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We believe your success should be measured not just by 
your financial well-being, but by how confident you feel 
about your future. Our mission is to help you reach your 
financial goals through the development of a wealth 
management plan based on personalized, knowledgeable 
advice. 
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BUY A BRICK...
BECAUSE YOUR PET     

IS SPECIAL, TOO!

TO A BETTER
COMMUNITY WHILE

CELEBRATING
LOVED ONES!

Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 

installed once a month, so 
order yours today! Gift 

certificates available.

For more information, 
call Riverwalk at (954) 468-1541 

or email bricks@goriverwalk
Visit www.GoRiverwalk.com
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SATURDAY, MARCH 26, 2022 • 12 - 4 P.M.
ESPLANADE PARK

400 SW 2nd Street, Fort Lauderdale, FL 
Great music, food and drink from around the world.

Vendors with other goods.
Register at: https://tinyurl.com/2022RIFF

For sponsorship opportunities contact Riverwalk Fort Lauderdale at (954) 468-1541

SPONSORS

PRESENTED BY
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FEATURED WRITERS
Madelaine K. Boyer and Lynn Peithman Stock

Editor-in-Chief GENIA DUNCAN ELLIS
RIVERWALK FORT LAUDERDALE
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  www.Facebook.com/GoRiverwalkMagazine 

CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.

 GoRiverwalkMagazine

 RiverwalkFTL

 GoRiverwalkMagazine 

 RiverwalkFTL 

 RiverwalkFTL

 GoRiverwalk 

 Riverwalk Trust 

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RiverwalkFTL            #GoRiverwalk            #OnRiverwalk

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire 
and connect residents, readers and leaders with the people, places, happenings and events that make 
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2022. Riverwalk Fort 
Lauderdale. All rights reserved. No part of Go Riverwalk April may be reproduced in any form by any 
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. 
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The 
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2022.
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Alert FTL
Stay informed during an emergency.

Notifications sent right to your 
phone via text, email, or call.

SIGN UP NOW!
VISIT: www.fortlauderdale.gov/alertftl
CALL: 954-828-8000 

Receive important updates about hurricanes, 
water main breaks, gas leaks, evacuations 
and other life safety emergencies.

The City may also use Alert FTL to 
communicate information about road 
closures, water main repairs and other 
types of non-life-threatening matters. 



To be the catalyst in building and nurturing Riverwalk & the Riverwalk 
District as a vibrant community connected by the New River.

MISSION STATEMENT

MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President/COO

KIM SPELLACY
Director of Accounting

JEREMY COLLETTE
Administrative Manager

JOANN SMITH
Parks Coordinator 

EMMA RELYEA
Intern

RIVERWALK FORT LAUDERDALE
888 E. Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

MARY ADAMS, The Employee Relations Group
LORI ADELSON, Approved Mediation

DAVID BECKEY, Seacoast Bank
ANDREW BRITTON, Wells Fargo Advisors

JIM FARRICK, Kunin Associates
JILL GINSBURG, Ginsburg Shulman PL

JACQUI HARTNETT, Starmark
KENNY HART, The Restaurant People
ALEXA LANIER, Two Men and a Truck

NADIA LOCKE, E Science
BLAISE McGINLEY, Architecture Consultant

JACK SEILER, Seiler, Sautter, Zaden, Rimes & Wahlbrink
LISA SIEGEL, Beer Famous Group

TYLER SMILLIE, Bank of America Private Bank
MARGARETHE SORENSEN, Makeup Artist

*BARBRA STERN, Law Offi ces of Barbra Stern
JEROME VOGEL, Vogel Law

BILL WALKER, Water Taxi of Fort Lauderdale

*MARK BUDWIG, S.MARK Graphics
NECTARIA CHAKAS, Lochrie & Chakas, PA
ROGER CRAFT, Sunchase Group
*COURTNEY CRUSH, Crush Law
BOB DUGAN, EDSA
ALICE HARRY, Club Corp
TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVE HUDSON, Hudson Capital
BRITT LANIER, Two Men and a Truck
MELISSA MILROY, Galleria
ED MURPHY, RCC Associates
*RENEE KORBEL QUINN, Spirited South Florida
ENRIQUE SANCHEZ, City of Fort Lauderdale Parks/Rec.
PAUL WEINBERG, KEITH
MIKE WEYMOUTH, The Las Olas Company
LORI WHEELER, Marine Industries of South. Florida

* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD

JOHN ROPES, Chair
Ropes Associates

LACEY BRISSON, Vice Chair
Truist

RICHARD RODRIGUEZ, Treasurer
Centuric LLC

JAMES FERRIERO, Asst. Treasure & At Large
UrHealth Benefi ts

MICKI SCAVONE, Secretary
Carr Workplaces

*JIM ELLIS, Past Chair
Ellis Diversifi ed

ANDREW BRITTON, At Large
Wells Fargo Advisor

HOWARD ELFMAN, At Large
The Agency

JEFF FALKANGER, At Large
FSMY

ANN MARIE FOX, At Large
Richard J. Fox Foundation

KARLA NELSON THATCHER, At Large
Hotwire Communicaitons

IN PARTNERSHIP WITH

boat parade
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     PENTHOUSE | $6,500,000
  5 BEDROOM 6.5 BATH

Over 8,300 sq. ft. of modern design, soaring 3 levels up a spiral staircase, & 
offering Panoramic views of the entire city, ocean & cruise ships. Dramatic 
floor to ceiling glass reaching heights of over 20 feet, areas for entertainment 

& several terraces providing functional flow to outdoor spaces.
                    

MADISON TOWER SUITE | $1,695,000
3 BEDROOM 3.5 BATH

38th Floor Madison with panoramic views of the ocean, river & city. 
Expansive wrap around terrace & open floor plan, perfect for entertaining.

 

LEXINGTON
2 BEDROOM 2.5 BATH

High floor split bedroom floor plan, beautiful river views, East & West 
balconies, marble & wood floors throughout, custom ceilings and more!

 

2 COMMERCIAL UNITS
$369,000 & $425,000

Rare opportunity to own prime commercial unit(s) at Las Olas River House. 
The 2 units offer easy access from the newly renovated Steven G River House 
lobby, while providing complete privacy. Each unit is renovated with new 
flooring, fresh paint & clean lines. The 2 units can be combined into 1 space, 
used as 2 spaces with shared access, or deeded & used as 2 unrelated spaces.  

RECORD SELLING PRICE FOR A VILLA
4200 SQ FT SPREAD OVER 2 LEVELS | 3 BEDROOM 3.5 BATH

Exceeding your expectations! Largest residence in the building designed to 
feel like a single family home, but with all the amenities of the most luxurious 

building downtown! Located right on the river, in the center of Las Olas! Private 
gated entrance & cozy garden area, formal living room with glass atrium ceiling 
and a fire place.  Open redesigned kitchen with Wolf and Sub-Zero appliances, 

wine cooler and dutch made cabinetry. 

ASHLEY
3 BEDROOM + DEN 3.5 BATH

This high floor Ashley south model offers 270 degree unobstructed views of 
the Fort Lauderdale waterways that many want, but only a few have the 

opportunity to own. This residence offers a foyer entry, marble stone floors, 
stone accent walls, coffered ceilings, beautiful fixtures and chandeliers, a 

gourmet kitchen with top of the line appliances, east facing master suite with 
large custom closet, ensuite marble bath, dual vanities and large terrace. 

ASHLEY | $1,495,000
3 BEDROOM + DEN 3.5 BATH

Largest Ashley unit in the building! Remarkable direct river views! Upgraded 
finishes including 18x36 polished marble floors, crown moldings & custom 

window treatments. Living room leads to a riverfront terrace floor to ceiling 
glass sliders. Gourmet poggenpohl kitchen is fitted with granite countertops, 

Thermadore double ovens, Sub-Zero refrigerator, Meile dishwasher. 
Master suite features his & hers closets, an ensuite bathroom with 

marble jacuzzi tub, glass enclosed shower, marble vanity with dual sinks. 
Spacious guest rooms & ensuite baths creates a personal space for visitors.

ASHLEY
3 BEDROOM 3.5 BATH

Right on the water! One of the largest 3 bedroom 3.5 bathrooom floor plans in 
the building. Direct eye level river views from the oversized terrace, bringing 
the boating activity right to your balcony. This flow through residence offers 

a foyer entry leading into the open living areas that seemlessly connect 
to the gourmet kitchen, breakfast nook & den. Beautiful gloss tile floors 
throughout, master wing positioned at an eastern exposure over the river, 

and fitted with expansive walkin closet & ensuite marble finished bath.

  3 BEDROOM | 3.5 BATH
Soaring 14-foot ceilings that are unique to the 16th floor! Porcelain tile, wet bar, 

custom ceiling inlays, floor to ceiling glass & over 1000 sq. ft. of terrace.

2 BEDROOM+DEN | 3 BATH | $1,799,000
Brand new luxurious unit with 14 ft. ceilings! Over 1,800 sq. ft. of wrap around 
terrace overlooking the river, park, pool & city. Porcelain flooring throughout.

     

                         2 BEDROOM+DEN | 2.5 BATH
Designer finished 27th floor unit, city & ocean views,  floor to ceiling windows 

& sliders off the living room & bedrooms leading to an oversized terrace.

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST LISTED

JUST SOLD!

#1AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

IN FORT LAUDERDALE

AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

UNDER CONTRACT

UNDER CONTRACT
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     PENTHOUSE | $6,500,000
  5 BEDROOM 6.5 BATH

Over 8,300 sq. ft. of modern design, soaring 3 levels up a spiral staircase, & 
offering Panoramic views of the entire city, ocean & cruise ships. Dramatic 
floor to ceiling glass reaching heights of over 20 feet, areas for entertainment 

& several terraces providing functional flow to outdoor spaces.
                    

MADISON TOWER SUITE | $1,695,000
3 BEDROOM 3.5 BATH

38th Floor Madison with panoramic views of the ocean, river & city. 
Expansive wrap around terrace & open floor plan, perfect for entertaining.

 

LEXINGTON
2 BEDROOM 2.5 BATH

High floor split bedroom floor plan, beautiful river views, East & West 
balconies, marble & wood floors throughout, custom ceilings and more!

 

2 COMMERCIAL UNITS
$369,000 & $425,000

Rare opportunity to own prime commercial unit(s) at Las Olas River House. 
The 2 units offer easy access from the newly renovated Steven G River House 
lobby, while providing complete privacy. Each unit is renovated with new 
flooring, fresh paint & clean lines. The 2 units can be combined into 1 space, 
used as 2 spaces with shared access, or deeded & used as 2 unrelated spaces.  

RECORD SELLING PRICE FOR A VILLA
4200 SQ FT SPREAD OVER 2 LEVELS | 3 BEDROOM 3.5 BATH

Exceeding your expectations! Largest residence in the building designed to 
feel like a single family home, but with all the amenities of the most luxurious 

building downtown! Located right on the river, in the center of Las Olas! Private 
gated entrance & cozy garden area, formal living room with glass atrium ceiling 
and a fire place.  Open redesigned kitchen with Wolf and Sub-Zero appliances, 

wine cooler and dutch made cabinetry. 

ASHLEY
3 BEDROOM + DEN 3.5 BATH

This high floor Ashley south model offers 270 degree unobstructed views of 
the Fort Lauderdale waterways that many want, but only a few have the 

opportunity to own. This residence offers a foyer entry, marble stone floors, 
stone accent walls, coffered ceilings, beautiful fixtures and chandeliers, a 

gourmet kitchen with top of the line appliances, east facing master suite with 
large custom closet, ensuite marble bath, dual vanities and large terrace. 

ASHLEY | $1,495,000
3 BEDROOM + DEN 3.5 BATH

Largest Ashley unit in the building! Remarkable direct river views! Upgraded 
finishes including 18x36 polished marble floors, crown moldings & custom 

window treatments. Living room leads to a riverfront terrace floor to ceiling 
glass sliders. Gourmet poggenpohl kitchen is fitted with granite countertops, 

Thermadore double ovens, Sub-Zero refrigerator, Meile dishwasher. 
Master suite features his & hers closets, an ensuite bathroom with 

marble jacuzzi tub, glass enclosed shower, marble vanity with dual sinks. 
Spacious guest rooms & ensuite baths creates a personal space for visitors.

ASHLEY
3 BEDROOM 3.5 BATH

Right on the water! One of the largest 3 bedroom 3.5 bathrooom floor plans in 
the building. Direct eye level river views from the oversized terrace, bringing 
the boating activity right to your balcony. This flow through residence offers 

a foyer entry leading into the open living areas that seemlessly connect 
to the gourmet kitchen, breakfast nook & den. Beautiful gloss tile floors 
throughout, master wing positioned at an eastern exposure over the river, 

and fitted with expansive walkin closet & ensuite marble finished bath.

  3 BEDROOM | 3.5 BATH
Soaring 14-foot ceilings that are unique to the 16th floor! Porcelain tile, wet bar, 

custom ceiling inlays, floor to ceiling glass & over 1000 sq. ft. of terrace.

2 BEDROOM+DEN | 3 BATH | $1,799,000
Brand new luxurious unit with 14 ft. ceilings! Over 1,800 sq. ft. of wrap around 
terrace overlooking the river, park, pool & city. Porcelain flooring throughout.

     

                         2 BEDROOM+DEN | 2.5 BATH
Designer finished 27th floor unit, city & ocean views,  floor to ceiling windows 

& sliders off the living room & bedrooms leading to an oversized terrace.

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST LISTED

JUST SOLD!

#1AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

IN FORT LAUDERDALE

UNDER CONTRACT

UNDER CONTRACT

JOHN D’ANGELO | WWW.DANGELOREALTY.COM | 954.463.9881

WE HAVE SOLD OVER 1330 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property! 

SEAVIEW
Spectacular 3 bedroom 2 bathroom high floor residence with expansive city views, 
two large balconies with glass railings, gourmet kitchen & 5 star amenities.

MOONGLOW
Fabulous corner unit with expansive wrap-around glass terrace featuring 
spectacular views of the new river, ocean, city & port everglades. Gourmet 

kitchen, split bedroom plan and open spacious living/dining area.

 SUNGARDEN
Rarely available 1 bedroom 1 bath 31st floor sub-penthouse with amazing  

river, city & sunset views. Light, bright & impeccably maintained with 10 ft. 
volume ceilings, gourmet kitchen with counter seating & granite countertops.

SUNGARDEN
Beautifully remodeled 1 bedroom 1 bathroom offering “floor to ceiling” 
impact windows & a large balcony that allows you to enjoy incredible 

New River and sunset views! Bamboo wood flooring throughout. 

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!JUST SOLD!

3 BEDROOM 2 BATH | $729,000
Rarely available! Unobstructed river views from 3/2 corner unit with 
open floor plan. Foyer entry, large dining area, spacious living room with 
glass sliders leading out to the river front balcony, open kitchen with 
stainless appliances, split bedroom floor plan. The master suite, offers a 

sizable walk-in closet, dual vanities, & large soaking tub. 
                    

2 BEDROOM 2 BATH
Spectacular 25th floor  unit with beautiful southern views of the ocean & city. 
Features include 11 foot ceilings & gourmet kitchen with granite countertops. 

                

2 BEDROOM 2 BATH
Breathtaking river views from this spectacular split floor plan unit, 

featuring a large covered balcony, gourmet kitchen and resort style 
amenities including a rooftop pool with the best views of Fort Lauderdale.

                

2 BEDROOM 2 BATH
Sparkling city views from every window & a north west corner terrace over 
looking the ocean, cruise ships, & city. Immaculate furnished unit featuring 
wood floors, upgraded bathrooms, closets, lighting, & more to appreciate. 

  

2 BEDROOM 2 BATH
Ocean views from this 20th floor condo offering a functional split bedroom 
floor plan w/ bright open living spaces, custom closets & laminate floors. 

                  2 BEDROOM | 2 BATH | $589,000
Split floor plan offers breathtaking views of the city skyline and new river. 
Hardwood floors in the living area, large covered terrace, gourmet kitchen 
with italian cabinetry, granite countertops, and stainless steel appliances. 

        

   2 BEDROOM | 2 BATH
Spectacular river and pool views, gourmet kitchen with stainless steel 

appliances, large balcony and carpet floors in the bedrooms.

JUST LISTEDGRAND PENTHOUSE | 3BD/3BA | $2,195,000
A rare haven of custom designed space & glorious light, enjoy stunning 
views at any hour; morning sunrises over the ocean & dramatic sunsets over 
the sparkling skyline of Fort Lauderdale. Over 3,100 sq. ft. of luxury finishes.       

2 BEDROOM | 2 BATH
High floor residence with stunning views, bamboo & tile floors, custom 

built-ins, new refrigerator & washer/dryer. Storage locker included. 

UNDER CONTRACTUNDER CONTRACT

UNDER CONTRACT

Call us today to schedule a showing or list your property! 



Foodie-fanatics love Fort Lauderdale with its array 
of diverse culinary events. Here are just a few 
anticipated happenings being held in Fort Lauderdale 

and along Las Olas and the Riverwalk. 

Vegan Block Party
April 2, 4 to 10 p.m.
Huizenga Plaza

Coined as the “plant-based party of the year,” the 
Vegan Block Party off ers food, drinks, and merchandise 
that is created by the power of plants. Popular with 
vegans and non-vegans alike, this festival will off er 
delicious food, family friendly games and activities, live 
music, and local vendors and shopping.

26th annual Las Olas Food and Wine Festival
Hosted by the American Lung Association 
of South Florida
April 22, 7:30 to 10:30 p.m.

More than 28 local restaurants will participate in this 

event off ering just about any type of cuisine you can think 
of. If it’s the libations you’re aft er, they will have samples 
of 200-plus wines and spirits from around the world. 

Th e Las Olas Food and Wine Festival is so highly 
anticipated that it has run for 26 years and has drawn 
a crowd of between 2,500 to 3,000 people for a single 
event. A great crowd is expected this year as well. 

First Annual Riverwalk International Food Festival   
Hosted by BMW
March 26

Th e First Annual Riverwalk International Food 
Festival was a huge success and although it has already 
happened, you’ll want to mark your calendar for next 
year! Th is inaugural event off ered live music, vendors 
and shopping, and some of the best gourmet restaurants 
and food trucks in South Florida off ering cuisine from 
around the world.

 See you on the Riverwalk!   

F R O M  T H E  B O A R D

BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

FOOD, WINE, FUN  
FORT LAUDERDALE’S CULINARY SCENE

A scene from the 2016 Las Olas Wine and Food Festival.
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FRIDAY NIGHT 
SOUND WAVES

WE’RE SOCIAL
@THELOOPFLB

THELOOPFLB.com

HIPPIE-D’HOPPITY 

SAVE THE DATES

�e LOOP’s 2nd Annual Spring Fling EGGstravaganza takes a
groovy, retro-inspired twist, bringing free, fun-�lled day of activities
and entertainment, sponsored by the City of Fort Lauderdale’s BID.

�e day kicks o� on the Main Lawn with Little Yolks Yoga at 9am, and
guess the eggs in the basket contest. Proceeding the Egg Hunt at 10:30
is a market-wide pre-hunt, Golden Egg Hunt, followed by Brunch with
the Bunny at 11:30. New this year is the opportunity to pre-purchase a
Market-curated Easter Brunch Family Basket. 
  �roughout the day, DJ David and his Dancing Hares will keep the 
party hoppin’ with fun games and contests, while the creative can take a
spin at the eco-friendly arts and cra� stations to color reusable tote bag
or decorate a seed pot take home garden. Sel�e stations abound with
Peace Sign Bunny Ears around the park as well as at the vintage 1970’s
Good Times Roll VW Van. Complimentary caricatures, balloon art, tie-
dye peace necklaces and �ower crowns add to the �ower power spirit.

For complete details, little yolks yoga registration or to pre-purchase a
Brunch with the Bunny basket, visit theloop�b.com

EVERY SATURDAY & SELECT SUNDAY’S  from 9am-4pm

Broadway at the Beach April 3, 11am
�e Broward Center Spotlights youth musical ensemble will
perform songs from the Broward Center’s 2022 Broadway
Across America shows and popular Broadway tunes. Free. 

Plein Air Painting April 3, 12 noon
Mural artist Djerlens 'DJ' Cherry leads a monthly paint class
allowing attendees to recreate one of his four designs selected
to wrap the Lifeguard Towers on Fort Lauderdale Beach. $20.

Je�rey James Harris & Mitch Farber April 9, 12 - 3pm
Singer / Songwriter / Guitarist Je�rey James Harris and Mitch
Farber entertain Tortuga Music Festival and market attendees
with their version of Southern Rock, Country & Blues.

Karnival ‘ SOCA Bounce’ April 23, 12 - 1pm 
Join the fast-growing Karnival Bounce™ Crew for a unique 
�tness experience, which combines rebouderd boots, a �are
of the islands and a whole lot of fun. $20

5th annual SOS Ocean Conservation Day, sponsored
by Tortuga Music Festival April 24, 9am - 4pm
�e free, one-day, outdoor event combines a beach cleanup
plus fun and educational programs for the entire family to
bring awareness to the ocean. Free

Friday Night Sound Waves, the free concert series presented by
the City of Fort Lauderdale’s Beach BID, continues its 7th season run
in April with a Night Market from 5-10pm and concerts on the main 
lawn from 6:30-9:30pm. 

Featured bands include, Stray Jackets (4/1), Tim Charron Band (4/8),
Sabor Latino (4/15), Derek Mack Band (4/22) and Sippin’ Fire (4/29).
For full schedule of performances, market vendors and activities taking
place through July 1, visit fridaynightsoundwaves.com

Country Rock with a Twist of Lime. Nashville-based recording artist, Tim Charron
takes over Friday Night Sound Waves on April 8, with a free concert extending the 
excitement of Country Music Weekend on Fort Lauderdale Beach.



F ood: material consisting essentially of protein, 
carbohydrate, and fat used in the body to sustain 
growth, repair and vital processes to furnish energy. 

Th is is a very dry description of what food means 
to most of us! Favorites vary by the palate of the 
individual (taste buds); however, preparation and 
delivery make the diff erence. 

Specialty foods are foods that are typically 
considered as a “unique and high-value food 
item made in small quantities from high-quality 
ingredients.” That also can mean a food that is 
traditionally served during a special occasion 
or holiday or event. This month our culinary 

issue speaks to some of the unique things in our 
community. 

We are fortunate that Fort Lauderdale has such a 
great list of culinary options consisting of strategic 
menu choices, memorable f lavors and great customer 
experiences. From on-the-go to formal dining, the 
choices are limitless. Because of the blended cultures 
in our city, a variety of ethnic and traditional 
restaurants exist to meet your dining desires. From 
outside along a waterway to formal inside dining, the 
options are plentiful. Let us not forget that we also are 
home to a large number of great food trucks that offer 
mobile options! 

Many in the community are chefs 
and just plain cooks and enjoy the 
creative process of designing a dish and 
presenting it for enjoyment. Our local 
groceries and specialty stores provide for 
the basic needs to meet that challenge. 
While many are main course cooks, there 
is an enormous community of pastry 
chefs and cooks that creates that final 
delicious bite at the end of a meal.

While the food is the purpose of the 
meal, libations that accompany those 
meals usually are craft ed to pair with the 
food being presented. Whether you are a 
water, iced tea, soda, beer, craft  cocktail or 
wine drinker, your choice can enhance the 
fl avors of the foods being served. Always 
consider your drink as an extension of 
your meal and choose it as carefully as 
you do your food.

Our city off ers so many choices from 
a soul dinner to French cuisine and 
all things in between. Riverwalk and 
Downtown, along with the beach, North 
Beach and Sistrunk corridor provide you 
some of the best dining options in South 
Florida!

While we are taught that there are three 
meals a day (and a few snacks), every 
individual eats diff erently. Treat each meal 
as an experience, enjoy the time to savor 
and always – compliment the chef/cook. 
Th is is a guarantee that your next meal 
will be as special or even better!   

A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

COMPLIMENT YOUR COOK  
IT’S THE SECRET TO A GREAT MEAL
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Genia’s homemade shrimp gumbo.
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R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

ROGER EDWARDS
VISTA MAR REALTY GROUP

  It’s no secret that South Florida has its fair share of Realtors. What 
may not be as well-known is how each of us sets ourselves apart from 
the rest. In my case, I strive to provide a high degree of one-on-one 

personal service — a concierge if you will. Most of my clients want to be discreet and 
expect a high degree of one-on-one attention, as they buy and sell property and the vast 
majority are repeat customers. 

I formed Vista Mar Realty Group with my son in 2011 and recruited a team of 
professionals who are experts in all aspects of the selling and buying process. In 
addition to top-notch Realtors, we surround ourselves with the very best lawyers, title 
companies, accountants and service providers. We are all problem solvers, which is 
needed during complicated real estate transactions.

Prior to becoming a Realtor, I worked in the contract food service business. My 
primary clients were airlines and correctional facilities — two very diff erent types of 
clients as one industry takes you places and the other keeps you in place! While this 
work fell in line with my hospitality major and business administration degree, real 
estate was always calling and I fi nally became a full-time Realtor in 1994. 

My wife and I moved Downtown fi ve years ago and we couldn’t be happier. We love 
all the activities and restaurants and spend plenty of time on the Riverwalk. It’s great to 
support an organization that keeps our downtown vibrant and active all year long.

TRUSTEE MEMBER 

NICK TOUTOUNGI
EPIC OUTDOOR CINEMA

  I have worked in the live production industry for over 20 years. 
With a bachelor of arts degree in technical theatre from Florida State 
University, I further refi ned my technical and business operational 

management skills during my tenure at the Fort Lauderdale International Film Festival 
(FLIFF), as a projectionist and later as membership director and then technical director. 
In early 2005, as the new senior operations director and year-round art house cinema 
manager, I created my fi rst entrepreneurial endeavor, Twilight Features. Twilight has 
produced more than 3,000 cinema events throughout Florida and I have served as 
technical director or technical supplier to more than 65 area fi lm festivals.

In 2014, I acquired EPIC Outdoor Cinema and relocated its unique outdoor screen 
manufacturing operation to Fort Lauderdale. In just seven years, we have more than 
tripled the company’s production output, even introducing 10 new screen and patio 
models. EPIC screens are sold worldwide and can be seen in Disneyland Hotels in 
California and Hong Kong and even at Atlantis Resorts in Dubai and the Bahamas. 
Most recently, spearheaded due to the pandemic, we produced the newest and largest 
model, the 40-foot screen for drive-ins. 

In 2021, Twilight Features was awarded the FFEA Sunsational Award for Supplier of the 
Year and also won fi rst place in the Hybrid Event. EPIC Outdoor Cinema was also awarded 
second and third place in the Community Engagement Response to Pandemic category for 
the Fort Lauderdale Film Festival Drive-in Cinema and Boat-In Movie Screenings.

I love partnering with organizations like Riverwalk, which is just one of the many 
reasons we became members.

management skills during my tenure at the Fort Lauderdale International Film Festival 

EXECUTIVE

Naomi Epstein
Kipany

Melissa Milroy
The Galleria at Fort Lauderdale

TRUSTEE

Bradley Arendt & Brooke Berkowitz 
Mosier
Colliers International

Joseph Discepola
JPD Injury Law PLLC

Phillip Dunlap
Broward Cultural Division

James Ferriero
UrHealthBenefi ts

Ray Glover
Glover Franchise Consultants LLC

Michelle & Timothy Heiser

David Jelonek
E/G of Florida

Neal Kalis
Kalis Kleiman & Wolfe

Juliette Lippman
Birnbaum, Lippman & Gregoire PLLC

Michael McGowan & Shawn Reid
Ettain Group

Micki Scavone
Carr Workplaces

Michael Soch
Bowen, Miclette & Britt

Karen Unger
Affi nity Franchise Partners

Corey Winsett & Maxwell Pawk
NAI/Merin Hunter Codman

DOUBLE BRICK

Holly & Rex Nealis

INDIVIDUAL

Linda Balent
Elliot Elzweig
Brian Feist
Nancy Gillman
Jim Hammond
Nancy Kaminski
Dorothy Klein
Charles Krblich
James Lasarre

WELCOME
NEW AND RETURNING 
MEMBERS

Members of Riverwalk Fort Lauderdale express their support and join us in our mission of building a vibrant 
community. Riverwalk supports Downtown’s diverse, mixed-use community of arts and entertainment 
establishments along with business, residential, judicial, educational, and marine interests. 

TO JOIN, VISIT WWW.GORIVERWALK.COM/MEMBERSHIP
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POMPANO BEACH LIKE YOU’VE NEVER SEEN. RESIDENCES STARTING FROM $1 .8M
900 N OCEAN BLVD, POMPANO BEACH, FL 33062   |   SALES  954 .36 4 .391 1   |   CASAMARBEACH.COM

Elevated 
oceanfront living, 

directly
on the sand

A JOURNEY UNDER THE SUN

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, REFERENCE SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, 
FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. THIS OFFERING IS MADE ONLY BY THE OFFERING DOCUMENTS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT MADE IN THE OFFERING 

DOCUMENTS. THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE. THIS CONDOMINIUM IS BEING DEVELOPED BY ALINA BOCA RATON LLC, 
A FLORIDA LIMITED LIABILITY COMPANY (“DEVELOPER”). ANY AND ALL STATEMENTS, DISCLOSURES AND/OR REPRESENTATIONS SHALL BE DEEMED MADE BY DEVELOPER AND NOT BY EL AD AND YOU AGREE TO LOOK SOLELY TO DEVELOPER (AND NOT 
TO EL AD AND/OR ANY OF ITS AFFILIATES) WITH RESPECT TO ANY AND ALL MATTERS RELATING TO THE MARKETING AND/OR DEVELOPMENT OF THE CONDOMINIUM AND WITH RESPECT TO THE SALES OF UNITS IN THE CONDOMINIUM. THE INFORMATION 
PROVIDED, INCLUDING PRICING, IS SOLELY FOR INFORMATIONAL PURPOSES, AND IS SUBJECT TO CHANGE WITHOUT NOTICE. IMAGE IS ARTIST’S CONCEPTUAL RENDERING. FOR NEW YORK PURCHASERS ONLY, THE CPS-12 APPLICATION FOR THE 
CONDOMINIUM HAS BEEN FILED WITH THE STATE OF NEW YORK, DEPARTMENT OF LAW (FILE NO. CP18-0136). WARNING: THE CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED, OR QUALIFIED THIS OFFERING. THIS ADVERTISEMENT 
IS A SOLICITATION FOR THE SALE OF UNITS IN ALINA BOCA RATON: N.J. REG. NO. 19-04-0004. THIS CONDOMINIUM HAS BEEN REGISTERED WITH THE MASSACHUSETTS BOARD OF REGISTRATION OF REAL ESTATE BROKERS AND SALESMEN F-1266-01-01
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK CHILI COOKOFF  
On Feb. 19, the battle was on to see which makes the best chili in Fort 

Lauderdale. Hundreds of attendees who chili creations from six competitors and 
voted for their favorite. ARC Broward took fi rst place with Fort Lauderdale Fire 
Rescue Company 29 coming in second and OutFit Training being awarded for 
the best decorated booth. 

First place winners in this year’s Chili Cookoff, We ARC Cookin! Team.

Jason Crush on grill duty for the 
Fire and Water chili team.

Mary Adams on the chili dog 
production line for the Fire and 

Water team.

The Historic Downtowner chili team, Stephanie 
Filion, John Conlon and Marialie Moore.

Karla Nelson Thatcher and the Hotwire Team 
serve cool beer from Stephen’s Distributing 

at the Chili Cookoff.

Evan Cahine and Aaron Caja from the Federal 
Express Company 29 chili team.

Alexa and Juan Prada enjoy their chili.

Daniel Williams of Outfit Training taking a 
potential client through a fitness challenge.

Gallons of chili served at Sixth Annual Chili Cookoff.
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FORT LAUDERDALE ST. PATRICK’S PARADE AND FESTIVAL  
Th e Fort Lauderdale St. Patrick’s Parade and Festival returned on March 12 to the streets of downtown Fort Lauderdale. 

Th is has grown into one of Fort Lauderdale’s largest and most anticipated events.

2022 Fort Lauderdale St. Patrick’s Parade

Lorraine Fitzgerald-Kelly 
and Ronan McCormack.

Liam Cain and Maria Cain 
getting ready for the parade.

Mayor Dean Trantalis, 
Broward County Mayor 

Michael Udine and Mayor 
Jack Seiler.

Georgia, Kristine, and 
CJ Woolweaver.

Vice Mayor Heather Moraitis, Commissioners Steven Glassman 
and Robert McKinzie and Mayor Dean Trantalis

St. Patrick’s Celebration Co-Chairs James 
Campbell and Tim McGovern

Janie and Doug Eagon 
with Nancy Block.

Dave Campbell serenaded 
the officials with the 

bagpipes.

Linda Carlson and 
Michael Albetta.

Chris Costello Haerting 
and Michelle Sharkey.

Vanessa Hoza presents 
Fighting 69th Regiment 

Whiskey gift box.

Parade Grand Marshalls 
Camille and Mark Shotwell.
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I fi rmly believe that the arts are vital to our city. Th ey 
not only nourish our souls but also connect each and 
every one of us to our community. In Fort Lauderdale’s 

District 2, the arts also serve as an economic engine. And, 
that engine is now, again, revving up.

Just a few weeks ago, I helped celebrate the 
groundbreaking of THRIVE Fort Lauderdale. It is an 
exciting Northwest-Progresso-Flagler Heights Community 
Redevelopment Area (CRA) project that will place 
Progresso Village in the company of successful arts 
districts like Wynwood in Miami. 

Our project is transforming 60,000 square feet of 
warehouses sitting on more than fi ve acres of property in 
the industrial portion of Progresso Village. Most of this 
area was being used for auto repair and paint and body 
shops. Now, the area itself is under repair and getting a 
brand-new body and coat of paint. Warehouses are being 
shift ed into offi  ces, artist fl ex spaces, and retail outlets. 

It's not just the buildings themselves. Along the way, the 
external infrastructure is also going on this revitalization 
ride. Sidewalks, curbing, landscaping, rain gardens, and 
bioswales are all being installed to make the exteriors as 
beautiful as the new interiors. 

Th e fi rst of these renovated warehouse spaces is expected 
to be ready by June. Th e goal is to have as many as eight of 
the ten industrial properties — around 80,000 square feet 
of total space — ready for 40 to 60 tenants by the end of 
the year. Th ere will also be a new outdoor event space that 
can accommodate around 12,000 people. 

We’ve come so far. It has been a long journey, though, to 
get to this point. Back in 2019, Fort Lauderdale contributed 
$2.8 million to get this project going. Th e Fish brothers, 
Jonathan and Abraham, have also invested about $15 
million in the project. 

Th e results will benefi t and be in reach of the entire 
community. A full quarter of the leasable spaces will 
have rent limits in place making the facilities accessible 
to both small and large businesses. Th e remaining spaces 
will be rented at market rates to ensure the project keeps 
running strong. 

Th is arts-centric project is expanding upon the 
redevelopment and excitement that we are already seeing 
in Flagler Village and MASS District. We are building on 
past successes and making sure our future prosperity is 
artfully constructed. In doing so, we are truly painting a 
beautiful community picture that is not only a site, but a 
sight to behold.  

F R O M  T H E  C I T Y

PROGRESS IN PROGRESSO VILLAGE   
THE ARTS AS AN ECONOMIC ENGINE

BY COMMISSIONER STEVEN GLASSMAN
 City of Fort Lauderdale

JJ Hankerson - Progresso Village, Nancy Fry, Principal Commission 
Assistant - District 2, Commissioner Steve Glassman — District 2, 

and Ashley Cacicedo, Outreach Coordinator — District 2.

Artists, Broward County Mayor Michael Udine, Commissioner 
Steve Glassman, Commissioner Robert McKinzie, Mayor Dean Trantalis, 

and Jonathan and Abraham Fish, developers of the project.

Original concept rendering.
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Share Your Input and 
Let Your Voice Be Heard!
Take the Fort Lauderdale Police 
Department Community Survey Today

The Fort Lauderdale Police Department (FLPD) is conducting a survey to gather the  
opinions and suggestions about policing from the City’s residents. The survey has been 
designed to gather results to better direct and enhance the services the Department  
provides to the community. 

• Your opinion matters: FLPD will take your responses seriously and into account when 
making policing decisions.

• Make your voice heard: Communication with members of our community is crucial in 
providing compassionate and responsible services.

• Be a part of the change: Help us lead the way in positive, meaningful relationships between 
police and the community we serve.

For more information about the survey, please visit flpd.org/community/communitysurvey. 
For questions or comments, please email PDSurvey@fortlauderdale.gov.

Please complete the short survey at flpd.org/community/communitysurvey
or scan the QR code. A printed copy of the survey is also available in
the FLPD Headquarters lobby located at 1300 W. Broward Boulevard.



Aside from our beautiful beaches and emerging arts 
and culture scene, Fort Lauderdale’s social scene is 
constantly buzzing with foot traffi  c. One of those 

reasons has to do with the diverse culinary and libation 
scene our thriving city has to off er.

In January, the Greater Fort Lauderdale Food & Wine 
Festival highlighted some of the most popular experiences 
in the industry, with proceeds focusing on a great cause. 
Th e Greater Fort Lauderdale Wine Food & Wine Festival 
is the most elite culinary event Broward County has to 
off er. Th is year the festival was held Jan. 10 to 16, and it 
was a huge success! Shout out to the hardworking producer 
Phillip Marro Jr. of 66 Productions.

Th is renowned culinary event was established in 
2018. During the event, restaurants, hotels, chefs, and 
mixologists all raise money for Joe DiMaggio Children’s 
Hospital. Th e Joe DiMaggio Children’s Hospital has 
been serving our community since 1992 off ering access 
to state of the art technology and focuses on a patient 
and family-centered approach to care. Th e Greater Fort 
Lauderdale Food & Wine Festival is presented by Visit 
Lauderdale, and off ers its proceeds to help provide funds 
for research and patient care.

Th e many events throughout the festival were 
hosted at diff erent locations in Broward County. Th ese 
restaurants met strict guidelines and we are always 
happy to see our local businesses getting the recognition 
they deserve. 

One of my favorite chefs in Fort Lauderdale is Rino 
Cerbone, who is the chef and owner of Heritage in 
Flagler Village. Th is upscale Italian restaurant features 
Neapolitan-New York style mouthwatering pizza, along 
with salads and pasta dishes that give you nostalgic 
traditional fl avors with a modern twist. Chef Rino is a 
local Fort Lauderdale native, and has a talent that must 
be watched. Wishing Rino the best success down his 
culinary path, and make sure you check out Heritage!

Another culinary experience came from Chi Chan, 
the executive chef at Mastro’s Ocean Club. Chef Chan is 
a graduate of Le Cordon Bleu and has a passion for fi ne 
dining and traditional Chinese cuisine. His experience 
at restaurants such as Truluck’s and Farmer’s Table 
enables him to bring a unique and bold experience as 
the chef at Mastro’s Ocean Club, which features high-
end seafood and steak. Best of luck to Chef Chan!

Th e Greater Fort Lauderdale Food & Wine Festival is 
already planning its 2023 dates. Th e festival continues 
to push the Fort Lauderdale Downtown District as a 
premier destination to experience fi ne dining, while 
simultaneously giving to a well-deserved cause. I look 
forward to seeing everyone at next year’s food and wine 
festival.

I look forward to seeing many visitors, near and far, 
come to our great state.

As always, it is an honor to represent you as your State 
Representative in Tallahassee. 

F R OM 9 3R D  D I S T R IC T  S TAT E  R EP R E S EN TAT I V E

FEASTING ON WINE AND FOOD   
OUR DIVERSE CULINARY AND LIBATION SCENE

BY REPRESENTATIVE CHIP LAMARCA
 District 93
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4301 North Federal Highway 

Oakland Park, Florida 33308

(954) 491-7788www.americannationalbank.com

“We’re not on every corner,
but we’re always in YOUR corner!”

Your Community Bank

Ginger Martin
President and CEO
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YEAR IN REVIEW   
FORT LAUDERDALE PARKS BOND PROGRAM

BY PHIL THORNBURG
Director, Fort Lauderdale Parks and Recreation Department

Writer Angela Havell

T he Parks Bond Program has made significant 
progress within the past year with extensive effort 
spent ensuring that all project plans were shaped 

by the needs and expectations of the community 
from the start. The year was kickstarted by launching 
proposed renovation plans, site photos, and diagrams 
for all 97 parks and facilities onto a virtual open 
house platform for public feedback, prioritization 
preferences, and follow-up.

Feedback was overwhelmingly positive and strongly 
aligned with the priorities developed in prior outreach 
related to the needs assessment of the Parks and 
Recreation System Master Plan, which emphasized 
sustainable park enhancements that improve equitable 
access, bike and walkability, trail connectivity, and 
safety. Phase I enhancements focused on initiating 
projects at 39 parks throughout the City. Site plans have 
been finalized for all locations this year with nine parks 
currently in the design phase, 25 projects readied for 
design/construct, and five that have been completed or 
continue moving forward outside the bond program. 
Furthermore, proposed conceptual plans have been 
completed for an additional 16 parks within Phase II 
with design and construction running concurrently with 
Phase I projects.

Signature projects have also moved forward with 
the Tunnel Top Pedestrian Plaza Project started in 
September of 2021 and an anticipated completion 
date within 2023. Design was initiated for the Carter 
Park signature improvement project this year as well 
while community engagement efforts continue moving 
forward on the Holiday Park project. 

Connectivity initiatives saw advancements with 
the Path Foundation’s completion of the LauderTrail 
Master Plan which incorporated 42 miles of greenway 
trails, side paths, green alleys, neighborhood 
greenways, cycle tracks, and a living street that 
connects 35 neighborhoods, 45 parks, 12 schools, 270 
businesses, two railroad stations, 17 bus routes, and 
12 water taxi stops within the City to significantly 
improve bike and walkability. 

The City continued to lead the way in competitive 
aquatic sports with its completion of the first 
permanent 27-meter concrete dive tower in the Western 
world, featuring nine platform levels for competitive 
springboard, platform, and high diving sporting events. 

The Parks Bond Program also focused on additional 

acquisition 
of open 
space with 
four proper-
ties acquired 
by the end 
of fiscal year 
2021, which 
increased 
available 
park space 
by 4.5 acres, 
making imp-
rovements 
in commu-
nity access. 
All prog-
rams relied 
heavily on 
community 
engagement, 
the expertise 
of multiple 
advisory 
boards, in-
ter-depart-
mental col-
laboration, 
fostering 
cross-juris-
dictional 
relations-
hips, and 
partnerships 
with public and private entities. The City of Fort Lau-
derdale remains dedicated to creating and maintaining 
partnerships that improve the community, positively im-
pact residents, and bring the communities’ needs to frui-
tion. Commission and staff look forward to continuing 
to build the vision created by residents and stakeholders 
for the Parks Bond Program Projects.

For complete details on the Parks Bond, visit 
www.ftlparksprojects.com.   
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T R A N S P O R TAT I O N
BY KAREN WARFEL
City of Fort Lauderdale 

Transportation Planning Program Manager

TAKING STOCK OF STREETS
WALKING AUDITS HELP SPOT DANGER

T  here are many tools that transportation planners 
use to understand the challenges of streets, but 
there is none better than an old-fashioned walking 

audit. Th is is used to experience the street and identify 
the challenges fi rsthand. Th e Transportation and 
Mobility Department has been involved in several 
recently with our partners in the Florida Department of 
Transportation (FDOT) with more to come. 

Walking audits look at short- and long-term issues 
and are spurred in preparation for a future project 
or in response to safety concerns. The activity 
includes participants walking together to be able 
to discuss what is seen from different perspectives 
including engineers, planners, police, students, 
residents, and stakeholders identifying each trip 
hazard, landscaping encroachment, a pedestrian 
signal not working, and areas of dangerous conf licts 
between users. The groups discuss the issues and 
possible solutions, observing not only hardscape 
issues but how people are using the street. All the 
items identified are then put together in a plan for the 
implementation of improvements. 

As a professional planner, I am partial to the value 
of the process of the development of a clear plan of 
what needs to be done. Having goals and visions 
written in a plan provides the framework to be able to 
move forward with implementation in a meaningful 
way. Without a plan there is limited possibility 
to accomplish meaningful improvements that 
successfully address the issues. 

Th e Florida Department of Transportation (FDOT) 
has recently led three targeted walking audits within 
the City as part of their Target Zero Fatalities and 
Serious Injuries initiative. Th e corridors include 
Powerline Road from Sunrise Boulevard to Oakland 
Park Boulevard, Sunrise Boulevard east of the Gateway 
Intersection to SR A1A, and Broward Boulevard 
between Northwest/Southwest 27th Avenue to 
Northwest/ Southwest 18th Avenue. 

Th ese corridors are the sites of future resurfacing 
projects by FDOT and with this extra eff ort will include 
additional safety improvements for the most vulnerable 
users of our streets, pedestrians and bicyclists. Th ese 
users are not surrounded by steel and make up the 
highest percentage of our vehicular homicides.

In 2021, there were 40 fatalities on streets within the 
City of Fort Lauderdale. Of those fatalities 24 of the 40 

fatalities or 60 percent were vulnerable users of the road, 
18 being pedestrians and six were bicyclists. Making 
streets safer for all users needs to include a cross-section 
approach that includes Engineering, Enforcement, 
Education, Encouragement, and Evaluation. Th e 
walking audits focus on what can be done through 
Engineering to improve streets.  

Th is month, the City will be partnering with the 
Broward Metropolitan Planning Organization on a 
walking audit along Southwest/Southeast 17th Street 
from Southwest 9th Avenue to Cordova Road. It will 
include both short- and long-term improvements 
including a future bicycle facility that will connect 
residents along the corridor to existing bike facilities 
in the area. Th is corridor has been identifi ed as a key 
corridor in the regional multimodal network. 

We look forward to continuing to work with our 
partners on implementation of the recommendations 
of these walking audits to improve our multimodal 
network.    
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FORT LAUDERDALE’S 
PREMIER ART MUSEUM

Located in Downtown Fort Lauderdale

Major support for exhibitions and programs at 
NSU Art Museum Fort Lauderdale is provided by 
the David and Francie Horvitz Family Foundation, 
the City of Fort Lauderdale, Wege Foundation, 
Community Foundation of Broward, Lillian S. 
Wells Foundation, the Broward County Cultural 
Division, the Cultural Council, and the Broward 
County Board of County Commissioners, the 
State of Florida, Department of State, Division of 
Arts and Culture and the Florida Council on Arts 
and Culture, and Funding Arts Broward. NSU Art 
Museum Fort Lauderdale is accredited by the 
American Association of Museums. NSU  
COVID-19 guidelines will be strictly enforced.  

@nsuartmuseum

NSU Art Museum 
Fort Lauderdale
nsuartmuseum.org 
(954) 525-5500 
One East Las Olas Blvd. 
Fort Lauderdale, FL 33301

SCAN THIS 
CODE FOR A 
SPECIAL OFFER
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In late February, the Cultural Division in partnership 
with Port Everglades unveiled the newest addition to 
the County’s Public Art collection with the installation 

of a fi ve-story mural by famed Italian artist Peeta, whose 
remarkable artworks optically transform fl at surfaces 
into dynamic visual experiences.

Located on the Port’s Heron Garage, this iconic new 
mural showcases Peeta’s distinctive illusionistic style, 
with colors, shapes and images refl ecting South Florida’s 
exotic natural environment. Th e striking design depicts a 
majestic Great White Heron that appears to peer regally 
above the environment, silhouetted against the sky.

Peeta, whose formal name is Manuel Di Rita, (see 
@Peeta_ead on Instagram for more pictures of his work) 
was commissioned by the Cultural Division’s Public Art 
& Design Program to transform the Heron Garage and 
conceived the mural to create a sense of place at the Port. 

Th e new artwork occupies a major portion of the fi ve-
story parking structure and is visible from Eisenhower 
Boulevard, just before the entrance to Port Everglades. 
For Peeta, the mural was also a fi rst opportunity to use 
his well-known style to depict the natural environment.  

Th e mural was welcomed with a ribbon cutting where 
the Cultural Division was joined by County Mayor 
Michael Udine, County District 6 Commissioner 
Beam Furr, Port Director Jonathan Daniels and other 
dignitaries, artists and arts patrons in celebrating this 
new public art.

In addition to this new mural, the County’s public art 
collection includes more than 280 paintings, sculptures, 
murals, and site-specifi c installations. You can fi nd 
out more information about our Public Art & Design 
Program, one of the oldest of its kind in the country, by 
visiting Broward.org/Arts/PublicArt.  

C U LT U R A L LY  S P E A K I N G
BY PHILLIP DUNLAP 

Director, 
Broward Cultural Division

FROM SEA TO AIR    
NEW FIVE-STORY PUBLIC ART MURAL AT PORT EVERGLADES

From left: Cultural Division Director Phil Dunlap, Peg Buchan, Dominique 
Denis, Leslie Fordham, Iryna Kanishcheva, County Mayor Michael Udine, 

Commissioner Beam Furr, Port Everglades Director Jonathan Daniels, 
Glenn Wiltshire and Tony Cordo.

Some of the artists, who were selected for a free master class with Peeta 
as part of the Cultural Division’s work to nurture local artists’ careers and 

development, with County Mayor Michael Udine.“Heron” by Peeta at Port Everglades.
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THURSDAY, MAY 12, 2022
VIP Reception: 5 - 6 P.M. • MAIN EVENT: 6 - 8 P.M.

RIVERSIDE HOTEL
620 E. LAS OLAS BOULEVARD  |  8TH FLOOR

HONORING

FOR SPONSORSHIP OPPORTUNITIES
VISIT GORIVERWALK.COM OR CALL 954.468.1541

PURCHASE TICKETS - https://tinyurl.com/2022RWTribute 

TWENTY-SECOND ANNUAL

RIVERWALK
T R I B U T E

HONORING

THURSDAY MAYTHURSDAY MAY

COURTNEY & JASON CRUSH • Crush Law
JIM ELLIS • Ellis Diversified

JOE COX & JON FERRANDO • Museum of Discovery & Science
and

PEGGY NORDEEN & JACQUI HARTNETT • Starmark
for their contributions to our community

SPONSORS



Welcome to Q2 as we are off  to an interesting 
start for 2022. Infl ation, supply chain, ebbing 
pandemic, Russian invasion of Ukraine, fi nding 

top talent, and a host of other issues are not enough to 
stop a burgeoning South Florida economy as long as we 
are focused and on the same page. 

When asked two years ago what would happen to the 
economy I stated, “All economic indicators were strong 
going into the pandemic and they will return quickly as 
we exit Covid-19.”

In general I was right. Unfortunately, time has created 
new economic pressures related to an overheating 
economy that the Federal Reserve Bank is trying to 
control. Th e largest relief eff ort in the history of the 
United States is still fi ltering its way through and how it 
will be spent.

Here’s the breakdown of where the $5 trillion in 
stimulus went: $1.8 trillion to individuals and families, 

$1.7 trillion to business, $745 billion to state and local 
aid, $482 billion to health care and $288 billion to 
multiple areas.

Workers received nearly $700 billion in unemployment 
benefi ts, including an extra $600 per week from March to 
July 2020. About $80 billion went to airlines to help pay 
for their staff  as air travel plummeted.

Th e good news is the stimulus did what it was 
supposed to do, making the pandemic recession the 
shortest on record.

Yet some of the money distributed has yet to be spent or 
distributed. Whether this public bailout has accelerated 
infl ation is something I will leave up to economists, but 
we know the consumer price index is higher than it has 
been in over 40 years. In February, infl ation rose to 7.9 
percent, the highest level since January 1982.

Th e untold story is we have created 242,552 net new 
jobs year-over-year in the tri-county region. You might 

say that is fantastic and I agree, it is a number which 
should be celebrated. Here’s the rub. We need to create 
433,313 new jobs by 2030 just to keep us at current 
employment rates. Th at’s a 44 percent increase over 
our current pace.

Th at’s why our Chamber, the Greater Fort 
Lauderdale Alliance, the South Florida Business 
Council and other organizations are focused on 
prosperity for the region. We know that our complex 
regional economy must capitalize on high wage 
industries. Aviation, fi nancial services, global 
logistics, life sciences, manufacturing, marine 
industries and technology are key to our success.

We have a good story to tell but competition is 
fi erce, not only to attract new companies and talent, 
but to keep what we already have. Take technology 
for example. Most don’t know we were home to the 
fi rst IBM PC or that we launched the fi rst smart 
phone — Simon.

With assets like our weather, no income tax, 
a burgeoning education system and a diverse 
population, it’s easy to see why talent and 
companies are kicking South Florida’s tires. But 
we need more tools to compete and that is what we 
have committed to create.

More workforce housing. More incentives. 
Better education. Complete streets and multiple 
transportation solutions. Access to capital for all. 
Th ese eff orts require a unifi ed front.       

BY DAN LINDBLADE 
President/CEO,

Greater Fort Lauderdale Chamber of Commerce

FOCUS ON PROSPERITY  
THE KEYS TO OUR ECONOMIC SUCCESS
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When you think about Fort Lauderdale’s diverse culinary 
scene, iconic waterfront venues like Th e Wharf and 
Cap’s Place oft en come to mind. Aft er all, dinner with a 

view of water is something Fort Lauderdale delivers in spades.
But beyond our region’s bricks-and-mortar waterfront 

dining venues and the chefs there that make the magic happen 
is another world of culinary greatness. One powered by a far 
less visible – yet equally skilled - collection of culinary pros. 

Welcome to the world of yacht chefs.
Step into the galley of any large yacht and you’re 

immersed in a culinary experience unlike any other. 
Like their peers on land, the primary responsibility of 
yacht chefs is to ensure that guests enjoy a delicious and 
unforgettable dining experience.

However, unlike their landlubber counterparts, yacht 
chefs face a unique set of challenges that require them to 
be extra creative and tenacious. From provisioning their 
galleys in remote locations to serving guests multiple meals 
each day to keeping hungry crew well fed, yacht chefs have 
their plates heaping full.

Yet despite the hard-work and challenges, this is a 
marine industry career choice ripe with rewards that go 
beyond a great salary. Th e best part is you don’t need a 
formal culinary education to become a successful and 
sought-aft er yacht chef.

I recently spoke with two well-known yacht chefs about 
their paths into the industry, their biggest challenges at 
sea, and what they fi nd most rewarding about their career 
choice. Th eir fi rst-hand insights are invaluable for anyone 
considering culinary work on a big boat.

Laurie Carrico and Shawn Semmler have been cheffi  ng 
on yachts for nearly 20 years each, yet the paths they took 
to their yacht chef careers are diverse. Before heeding the 
siren’s call of yacht life, Laurie had a successful career in 
the food and beverage industry, working in fi ne dining and 
running her own catering business. Shawn worked her way 
through art school waiting tables and helping in the kitchens 
of high-end restaurants, before moving on to creating art for 
yacht interiors and ultimately embracing life as a yacht chef. 

Both Laurie and Shawn agree that guest satisfaction is one 
of the biggest rewards of their career choice. “When guests 
come and tell you that you made their vacation amazing, 
how can that not be a reward?” Shawn says. Laurie agrees, 
adding, “nurturing people through the culinary arts and 
showing your love through a plate is the ultimate reward.”

Th e fringe benefi ts that come from working on large 
yachts is another huge benefi t of the job. Scuba diving in 

Palau, helicopter tours above the Great Barrier Reef or 
around active volcanoes in Vanuatu, and hitching rides 
on private jets complete with champagne toasts are just a 
few memorable moments Shawn and Laurie have enjoyed 
because of their career choice.

Of course, being a yacht chef doesn’t come without a few 
downsides. Missing family and friends while on charter 
is a big one, along with skipping important holidays and 
events. Provisioning can also be a challenge, especially in 
remote locations.

Shawn recalls one experience in the south Pacifi c. “We 
came into the Solomon Islands and at the time we couldn’t 
import fresh produce, including herbs. Unfortunately for 
me, fresh herbs couldn’t be found locally, only this heavier 
spinach-like plant called slippery cabbage. So, I used it in 
food to look like fresh herbs and the dry version for fl avor. 
No one ever knew and the guests were happy.”

Beyond creativity, what else does it take to make it 
as a yacht chef? According to Laurie it includes being 
impeccable with your word and always being accountable. 
“Being a fl ake in this industry goes around a lot more than 
being successful, so make sure you never screw over any 
captains or jobs,” she emphasizes.

Shawn adds that you’ll also need a lot of stamina to 
succeed as a yacht chef. In fact, she took time to answer my 
questions while on charter aft er fi nishing a 17-hour workday 
— with no breaks. She says that type of day isn’t the norm, 
but “12 hours is an easy day while in guest mode.” 

She notes that taking care of the crew is also part of 
being a successful yacht chef. “Your crew will be there 
for you in your time of need if their bellies are happy 
and you’re not a psycho!” She recalls getting several jobs 
because the crew managed to get a poor-performing chef, 
who did not feed them, fi red. 

And if you happen to be a guest on a charter yacht and 
want to maximize your culinary experience? Be sure to 
give your chef as much information as possible ahead of 
time. Th e more the chef knows about your preferences, the 
more satisfying your experience will be.  

DINING AT SEA   
A PEEK INTO A CAREER AS A YACHT CHEF

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Liz Wegerer

M A R I N E  I N D U S T R I E S

Yacht chef Shawn SemmlerYacht chef Laurie Carrico
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2022 PROPERTY EXEMPTIONS   
IT IS NOT TOO LATE TO APPLY

BY MARTY KIAR 
Property Appraiser

Broward County

While the timely deadline to apply for any 2022 
exemption was March 1, applicants can late 
fi le until Sept. 19, 2022. If you both owned and 

made the property your permanent residence as of 
Jan. 1, 2022, you can still apply for 2022 Homestead 
Exemption and any other exemptions. You can apply 
for all exemptions online at https://web.bcpa.net/
bcpaclient/#/Homestead. 

Deployed Military Exemption
Homesteaded property owners who were deployed 

on active military duty outside of the United States in 
support of a designated military operation in 2021 are 
eligible for an additional exemption for the 2022 tax 
year. Property owners deployed in 2022 will be eligible 
for this exemption for the upcoming 2023 tax year.

Applicants must provide U.S. military 
documentation indicating their 2021 dates of 
active duty deployment outside the United States in 
support of one of the designated military operations: 
Operation Noble Eagle, Operation Joint Task Force 
Bravo, Operation Joint Guardian, Operations in the 
Balkans, Operation Nomad Shadow, Operation U.S. 
Airstrikes Al Qaeda in Somalia, Operation Copper 

Dune, Operation Georgia Deployment Program, 
Operation Spartan Shield, Operation Observant 
Compass, Operation Inherent Resolve, Operation 
Atlantic Resolve, Operation Freedom's Sentinel, 
Operation Resolute Support, Operation Juniper 
Shield, Operation Pacific Eagle and Operation 
Martillo or in support of a subordinate operation to 
any of the preceding. 

Applicants approved for tax year 2022 will receive an 
additional exemption equal to the percentage of the year 
they were deployed in 2021. Th is exemption requires the 
holder to submit new supporting documentation each 
year to retain these valuable savings. If your deployment 
crosses over two calendar years, we accept pre-fi led 
applications for the upcoming tax year to make the 
application process more convenient for you.

For additional information about this important 
exemption, please visit our website at https://web.bcpa.
net/bcpaclient/#/VeteransDeployed. A service member's 
spouse or personal representative may apply on behalf of 
the service member.

If my offi  ce can ever be of assistance to you, please do not 
hesitate to contact me directly at martykiar@bcpa.net.  
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Each franchise is independently owned and operated. | U.S. DOT No. 1336508

CAN GET YOU THERE.
®



Locals know that Greater Fort Lauderdale is an exciting 
epicurean destination with an expansive mix of 
cultures, fl avors and people that make the world 

of food and drink fascinating. Up the ante with our 
incredible settings such as ocean-view verandas, laid-back 
docks, riverside patios, simmering rooft ops, string-lit 
decks, and gently moving gondolas, and it is easy to agree 
that we have something for everyone under the sun. 

Our Visit Lauderdale team is proud to tout our 
celebrated chefs and restaurants to visitors worldwide. As 
part of our mission in elevating awareness of Greater Fort 
Lauderdale, we showcase our exemplary culinary scene 
and look to boost business at our local venues. One of 
those eff orts is through our annual LauderDeals summer 
consumer campaign, which features restaurant specials. 
Save the date for restaurant months kicking off  in August.

Greater Fort Lauderdale is a true melting pot, and 
our diverse dining scene is proof of that. Our 31 
municipalities have more than 4,000 gourmand outposts 
bursting with inspired fl avor, innovative preparation and 
creative presentation. 

While in our tropical paradise, you don’t need to 
travel far to enjoy authentic global cuisine worthy of 
your taste buds and Instagram. From hoagies to tacos, 
surf and turf to spaetzle, mascarpone to milkshakes or 
foie gras to fi let mignon, we have something to suit every 
palate and occasion. Further, who can resist the culinary 
luxuries of hook and cook and dock and dine?  

Our culinary scene boasts an impressive selection 
perfect for residents and visitors who are hungry for 
new experiences and fl avors. And our tried-and-true 
restaurants and newcomers invite everyone with 
gracious hospitality. 

We recently welcomed new establishments in our 
ever-growing community such as Th e Katherine, Holly 
Blue, Moréa, Ya Mas!, and Evelyn’s at the Four Seasons 
Hotel & Residences Fort Lauderdale. Later this year, 
we look forward to the Bite Eatery in Pompano Beach, 
which will add to our growing food hall scene.

Speaking of experiential, Visit Lauderdale also has 
its very own craft  beer, a hefeweizen, branded Everyone 
Under the Sun, in partnership with the Gulf Stream 
Brewing Company. Like our diverse community, it is a 
blend with notes of banana, vanilla and citrus. Perfect 
for celebrating our forever summer and sure to satisfy 
your inner cicerone. 

From off -the-beaten-path speakeasies to sky-high 
clubs and cozy eateries to longstanding favorites, 
now is a wonderful time to discover or rediscover 
our refreshing culinary and libations scene. Whether 
foodie or connoisseur, let yourself be transported on 
a delightful journey across our diverse, scene-stealing 
back-drop for exceptional food and drinks around-the-
clock. It is guaranteed to be delicious.   

BY STACY RITTER
President & CEO, Visit Lauderdale

V I S I T  L A U D E R D A L E

DINING IN OUR TROPICAL PARADISE   
EXPERIENCE GREATER FORT LAUDERDALE’S DIVERSE CULINARY AND LIBATIONS SCENE
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POMPANO 
BEACH

POMPANOBEACHARTS.ORG | 954.545.7800  

JAZZ LEGENDS TAKE THE STAGE…

F EST
P O M P A N O  B E A C H
APRIL 15 –  16  |   2022

MAGAZINE

The Jazz Fest Pompano Beach is made possible with the support of the City of Pompano Beach Cultural Affairs Department,
the City of Pompano Beach Mayor, Vice Mayor and Commissioners as well as our generous sponsors.

 BRIAN LYNCH

  

 ASHLEY PEZZOTTI

M

AGELA HERRERA

SAMMY FIGUEROA 

C
ÉCILE MCLORIN SALVA

N
T

A
RTURO SANDOVAL

CAROLE J. BUFFORD  | APRIL 9
EVELYN “CHAMPAGNE” KING | MAY 21
THE MOTOWNERS | JUNE 11 
8:00 - 9:30 PM

CAROLE J. BUFFORD

EVELY
N “C

HAMPAGNE” K
IN

G  

THE M
OTOWNERS

TICKETS: POMPANOBEACHARTS.ORG/MUSICSERIES 
954.545.7800

Go Riverwalk jazz music FP.indd   1 2/22/22   8:44 AM
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RIVERWALK TRIBUTE
MEET THIS YEAR'S HONOREES WHO MAKE FORT LAUDERDALE A BETTER PLACE 

WRITER  MADELAINE K. BOYER

Joe Cox
President & CEO, Museum of Discovery and Science
MODS connects people to inspiring science and 
welcomes individuals from all walks of life to visit, 
experience, connect and discover inspiring science. 

Year established: 1977

Why is Fort Lauderdale, and Downtown, important to you?
Fort Lauderdale is important to me because of the diverse 

and inclusive people and organizations that enhance its 
culture. I live, work and play in Fort Lauderdale.

Your science museum is uniquely situated in the heart 
of Downtown Fort Lauderdale. We strongly believe MODS 
belongs to our diverse community, and through our equity, 
access and inclusion initiatives, we help create a community 
where everyone belongs. 

We know we’re asking you to brag, but what do you feel 
is your or your company’s most important contribution 
to Riverwalk and Downtown Fort Lauderdale?

MODS connects all people to inspiring science from 
cradle to career! By investing in our community’s youngest 
minds and exposing them early on to stimulating STEM 
(science, technology, engineering, math) experiences, we 
help fuel our area’s workforce pipeline and impact the 
future of south Florida.

We have short bursts to really transform children’s lives 
when they come to the Museum or when we visit them 
at schools and community centers. Through hands-on 
activities and exposure to science, each child experiences 
a spark to build upon. Through our interactive programs, 

we support children by 
developing 21st century 
skills like problem solving 
and collaboration. It’s 
vital that the Museum 
plays a part in working 
toward making every 
child as successful as 
they can be and has the 
opportunity to contribute 
to our community’s 
challenges.

Jon Ferrando
President and CEO, RV Retailer LLC
Fastest growing RV dealer in the United States with 94 
stores in 29 states

Year established: 2018

Why is Fort Lauderdale, and Downtown, important to you? 
Excellent mix of businesses, restaurants, museums and 

cultural and other activities available; always connecting 
with lots of interesting successful people that I’ve known for 
a long time.

We know we’re asking you to brag, but what do you feel 
if your or your company’s most important contribution 
to Downtown Fort Lauderdale? 

We have our headquarters downtown for a large 
entrepreneurial fast-growing company that is committed to 
the local community.

Once again, Riverwalk Fort Lauderdale will honor individuals who have made a significant impact on the City of Fort 
Lauderdale and the Riverwalk District. 

The 22nd Annual Riverwalk Fort Lauderdale Tribute will be held on May 12 at the Riverside Hotel.

This year’s honorees:

Courtney and Jason Crush of Crush Law
They have represented numerous charities and developers 

that have shaped our skyline and helped to build a vibrant 
community.

Jim Ellis of Ellis Diversified
He has been a fixture in our community for many 

years supporting numerous nonprofits and insuring our 
Downtown has ample green space.

Joe Cox and Jon Ferrando
They have taken the Museum of Discovery and Science 

to new levels bring a variety of exhibits and educational 
opportunities to more than 400,000 school children each year.

Peggy Nordeen and Jacqui Hartnett of Starmark
They have helped to make Fort Lauderdale an 

international destination for tourist and businesses alike.
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Peggy Nordeen
CEO, Starmark 
International
National and global 
award-winning 
advertising and 
marketing firm, 
serving travel 
and hospitality, 
healthcare, B2B, technology, marine and education 
industries. 

Year established: Starmark was established in 1978 in Chicago 
and moved its headquarters to Fort Lauderdale in 1998.

Why is Fort Lauderdale, and Downtown, important to you?
Starmark in Chicago was always a block or two from 

Michigan Avenue, the heart of the city. Fort Lauderdale was 
in the heart of South Florida with easy access to the airport 
and transportation systems north and south, as well as 
beautiful homes close to the canals and the New River. This 
easy access to continued fun in the sun as well as Palm Beach 
and Miami was a perfect location to continue both business 
and our on-the-water lifestyle.

We know we’re asking you to brag, but what do you feel 
is your or your company’s most important contribution to 
Riverwalk and Downtown Fort Lauderdale?

Starmark’s president Jacqui Hartnett, whom we recruited 
to Florida, has spent years of dedicated board service to the 
Riverwalk. And, Starmark has continued to attract world-
class professional talent to Fort Lauderdale and the New River 
downtown experience. Our talented management team and 
partners, including Jacqui, Brett Circe and Dale Baron, have 

been active in economic development, technology growth 
and the art and culture in the area. My personal contribution 
when I was chair of the Greater Fort Lauderdale Alliance was 
working with the leadership team and hiring Bob Swindell as 
Alliance CEO and president. 

Jacqui Hartnett
President, Starmark International

Why is Fort Lauderdale, and Downtown, important to you?
I was recruited from Chicago to join the Starmark Team 

in 2005. Being a city girl, we moved our family into Rio Vista 
because we could see Downtown from our home. We now 
live Downtown on the New River where we enjoy waking up 
to the sunrise and the daily boat parade of amazing yachts 
and people enjoying our Fort Lauderdale lifestyle.

We know we’re asking you to brag, but what do you feel 
is your or your company’s most important contribution to 
Riverwalk and Downtown Fort Lauderdale?

I have enjoyed working with the Riverwalk Board for 
over a decade and supporting all of their efforts to nurture 
and market the beauty of our downtown and our vibrant 
community connected by the New River. In fact, I have been 
so stimulated by the work we have done together that I recently 
signed a 10-year lease in The MAIN on Las Olas for Starmark. 
We have built out a new office configuration there that we 
call Orbiting which allows our team to choose where to work 
according to the needs of the day. And by the way Starmark 
is proud to say that we helped to name and brand The MAIN. 
It’s a great building with a view of all of downtown which 
continues to grow more beautiful each year.

Continue on page 38

Jim Ellis
President, Ellis Diversified Inc.
Real estate developer 

Year established: 1991

Why is Fort Lauderdale, and Downtown, important to 
you?

It’s been my home for over 35 years and although I can 
live anywhere I want, Fort Lauderdale has it all!

We know we’re asking you to brag, but what do you feel 
is your or your company’s most important contribution 
to Riverwalk and Downtown Fort Lauderdale?
•	As SVP Development, spearheaded the development of 

the then 14-store Blockbuster Video into a 7,000 store 
chain and moved its headquarters to downtown Fort 
Lauderdale.

•	A past chair and DDA board member for eight years, conceived, 
initiated paid for, located and had over 100 meetings to initiate 
the County/ City Joint Government Campus

•	With Jenni Morejon and Genia Duncan Ellis, formed the 

Downtown Coalition (25 
downtown presidents/CEOs)

•	Conceived, funded, 
designed, financed, got 
approvals and/or built the 
350 Las Olas Place, The 
Whitney, The Rise, First 
Avenue Residences, 488 
Residences, and the first 
affordable high rise, Eclipse.

•	Developed more than 2,500 residential units in the greater 
Fort Lauderdale area, most of which are downtown

•	Worked with Genia and Jenni and increased the Parks 
Bond by $50 million and initiated the successful passage 
of $200 million park and $100 million police station 
bonds by forming a coalition to raise over $300,000 in 
funding for marketing support for the bonds

•	Chair of the Flagler Village Improvement Association for 
10-plus years.



2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services
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22ND ANNUAL RIVERWALK FORT LAUDERDALE TRIBUTE
Thursday, May 12
6-8 p.m.; VIP reception: 5-6 p.m.
Riverside Hotel
620 E. Las Olas Blvd., Fort Lauderdale
Exquisite food, sensational spirits and festive entertainment will 
be on hand as more than 300 business executives and community 
leaders gather while paying tribute to the honorees.

Courtney and Jason Crush
Courtney Crush, 
President  
and Jason Crush, Partner
Crush Law
Crush Law focuses 
exclusively on land 
use and zoning law 
and provides a broad spectrum of legal services for large 
and small clients in all aspects of land use and zoning 
entitlement issues. 

Year established: 2005

Courtney and Jason Crush have been longtime 
supporters of Riverwalk, from pitching in to pour green 
beer during the City’s St. Patrick’s celebrations (both), to 
serving as a board president (Courtney), to using drone 
photography skills (Jason).

More importantly, both Courtney and Jason have used 
their extensive land use expertise to guide Riverwalk Fort 
Lauderdale through contracts, establish operation guidelines 
for the organization, and offer guidance on the relocation of 
the Shippey House.

For years, they have been actively engaged in Riverwalk 
and Downtown.

Courtney was honored by the City in 2016 with “Courtney 
C. Crush Day” when she received the Downtowner of the
Year Award: “She has been instrumental in shaping the
landscape of Fort Lauderdale by providing outstanding legal
representation and gaining development approvals for an
array of thoughtfully designed projects including Las Olas
River House, Village Place apartments, the Camden Las
Olas mixed use development; the Venezia condominiums
and numerous others, all of which have strengthened our
downtown, enriched our urban fabric, and enhanced our
sense of place.”

Jason and Courtney always can be counted on to handle 
the behind-the-scenes work of Riverwalk events, from 
putting up and taking down street barricades, to manning a 
grill at the annual Chili Cookoff.   

Continue from page 37
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A CALL TO THE CULINARY WORLD
CHEF KATE MCBRIDE’S HUMILITY AND PASSION KNOWS NO BOUNDS 

WRITER  MADELAINE K. BOYER

It's often said that the way to someone’s heart is through 
their stomach, and no one knows this better than Chef 
Kate McBride. 
For McBride, the importance of sharing a meal with 

loved ones played an integral part in her upbringing. 
“Dinner time was one of the most important times in my 

house. We'd sit down every day, have a home cooked meal, 
talk about one thing we were thankful for that day, and 
just regroup as a family,” she said. 

However, although she grew up in a family where 
it seems everyone had a career in culinary from her 
restaurant manager parents to her uncle who owned his 
own pizzeria, ironically, working in the culinary industry 
wasn’t her first choice.

“I actually went to school to get my CPA to become an 
accountant,” she said. Yet, for McBride, while attending 
school she quickly found herself working as a server at 
Eat’n Park, a local diner in her hometown of Pittsburgh. 
Then one day, while working her shift, she decided to help 
in the kitchen, which was short-staffed. 

“I had a general manager at Eat’n Park, and he was the 
nicest gentleman you’ll ever meet but he was often stressed 
out due to being shorthanded in the kitchen. I offered to 
help even though I’d never cooked before in my life except 
for at home with my parents. 

“So, I trained in the kitchen and that's when I just fell in 
love with it,” said McBride. 

From there, she fell in love with the fast-paced nature 
of working in the kitchen and the emotional connection 
people create with food.

“It’s an emotional experience. People plan their day 
around the meals they eat so it's our job to meet their 
expectations and accommodate the guests in any way 
we can to enhance something that's already beautiful to 
them,” she said. 

Over the years, McBride worked in a variety of 
restaurants including a short stint here in Fort Lauderdale 
until she found her place as a chef and corporate trainer for 
the well-known restaurant chain, The Cheesecake Factory. 

“I worked for a couple of family-owned restaurants 
where I was lucky that I had people who recognized I 
had a natural talent in the kitchen. Then I think things 
really started to take off when I started working for The 
Cheesecake Factory,” she said. McBride worked with the 
national chain for six and a half years before taking a step 
back to spend more time with family in Pittsburgh.

Yet, her call to the culinary world simply couldn’t 
be silenced, which led her to relocating back to Fort 
Lauderdale with her wife and son, where she eased her way 

back into the industry working at Big City Tavern before 
ultimately working in her dream job as the executive chef 
at Boathouse at the Riverside Hotel. 

“Everyone here is so polite and hardworking which 
makes it so much easier to do what I do for a company and 
for people who you can get behind because of who they are 
and what they stand for,” she said. 

Ultimately, however, Chef McBride’s character and 
humility as a chef is shown in how she runs her kitchen 
and treats her staff. “I'm not above anybody. If they need 
help in the dish room, I’m washing dishes. We're going 
down on the line, scoot over and let me roll up my sleeves. 
I'm not going to ever ask you to do anything that I will not 
and cannot do myself,” she said.   

Name: Kate McBride 
Title: Executive chef
Company Name: Boathouse at the Riverside, Fort Lauderdale
Age: 39
Hometown: Pittsburgh, Pennsylvania
Career Path: Server at Eat’n Park; bartender at Panther Hollow Inn; 
chef at Rosie’s; restaurant manager at Pat’s Place; chef/corporate 
trainer and senior kitchen manager, The Cheesecake Factory; 
restaurant manager at Big City Tavern; sous chef at Big Time 
Restaurant Group; executive chef at Boathouse at the Riverside



CHECK OUT WWW.GORIVERWALK.COM FOR 
MORE SPIRITED # B I T E S +SIPS  AND RECIPES. 
JOIN RENÉE’S #CONSPIRITORS BY FOLLOWING HER 
ON TWITTER AND INSTAGRAM (@SPIRITEDSFL) 
AND HER FACEBOOK PAGE, SPIRITED SOUTH 
FLORIDA. REMEMBER TO #DRINKRESPONSIBLY 
#GETSPIRITEDSOUTHFLORIDA
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#B I T E S + S I P S

BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL
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SPRING FORWARD 
FRESH INGREDIENTS AND HANDCRAFTED FARE INSPIRED BY FOUR DOWNTOWN VENUES

WRITER  RENÉE KORBEL QUINN

Batch New Southern Kitchen
New Southern cuisine meets 

garden to glass cocktails.
www.batchsouthernkitchen.com/ftl/

@batchftl
Bite: Chicken and waffl es

Sip: Blackberry Lemonade on Tap

Coyo Taco
Fresh street food meets craft cocktails .

www.coyo-taco.com
@coyotaco

Bite: Fresh guacamole and chips 
Birria Taco and Pollo Al Carbon Taco

Sip: Mexican G&T – Hibiscus infused Mezcal 
and tonic

Louie Bossi's Ristorante Bar Pizzeria
Italian dishes made the old-school way.

www.louiebossi.com/ft-lauderdale
@louiebossi 

Bite: Handmade Napolitano pizza and Poletto 
Alla Griglia — grilled chicken, lemon, garlic 

Sip: Aperol Spritz and Paloma

Sushi by Bao
Signature Omakase Disco Sushi Experience 

at Salt7.
www.sushibybou.com

@msushibybou
Bite: Sushi 

Sip: Whiskey High Ball

Heritage FTL
Flagler Village’s hip Italian hangout.

www.heritageftl.com
@heritageftl

Bite: Brooklyn Pizza
Sip: Handcrafted Rose Gin Sour



BROWARD 
CENTERCENTER

DON’T MISS THESE FUN FAMILY EVENTS! 

CENTERSee your child LIVE on the BIG STAGE!

SUMMER

2O22

THE BROWARD CENTER FOR THE PERFORMING ARTS
& THE PERFORMANCE PROJECT SCHOOL OF THE ARTS

2 SESSIONS H AGES 7–18 H 3 LOCATIONS 

Broward Center for the Performing Arts 

Aventura Arts & Cultural Center 

Miniaci Performing Arts Center  
at Nova Southeastern University

For more information: 
BrowardCenter.org/camp or 954.414.6904

MARCH 25–APRIL 10 
BROWARD CENTER | Amaturo Theater

JUNE 1 
BROWARD CENTER | AuRene Theater

APRIL 16 
BROWARD CENTER | AuRene Theater

AUGUST 6-7 
BROWARD CENTER | AuRene Theater

JUNE 30 
BROWARD CENTER | AuRene Theater

PRESENTS

SLOW BURN THEATRE CO.
PRODUCTION OF

The 2021/2022 performance season at the Broward Center and The Parker is supported by the Broward Performing Arts Foundation.

TICKETS at BrowardCenter.org • Ticketmaster | 954.462.0222
Broward Center’s AutoNation Box Office • Group Sales | 954.660.6307

APRIL 24 
BROWARD CENTER | Amaturo Theater

5833_Go_Riverwalk_Family_Combo_April_22.indd   1 3/14/22   5:22 PM



E V E N T S  C O N N E C T I O N

GENERAL EVENTS
APRIL 1

Finally Friday!
Free Friday evening 
concert series
Provident Park
954-828-5568
www.parks.fortlauderdale.gov  
Alan Cumming Is Not Acting His Age
The Scottish-American polymath’s new 
cabaret show
The Parker
954-462-0222
www.browardcenter.org

APRIL 1&2
33rd Literary Feast
Celebrating books and writers
Broward Public Library Foundation
Various locations
954-357-7382
www.bplfoundation.org

APRIL 2

16th Annual Duck Fest Derby
Adopt a rubber ducky and watch it race 
down the New River
JM Family Enterprises
Esplanade Park
954-390-7654
www.duckfestderby.org  
Vegan Block Party
The ultimate plant based food, drink, & 
lifestyle festival
Vegan Block Party
Huizenga Plaza
www.veganblockparty.com  
Florida Grand Opera: Rigoletto
A timeless story of betrayal
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Janis Ian
The End of the Line Tour
The Parker
954-462-0222
www.browardcenter.org  
11th Annual Outrun Hunger 5K
Raising funds and awareness to end 
hunger in South Florida
Feeding South Florida
Charnow Park, Hollywood
954-518-1818
www.runsignup.com/outrunhunger

APRIL 2&3
International Orchid & Garden Festival
Experience and purchase orchids and 
other exotic plants
Bonnet House Museum & Gardens
954-463-5393
www.bonnethouse.org

APRIL 3

The Zombies
Featuring Colin Blunstone and Rod Argent
The Parker
954-462-0222
www.browardcenter.org

APRIL 5
Henry Rollins
Good To See You 2022 Tour
The Parker
954-462-0222
www.browardcenter.org

APRIL 6
Jimmie Vaughan and Samantha Fish
An evening fi lled with electric soul 
shaking
The Parker
954-462-0222
www.browardcenter.org

APRIL 6-8
CODAsummit: Experience
Connecting civic leaders to information 
about public art
NSU Art Museum
www.codaworx.com

APRIL 7
Mercedes-Benz Corporate Run
Bring your team to The Largest Offi ce 
Party in Fort Lauderdale
Turkish Airlines
Huizenga Plaza
305-666-7223
www.mercedesbenzcorporaterun.com

 
The Music of Cream
Honoring the band’s landmark album, 
Disraeli Gears
The Parker
954-462-0222
www.browardcenter.org

APRIL 8

Postmodern Jukebox
Today’s biggest hits redone in the classic 
styles of the Roaring 20s
The Parker
954-462-0222
www.browardcenter.org

 
Viernes Musicales
Free Friday Latin concert 
series
City of Fort Lauderdale
Riverland Park
954-828-7275
www.parks.fortlauderdale.gov

APRIL 8-10
Tortuga Music Festival
Country music, beachin’ and marine 
conservation
Fort Lauderdale Beach Park
www.tortugamusicfestival.com

APRIL 9
7th Annual Mayors’ Chess Challenge
For all ages and abilities
Sunrise Center for Excellence in Chess
Riverland Park
954-828-5320
www.sunrisefl .gov

 
Vir Das
India’s biggest stand-up comedian and a 
Bollywood star
The Parker
954-462-0222
www.browardcenter.org

 
To Florida, With Love
A celebration of South Florida’s diversity
Miami City Ballet
African-American Research Library
305-919-7010
www.miamicityballet.org

 
FutureFLO’risticFUNclusion Experience
A megaFLO family and friends cultural 
experience
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Care for Kids Cocktail Reception
Rally behind ChildNet, and supoort 
programs for children in need
ChildNet
Fort Lauderdale Yacht Club
954-204-6198
www.childnet.us

APRIL 10

Kenny G
Grammy Award-winning saxophonist
The Parker
954-462-0222
www.browardcenter.org

APRIL 12
The Bachelor: Live on Stage
A wildly fl irtatious and interactive evening
The Parker
954-462-0222
www.browardcenter.org

 
Symphony of the Americas: 
American Classics
Gershwin and Bernstein’s Broadway
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

APRIL 13
Todrick Hall
The Femuline Tour
The Parker
954-462-0222
www.browardcenter.org

 

Gold Coast Jazz: Dirty Dozen 
Brass Band
An evening of high octane, New Orleans 
style Jazz
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

APRIL 14
Singing at the Sandrell
Spirituals, jazz and Motown
Florida Grand Opera
Dillard High School Center for the Arts
800-741-1010
www.fgo.org

 
Concerts Under the Stars
Featuring SOSOS
Bonnet House Museum & Gardens
954-463-5393
www.bonnethouse.org

APRIL 14&15
Chris Rock
Ego Death World Tour 2022
Seminole Hard Rock Hotel and Casino
866-502-7529
www.seminolehardrockhollywood.com

APRIL 15
Riverwalk Rhythm & Brews
Lawn games, cold beer, and 
live music by Spider Cherry
Funky Buddha
Esplanade Park
www.tinyurl.com/RWGameNight

 
Demetri Martin
I Feel Funny Tour
The Parker
954-462-0222
www.browardcenter.org

APRIL 16
David Sedaris
See the best-selling humorist in an 
intimate setting
The Parker
954-462-0222
www.browardcenter.org

 
Daniel Tiger’s Neighborhood Live
From the Emmy Award-winning PBS 
KIDS series
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 

Elaina The Poet Bringz the Jazz
A theatrical expression of God, the arts and love
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

APRIL 21
Nate Bargatze
The Raincheck Tour
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

APRIL 22
Finally Friday!
Free Friday concert series
City of Fort Lauderdale
Provident Park
954-828-7275
www.parks.fortlauderdale.gov

 
Nikki Glaser
One of the funniest female voices in 
comedy today
The Parker
954-462-0222
www.browardcenter.org

 
The Who
The iconic band performs classics and 
songs from their recent album
Seminole Hard Rock Hotel and Casino
866-502-7529
www.seminolehardrockhollywood.com

 
Las Olas Food & Wine Festival
Sips and samples from national wineries 
and South Florida restaurants
East Las Olas Blvd.
www.lasolaswff.com

APRIL 22&23
Eric D’Alessandro
Raw, uncensored and relatable comedy
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

APRIL 23
Steve Hackett’s Genesis Revisted Tour
The Genesis’ lead guitarist
The Parker
954-462-0222
www.browardcenter.org

 
Fireside Gala 2022 — Celebration 
by the Sea
Supporting Slow Burn Theatre Co.
TRU by Hilton, Pompano Beach
954-323-7884
www.slowburntheatre.org

APRIL 23&24
Miami City Ballet: Jewels
Three unique mini-ballets in one night
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Van Morrison
Featuring classics and new material
Seminole Hard Rock Hotel and Casino
866-502-7529
www.seminolehardrockhollywood.com

APRIL 24
Spring Ballet Gala
Finsihing their season with classical and 
neo-classical pieces
Arts Ballet Theatre of Florida
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Walk Like MADD & MADD Dash 5K
Raising funds and awareness to end 
drunk and drugged driving
Mother’s Against Drunk Driving
Huizenga Plaza
877-ASK-MADD
www.walklikemadd.org

 
Heal the Planet Day
Celebrating Earth Day with fun, family-
friendly activities
Heal The Planet
Esplanade Park
954-565-2950
www.healtheplanet.com

APRIL 26
Diana Krall
One of the most romantic concerts of 
the year
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

APRIL 27

South Florida Symphony Orchestra
Beethoven and Copland
The Parker
954-462-0222
www.browardcenter.org

APRIL 29
Jen Fulwiler 
The Minivan Fabulous Tour
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
The Piano Guys
An eclectic mix 
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

APRIL 30

Color Run
The Happiest 5K on the Planet returns
Riverwalk Fort Lauderdsale
Huizenga Plaza
www.thecolorrun.com

 
Dr. Seuss’s The Cat in the Hat
Based on the book by Dr. Seuss
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Handel: Messiah
The complete performance
Seraphic Fire
All Saints Episcopal Church
305-285-9060
www.SeraphicFire.org

 
Broward County Mayors’ Gala
An Evening of Stars
United Way of Broward County
Seminole Hard Rock Hotel & Casino
954-453-3743
www.unitedwaybroward.org

 
Broward Symphonic Band Spring Concert
Featuring the Percussion and Wind 
Ensembles & Brass and Woodwind Choirs
Broward College
Virtual
954-201-6840
www.browardsymphonicband.com

APRIL 30 & MAY 1
Fort Lauderdale Airshow
Featuring the US Air Force Thunderbirds
Fort Lauderdale Beach 
www.fortlauderdaleairshow.com

MAY 1
Broward Symphony Orchestra
Masterworks IV: Wagner and Saint-Saens
Broward Symphony Orchestra
Virtual
www.browardsymphony.com

MAY 3
Give Them Lala … With Randall Live
Power Couple Lala Kent and Randall 
Emmett
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

MAY 6
Madeleine Peyroux
Careless Love Forever World Tour
The Parker
954-462-0222
www.browardcenter.org

MAY 6&7
Legally Blonde: Teen Spring Musical
The Performance Project’s teen cast
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

MAY 7
Why We Sing
Celebrating 35 Years with a sentimental 
selections of the Chorus’ favorite works
Fort Lauderdale Gay Men’s Chorus
United Church of Christ Fort Lauderdale
954-832-0060
www.gmcsf.org

MAY 12
One Night of Queen
Performed by Gary Mullen and The Works
The Parker
954-462-0222
www.browardcenter.org

 
22nd Annual Riverwalk Tribute
Honoring community members for 
their contributions to the City of Fort 
Lauderdale and Riverwalk
Riverside Hotel
954-468-1541
www.goriverwalk.com

MAY 13
Viernes Musicales
Free Friday Latin concert 
series
City of Fort Lauderdale
Riverland Park
954-828-7275
www.parks.fortlauderdale.gov

 
Dance NOW! Miami with the Limón 
Company 
Featuring The Waldstein Sonata
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Tommy Emmanuel
The world-renowned virtuosic guitarist
The Parker
954-462-0222
www.browardcenter.org

MAY 14
The British Invasion – Live on Stage
Showcasing music from popular Btitish 
bands
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

MAY 15
Five for Fighting 
With string quartet
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

L IMI T ED  ENG A GEMEN T 
Build a Better World
Weekends in April
Sharing ways to give Earth some love
Museum of Discovery & Science
954-467-6637
www.mods.org  
Cats
April 5-10
The record-breaking musical spectacular 
by Andrew Lloyd Webber
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Roald Dahl's Matilda: The Musical
Through April 10
The inspiring story of a girl who dreams 
of a better life
Slow Burn Theater Co.
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Intro to Colored Pencil Drawing 
& Painting
Fridays Starting April 16
Six weeks with Galal Ramadan
Bonnet House Museum & Gardens
954-463-5393
www.bonnethouse.org

 
Wonderland Glass Fashions Experience
Through April 16
Through the looking glass; a Wonderland 
experience
Weiner Museum of Decorative Art
954-376-6690
www.wmoda.com

 

William J. Glackens: From Pencil to Paint
Through April 17
Celebrated early 20th-century American 
illustrator and painter

 
The New Woman
Through April 17
Featuring images of 19th century middle 
and upper-class women 

NSU Art Musuem
954-525-5500
www.nsuartmuseum.org  
Suddenly, Last Summer
Through April 17
One of Tennesse Williams’ most 
memorable works
Island City Stage
954-928-9800
www.islandcitystage.org

 
Pretty Woman: The Musical
May 4-15
One of Hollywood’s most beloved 
stories of all time
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Planet Pioneers: Journey to Space
Through May 16
Investigate what it takes to be a space 
explorer
Joe DiMaggio Children’s Hospital
Museum of Discovery & Science
954-467-6637
www.mods.org

 
Israel: Then & Now
Through June 30
The story of the fi rst Jewish state
Holocaust Documentation and 
Education Center
954-929-5690
www.hdec.org

 
Carter Park Jamz
Third Friday Through October
Series of free concerts 
under the stars
City of Fort Lauderdale
Carter Park
954-828-5568
www.parks.fortlauderdale.gov

 
Keith Haring and Pierre Alechinsky
Through Oct. 2
Noted 20th-century American artists
NSU Art Musuem
954-525-5500
www.nsuartmuseum.org

ONGOING 

Programming for all ages:
• Tennis, Aquatics & Athletics
• After-school & Camps
• Classes & Programs
• Cultural Arts & Club 55+

954-828-7275
 

Classes and Workshops:
Adult Acting & Modeling; Painting & Drawing; 
Fitness & Tai Chi
Artserve
954-462-8190
www.artserve.org
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Programming for all ages:
• Arts and crafts
• Book club and storytime
• Education, literacy and writing
• Finances and career
• Technology and science
• Yoga, Tai Chi

954-357-6555
www.broward.org/library

 

Recreation for all ages: 
• After-school and Camps
• Camping, hiking and nature
• Swimming and water recreation
• Court games and sports fields
• Running, biking and fitness

954-357-8100
www.broward.org/Parks

 
Guided Museum Tours
Daily at 1, 2 & 3 PM
Tours of Fort Lauderdale’s oldest 
surviving structure
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org  
EcoBoat Rentals 
Daily | Reservation required 
Cruise the Intracoastal Waterway in 
eco-friendly, electric boats
2525 Marina Bay Dr. W. 
954-5000-ECO
www.ecoboatsfl .com  
Fort Lauderdale Segway Tours
Daily | Reservation required
Take a one-or two-hour Segway tour on 
the Riverwalk. Training provided. 
954-304-5746 
www.segwayfortlauderdale.com  
OutFit Training
Mondays-Fridays | Reservations required
Mobile training, group and private sessions
Huizenga Plaza
www.outfi ttraining.com

Yoga at Tarpon River Brewing
Mondays
All ages and abilities yoga at the brewery
Ales and Asanas
www.alesandasanas.com/classes

Las Olas Oceanside Park Market
Saturdays
Farmers, antique & artisan market
The Market Company
Las Olas Oceanside Park
305-531-0038
www.facebook.com/oceansideparkmarket  
Friday Night Sound Waves
Fridays
Featuring local artists
Las Olas Oceanside Park
www.theloopfl b.com

Book Sale
Fridays
Monthly fundriaser with eclectic offerings
Friends of the Fort Lauderdale Libraries
Broward County Main Library 
954-357-6555
www.broward.org/Library

 
Jazz Jams
First Friday
Monthly Jazz from students and 
professionals
Gold Coast Jazz Society
ArtServe
954-462-8190
www.artserve.org

 
Interpretive Walks and Tours
Friday & Saturday
Interpretive ranger-guided programs
Hugh Taylor Birch State Park
954-564-4521
www.fl oridastateparks.org

 
Las Olas Oceanside Park Market
Saturdays
Farmers, antique & artisan market
The Market Company
Las Olas Oceanside Park
305-531-0038
www.facebook.com/oceansideparkmarket

 
Art Walk Wilton Manors
Third Saturday
Local vendors, food and live music
Wilton Drive
754-200-2979 | www.awwm.org

 

Paddle With A Purpose
Third Saturday | Reservation required
Waterway and Shoreline Cleanup
Delevoe Park

 
Fort Lauderdale Beach Sweep
Fourth Saturday
Help keep Fort Lauderdale Beach clean!
HUB at Fort Lauderdale Beach

 
Edible Food Forest at Snyder Park
Fourth Saturday
Volunteer to tend an edible urban farm
Snyder Park
Fort Lauderdale Parks & Rec
954-828-5568
www.parks.fortlauderdale.gov

 
FATVillage Art Walk
Last Saturday 
Open galleries, local artists, 
vendors and live entertainment
954-866-3890 | www.fatvillage.com

 
FTL Art Walk
Last Saturday
Live music, original art & more
MASS District
954-866-3890 | www.massdistrict.com

 
ArtWalk at Sistrunk Marketplace
Last Saturday
Local artists and featured cocktails 
Sistrunk Marketplace
954-357-2616 
www.sistrunkmarketplace.com

 
New River Open Air Market
Sundays 
Local vendors offer their goods
History Fort Lauderdale
954-463-4431
www.historyfortlauderdale.org

Jazz Brunch
First Sunday
Free, outdoor concert series 
featuring local musicians on 
3 stages
City of Fort Lauderdale
Esplanade Park & Riverwalk
954-828-5365
www.fortlauderdale.gov

Sips, Sounds & Splats
Third Sundays
Art and wine social with live music
South Side Cultural Arts Center
954-828-6250
www.parks.fortlauderdale.gov

 
Forest Bathing
Fourth Sundays
Relax, tune out the world for two hours in nature
Bonnet House Museum & Gardens
954-463-5393
www.bonnethouse.org

Sensory Friendly Sunday
Fourth Sunday
Film screenings for those with 
autism spectrum disorder
Museum of Discovery & Science
954-467-6637
www.mods.org

 
Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers
954-467-6637
www.mods.org

 
Sprouting Stem
Varies
Introducing little scientists (aged 0-6) to 
STEM-related topics
954-467-6637
www.mods.org/sprouting-stem

Free First Thursday Sunny Days
First Thursday
Free admission and 2-4-1 beer and wine

 
Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers

 
Free Fort Lauderdale Neighbor Day
Last Sunday
Free admission for FTL residents
954-525-5500
www.nsuartmuseum.org

Urban Jungle Artisan Market
Varies
Monthly eclectic market 
JAM Hospitality Group
NE 13th Street
www.urbanjunglemarketftl.com

Architecture Walking Tours
Varies
Weekly walking tours of historical 
neighborhoods 
New River Architecture Project
754-213-1806
www.newriverarchitecture.com

RIVERWALK RECREATION
Shippey House

220 S.W. 3rd Ave. | Fort Lauderdale
954-526-5159  

Cycle Party Tours 
Daily | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cycleparty.com

 
Paddle Pub Tours
Daily | Reservation required
Jump aboard a 20-person Paddle Pub 
and experience Fort Lauderdale and the 
waterway in a new way. 
www.paddlepub.com/fort-lauderdale

 
Bike Tours
Daily | Reservation required
Tours of Fort Lauderdale and 
Riverwalk for all abilities.
www.RiverwalkActivities.com

 

Kayak & Paddleboard Rentals
Daily | 10 a.m.-6 p.m. 
Explore the Yachting Capital of the 
World along the scenic New River, 
launching from the Riverwalk. 
www.RiverwalkActivities.com
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The Tower Club provides a safe space
with the best views in town.

• The tables and chairs are sanitized with a 
hydrogen peroxide based solution

• Upgraded A/C filtration for the entire 
Club to meet the CDC guidelines 

• All employees wear masks

• Employees wear different color gloves for 
different purposes to prevent cross 
contamination

• The staff has been tested and continue to 
get voluntary test once every two weeks

• The Club is set to be socially distanced

• Everyone entering the Club is scanned for 
a fever prior to entering

• Bathrooms are disinfected hourly

SOCIALLY PRESENT WHILE BEING PHYSICALLY DISTANT

For membership information, contact Alice Harry, Membership Director
 954-764-8550 x 228 Alice.Harry@clubcorp.com



WHAT WE DO!  
Go Riverwalk Magazine connects our readers with all facets  
of Fort Lauderdale:

•  A flourishing downtown
•  Citywide array of social, cultural and neighborhood events
•  The world-class business and professional community

•  Trend-setting fashion and shopping
•  Avant-garde dining options

DISTRIBUTION  

1,500 magazines direct mailed to Riverwalk  
members and subscribers.

4,500 + copies are delivered to high-traffic  
locations including:

•  Hotels
•  Fine retail and restaurants
•  High-end luxury apartments
•  Downtown office buildings
•  Auto dealerships
•  Banks
•  Restaurants
•  Real estate offices
•  Hair salons
•  Exercise clubs
•  Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !  

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
 INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

  

135,850+
TOTAL AUDIENCE

The Tower Club provides a safe space
with the best views in town.

• The tables and chairs are sanitized with a 
hydrogen peroxide based solution

• Upgraded A/C filtration for the entire 
Club to meet the CDC guidelines 

• All employees wear masks

• Employees wear different color gloves for 
different purposes to prevent cross 
contamination

• The staff has been tested and continue to 
get voluntary test once every two weeks

• The Club is set to be socially distanced

• Everyone entering the Club is scanned for 
a fever prior to entering

• Bathrooms are disinfected hourly

SOCIALLY PRESENT WHILE BEING PHYSICALLY DISTANT

For membership information, contact Alice Harry, Membership Director
 954-764-8550 x 228 Alice.Harry@clubcorp.com



SOUTH FLORIDA LGBTQ PHILANTHROPY AWARDS  
Our Fund Foundation hosted the Third Annual South Florida LGBTQ Philanthropy Awards at the Broward Performing Arts 
Center's Mary Porter Riverview.
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DAVID JOBIN, DOUG AMES, JAYNE BARON SHERMAN, 
JONATHAN FREIDIN, MARK BLAYLOCK 

AND SCOTT BENNETT

ERIN HOGAN, LEN MCNALLEY AND 
ANGELIQUE GRANTLEO EGLAN AND CHRIS CAPUTO

BROWARD COUNTY WATERWAY CLEANUP  
On March 5, more than 1,100 volunteers gathered across more than 35 sites throughout Broward County to donate their 
time cleaning up our waterways, parks, and communities as part of the 45th Annual Broward County Waterway Cleanup.

PH
O

TO
S 

 P
RO

VI
D

ED
 B

Y 
M

AR
IN

E 
IN

D
US

TR
IE

S 
AS

SO
CI

AT
IO

N
 O

F 
SO

U
TH

 F
LO

RI
D

A

S N A P P E D @

FUR THE LOVE PET FEST  
The Second Annual Fur the Love Pet Fest returned to Fort Lauderdale Beach in February at its new location, Las Olas 
Oceanside Park, also known as The LOOP.
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GUESTS RECEIVED COMPLIMENTARY QUICK DRAW 
CARICATURES OF THEIR PETS SPONSORED BY THE CITY 
OF FORT LAUDERDALE BEACH IMPROVEMENT DISTRICT

NIKKI MCGOWAN OF RED CHEETAH YOGA, 
LEFT, LED A DOGA CLASS

SECOND ANNUAL FUR THE LOVE PET FEST: 
PUPCHELLA EDITION
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MODSNOW -  MAY 15,  2022

P R E S E N T E D  B Y

MODS
Becoming an astronaut is all about adventure, exploration 
and endeavor. In Planet Pioneers: Journey to Space, guests  
will investigate what it takes to be a space explorer and 
the technology used to complete a mission. This special  
STEM exhibit gives future astronauts the opportunity  
to travel to space without leaving the Museum!

Exhibit FREE with Museum admission.
Visit mods.org/tickets

401 SW 2nd Street • Fort Lauderdale, FL 33312 • 954.467.6637



BROWARD
HEALTH

Maternity Place

Maternity Place

Maternity Place

1600 South Andrews Avenue, Fort Lauderdale

To schedule a maternity tour, call 954.759.7400  
or visit BrowardHealth.org/MaternityPlace.

EXPERT MEDICAL CARE WITH  
ALL THE COMFORTS OF HOME.

MATERNITY PLACE  
Where the  
Wonder  
of New Life  
Begins

BrowardHealth.org/BHMC

M6738_BHMC_BabyMaternity_GoRiverWalk_7.75x10.5.indd   1 12/10/21   4:13 PM


