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At Britton-Seymour Private Wealth Management Group of Wells 
Fargo Advisors, we believe your success should be measured not 
just by your financial well-being, but by how confident you feel 
about your future. Our mission is to help you live the life you want, 
and in some special cases, the life you thought was beyond reach, 
through the careful development of a custom-tailored wealth 
management plan based upon personalized, knowledgeable 
advice.  
 
Some people think wealth management is all about money. On our 
team, it’s about professionalism, integrity, and trust.  
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BUY A BRICK...
     FOR THAT      
        SPECIAL SOMEONE!

TO A BETTER
COMMUNITY WHILE
CELEBRATING
LOVED ONES!
Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 
installed once a month, so 
order yours today! Gift 
certificates available.

For more information,
call Jeremy Collette at (954) 468-1541 
or email bricks@goriverwalk.com
Visit www.GoRiverwalk.com
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FRIDAY NIGHT 
SOUND WAVES

INFINITE EXPERIENCES FOR EVERYONE UNDER THE SUN

Save the Dates!

Las Olas Oceanside Park provides locals and visitors the opportunity
to bond with their four-legged friends this summer, with the return of
the popular Movies by Moonlight series. The monthly “Dog Days of
Summer” lineup continues in July with classic dance-a-long musicals
Grease (July 12) and Dirty Dancing (July 26). Come August, in honor
of National Dog Month, the family-friendly cartoon film, Paw Patrol
will be both on the screen and on the ground, as the LOOP will host
a fundraiser for Humane Society of Broward County’s PAWS group,
with the chance to attend Paw Patrol Live at the Broward Center for
the Performing Arts, August 17 & 18. BCPA will also have giveaways
and other special activities for the little ones.

The August 9 screening of Paw Patrol, hosted in partnership with Broward
Center for the Performing Arts and Paw Patrol Live will benefit PAWS for the
Humane Society of Broward County.

With activities beginning at 5pm, those heading to Fort Lauderdale
Beach will have numerous options to while away the hours before the
movies start at sunset, including a marketplace and food vendors for
a dinner and movie experience. 
Free to the public, Movies by Moonlight is co-sponsored by the City of
Fort Lauderdale Beach Business Improvement District.
For full schedule and movie details, visit theloopflb.com 

Dog Days of Summer

Celebrate Independence Day at the annual 4th of July
Spectacular, hosted by the City of Fort Lauderdale from
Noon - 9:15 pm. 

Just in time to celebrate National Ice Cream Month, the
Publix Ice Cream Truck is rolling into #theLOOP with
free samples of their new Premium, limited-edition ice
cream flavors, on Sat, July 6 from 10 am - 3pm. 

Join us for one more song, one more dance, and one more
FREE Concert to close out the summer, on Fri, July 5 
from 6:30 - 9:30 with The Goodnicks.

Sip, Sup & Shop the
Shoreline, Every Weekend
Saturday 9 am - 4 pm
Sunday, 10 am - 4 pm
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CITY 1

@playlauderdale

(954) 828-5363 parks.fortlauderdale.gov/starlightINFO: INFO: (954) 828-5363(954) 828-5363  |  |  parks.fortlauderdale.gov/starlightparks.fortlauderdale.gov/starlight

JULY 5
CALIENTE

(Latin)

JULY 12
ANDREW  

MORRIS BAND
(Country)

JULY 19
BRASS  

EVOLUTION
(Classic Rock 
 with Horns)  

JULY 26
THE 

CLIQUE
(Southern Rock) 

AUGUST 2
MARVELS 

OF MOTOWN
(Motown) 

AUGUST 9 
SHANE  

DUNCAN BAND
(The Ultimate 
Party Band)

NOW THROUGH AUGUST 9
FRIDAYS, 7 - 10 PM AT HOLIDAY PARK
E. SUNRISE BOULEVARD AND FEDERAL HIGHWAY

LIVE MUSIC UNDER THE STARS!
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BOARD OF DIRECTORS ADVISORY BOARD

RICHARD RODRIGUEZ, Chair
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HOWARD ELFMAN, Vice Chair
The Agency

JAMES FERRIERO, Treasurer
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 COURTNEY CRUSH*, Crush Law, P.A. 

 BOB DUGAN, EDSA
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 CANDICE ERICKS, TSC Consulting
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 BILL WALKER, Water Taxi of Fort Lauderdale, LLC

MARK BUDWIG*, S.MARK Graphics
 ROGER CRAFT, Sunchase Group LLC
JASON EDELMANN, Merrill Lynch/Bank of America
JIM ELLIS*, Ellis Diversifi ed Inc.
DAVID GREENBERG, Florida Panthers
ALICE HARRY , Mundial Smart Knives
TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVE HUDSON, Hudson Capital Group
BRITT LANIER, Two Men and A Truck
BLAISE McGINLEY, Consultant
MELISSA MILROY, The Galleria at Fort Lauderdale
ED MURPHY, RCC Associates
COLEMAN PREWITT, Attorney At Law
ENRIQUE SANCHEZ, City of Fort Lauderdale, 
  Parks & Recreation
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BARBRA A. STERN*, Attorney At Law
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DEREK ULLIAN, AIMCO
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PAUL WEINBERG, Keith 
MICHAEL WEYMOUTH, The Las Olas Company

IN PARTNERSHIP WITH
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RIVERSIDE
HOTEL

RIVERSIDERIVERSIDE
HOTEL

(954) 467-2555 | wildsealasolas.com(954) 377-5500 | newrivercafeandbakery.com

RIVERSIDE
HOTEL

NEW RIVER CAFE & BAKERY

RIVERSIDERIVERSIDE
WILD SEA LAS OLAS
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#1AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

IN FORT LAUDERDALE

NEWLY PRICED

NEWLY PRICED

NEWLY PRICED

NEWLY PRICED

Ocean & City Views from this perfectly placed SE facing residence. 
Nestled on 10 acres directly on the sand, this luxury residence is 
top tier! Gated Entry, 2 Parking spaces, completely remodeled with 
top-of-the-line finishes in this split floor plan with custom office. 

Oceanfront Luxury Highrise DIRECT Beach Access & Beach Service. 
Large Terrace with Phenomenal Intracoastal & City Views.

2 BD 2 BA + OFFICE  |  $1,295,000
2 BD 2.5 BA + DEN

  ASHLEY  |  $1,795,000
3 BEDROOM + 3.5 BATH

Right on the water! Direct eye level river views from the oversized terrace, 
bringing the boating activity right to your balcony. Unique to this 
residence, parking space & storage are on the same level as the unit.

ASHLEY |  $2,495,000
3 BEDROOM + 3.5 BATH

South East corner designer model! Complete renovation with modern flair! 
An oversized terrace with ocean, intracoastal & river views, & a sunset 
terrace offering city views to enjoy the sparkling skyline in the evening. Foyer 
entry, porcelain tile floors, induction cooking, custom built-in bar, smooth 
surface ceilings & custom lighting. 2 parking spaces & storage included. 

renaissance on the ocean

           CHAMPAGNE  |  $1,695,000
2 BEDROOM + 2.5 BATH + OFFICE

Panoramic Views of the Ocean, Intracoastal & River! Located in the 
heart of Las Olas. Marble floors, custom wood work & built ins, Quartz 
Coutertops, Poggenphol kitchen, 2 covered terraces with 2 exposures. 

         CHAMPAGNE  |  $1,295,000
2 BEDROOM + 2.5 BATH + OFFICE

Direct River Views from this upgraded residence with custom office. 
Marble floors throughout, motorized window treatments, Poggenphol 
kitchen cabinetry & California custom closets. This flow through unit 

features 2 exposures & 2 terraces, river views & city skyline! 

             ASHLEY  |  3 BEDROOM + 3.5 BATH
Outstanding river views from this flow through residence with 2 sprawling 
terraces. Gourmet kitchen w/ Poggenphol cabinetry & high-end  appliances.

JUST LISTED!

JUST LISTED!

JUST LISTED!

JUST LISTED!

JUST LISTED!

JUST LISTED!

JUST LISTED!

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!

                                 PARK | 3BD 3.5BA + OFFICE | $2,795,000
Steven G Designed this Pristine Park Model. Directly on the River, Private 
Elevator Double Door Entry, 4 Terraces, Floor to Ceiling Glass Throughout, 

Upgraded Kitchen, and Spa like baths.

                   CHELSEA | 2BD 2.5BA | $1,170,000 
Remarkable River Views from this Pristine Chelsea Model featuring a 
split  floor plan of 2 bedrooms, 2.5 baths, marble & wood floors, crown 
molding, breakfast nook, floor to ceiling glass windows throughout. 

         SOHO | 2BD 2BA | $850,000 
Spectacular East & West Views spanning close to one mile in length of the 
north & south banks of Fort Lauderdale’s famous River walk. Bamboo 
floors, floor to ceiling windows that bring in the river views to every room.

1BD 1.5BA | $725,000 
Directly on the River! Rarely available, this oversized 1 Bed/1.5 Bath with 
a large river front terrace is a true gem! Upgraded & in mint condition, key 
features include white high gloss floors,  floor to ceiling glass & custom closets.

               COLUMBUS | 2 BD 3 BA + DEN
This 25th floor river facing Columbus flow thru floorplan is over 2,400 sqft. 
featuring a private elevator foyer entry, floor to ceiling glass & 2 terraces.

                   2 BD 2.5 BA + DEN  |  $1,449,000
Stunning oceanfront residence boasting breathtaking ocean views, 

luxury finishes and a spacious balcony.

        3 BED 3 BATH  |  $895,000
Ocean & Pool Views! Spacious split bedroom floor plan with floor to 
ceiling windows & a large covered terrace. Located directly on the sand, 

this luxury oceanfront residence features resort-style amenities.

2 BD 2 BA + OFFICE
Directly on the sand with sweeping ocean views from every room!

Floor-to-ceiling glass throughout. Modern kitchen.

L’HermitageL’Hermitage



D'ANGELO

JOHN D’ANGELO  |  DANGELOREALTY.COM  |  (954) 463-9881

WE HAVE SOLD OVER 1430 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property! 

NEWLY PRICED

NEWLY PRICED

2 BEDROOM 2 BATH
Rarely available river-facing unit at Nuriver Landing with a 
dedicated storage space. Furnished and move-in ready. Upgrades 
include bedroom flooring, lighting fixtures/fans, select appliances 
and more. Master bedroom has walk-in closet. Both bathrooms have 

combo tub/shower. 

                                  2 BEDROOM 2.5 BATHS  | $795,000
Modern Redesign! Corner Unit with Wrap Around Terrace overlooking 
the River, Pool and City! Amazing Interiors featuring porcelain tiles 
throughout, motorized window treatments, custom kitchen with glossy 
white cabinetry, full backsplash, quartz countertops, center island with 
waterfall edge quartz. Open floor plan perfect for entertaining with large 
living space. Custom redesigned baths with free standing deep soaking 
tub, glass enclosed shower and dual vanities. This unit is a must see! 

UNDER CONTRACT

SEAVIEW  |  $979,000 
Beautiful views from this high floor three bedroom / 2 bath with 
Panoramic views! Two terraces, with Ocean, River and Sunset views!

STARDUST  | $849,000 
Outstanding 2 bedroom 2 bath with Ocean, Intracoastal & River views! 
Tile floors throughout, crown molding, floor to ceiling glass in every 

room! Upgraded appliances, bathrooms & custom closets.

STARDUST  | $819,000 
Stunning 2 bedroom 2 bath with 10 foot Ceilings, Kitchens & Baths totally 
renovated, wood flooring throughout, Parking located on the same level.

SKYVIEW  |  $659,000 
Skyview Light & Bright modernized 2 bedroom 2 bath with river & 
city views. White glossy cabinets, tile & wood floors, custom closets, 
floor to ceiling glass sliders & a sunset terrace overlooking the river. 

SUNGARDEN  |  $449,000 
Live the Las Olas Lifestyle from this one bedroom one bath unit, 
nice sized terrace with glass railings! Five-star Building, Resort Style 

Amenities in the Luxurious Las Olas neighborhood.

RIVERSIDE
Panoramic views from this high floor Riverside Model 2 bedroom 2 bath 
+ den. Double Door entry, split bedroom floor plan, floor to ceiling glass. 

SEAVIEW
3 Bedroom 2 Bath SE Corner Complete Remodel! 2 spectacular terraces, 
East & West Exposure. Enjoy sunrises & sunsets! Modernized Design.

STARDUST
Ocean, Intracoastal, River & City Views! 2 bedroom 2 bathroom Sub-
PentHouse, 10-foot Ceilings, Extended Balcony, Prime Parking & Storage.

               2 BEDROOM 2 BATH  |  $825,000 
Renovated & Right on the Water! Direct Intracoastal views from private 
terrace. Marble Floors, modernized kitchens & baths, floor to ceiling glass 
sliders, impact windows, assigned covered garage parking & storage. 

                   2 BEDROOM 2 BATH  |  $795,000 
Every day is a boat parade from this 2 bedroom 2 bath unit right on the 
Intracoastal! Located in the Trendy Central Beach neighborhood. This 
residence features wood floors, open kitchen & outstanding water views! 

                  2 BEDROOM 2 BATH  |  $789,000 
Spectacular Intracoastal Views & sparkling city skyline at night! Blocks 
to the Beach! Split bedroom plan with walk in closets, open living area & 
covered terrace with outstanding views. Covered garage parking & storage.  

JUST LISTED!

JUST LISTED!

JUST LISTED! JUST LISTED!

JUST LISTED!

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!

Call us today to schedule a showing or list your property! 

2 BEDROOM 2 BATH
This upgraded, south-facing, and furnished Condo in downtown Fort 
Lauderdale is pet-friendly and includes garage parking. Resort-style 
amenities, rooftop pool with panoramic views, a sky lounge, and more. 

2 BEDROOM 2 BATH
This fully renovated 2bed 2bath is a 1,246 sqft split bedroom 
with beautiful southern views of the city & partial ocean views. 
This unit has wood-look tile flooring throughout, stainless steel 
appliances, granite countertops, & fully renovated bathrooms.

NEWLY PRICED               2 BEDROOM 2 BATH               2 BEDROOM 2 BATHNEWLY PRICED               2 BEDROOM 2 BATHNEWLY PRICED



F R O M  T H E  B O A R D

BY RICHARD RODRIGUEZ
Riverwalk Fort Lauderdale Chair

HUIZENGA PARK REIMAGINED
NEXT STEPS
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Over the last several months you may have noticed some 
changes at Huizenga Park, including the demolition 
of the amphitheater in February. On May 22, the 

reimagining of Huizenga Park took a big step forward with 
the groundbreaking ceremony and community celebration, 
with beverages and bites provided by Sweetwaters, the new 
restaurant that will be located at the park. 

As preparation for construction continues on the main 
portion of the park work will commence on the area fronting 
the New River, with underground work and updates to sea 
walls and the riverfront scheduled in phase 1.

Phase 2 is anticipated to focus on the Riverwalk portion 
of the project to the current park boundaries and will 
include a temporary relocation of pedestrian access 
through the construction site. Th e DDA and construction 
team, along with the City and Riverwalk Fort Lauderdale, 
will work to ensure that disruption of traffi  c along the 
Riverwalk is kept to a minimum, while ensuring the safety 
of neighbors and visitors with temporary lighting and other 
safety measures when deemed appropriate.

Phases 1 and 2 are tentatively planned to be completed 
before the 53rd Annual Seminole Hard Rock Winterfest 
Boat Parade on Dec. 14. Riverwalk and the DDA will 
continue to update the community about any impacts to 
the Riverwalk throughout the project. As always, feel free 
to bring any of your concerns to our team by emailing 
info@goriverwalk.com, and we will work see them 
addressed as quickly as possible.

Th e DDA and Huizenga Park Foundation have worked 
carefully to preserve and reuse as much as possible from 
the current park including:

•  Riverwalk exercise equipment will be relocated to other 
Riverwalk District parks where possible

•  Art installations stored and reinstalled on new pedestals 
with refreshed plaques

•  90 percent of trees within the park will remain at their 
current location or be relocated within the park

•  Riverwalk light fi xtures will be repainted and reinstalled

•  Riverwalk etched bricks, including our much-loved Pet 
Section, will be safely stored and reinstalled

•  Plaques and mile markers walkers and runners use to 
track their progress

 Riverwalk Banner Sponsorship
Th e annual Riverwalk Banner sponsorship renewal 

is underway. Th ank you to the nearly 100 businesses, 
organizations and individuals who sponsored banners in 
2023-2024!

Banner sponsors express their support for Riverwalk in 
our mission “to be the catalyst in building and nurturing 
Riverwalk and the Riverwalk District as a vibrant community 
connected by the New River,” while having their name or logo 
displayed to the 1.5 million people who traverse the Riverwalk 
annually. For more information on sponsoring a Riverwalk 
banner visit GoRiverwalk.com/Banners.  
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LANDMARK TRAVEL

Bonita Springs
3960 Via Del Rey 
Bonita Springs, FL 34134 

Fort Lauderdale
12 SE 7th St, Ste 805
Fort Lauderdale, FL 33301 

Naples 
5801 Pelican Bay Blvd, Ste 205
Naples, FL  34108 

Contact us to elevate your
next travel experience: 

954-523-0727

landmark-travel.com

Elevate your travel experience

Click to scan offers

Click to scan offers
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Residences starting 

at $2M

954 282 7380 

AndareResidences.com

521 E Las Olas Blvd  

Fort Lauderdale, FL 33301

Designed by Pininfarina, global icon best known for creating the original Ferrari, Andare Residences bring 
a new level of luxury to Las Olas—with stunning views in every direction. Set at the heart of Las Olas 
Boulevard, surrounded by downtown energy, art, culture, cuisine, and boutique shopping—and just minutes 
from Fort Lauderdale’s magnificent shoreline, miles of pristine beach and outdoor life. Welcome to the best 
of all worlds, balanced to perfection.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE
DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND THE DOCUMENTS
REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
This condominium, marketed as Andare by Pininfarina (the “Condominium”) is developed by RD 3B, LLC (“Developer” and “Offeror”) and this offering is
made only by the Developer’s Prospectus for the Condominium. No statement should be relied upon if not made in the Developer’s Prospectus. Developer,
pursuant to license agreements, has a right to use the trade names, marks, and logos of The Related Group and Pininfarina of America Corp. The use
of the names and marks of Pininfarina shall only continue for so long as the license agreement with Pininfarina of America Corp. is in effect. This is not
intended to be an offer to sell, or solicitation of an offer to buy, condominium units in any other jurisdiction if prohibited by law unless the condominium
is registered if required or exempt. Consult the Developer’s Prospectus for the proposed budget, all terms, conditions, specifications, Unit dimensions
and to learn what is included with your Unit purchase and payment of regular assessments. Reproduction for private or commercial use is not authorized.
This Condominium has been registered with the Massachusetts Board of Registration of Real Estate Brokers and Salespersons F-1291-01-01. The

complete offering terms for New York residents are in a CPS-12 application available from the offeror at File No. CP24-0014. This advertisement
is a solicitation for the sale of units in the Condominium N.J. Registration No. 24-04-0004. 2024 © RD 3B, LLC with all rights reserved.
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A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale
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Entertainment in the summer provides great fun – lines 
are smaller, off erings just as special! 

One of the local favorites is Savor Th eatre, located 
in Downtown Fort Lauderdale with a great schedule and 
showtimes for all. With a rich history, this building, once 
a church, functions as a destination for fi rst run and indie 
fi lms. It is operated by the Broward County Film Society 
and features the Fort Lauderdale International Film 
Festival. Another great option is Gateway Th eatre located 
on East Sunrise Boulevard that again off ers fi rst-run and 
indie movies for your pleasure. Don’t forget about AMC 
Dine-In at Coral Ridge Mall for a fun evening adventure 
complete with food and drinks at your seat. Th e indoor 
viewing provides comfort from the summer weather.

During the summer, there are other options including 
drive-ins and walk-ups that are many times off ered for 
free on a summer’s evening. Epic Outdoor Cinemas off er a 
variety of screens for rent or sale from patio or pro to host 
your own event. Twilight Features Inc. also has screens 
and events to suit your needs or buy-your-own system and 
enjoy any time. Check out Th underbird Drive-In Movies 
at the Swap Shop Flea Market. Kids love the chance to do 
something unique like this.

Another great pastime in the summer is star gazing and 
there are lots of places nearby that off er a grand view — 
Buehler Planetarium and Observatory, Fort Lauderdale 
Beach, Markham Park, Victoria Park, C.B. Smith Park, 
Dania Beach Park, T.Y. Park and Pompano Beach.

Turtle nesting season runs from March through October 
and is busy during this time of the year. Reach out to the 
Museum of Discovery and Science and take one of their 
evening trips to the nest and see science at its best.

An evening boat ride is always fun and relaxing – try the 
Riverfront Gondola Tours or the Water Taxi evening soft  
sound cruises.

A family nighttime adventure is strolling Las Olas 
Boulevard to window shopping, for ice cream or a late-
night snack. Xtreme Action Park off ers go-karting, bowling 
alley, ropes courses and more. A trip on the Carrie B or 
Jungle Queen off ers a great nighttime cruise as well.

As always, Broward Center for Performing Arts along with 
Th e Parker off er concerts, performances and shows to delight.

It pays to be a little creative when planning your evenings 
and Fort Lauderdale has plenty to off er. Summer is the 
perfect time to visit your local places and have greater 
access without all of the lines.  

SUMMER FUN 
TAKE ADVANTAGE OF THE SLOWER SEASON
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Providing 32 Years of Jewelry Excellence
to the Fort Lauderdale area.

Providing 32 Years of Jewelry Excellence
to the Fort Lauderdale area.

Jewelry Sales and Repairs

Watch Repairs and Servicing
Certied in house Watch Maker
Specializing in Luxury High End

& Vintage Watches
Rolex • Cartier • Patek Phillippe

Tag Heuer & more

Custom Jewelry Design
Inhouse Master Jeweler who can
make all your dreams a reality

Estate & Insurance Appraisals
by a G.I.A. Graduated Gemologist

We Buy Gold

Jewelry Sales and Repairs

Watch Repairs and Servicing
Certied in house Watch Maker
Specializing in Luxury High End

& Vintage Watches
Rolex • Cartier • Patek Phillippe

Tag Heuer & more

Custom Jewelry Design
Inhouse Master Jeweler who can
make all your dreams a reality

Estate & Insurance Appraisals
by a G.I.A. Graduated Gemologist

We Buy Gold

JEWELRY PLUS OF FLORIDA INC.
823 S.E. 17th Street  |  Fort Lauderdale, FL 33316

954-763-6881 | jewelryplus.com | jewelryplus2023@gmail.com
Store Hours: Tues – Fri 9:30 am – 6 pm

Sat – 9:30 am – 5 pm, Closed Sun & Mon 

CHRISTMAS IN JULY SALE
10% - 20% discount on selected gold jewelry

30% discount on selected silver jewelry
Layaway plans available



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY 
SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. No federal agency has judged the merits or value, if any, of this property. This is not an offer to sell or solicitation of offers to buy the condo-
minium units in states where such offer or solicitation cannot be made. Prices, square footage and availability are subject to change at any time without notice. This is a limited time offer. Developer may withdraw offering at any time.

Discover a haven crafted to reflect the timelessness of classic seaside tranquility.

Here, you can immerse yourself in curated luxury living, where every detail is thoughtfully designed to enhance 

the connection with nature’s idyllic setting. Designed to bring the outside in, floor-to-ceiling glass windows and 

doors flow generous natural light into every home.

A NATURAL RETREAT

Fully Finished Waterfront 2, 3, & 4 Bedroom Residences from the low $3M

954 758 7068  •  SageResidencesFTL.com
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R I V E R W A L K  M E M B E R S H I P

TRUSTEE 

DAMON RICKS
PRINCIPAL PARTNER AT SCHEFFER MOTE AND RICKS 
CIVIL ENGINEERING & PLANNING

 I have a long work/life history centered on Fort Lauderdale. My 
parents are natives of South Florida and I have lived in and around 

Fort Lauderdale my entire life. In high school, I worked at the grocery store next to 
the Stranahan House along the Riverwalk where the Icon highrise sits today. I am 
grateful to see and be a part of what Fort Lauderdale has evolved into today.

Personally, I have been married for 25 years and we have two sons. We spent 
much time at the Museum of Discovery and Science and the Broward Center for 
the Performing Arts when they were younger. We still spend a lot of time around 
the Riverwalk today.

Professionally, I specialize in site redevelopment and land entitlement permit 
application processing, collaborating closely with property owners and diverse 
professionals, including land use attorneys, architects, landscape architects, 
engineers, traffi  c consultants, surveyors and City representatives. I have been 
involved in projects Downtown, the beach and surrounding areas. A few of my 
favorite projects include the new Baptist Health Iceplex at Holiday Park, the Inter 
Miami CF Stadium and many of the projects that make up Flagler Village.

I enjoy meeting new people, which is why I joined Riverwalk. Many of my 
business referrals come from people seeing our banner on the Riverwalk outside 
Th e Downtowner and Stranahan House, coincidentally next to where my high 
school job used to be and steps away from our offi  ce on Las Olas Boulevard. I’m 
proud to be part of this community. 

Fort Lauderdale my entire life. In high school, I worked at the grocery store next to 

Members of Riverwalk Fort 
Lauderdale express their support 
and join us in our mission of 
building a vibrant community. 
Riverwalk supports Downtown’s 
diverse, mixed-use community 
of arts and entertainment 
establishments along with business, 
residential, judicial, educational, 
and marine interests. 
TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP

EXECUTIVE

Melissa Copp and Joelyn Cecere 

Ty Sutton, Jan Goodheart, Shelly 

Bradshaw and Gustavo Padrino

Broward Center for the Performing Arts

TRUSTEE

Roger and MaryAnn Edwards

Vista Mar Realty Group

Nadia Locke

Resource Environmental Solutions

Peter Mercatanti

A One Permit

Lewis Rasmussen

Brown & Brown Insurance

INDIVIDUAL

Lori Bruno

Caroline Carrara

Steven Chess

Rebecca D’Amico

Jill Masur

Ed Murphy

WELCOME
NEW AND RETURNING MEMBERS
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NATIVO



R I V E R W A L K  E X C L U S I V E S

FIZZ FEST: BUBBLES ON THE RIVER
On May 11, Riverwalk Fort Lauderdale partnered with House on the River for the 

fi rst Fizz Fest: Bubbles on the River event. Guests enjoyed an interactive aft ernoon 
featuring bubbly drinks, seltzers and live music.

Katie and JR Korst B. La’Vonne Clarke and Sierra BensonJennifer and Mitch Firestone of So Joyful Candles
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Austin Bell of Stephen’s Distributing Emmzzi Casseus, Jennifer Pezzella and Robert Callam Brian Heckman and Courtney Knauer

Edward Chiang, Cliff Freyman, Jessica Woodard 
and Brianne Rickets

Andrew Meinsa of Truly Hard Seltzer and Sun Cruisers Annie Gallagher and Allan Latty
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK RHYTHM AND BREWS
On June 1, Riverwalk Rhythm and Brews returned to Esplanade Park. Th e aft ernoon featured 

live music from Th e Catebella Music Band and showcased amazing food trucks and cold brews 
from South Beach Brewing and M.I.A. Beer Company. Th ank you to our sponsors: Edward Jones 
— Cheryl Balaban, fi nancial adviser; Stephens Distributing; Morningstar Storage of Fat Village; 
and Water Taxi. 

Sophia Barcovsci and Andrea Kingston Julie Hanafin with South Beach 
Brewing Company

Rose Taveras and Denis Soricello Arnetta Echols and Alphonse and Callie Stalliard
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Heather Nieman, Jodi Tanner and Dawn Biggie of Las 
Olas Capital Arts

Duane Parker The Axe Team: Sean and Dominique 
Roccia, Christina Irving, and Nicolette 

and Nick Roccia

Susie Park, Jaselyn Sotolongo and Jennifer Elias Adam and Liz Schaiblen, Geoff Bonallack 
and Cheryl Balaban

Tabatha Palmisano and Ashley Fiorito
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK TACOS AND TEQUILA FEAST
Th e Second Annual Riverwalk Tacos and Tequila Feast was on May 

18. Attendees braved the record heat to enjoy some of South Florida’s 
mouthwatering tacos and tequilas, with VIP attendees sampling a 
selection of premium and ultra-premium tequilas, mezcals and other 
beverages curated by Con Murphy’s Ocean Bar and Grill, and Stephens 
Distributing and tacos by Velvet Taco. Th ank you to our amazing sponsors 
Morningstar Storage, Water Taxi and S.MARK Graphics.
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Luis DominguezMandy Harenza Safiyya Mir holding Romeo, Camille Moore 
and Jennifer Vitale

Robyn Neymour and Paula TenreiroJulian Davidson and Jordan Quimbaya Natalie Stuart and Monica Del Rosario

Fareida Rajkumar and Nera LeeEboni Wilson and Benjamin Rogers Reagan Riley, Lacey Brisson, Rick Maglione, 
Genia Duncan Ellis and Safeea Ali

Two Story Lori:
 Lori McQuestion

2 2      J U LY  2 0 2 4   •   G O R I V E R W A L K . C O M



MASA & MORE

510 SE 5th Ave.
Tickets $25 VIP $50
$7 CASH ONLY Valet

New Shows Every Friday
8:30-10:00pm

Mention this ad, get $10 off
food or drink anytime

(954) 328-2241 comedy club
(754) 200-5931 reservations

HOST
BRETT ENGLE
HOST
BRETT ENGLE



HUIZENGA PARK REIMAGINED
Fort Lauderdale’s signature gathering place is getting a makeover, 

and ground was offi  cially broken on May 22 for this reimagining 
of Huizenga Park. Th e $15 million project will have a central lawn, 
a fountain surrounded by shade and seating, a terrace, a dog run, a 
“moundscape” with small hills to climb, a raised wooden deck next 
to the Riverwalk, and a river overlook.
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Kara Solomon and Nick Toutoungi Hoffman’s Chocolates: Wyatt Martin, Natalia 
Smashey, Kariana Fuentes and Terry Frank of BBX

Vice Mayor and District 
2 Commissioner Steven 

Glassman

Jenni Morejon, president and 
CEO of the Fort Lauderdale 
Downtown Development 

Authority

Steve Hudson and Jenni MorejonTim Petrillo and Jim Ellis

Sweetwaters and Rusty Pelican 
Executive Chef Fiorela Cornejo

Valerie Peru and Jodi TannerMichael Weymouth and 
Ed Murphy

Ed Murphy and Kelly Frye

Patrick Campbell and Ina Lee

Lori Wheeler, Katherine O’Fallon 
and Dan Lindblade

Fort Lauderdale High School students Maryanne 
Robitaile, Kaylee West, Sophia Hinely and Arianna Cruze

Huizenga Reimagined groundbreaking
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WALK OF FAME AND GREAT AMERICAN BEACH PARTY
Th e City of Fort Lauderdale kicked off  summer with its annual Great American Beach Party on May 25. Event goers enjoyed 

live bands, water slides, a kids zone, a classic car show, an art show, a sand sculpting contest, a parachute jump, a military tribute, 
the Walk of Fame ceremony, vendors and exhibitors.

Th e Walk of Fame honorees this year are: Guy Harvey, marine artist and conservationist; the late Carlton B. Moore, civil rights 
trailblazer and city commissioner; and Bruce G. Roberts, lifelong public servant, chief of police and city commissioner.

From left, honoree Bruce G. Roberts, 
Commissioner Pamela Beasley-Pittman, Mayor 
Trantalis, Greg Jacoski on behalf of honoree Guy 
Harvey, Vice Mayor Steve Glassman and Forrest 
Moore, son of the late Carlton B. Moore, honoree

Former Mayor Jack Seiler, Vice Mayor and District 2 
Commissioner Steven Glassman, Police Chief William 

Schultz, Walk of Fame honoree former Police Chief and 
Commissioner Bruce G. Roberts, Mayor Dean Trantalis 
and District 3 Commissioner Pamela Beasley-Pittman

Family and friends of honoree the late Carlton B. 
Moore with Commissioner Pam Beasley-Pittman

Sea Turtle Oversight Protection staff Classic auto show

The U.S. Special Operations Command Parachute 
Team, the Para-Commandos
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PLACES, EVERYONE  
PUBLIC-PRIVATE PARTNERSHIP LAUNCHES TO ATTRACT ARTISTIC PRODUCTION

F R OM T HE  C I T Y

IM
A

G
E 

PR
O

VI
D

ED
 B

Y 
C

IT
Y 

O
F 

FO
RT

 L
A

U
D

ER
D

A
LE

BY MAYOR DEAN TRANTALIS
 City of Fort Lauderdale

Fort Lauderdale has had a long history as a favorite 
destination for filmmakers as well as production 
companies working on TV series, commercials and 

music videos – from Where the Boys Are in 1960 to Bad 
Boys 4 earlier this year.

A major economic development project is now underway to 
create an even closer relationship between the movie industry 
and our community – the construction of a movie studio. 
Th e developers who pursued this public-private partnership 
recently announced their primary tenant – Infi nite Reality 
– and that the company would be creating more than 1,000 
high-paying jobs.

Th e studio initiative is a bold testament to our belief in 
Fort Lauderdale's potential and our dedication to building 
a future where innovation, artistic opportunity and 
economic growth thrive hand-in-hand. Th is state-of-the-
art content creation complex with its sound stages and 
fi lm sets will attract major fi lm, television and streaming 
productions.

Th e studio owners say they have fi nancing in place and 
expect to proceed through the city’s development approval 
process in the coming months.

It’s great to be able to create so many jobs and help 
expand the fi lm industry in South Florida. But this project 
is more than that.

It also transforms the old Wingate landfi ll and 
incinerator site, breathing new life into an underutilized 
area of the city. Wingate is a former Superfund site that the 
city cleaned up the parcel two decades ago only to see no 
interest until now in its redevelopment.

Th is studio will be a beacon of innovation, education 
and opportunity. It includes a very special education 
component with an on-site fi lm school.

An agreement with Florida Atlantic University is in place, 
and agreements with more schools, like Nova Southeastern 
University and others, are in the works. Th e team also 
is working with Broward County Schools to create an 
internship program with Dillard High School.

By training a new generation in the trades and skills 
essential to high-tech content creation and movie 
production, we are providing pathways to success for our 
own residents.

I hope the movie studio complex will be a magnet 
for investment, drawing talent, businesses and fi lm 
productions from far and wide. Th at would create a ripple 
eff ect throughout our economy, generating jobs in diverse 
sectors ranging from construction to hospitality. It’s a truly 
exciting prospect.

Hurricane season
Switching subjects, summer – and hurricane season 

– is at hand. Weather forecasters are expecting a very 
busy storm season so I urge everyone to heed the call for 
preparedness to safeguard ourselves and our loved ones 
from potential threats.

Let’s take proactive steps now to ensure our resilience 
in the face of any storms that may come our way. Here are 
three fundamental actions to kick-start your hurricane 
preparedness:
•  Make a plan: Develop a comprehensive evacuation 

strategy outlining what steps to take before, during, 
and aft er a hurricane. Share this plan with your family 
and friends, ensuring everyone knows their roles and 
responsibilities.

•  Build a kit: Assemble an emergency kit stocked with 
essential supplies to sustain you and your family for 
three to fi ve days. Remember to include ample water, 
non-perishable food items, batteries, a phone charger, a 
fl ashlight, medications, and cash. Preparation is key, and 
having these supplies readily available can make all the 
diff erence in an emergency.

•  Stay informed: Stay abreast of weather forecasts and 
alerts, keeping a keen eye on both rain and wind hazards 
associated with hurricanes. Sign up for emergency alerts 
from the City of Fort Lauderdale at fortlauderdale.gov/
alertft l to receive timely updates and crucial information.

Additionally, to mitigate potential risks, consider 
fortifying your home with impact-resistant windows and 
doors, documenting your belongings, and reviewing your 
insurance coverage.

Our city’s Quick Tips Guide is a valuable resource for 
preparing. Remember, being prepared isn’t just a precaution 
— it’s a lifeline during times of crisis, safeguarding both 
lives and property. 
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MAKE A PLAN BUILD A KIT STAY INFORMED

ARE YOU READY?ARE YOU READY?ARE YOU READY?
 NOW  NOW  NOW  NOW  NOW  NOW IS THE TIME IS THE TIME IS THE TIME TO PREPARE! TO PREPARE! TO PREPARE! 

Hurricane Season is from June 1 to November 30

BE PREPARED!
Visit fortlauderdale.gov/hurricane to learn about preparing an emergency 
plan; assembling a disaster supply kit; steps to take before, during and after 
a storm; preparations to protect property, boats, and pets; generator safety; 
procedures for those with special needs; and much more.

BE PREPARED!
Visit 
plan; assembling a disaster supply kit; steps to take before, during and after 
a storm; preparations to protect property, boats, and pets; generator safety; 
procedures for those with special needs; and much more.

STAY INFORMED! 
Get notifications from the City right to your phone via, text, call, 
or email. Sign up for ALERT FTL at fortlauderdale.gov/alertftl or 
contact our Customer Service line at 954-828-8000.



T R A N S P O R TAT I O N

BUILDING CITIES  
HOW WE SUPPORT THE LIFEBLOOD OF OUR COMMUNITY

A few months ago, South Florida was the host of a 
national professional transportation conference of the 
National Association of City Transportation Offi  cials 

(NACTO).
NACTO is an association of 100 major North 

American cities and transit agencies formed to 
exchange transportation ideas, insights and practices 
and cooperatively approach national transportation 
issues. NACTO’s mission is to build cities as places for 
people, with safe, sustainable, accessible, and equitable 
transportation choices that support a strong economy and 
vibrant quality of life.

Th e City of Fort Lauderdale was accepted as a member 
in 2014 and continues to be actively involved in the 
association. It is an exciting organization to be a part of 
to be able to collaborate with cities large and small across 
North America working on the same types of issues that we 
are here in Fort Lauderdale.

Th is was the fi rst time that NACTO held its conference 
in the Southeast, with the main conference being held 
in Miami. Th e conference includes both workshops at 
the conference site and mobile workshops out in the 
communities to highlight projects that stretched as far 
north as West Palm Beach.

I was lucky enough to be asked to participate on panels in 
several workshops to highlight the great accomplishments 
we have made in the City of Fort Lauderdale. It was an 
honor to be able to share our story that has included our 
strong leadership from the City Commission to make 
our city a place where a person can get around no matter 

what mode of transportation they choose, and our many 
partners doing hard work including our remarkable 
neighbors and many partner agencies.

We also hosted an amazing mobile workshop with our 
many great partners to highlight, in person, Downtown 
Fort Lauderdale and all the multimodal successes we have 
been able to accomplish together. It was great to be able to 
show off  to the participants from across the country the 
reasons why we are so proud to call Fort Lauderdale home.

Together, we were able to share with the participants:

•  Th e amazing history of the city and the importance of 
transportation in that history provided by Patricia Zeller, 
executive director of History Fort Lauderdale,

•  Th e story of the Riverwalk and the diff erence that it has 
made in how we can get around Downtown by Jeremy 
Collette, Riverwalk Fort Lauderdale Inc.

•  Th e importance of water transportation and the marine 
industry in our city provided by Bill Walker, CEO/
president of Water Taxi,

•  A ride on Circuit micro transit vehicles to learn how easy 
it is to make short trips around town,

•  Both the successes and struggles of mobility in Flagler 
Village as our downtown transforms into a mixed-use 
urban core by Phillip Dunlap, president of Broward 
Cultural Division,

•  And the many city transportation projects either recently 
completed or in the process by City Transportation and 
Mobility Staff .    
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BY KAREN WARFEL
City of Fort Lauderdale

Transportation Planning Division Manager
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ESPLANADE PARK
400 SW 2nd St. • Fort Lauderdale, FL 33312

Friday, August 23, 2024 • 5:30 – 9:30 p.m.



T he fi lm sector is a signifi cant economic driver and 
vibrant component of our arts and culture scene, 
refl ecting the diversity and creativity that defi ne Bro-

ward County.
Cultivating and supporting the local fi lm industry has 

far-reaching impacts on our creative economy. Th is sec-
tor fuels job creation, supports ancillary businesses and 
attracts substantial investment. It stimulates economic 
growth by drawing fi lm productions to our region, which 
in turn boosts local businesses such as hospitality and 
transportation. Th is ripple eff ect enhances the overall 
economic vitality of Broward County.

By providing opportunities for local fi lmmakers, we 
nurture a pool of creative professionals who contribute 
to a dynamic cultural landscape. Filmmakers share 
unique stories and perspectives that enrich our commu-
nity’s cultural tapestry, promoting cultural diversity and 
social cohesion.

Our local fi lm industry also plays a pivotal role in at-
tracting tourists, who come to explore the fi lming locations 
and engage with the local arts scene. Th is tourism boost 
further supports local businesses and cultural institutions, 
creating a symbiotic relationship between the fi lm industry 
and the broader arts and culture sector.

At the Cultural Division, we are continually increas-
ing our investment in local artists. Over the past two 
years alone, we’ve increased funding more than 60 per-

cent through individual grants ranging from $3,000 to 
$10,000. Several of our grantees have used the funding 
to supplement the creation of fi lms. And, our colleagues 
with Film Lauderdale off er an Emerging Filmmakers 
grant that provides $10,000 in matching funds.

Grants aside, Film Lauderdale has been instrumental 
in positioning Broward County as a premier destina-
tion for fi lmmakers. By off ering competitive incentives, 
streamlined permitting processes and appealing loca-
tions, Broward is attracting high-profi le productions 
that enhance our region's reputation on a national and 
international scale.

A key fi gure championing these eff orts is Commission-
er Steve Geller, Broward County Commission’s represen-
tative on our Cultural Council, whose unwavering sup-
port and advocacy have been crucial in securing invest-
ments aimed at creating a more diverse and sustainable 
fi lm industry. With a commitment to fostering inclusivity 
within the industry, he is ensuring that opportunities are 
accessible to all. Th is forward-thinking approach not only 
enriches the local fi lm scene but also promotes broader 
social equity and cultural diversity.

By continuing to support innovative initiatives and 
investing in talent development, we’re working to 
strengthen Broward County's standing as a destination 
for creativity and artistic excellence.

Find local fi lms and more at ArtsCalendar.com.  

C U LT U R A L LY  S P E A K I N G
BY PHILLIP DUNLAP 

Director, 
Broward Cultural Division

ARTISTS, CAMERA, ACTION 
HOW OUR FILM INDUSTRY FUELS A VIBRANT CULTURAL ECONOMY
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Broward County Commissioner Steve Geller and Film Commissioner 
Sandy Lighterman present an incentive check to Sunshine Films Florida.

Behind-the-scenes filming in Broward County.
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BROWARD CENTER

SING! DANCE! ACT! LEARN! PERFORM!
FALL THEATER CLASSES BEGIN SEPTEMBER 3

BrowardCenter.org/Classes 
954.468.2689

registrar@browardcenter.org

The Broward Center offers classes for KIDS, TEENS and ADULTS.  
Our classes are designed to encourage artistic expression  
and teach new skills in a fun and inclusive environment.

CLASSES ON SALE JULY 16
OPEN HOUSE AUGUST 24

WINNER “FAVORITE ARTS PROGRAM” 6 YEARS IN A ROW! 

7127_BCPA_RMAEC_GoRiverwalk_Fall_Classes_2024_7.75x10.5_B.indd   1 6/10/24   3:16 PM
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PRIVATE SECURITY MADE PERSONAL  
SIG 9 MAKES SECURITY A PRIORITY

BY MADELAINE K. BOYER

S afeguarding yourself, your home or your business 
should always be a top priority, and private security 
companies like Sig 9 Global are in the business of doing 

just that. 
What originally started as a private investigation offi  ce 

quickly morphed into a complete security organization that 
could have a wider reach in the community.

“Before starting Sig 9, I was a police offi  cer at the 
Broward Sheriff ’s Offi  ce for 30 years,” said Jim Fondo, 
owner and co-founder. “Aft er I retired, I connected with a 
friend of mine, Steve Cady, who also had retired from the 
Broward Sheriff 's Offi  ce, and we started Sig 9 in 2015.

“At the time, we were more focused on the private 
investigation side of things, but we quickly kept getting 
requests to off er personal security services as well.”

Aft er those initial requests, they added 15 to 20 security 
guards to the team and began slowly off ering some new 
private security services. Before they knew it, the company 
grew exponentially and expanded into what it is today 
which is a comprehensive personal security and private 
investigation company.

Sig 9 continues to off er a two-pronged approach to its 
services, the fi rst being its private investigations which 
include asset searches, missing persons searches, background 
investigations, surveillance, tenant screening and more.

As for their private security branch, they use a multi-faceted 
and analytical approach to designing their client-specifi c 

security 
services 
which include 
residential and 
commercial 
property 
surveillance, 
personal 
bodyguard protection, gatehouse security, community patrols 
and event security.

It’s not just their wide range of services that sets them 
apart, it’s their dedication to hiring highly trained 
professionals who have an extensive background in law 
enforcement and even the military.

“We do hire a lot of retired police offi  cers and military 
offi  cers because this is the type of industry where you can 
either provide a very poor service or a very good service. 
So, by hiring people who have years of experience in this 
industry we’re able to off er our clients a network of people 
who execute our range of services exceptionally,” he said. 
Outside of their current services, Fondo and his team are 
already thinking ahead in terms of the future of Sig 9 and 
how they can off er even more requested services in this fi eld.

“We are currently looking at a new service that we’d like 
to add to our current business model which is Baker Act 
transportation. It’s defi nitely a new idea we’re looking to 
implement in Broward County and we’re working with a doctor 

locally who specializes in performing Baker Acts.
“Th rough this service, we’re hoping to make 

it more of a personalized, safe and comfortable 
experience for the person being Baker Acted and 
their loved ones,” Fondo said. Th rough this new 
service, they plan to work alongside the contracted 
doctor who will go to the family of the person 
in need’s home, interview them, perform an 
evaluation, and from there will set up a day and 
time for Sig 9 to come and transport the patient.

“Much like all of our other services, we hope 
to make this a service that not only helps those 
in need but makes the entire process easier for 
everyone involved,” he said.     

SIG 9 GLOBAL
Owners: Jim Fondo, Steven Cady and Jessica Cady
Number of employees: 101
Phone: (954) 774-1117 
Address: 1717 N. Andrews Ave., Fort Lauderdale 
Website: www.sig9global.com

Nicole Cummings, general 
manager, SIG 9 Global

Jim Fondo, owner and 
co-founder, SIG 9 Global

Zamantha Sierra, director of human 
resources and administration, left, and Nicole 

Cummings, general manager, SIG 9 Global
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BY DAN LINDBLADE 
President/CEO,

Greater Fort Lauderdale Chamber of Commerce
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It is diffi  cult at best to predict where our mixed-bag 
economy is headed and how a business owner should 
prepare. When I pull out my crystal ball it’s not clear. 

I tell most executives: stay the course with the basics of 
executing your business plan and you should be fi ne.

Th at’s easy for me to say when stubborn infl ation, the 
target is two percent, and interest rates coupled with job 
growth and higher unemployment continues to stymie 
the Federal Reserve Open Market Committee (FOMC) 
and other economists. In May, infl ation cooled to 3.3 
percent from 3.4 percent. Good news but one month’s 
datapoint is not a trend.

As of this writing, here are the numbers: unemployment 
nationally 4%, locally 3.1%; infl ation 3.3%; consumer price 
index 3.6%, 4.5% locally; 30-year fi xed-rate 
mortgage 7.773%; jobs created 272,000; average 
hourly earnings rose to 4.1% year-over-year. 
Comparatively, these numbers may indicate it 
is time for a rate cut, but others disagree. At its 
June 12 meeting, members of the FOMC held 
the line on rates.

When I asked Fed Bank of Atlanta President 
Rafael Bostick where he thought rates will be 
this year, he was emblematic of that position. 
“I still need to see more signs” that a rate cut is 
warranted, he said. Bostick, a voting member 
of the FOMC, predicted only one rate cut, if 
any, in 2024.

How all this plays out locally takes many 
paths. It could be a contributing factor as to 
why we have had closures of restaurants in the 
region. Tim Petrillo, CEO and founder of Th e 
Restaurant People, disagrees.

“Some closures are due to bad locations while 
others have new restaurants ready to move in 
when leases are up,” he said. Petrillo is a serial 
entrepreneur who owns a dozen restaurants 
and bars locally.

Th ere was uncertainty at our Council of 
Economic Advisors session in May which 
meets with the Fed on a quarterly basis. Several 
sectors were off  — hospitality, construction and 
manufacturing, to name three.

Construction fueled us through the 
pandemic, but experts continue to report 
pencils down as high rates and land costs block 
developments. What we see coming out of the 

ground was in the pipeline for some time. Th ere will be a 
gap to future signifi cant construction projects, according to 
industry sources.

In general businesses reported a slowdown in wage 
growth yet increase in job creation. Consumer demand is 
constant. Input costs and prices have stabilized in several 
sectors while others continue to rise without the ability 
to pass increases to customers. Over 60 percent of CEA 
members are continuing capital investments and revenues 
are lower to no change with only four sectors reporting 
growth. Th e top two pressing business concerns remain 
labor and sales demand/revenues.

All this is to say, my crystal ball continues to be foggy so 
stay the course.    

A FOGGY CRYSTAL BALL  
WHAT THE ECONOMIC NUMBERS TELL US 
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Reserve
 your

banner
TODAY!

Reserve
your

banner
TODAY!

YOUR NAME HERE

For more information,
call Riverwalk at (954) 468-1541

or email Jeremy@GoRiverwalk.com
Visit GoRiverwalk.com/Banners

Renewals end
June 28;

new reservations
taken through
mid-August or

until SOLD OUT

Show your support for 
Riverwalk all year long

to the more than
1.5 million people who 

walk along the 
Riverwalk annually!

Renewals end 
June 28; 

new reservations 
taken through 
mid-August or 

until SOLD OUT
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T he recreational marine and boating industry is a 
key component of South Florida’s economy. The 
industry has experienced historic growth in recent 

years, contributing $18.5 billion in economic output to 
the local economy and creating more than 142,000 jobs 
in our region.

Th is growth shows no signs of stopping, which makes 
it imperative to have a continuous fl ow of skilled trade 
professionals entering the industry. Successful programs 
like the Yacht Service Technician Apprenticeship Program 
and marine-focused learning tracks in area middle and 
high schools are some of the strategies currently in place.

Th e Marine Industries Association of South Florida 
has been integral to these programs, but our organization 
wanted to do more. We wanted another way to promote 
high-wage career opportunities in the marine industry. 
Leveraging the power of social media was a great way to 
reach our target demographic — young adults in the early 
stages of their careers.

But what was the best approach? We landed on video since 
it’s a proven, powerful tool for engaging audiences online. Th e 
MIASF set out to create a fun and educational video series 
that showcases diff erent marine industry jobs in each episode.

Salty Jobs debuted on Oct. 25, 2016. Th e inaugural video 
showed MIASF’s then-Director of Development, Sean 
Smith, learning how to replace head gaskets on an MTU12 
V4000 engine and the importance of maintaining oil 
pressure on a marine generator.

Salty Jobs has since covered the gamut of marine 
industry careers, from manufacturing marine exhaust 
systems and installing/testing navigational systems to 
becoming a boat captain and crewing on private and 
commercial yachts. Now in its fi ft h season, Salty Jobs’ 47th 
episode is currently in production.

Salty Jobs' success is due to our dedicated MIASF team 
members who have stepped up over the years to host the 
series and learn hands-on from marine professionals. Salty 
Jobs’ success is also due in no small part to the ongoing 
support from our video production partner, Th e Media Lab.

Th e Media Lab has been involved in the Salty Jobs project 
since day one. Jimmy Floyd, director of video operations at 
Th e Media Lab, has been a hands-on member of the Salty 
Jobs team since we started the project eight years ago.

Working in tandem with the show’s executive producer and 
host, Floyd and his team are responsible for all video shooting 
and production editing for each episode. Th is typically 
includes one-half day of shooting footage, plus seven to 11 
hours of post-shoot editing. Th is includes voiceovers in Media 
Lab’s state-of-the-art studio. Th ere’s a lot that goes on behind 
the scenes to produce each fi ve-minute episode.

With more than 85 percent of internet users consuming 
video content each month, partnering with Th e Media 
Lab to produce short, educational videos that we share on 
our YouTube channel is one of the most eff ective ways to 
promote the variety of well-paying career options available 
in the marine industry.  

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Liz Wegerer

M A R I N E  I N D U S T R I E S

SALTY JOBS  
PUTTING MARINE INDUSTRY CAREERS IN THE SPOTLIGHT

Salty Jobs is a video series produced by the Marine Industries Association of South Florida. Each episode features a career and business 
in the marine industry, such as Advanced Waterjet Solutions in a recent episode.
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NEWS FOR HOMEOWNERS  
INVESTIGATE A HOME’S PROPERTY TAXES WHEN BUYING A HOUSE

BY MARTY KIAR 
Property Appraiser

Broward County

When buying/acquiring real estate, do not assume 
the property taxes will remain the same as 
the current owner’s taxes. Under Florida law, 

a change in ownership requires the property to be 
reassessed at current full market value the year 
following the change of ownership OR if a Homestead 
Exemption is added/removed from the property. This 
reassessment could result in higher property taxes for 
the new owner than what the seller was paying. Please 
use the Tax Estimator on our website at web.bcpa.net 
and click on “Online Tools” to approximate your new 
property taxes based on the reassessed value.

The Property Appraiser does not set or collect 
taxes. Tax rates/fees are set by individual taxing 
authorities each year based on their budgetary 
needs. All property tax billing and collecting is 

handled by the Broward County Tax Collector’s 
Office. Should you have any questions regarding 
payment of taxes, please visit the Tax Collector's 
website at broward.org/RecordsTaxesTreasury or you 
can contact them by email at revenue@broward.org 
or by phone at (954) 357-4829.

Homestead Exemption and Portability save 
eligible property owners thousands of dollars each 
year. For more information on tax saving exemptions 
such as Homestead, Senior and all other available 
exemptions, please visit our website at web.bcpa.net. 
The deadline to apply for any 2024 exemption is Sept. 
18, 2024.

If my office can ever be of assistance to you, please 
do not hesitate to contact me directly at martykiar@
bcpa.net.  
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BEHIND THE SCENES
WHAT IT TAKES TO FILM IN FORT LAUDERDALE

WRITER  MADELAINE K. BOYER
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When the idea of the film industry comes to mind, 
most people think of the glitz and glamor that is 
Hollywood. Yet, a lot of well-known movies and TV 

shows have been shot right here in Fort Lauderdale.
In fact, according to Visit Lauderdale, the on-location 

film industry has brought in an economic impact of more 
than $800 million to Greater Fort Lauderdale since 2009.

What exactly does it take to film here? To film any kind of 
production in Fort Lauderdale or Broward County, a studio 
or production team must first go through Film Lauderdale 
which is a full-service concierge film commission.

Aside from issuing film permits for 26 municipalities, 
the film commission also provides locations and logistics 
assistance, coordinates with state and federal entities, offers 
referral resources and works directly with studios and 
production teams on their projects.

“Typically a location manager, producer, director or 
studio will get in touch with us and let us know they’re 
looking to shoot here,” said Film Commissioner Sandy 
Lighterman.

“From there, we can break down the script with them to 
create a shot list with the best corresponding locations.

“Once they decide to shoot here, we work with the 
location manager to approve each location with their team 
and then they can start applying for permits which we also 
handle,” Lighterman said.

Not only has Film Lauderdale streamlined the process for 
filmmakers through these services, but they also offer many 
incentives to film here. To attract more film and television 
productions to film locally, the Broward County Board of 
County Commissioners adopted Resolution No. 2021-518 
which established film, television and entertainment production 
incentive programs to provide funding to production companies 
to bring their projects to Broward County.

These include multiple performance-based rebate 
programs as well as an emerging filmmaker program 
among others.

“These incentives are a big driving force in attracting 
a lot of projects to be filmed here and now studios are 
even tapping into our TV commercial incentive as well,” 
Lighterman said. “So, thankfully the county administration 
and the county commission all understood the importance 
of having a robust incentive program as it will encourage 
more people to film here.”

That is not the only way Fort Lauderdale and Broward 
County are looking to entice more filmmakers to choose 
South Florida over other locations.
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Notable Titles Filmed in  
Fort Lauderdale

Over the years, hundreds of movies, TV 
shows, commercials and music videos have 
been filmed in Fort Lauderdale. From box 
office hits to household names, these are a 
few recognizable films and series shot here. 
MOVIE: WHERE THE BOYS ARE
Released: 1960
Starred: Connie Francis and George 
Hamilton
Fun fact: Most of the exterior shots 
were filmed in Fort Lauderdale with key 
locations being Fort Lauderdale Beach and 
The Elbo Room. 
MOVIE: CADDYSHACK
Released: 1980
Starred: Bill Murray and Chevy Chase
Fun fact: Even though the film took 
place at a country club in Nebraska it was 
actually filmed at a private golf club outside 
downtown Fort Lauderdale. 
MOVIE: MARLEY & ME
Released: 2008
Starred: Owen Wilson and Jennifer 
Aniston
Fun fact: All the office scenes were filmed in 
the downtown offices of The Sun Sentinel. 
MOVIE: ROCK OF AGES
Released: 2012
Starred: Tom Cruise
Fun fact: All of the on-stage performances 
and club scenes were shot at Revolution Live. 
TV SHOW: THE GLADES
Aired: 2010-2013
Starred: Matt Passmore
Fun fact: The series was filmed in Fort 
Lauderdale and Broward County, making it 
one of the three TV series at the time to be 
filmed exclusively in Florida. 
TV SHOW: GRACELAND
Aired: 2013-2015
Starred: Daniel Sunjata, Aaron Tveit, and 
Pedro Pascal
Fun fact: Although set in Southern 
California, Graceland was primarily filmed 
in Fort Lauderdale and other parts of South 
Florida.

This past year, the City Commission approved the construction and 
development of a $164 million state-of-the-art movie studio complex to 
be built on a 61-acre site that has been vacant for some time.

“There have been a lot of ideas tossed around over the years of what 
to build on this site but ultimately, we decided to build something that 
would invest in and create new opportunities for the people within our 
community,” said Fort Lauderdale City Commissioner John C. Herbst. 
Those opportunities include a variety of not only new jobs focused on 
running and operating this new facility once open but constructing and 
developing it as well.

Ironically, the site was previously in talks to be used as a site for a 
studio back in 1990 but was never approved, according to Lighterman. 
However, it looks like Fort Lauderdale will finally have its own studio 
complex complete with full-service movie, television and streaming 
production studios as well as multiple large sound stages and outdoor 
film sets.

Along with the production facility, the complex will also feature 
an educational component to train participants in motion picture 
production trades.

“The more we can build up our film industry down here, the better off our 
entire region will be,” said Commissioner Herbst.

Fort Lauderdale Studio Initiative  
The Fort Lauderdale City Commission approved plans to go forward 

with this movie and arts studio complex in September 2022. Developed 
by Fort Lauderdale Studio Initiative LLC, the City says the state-of-the-
art movie studio complex will be an educational and cultural facility 
and will include: 
• training for participants on trades involved in motion picture 

production
• full-service production studios for movies, television, and streaming
• multiple large sound stages
• outdoor film sets

Location: 1400 N.W. 31st Ave., near Sunrise Boulevard

Number of acres: 61
Number of sound stages: 8
Building square footage: 350,000
Cost: $164 million
Funding: Funded privately by Infinite Reality Inc.  
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Tressa Azarel Smallwood and her 
company, MegaMind Media, filmed 
the movie “Married to a Baller” in 
Fort Lauderdale. The movie stars 
Dominique Madison, Emanuel 
Alexander and Darian J. Barnes.



For additional information, visit smark.com  |  954.523.1980  |  design@smark.com
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MEMBERS
MAKE IT

POSSIBLE!

MEMBERS
MAKE IT

POSSIBLE!
When you become a member of 
Riverwalk Fort Lauderdale, you 

are not just showing your 
support for a valuable 

community asset, you also 
receive some great benefits 

in return. These benefits 
include invitations to 

exclusive receptions held 
at unique locations around 

the city and a listing in 
Go Riverwalk magazine. 

Members also receive 
discounts on hotels 

and attractions across 
the U.S.

Support Riverwalk
and you support

your community!

For more information, go to www.GoRiverwalk.com/membership
or call (954) 468-1541 or email membership@goriverwalk.com
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Go Riverwalk publisher Mark Budwig and creative director Nick Scalzo have 
been together 42 years and have spent much of that time in the kitchen, which is 
where this deep-dish pizza recipe has evolved.

B  eing born and raised in Chicago, deep dish was always readily available as 
a choice in the pizza world. Living in South Florida over the past 25 years 
created a void in our world that needed to be fi lled.

Th is recipe, initially inspired by Chicago’s own Uno Pizzeria along with basic 
recipe of Emeril Lagasse’s, which serves as a framework. It has developed over 
the past 20-some years and has become our own creation that occurs at least 
once a month at our house.

Th e recipe calls for a pre-made pizza dough, but if you feel really industrious, 
go for it and make your own crust from scratch. One key factor to a great crust, 
pre-made or otherwise, is when assembling the dish, place the cheese as the 
bottom layer. Th is creates a seal between the crust and the other ingredients, 
keeping excess moisture from making a soggy bottom, thus maintaining the 
integrity for a crispier crust.

A few words about the cheese. Typically, mozzarella is called for, but if you 
like a little more character, provolone can be used as a substitute or in addition, 
to add that extra something.

As for the other ingredients included in the recipe, such as sausage, 
pepperoni, bell pepper, mushroom, black olive and onion, you can pick and 
choose to your personal taste. Each combination of these will create their own 
fl avor profi le.

Finally, to top things off , with a nice, sharp, grated parmesan cheese. Th is 
rounds out the other fl avors and gives it that salty bite.

Th e recipe itself is not included here due to space restrictions, but can be 
downloaded from https://shorturl.at/6iQqD.

Th is deep dish does not require an expert chef to create and always gets rave 
reviews at dinner parties. Hopefully you give it a test run and let us know if you 
enjoy it as much as everyone else who has tried it. Buon appetito!   

DEEP DISH, CHICAGO STYLE
DON'T WORRY ABOUT IT. THE CHEESE IS UNDER THE SAUCE

WRITER  MARK BUDWIG AND NICK SCALZO
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WANT THE RECIPE?
Chicago Style Deep Dish Pizza 
DOWNLOAD IT AT: https://shorturl.at/6iQqD
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GENERAL EVENTS
JULY 4

4th of July Spectacular
Celebrate Independence Day on Fort 
Lauderdale Beach
City of Fort Lauderdale
Fort Lauderdale Beach
954-828-5568
www.parks.fortlauderdale.gov  
Buddy the Panther's Sixth Birthday Bash
Buddy is the Florida Panther in 
residence at Flamingo Gardens
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

JULY 5

KC and The Sunshine Band
The legendary group, entertaining for 
over 50 years
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 6
Flockfest Beach Party
The legendary fl amingo party, raising 
funds for local LGBTQ charities
FlockFest Events, Inc.
Fort Lauderdale Beach
www.fl ockfestevents.org

JULY 12
Yoga Flow on the Veranda — A Tropical Treat
Yoga surrounded by the beauty of nature
Bonnet House Museum & Gardens
954-563-5393
www.bonnethouse.org  
Spanish Tapas Night
Part of the Arc Broward Chef 
Experience, benefi ting Arc Broward
Arc Broward
954-299-7515
www.arcculinary.com

JULY 12-14

Gabriel “Fluffy” Iglesias
One of America's most successful stand-
up comedians
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 1
On-Track Summer Fest
A summer festival benefi ting Neighbors 
4 Neighbors
Tri-Rail
Tri-Rail’s Cypress Creek Station 
800-TRI-RAIL
www.tri-rail.com  
FLO'pocalypse
A one-of-a-kind Spoken Word journey
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Tony Hinchcliffe: Full Groan Tour
Touring stand-up comedian and 
podcast host
The Parker
954-462-0222
www.parkerplayhouse.com

JULY 19
Justin Willman: Illusionati Tour
An interactive evening of magic, comedy 
and mind-control 
The Parker
954-462-0222
www.parkerplayhouse.com

JULY 20
TayTay Dance Party Featuring DJ Swiftie
Calling all Swifties for the most epic 
Taylor-themed event
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Our House: The Music of Crosby, Stills, 
Nash & Young
Journey through classic hits
The Parker
954-462-0222
www.parkerplayhouse.com  
Without Limit
Broward College 2024 Summer Dance 
Showcase
Broward College Foundation
Bailey Hall
www.broward.edu/vpa  
Full Moon Concert
Guitar and cello performance of original 
and contemporary music 
Broward Cultural Division
YMCA - L.A. Lee Family Center
www.artscalendar.com

JULY 21
Ranchenato del Año
Reunion of iconic talents that marked the 
history of Latin music
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com  
HERS 2024 — Honoring Exceptionally 
Regal Sisters
Celebrate the spirit of the Caribbean 
woman
Island SPACE Caribbean Museum
954-999-0989
www.islandspacefl .org

JULY 24
Donny Osmond
Direct from Vegas
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 26
Fresh Summer Flavors
Part of the Arc Broward Chef 
Experience, benefi ting Arc Broward
Arc Broward
954-299-7515
www.arcculinary.com  
ShxtsNGigs: Daddy's Home Tour
One of the most prominent podcasts 
globally
The Parker
954-462-0222
www.parkerplayhouse.com

JULY 27

Blake Shelton
Delivering country music to audiences 
for more than 20 years
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

JULY 28
Chelsea Handler
Comedian, television host, six-time New 
York Times bestselling author 
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

AUGUST 2&3

Jonas Brothers
One of the most successful groups of the 
21st century
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

AUGUST 3
John Lodge Performs Days of Future 
Passed
Legendary bass player, songwriter and 
vocalist of The Moody Blues
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

AUGUST 4
International Ballet Festival of Miami
Contemporary performance
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

AUGUST 5
Christopher Cross
One of the most successful adult 
contemporary artists of all time
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

AUGUST 9

Def Leppard
Heralded as the world’s greatest live 
rock band
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

AUGUST 10
Old Gods of Appalachia
Award-winning and critically-acclaimed 
audio drama podcast
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Gutfeld Live! 
2024 tour with Tom Shillue
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

AUGUST 11
PJ Morton
Cape Town to Cairo Tour with The 
Cavemen
The Parker
954-462-0222
www.parkerplayhouse.com

AUGUST 14
Deep Purple
Celebrating 50 Years of Smoke on the 
Water with Yes
Seminole Hard Rock Hotel & Casino
954-779-3990
www.seminolehardrockhollywood.com

L IMI T ED  ENG A GEMEN T 
Aladdin Kids: Summer Theater Camp 
Production
July 1-17
A summer theater camp production
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Legally Blonde the Musical Jr.
July 2-18
A summer theater camp production
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Peter Pan the Musical
July 3-13
A summer theater camp production
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 

Cirque Du Soleil — Corteo
July 11-21
Corteo is a joyous procession, a festive 
parade imagined by a clown
Amerant Bank Arena
www.cirquedusoleil.com/corteo

 
A Streetcar Named Desire
July 11-August 3
The Pulitzer Prize-winning drama by 
Tennessee Williams
New City Players
Island City Stage
954-358-6114
www.newcityplayers.org

 
"Wild Florida,” a fi ne art exhibit
July 11–September 8
Florida landscapes and wildlife art 
exhibit by local artists
History Fort Lauderdale
954-463-4431
www.historyfortlauderdale.org

 
Disney's 101 Dalmatians
July 30-August 12
A summer theater camp production
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Disney's Newsies Jr.
July 31-August 13
A summer theater camp production
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Pippin
August 1-9
A summer theater camp production
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
The Daily Act of Art Making
Through August 4
Three concurrent solo exhibitions of 
South Florida artists 
NSU Art Museum
954-525-5500
www.nsuartmuseum.org

funds for local LGBTQ charities
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

RIVERWALK RECREATION
Shippey House

220 S.W. 3rd Ave. | Fort Lauderdale
954-526-5159

Cycle Party Tours 
Daily | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cycleparty.com

Paddle Pub Tours
Daily | Reservation required
Jump aboard a 26-passenger boat and 
experience the Yachting Capital of the 
World. 
www.paddlepub.com/fort-lauderdale

Bike Tours
Daily | Reservation required
Tours of Fort Lauderdale and 
Riverwalk for all abilities.
www.RiverwalkActivities.com

 
Bike Rentals
Daily | Reservation required
Rent bikes to explore Fort 
Lauderdale. Delivery available. 
Minimum 24 hour rental. 
www.RiverwalkActivities.com

 
Mind Arena Games
Daily | Reservation required
Immersive and engaging escape 
room-style team building games for 
10-150 people. 
www.mindarenausa.com 

 
Starlight Musicals
Fridays through August 9
A series of outdoor concerts featuring 
different bands weekly
City of Fort Lauderdale
Holiday Park
954-828-5568
www.parks.fortlauderdale.gov

 
Dinosaurs Around the World — 
The Great Outdoors 
Through September 2
A captivating outdoor exhibit featuring 
13 animatronic dinosaurs
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

 

Survival of the Slowest
Through September 5
Exhibit featuring often-overlooked small 
animals that thrive in a big world
Museum of Discovery and Science
954-467-6637
www.mods.org

 
South Florida Adventure Pass
Through September 30
Enjoy unlimited summer visits to four top 
South Florida attractions
Museum of Discovery 
and Science
954-467-6637
www.mods.org

ONGOING 

Classes and Workshops:
• Adult Acting & Modeling
• Painting & Drawing
• Fitness & Tai Chi

954-462-8190
www.artserve.org

 

Programming for all ages:
• Arts and crafts
• Book club and storytime
• Education, literacy and writing
• Finances and career
• Technology and science
• Yoga, Tai Chi

954-357-6555
www.broward.org/library

 

Recreation for all ages: 
• After-school and Camps
• Camping, hiking and nature
• Swimming and water recreation
• Court games and sports fields
• Running, biking and fitness

954-357-8100
www.broward.org/parks

 
Fort Lauderdale Segway Tours
Daily | Reservation required
Take a one or two-hour Segway tour on the 
Riverwalk.  Training Provided.
954-304-5746
www.segwayfortlauderdale.com

 

Programming for all ages:
• Tennis, Aquatics & Athletics
• After-school & Camps
• Classes & Programs
• Cultural Arts & Club 55+

954-828-7275
www.parks.fortlauderdale.gov

Guided Museum Tours
Monday-Friday | Times vary
Tours of Fort Lauderdale’s oldest 
surviving structure
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org

Programming for all ages:
Times and availability varies

•  Florida Panthers Open Practice
•  Public skating
•  Adult, Youth & Girls Hockey
•  Camps & Clinics

FTL War Memorial 
954-835-7080
www.ftlwarmemorial.com

Interpretive Walks and Tours
Friday & Saturday
Interpretive ranger-guided programs
Hugh Taylor Birch State Park
954-564-4521
www.fl oridastateparks.org

FTL Art Walk
Last Saturday
Live music, original art & more
MASS District
954-866-3890 | www.massdistrict.com

 
The MKT at The LOOP
Saturdays & Sundays
Featuring small and local vendors with 
live music and more!
Las Olas Oceanside Park
www.theloopfl b.com

 

Circle of Life Experience
Self-guided tours that highlight our local 
natural environment
Snyder Park  
Paddle With A Purpose
Third Saturday | Reservation required
Waterway and Shoreline Cleanup
Delevoe Park  
Fort Lauderdale Beach Sweep
Fourth Saturday
Help keep Fort Lauderdale Beach clean!
HUB at Fort Lauderdale Beach  
Edible Food Forest
Fourth Saturday
Volunteer to tend an edible urban farm
Snyder Park  
Jazz Brunch
First Sunday
Free, outdoor concert series featuring local 
musicians on 3 stages
City of Fort Lauderdale
Esplanade Park & Riverwalk
954-828-5365
www.parks.fortlauderdale.gov

 

Sunny Days/Starry Nights
First Thursday
Free admission and 2-4-1 Happy Hour

 
Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

 
Free Fort Lauderdale Neighbor Day
Last Sunday
Free admission for FTL residents
954-525-5500
www.nsuartmuseum.org

 
Storytime in the Garden
First Sunday
Mrs. Barbara reads a story related to nature
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

Save Our Seas Distinguished Speaker Series
Monthly
An international lineup of environmental 
speakers

 
Sensory Friendly Sunday
Fourth Sunday
Film screenings for those with autism 
spectrum disorder

 
Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

 
Sprouting Stem
Varies
Introducing little scientists (aged 0-6) to 
STEM-related topics
Museum of Discovery & Science
954-467-6637
www.mods.org

Enjoy unlimited summer visits to four top 
South Florida attractions
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WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

• A flourishing downtown
• Citywide array of social, cultural and neighborhood events
• The world-class business and professional community

• Trend-setting fashion and shopping
• Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk

members and subscribers.

4,500 + copies are delivered to high-traffic
locations including:

• Hotels
• Fine retail and restaurants
• High-end luxury apartments
• Downtown office buildings
• Auto dealerships
• Banks
• Restaurants
• Real estate offices
• Hair salons
• Exercise clubs
• Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
INSTAGRAM FOLLOWERS

129,850+
TOTAL AUDIENCE
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VISIT LAUDERDALE

From Memorial Day to Labor Day, dive into 101 days of fun in 
Greater Fort Lauderdale. Discover miles of golden beaches, 
a diverse culinary scene, and exciting indoor and outdoor 
activities for all ages. Your summer beach oasis awaits. 
Explore VisitLauderdale.com/summer.

Enjoy Dine Out Lauderdale
August 1 - September 30, 2024

Make Waves
THIS  SUMMERTHIS  



S N A P P E D @

EYE OF THE STORM 
The Museum of Discovery and Science hosted a hurricane preparedness event on June 1. Hurricane experts, 
meteorologists and first responders demonstrated the latest weather technology, sponsored by the Florida Division 
of Emergency Management and FIU's International Hurricane Research Center.
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NATALIE MOYER, ANDREA DINELARIS, 
DUSTIN JACOBS AND SARA MOYER SUE COLTON AND ALEX PRICESHEA CIRIAGO AND RICHELLE WATKINS, CENTER, 

WITH PARKWAY MIDDLE SCHOOL STUDENTS

BROWARD EDUCATION FOUNDATION 
Fins Up: A Tribute to Jimmy Buffett event supported teachers and students in Broward County Public Schools at the 
Margaritaville Hollywood Beach Resort on May 3.
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LARRY REIN, DON AND ALISSA SILVESTRI AND 
ALEXA AND ALEC INGOLD MARIA HERNANDEZ AND MIKELANGE OLBELBRENDA FORMAN, MELIDA AKITI AND CAITLIN STELLA
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CARE FOR KIDS COCKTAIL RECEPTION 
ChildNet, a Broward County community-based care agency, celebrated its annual Care for Kids Cocktail Reception on 
May 22 at the Lauderdale Yacht Club. The sold-out, superhero-themed event raised over $127,000 to support foster 
youth throughout Broward County.
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MODS

WE BUILT SOMETHING NEW!

NOW OPEN

SLOW
DOWN!
Sloth Ahead!
 Exhibit included with Museum admission.

 NOW –
SEPT. 5

Survival of the Slowest is produced by Little Ray’s Nature Centres in
partnership with the Canadian Museum of Nature.

Produced byPresented by



Member FDIC

Unlock a world of financial possibilities. 

With over three decades of experience,  our team of exceptional Private Client Relationship 
Managers brings unparalleled knowledge to their work and an extensive  global network 
that spans across local communities and the world.

Meet your Broward Amerant Bank Private Client team.

Beyond Private Banking.

Visit our Las Olas Banking Center at 
1200 E Las Olas Blvd Suite 102

Christina Stubbs
SVP, Private Client Group

Denise Negron
SVP, Private Client Group

Moshe Kishore
SVP, Private Client Group

Gene Harvey Jr
SVP, Private Client Group


