish, pickled onion, Fresno 
Chile, all tossed with a green goddess dressing.

But the best part of these two dishes is dipping the herbed focaccia rolls 
in each sauce and dressing, which is a culinary delight in its own right. 
However, the standout of the entire meal was one of their specialty entrees, 
only on the menu this past August, the Glazed Black Grouper coated in a 
rich miso and served with Th ai sweet rice, baby eggplant, Bok choy, and a 
coconut curry sauce. Inspired by restaurateur and chef Dean Max, this dish 
is part of a four-month dining series, Adrienne’s Food Diaries. Originally 
introduced at Burlock Coast by the restaurant’s previous executive chef 
Paula DiSilva, the series now continues with Chef Grenier, who will be 
recreating dishes inspired by four culinary titans through November. 

In September, guests can look forward to sampling Chef Pushkar 
Marathe’s pachadi salad, which is a refl ection of his Indian heritage. 
October will feature a butterscotch miso pork belly created by fi ve-time 
James Beard Award semifi nalist Chef José Mendín. Finally, in November, 
the featured dish will be from Food Network’s Chopped champion and 
Chef Giorgio Rapicavoli’s muhammara dip, which is a bold red pepper dip 
commonly found in Syria.

But, saving the best for last, the desserts at Burlock Coast are the perfect 
way to end such an appetizing meal. Th ere are a variety of options for both 
chocoholics and those in favor of fruitier fl avors, but the tropical pavlova 
is out of this world. Th is meringue-based dessert combines the citrusy 
punch of Japanese yuzu and raspberries with fresh basil, which is blended 
into a mouse, piped into the center of the meringue nest, and topped with 
fresh fruit. It’s a perfect airy, sweet treat to cleanse your palate aft er a 
decadent meal.  

EMBARK ON A DINING ADVENTURE
BURLOCK COAST’S DINING SERIES RETURNS

WRITER  MADELAINE K. BOYER
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WANT TO GO?
Burlock Coast
LOCATION: 1 N. Fort Lauderdale Beach Blvd., 
Fort Lauderdale
PHONE: (954) 302-6460
WEBSITE: www.burlockcoast.com
PARKING: VALET
COST: $31 to $50
THE VIBE: Elegant, yet casual

Burlock Coast Chef 
Adrienne Grenier

Chef José Mendín

Chef Giorgio 
Rapicavoli

Chef Pushkar 
Marathe



For additional information, visit smark.com  |  954.523.1980  |  design@smark.com



E V E N T S  C O N N E C T I O N

GENERAL EVENTS
SEPTEMBER 2

George Thorogood and The Destroyers
The Baddest Show On Earth
The Parker
954-462-0222
www.parkerplayhouse.com

SEPTEMBER 3

Stevie Nicks
Legendary singer, songwriter and 
storyteller
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

SEPTEMBER 5
KC and the Sunshine Band
Doin' It World Tour 2025
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————

Howard Jones
With special guest Haircut 100 featuring 
Richard Blade
The Parker
954-462-0222
www.parkerplayhouse.com

SEPTEMBER 6
Mansour Jafari
One of the most popular Farsi-speaking 
singers worldwide
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Valley of the Giants Impact Awards
Spotlights South Florida’s top community 
service organizations
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Ice Nine Kills: Dayseeker, Kim Dracula 
and More
Hell of a Summer Tour
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

——————————————————
The Australian Pink Floyd Show
Wish You Were Here 50th Anniversary
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Joey Diaz
62 and Still Slinging
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

SEPTEMBER 9
Jessie Murph
Worldwide Hysteria The Tour
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

SEPTEMBER 10
Bonnet House Fine Artists 
Opening Reception
Step into a vibrant celebration of 
local creativity
Bonnet House Museum and Gardens
954-563-5393
www.bonnethouse.org

SEPTEMBER 11
Ladies Night Market at The Shorely
By The Flamingo Flea
Flamingo Flea 
The Shorely at Marina Village 
www.fl amingofl ea.com

——————————————————
Mai Kai and Mingle
Benefi tting Children’s Harbor
Children's Harbor
Mai-Kai Restaurant and Polynesian Shows
www.childrensharbor.org

SEPTEMBER 12
Lee Brice
What You Know About That Tour
FTL War Memorial
954-835-7080
www.ftlwarmemorial.com

——————————————————
RuPaul’s Drag Race
Werq the World 2025 (18+)
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

SEPTEMBER 13
Gilda's Race for Hope Color Run-5K 
for a Cause
Family-friendly color run/walk
Gilda's Club South Florida
Alvin Sherman Library at NSU
954-868-9765
www.gildasclubsouthfl orida.org

——————————————————
Jair and Liz
60 Years of Dois Na Bossa
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Tim McGraw
Award-winning country singer and actor
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

SEPTEMBER 14
Wine Tasting
With Master Sommelier George Miliotes
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Fushu Daiko
35th anniversary concert
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

SEPTEMBER 18

Cage The Elephant
One of this generation’s premier rock bands
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Soweto Gospel Choir — Peace
Uplifting the soul and spreading joy
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Equality Park After Dark
A fun, funky artisan market
The Pride Center at Equality Park
954-463-9005
www.pridecenterfl orida.org

SEPTEMBER 19
Jimmy O. Yang
Comedian and actor
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Carter Park Jamz
Free concert series with a broad range 
of musical varieties
City of Fort Lauderdale
Carter Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————
Tony Hinchcliffe
A touring stand-up comedian based out 
of Los Angeles
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

SEPTEMBER 20
Fort Lauderdale Firefi ghters 13th 
Annual Oktoberfest
Oktoberfest fundraiser event
Fort Lauderdale Firefi ghters' Benevolent 
Association
954- 761-1532
www.fl fba.com

——————————————————

Avatar: The Last Airbender in Concert
Celebrate 20 years of Avatar
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

SEPTEMBER 21
God Save The Queen USA Tour 2025
The most renowned Queen tribute band 
in the world
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Al Green
The legend of soul performing his 
greatest hits
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Flamingo Flea | Beachside Market 
at Marina Village
Browse handmade and local goods 
and decor
Flamingo Flea 
Marina Village 
www.fl amingofl ea.com

SEPTEMBER 22

Conan Gray
The Wishbone Pajama Show
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

SEPTEMBER 23
Jimmy Carr
Fast-paced, edgy one-liners
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

SEPTEMBER 24
Nate Bargatze
Big Dumb Eyes World Tour
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

SEPTEMBER 25
5th Annual Positively Pink
Raising awareness and provide support 
to those impacted by cancer
Positively Pink
SWAY Nightclub
https://bit.ly/4m8P1lG

SEPTEMBER 25-26
Shane Gillis
Comedian, actor and writer
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

SEPTEMBER 26
Founding Families Fall Festival
Fall family fun
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org

——————————————————
Grand Funk Railroad
Celebrating 55 years with the 
Loco-Motion Tour
The Parker
954-462-0222
www.parkerplayhouse.com

SEPTEMBER 27
Blippi: Join The Band Tour
C’mon and join Blippi to make music in 
your hometown
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
Pretty Vee Presents: Why Am I Like 
This? Tour
A bold, hilarious and uncensored 
one-woman show
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————

Puddles Pity Party
912K YouTube subscribers and almost 
300 million views
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

SEPTEMBER 28
Stardew Valley
Symphony of Seasons
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

to those impacted by cancer
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/calendar

——————————————————
Nate Jackson: Big Dog
One of the fastest growing TikTok comedians
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Alison Krauss and Union Station
Arcadia 2025 Tour
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Flamingo Flea 
Craft beer, vendors, brunch and live music
Flamingo Flea
Tarpon River Brewing
www.Flamingofl ea.com

OCTOBER 2
MasterChef All-Stars Live!
The Heat. The Competition. The 
Culinary Magic — Live
The Parker
954-462-0222
www.parkerplayhouse.com

OCTOBER 3
Amy Bruni — Walking with Ghosts
An Evening of True Crime Hauntings
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————
The Concert: A Tribute to ABBA
The best ABBA tribute band in the world
The Parker
954-462-0222
www.parkerplayhouse.com

——————————————————
Willie Colón and Jorge Celedón
Night fi lled with history, emotion and 
Latin fl avor
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————
Tunes at Terramar
Celebrating 85 years of Mr. Birch’s legacy
Friends of Birch State Park
Terramar House at Birch State Park
954-566-0660
www.birchstatepark.org

OCTOBER 4
Stranahan House Craft Fair
Come browse a variety of handmade 
crafts created by local artisans
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org

——————————————————
NAMIWalks Broward
Mental health fair and a 5K walk with our 
community
NAMI Broward County
Nova Southeastern University
www.namiwalks.org

——————————————————
Steve Martin and Martin Short
The Dukes of Funnytown
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

——————————————————

Big Toy and Truck Extravaganza
Calling kids of all ages
City of Fort Lauderdale
Snyder Park
954-828-5365
www.parks.fortlauderdale.gov

——————————————————

Arts Ballet Theatre of Florida
Firebird classical and neoclassical ballets
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

OCTOBER 7
Watercolor Basics Workshop
Learn the basic techniques of painting 
with watercolor
Bonnet House Museum and Gardens
954-563-5393
www.bonnethouse.org

——————————————————
The Lumineers
The Automatic World Tour
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

OCTOBER 8
Alex Warren
Cheaper Than Therapy Tour 20025
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

OCTOBER 9
Intermediate Watercolor Workshop
Six-week session
Bonnet House Museum and Gardens
954-563-5393
www.bonnethouse.org

——————————————————
Everclear
Sparkle and Fade 30th Anniversary Tour
The Parker
www.parkerplayhouse.com

——————————————————
The Big Money Tour
Jon Batiste Plays America
Broward Center for the Performing Arts
www.browardcenter.org

OCTOBER 10-11
Chris Stapleton
All-American Road Show
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

OCTOBER 11
Gabby's Dollhouse Live!
A fun new sprinkle-fi lled adventure
Broward Center for the Performing Arts
www.browardcenter.org

OCTOBER 12
Puppy Brunch by The Flamingo Flea
All about the doggies
Flamingo Flea
Tarpon River Brewing
www.Flamingofl ea.com

OCTOBER 14
Shaboozey
The Great American Roadshow
FTL War Memorial
www.ftlwarmemorial.com

OCTOBER 15

Gov't Mule
Back in the Saddle Tour
Broward Center for the Performing Arts
www.browardcenter.org

——————————————————
T-Pain
Celebrating 20 years
Seminole Hard Rock Hotel and Casino
954-779-3990
www.seminolehardrockhollywood.com

OCTOBER 15-16
Pinkalicious the Musical
Smart Stage Matinee Series
Broward Center for the Performing Arts
www.browardcenter.org

L I M I T E D  E N G A G E M E N T 
Paradise Under Palmettos
Through September 7
A fi ne art exhibit
History Museum Fort Lauderdale
www.historyfortlauderdale.org

——————————————————
Walk the Runway: Showcasing Local 
Fashion Designers
Through September 19
The fashion-forward exhibition focus on 
homegrown clothing and accessories
ArtServe
954-462-8190
www.ArtServe.org

——————————————————

Dine Out Lauderdale
Through -September 30
Greater Fort Lauderdale’s premier 
annual culinary celebration
Visit Lauderdale
Various locations
www.visitlauderdale.com

——————————————————
Last of the Red Hot Robots
September 4-27
"Blast off into a world of chaos, comedy 
and Sci-Fi"
Latiné Theater Lab
Empire Stage
www.latinetheaterlab.com

——————————————————

Paw Patrol Adventure Play
September 12-January 10
Embark on daring rescue missions and 
work together to overcome challenges
Museum of Discovery and Science
954-467-6637
www.mods.org

——————————————————
Symphony of the Americas
September 28-30
Getting to Know You
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

——————————————————

Catch Me If You Can
October 11-26
Musical comedy about chasing your 
dreams and not getting caught
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

O N G O I N G 

Programming for all ages:
• Arts and crafts
• Book club and storytime
• Education, literacy and writing
• Finances and career
• Technology and science
• Yoga, Tai Chi

954-357-6555
www.broward.org/library

Recreation for all ages: 
• After-school and Camps
• Camping, hiking and nature
• Swimming and water recreation
• Court games and sports fields
• Running, biking and fitness

954-357-8100
www.broward.org/parks

Classes and Workshops:
• Adult Acting & Modeling
• Painting & Drawing
• Fitness & Tai Chi

954-462-8190
www.artserve.org

Programming for all ages:
Times and availability varies

•  Florida Panthers Open Practice
•  Public skating
•  Adult, Youth & Girls Hockey
•  Camps & Clinics

FTL War Memorial 
954-835-7080
www.ftlwarmemorial.com

Programming for all ages:
• Tennis, Aquatics & Athletics
• After-school & Camps
• Classes & Programs
• Cultural Arts & Club 55+

954-828-7275
www.parks.fortlauderdale.gov

Fort Lauderdale Segway Tours
Daily | Reservation required
Take a one or two-hour Segway tour on the 
Riverwalk.  Training Provided.
954-304-5746
www.segwayfortlauderdale.com

Guided Museum Tours
Monday-Friday | Times vary
Tours of Fort Lauderdale’s oldest 
surviving structure
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org

Interpretive Walks and Tours
Friday & Saturday
Interpretive ranger-guided programs
Hugh Taylor Birch State Park
954-564-4521
www.fl oridastateparks.org
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Cycle Party Tours 
Daily | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cycleparty.com

Paddle Pub Tours
Daily | Reservation required
Jump aboard a 20-person Paddle Pub 
and experience Fort Lauderdale and the 
waterway in a new way. 
www.paddlepub.com/fort-lauderdale

Bike Tours
Daily | Reservation required
Tours of Fort Lauderdale and 
Riverwalk for all abilities.
www.RiverwalkActivities.com

Bike Rentals
Daily | Reservation required
Rent bikes to explore Fort 
Lauderdale. Delivery available. 
Minimum 24 hour rental. 
www.RiverwalkActivities.com

Mind Arena Games
Daily | Reservation required
Immersive and engaging escape 
room-style team building games for 
10-150 people. 
www.mindarenausa.com

RIVERWALK RECREATION
Shippey House | 220 S.W. 3rd Ave. Fort Lauderdale | 954-526-5159 

The MKT at The LOOP
Saturdays & Sundays
Featuring small and local vendors with 
live music and more!
Las Olas Oceanside Park
www.theloopfl b.com

Circle of Life Experience
Self-guided tours that highlight our local 
natural environment
Snyder Park

Paddle With A Purpose
Third Saturday | Reservation required
Waterway and Shoreline Cleanup
Delevoe Park

Fort Lauderdale Beach Sweep
Fourth Saturday
Help keep Fort Lauderdale Beach clean!
HUB at Fort Lauderdale Beach

Edible Food Forest
Fourth Saturday
Volunteer to tend an edible urban farm
Snyder Park

Jazz Brunch
First Sunday
Free, outdoor concert series featuring local 
musicians on 3 stages
City of Fort Lauderdale
Esplanade Park & Riverwalk
954-828-5365
www.parks.fortlauderdale.gov

Sunny Days/Starry Nights
First Thursday
Free admission and 2-4-1 Happy Hour

Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

Free Fort Lauderdale Neighbor Day
Last Sunday
Free admission for FTL residents
954-525-5500
www.nsuartmuseum.org

Storytime in the Garden
First Sunday
Mrs. Barbara reads a story related to nature
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

Sensory Friendly Sunday
Fourth Sunday
Film screenings for those with 
autism spectrum disorder

Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

Sprouting Stem
Varies
Introducing little scientists (aged 0-6) 
to STEM-related topics
Museum of Discovery & Science
954-467-6637
www.mods.org

E V E N T S  C O N N E C T I O N

Marsha Freedman, M.S.
Express Yourself

Communications, Inc. 

Changing the world, 
one presentation at a time®

•  Kick out the demons holding you 
back from success

• Develop confidence, charisma, and 
conviction to win over audiences

• Craft and deliver a clear, concise, 
and engaging presentation

''OWN YOUR POWER!'' 
SPEAKING SKILLS 

Work with a Public Speaking Pro 
with over 25 years' experience to: 

954.249.7745
Web: Xprself.com

CALL TODAY FOR A COMPLIMENTARY CONSULTATION: 
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Printers Printer is a full service 
commercial printing, binding 
and mailing company.
FEATURED PRODUCTS
• Magazines
• Calendars
• Catalogs
• Posters
• Newsletters
• Mailers
• Brochures
• Folders

THE PRINTERS PRINTER
(954) 917-2773

theprintersprinter.com
quotes@theprintersprinter.com

2681 West McNab Road
Pompano Beach, FL 33069
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FORMER MIAMI DOLPHINS PLAYER AND PRO BOWLER 
JARVIS LANDRY, BBBS OF BROWARD COUNTY BOARD CHAIR 

MARLENE WILLIAMS AND BBBS OF BROWARD COUNTY LITTLE
THE 1 SALONLIFE DEVELOPMENT ACADEMY TEAM SPENT 

THE AFTERNOON BRAIDING THE LITTLES’ HAIR
BBBS OF BROWARD COUNTY LITTLE 

RECEIVES HER NEW PAIR OF SNEAKERS

BIG BROTHERS BIG SISTERS OF BROWARD COUNTY LACE UP FOR LEARNING 
Hundreds of smiling faces lit up Snyder Park in Fort Lauderdale as more than 500 Littles with Big Brothers Big Sisters of 
Broward County received brand-new sneakers in advance of the new school year during the organization’s annual Lace Up 
for Learning picnic and field day in August.

JOE DIMAGGIO CHILDREN’S HOSPITAL 
Monster Jam driver MJ Solorio and El Toro Loco made a surprise visit to Joe DiMaggio Children’s Hospital, bringing smiles 
and high-octane fun to young patients in the Child Life Zone.
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MJ SOLORIO WITH MARIA BONOMI ROBEY, LAYLA AND ROBERTO LUGO WITH MJ SOLORIO, 
MONSTER TRUCK DRIVER OF EL TORO LOCO

HALI BEELER AND MJ SOLORIO, MONSTER 
TRUCK DRIVER OF EL TORO LOCO

BACK TO SCHOOL GIVEAWAY 
Volunteers from UKG and the YMCA of South Florida recently assembled and stuffed 1,400 backpacks with school 
supplies for kids in the Y’s Youth Development Program.
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DIANE ALONSO AND HEATHER GERONEMUS
TARA MONTENARO, COO, YMCA OF SOUTH FLORIDA, AND ALISON 

BREGMAN-RODRIGUEZ, VICE PRESIDENT OF SPECIAL NEEDS, 
YMCA OF SOUTH FLORIDA

ANGELA JENNINGS AND YMCA OF SOUTH 
FLORIDA PRESIDENT AND CEO SHERYL WOODS

S N A P P E D @
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MODS NATURE EXPLORE: OUTDOOR EXHIBIT 
The Museum of Discovery and Science recently unveiled Nature Explore: Outdoor Exhibit, a new permanent exhibit 
funded by the Community Foundation of Broward, the State of Florida and the Florida Fish and Wildlife Conservation 
Commission. The exhibit showcases Broward County’s wildlife and ecosystems and inspires a love for the natural world 
through immersive, hands-on exploration.
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RIBBON CUTTING AT MODS NATURE EXPLORE EXHIBITMODS PRESIDENT AND CEO 
JOE COX
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GABBY’S DOLLHOUSE MEOWSEUM DISCOVERY DAYS 
The Museum of Discovery and Science held Gabby’s Dollhouse MEOWseum Discovery Days on Aug. 9 and 10. The 
event celebrated Netflix’s streaming mixed media preschool series called Gabby’s Dollhouse.
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FRANK D'AGOSTINO AND DOUG EVANS, BOTH ARTSERVE BOARD 
MEMBERS, RYAN SPRIN AND ARTSERVE CEO JASON HUGHES

ARTIST SHIRLEY HUSKEY, CANDACE GRAHAM 
AND GOLD GOUDARZI

ARTIST JIM HAMMOND, SHELLY BRADSHAW 
AND DOC MATTHEWS

WALK THE RUNWAY WEARABLE ART EXHIBIT 
ArtServe recently welcomed guests to the opening reception of its newest exhibition, Walk the Runway. The free public event 
drew art lovers, fashion enthusiasts and community leaders for an evening celebrating sustainable design, self-expression and 
the diverse talent of South Florida’s fashion-forward creative community. The exhibition remains on view through Sept. 19.

S N A P P E D @
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Bridal Make-upBridal Make-up
Special Occasion Make-upSpecial Occasion Make-up
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Special Occasion Make-up
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Inspiration for this piece of art
I painted this piece to be donated it to the Stranahan 

House for auction at the yearly Pineapple Jam fundraiser. I 
wanted to showcase the house as it stands today, a piece of 
history surrounded by the newer high-rises. It honors the 
past while celebrating progress and growth. As an artist 
and board member for Las Olas Capital Arts, I understand 
the importance of collaborating with other local nonprofi ts 
to help preserve and enrich our arts culture. It was a great 
event and I was happy to be a part of it.

Tell us a bit about your creative journey
My creative journey started young. I was always making 

arts and craft s since as long as I can remember. It wasn’t 

until aft er I served in the military that I got technically 
trained at college. With my GI Bill, I earned my bachelor of 
studio arts degree. I dabbled for many years while raising 
my two sons but I didn’t make any serious work until 
Covid. I had just moved to South Florida a few months 
prior to the lockdown and had no friends. I was homesick 
and nervous about the developments with a global 
pandemic. It sounds so dramatic to say that now, from the 
other side of it but back then it was intense. So intense that I 
had to start making art again! I had a ton of supplies boxed 
up that I had collected over the years, so I got to work. I 
painted simple things, objects that evoked memories. I 
experimented a lot and it became an amazing outlet for 
my emotions. In 2021 I got an art studio with Zero Empty 

Spaces and it was the 
best decision ever. Th at 
time, having my own 
studio was when the 
magic really started 
to happen for me. 
I met other artists, 
started attending and 
participating in art 
walks, live painting 
events, juried shows. 
You name it. In that 
studio, I stared making 
work I was so proud of 
and happy to share. I’m 
still very much on my 
artistic journey, and 
my current collection 
in progress is inspired 
by Florida memories. 
Stay tuned! 
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Editor’s note: Once again, Riverwalk Fort Lauderdale invited artists to submit their 
original artwork depicting Fort Lauderdale’s Riverwalk. Th is year, 15 talented local 
artists submitted 18 diff erent pieces in a variety of categories, including mixed media, 
composition, photography, art and tech, and more. Here is a closer look at our second-
place winner.
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OFFICIAL BANK OF WINTERFEST

LAUNCH PARTY  OCTOBER 25
FAMILY FUN DAY  NOVEMBER 23
BLACK TIE BALL DECEMBER 6
GRAND MARSHAL RECEPTION  DECEMBER 12
SEMINOLE HARD ROCK WINTERFEST  BOAT PARADE  DECEMBER 13

ONE NIGHT. 100+ BOATS.
ENDLESS MAGIC
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