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WATERTAXI
M A K E  THE  MOST  O F  Y O U R  DAY  ON THE  W A T E R W AY

MAKE THE MOST OF YOUR DAY ON THE WATERWAY

S E E  M O R E  O F  F O R T  L A U D E R D A L E  F O R  L E S S

O N E  T I C K E T ,  U N L I M I T E D  R I D E S

M A K E  T H E  M O S T  O F  Y O U R  D A Y  O N  T H E  W A T E R W A Y

C R U I S E  A  L I T T L E ,  C R U I S E  A  L O T

WaterTaxi.com • 954-467-6677

Our Evening Passes and Taxi Tunes Cruises are the  
perfect way to make this a summer to remember.

Evening Passes entitle you to unlimited rides from 5 PM to 10 PM* at  
a discounted price. Have dinner at waterfront restaurants, enjoy a beautiful  

summer sunset, happy-hour priced drinks, and take advantage of our  
Cruise & Save partner discounts for even more savings!

But that’s not all! Our Taxi Tunes cruises are back — where magical nights  
and incredible music come together on the water. Embark on a three-hour journey 

every Friday night filled with live music, happy-hour drink specials,  
and the best views of Fort Lauderdale. 

Availability Is Limited  — Book Your Adventure Today!

Pre-Purchase Tickets Online

Elevate Your Summer Fun With Water Taxi!

*Times subject to change
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Providing Comprehensive Wealth Management 
 
 

 

 
 

We believe your success should be measured not just by 
your financial well-being, but by how confident you feel 
about your future. Our mission is to help you reach your 
financial goals through the development of a wealth 
management plan based on personalized, knowledgeable 
advice. 
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BUY A BRICK...
     FOR THAT      
        SPECIAL SOMEONE!

TO A BETTER
COMMUNITY WHILE
CELEBRATING
LOVED ONES!
Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 
installed once a month, so 
order yours today! Gift 
certificates available.

For more information,
call Jeremy Collette at (954) 468-1541
or email bricks@goriverwalk
Visit www.GoRiverwalk.com
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For more information, call (954) 828-5363
or visit parks.fortlauderdale.gov/starlight.

NOW THROUGH AUGUST 11, 2023
FRIDAYS, 7 - 10 PM AT HOLIDAY PARK

E. Sunrise Boulevard and Federal Highway

LIVE MUSIC UNDER THE STARS!

@playlauderdale
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FRIDAY NIGHT 
SOUND WAVES

What’s better than shopping for fresh produce, homemade and
artisinal objects and handcrafted wares with the sun above and
an ocean breeze to your back?
Shopping for all that and more on us! 

Follow #theMKT and #theLOOP on Instagram and Facebook
and register to win your share of $500 in our Summer Lovin’ 
Gift Card Giveaway. Weekly winners will receive $50 in gift
cards to redeem at any of our rotating market vendor booths
July 1 through September 23. View sweepstakes rules and the
entry form at theloopflb.com/summer-lovin

INFINITE EXPERIENCES FOR EVERYONE UNDER THE SUN

Las Olas Oceanside Park provides locals & visitors the opportunity
to bond with their four-legged friends this summer, with the return
of the popular Movies by Moonlight series. The monthly “Dog Days
of Summer” lineup continues in July and August with the true-life
story of heroism, Megan Leavey (July 28) and heartwarming, The
Art of Racing in the Rain (Aug 25) in honor of National Dog Day.

With activities beginning at 5pm, those heading to Fort Lauderdale
Beach will have numerous options to while away the hours before the
movies start at sunset, including a people and pet marketplace and
pet-friendly activities. Look for pup-up suprises, contests and more
when registering at theloopflb.com. 

Free to the public, Movies by Moonlight is co-sponsored by the 
City of Fort Lauderdale Beach Improvement District (BID) 

Dog Days of Summer June 24 marked the start of National Self-Care Month, which
ends with Self-Care Day on July 24. This day is symbolic as an
important reminder that self-care can be practiced “24 hours
a day/7 days a week”. During the month, people are encouraged
to find ways to incorporate self-care in their daily routine, and
learn more about how it can make a di�erence in one’s lives.
One way to practive self care and community connections is at
the Sunset Salutations New Moon Rooftop Experience atop
the Las Olas Beach Garage. The star-filled evening of music
movement, receiving and giving, o�ers magical views of the city
skyline as the sun falls to the west. The community gathering is
an open invitation to all to come as you are, and receive all you
deserve. Learn more and register at theloopflb.com

JULY IS ... National
SELF CARE MONTH

#stayintheloop in JUly

JULY: APRES YOGA WITH SUJA Select Saturday’s
JULY 2: ONEBLOOD BLOOD DRIVE 10am - 4pm
JULY 4: 4TH OF JULY SPECTACULAR 12 - 9pm



MOTIVATE • ACTIVATE • PARTICIPATE
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IN PARTNERSHIP WITH
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MISSION STATEMENT

To be the catalyst in building and 
nurturing Riverwalk & the Riverwalk 

District as a vibrant community 
connected by the New River.
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#1AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

IN FORT LAUDERDALE

1 BEDROOM 1 BATH | $350,000
This spacious 1 bed 1 bath is centrally located in downtown Fort 
Lauderdale in the Las Olas by the River gated complex with resort style 
amenities. Enjoy the large pool and sundeck, spa, and club room all in 

close proximity to the famous Las Olas, Restaurants and shopping.

ASHLEY NORTH | $1,495,000
3 BEDROOM + DEN 3.5 BATH

Right on the water! One of the largest 3 bedroom 3.5 bathrooms floor plans 
in the building. Direct eye-level river views from the oversized terrace, 
bringing the boating activity right to your balcony. Beautiful glossy tile floors 
throughout, master wing with an eastern exposure over the river. Unique 
to this residence, parking space & storage are on the same level as the unit.

CHAMPAGNE
2BEDROOMS + OFFICE 2.5 BATHS

Estate Sale! Unobstructed views, marble floors throughout, and two terraces, 
one directly over the river and the second is a unique oversized tropical 
lanai. Over 2100 interior square feet, spacious and ready for your designer! 

CHAMPAGNE
2 BEDROOM + DEN 2.5 BATH

Panoramic ocean, city & river views from every room in this high floor 
residence. This is a flow through unit with east & west exposures offering 
the best of both worlds, sunrise over the water & sunsets over the city. 

Gourmet kitchen with an array of high-end appliances. 

BRADFORD
2 BEDROOM 2 BATH

Exceeding your expectations from this 18th floor Bradford model 
with Ocean, Intracoastal, river & city views! Light & bright, this split 
bedroom floor plan offers over 1600 sq. ft. of spacious living areas & 
an expansive terrace with the views you have been waiting for. Marble 
floors throughout, a thoughtful design connects every room to the terrace 
through floor to ceiling glass sliders, making for an easy transition 
from indoor to outdoor space. The master suite is complete with a deep 

soaking jacuzzi, dual vanity, private lavatory and marble shower

JUST SOLD!

COLUMBUS | $1,395,000
2 BEDROOM + DEN 3 BATH

This 25th floor river facing Columbus flow thru floorplan in the Las Olas 
Riverhouse is over 2,400 square feet and features numerous upgrades 
throughout including a private elevator foyer, double door entry, and 

floor to ceiling glass and 2 terraces.
 

LEXINGTON
2 BEDROOM 2.5 BATH

This stunning high floor Lexington model with sunrise & sunset river views 
in the landmark Las Olas River House. Private elevator, beautiful marble 
floors throughout with 9 ft ceilings, custom gourmet kitchen, open floor 
plan with top-of-the-line finishes, walk in closets 2 large marble terraces.

CHELSEA
2 BEDROOM 2.5 BATH

Gorgeous north-western sunset river views! This 25th floor Chelsea 
floorplan features rounded floor-to-ceiling windows throughout, marble 
and tile flooring, a spa inspired master bathtroom and a gourmet kitchen 

with stainless steel appliances.

1 BEDROOM | $679,000
This Highly Desirable river front one bedroom one bath unit is a true 
gem! A rare find in all of downtown with DIRECT RIVER VIEWS! This 
is your opportunity to own the perfect pied-à-terre, right on the river, 

located in the heart of Las Olas. 

JUST SOLD!

UNDER CONTRACT

JUST SOLD!
LAS OLAS 
BY THE RIVER

UNDER CONTRACT



D'ANGELO

JOHN D’ANGELO  |  DANGELOREALTY.COM  |  (954) 463-9881

WE HAVE SOLD OVER 1400 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property! 

SUNGARDEN | $519,500
High floor 1 bedroom 1 bath with amazing city, sunset and ocean views! Open living/
dining area,gourmet kitchen with counter seating, granite countertops, beautiful tile 
flooring throughout, floor to ceiling impact windows with glass balcony, new a/c 
unit & washer/dryer. The spacious bedroom has 2 closets including a walk-in and 

can accommodate a king-size bed.  

Call us today to schedule a showing or list your property! 

2BEDROOM 2 BATHS
RARE, SPECTACULAR and Furnished! This RIVER FACING HIGHLY 
UPGRADED residence features modern flooring, all new appliances, 
marble walk-in showers, and more! Tenants in place until Feb 2024.

  

1 BEDROOM 1 BATH
River facing 1 bedroom 1 bathroom with a terrace providing river & ocean 
views from every room! Open living areas, granite counter tops, stainless 
appliances, new hunter Douglas window treatments, newer A/C and water 
heater, walk to famous Las Olas with all new restaurants, art galleries, 

and new Greenwise market.  

CHELSEA 2/2.5 Fully Furnished, Spectacular Views of the City   
SOHO 2/2 High Floor Split Bedroom Plan with River and City 

$7,200
$5,300

MOONGLOW 2/2 Directly on the River Views, Fully Furnished  
SUNGARDEN 1/1 Fully Furnished, Tile Floors Annual Lease  

$5,300
$3,000

2 BEDS 2 BATHS Furnished Off Season                               
2 BEDS 2.5 BATHS Furnished 1 Year Lease Corner Unit
1 BED 1 BATH Unfurnished 1 Year Lease Pool Deck View

$3,400

$3,795

$2,600

SEAVIEW | $1,100,000
Stunning High-Floor Corner Unit with amazing ocean, river & cruise 
ship views. 3 bedroom 2 bathroom. Features a large eat-in kitchen with 
granite countertops and washer and dryer in unit. The Watergarden 
is a full service building with 5 star lifestyle amenities in the heart of 

Downtown Fort Lauderdale.    

RIVERSIDE | $999,000
Stunning 2 bedrom 2 bathroom plus den! Over 1,615 sq. ft. featuring 10 
foot ceilings, a split bedroom floor plan, a large terrace with access from 

both bedrooms, and floor to ceiling impact windows.  

MOONGLOW
Spectacular high floor 2 bedroom 2 bathroom southeast corner! 
Spacious split bedroom floor plan featuring impact windows, a 
large balcony with outstanding views of the river, city and ocean.

MOONGLOW | $995,000
Highly Desired 2bedroom 2bathroom floor plan with expansive balcony. 
Split bedroom floor plan features white quartz kitchen, wood floors, 

custom lighting and closets, and much more!

RIVERSIDE | $849,000
2 bedroom 2 bathroom plus den! A split bedroom floor plan, featuring 10 
foot ceilings, tile floors, a large terrace with access from both bedrooms, 
floor to ceiling impact windows and washer and dryer in the unit. 

STARDUST | $875,000
Unobstructive river and ocean views from this 2 bedroom 2 bathroom 
split bedroom floor plan featuring floor to ceiling glass windows, 
hardwood floors, granite kitchen, separate dining area and amazing 

views from every room!

SEAVIEW
Gorgeous 3 bedroom 2 bath completely remodel SE corner, most desirable 
“04” stack with direct river & ocean views, designer finishes include 
24x48 Italian porcelain tile, large eat in kitchen, quartz countertops, new 

stainless appliances, full tile back splash and custom lighting. 

JUST SOLD!

LAS OLAS CONDOS FOR LEASE

JUST SOLD!

WATERGARDEN

SYMPHONY

LAS OLAS RIVERHOUSEJUST LISTED

2 BEDS 2 BATHS Pool view Split Bedroom with Annual Lease                 $2,800

LAS OLAS BY THE RIVER

JUST LISTED

UNDER CONTRACT

UNDER CONTRACT



F R O M  T H E  B O A R D

BY RICHARD RODRIGUEZ
Riverwalk Fort Lauderdale Chair

ACTIVATING THE RIVERWALK
FROM FUN EVENTS TO A SIMPLE STROLL, JOIN US ALONG THE RIVERWALK
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Riverwalk is a membership-based organization 
dedicated to assuring greenspaces and 
infrastructure of our parks in the Riverwalk 

district are monitored and reported for improvement. 
� e Riverwalk pedestrian walkway is nearing 
completion with only a small number of segments 
on the south side to be completed. � is was a task 
established in 1988 and we are most proud of the 
continued progress of that citywide initiative. 

� e identi� cation and hosting of events that draw 
the public, as well as partnering with others, creates 
a wide variety of opportunities. We participate with 
the City in reviewing special event applications and 
assuring compliance with the City-approved site plans 
and procedures. � is type of compliance sets the stage 
for a smooth-running event that is enjoyed by all.

Over the years, Riverwalk has hosted a myriad of 
events: Seafood Festival, Burger Battle, Chili Cook-o� , 
Fall Festival, Light Up Lauderdale, and many, many 
more. We have hosted Color Run for more than eight 

years, and we have participated in the St. Patrick’s Day 
Parade, for which we poured beer. We have partnered 
with more than 30 other charities and business 
partners to o� er variety and to assist in fund raising 
for them. We routinely walk Riverwalk and report 
issues to the City that need to be addressed.  We o� er 
for sale etched bricks so individuals may recognize 
events and loved ones. We hang banners each year to 
let our city businesses and partners show their support 
for downtown and Riverwalk. 

� rough grants, sweat-equity, partnerships with 
businesses and other organizations, we have installed 
art in public places, exercise equipment, water 
fountains, recycle bins, large planters, and playground 
equipment.

As the current board chair, I encourage you to get 
involved with membership, volunteer or participate on 
one our committees to help maintain our park space, 
identify new opportunities, and suggest more unique 
ways to host events.  
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE 
REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES TO BE FURNISHED BY SELLER TO A BUYER OR LESSEE. Prices, terms and availability 
are subject to change at any time without notice. All photographs and renderings of improvements are conceptual only and do not presently exist. Actual improvements, including furnishings, 
fixtures, recreational facilities and amenities, may vary from those shown and views may not be available from all units. This is not an offer to sell or solicitation of offers to buy the condominium 
units in states where such offer or solicitation requires prior qualification if such prior qualification has not been obtained. For New York Residents: THE COMPLETE OFFERING TERMS 
ARE IN A CPS-12 APPLICATION AVAILABLE FROM THE OFFEROR, KT SEABREEZE ATLANTIC LLC, a Florida Limited Liability Company, 105 NE 1st street, Delray Beach, FL 33444. 
FILE NO. CP21-0086. For New Jersey Residents: THIS ADVERTISEMENT IS A SOLICITATION FOR THE SALE OF UNITS IN SELENE CONDOMINIUM: N.J. REG. NO. 21-04-0005.

Selene Oceanfront Residences’ two landmark towers are Fort Lauderdale Beach’s tallest new 
address and a beacon of oceanfront luxury living. Spacious open-concept floorplans take 
full advantage of spectacular Atlantic Ocean and city skyline views through iconic walls of 
glass and private terraces. Resort-style amenities include an elevated pool deck, fire pits, 
social gathering lounges, and more. Selene’s premier location is minutes from Downtown Fort 
Lauderdale’s vibrant shopping, dining, and entertainment districts. 

PRESENTATION GALLERY LOCATED ACROSS FROM THE GALLERIA MALL
2591 E. Sunrise Blvd., Fort Lauderdale, FL 33304 | 954-833-1911| SeleneFTL.com
2- to 3-Bedroom Residences from $2.7 Million

SEE FORT LAUDERDALE 
BEACH IN A WHOLE  
NEW LIGHT
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FILE NO. CP21-0086. For New Jersey Residents: THIS ADVERTISEMENT IS A SOLICITATION FOR THE SALE OF UNITS IN SELENE CONDOMINIUM: N.J. REG. NO. 21-04-0005.

Selene Oceanfront Residences’ two landmark towers are Fort Lauderdale Beach’s tallest new 
address and a beacon of oceanfront luxury living. Spacious open-concept floorplans take 
full advantage of spectacular Atlantic Ocean and city skyline views through iconic walls of 
glass and private terraces. Resort-style amenities include an elevated pool deck, fire pits, 
social gathering lounges, and more. Selene’s premier location is minutes from Downtown Fort 
Lauderdale’s vibrant shopping, dining, and entertainment districts. 

PRESENTATION GALLERY LOCATED ACROSS FROM THE GALLERIA MALL
2591 E. Sunrise Blvd., Fort Lauderdale, FL 33304 | 954-833-1911| SeleneFTL.com
2- to 3-Bedroom Residences from $2.7 Million

SEE FORT LAUDERDALE 
BEACH IN A WHOLE  
NEW LIGHT
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A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale
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Fort Lauderdale is a “City on the Rise” and as such 
experiencing many changes. We see long-planned 
construction coming to fruition, infrastructure 

projects making great strides, transportation issues 
being addressed and of greatest importance – 
addressing the very clear, sea-level rise and a change in 
storm patterns. 

 With the recent spate of serious rainfall, planning 
could not anticipate the amount of rain that fell 
during the recent storm that caused � ooding and a 
clear overload of the water management and storm 
systems. � e City has already implemented several 
safeguards and has dedicated resources to identifying 
and rectifying shortfalls in our systems. � e current 
Commission has directed sta�  to explore options that 
will make a clear and positive impact.

We continue to hear about opportunities at some of 

our larger parks for changes, fresh approaches to use 
and partnerships that will bene� t both the public and 
the City. Public input continues to be received before 
� nal decisions are made.

In a city of our size and with the diversity of needs, 
approaches for change are sometimes di�  cult as a “one 
size � ts all” doesn’t work. City Manager Greg Chavarria 
has continued to challenge and encourage his team to 
� nd the appropriate solution for the need and bring it 
forward for implementation.

As we enter the budget period at City Hall, we 
continue to advocate on behalf of parks for more 
greenspace and better use of the existing ones. As the 
demographics in our communities are changing, the use 
of parks is also changing and as a city we need to stay 
ahead of the game. We hope that you will encourage our 
Commission to continue to identify and acquire more 

greenspace – especially in our urban core.
As we move into summer, lots of great things 

are planned throughout the City and we hope 
that you will join Riverwalk to celebrate our 
City. Events are listed in our calendar at the back 
of the magazine and on our website (for a more 
comprehensive listing). Celebrate summer, enjoy 
our many amenities in the City, take a staycation 
and return to some of those spots you haven’t 
visited for a while and try out some of the new 
ones.  

SUMMER IN THE CITY 
TAKE ADVANTAGE OF OUR PARKS AND EVENTS THIS SUMMER

Riverwalk and 
our residents 

salute the Florida 
Panthers on a 

great run for the 
Stanley Cup.  

Thank you for 
shinning a great 
spotlight on our 

city 
and state.
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900 N OCEAN BLVD, POMPANO BEACH, FL 33062   |   SALES  954.364.3911   |   CASAMARBEACH.COM



R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

RASHELLEE HERRERA
RNB CAPITAL

 I'm Rashellee, the founder/president of RNB Capital, a South 
Florida CPA � rm specializing in helping businesses achieve 
lasting pro� tability and positive cash � ow. My mission is to 

contribute to a world where our livelihoods are secure. Successful businesses are 
the driving forces behind the economy, and I aim to help them � ourish. 

My passion for business ignited when I took my � rst accounting class in high 
school. I pursued accounting and marketing in college and obtained certi� cations 
as a certi� ed public accountant, certi� ed information systems auditor, certi� ed 
internal auditor, certi� ed fraud examiner, and certi� ed chief audit executive. With 
this diverse background, I've worked with organizations of all sizes, from startups 
to Fortune 200 corporations. I've provided valuable � nancial and operational 
insights to enhance their e�  ciency and scalability.

Now with RNB Capital, my goal is to extend these capabilities to small 
businesses, helping them create and capitalize on growth and pro� tability 
opportunities. We o� er a range of services including our Optimized Financial 
Solutions 360, Regulation Crowdfunding Financial Reviews for startups, 
bookkeeping and business tax solutions.

Beyond my professional endeavors, I enjoy traveling, playing or watching tennis, 
developing my Spanish-speaking skills, and enjoying the beauty of Riverwalk in 
Fort Lauderdale. I joined the Riverwalk community to contribute to its growth 
and success. With its variety of restaurants, businesses, and beauty, it's a true 
staple that o� ers numerous amenities and opportunities.

TRUSTEE MEMBER 

ANDY ROGOW
ISLAND CITY STAGE

 I'm the founding artistic director of Island City Stage. Now 
approaching my 25th year in Florida, I arrived in South Florida 
back in 1998 to become the artistic director of the much-

beloved Hollywood Playhouse. While there, I directed Sally Struthers in Always, 
Patsy Cline and Avi Ho� man in Fiddler on the Roof. I also directed the original 
production of Steve Solomon's My Mother's Italian, My Father's Jewish and I'm in 
� erapy, which has played the Broward Center numerous times.

Now in its 11th season, Island City Stage has presented over 50 productions
featuring professional artists who have worked on Broadway, in national 
tours and regional theaters across the country. My productions have earned 
numerous awards and nominations including two Carbonell Awards for Best 
Production of a Play. 

My education includes earning a BFA in theater from NYU and an MFA from 
the University of Nevada, Las Vegas. I have been an active member of the GLBX 
Council at the Greater Fort Lauderdale Chamber of Commerce and am currently 
co-chair of the Silver Palm Awards. 

I am excited to be a new member of Riverwalk and look forward to working 
with and serving the many amazing businesses, cultural organizations and people 
that make it such a vital part of our community.

CORPORATE

Marc Giarratano and Kelly Desroches 
Tower Club Fort Lauderdale

EXECUTIVE

Keith Costello
Locality Bank

TRUSTEE

David Beckey

Timothy Bryant and Juliet Roulhac
Florida Power and Light Company

Caroline Carrara
Balistreri Real Estate

Nectaria Chakas and Michael Alamo
Lochrie and Chakas P.A.

Amanda Coleman
The Hungry Dutchman 

Pamela Dalton
American National Bank

Debbie Danto and Craig Danto
Danto Builders LLC

Roger Edwards and MaryAnn 
Edwards
Vista Mar Realty Group

Rashellee Herrera
RNB Capital LLC

Brewster Knott
YachtSalesInternational.Com

Robert Lochrie and Brooke Lochrie
Lochrie and Chakas P.A.

Steve McAleer
The Agency

Lewis Rasmussen
Brown and Brown

Jacquelyn Scott

INDIVIDUAL

Kathleen Cohn
Jill Masur
Edward and Ellen Murphy

WELCOME

Members of Riverwalk Fort 
Lauderdale express their support 
and join us in our mission of 
building a vibrant community. 
Riverwalk supports Downtown’s 
diverse, mixed-use community 
of arts and entertainment 
establishments along with business, 
residential, judicial, educational, 
and marine interests. 
TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP

THANK YOU RAY GLOVER FOR NEW 
MEMBERSHIP REFERRALS 
NEW AND RETURNING MEMBERS
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MAKE A PLAN BUILD A KIT STAY INFORMED

ARE YOU READY?ARE YOU READY?ARE YOU READY?
 NOW  NOW  NOW  NOW  NOW  NOW IS THE TIME IS THE TIME IS THE TIME TO PREPARE! TO PREPARE! TO PREPARE! 

Hurricane Season is from June 1 to November 30

BE PREPARED!
Visit fortlauderdale.gov/hurricane to learn about preparing an emergency 
plan; assembling a disaster supply kit; steps to take before, during and after 
a storm; preparations to protect property, boats, and pets; generator safety; 
procedures for those with special needs; and much more.

BE PREPARED!
Visit 
plan; assembling a disaster supply kit; steps to take before, during and after 
a storm; preparations to protect property, boats, and pets; generator safety; 
procedures for those with special needs; and much more.

STAY INFORMED! 
Get notifications from the City right to your phone via, text, call, 
or email. Sign up for ALERT FTL at fortlauderdale.gov/alertftl or 
contact our 24/7 Customer Service line at 954-828-8000.



R I V E R W A L K  E X C L U S I V E S

RIVERWALK CHOCOLATE AND WHISKEY TASTING 
Riverwalk Fort Lauderdale celebrated World Whiskey Day a little early on May 19 as it hosted the Art of Chocolate 

and Whiskey at the Fort Lauderdale Woman’s Club. Special thanks to Hof 's House of Sweets for their delectable 
chocolate treats, Con Murphy’s Ocean Bar and Grille, and Primo Liquor for its amazing whiskey selections as well as 
Ellis Connects and Yacht Sales International.
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Sean Roni, Vincenzo Attenasio, Adriana Resendez 
and Tina Akhavan

Luna Blake and Alexander Esmurria

Ornella Verano and Jodi TannerRick Maglioni and Safeea Ali Joyell Duff with sponsor 
Con Murphy’s Ocean Bar

Aliye Dermendzhy and 
Adelina Zghiban

Michael Johnston and 
Paulo Andalaft

Ed Murphy and Eric Bader Amy Mahon presenting Hof's 
House of Sweets

Victoria Flores and Nathan King

Brewster Knott and Maria Subrath, 
representing Yacht Sales International

Carol and John TraczHelen and Martin Stern and Matthew McKean
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SATURDAY, JULY 22, 2023 • 2 pm - 6 pm
ESPLANADE PARK

400 SW 2nd Street, Fort Lauderdale, FL 

SATURDAY, JULY 22, 2023 • 2 pm - 6 pm
ESPLANADE PARK

400 SW 2nd Street, Fort Lauderdale, FL 
Indulge in mouthwatering tacos from some of the best South Florida food trucks

and restaurants all while enjoying refreshing cocktails and lively music

Register at tinyurl.com/RWTACO23
For sponsorship opportunities contact Riverwalk Fort Lauderdale at (954) 468-1541

Indulge in mouthwatering tacos from some of the best South Florida food trucks
and restaurants all while enjoying refreshing cocktails and lively music

Register at tinyurl.com/RWTACO23
For sponsorship opportunities contact Riverwalk Fort Lauderdale at (954) 468-1541

SPONSORS



Hey Fort Lauderdale! Envision a city where the tra�  c 
� ows smoothly like butter, and the streetlights turn 
on and o�  automatically, waste is managed e�  ciently, 

and monitoring our streets reduces crime. It sounds like 
something from a movie. But using innovations to build 
smart cities can be Fort Lauderdale’s future.

What are smart cities? I'm glad you asked. Smart cities 
are brilliant cities that use data analytics and digital tools 
to enhance every aspect of city life and function, from 
tra�  c � ows to waste management to public safety. As cities 
worldwide continue to grow and evolve, many are turning to 
the newest technology to help them become more e�  cient, 
livable, and sustainable. 

If this sounds like a future you want for you and your 
children, buckle up, and let's explore some of the wonders 
that innovations can bring! Yes, Fort Lauderdale is a 
beautiful and forward-thinking city; however, strategic and 
innovative ideas of state-of-the-art technology could make 
Fort Lauderdale the city others will emulate.

Let’s talk about lights! Implementing a smart lighting 
system that adjusts the brightness of streetlights based on 
the time of day and the amount of pedestrian and vehicle 
tra�  c can reduce energy consumption and costs while also 
improving safety and visibility for drivers and pedestrians at 
night. � is in turn can make Fort Lauderdale a much safer 
place for all of us, easing some of the everyday worries of life.

But that’s not all — making Fort Lauderdale a smart city 
includes using technology to enhance waste management 
e�  ciency. One way is to implement smart trash cans, 
which can identify when they are full and need to be 

emptied. Utilizing such 
data analytics to optimize 
waste collection routes can 
make waste management 
manageable citywide. 

I have more innovative 
ideas to improve our daily 
experience. Consider 
innovative ideas that could 
improve our city's busiest streets. � ink of that same street 
clear and congestion-free, by implementing smart tra�  c 
management systems to reduce congestion and improve 
tra�  c � ow. Smart tra�  c management systems will help 
streets such as Rubin Stacy Memorial Boulevard and 
improve the Fort Lauderdale driving experience.

I have one more smart city idea to share: deploying several 
smart technologies, such as cameras and sensors mounted 
on the streetlights. � ese cameras and sensors could help 
to reduce crime by reducing illegal activity by up to 40 
percent, delivering emergency response times 20 percent to 
35 percent faster, and reducing accidents and fatalities. All 
this could help you sleep peacefully, knowing the city of Fort 
Lauderdale has your best interest at hand. 

Now that we've explored some exciting and innovative 
ideas for making Fort Lauderdale a more intelligent, 
connected, and sustainable city — from innovative lighting 
systems to streetlight sensors — the possibilities are endless. 
But the real question is: how can we make these ideas a 
reality? � e answer is clear as day: embracing the future of 
smart cities and working together to make it happen.  

THE SMART CITY  
THE TECHNOLOGY TO MAKE FORT LAUDERDALE MORE EFFICIENT

F R OM T HE  C I T Y
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BY VICE MAYOR AND DISTRICT 3 COMMISSIONER PAM BEASLEY-PITTMAN
 City of Fort Lauderdale

2 0      J U LY   2 0 2 3   •   G O R I V E R W A L K . C O M



954.616.MOVE

Each franchise is independently owned and operated. | U.S. DOT No. 1336508

CAN GET YOU THERE.
®



As the Florida Panthers played in the Stanley Cup Final for the � rst 
time in 27 years, this past month was a special moment to celebrate 
Downtown Fort Lauderdale on the national stage. All the excitement 

for the Panthers created a unique opportunity to boldly announce that 
our city has arrived.

With the shared success of Downtown and the Panthers, the team is 
becoming a key part of our city’s identity. Following this remarkable run 
and looking ahead to the team’s upcoming 30th anniversary season, I 
invite you to take a moment to re� ect on just how far Downtown and the 
team have come.

Downtown Fort Lauderdale is the heart of Panthers territory. Our 
city is an emerging hockey paradise and the Panthers have truly become 
Downtown Fort Lauderdale’s team. Buildings up and down Las Olas were 
lit up in red on game nights and our restaurants and bars were � lled to 
the brim with Panthers fans cheering on the team at watch parties! 

� is moment for the Florida Panthers was decades in the making 
and began with founding owner Wayne Huizenga moving the team to 
Broward County in the late 90s. Wayne hoped that the Panthers and 
Downtown Fort Lauderdale would one day rise to greatness, together. 

When the Panthers � rst moved to Greater Fort Lauderdale, 
Downtown had virtually zero residents. We’ve come a long way in just 
a handful of decades and have become a vibrant 18-hour city, and now 
are regularly in conversations with hot destinations like Austin and 
Nashville. Our city is reaching new heights due to its enduring appeal 
and livability. Downtown Fort Lauderdale is now 25,000 residents 
strong with young professionals and families increasingly opting to live 
in the center of it all. 

One way major cities announce their arrival as a world-class 
destination to live, work, and play is to demonstrate sustained success 
both on and o�  the ice. � e Florida Panthers are achieving that 
goal under the leadership of Vincent Viola and Matt Caldwell, and 
our incredible roster of winning players, many of whom call Fort 
Lauderdale home. 

� e connection between Fort Lauderdale and the Panthers will continue 
to grow once the team moves into its new practice facility in Holiday Park. 
I can’t wait to go skating there once this amazing amenity opens! Between 
the growth of Downtown and the success of the Panthers, it’s no wonder 
national media outlets like the Wall Street Journal are highlighting Fort 
Lauderdale as an emerging Sun Belt hockey haven.

Moments like this year’s Stanley Cup series create bonds that will bind 
our city together for generations to come. Great cities on the rise tap into 
these moments and they become part of our DNA, making it clear now that 
the Florida Panthers are essential to the soul of our community. Downtown 
Fort Lauderdale is so proud of the Florida Panthers. Go Cats!  

DECADES IN THE MAKING  
DOWNTOWN FORT LAUDERDALE AND THE FLORIDA PANTHERS

BY JENNI MOREJON
 President and CEO, Fort Lauderdale Downtown Development Authority

DO W N T O W N DE V EL OP MEN T  A U T HOR I T Y
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F O R T  L A U D E R D A L E

Available only at Belmont Village, Circle of Friends® was 

pioneered to curb the effects of cognitive decline through 

a unique program that builds brain fitness. Developed by 

a nationally recognized gerontologist, Circle of Friends® is 

rooted in evidence-based research in collaboration with 

the nation’s top universities. And it works. Residents enjoy a 

rich, therapeutic program of physical and mental activities 

designed to maintain brain function and build self-esteem.

BELMONT VILLAGE IS
OUTSMARTING MEMORY LOSS

BelmontVillage.com/FortLauderdale  |  954-906-2872

©2023 Belmont Village, L.P. | ALF #AL13484

When you become a member of Riverwalk Fort 
Lauderdale, you are not just showing your support for 

a valuable community asset, you also receive some 
great benefits in return. These benefits include 

invitations to exclusive receptions held at unique 
locations around the city and a listing in Go 
Riverwalk magazine. Members also receive 

discounts on hotels and attractions across the U.S.

Support Riverwalk and you                  
support your community!

For more information, go to www.GoRiverwalk.com/membership
or call (954) 468-1541 or email membership@goriverwalk.com

MEMBERS MAKE
IT POSSIBLE!
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T R A N S P O R TAT I O N
BY KAREN WARFEL
City of Fort Lauderdale

Transportation Planning Division Manager

INNOVATION IN SIGNAL TECHNOLOGY  
HOW INTELLIGENT SIGNS HELP WITH TRAFFIC FLOW

A  priority of the City Commission has been to 
improve vehicle tra�  c � ow throughout the city. � e 
City’s Transportation and Mobility team has been 

working on making improvements with our agency 
partners of Broward County, which maintains our tra�  c 
signals, and the Florida Department of Transportation 
(FDOT), which owns most of the major roadways within 
our city. � ese initiatives are both small and large and 
are o� en focused on innovation in technology that allow 
improvements to be made in a meaningful way.

As an initiative of the City’s Transportation and 
Mobility Department, last summer the City entered into an 
agreement with FDOT to place Intelligent transportation 
system (known as Bluetooth/BlueTOAD) devices along 
FDOT controlled roadways within the City of Fort 
Lauderdale including Broward Boulevard, Davie Boulevard 
and U.S. 1/Federal Highway, to name a few. � ese devices 
collect information that measure the distance, time and 
speeds that vehicles travel at any given time between 
BlueToad devices. � e information is automatically 
collected from vehicles with enabled Bluetooth systems and 
aggregated to analyze tra�  c patterns and trends.

� is equipment is what provides the data on the 
digital signs letting drivers know how long the 
travel time will be on a corridor such as on Broward 
Boulevard, monitoring real-time travel conditions, using 
the trends in the data to develop needed changes, and 
providing the data during events to adjust signal timing 
and in� uence detour plans based on real-time data.  

� e Transportation Department uses this data 
regularly, but one of the most signi� cant examples of 
how the data has been used to spur innovation is when 
the Henry H. Kinney Tunnel had full closures last year. 

� e BlueToad data was 
used as part of FDOT’s 
Smart Work Zone 
initiative for this project. 

� e origin-destination 
data was used, which 
showed the path of 
vehicles traveling in and 
out of the Downtown 
and which streets drivers 
tend to choose — for instance, comparing the percentage 
of vehicles coming in from I-95 on Davie Boulevard and 
how many choose Andrews Avenue vs. Southeast � ird 
Avenue to access Downtown. � is information was 
then used to make decisions on the detours to attempt 
to reduce overloading on the corridors that already are 
the preference, therefore a more creative detour was 
established to balance the volumes to detour. 

Additionally, the data was then used during the 
closures to monitor the conditions and to adjust the 
signals at key intersections to help reduce congestion. 
Key intersections like Broward Boulevard and 
Northeast � ird Avenue were frequently monitored 
and adjustments were made to improve � ow as much as 
possible however since there were high volumes north/
south, east/west, and signi� cant pedestrian volumes 
there were o� en limits to the level of change that could 
be made. However, without this real time data that 
can be accessed remotely, conditions would have been 
signi� cantly worse and much more di�  cult to � x.

� e amount and quality of the data that is collected 
through technology has been transformational for 
the transportation industry. � e data is being used 

to provide information to 
transportation professionals to 
in� uence decisions in a way that 
the transportation � eld never 
could without a very labor-
intensive data collection process 
that was previously very costly. 
� ere is still o� en nothing better 
than sitting out on a corner 
watching what is happening, 
but in many cases innovation in 
technology can bring us to the 
next level.  
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LAWN GAMES • COLD BEER • FOOD TRUCKS • LIVE MUSIC

LET’S GET FUNKYIN THE PARK
• Jumbo-sized lawn games

• Beverages by Funky Buddha

• A selection of South Florida’s
f nest food trucks

FREE EVENT
AUGUST 11
5PM – 9PM



The more time I spend 
in Broward County, 
the more I am in awe 

of its many diverse arts 
and culture organizations. 
While these groups are 
integral to sustaining a 
thriving arts community, 
they would not be complete 
without the creativity, hard 
work, and artistic output 
of the many amazing 
artists who call Broward 
home. � ese talented 
actors, musicians, painters, 
dancers, and poets, � ll 
our venues, stages, and 
concert halls, forming the 
foundation of Broward’s 
cultural landscape.

Recognizing the important role of artists in sustaining 
a thriving arts community, the Broward Cultural Division 
o� ers a range of grants to empower local artists and 
foster artistic excellence. Our aim is for these grants to 
serve as catalysts for growth, enabling artists to push 
artistic boundaries, create new and impactful works, and 
strengthen our arts community.

� e Cultural Division o� ers two types of Artist 
Support Grants. Each was established to provide � nancial 
investment directly to individual artists. Broward-based 
artists of all disciplines are encouraged to apply. 

Here is some helpful information about both of 
our current artist grant programs, including relevant 
application details, application workshops, and deadlines. 

Artist Support Grants: Nurturing Artistic Development
Artist Support Grants, o� ering up to $3,000, are aimed 

at assisting artists in various stages of their careers. With a 
focus on supporting artists' ongoing practices, professional 
development, and career advancement, these grants 
provide direct funds to individual artists of all disciplines 
for projects that include a public event. 

� e deadline to apply is Friday, Aug. 4, 2023. Learn 
more by attending an upcoming virtual workshop:
•  Wednesday, July 5 – Artist Support Application 

Workshop 
•  � ursday, July 13 – Artist Support Application Workshop 

Innovation Grants: Embracing the Power of Experimentation
$10,000 Innovation Grants, which are presented in 

partnership with the Community Foundation of Broward, 
are designed for professional and established artists who 
wish to embark on innovative or experimental projects. 
� ese grants provide artists with unique opportunities 
to explore uncharted territories, challenge conventional 
norms, and push the boundaries of their artistic practices. 
Innovation Grants are highly competitive, requiring artists 
to present a project that demonstrates originality, risk-
taking, and potential for signi� cant impact. Each selected 
artist is required to produce an event that is free and 
accessible to the Broward County public. 

� e deadline to apply for the next cycle is Tuesday, 
Aug. 1, 2023. Upcoming virtual workshops are scheduled 
for: 
•  Wednesday, June 28 – Artist Innovation Application 

Workshop 
•  Tuesday, July 11 – Artist Innovation Application 

Workshop 

Be sure to visit ArtsCalendar.com to register for these 
free workshops.  

C U LT U R A L LY  S P E A K I N G
BY PHILLIP DUNLAP 

Director, 
Broward Cultural Division

ARTIST SUPPORT GRANTS
OPPORTUNITIES FOR LOCAL ARTISTS – AVAILABLE THIS SUMMER
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BROWARD CENTER

JULY 10–AUGUST 4 JULY 17–AUGUST 11 JUNE 26–JULY 21

REGISTER TODAY! BrowardCenter.org/Camp 
954.468.2689 • camp@browardcenter.org

Online: BrowardCenter.org/SlowBurn • Phone: 954.468.3280
In Person: AutoNation Box Office • Group Sales 10+: 954.660.6307

 

OCTOBER 14–29, 2023

2023/2024 SEASON

DECEMBER 16–31, 2023

MARCH 23–APRIL 7, 2024 JUNE 8–23, 2024

FEBRUARY 3-18, 2024

Major support for the Slow Burn Theatre Company is provided by the Broward County Cultural Division, the Cultural Council, and the Broward County Board of 
County Commissioners. Sponsored in part by the State of Florida, Department of State, Division of Arts and Culture and the Florida Council on Arts and Culture.

5-SHOW PACKAGES STARTING AT $216 ARE ON SALE NOW!
SINGLE TICKETS AND DESIGN YOUR OWN 3+ SHOW SEASON AVAILABLE JUNE 8

See YOUR child LIVE  
on the BIG STAGE!



S M A L L  B U S I N E S S

A SWEET TOOTH SATISFACTION  
‘DOUGHNUT’ GET ME STARTED ON THE HOLLYWOOD DONUT FACTORY

BY MADELAINE K. BOYER

There's nothing quite like starting the morning with a 
cup of co� ee and a doughnut. But what’s even better 
is an artisan doughnut made fresh daily from a local 

family-owned shop right here in Fort Lauderdale. 
� at’s exactly what the brother and sister team, Bobby 

and Kat Palushaj, are doing with � e Hollywood Donut 
Factory. For the Palushaj siblings, the food industry is in 
their bones so it’s no surprise that when moving to Florida 
they wanted to continue the tradition. 

“We had family and friends in di� erent aspects of the 
food and hospitality business which meant I was kind 
of always around that industry,” Bobby said. “So, when I 
moved to Florida, I was looking for di� erent opportunities 
and then someone told me about a place in Hollywood that 
felt like exactly what I was looking for.” 

 � at place, in particular, was the original Hollywood 
Donut Factory which at the time was a small family-owned 
spot o� ering breakfast and lunch options as well as some 
doughnuts. A� er talking with the family, Bobby brought 
his sister Kat on and the two took over the restaurant. 

� at was two and a half years, and now the pair have 
expanded to opening their second and more doughnut 
forward location on Las Olas Boulevard. � e Hollywood 
Donut Factory o� ers a wide variety of doughnuts including 
the traditional raised doughnuts, � lled doughnuts, 
doughnut holes, and even cake doughnuts as well as high 
quality Italian style co� ee and espresso sourced from Italy 
by Bobby himself. Yet, what truly sets them apart is their 
extensive selection of doughnuts available. 

“We have anywhere between 60 and 70 di� erent types of 
doughnuts each day. A lot of shops try to focus on o� ering 

maybe eight to 10 specialty 
doughnuts, but we wanted 
to o� er a lot of old school, 
traditional doughnuts in a 
variety of � avors so there’s 
something for everyone to 
enjoy,” said Bobby. 

Even though 
Hollywood Donut puts 
a major focus on more 
traditional style doughnuts that doesn’t mean they can’t 
add some � air to their o� erings — for instance, their 
doughnut shots. Customers can choose from a few di� erent 
doughnut � avors and add a shot of dulce de leche, Nutella, 
or vanilla � lling on the side. “You get a syringe with your 
choice of � lling, and you can either squirt it on top, � ll in 
the doughnut to your liking, or squirt the syringe in your 
mouth. Not everybody likes a doughnut that's � lled so with 
this you have a choice,” he said.

� e best part, though, is that for customers looking for a 
delicious doughnut to satisfy that sweet tooth at any time, 
the doughnuts at Hollywood Donut Factory are always 
hand cut and made fresh every single morning. As for the 
doughnuts that aren’t sold by the end of the day, however, 
Bobby has taken it upon himself to partner with his local 
church to donate the remaining doughnuts to the homeless 
community in Fort Lauderdale. “We partner with my parish 
of St. Anthony's in Victoria Park and at the end of the day, 
our le� over doughnuts do not go in the garbage. Instead, we 
put them in bags which will then be distributed to di� erent 
homeless communities in the area each and every day.”    
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THE HOLLYWOOD 
DONUT FACTORY
Owners: Kat and Bobby Palushaj
Number of Employees: 5
Address: 610 E. Las Olas Blvd., 
Fort Lauderdale 
Phone: (954) 530-1370
Website: www.
thehollywooddonutfactory.com
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SEPTEMBER 23, 2023  |  12 to 4 PM
ESPLANADE PARK  |  400 SW 2ND ST.
For vendor and sponsorship information
please contact events@goriverwalk.com

SEPTEMBER 23, 2023  |  12 to 4 PM
ESPLANADE PARK  |  400 SW 2ND ST.
For vendor and sponsorship information
please contact events@goriverwalk.com

PRESENTS

C R A F T  B E E R S  •  C O C K TA I L S  •  W I N EC R A F T  B E E R S  •  C O C K TA I L S  •  W I N E

SPONSORS

An incredible afternoon celebrating craft beers, cocktails, 
and wine along Riverwalk  Fort Lauderdale. 

Food Trucks  |  Specialty Vendors  |  Music

SAVE THE DATE
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Y ou should have now made corrections to your 
business plan and be well on your way to successful 
execution of the three P’s.

If things aren’t playing out the way you thought, take 
a look at the three P’s – People, Process or Products. 
Everything we do in business comes down to the three P’s.

People
Recruit, hire and retain the best talent who match 

your culture. Some of the best employees I have hired 
may not have been the best at their cra�  but they were 
the best I could � nd who � t our culture. Sometimes you 
must compromise but avoid it if possible. If you do hire 
someone and there is con� ict or drama with others on 
your team you risk losing other talent.

Great entrepreneur and Fortune 500 business owner, 
H. Wayne Huizenga said to me when asked about a 
mistake he could recall, “I probably le�  one person on 
the team longer than I should have.”

Make decisions based on the best interest of the 
company. I have had to make many di�  cult decisions, 
face con� ict and change direction. At the time they were 
all to better the organization.

Set your employees on a path for success by placing 
them in the right roles and give them opportunities to 
learn new skills. Make sure your team is accountable to 
you and each other. 

Process
Operational e�  ciencies, more importantly lack 

thereof, can make or break a business. Know your 
overhead costs and constantly manage time. Check 
cash � ow daily. Ask for feedback from your team on 
process. Manage by walking around and celebrate those 
examples of e�  cient process management.

Right now I’m working on a new product launch. 
What I realized is I neither have the right personnel nor 
the process to bring it to market. Launching without all 
P’s being in sync spells disaster.

Product
You must have a strong and compelling product line 

to attract customers. Feedback is crucial. Without it you 
won’t be able to open new markets.

Continually conduct surveys and hold focus groups 
to identify customer trends. Monitor customer feedback 
through normal review channels like Google and others. 
If your rating is lacking � x it.

Look for ways to o� er products to your current 
customers. Gain prospects by joining organizations like 
the Greater Fort Lauderdale Chamber of Commerce. 
� is gives you the immediate bene� t of the Chamber 
brand which is like the Good Housekeeping seal of 
approval for businesses and connects you to new 
markets.

Find new pathways to o� er “new 
and improved” products to your 
current customers and incentivize 
sales with discounts of limited 
duration.

Right now I am incentivizing 
membership renewals and new 
members by o� ering everything 
from hotel packages to restaurant 
and attraction certi� cates for June 
only.

You are in control of your destiny 
and have unlimited potential as 
long as you continually review your 
business strategies related to the 
three P’s.    

BY DAN LINDBLADE 
President/CEO,

Greater Fort Lauderdale Chamber of Commerce

THE THREE P’S  
THE ELEMENTS OF A GOOD BUSINESS PLAN

L O C A L  E C O N O M I C S
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order your
banner  

NOW!

order your
banner  

NOW!

RESERVE YOUR
BANNER TODAY!

RESERVE YOUR
BANNER TODAY!

YOUR NAME HERE

For more information,
call Riverwalk at (954) 468-1541

or email Jeremy@GoRiverwalk.com
Visit http:tinyurl.com/RWBanners

Show your support for
Riverwalk all year long!

Place your name or
your company’s name
on one of Riverwalk’s

colorful banners to
be seen by more

than 1.3 million
people each year
along Riverwalk.
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In South Florida, we are fortunate to have world-class 
universities with equally impressive research facilities. 
Much of the work being done in the labs across our 

region focus, as you might expect, on solutions that 
improve and protect our most valuable resources – our 
waters and coastal communities. 

� ese projects are diverse and come from brilliant minds 
just getting started in their professional careers. � ese future 
engineers, scientists, and inventors all share a passion for 
innovation, and they are coming up with creative ways to 
solve complex issues facing our Blue Economy. 

� ese projects range in scope from renewable energy 
and aquaculture to biotechnology and advanced 
materials and manufacturing, and everything in between. 
While diverse in scope, these research projects share a 
commonality – if commercialized, they can help sustain 
and grow our Blue Economy.

But if these solutions stay con� ned to the lab, nobody 
bene� ts. It is essential that the technology being created 
in research environments like those at Florida Atlantic 
University (FAU) and other schools have a chance to 
enjoy commercial success. We get solutions that promote 
sustainability, and our economy grows through new jobs 
and businesses, too. 

One initiative to move innovative projects toward 
commercialization is Ocean Exchange. Each year, the 
organization runs a pitch competition. � e focus is to help 
projects aimed at the health of our oceans and the Blue 

Economy further their work to commercialize their solutions. 
� ree $100,000 prizes are awarded each year to companies. 

Besides the cash prizes, the competition also brings 
together leaders and in� uencers from all key sectors 
involved in the Blue Economy. � is network is invaluable 
to competition winners and all participants to help them 
further develop and commercialize their solutions.

In addition, Ocean Exchange runs a concurrent pitch 
competition targeted to younger start-ups. � e Collegiate 
Call for Solutions is open to any applicant or team 
applicant from a North American university, and the 
winner receives a $10,000 prize. � is initiative is one way to 
help bring research lab projects to commercialization.

One example of a project suitable for the collegiate 
competition comes from FAU and mechanical engineering 
student Marc Marlin. For his required capstone design 
project, Marlin developed a drone that can � y, sail and 
submerge and uses AI and internal vibration decoupling 
technology to supply seamless and smooth images and data. 

� e commercial application of technology like this is 
virtually limitless, from ship and bridge inspections to 
military and government applications. Marlin’s drone is an 
excellent example of a lab idea that, once commercialized, 
can greatly enhance the Blue Economy.

“It is important to have programs like Ocean Exchange 
available in the classroom,” said Pierre-Philippe Beaujean, 
Ph.D., professor and chair of the Department of the 
Department of Ocean and Mechanical Engineering at FAU. 

“� is gives students, especially those from lesser-known 
universities, equal footing to continue their innovative 
work in the lab and beyond. We’re excited that students 
like Marc can pursue the Collegiate Call for Solutions 
competition.”

� is year’s Ocean Exchange competition will 
be held Oct. 22 to 24 in Fort Lauderdale. Ocean 
Exchange is supported by the Marine Research Hub, 
501(c)3, working to elevate research-based solutions to 
commercialize/monetize companies that will create 
jobs and build the blue economy while sustaining our 
marine resources and protecting our environment. 
Collegiate pitches will be conducted Sunday, Oct. 
22, and Monday, Oct. 23. � e deadline to register all 
solutions is on Monday, Sept. 25. We wish Marlin and 
all the other competitors great success. 

For additional information about Ocean Exchange 
and Marine Research Hub, visit the website www.
marineresearchhub.org.  

THE BLUE ECONOMY  
BRINGING RESEARCH-BASED SOLUTIONS TO MARKET

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Liz Wegerer

M A R I N E  I N D U S T R I E S
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F R O M  Y O U R  P R O P E R T Y  A P P R A I S E R

PROPERTY RESOURCES  
DETAILS ON EXEMPTIONS FOR VETERANS

BY MARTY KIAR 
Property Appraiser

Broward County

Veterans with a Service-Connected Disability
Veterans with a service-connected disability rating 

of 10 percent to 99 percent, or their surviving spouse, 
are eligible to receive a $5,000 exemption on their 
homesteaded property’s assessed value. Florida law 
also provides a full exemption for veterans with a 100% 
service-connected disability rating or the veteran’s 
surviving spouse. 

If your service-connected disability rating has 
increased to 100 percent since you initially � led for 
your Veteran’s Exemption, please provide our o�  ce 
with a certi� cate indicating your 100 percent service-
connected disability rating from the U.S. Government 
or U.S. Department of Veterans. You can email a copy of 
this certi� cate to exemptions@bcpa.net. � e deadline to 
� le for all 2023 exemptions is Sept. 18, 2023.

Helpful Resources Available Online at web.bcpa.net
Property owners who need proof of residency for 

school applications or proof of Homestead Exemption 
can easily print a copy of their property record directly 

from our website. Simply visit our website at https://web.
bcpa.net/bcpaclient/#/Record-Search. Search for your 
home by name or address. Once you � nd your property 
record, you can print or save the property record page as 
a PDF (last icon on the tool bar).

To � nd the property taxes paid on a property, search 
for your property record and click on the “Tax” icon to 
link to the Tax Collector’s website or visit their website 
at https://county-taxes.net/broward 

Property owners who would like to view sales in their 
subdivision can click on the Map icon. An aerial view of 
the property will appear and a layer list box on the le�  
side enables you to click on the No Sales drop down box 
to select sales you would like to view. Any sales you select 
will then populate on the aerial map. You can also view 
this information in the Recent Sales in this Subdivision 
section on the property record page (click on More Sales 
to view additional sales in your subdivision).

If my o�  ce can ever be of assistance to you, please do not 
hesitate to contact me directly at martykiar@bcpa.net.  
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BUSINESSES LEADING IN INNOVATION
INNOVATIVE COMPANIES IN FORT LAUDERDALE WORTH RECOGNIZING 

WRITER  MADELAINE K. BOYER
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Fort Lauderdale has become the go-to destination for innovative companies looking to grow their businesses. From 
a company that determines your pet’s age to a business that connects boat owners to their preferred marinas, Fort 
Lauderdale innovation knows no bounds. With that, these are a few local businesses and organizations who have 

received national recognition in their industries for their innovative work right here in Fort Lauderdale.

EpiPaws
The pet care industry has blown up in the last few years with a 

variety of DNA testing kits becoming available for pet owners to 
determine things like their cat or dog’s breed, any allergies they may 
have, or genetic predispositions. 

However, one new and unique DNA testing kit that has recently 
sprung up on the market is the Pet Age Test Kit from the Fort 
Lauderdale-based EpiPaws. The test is able to determine a pet’s 
estimated birthday via an oral swab using epigenetics which studies 
the certain molecules that inf luence the expression of genes without 
changing the DNA sequence. EpiPaws is able to determine a pet’s 
age using epigenetics by looking at the amount of DNA methylation 
present at certain areas of the genome. 

Through the test, the company can also provide nutritional 
and behavioral insights based on the animal’s life stage for more 
proactive healthcare management. With this new knowledge, pet 
owners can make more informed decisions on their pet’s needs as 
they age like diet, type of exercise and frequency, and any health tests 
that should be performed and how often. 

Name of award: 2023 Winner of Purina Petcare Innovation Prize

Description: The Petcare Innovation Prize is awarded to early-stage 
companies that are defining the future of pet care through novel 
products or services that provide meaningful solutions. EpiPaws was 
among five startups to win this year and were awarded a $25,000 
cash prize as well as free exhibition space at Global Pet Expo where 
they were invited to pitch their startup this past March.

Top executive: Andria Beal, CEO and founder

Address: 1931 Cordova Road, #2028, Fort Lauderdale

Website: www.epipaws.com
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Andria Beal, EpiPaws CEO
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Hierromat Development
Affordable housing continues to be in demand in most cities 

throughout the country including Fort Lauderdale. However, with 
new construction companies like Hierromat Development seeking 
out innovative building solutions, the city might be looking at adding 
more housing options for those in need. Fort Lauderdale-based 
Hierromat Development specializes in designing and building affordable housing solutions using cold-formed steel 
technology. Using CFS construction, Hierromat is able to design and build any style of building. Cold-formed steel 
allows for precision engineering and construction which results in homes that are durable, resistant to destructive 
weather conditions, and require minimal maintenance. Hierromat Development home designs meet the LEED 
certification standards set by the U.S. Green Building Council and EnergyStar rating requirements. 

Name of recognition: Hierromat was included in the first round of exhibitors for the National Association of Home 
Builders Innovative Housing Showcase in early June.

Description of recognition: The Innovative Housing Showcase was a three-day event featuring new building 
technologies and housing solutions that are making housing more innovative, resilient and affordable. The showcase 
included exhibitor demonstrations, entrepreneurs and leaders in the housing industry with more than a dozen 
exhibitors displaying innovative building technologies that address affordability, resiliency and the future of housing.

Top executive: Anita Kruger, president 

Address: 1609 Coral Ridge Dr., Fort Lauderdale

Website: www.hierromat.com

Xendoo
Many businesses lack the tools and guidance to keep track of 

their finances and ensure they are continuously growing and 
profiting. Xendoo, a digital accounting service, strives to ensure 
that any business’s finances are safeguarded. With a customer base 
of more than 1,000 small businesses, Xendoo works to help save 
business owners money, time, and stress with their dedicated team 
of financial experts. Their services include maximizing tax savings 
with their bookkeeping and business tax preparation services as 
well as working with their certified public accountants who file tax 
returns. Xendoo also offers on-demand CFO services for growing 
businesses. 

Name of award or recognition: The Synapse Summit 2023 Top 
Innovation Prize

Description of award or recognition: The Synapse Innovation 
Awards recognizes those driving innovation, promoting equity and 
inclusivity, and making a positive impact for their community. 

CEO and title: Lil Roberts, CEO

Address: 6700 N. Andrews Ave., #300, Fort Lauderdale

Website: www.xendoo.com
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Lil Roberts, Xendoo CEO
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Boatyard
South Florida is well-known for its boating and marine industry. 

So, it’s no wonder that one of the newest innovative businesses to 
find success in the area is one that seeks to connect boat owners 
and marine professionals in one seamless easy to use app. Fort 
Lauderdale-based Boatyard is an easy-to-use app that transforms the 
boat service experience for both customers and service teams. 

With a focus on creating a better customer experience in the 
recreational marine industry, Boatyard enables better customer 
communication while also increasing revenue and saving time for 
boat service teams. Whether you’re in need of fueling, cleaning and 
detailing, or service and maintenance, Boatyard connects customers 
with marine industry experts who can provide them with the 
necessary boat maintenance services. 

Boatyard also makes it easier for these companies to better run 
their businesses. The app gives marine companies of all sizes 
a platform to digitize communications with their customers, 
streamline order management, manage payments, offer status 
updates, and much more all in one place. 

Name of recent award: Top Ten Most Innovative Marine Company

Description of award: Boatyard was named one of the Top Ten 
Most Innovative Marine Company by media outlet Soundings Trade 
Only for its startup work culture and achievements in software 
development and technology.

CEO and title: Nathan Heber, President

Address: 2525 NE 26th Ave, Fort Lauderdale

Website: www.boatyard.com

Street lighting to protect sea turtles
From March to October, sea turtles begin nesting on Fort 

Lauderdale Beach. Due to this, the City has taken it upon themselves 
to create innovative solutions to the problems affecting the sea 
turtle’s path to the ocean – street lights. 

Working with the Florida Fish and Wildlife Conservation 
Commission, the City plans to decrease the amount of artificial light 
on the beach to minimize disorientations to the turtles with their 
State Road A1A Light Replacement Project. The project will seek to 
enhance the safety and protection of sea turtles by replacing more 
than 100 City-owned acorn-style lights along the east and west sides 
of A1A. 

The FWC-approved, turtle compliant light fixtures were made 
specifically to illuminate the sidewalk and roadway without shining 
any light on the sand. By decreasing light visible from the sand, the 
new fixtures are expected to help increase the number of turtle nests, 
reduce the incidence of turtle disorientations, and result in a higher 
number of healthy hatchlings making their way into the ocean. 

Fort Lauderdale Public Works

Top executive: Alan Dodd, Director

Address: 100 N. Andrews Ave., Fort Lauderdale

Website: www.fortlauderdale.gov/government/departments-i-z/public-work
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Nathan Heber, Boatyard CEO

Alan Dodd, Director, Fort Lauderdale Public Works
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Set along the waterfront just steps from the beach, Burlock Coast focuses 
on fresh seafood, seasonal vegetables and a playful, rum-focused cocktail 
menu, and a marketplace and café highlight artisanal items including local 

co� ee and bread. 
The seaside restaurant and bar offers Happy Hour programming that is 

sure to entice locals and visitors alike.  

TIKI AND RUM
ENJOY MODERN AMERICAN FARE AND YUMMY RUM DRINKS BY THE OCEAN

WRITER  RENÉE K. QUINN

#B I T E S + S I P S



CHECK OUT WWW.GORIVERWALK.COM FOR 
MORE SPIRITED # B I T E S +SIPS AND RECIPES. 
JOIN RENÉE’S #CONSPIRITORS BY FOLLOWING HER 
ON TWITTER AND INSTAGRAM (@SPIRITEDSFL) 
AND HER FACEBOOK PAGE, SPIRITED SOUTH 
FLORIDA. REMEMBER TO #DRINKRESPONSIBLY 
#GETSPIRITEDSOUTHFLORIDA
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Burlock Coast 
At the Ritz-Carlton
Address: 1 N Fort Lauderdale Beach Blvd., 
Fort Lauderdale
Dress code: Shirts and slacks required
Phone: (954) 302-6460
Website: www.burlockcoast.com

RENÉE K. QUINN



E V E N T S  C O N N E C T I O N

GENERAL EVENTS
  JULY 1

Lady A
Request Line Tour
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Jeff Leeson
A unique comedic style
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Summer Sizzle Salon Exhibit
Opening reception: cast a vote for the 
People’s Choice award
Broward Art Guild
954-537-3370
www.browardartguild.org

 

Vegan Block Party
The ultimate vegan cookout
Vegan Block Party
Esplanade Park
www.veganblockparty.com

  JULY 3
Peter Frampton 
One of the most celebrated artists and 
guitarists in rock history
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  JULY 4
4th of July Spectacular
Featuring Flo Rida, arts 
& crafts, face painting 
and more.
City of Fort Lauderdale 
954-828-8000
www.parks.fortlauderdale.gov

  JULY 6
LL Cool J
One of the most multifaceted careers 
and brands in entertainment 
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  JULY 7
Riley Green
The 2020 ACM Awards “New Male Artist 
of the Year” 
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  JULY 7-9

FlockFest Weekend
The ultimate summer beach party
FlockFest Events
Fort Lauderdale Beach Park
www.fl ockfestevents.org

  JULY 8
Creativity Exploration
Make your own creation using clay 
and play
NSU Art Museum
954-525-5500
www.nsuartmuseum.org

 
FLO’pocalypse
A one of a kind exciting Spoken Word 
journey
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

  JULY 9
ILLENIUM
ILLENIUM proves to be the beginning of 
a new chapter for an artist in his prime
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  JULY 14
Ted Nugent 
The ultimate guitar-shredding showman
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  JULY 15

Eric D’Alessandro
Uncensored comedy sketches
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Staind
Staind reunited for some unforgettable 
festival performances
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

 

Elaina the Poet: It’s a Family Affair
A powerhouse South Florida poet
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

  JULY 15-16
Flamingo Garden’s Nature POP! Art 
Weekend
Explore the wonder of Sean Kenney’s 
Nature POP! exhibit
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

  JULY 20-23
Sebastian Maniscalco
Sebastian Maniscalco is the undisputed 
king of physical comedy
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  JULY 21
Summer Chamber Music Series
Beethoven & Schubert
South Florida Symphony Orchestra
Center for Spiritual Living
954-522-8445
www.southfl oridasymphony.org

 
Eric Neumann
One of the fastest rising standup 
comedians in the United States
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

  JULY 22
Riverwalk Tacos & Tequila Fest
Mouthwatering creations from street tacos 
to gourmet fusion and premium tequila
Riverwalk Fort Lauderdale
Esplanade Park
954-468-1541
www.goriverwalk.com

 
2023 Kettle Krush 5k Run and Walk
Raising awareness and funds to “krush” 
homelessness and hunger in Broward
Salvation Army of Broward County
Markham Park
954-524-6991
www.salvationarmyfl orida.org

  JULY 22-23
Bluey’s Big Play
The theatrical adaptation of the Emmy 
Award-winning children’s television series
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

  JULY 30
John Fogerty
Of Creedence Clearwater Revival fame
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  AUGUST 1

Jackson Browne
The legendary singer and songwriter 
returns to the Broward Center
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
National Night Out Against Crime
Part of the David Deal Playday 
City of Fort Lauderdale 
Carter Park
954-828-5568
www.parks.fortlauderdale.gov

  AUGUST 2
George Strait
The legendary country superstar
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  AUGUST 5
Counting Crows
With support from Dashboard Confessional
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  AUGUST 5-6

Roots 
The story at the roots of an island nation 
destined for greatness
The Parker
954-462-0222
www.browardcenter.org

  AUGUST 6

XXVIII International Ballet Festival of Miami
Featuring an exciting mix of music and 
dance styles from around the world
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

  AUGUST 10
Boxing Under the Stars
Part of the David Deal Playday
City of Fort Lauderdale
Carter Park
954-828-5568
www.parks.fortlauderdale.gov

  AUGUST 11
Sonu Nigam 
India’s most renowned playback singer
Kash Patel Productions
Seminole Hard Rock Hotel & Casino
615-516-0358
pr.kash.events/vSAoY  
Riverwalk Rhythm & Brews 
presented by Funky Buddha
Live music from The Ricca Project, lawn 
games, food trucks and Funky Brews
Riverwalk Fort Lauderdale
Esplanade Park
954-468-1541
wwww.goriverwalk.com

  AUGUST 12
Sunshine Health Orange Bowl Family 
Fun and Fit Day
Part of the David Deal Playday
City of Fort Lauderdale
Carter Park
954-828-5568
www.parks.fortlauderdale.gov  
David Deal Playday Teen Night
A night with friends featuring a DJ battle, 
local artists and more
City of Fort Lauderdale
Carter Park
954-828-5568
www.parks.fortlauderdale.gov  
Creativity Exploration: Space Making
Adult workshop promoting the benefi ts 
of creative exploration
NSU Art Museum
954-525-5500
www.nsuartmuseum.org

  AUGUST 13
Rubén Blades
The Latin American music legend, 
celebrating more than 50 years
Seminole Hard Rock Hotel & Casino
866-502-7529
www.seminolehardrockhollywood.com

  AUGUST 18
Summer Jamz
Free end of summer hip-hop concert
City of Fort Lauderdale
Carter Park
954-828-5568
www.parks.fortlauderdale.gov

L IMI T ED  ENG A GEMEN T 
Turtle Walks
June 6-July 27
Museum expert guides you to sea turtle 
nesting grounds
Museum of Discovery and Science
Fort Lauderdale Beach
954-467-6637
www.mods.org
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

 

Starlight Musicals
Fridays, June 9-August 11
These free outdoor concerts have 
provided a great way to enjoy the 
summer with family and friends.
City of Fort Lauderdale 
Holiday Park
954-828-8000
www.parks.fortlauderdale.gov  
Little Montgomery
July 5-July 16
Teenage girls plan to commit larceny 
against a country music star!
New City Players
Island City Stage
954-376-6114
www.newcityplayers.org  
Bonnet House Family Summer Special
Through September 3
$25 adult admission and free 
admission youth 17 and under (must be 
accompanied)
Bonnet House Museum & Gardens
954-563-5393
www.bonnethouse.org  
Expedition Dinosaur
Through September 4
Experience life-like animatronic dinosaurs 
and how they adapted to survive
Joe DiMaggio's Children's Hospital
Museum of Discovery
954-467-6637
www.mods.org  
By the Sea, By the Sea
Through Fall 2023
Waterscapes and Beach Scenes by 
William J. Glackens
NSU Art Museum
954-525-5500
www.nsuartmuseum.org  
Cosmic Mirrors
Through Fall 2023
Haitian Art Highlights from the Collection
NSU Art Museum
954-525-5500
www.nsuartmuseum.org

ONGOING  

Programming for all ages:
• Tennis, Aquatics & Athletics
• After-school & Camps
• Classes & Programs
• Cultural Arts & Club 55+

954-828-7275
www.parks.fortlauderdale.gov  

Programming for all ages:
• Arts and crafts
• Book club and storytime
• Education, literacy and writing
• Finances and career
• Technology and science
• Yoga, Tai Chi

954-357-6555
www.broward.org/library

 

Recreation for all ages: 
• After-school and Camps
• Camping, hiking and nature
• Swimming and water recreation
• Court games and sports fields
• Running, biking and fitness

954-357-8100
www.broward.org/Parks

 

Classes and Workshops:
• Adult Acting & Modeling
• Painting & Drawing
• Fitness & Tai Chi

954-462-8190
www.artserve.org

 
OutFit Training
Sundays-Fridays | Reservations required
Mobile training, group and private sessions
Various
www.outfi ttraining.com

 
EcoBoat Rentals 
Daily | Reservation required 
Cruise the Intracoastal Waterway in 
eco-friendly, electric boats
2525 Marina Bay Dr. W. 
954-5000-ECO
www.ecoboatsfl .com

Fort Lauderdale Segway Tours
Daily | Reservation required
Take a one or two-hour Segway tour on the 
Riverwalk.  Training Provided.
954-304-5746
www.segwayfortlauderdale.com

Guided Museum Tours
Daily at 1, 2 & 3 PM
Tours of Fort Lauderdale’s oldest 
surviving structure
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org

 
Yoga at Tarpon River Brewing
Mondays
All ages and abilities yoga at the brewery
Ales and Asanas
www.alesandasanas.com/classes

Lunch with Art
First Thursday
Take a break from your day and unleash 
your creativity
Pompano Beach Cultural Center
954-786-4111
www.pompanobeacharts.org

Book Sale
First Friday
Monthly fundraiser with eclectic offerings
Friends of the Fort Lauderdale Libraries
Broward County Main Library 
954-357-6555
www.broward.org/Library

Old Town Untapped
First Friday
Monthly street fair with local music, food 
trucks, vendors and more!
Bailey Contemporary Arts
954-786-7879
www.pompanobeacharts.org

Food in Motion
Second Friday
Monthly fair featuring food trucks, shopping, 
drinks, and picnicking under the stars
Atlantic Studios
Peter Feldman Park
954-785-7475
www.facebook.com/FlaglerFoodInMotion

Interpretive Walks and Tours
Friday & Saturday
Interpretive ranger-guided programs
Hugh Taylor Birch State Park
954-564-4521
www.fl oridastateparks.org  
Las Olas Oceanside Park Market
Saturdays
Farmers, antique & artisan market
The Market Company
Las Olas Oceanside Park
305-531-0038
www.facebook.com/oceansideparkmarket

Circle of Life Experience
Self-guided tours that highlight our local 
natural environment
Snyder Park  
Fort Lauderdale Beach Sweep
Second Saturday
Help keep Fort Lauderdale Beach clean!
HUB at Fort Lauderdale Beach  
Wild Talks at the Park
Second Sunday, Fourth Saturday
Learn about local wildlife
Snyder Park
Fort Lauderdale Parks & Rec
954-828-5568
www.parks.fortlauderdale.gov  
Sips, Sounds & Splats
Third Sundays
Art and wine social with live music
South Side Cultural Arts Center
954-828-6250
www.parks.fortlauderdale.gov  
FTL Art Walk
Last Saturday
Live music, original art & more
MASS District
954-866-3890 | www.massdistrict.com  
Jazz Brunch
First Sunday
Free, outdoor concert series featuring local 
musicians on 3 stages
City of Fort Lauderdale
Esplanade Park & Riverwalk
954-828-5365
www.parks.fortlauderdale.gov  
New River Open Air Market
First Sunday
Local vendors offer their goods
History Fort Lauderdale
954-463-4431
www.historyfortlauderdale.org  
Storytime in the Garden
First Sunday
Mrs. Barbara reads a story related to nature
Flamingo Gardens
954-473-2955
www.fl amingogardens.org  
Forest Bathing
Fourth Sundays
Relax, tune out the world for two hours in nature
Bonnet House Museum & Gardens
954-463-5393
www.bonnethouse.org

Save Our Seas Distinguished Speaker Series
First Thursday
An international lineup of 
environmental speakers  
Sensory Friendly Sunday
Fourth Sunday
Film screenings for those with autism 
spectrum disorder  
Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers  
Sprouting Stem
Varies
Introducing little scientists (aged 0-6) to 
STEM-related topics
Museum of Discovery & Science
954-467-6637
www.mods.org  

Free First Thursday Sunny Days
First Thursday
Free admission and 2-4-1 beer and wine

 
Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

 
Free Fort Lauderdale Neighbor Day
Last Sunday
Free admission for FTL residents
954-525-5500
www.nsuartmuseum.org

RIVERWALK RECREATION
Shippey House

220 S.W. 3rd Ave. | Fort Lauderdale
954-526-5159  

Cycle Party Tours 
Daily | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cycleparty.com

 
Paddle Pub Tours
Daily | Reservation required
Jump aboard a 20-person Paddle Pub 
and experience Fort Lauderdale and 
the waterway in a new way. 
www.paddlepub.com/fort-lauderdale

 
Bike Tours
Daily | Reservation required
Tours of Fort Lauderdale and 
Riverwalk for all abilities.
www.RiverwalkActivities.com

 
Kayak & Paddleboard Rentals
Daily | 10 a.m.-6 p.m. 
Explore the Yachting Capital of the 
World along the scenic New River, 
launching from the Riverwalk. 
www.RiverwalkActivities.com
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BROWARD PARTNERSHIP 
On May 19, Broward Partnership held its Salute to Leadership “Building A Better Future” event at the 
Signature Grand in Fort Lauderdale.
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DEAN TRANTALIS, FRANCES M. ESPOSITO, 
GREG CHAVARRIA AND CHIP LAMARCA

ROSALIND OSGOOD, DODIE KEITH-LAZOWICK 
AND STEPHEN SIMMONS

HEIKO DOBRIKOW, ELENICE DOBRIKOW, 
DAVID ZERBEE AND DIANE D'ANGELO

ARTSERVE INAUGURAL IMPACT AWARD WINNERS 
ArtServe held its inaugural Impact Awards on June 16 to honor the most transformative and influential artists and 
arts supporters in Greater Fort Lauderdale local media, the community, business and philanthropy.
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JASON HUGHES WITH IMPACT HONOREES MARC MARTORANA, 
DR. STEVEN EVANS, DAN PEREZ, KAT SIERRA, KAREN PARKER, 

YVONNE PUBIEN AND JULIE WILLIAMSON-BRESSET
DON D'ARMINIO, JANE BOLIN, PAUL 

MCDERMOTT AND MARC MARTORANA
GAIL NICOLAUS, KIMBERLY CAGIANO 

AND MARY MONUSKY

WALK LIKE MADD & MADD DASH 
Mothers Against Drunk Driving held its 12th Annual Walk Like MADD & MADD Dash Fort Lauderdale 5K that took 
place on May 7 in Downtown Fort Lauderdale.
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WALK LIKE MADD FORT LAUDERDALE 5KTHERESA OSTERBERGER, CYNTHIA 
SCHIRMER AND RACHEL SHEINBART

NICOLE DECHERT, VIVIAN DIAZ AND 
JACQUELYN CASIANO
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For additional information, visit smark.com  |  954.523.1980  |  design@smark.com

Your Publication Design Experts!

CELEBR ATING 36 YEARSCELEBR ATING 36 YEARS

GO RIVERWALK

G R A P H I C / W E B  D E S I G N  A G E N C Y
&  P U B L I S H E R :  G O  R I V E R W A L K  M A G A Z I N E

THE SOBER WORLD

TAM - A - GR AM

GREATER FORT LAUDERDALE CHAMBER OF COMMERCE
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BROWARD EDUCATION FOUNDATION 
Broward Education Foundation hosts BrightStar Credit Union’s Grease Lightnin’ to support Broward County Public Schools.
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DEBBIE HIXON, DEBRA KELLY THOMAS, JESSICA PALAMINO 
AND SUMMER SCARLATELLIPATTI AND TOM GOOD SUE COLTON, RANDALL DEICH, DR. KARLTON JOHNSON 

AND DENISE CARRASQUILLO

BROWARD HEALTH BALL 
The Broward Health Foundation raised more than $1.3 million at the Mohsin and Fauzia Jaffer Foundation Broward 
Health Ball on May 20 at the Seminole Hard Rock Hotel & Casino in Hollywood.
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BROWARD HEALTH FOUNDATION DONORSRITA CASE AND DOUG HARRISON ALEXIS YARBROUGH, SHANE STRUM, 
ANDREW WURTELE AND AMY WEIS

ARTSERVE MENTAL HEALTH EXHIBIT 
Opening reception highlights healing benefits of art on April 21.

ARTIST DAVID HEPBURN, ED ZELTNER OF ARTSERVE, ARTIST LORI 
ARBEL; DR. MANOUSHKA SAINTIL, HEATHER PALACIOS AND ARTIST 

AND FUNDING ARTS BROWARD DIRECTOR KAT SIERRA
ARTIST GALAL RAMADAN WITH HIS 

PORTRAIT OF NATASHA VAS
MARCK MANGEL AND ARTIST 

HILARY MANGEL
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WHAT WE DO!  
Go Riverwalk Magazine connects our readers with all facets  
of Fort Lauderdale:

•  A flourishing downtown
•  Citywide array of social, cultural and neighborhood events
•  The world-class business and professional community

•  Trend-setting fashion and shopping
•  Avant-garde dining options

DISTRIBUTION  

1,500 magazines direct mailed to Riverwalk  
members and subscribers.

4,500 + copies are delivered to high-traffic  
locations including:

•  Hotels
•  Fine retail and restaurants
•  High-end luxury apartments
•  Downtown office buildings
•  Auto dealerships
•  Banks
•  Restaurants
•  Real estate offices
•  Hair salons
•  Exercise clubs
•  Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !  

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
 INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

  

135,850+
TOTAL AUDIENCE
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RODERICK MACKENZIE, SCOTT SCHRAMM, CONGRESSWOMAN DEBBIE WASSERMAN 
SCHULTZ, MAYOR SCOTT NEWTON AND MAYOR DEAN TRANTALIS

FLOATARAMA 2023 
The fourth annual Pride on Water Floatarama was held June 10,  benefiting the LGBTQ youth fund in South Florida.

CITY MEMORIAL DAY CEREMONY 
At its Memorial Day ceremony, the City of Fort Lauderdale honored the men and women who have died while 
serving in our nation’s military.
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DISTRICT 4 COMMISSIONER WARREN STURMAN, SENIOR 
CHAPLAIN RON PERKINS AND VICE MAYOR AND DISTRICT 

3 COMMISSIONER PAMELA BEASLEY-PITTMAN
COL. CONNIE CHRISTENSEN (RETIRED) 
LEADS THE PLEDGE OF ALLEGIANCE.

PARADE OF COLORS: POLICE PIPE 
AND DRUM CORPS
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MODS
TRAVEL BACK IN TIME WITH EXPEDITION!
Experience engaging interactive life-like animatronic dinosaurs and exciting educational 

prehistoric content through cutting-edge technology. You will learn about a wide variety

of dinosaur species and the adaptations that allowed them to survive while stepping into 

the shoes of an early paleontologist to discover how fossils were unearthed.

Exhibit included with Museum admission.

ROARING AT MODS  NOW-SEPT. 4




