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We believe your success should be 
measured not just by your financial 
well-being, but by how confident you 
feel about your future. Our mission 
is to help you reach your financial 
goals through the development of a 
wealth management plan based on 
personalized, knowledgeable advice. 
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BUY A
BRICK
 BECAUSE YOUR PET
  IS SPECIAL, TOO!

Commemorate your 
loved one with a brick 
along Fort Lauderdale’s 
Riverwalk. Signature 
Bricks are available 
for any occasion 
and make perfect 
gifts. Bricks are 
installed once a 
month, so order 
yours today! 
Gift certificates 
available.

9/II MONUMENT
GoRiverwalk .com/9 -11-Monument
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The monument prominently displays a section of 
PATH rail that was retrieved from the wreckage of the 
subway station located below the World Trade Center.  

It serves as a reminder and honors the nearly 3,000 
lives lost on September 11th, 2001.

BE A PART OF HISTORY
Add your name or the name of a loved one to this 

iconic piece of history on the Riverwalk.
All donations are tax deductible.

ETCHED GRANITE PIECE:  $2,000
ANNUAL FLAG SPONSOR:  $1,200

COMMEMORATIVE ETCHED BRICK:  $250

For more information, call Riverwalk at
(954) 468-1541 or email bricks@goriverwalk

Visit www.GoRiverwalk.com

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com

www.GoRiverwalk.com
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TAKE YOUR

HELP END THE PANDEMIC
#GetVaxFTL

DON’T WAIT UNTIL IT’S TOO LATE! 
Visit ftlcity.info/vaccinesites to find  
a COVID-19 vaccine location near you.

Can’t get to the vaccine?
The vaccine will come to you!
If you or someone you know is homebound and unable to travel to get 
the COVID-19 vaccine, we can bring the vaccine to you. Register now 
at homebound.patientportalfl.com. Registration is available in English, 
Spanish, and Haitian Creole. For details or assistance, call 1-833-930-3672, 
or email homeboundvaccines@cdrmaguire.com.
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FRIDAY NIGHT 
SOUND WAVES



IN PARTNERSHIP WITH

boat parade

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President/COO

KIM SPELLACY
Director of Accounting

JEREMY COLLETTE
Administrative Manager

JOANN SMITH
Parks Coordinator 

EMMA RELYEA
Intern

RIVERWALK FORT LAUDERDALE
888 E. Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust
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* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD

JOHN ROPES, Chair
Ropes Associates

LACEY BRISSON, Vice Chair
Truist

RICHARD RODRIGUEZ, Treasurer
Centuric LLC

JAMES FERRIERO, Asst. Treasure & At Large
UrHealth Benefi ts

MICKI SCAVONE, Secretary
Carr Workplaces

*JIM ELLIS, Past Chair
Ellis Diversifi ed

HOWARD ELFMAN, At Large
The Agency

JEFF FALKANGER, At Large
FSMY

ANN MARIE FOX, At Large
Richard J. Fox Foundation

MAXINE GOMEZ, At Large
Dry Tech 24/7 Inc.
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 PREPARE FOR UPCOMING

KING TIDES
 NOW THROUGH DECEMBER

 PREPARE FOR UPCOMING
CITY OF FORT LAUDERDALE

King tides have historically caused flooding in 
low-lying areas of our community. The City uses 
stormwater fees to invest in long-term strategies 
to adapt to king tides. Since last year, the City 
has raised select seawalls, installed additional 
tidal valves, and made drainage improvements 
to reduce the frequency, duration, and intensity 
of tidal flooding in vulnerable areas. We also take 
proactive steps to prepare for the high tide season 
and we encourage our neighbors to do the same.

  Review flood safety tips

  Evaluate your property’s readiness

  Review your flood insurance policy

If you experience flooding on your street, make 
sure storm drains are not blocked and remove 
waste carts as soon as possible once emptied or 
wait until your next scheduled collection day to put 
them out. Be aware of the timing of the high tides 
and how they may affect your travel plans. Avoid 
driving on flooded streets. While some roadway 
flooding is expected, please report impassable 
roads due to extreme tidal flooding to our 24/7 
Customer Service Center at 954-828-8000.

REPORT FLOODING: 954-828-8000  |  MORE INFO: www.fortlauderdale.gov/kingtide

2021 King Tides Schedule
Unusually high tides known as 
king tides will occur between 
September and December:

Oct. 5-11 | Oct. 20-21 
Nov. 3-9  | Dec. 2-7 

Since higher tides are possible 
on both the new moon and the full 
moon, additional dates to watch 

for tidal impacts include: 

Nov. 18-19

King Tide Reminders for 
Riverwalk Neighbors:

Pedestrians / Cyclists: 
Be mindful of high tide times when 

planning walks or bike rides 
 along the Riverwalk.

Boating Community: 
Keep wake to a minimum to prevent 
wave overwash on to the Riverwalk.



D'ANGELOASHLEY
3 BEDROOM 3.5 BATH

Designer model Ashley South floor plan with phenomenal 270 
degree views of the New River, Ocean & City from every room. 

ASHLEY
3 BEDROOM 3.5 BATH

Large corner unit w/ direct river & city views from every room. Designer finishes, 
custom built-ins, contemporary light fixtures & custom window treatments. 

    CHAMPANGE | $999,000
2 BEDROOM + DEN 2.5 BATH

What a GRAND opportunity! Cheers to this champagne model offering 
remarkable direct river views! 2 bedrooms & 2.5 bathrooms plus den/office 

within 2100 square feet of upgraded finishes including polished marble tiles, 
crown moldings, & custom window treatments. The formal dining & living room 

lead to a riverfront terrace through floor to ceiling glass sliders. The gourmet 
poggenpohl kitchen is fitted with granite countertops & high end appliances.
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COLUMBUS
  2 BEDROOM + DEN 3 BATH

City skyline & pool views from every room. Private elevator with double 
door entry, floor to ceiling glass, 9 ft ceilings, 2 balconies, large gourmet 

eat in kitchen, motorized window treatments and modern bathrooms.

CHELSEA
2 BEDROOM 2.5 BATH

High floor unit with river & vibrant city views! Light & bright 
split bedroom floor plan, polished marble floors, opened kitchen. 

LEXINGTON
2 BEDROOM 2.5 BATH

Stunning city & river views. Gourmet kitchen, breakfast nook, 
marble floors, 2 glass balconies & floor to ceiling windows.  

LEXINGTON
2 BEDROOM 2.5 BATH

Marble & hardwood floors, split bedroom plan with flow-through design & 
two balconies offering fabulous north and south river views. 

    SOHO
  2 BEDROOM 2 BATH

River views from everyroom, semi private elevator foyer, wood floors 
throughout, Sneidero kitchen cabinets and black granite counter tops.

We Have Sold Over 2 26 
Las Olas Grand Properties!    

#1AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

IN FORT LAUDERDALE

AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

                          2 BEDROOM+DEN | 3 BATH
Brand new luxurious unit with 14 ft. ceilings! Over 1800 sq. ft. of wrap around 
terrace overlooking the river, park, pool & city. Porcelain flooring throughout. 
The master suite features 2 walk-in closets & a luxuriously appointed bathroom.

 3 BEDROOM+DEN | 3.5 BATH | $3,195,000
Spectacular fully furnished designer penthouse, soaring 15’ ceilings, floor to 

ceiling windows, bosch appliances, italian cabinetry, summer kitchen, private 
elevator, motorized window treatments & over 2,000 sq. ft. of terrace.

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT

JUST LISTED

PALMS ON VENICE

JUST LISTED

R E C O R D

LO W
I N V E N T O R Y  AT 
LAS OLAS GRAND



D'ANGELO

JOHN D’ANGELO | WWW.DANGELOREALTY.COM | 954.463.9881

WE HAVE SOLD OVER 1310 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property! 

MOONGLOW
Rarely available 2 bedroom 2 bathroom, southeast corner unit. 
Extended wrap around balcony with spectacular river views. 

MOONGLOW
2 bedroom 2 bathroom sub penthouse corner unit with extended wrap around 
balcony, dramatic panoramic ocean, city & river views from every room. 

SKYVIEW
Exquisitely upgraded high floor 2 bedroom 2 bathroom featuring beautiful 
river views, gourmet kitchen, walk in closets & spacious extended balcony. 

SUNGARDEN
Upgraded, stunning, sleek & modern 1 bedroom 1 bathroom 

condo featuring spectacular direct river, city & sunset views. 

SUNGARDEN
1 bedroom 1 bathroom with gorgeous sunset views, spacious gourmet 
kitchen, large master bedroom, 2 built in closets and dual access bathroom.

SUNGARDEN
1 bedroom 1 bathroom with unobstructed river & sunset views from glass 
balcony. Spacious kitchen with granite countertops & new full size washer/dryer.

2 BEDROOM 2 BATH | $480,000
Completely upgraded & fully furnished high floor luxury condo with ocean & city 
views. Porcelain & bamboo floors. Modern kitchen, bathrooms, doors, & appliances.

                    
    2 BEDROOM 2 BATH | $479,000

Most desired floor plan in the building with elevated 11 foot ceilings. 
Direct river & ocean views from every room, & sparkling city skylines at night.

            
   2 BEDROOM 2 BATH | $419,000

Ocean views from this 20th floor condo offering a funcational split bedroom 
floor plan w/ bright open living spaces, custom closets & laminate floors. 

  
         2 BEDROOM 2 BATH | $349,000
Furnished 2 bedroom 2 bath, split floor plan, upgraded kitchen with granite 

& full backsplash. Covered terrace with stunning city and port views.

1 BEDROOM 1 BATH
Highly upgraded sub penthouse level condo, unobstructed west facing view of 
the river, city & spectacular sunsets. 11 ft ceilings and gourmet kitchen. 

                  
1 BEDROOM 1 BATH

Stunning direct river views! Covered terrace and open living areas.

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST SOLD!

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT

  3 BEDROOM | 2.5 BATH
Highly desired corner unit in south tower overlooking the new river 

with 2 parking spaces! Gourmet kitchen with granite countertops, large 
corner balcony, limestone flooring in living area & carpet in bedrooms.

                    
 2 BEDROOM | 2 BATH

 Outstanding views of the river, the pool and your OWN 40’ boat 
dock, wrap around balcony, limestone floors and 2 parking spaces.

     

       2 BEDROOM | 2 BATH | $389,000
Spectacular river and pool views, gourtmet kitchen with stainless 
steel appliances, large balcony and carpet floors in the bedrooms.

        

2 BEDROOM | 2 BATH
18th floor unit with views of the river, large balcony and tile floors.

   

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT JUST LISTED

JUST LISTED

JUST LISTED

JUST LISTED

GRAND PENTHOUSE | 3BD/3BA | $2,495,000
A rare haven of custom designed space & glorious light, enjoy stunning 
views at any hour; morning sunrises over the ocean & dramatic sunsets over 
the sparkling skyline of Fort Lauderdale. Over 3100 sq. ft. of luxury finishes.       

2 BEDROOM | 2 BATH
High floor residence with stunning views, bamboo & tile floors, custom 

built-ins, new refrigerator & washer/dryer. Storage locker included.                     
2 BEDROOM | 2 BATH

Outstanding sub-penthouse with city views from every room, high floor 
corner unit! Jerusalem marble stone floors throughout. 



F ort Lauderdale is a unique and vibrant city that 
has a thriving economy largely centered around 
the waterways that run through it and surround 

it, which is why it has been named, the Venice of 
America. Here are a few of the ways that our economy 
in Fort Lauderdale is fed by our beautiful waters and 
pristine beaches. 

The Yachting Capital of the World
Fort Lauderdale has been continuously dubbed the 

Yachting Capital of the World and is home to the largest 
in-water boat show in the world. Fort Lauderdale is 
popular with yachting and boating enthusiasts because 
of its 300-plus miles of waterfront beaches and canal 
systems. Th e Fort Lauderdale International Boat 
Show attracted up to 110,000 people from 52 diff erent 
countries in October 2018 before the pandemic. In 
addition to the marine industry, these visitors also fed 
our travel, tourism, hospitality, retail, and in some cases, 
real estate industries. 

Travel, Tourism and Hospitality
Fort Lauderdale has always been a major travel 

destination because of our beautiful beaches and 
warm weather practically year-round. Fort Lauderdale 
host’s some of the biggest festivals on the water, such 
as Tortuga Music Festival (90,000 draw), the Seminole 
Hard Rock Winterfest Boat Parade (1 million draw 
in person and on television), the Fort Lauderdale 
International Boat Show (110,000 draw), and the Fort 
Lauderdale Air Show (hundreds of thousands).

Our travel industry is also central to our success, 
requiring consistent expansion of the Fort Lauderdale-
Hollywood International Airport to accommodate the 
growing number of domestic and international visitors. 
Port Everglades is also important to our economy and was 
ranked the third busiest cruise port in the world in 2018. 

Fort Lauderdale’s hospitality industry has always been 
healthy with countless waterfront lodging and dining 
options between venues on the intracoastal, new river 
and canals, and beachfront.  

F R O M  T H E  B O A R D

BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

VENICE OF AMERICA  
HOW OUR CANALS, INTRACOASTAL AND OCEAN MAKE UP A LARGE AND VARIED PART OF OUR ECONOMY
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2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services

4301 North Federal Highway 
Oakland Park, Florida 33308
(954) 491-7788

www.americannationalbank.com

 - here to serve, here to stay! - here to serve, here to stay! - here to serve, here to stay!
Your Community Bank

Ginger Martin
President 
and CEO

Ginger MartinGinger Martin
President President 
and CEOand CEO

Ginger Martin
President 
and CEO
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F all is here – and we are entering the last quarter of 
hurricane season and looking ahead to cooler weather. 
Living in Florida off ers many joys and challenges but 

a choice that all have clearly made. Stay prepared during 
hurricane season and start making plans early for the 
upcoming holidays! Th ey are just around the corner. 

We are watching as the Henry E. Kinney/Tunnel Top Park 
project kicks off . While traffi  c patterns will be a challenge, it 
is expected that the result will make it all worthwhile. Fore-
casted end date for construction is late 2023. Community 
outreach specialist Daniela Silva is available for any ques-
tions and updated information will appear on the City Web 
Page under Traffi  c Advisory. She can be reached at  MSilva@
corradino.com and (786) 441-3088.

City budgets are approved and projects funded for the 
upcoming year. We expect to see continued progress in our 
city and improvements in our infrastructure, which continue 
to be ahead of schedule. We welcome new Police Chief Larry 
Scirotto and applaud his commitment to community.

We thank the City of Fort Lauderdale for collaborat-
ing with Riverwalk to host the 9/11 ceremony, remem-
bering that tragic day 20 years ago. Fort Lauderdale Fire 
Rescue and Fort Lauderdale Police Department paid 
tribute to the fi rst responders who heeded the call.

Events are heating up! Do not forget that Jazz Brunch 
is back on the fi rst Sunday of each month. On Oct. 16, 
Riverwalk will host Craft oberfest letting you taste a 
variety of craft  beers and craft  cocktails. At the event, 
Mayor Trantalis will present a proclamation to our 
Sister City, Duisburg, Germany. Th e Last Olas Art Fair 
comes in to town on Oct. 16 and 17, providing great 
opportunities to get your holiday shopping done early! 

Th e Fort Lauderdale International Boat Show is 
scheduled for Oct. 27 to 31, presented by Informa. Th is 
is one of the largest boat shows in the world and your 
chance to see and enjoy boats of all sizes. Watch the 
calendars for other events that are happening during 
that time period in partnership with the show. 

On Nov. 2, the South Florida Day of the Dead returns 
to its annual processional beginning at Huizenga Plaza. 
Light Up Lauderdale at Esplanade Park kicks off  the 
holiday lighting season in Fort Lauderdale on Nov. 11.

We encourage our community to continue to use 
safe distancing, mask when appropriate and sanitize 
your hands oft en. We continue to fi ght Covid. A great 
thank you to our medical community, on the front lines 
treating our friends and neighbors. Tirelessly they have 
continued to fi ght the battle to keep us well.   

A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale
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AUTUMN GETS BUSY  
FROM FLIBS TO CRAFTOBERFEST, COOLER WEATHER USHERS IN EVENTS
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK BIKE FEST
On Aug. 28, Riverwalk hosted the fi rst 

ever Riverwalk Bike Fest. Th is celebration 
of all things bicycle saw more than 50 
people fi tted for free bike helmets, over 75 
people received bike lights and numerous 
others had their bikes registered with Fort 
Lauderdale Police Department. Bikes were 
also given away for free. Th e event was 
focused on safety and health and wellness.

SHANE DUNCAN BAND
Riverwalk Fort Lauderdale and the 

Las Olas Company presented Lookout 
on Las Olas featuring the Shane Duncan 
Band on the Veranda on Sept. 10.

Luis Herrera and Lori Creswell 
register bikes 

The Shane Duncan Band

Fany Avila from Recycle Bike Exchange fits a 
new helmet on Victoria Lorenas

Volunteer Victoria Varsamis and Todd Stilphen 
from Fort Lauderdale Parks and Recreation

John Ropes and Jason Crush

Mindy Jennings, Michelle Friedman, 
John Ray III, Kelly Ray and David Friedlander

Christopher Wren, Safeea Ali, Genia 
Duncan Ellis and Norah Rimondi

Aynari Garcia and Jessica McNair 
represent Museum of Discovery and 

Science

Tiffany Olson with a 
Broward BCycle e-bike

Joe Berrones of OutFit 
mobile training

Victor and Alexandra 
Dilorenzo

Carol Tracz and Bob Pallay

Stephen Haines and Ed Murphy

Broward MPO Public 
Outreach Officer 

Hannah Bourgeois

Bike Fest sponsors and 
Riverwalk supporters Brad 

Elmowitz and Don Ginsburg

Faye Sibai from Broward Health leads a 
yoga class, as Robert Roddy looks 

back toward the camera

Joe Arenal, Ann Marie Fox Mancuso, Dorothy 
Harden, Lacey Brisson, Bill Walker, Genia 

Duncan Ellis, Lisa Siegal, Ed Thatcher, Heather 
Gilchrist and Karla Nelson Thatcher

SPONSORS
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Sellers • Buyers • Investors
Single-Family • Condos • Multifamily • Investment • Land 
Residential • Commercial

BARBORA KASSDIKIAN
REALTOR® CIPS, C2EX, PSA, e-PRO®

kassd98@gmail.com 
954.600.5323 
BarboraKassdikian.Keyes.com

Client Focused. Results Driven.
“Clients turn to us when they  want, expect, and demand the best!”
Barbora delivers a world-class service in Residential & Commercial Real Estate. She is dedicated to make her 
clients’ dreams reality! Looking to upgrade, downsize, relocate, or invest, Barbora has the perfect touch and her 
high level of effective marketing, relevant sales and market knowledge makes her the go-to agent!

Known for her outspoken, honest and direct relationships, people know they can count on her compassionate 
support. One thing is for sure; no matter where she is, her reputation as contributor, influencer and connector 
has translated into becoming top real estate advisor to her friends and business associates. Buying or selling, 
residential or commercial, she will exceed your expectations! Call her today!

Client Focused. Results Driven.
“Clients turn to us when they  want, expect, and demand the best!”
Barbora delivers a world-class service in Residential & Commercial Real Estate. She is dedicated to make her 
clients’ dreams reality! Looking to upgrade, downsize, relocate, or invest, Barbora has the perfect touch and her 
high level of effective marketing, relevant sales and market knowledge makes her the go-to agent!

Known for her outspoken, honest and direct relationships, people know they can count on her compassionate 
support. One thing is for sure; no matter where she is, her reputation as contributor, influencer and connector 
has translated into becoming top real estate advisor to her friends and business associates. Buying or selling, 
residential or commercial, she will exceed your expectations! Call her today!
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Carol Tracz and Bob Pallay
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TRUSTEE

Roya & Fred Baxter

BGM Certifi ed Public Accountants 

Jill Ginsberg & David Shulman

Ginsberg Shulman P.L.

Kevin Jean

Honest Lion Adjusting

Tobin & Martina Slaven

Acton Academy Fort Lauderdale

Bill Walker

Water Taxi

Paul Weinberg

KEITH

DOUBLE BRICK

Todd & Nicole Giordano 

INDIVIDUAL

Nicole Covar

Nancy Granese

Jodi Tanner

Alexandra Veltri

Valerie Vitale

Jerome Vogel

WELCOME
NEW AND RETURNING MEMBERS

Members of Riverwalk Fort 
Lauderdale express their support 
and join us in our mission of 
building a vibrant community. 
Riverwalk supports Downtown’s 
diverse, mixed-use community 
of arts and entertainment 
establishments along with business, 
residential, judicial, educational, 
and marine interests. 
TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP

R I V E R W A L K  M E M B E R S H I P



R I V E R W A L K  E X C L U S I V E S

9/11 REMEMBRANCE CEREMONY BY  EMMA RELYEA

With the sound of bagpipes and prayers, Riverwalk honored those lost 20 years ago in the tragedy of 9/11. Alongside the 
unique PATH rail segment from the World Trade Center, police, fi refi ghters, local government dignitaries, and the people of 
Fort Lauderdale alike gathered to memorialize those who gave their lives to protect us all. 

Seven minutes aft er the second plane hit the Twin Towers, subway cars carried passengers away from the attack and 
collapsed buildings. Outside the Towers, the PATH rail system kept operating as a critical method of transportation for 
fi rst responders and survivors. Aft er years of fundraising, Riverwalk received a piece of history: a segment of this life-
saving rail system.

Located in the center of Downtown Fort Lauderdale’s Riverwalk, the PATH rail segment is on display for all to see. With its 
historic signifi cance, the remembrance of 9/11 is not limited to one day a year. Rather, visitors and future generations will forever 
refl ect on the destruction and “Never Forget” the event that has shaped America to this day. 

Mayor Dean Trantalis

First responder presentation From left, Mayor Dean Trantalis, Commissioner Ben Sorensen, 
Commissioner Steve Glassman, Chief Rhoda Mae Kerr, Sarah 

Leonardi, Chief Larry Scirotto, Rev. Ron Perkins and Det. Carlo Fargnoli

Mark Fein and Anthea Thomas Casey Liening and FLPD 
Detective Carlo Fargnoli

Commissioner Steve Glassman and 
City Manager Chris Lagerbloom

Lacey Brisson, John Ropes and 
Dorothy Harden

Safeea Ali

Fort Lauderdale Fire 
Department Honor Guard

Black Pearl bagpipers McSorley and Pingol

Fort Lauderdale Fire 
contingent from the 

Tunnels to Towers run

FLFP Detective 
Carlo Fargnoli

Sgt. Monica Ferrier
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 ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE 
REFERENCE TO THIS BROCHURE AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
Solemar is developed by PRH 1116 North Ocean, LLC (“Developer”) and this offering is made only by the Developer’s Prospectus for the Condominium. The Developer is not incorporated 
in, located in, nor a resident of, New York. This is not intended to be an offer to sell, or solicitation of an offer to buy, condominium units in New York or to residents of New York, or in 
any other jurisdiction where prohibited by law unless the condominium is registered in such jurisdictions or exempt. No statement should be relied upon if not made in the Developer’s 
Prospectus. Architectural design elements may vary from concept to actual construction. All depictions are conceptual. Developer, pursuant to a license agreement has a right to use the 
trade names, marks, and logos of The Related Group. Consult the Prospectus for all terms, conditions, specifications, and Unit dimensions.  Reproduction for private or commercial use 
is not authorized. 2021 ® PRH 1116 North Ocean LLC, unless otherwise noted, with all rights reserved.

At Solemar, we are working with Delos to create a 
state-of-the-art living environment that is dedicated 
to the wellness of our residents, set in a beachfront oasis.

A natural lifestyle 
focused on wellness.

Currently selling two & three bedroom 
residences starting from $1.9 Million. 

Call  (754) 229 2407  or visit SolemarBeach.com 
1116 North Ocean Blvd, Pompano Beach, FL 33062

At Solemar, we are working with Delos to create a 
state-of-the-art living environment that is dedicated 
to the wellness of our residents, set in a beachfront oasis.

A natural lifestyle 
wellness.

Currently selling two & three bedroom 
residences starting from $1.9 Million. 

SolemarBeach.com 
1116 North Ocean Blvd, Pompano Beach, FL 33062



T he City of Fort Lauderdale is thrilled to welcome our 
seasonal residents as well as tourists from around the 
world who are visiting us for the 62nd annual Fort 

Lauderdale International Boat Show. I invite you all to 
explore our bustling city and discover fi rsthand what it 
has to off er.

You’ll fi nd that no other district is quite as diverse 
as the one I am proud to represent – from the 
Uptown Business District in the area surrounding 
Fort Lauderdale Executive Airport to the laidback 
beachy scenes that make up the Galt Ocean Mile and 
everything in between, there’s something in District 1 
for everyone.

For those planning to enjoy the days ahead on 
the water, consider this itinerary for a perfect day in 
District 1: paddleboarding, kayaking, or boating out 
of picturesque George English Park; lunch with a 
view at one of the many waterfront restaurants along 
the Intracoastal Waterway, including a few that off er 
the option to arrive by boat; a scenic ride aboard the 
Water Taxi; and an evening of shopping, dining, and 
entertainment at the Galleria Mall.

Celebrate Together
Aft er over a year of staying at home, we’ve reached 

a point in the Covid-19 pandemic where we can be 

more comfortable gathering once again thanks to 
the widespread availability of vaccines and treatment 
options that help save lives and prevent severe 
illness. Still, with the threat posed by new variants, 
it is important to remain cautious and follow all 
recommended precautions.

Outdoor events are a wonderful way to get together 
in safe way and reconnect with neighbors and local 
businesses. Last month we kicked off  the Labor Day 
holiday weekend with an unforgettable block party at 
the North Beach Restaurants and Shoppes. Th is free 
event featured food and drink specials from more than 
15 restaurants and bars, live musical performances 
across four stages, an art and fashion show, and a kids 
zone just to name a few. I’d like to take a moment to 
express gratitude for staff  from the City’s Parks and 
Recreation Department and all other departments who 
made this event possible.

Mark your calendar! We’ll be back at the North Beach 
Restaurants and Shoppes next month when Light Up the 
Galt returns on Nov. 18. Th is annual event was canceled 
in 2020 due to Covid-19 so this year’s celebration is 
a long time in the making. Your City Commission is 
committed to the health and safety of everyone in our 
community and we are taking every precaution to keep 

you and your family safe as 
we make fi nal preparations 
for what is sure to be a 
magical evening bringing 
in the holiday season with 
dazzling light displays, 
holiday concerts, and 
delicious treats. For details 
on this year’s event, visit 
www.fortlauderdale.gov. 

Th ere is no event like 
the Fort Lauderdale 
International Boat Show, 
and it’s coming back 
October 27 -31. Th e 62nd 
annual event is happening 
at the Bahia Mar Yachting 
Club. It’s the world’s largest 
in-water boat show. Th is 
year is expected to be bigger 
and better than before. Get 
your tickets at fl ibs.com. 

F R O M  T H E  C I T Y

COME ON IN, THE WATER’S FINE   
FORT LAUDERDALE OFFERS MULTITUDES OF WAYS TO ENJOY THE WATER
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VICE MAYOR HEATHER MORAITIS
 City of Fort Lauderdale
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NIFTY FIFTY
 NOVEMBER 6TH

WHITE HOT LAUNCH PARTY
WHITE HOT LAUNCH PARTY

PARADE VIEWING areaParade VIEWING area

NOVEMBER 6TH

OCTOBER 23RD

DECEMBER 4

DECEMBER 11THDECEMBER 11TH

Nov. 21ST

Family Fun DayFamily Fun Day

PRESENTED BY

SEMINOLE HARD ROCK WINTERFEST® 
GRAND MARSHAL RECEPTION 
SEMINOLE HARD ROCK WINTERFEST® 
GRAND MARSHAL RECEPTION 

DECEMBER 10TH

DECEMBER 11TH

PRESENTED BY

FEATURING

USA Today’s Readers’ Choice
10 Best - Holiday Festival

DATES TO REMEMBER
OCT. 23 - GRAY ROBINSON, P.A. WINTERFEST® WHITE HOT LAUNCH PARTY
HOSTED by Fort Lauderdale Marriott Harbor Beach Resort & Spa. Featuring delights 
from Casa Calabria, and other top chefs’ choices. Become a Sponsor - Get Invited!

NOV. 21 - JOE DiMAGGIO CHILDREN'S HOSPITAL WINTERFEST® 
FAMILY FUN DAY 
FREE fun for kids of all ages! Polar Express, face painting, sampling, Pet Rescue Row, 
Stoked On Salt Conservation Village and much more. Photo opportunities with 
Santa. Free giveaways and Live Entertainment.

DEC. 4 - SEMINOLE HARD ROCK WINTERFEST® BLACK TIE BALL 
Spirits from Republic National Distributing, Co. Broward Health Welcome 
Reception, Fidelity Investments Silent Auction and special performances from the 
Broadway Musical, Disney’s FROZEN.

DEC. 7 - CAPTAIN’S MEETING PRESENTED BY KARMA 
In association with Frank & Jimmie’s Prop Shop and FB Marine.

DEC. 10 - SEMINOLE HARD ROCK WINTERFEST® GRAND MARSHAL 
RECEPTION PRESENTED BY SYLVESTER COMPREHENSIVE CANCER CENTER 
Honoring the Parade’s Grand Marshal and celebrity guests, Jr. Captain and Child 
Ambassador, Become a Sponsor - Get Invited!

DEC. 11 - BAPTIST HEALTH PARADE VIEWING AREA 
In association with the Beach Business Improvement District and Florida Panthers. 
“Party in the Park” - Stella Artois Culinary Courtyard, Live Entertainment and 
activities at Las Olas Intracoastal Park.

DEC. 11 - VIP VIEWING AREA PRESENTED BY HOLY CROSS HEALTH,  
NOVA SOUTHEASTERN UNIVERSITY and HOTWIRE COMMUNICATIONS
Hosted by the Riverside Hotel - featured restaurant The Tower Club. 
Become a Sponsor - Get Invited!

DEC. 11 - SEMINOLE HARD ROCK WINTERFEST® BOAT PARADE 
50 Years of Hard Rockin’ Fun ... Winterfest 2021 Highlights: Fifth Third Bank Grand 
Marshal Showboat featuring our host city – City of Fort Lauderdale. South Florida 
Ford Fireworks, showstopper entries sponsored by WSVN, FPL, Two Men and a 
Truck, Republic National Distributing, Co., AARP, Live Nativity by Catholic Health 
Services, and more. Vote for your favorite entry to win on the Winterfest App!
(sponsorships and event dates subject to change)

EVENT & TICKET INFORMATION
954-767-0686

WinterfestParade.com
BECOME A SPONSOR – GET INVITED! 

Contact Lisa@WinterfestParade.com
#WinterfestFL  #WF50

OFFICIAL BANK OF WINTERFEST

DOWNLOAD THE WINTERFEST APP
GET EVENT UPDATES • VOTE for YOUR FAV BOAT

WIN PRIZES

SENTETED D D D BYBYBYBYBY
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Disney Cruise Line could begin to start calling Port 
Everglades home for one of their cruise ships. 
Disney Cruise Line is primarily utilizing Port 

Canaveral, with Port Miami being used seasonally. 
Disney Cruise Line has been in formal discussions 
with offi  cials at Port Everglades following an approved 
motion by the Broward County Commission to have 
a long-term berth in Terminal 4 of the port. Th ese 
formal discussions are following the cruise line’s fl eet 
expansion that includes a 3,500 passenger ship, which 
would be stationed in Port Everglades. Th is new ship 
would be larger than the other two ships that are 
currently stationed in Port Canaveral.

Adding Disney Cruise Lines to the portfolio of Port 
Everglades would add additional diversity to the cruise 
lines that already utilize Port Everglades, including 
Carnival Corporation and the Royal Caribbean Group. 
Th is agreement would also help boost the economy as 
it recovers from the pandemic by increasing tourism 
and providing employment opportunities. Th e cruise 
line is set to sail from Port Everglades as soon as 2022 as 
long as all the preparations go according 
to plan. Port Everglades serves as an 
economic stronghold in Broward 
County and is one of the most 
diverse and busiest seaports 
in the country. It has 
an economic activity 
impact of nearly $34 
billion, with 231,579 
Florida jobs directly 
impacted by Port 
Everglades. Th is 
will only increase 
as Disney Cruise 
Line is welcomed to 
its list of cruise line 
off erings.

Fort Lauderdale is 
known as the Yachting 
Capital of the World. 
With this title, it is our 
honor to host the 62nd annual 
Fort Lauderdale International 
Boat Show that will take place this 
year Oct. 27 to 31. Th is annual show puts 
the latest boats and yachts, worldwide debuts, and 

marine products 
and accessories 
on display. We are 
looking forward 
to welcoming our 
residents and all 
those who travel 
from around the 
globe to attend this 
yearly event. 

Fort Lauderdale 
is home to more 
than 300 miles of inland waterways and 50,000 registered 
yachts. Th is show not only brings tourists to the 
community, but it also provides an uptick for businesses 
and heavily impacts home design in the area that cater to 
the desires of those who desire to take full advantage of 
being on or near the water.

Our Intracoastal Waterway allows for leisure and 
adventure — whether it be taking a ride on the Water 
Taxi, kayaking and bike riding along the waterway, or 

enjoying waterfront dining with a view. 
We are also home to the two largest 

cruise ships in the world, based 
in Port Everglades, they 

bring increased revenue 
and tourists. Th ere is 

certainly not a shortage 
of businesses that cater 
on our natural ocean 
resource — from 
waterfront hotels 
and restaurants, 
to boat, Jet Ski and 
kayak rentals. Th ere 
are even waterfront 
festivals, shows and 

year-round volunteer 
opportunities that 

are off ered to help 
beautify and preserve the 

environment. I will continue 
to be a strong advocate for our 

ecosystem as it is the place we call 
home.

As always, it is an honor to represent you 
as your State Representative in Tallahassee. 

F R OM 9 3R D  D I S T R IC T  S TAT E  R EP R E S EN TAT I V E

LEISURE AND ADVENTURE   
FROM ANNUAL BOAT SHOW TO NEW PORT CUSTOMER, BUSINESSES CATER TO THE WATER
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MUTTSNovember 6th, 2021 • 2:00pm - 5:00pm
Esplanade Park

15th Annual

Bring out your well-behaved fur baby for a day of doggie fun.

Sign up for the peanut butter eating contest and doggie fashion show.

A variety of pet-themed vendors will also be on hand 
showcasing their latest wares.

Don’t have a furry friend or looking to add to your existing furry family?
Several animal rescues will have dogs of all shapes and sizes looking 

for a forever home.

REGISTER AT:
https://tinyurl.com/RWMuttsandMartinis

For sponsorship opportunities call Riverwalk Fort Lauderdale at (954)468-1541

SPONSORS
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PA R K S  A N D  R E C R E AT I O N

GET OUT AND PLAY   
PARK BOND FUNDING SHOWS SOME LOVE TO CITY PARKS

BY PHIL THORNBURG
Director, Fort Lauderdale Parks and Recreation Department

Writer Angela Havell

Renovations at Hortt Park’s playground include new 
equipment and new surfacing.

Coontie Hatchee Park received a new playground this year.

The City of Fort Lauderdale, in conjunction with 
its multiple partners, continues to advance 
the community-driven initiatives of the Parks 

and Recreation Bond Master Plan Design and 
Implementation Program.

Th irty-four parks have been included in Phase 1 of the 
program with all projects currently in the conceptual 
design phase. As part of the City’s ongoing commitment 
to transparency and implementation of public input, 
the initial concept plans for all 34 parks are available for 
review on the Fort Lauderdale Parks Bond website (www.
ft lparksprojects.com). Based on the preliminary plans, 
which were developed following extensive community 
feedback, an estimated $26,159,500 in Park Bond funding 
is currently allocated for Phase 1 improvements.

Although the full scope of park projects are 
undergoing design, a number of preliminary 
improvements were made immediately for community 
use. Coontie Hatchee Park completed a full playground 
replacement project this year with a newly improved 
recreational space and upgraded equipment designed 
for the enjoyment of children ages 2 to 5 and 5 to 12. 
Th e project also included the replacement of exercise 
equipment within the park and additional park 
enhancements are in development. 

Hortt Park also renovated its playground by installing 

new equipment, replacing shade sails, and resurfacing 
the play area with safer poured-in-place rubber material 
to replace the outdated mulch surfacing.

Further advances have also been made on other 
components of the Parks Bond. Recently, the City 
Commission approved a fi ve-year agreement with the 
School Board of Broward County for the joint use of City 
parks and School Board facilities in Fort Lauderdale. 
Th e agreement maximizes resources and signifi cantly 
improves community access to available open space, 
athletic fi elds, and recreational amenities. 

Additionally, the City is coming closer to realizing its 
vision of a citywide, interconnected pedestrian-friendly 
LauderTrail. Th e PATH Foundation will be scheduling 
multiple presentations that highlight their eff orts to date, 
which will feature the proposed conceptual design and 
master plan of the LauderTrail path for community feedback.

An initial public meeting hosted by Vice Mayor 
Moraitis and Commissioner Sorensen was held on Aug. 
23. Aft er integration of feedback, a formal presentation 
will be given at the Oct. 5 City Commission Conference 
meeting, followed by a fi nal presentation and motion to 
adopt, which is tentatively scheduled for Nov. 5.

For ongoing updates on the Fort Lauderdale Parks 
Bond, please follow @playldauder on social media or 
visit www.ft lparksprojects.com.   
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T R A N S P O R TAT I O N
BY NINA VERZOSA

City of Fort Lauderdale 
Transit Planner

MOBILITY TRAVELOGUE
TRANSPORTATION OPTIONS TO EXPLORE FORT LAUDERDALE BEACH AND WATERWAYS

T hinking of activities that you can do with 
family and friends on a weekend? Well, why not 
incorporate the use of various parking and mobility 

services that the City off ers as part of your weekend 
adventure? Here is a sample itinerary of a fun-fi lled 
Saturday without breaking the bank. 

10 a.m
PARK AND RIDE

Park at the Las Olas Garage (200 E. Las Olas Circle), 
accessible both from Birch Road and Las Olas Circle and 
open 24 hours daily. Th e onsite meters can only accept 
$4/hour rate with a 10-hour maximum time to park. To 
get the discounted rate for residents, get pre-approved by 
the City through an annual application cycle and use the 
PayByPhone app with the location code #82016. 

Once you have paid your parking, you can then board 
the free Seabreeze Tram at the southeast side of the 
Las Olas Parking Garage. Th e futuristic-looking tram 
operates from 10 a.m. to 7 p.m. on weekends.

10:30 a.m. 
SATURDAY MARKET AT THE LOOP

Hop out of the tram at the Las Olas Oceanside Park 
(Th e LOOP) and check out the great selection of fresh 
produce, art, clothing, baked goods and other products 
at the Farmers, Antiques and Artisan Market. Th e 
market is open from 9 a.m. to 4 p.m. and features other 
activities such as outdoor yoga, cooking demonstrations, 
and live entertainment.

Noon
BIKE OR SHUTTLE TO LUNCH AT THE BEACH

Th ere is a wide array of restaurants to choose from in 
the Beach area. You can either bike to lunch for a more 

active trip or take a shuttle for convenience. You can rent 
a Broward BCycle E-bike for $5/half hour or become an 
annual member. Th ere is a BCycle station at the southeast 
side of the LOOP and several others along A1A.

Alternatively, you can board the City’s free 
community shuttle Beach Link, which operates daily 
from 10:30 a.m. to 5 p.m. Th is option is particularly 
appealing for longer trips — say perhaps you would like 
to eat lunch at the Galleria Mall or Harbor Shops. 

2 p.m. 
CRUISE ALONG THE RIVERWALK

Go back to the LOOP aft er lunch. From there, you can 
take the City's free community shuttle Las Olas Link 
service, which operates from Friday to Sunday between 
12:45 p.m. to 5 p.m. Take the shuttle west to Las Olas to 
Stop #994 to access the Riverwalk Water Trolley Stop #1 
at Laura Ward Plaza. Th e City-sponsored Water Trolley 
is free and operates daily from 10 a.m. to 10 p.m. 

Each Water Trolley stop features historical, cultural, 
and artistic hotspots perfect for a day of exploration. 
From the Stranahan House and the 9/11 monument to  
the Th rive sculpture by Daniel Popper.  

4:30 p.m. 
BACK TO THE LAS OLAS GARAGE

End your Riverwalk cruise where it started at Stop 
#1: Laura Ward Plaza. From the plaza, board the City's 
community shuttle Las Olas Link service heading back 
to the Beach and the Las Olas Garage. 

Hope you enjoy your outing! To learn more about the 
parking and transportation services off ered by the City of 
Fort Lauderdale, please visit https://www.fortlauderdale.
gov/departments/transportation-and-mobility.   
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The Tower Club provides a safe space
with the best views in town.

• The tables and chairs are sanitized with a 
hydrogen peroxide based solution

• Upgraded A/C filtration for the entire 
Club to meet the CDC guidelines 

• All employees wear masks

• Employees wear different color gloves for 
different purposes to prevent cross 
contamination

• The staff has been tested and continue to 
get voluntary test once every two weeks

• The Club is set to be socially distanced

• Everyone entering the Club is scanned for 
a fever prior to entering

• Bathrooms are disinfected hourly

SOCIALLY PRESENT WHILE BEING PHYSICALLY DISTANT

For membership information, contact Alice Harry, Membership Director
 954-764-8550 x 228 Alice.Harry@clubcorp.com

For event information, contact Alena Worley, Private Events Director 
954-764-8550 x 229 Alena.Worley@clubcorp.com



IM
A
G
E 
PR
O
VI
D
ED
 B
Y 
BR
O
W
A
RD
 C
U
LT
U
RA
L 
D
IV
IS
IO
N

Y   ou may have been hearing a lot about NFTs 
lately. NFTs – aka non-fungible tokens – 
have become part of the mainstream and are 

empowering increasing numbers of artists to create 
and profit from their work. In early 2021, an NFT by 
the digital artist known as Beeple shook up the art 
world when it was sold by Christie’s auction house 
for a record-breaking $69.3 million. 

Learning how NFTs are impacting the art world 
is just one aspect of the conversation. For artists, 

there are also many legal topics to understand, 
like smart contracts, fractions and royalties from 
resales. Diving into this world without a basic 
understanding can be challenging for artists and 
other creatives.

To help support the building of knowledge about 
this new way to monetize art that is changing the 
way art is experienced and consumed, the Broward 
Cultural Division will host a happy hour and 
discussion on Thursday, Oct. 21, focusing on NFTs 

and the Future of Art. Hosted 
by Broward County Vice Mayor 
Michael Udine, this free event 
will take place at General 
Provision in Downtown 
Fort Lauderdale at 5:30 p.m., 
and will provide artists and 
others interested in learning 
about NFTs with information 
and tips on how to safely 
navigate this growing art and 
technology space.

Joining Vice Mayor Udine 
will be attorney Joshua 
Lida, director of art and 
business law at the f irm 
Twig Trade and Tribunal, 
and Dan Mikesell, president 
of Blackdove, an app and 
platform for buying, selling, 
and displaying digital art. 

To reserve your seat and for 
more information, visit bit.ly/
NFTsFuture.

Also, mark your calendars to 
see video art come alive when 
our digital art activations 
return on buildings 
downtown, after sunset on 
Jan. 26 through 30.  

C U LT U R A L LY  S P E A K I N G
BY PHILLIP DUNLAP 

Director, 
Broward Cultural Division

WHAT IS AN NFT?    
LEARN THIS AND MORE WITH BROWARD COUNTY VICE MAYOR UDINE ON OCT. 21
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TICKETS at  
ParkerPlayhouse.com

This all-new premium lounge offers complimentary soft drinks,  
premium beer and wine with mixed drinks and spirits available at 
preferred pricing, plus a seasonal selection of delicious hot and  
cold hors d’oeuvres and desserts. Admission is $35 per person.

INTRODUCING THE PARKER 
The stage is set for entertainment at its best featuring 
concerts, comedy, theater, dance and family fare.  
Beautifully renovated, The Parker offers the ultimate  
theater experience with its neo-classical beauty,  
soaring grand entrance and warm and elegant hall 
featuring wide rows, continental seating and all-new  
state-of-the-art acoustics.

WELLS HALL

ENHANCE YOUR 
EXPERIENCE AT 
THE HALLER CLUB 

OCTOBER 10

NOVEMBER 7

NOVEMBER 26

OCTOBER 16

NOVEMBER 14

DECEMBER 3

OCTOBER 18

NOVEMBER 19

DECEMBER 4

BRUCE HORNSBY

AN EVENING WITH
WILL 

DOWNING

NOVEMBER 14

P
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5438_Go_Riverwalk_Parker_Oct_2021.indd   1 9/14/21   11:34 AM



Gale Kaduce and her son Dan O’Connor.
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ORCHIDS FOR ALL KINDS OF GARDENERS   
NO NEED FOR A GREEN THUMB WITH MICKEY’S FREQUENT BLOOMING FLOWERS

BY MADELAINE K. BOYER

Orchids  are one of the most unique, vibrant and 
largest family of fl owers with as many as 25,000 to 
30,000 diff erent species found throughout the world. 

Unfortunately, they have gotten a less than glowing 
reputation for being tough to grow houseplants. 

However, with the right amount of love, care and sometimes a 
little help from an expert in orchids like Gale Kaduce, owner of 
Mickey’s Orchids in Fort Lauderdale, they can be very rewarding 
and beautiful plants to grow in and around your home. 

Mickey’s Orchids fi rst opened its doors in downtown Fort 
Lauderdale back in 1962 by Kaduce’s parents, Mickey and Gil 
Carmichael. 

“My mother fell in love with selling orchids aft er she realized 
she needed a job where she could be around to take care of my 
sister who had Down syndrome. Soon aft er she started selling 
them, my father, who installed chain link fences at the time, also 
got involved with the business and actually built our orchid house 
out of the materials he used for the fences. Years later, I came in to 
help with the business for a bit aft er my mom fell and broke her 
arm and then I just never left ,” said Kaduce.

More than 50 years later, Mickey’s Orchids has expanded to 
become a three-generation family business with Gale and her son, 
Dan O’Connor, running the nursery together, which at any given 
time contains over 10,000 orchid plants. 

“We have plants here that places like Home Depot just simply 
doesn’t have. We specialize in a type of hybrid orchid that we call 
‘frequent bloomers,’ which bloom more frequently throughout 
the year compared to traditional orchid plants,” she said. 

At Mickey’s, gardeners of all skill levels can come in and choose 
from a variety of prearranged and potted orchids ranging from 
a single orchid to a multi-orchid display, bring in their own 
container and choose the orchids they would like to have potted, 
or pick up a mounted orchid that can be mounted outside on a 
tree or fence. Th e mounted orchid will then grow and expand.

Whether you’re just starting out as a novice or you’re an 
experienced orchid grower, a large part of their business is 
steering her customers in the right direction when it comes 
to orchid care. 

“When you buy an orchid at a big box store, you’re just not 
given any direction on where to grow it, how to water it, and then 
when it dies people feel like orchids are hard to grow. 

“So, I love when people come in here who are novices or they 
bought an orchid that they’re just not having any luck with 
and being able to give them some education on how I grow my 
orchids and how they can do it at home too. 

“I love being able to take the fear out of growing orchids and 
show them how rewarding they are to grow,” she said.    

MICKEY’S ORCHIDS
Owner: Gale Kaduce
Number of employees: 2
Phone: (954) 523-8867
Address: 315 S.W. 23rd St., Fort Lauderdale
Website: www.mickeysorchids.com
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Many have dubbed the recent mass exodus from the 
workforce “Th e Resignation Generation.” But at 
a recent Fort Lauderdale Chamber of Commerce 

Council of Economic Advisors’ meeting, one local 
leader off ered another alternative: Th e Covid or “C” 
Generation. 

Th is all-encompassing designation attempts to 
broaden the perspective, suggesting that the pandemic 
hasn’t caused a temporary employment hiatus that 
will someday return to its previous state but rather 
a permanent workforce shakeup. Th e pandemic has 
caused many people to look at life through a diff erent 
lens. Th e value of family time, mental health, physical 
health, and the sudden awareness of life’s fragility have 
all taken precedence over paychecks, long hours, and 
persistent workplace stress. 

Many on the Council are starting to believe that only 
local businesses willing to embrace these new norms will 
survive. And that those businesses should not expect 
labor shortages, supply chain issues, manufacturing 
woes, and construction patterns to someday return to 
“normal.” Instead, they should try to fi nd new solutions, 
or, as one local leader put it, “discover something that’s 
not yet visible” to adapt to recent times.

Th is adaptation could include several solutions 
across many industries. Th e bustling, traditionally 9-5 
professional services industry may need to consider 
implementing a permanent work-from-home or hybrid 
work model to accommodate a new era of post-Covid 
needs. Th e strapped-for-staff  hospitality and restaurant 
industries should, perhaps, think about taking down the 
crayon-drawn “short-staff ed” signs from the doors and 
start jotting down ways to provide more meaningful, 
dignifi ed, and fl exible employment opportunities to 
create renewed interest in their fi elds.

On the industrial side, Council members believe 
manufacturers may need to explore new tactics and tools, 

like robotics and 3D printers, while fi nding ways to skirt 
the currently unreliable supply chain. One suggestion 
is to explore innovative materials that can make up for 
supply shortages. For example, “hempcrete” – a hemp-
containing alternative to traditional concrete, is being 
investigated as a possible building material of choice. 

Perhaps most in need of a second wind is the health 
care industry. According to one local leader, health care 
offi  cials are still experiencing team member shortages 
thanks to several factors. Mainly, competition from 
higher-paying traveling nurse positions makes it 
diffi  cult to retain nurses. In addition, many health care 
employees, who are now suff ering from PTSD aft er 
working in a daunting pandemic environment, have left  
the industry for good. 

Th e shutdown of the school-to-employee pipeline has 
also created a gap in the number of in-person interns 
and residents who are available onsite. Th ere is hope 
that this could return to normal as in-person learning 
resumes, but ushering in a new generation of bright-
eyed potential medical professionals might remain a 
challenge now that Covid-19 has entered the picture. 

Many of the challenges infl icted by the Covid-19 
pandemic are here to stay. We truly appreciate our local 
business leaders, not only for their willingness to share 
their struggles but also their willingness to adapt during 
times of great uncertainty and change. At the Greater 
Fort Lauderdale Chamber of Commerce, embracing 
new norms is the name of our game. Established in 
1910, we are the largest and oldest business organization 
in Broward County. It’s safe to say we have remained 
steadfast through many generations! In fact, this is not 
the Chamber’s fi rst pandemic. We stood fi rm for our 
community through the 1918 Infl uenza pandemic, just 
as we do today. We remain nimble, fl exible, able to adapt, 
and ready to act as a valuable resource for our business 
community no matter what the “C” Generation brings.       

BY DAN LINDBLADE 
President/CEO,

Greater Fort Lauderdale Chamber of Commerce

THE GREAT ADAPTATION  
THE “C” GENERATION HAS ENTERED THE CHAT

L O C A L  E C O N O M I C S
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WHAT WE DO!  
Go Riverwalk Magazine connects our readers with all facets  
of Fort Lauderdale:

•  A flourishing downtown
•  Citywide array of social, cultural and neighborhood events
•  The world-class business and professional community

•  Trend-setting fashion and shopping
•  Avant-garde dining options

DISTRIBUTION  

1,500 magazines direct mailed to Riverwalk  
members and subscribers.

4,500 + copies are delivered to high-traffic  
locations including:

•  Hotels
•  Fine retail and restaurants
•  High-end luxury apartments
•  Downtown office buildings
•  Auto dealerships
•  Banks
•  Restaurants
•  Real estate offices
•  Hair salons
•  Exercise clubs
•  Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !  

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
 INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

  

135,850+
TOTAL AUDIENCE
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Each year, approximately 80 percent of international 
trade is transported by sea. Without a worldwide 
network of oceans, great lakes, rivers, and deep-water 

canals, global trade would not be possible.
Fort Lauderdale is an integral part of this shipping 

network. Our city was built upon centuries of reliance 
on our local waterways as a source of sustenance and 
transportation for the people who settled in the area. From 
the earliest Native Americans to the millions of residents 
that today call the Greater Fort Lauderdale region home, 
the New River and surrounding waterways were – and are 
– an integral part of daily life.

Port Everglades grew to become one of the most active 
ports in the United States and one of the busiest cruise ports 
in the world. Th e growth of this commercial marine hub 
has spurred numerous marine businesses in the region, 
providing countless jobs and economic contributions to our 
city. Today, our port is a vital part of our overall economy.

But it isn’t just commercial traffi  c that helped Fort 
Lauderdale become the marine-centric metropolis it is 
today. Recreational boaters from all corners of the globe 
fl ock to our city, seeking reliably warm weather, easy 
to navigate waterways, and the services they need to 
complement their boating lifestyle. Meeting these demands 
with superior goods and services is how we earned the 
reputation as the Yachting Capital of the World. It is also 
what keeps our local economy moving forward.

Our world-class marinas and yacht clubs are some of the 
most high-profi le marine businesses in the area. Boaters 
and non-boaters alike regularly patronize the upscale 
bars, restaurants, and shops situated within waterfront 
developments along the New River. Yachties come ashore 
for an evening of land-based fun. Families celebrate special 
occasions. Business deals are made. Activities that wouldn’t 
be possible without the river, ICW and Atlantic Ocean.

Our boatyards are another telltale sign of the importance 
of these waterways to Fort Lauderdale. Local boatyards 
employ thousands and generate revenues that fl ow into our 
local economy. Th ese employees in turn also make additional 
economic contributions, paying taxes and spending money in 
Fort Lauderdale shops, grocery stores, and restaurants.

Th ere are countless smaller businesses intertwined 
with our marine industry, too. Necessary businesses 
that off er the goods and services that keep our marine 
industry afl oat. Yet, these entities oft en go unnoticed, their 
economic contributions not immediately recognized. 

Of course, they deserve as much recognition as their 

larger, more visible 
counterparts. 
From the grocers 
provisioning 
yachts to the 
manufacturers 
furnishing yacht 
interiors to the 
technology 
companies 
creating the 
websites these 
companies need 
to market their 
wares, these 
businesses all 
have one thing in 
common – their 
existence relies on Fort Lauderdale’s network of navigable 
waterways. Without the constant fl ow of boaters, many 
of our local businesses would disappear, along with their 
contributions to our economy.

One such company is Zeno Mattress and Marine 
Bedding, based in the heart of Fort Lauderdale. Family 
run for four generations, Zeno has been intertwined with 
the city’s yachting scene for decades. “Our company got 
involved in the marine industry 40 years ago when Chris-
Craft  approached us looking for an innerspring mattress 
solution,” notes Judi Zeno, the third generation to run 
Zeno Mattresses. “Today, 90 percent of our business comes 
from the marine industry.”

Zeno notes the camaraderie that exists among small 
businesses like hers. 

“We’re one big family in the Fort Lauderdale marine 
industry, working together to ensure total customer 
satisfaction. If we can’t solve your problem, we will fi nd 
someone we trust who can,” she said.

It is this spirit of teamwork that has allowed Fort 
Lauderdale’s marine-based businesses to fl ourish. It is what 
has cemented our reputation as a world-class yachting 
destination. It is also what makes Fort Lauderdale such a 
great place to live and work.

None of this would be possible without our robust 
network of waterways. Th e next time you’re on a boat, 
driving along the coast, or passing over a local bridge, take 
a minute to appreciate everything our waterways provide. 
It goes far beyond what you can see.   

FORT LAUDERDALE WATERWAYS   
THE BACKBONE OF LOCAL BUSINESSES

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Liz Wegerer

M A R I N E  I N D U S T R I E S
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F R O M  Y O U R  P R O P E R T Y  A P P R A I S E R

PROPERTY APPRAISER UPDATES   
MILITARY PERSONAL DEPLOYED OVERSEAS MAY BE ELIGIBLE FOR EXEMPTIONS

BY MARTY KIAR 
Property Appraiser

Broward County

Deployed Military Exemption
U.S. military personnel deployed overseas on specifi ed 

military operations may be entitled to an additional tax-
saving exemption. Th ese qualifying military operations 
are updated by the Florida Legislature annually, so 
the ones listed below may not be all encompassing as 
some operations may be added or removed in future 
years. Our offi  ce does accept pre-fi ling for upcoming 
tax year(s) depending on the dates included on the 
applicant’s military orders and the application permits 
a spouse, personal representative or designee under 
Chapter 709, Florida Statutes, to apply on behalf of the 
qualifying applicant.

Th e application for the Deployed Military Exemption 
can be submitted online at https://web.bcpa.net/
bcpaclient/#/VeteransDeployed and can also be found in 
the “Download Forms” section of our website at https://
web.bcpa.net and emailed to CSEmgmt@bcpa.net.

To apply for this exemption, an applicant must 
provide U.S. military documentation which clearly 
shows the applicant's dates of active duty military 
service deployed outside the United States during 
the immediate prior year in support of one of the 
designated military operations: Operation Noble 
Eagle, Operation Joint Task Force Bravo, Operation 

Joint Guardian, Operations in the Balkans, Operation 
Nomad Shadow, Operation U.S. Airstrikes Al Qaeda in 
Somalia, Operation Copper Dune, Operation Georgia 
Deployment Program, Operation Spartan Shield, 
Operation Observant Compass, Operation Inherent 
Resolve, Operation Atlantic Resolve, Operation 
Freedom's Sentinel, Operation Resolute Support, 
Operation Juniper Shield, Operation Pacifi c Eagle and 
Operation Martillo or in support of a subordinate 
operation to any of the preceding. 

Th is exemption grants total exemption to an 
additional percentage of your assessed value, based upon 
the percent of the prior year you were deployed overseas 
in support of one of the specifi ed military operations 
and requires the applicant to submit new supporting 
documentation each year.

Has Your Mailing Address or Email Address Changed?
To help ensure you receive any correspondence from 

our offi  ce, please let us know if your mailing address 
or email address has changed. To update your address, 
please email us at address@bcpa.net with your name, 
property address and new mailing/email address.

If my offi  ce can ever be of assistance to you, please do not 
hesitate to contact me directly at martykiar@bcpa.net.  
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MAKING A SPLASH
BUSINESSES THAT MAKE THEIR LIVING OFF THE WATER

BY  MADELAINE K. BOYER

BlueWater Chairs
Fighting chairs offer fishermen the ability to reel in some 

of the largest fish in the world and one of the companies who 
manufactures them happens to be right here in Fort Lauderdale. 
BlueWater Chairs was founded in 1988 by Tom Ackel. While he 
was growing up in Fort Lauderdale, he found a passion for fishing 
with his father and grandfather from the moment he could walk. 
As soon as he was old enough, the fishing enthusiast put his love 
of fishing to good use by working in a variety of marine-related 
jobs. From working at a tackle shop to a bait processing company 
to being a boat charter captain, he learned the ins and outs of 
the industry. Yet, it wasn’t until he found himself manufacturing 
fishing lures that he was inspired to use everything he learned so 
far to improve the design of fighting chairs.

“We were working with a metal manufacturing shop and 
one day when I was at the shop, the owner mentioned that he 
was working on a fighting chair for a friend, which piqued my 
interest. When he finally finished it, I came over to check it out 
and I was kind of disappointed with how it turned out and I 
thought to myself, ‘I could do better,’” Ackel said.

Unfortunately, his first attempt didn’t turn out much 
better, but that didn’t stop him from trying again. After 
trying and failing a few more times, finally, with the 
help of some friends he’d made working in the industry, 
he accomplished his goal while jumpstarting his career 
manufacturing fighting chairs for boats around the world.

For the past 30 years, BlueWater Chairs has been designing 
and crafting fighting chairs that not only look good but allow 
anglers to battle some of the world’s largest fish in comfort 
and with ease. Along with their fighting chairs, they have 
also since expanded their business to craft helm chairs, 
rocket launchers which hold multiple fishing rods, as well as 
beautifully designed custom furniture, bar stools, deck steps, 
and more for yachts and other large boats. 

Aside from the attention to detail that is evident in each 
one of their pieces, it’s the attention they give to their 
customers that has resulted in their years of success. 

“We not only take the quality of our products very 
seriously but also our customer service. We always do what 
we say we’re going to do in a timely manner as well as we 
pride ourselves as being a one stop shop that does several 
things well instead of just one,” said Ackel.

Fort Lauderdale is known for its golden, sandy beaches, colorful art scene, and a variety of award-winning restaurants. 
But more than anything this famous city is touted worldwide as the Yachting Capital of the World and for good reason. 
With more than 300 miles of inland waterways, it’s no surprise that Fort Lauderdale boasts a booming marine industry 

comprised of world-class shipyards and marinas hosting every type of marine related business imaginable. 
From yacht uniform design and production to the manufacturing of fighting chairs to a global marine travel agency, 

these are a just a few of the marine industry professionals making a splash on Fort Lauderdale’s waterways.
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Smallwood’s Yachtwear
When it comes to working in the yacht and boating 

industry, it’s important to wear professional yet 
comfortable attire fit for such an active job. That’s where 
Smallwood’s Yachtwear comes in.

The three-generation yacht wear design company got 
its start back in 1981 when its founder, Helen Smallwood, 
realized that there was an untapped market for yacht 
uniforms in the boating industry. 

“My grandfather worked for Bradford Marine at the 
time so that was our connection to the yacht industry 
and my mom noticed that there was really no one making 
yacht wear in the area and that it was really this untapped 
niche market,” said Saxon Cwalinski, account executive 
and Smallwood’s son. With that, Smallwood’s Yachtwear 
was born and the family-owned business even recently 
celebrated their 40th anniversary.

Since its inception, they have gone on to cement 
themselves in the world of yachting as the premier choice 
for comfortable and stylish yacht uniforms with their 
headquarters located here in Fort Lauderdale and two 
international offices in Antibes, France, and Barcelona, 
Spain. They have even become the go-to designers for the 
yacht crew featured in Bravo’s hit TV show “Below Deck” 
for the last five seasons. 

“These crews are looking for uniforms that not only look 
sharp but are also comfortable and easy to work in and 
that’s why I think we stand out,” said Cwalinski. 

For yacht crews and companies looking to order from the 
business, the process starts with a consultation where the 
team at Smallwood’s will present their available options from 
their four different collections. Once their customers decide 
on fabric and style, their in-house designer gets to work on 
the artwork with the crew’s logo to be used on the uniforms. 

From start to finish, the process takes only two weeks 
but can be expedited if necessary. “We’re so proud of the 
technology our fabric has, how well it fits, and its quick dry 

capability. However, we never want 
to get stagnant in the market so it’s 
something we’re constantly updating,” 
he said. 

In saying that, the company is also 
constantly looking to improve on the 
sustainability factor of their clothing, 
so one of their newest shirt designs 
is made out of 100% recycled plastic. 
Yet, for Smallwood’s, when it comes to 
constantly innovating and updating, 
this is where their strong connection 
with their customers comes in. “A 
majority of our product updates come 
from the feedback we receive from 
our customers. They’re the ones who 
will be wearing the uniforms, so 
it’s important to us to listen to their 
feedback and make those necessary 
changes,” he said.

Global Marine Travel
Working in the marine industry often means a lot 

of your time is spent traveling to and from your job 
destination, regardless of if you’re a cruise line crew 
member or a yacht captain. However, much like how 
travelers put their trust in travel agents to plan their 
vacations all over the world, the same exists for employees 
traveling for their maritime jobs. 

Founded in 2001 by Tim Davey, Global Marine Travel 
is one of the world's leading maritime travel management 
companies that plans and organizes all of the travel needs 
for employees working in many different marine industry 
businesses including cruise lines, superyachts, commercial 
shipping, offshore oil and energy sectors, drydock, as well 
as corporate and specialized marine contracting.

For Davey, the idea to start his own maritime travel 
agency came to him after working as a crew member on 
one of the most famous cruise ships in the world. 

“I used to work on board the Queen Elizabeth 2, or the 
QE2, for many years. So, I know what it’s like to be a crew 
member and trying to get your own airline tickets and the 
problems associated with it. During that time, I spent a lot 
of time thinking about entrepreneurial ways that could 
help and that was 20 years ago,” said Davey. 

Today, Global Marine Travel works directly with 
individuals as well as cruise lines and marine industry 
companies to help book hotel stays, visa services, car 
rentals, crew transfers, and all low-cost air carriers. 

However, with the unpredictable nature of the travel 
industry, it requires the ability to make changes quickly 
which Davey and his team pride themselves on. 

“The unique thing about this industry is that anything 
to do with the water or the ocean you cannot always rely 
on that the vessel is going to come in on time and be 
there. So, our specialty is being able to pivot and react to 
whatever circumstance is put in front of us and rebook that 
crew member with the least amount of hassle and the least 
amount of extra cost,” Davey said.

Yet, whether they’re helping a ship crew member or 
a drydock technician, the most important thing Global 
Marine Travel gives back to their customers is time. “I’ve 
met a lot of people over the years who’ve tried to do it 
themselves but it takes a lot of time. So, the biggest thing 
we can give back to people is their time. Let us be the 
experts and take care of everything for you,” he said.   
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EL TAMARINDO CAFÉ
233 W. State Road 84, Fort Lauderdale
(954) 467-5114
www.eltamarindocafe.com

#B I T E S + S I P S

South of the Border dining oft en refers to Mexican foods. Well, if you go 
farther south in Central America you will discover a diff erent cuisine 
– that of geographically tiny El Salvador. While there are similarities in 

some dishes, plan to leave the idea of chips and salsa at home when you visit El 
Tamarindo. 

Th is restaurant has been in the same location for 17-plus years and is always 
busy – because the food never disappoints. Th e atmosphere in this former 
“diner” is casual/friendly and you will sometimes discover whole families 
gathered for a meal (including ours, when Jonny’s granddaughter had a Florida 
wedding some years ago).

Th e chef/owner, Alex Amaya, started his career due to the interest in food 
preparation given to him through his mother’s kitchen prowess. When he came 
to the United States at age 12, he worked various positions in restaurants, some 
owned by relatives here. His fi rst solo enterprise was in Miami at the ripe old 
age of 18. He began recruiting his siblings and other family members in El 
Salvador to join him in Florida and assist in running the business. Th e result in 
2003: El Tamarindo (and a later Coal Fired Pizza spot).

When you are seated, the server brings bread (baked in those coal fi red 
ovens) with possibly the best chimichurri EVER! Th e kitchen wizards make it 
with the standard parsley, garlic and oil but the product is a far cry from the 
insipid stuff  served elsewhere. Vampires will not trouble you aft erward. 

All foodstuff s are made on site daily with a family member always present 
in the kitchen. Th e attention to detail — besides top quality ingredients — 
includes things which resound with any foodie. Th is means changing the oil 
in the fryers every day to avoid “off ” fl avors. Expensive? Yep. Th e best practice? 
YEP. One of our favorites is their sweet corn tamales* for whom we have Alex’s 
Mama to thank for teaching him. Served with a side of crema (like sour cream), 
it is absolutely yummy and may be addictive. 

Th ey are justifi ably proud of the main dish seafood soup Mariscada (cream 
or clear, tomato based) which includes just about any seafood you crave. Many 
other Latin favorites are included on the menu, from Chicharrones in multiple 
forms to regional chicken and steak dishes. Although we started the article 
telling you NOT to expect chips and salsa, they have thoughtfully put it on the 
appetizer menu for those who want it.

A dessert to crave – and not be missed – is their coconut fl an. Part fl an with a hint of 
cheesecake, it will make even the most ardent non-dessert eater (me, not Jonny) convert. 

A full service bar is available and with a two-for-one happy hour time range 
of 11 a.m. to 11 p.m. for margaritas, mojitos, sangria or wine. It is worth a stop 
if nothing else to sip something then take dinner home.

*A Covid-19 update. Like many restaurants staying open is not as much of a problem as 
getting a regular supply of ingredients. Th e shortages have also driven many prices into the 
stratosphere (fresh corn at this time is over $80 case). Th is is true and aff ecting many dining 
establishments who don’t have the connections that a major fast food chain has. Please be 
patient. We can attest, as former restaurant owners, that no one likes to disappoint a customer. 
Some things are simply not available.

‘CENTRAL’ TIME ZONE
MOM’S LEGACY LIVES ON AT EL TAMARINDO

WRITERS  PENNY SANFILIPPO AND JONNY ALTOBELL, THE UGLY SISTERS



Check out www.goriverwalk.com for 
more spirited #BITES+SIPS  and recipes. 
Join Renéeʼs #conSPIRITors by following 
her on Twitter and Instagram (@spiriteds
 ) 
and her Facebook page, Spirited South 
Florida. Remember to #DrinkResponsibly 
#GetSpiritedSouthFlorida
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WANT TO GO?:
RM. 901 AT THE HYATT 
CENTRIC LAS OLAS
100 E. Las Olas Blvd.
Fort Lauderdale
Reservations required
$50 per person minimum 
on food and beverage
Email: 901@hyatt.com
www.roomnine01.com

BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

With the growing demand for private dining, the format 
of Rm. 901, inside Las Olas Boulevard’s Hyatt Centric, 
caters to guests wanting an intimate atmosphere 

without having to sacrifi ce on the experience. 
Th e Hyatt Centric Las Olas team conceptualized 901 as a 

way to off er added value for their guests and drive attention 
towards the food and beverage program led by their creative 
Executive Chef Gregory McGowan. Th ey collaborated to 
design and build out the space to include a bartender-in-
residence program. Th is component is a way to give back to 
industry friends, highlighting bars that might be struggling or 

have had to close as a result of the pandemic. Each bartender 
brings a unique experience, making it their own while also 
staying true to 901’s Prohibition-inspired sultry vibe.

Th e inspiration behind the name 901 is simple — it’s the 
number of the guest room the speakeasy occupies. Rm. 901 
has showcased famed D.C. speakeasy, the Gibson, Miami-
based mixologists Gui Jaroschy and Ben Potts of Unfi ltered 
Hospitality, Gio Gutierrez of Chat Chow TV, and Austin’s 
Midnight Cowboy. 

Enter at www.roomnine01.com and craft  your own 
experience.   

ENTER RM. NINE 01
HYATT CENTRIC’S CAPTIVATING SPEAKEASY SCENE

WRITER  RENÉE KORBEL QUINN



E V E N T S  C O N N E C T I O N

GENERAL EVENTS
Unbroken and Viva España
Oct. 3
Original ballet with additional numbers
Arts Theatre Ballet of Florida
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Ofrendas
Oct. 3
Exhibit opening with music, dance 
and puppets!
History Fort Lauderdale
954-463-4431
www.historyfortlauderdale.org  
Wonderful World of Birding
Oct. 3
Become a bird sleuth!
Bonnet House Museum & Gardens
954-563-5393
www.bonnethouse.org  
Crowder — The Milk & Honey Tour
Oct. 4
Christian alternative rock star
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Symphony of the Americas: Spain
Oct. 5
The music of de Falla and Rodrigo
Broward Center for the Performing Arts
954-335-7002
www.sota.org/21-22season/  
Eat Your Heart Out
Oct. 7
Funraiser featuring gourmet creations
Heart Gallery of Broward County
The Galleria at Fort Lauderdale
954-918-3008
www.heartgalleryofbroward.org  

NAMIWalks Your Way
Oct. 9
Raising funds to help those with mental illness
Nova Southeastern University
www.namiwalks.org  
25th Anniversary Celebration
Oct. 9
Honoring Helpline Heroes
211 Broward
The Westin Fort Lauderdale Beach
953-390-0493
www.211-broward.org  
Under The Streetlamp
Oct. 9
A Retro Rock n’ Roll Experience
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
FLO’theLOVEofMusic
Oct. 9
Back by popular demand!
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Jim Jefferies: The Moist Tour
Oct. 9
Comedian with belief-challenging style
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

Justin Hayward: Nights
Oct. 10
Moody Blues vocalist & lead guitarist
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

Pablo Cruise
Oct. 10
Storied band reunited
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
The Monkees Farewell Tour
Oct. 12
The latest chapter in Monkee-mania
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
4th Annual Heroes Luncheon
Oct. 14
Paying tribute to unsung heroes
FLITE Center
Bahia Mar Fort Lauderdale Beach
786-252-0919
www.fl itecenter.org

 
The Happening: A Theatrical 
Mixtape
Oct. 14-17
Volume III celebrates and highlights 
women, their obstacles, and achievements
The Art Prevails Project
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Simply Tina
Oct. 16
Tina Turner tribute band
Rose & Alfred Miniaci Center
954-462-0222
www.browardcenter.org

 

Riverwalk Craftoberfest
Oct. 16
Craft spirit and beer tasting
Esplanade Park
954-468-1541
www.tinyurl.com/RWCraftFest

 
John Waite
Oct. 16
Performing from four decades of hits
The Parker
954-462-0222
www.browardcenter.org

 
Bianca Del Rio: Unsanitized
Oct. 18
Ru Paul’s Drag Race Season 6 "clown 
in a gown" returns!
The Parker
954-462-0222
www.browardcenter.org

 
Boz Scaggs: Out Of The Blues 
Oct. 20
Acclaimed singer, songwriter & guitarist
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Educators’ Night Out
Oct. 21
Learn what MODS has to offer your students
Museum of Discovery & Science
954-467-6637
www.mods.org

 
Discovery After Dark: Island Style
Oct. 21
Adult night, Polynesian style — Island 
entertainment and science, food & drinks
Museum of Discovery & Science
954-467-6637
www.mods.org

 
L.O.L. Surprise! Live
Oct. 22
Their fi rst ever live concert tour
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 

Frontiers
Oct. 22
The Ultimate Journey Tribute Band
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Taylor Tomlinson: Deal With It
Oct. 23
Millenial comedian brings the laughs
The Parker
954-462-0222
www.browardcenter.org

 
Legends of Hip Hop
Oct. 23
Featuring Slick Rick, Kool Moe Dee, and 
more!
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
19th Annual Signature Grand Ghoul
Oct. 25
A spook-tacular haunted mansion!
Broward College Foundation
Signature Grand
giving.broward.edu/grand-ghoul

 

Modi: Know Your Audience
Oct. 26
Investment banker turned hit comedian
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Buddy Guy and Kenny Wayne 
Shepherd Band
Oct. 28
An incredible night of blues
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Fort Lauderdale History Makers
Oct. 30
Honoring Marine Industries Association 
of South Florida & the Denison Family
History Fort Lauderdale
Pier Sixty-Six Hotel & Marina
954-463-4431
www.historyfortlauderdale.org

 

Eva Ayllon
Oct. 30
The Tina Turner from Peru after 50 years!
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
A Solo Evening With Keb’ Mo’
Nov. 2
A musical powerhouse
The Parker
954-462-0222
www.browardcenter.org

 
Florida Day of the Dead Celebration
Nov. 2
Signature Riverwalk event 
with traditional DOTD 
puppets!
Florida Day of the Dead
Huizenga Plaza
www.dayofthedeadfl orida.org

 
Symphony of the Americas: 
More than Tango
Nov. 2
100th anniversary of Piazzolla
Broward Center for the Performing Arts
954-335-7002
www.sota.org/21-22season/

 
Tom Papa — Family Reunion Tour
Nov. 4
Veteran stand up comedian
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Mat Kearney
Nov. 5
With new studio album January Flower
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
ALAN CHAMO: M1ND H4CK3R
Nov. 5 & 6
A mental roller coaster fi lled with laughter
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Riverwalk Mutts & Martinis
Nov. 6
Celebrating 15 years of 
Fort Lauderdale’s largest 
dog-friendly cocktail party
Esplanade Park
954-468-1541
www.tinyurl.com/RWMuttsandMartinis

 
4th Annual Exotics on Las Olas
Nov. 7
Premier exotic car showcase takes over 
Las Olas
Exotics on Las Olas
www.exoticsonlasolas.com
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FOR ADDITIONAL EVENTS, CHECK 
THE GREATER FORT LAUDERDALE EVENTS CALENDAR:

www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

 
Jackie Evancho
Nov. 7
Child prodigy becomes vocal 
phenomenon!
The Parker
954-462-0222
www.browardcenter.org

 
South Florida Pride Wind 
Ensemble
Nov. 7
Musical selections from their fi rst 35 years!
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Stonewall Gala: Where History 
Comes Out
Nov. 8
Celebrating achievments and allies
Stonewall National Museum and Archives
Chima Steakhouse
954-763-8565
www.stonewall-museum.org

 
Taste of the Island
Nov. 8
Samplings from Wilton Manors restaurants
Richardson Historic Park and Nature 
Preserve
754-200-1641
www.tasteoftheisland.org

 
Gold Coast Jazz: United in Jazz
Nov. 10
With guest vocalist Lisanne Lyons
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Light Up Lauderdale
Nov. 11
Free family-friendly kickoff 
to the holiday season
Riverwalk Fort Lauderdale
Esplanade Park
954-468-1541
www.goriverwalk.com

 
Kat Edmonson
Nov. 12
Critically acclaimed vocalist and songwriter
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Bruce Hornsby
Nov. 14
Creatively insatiable pianist & singer-
songwriter
The Parker
954-462-0222
www.browardcenter.org

L IMI T ED  ENG A GEMEN T 

The World of Anna Sui
Through Oct.  3
Exhibit of famed New York fashion 
designer
NSU Art Musuem
954-525-5500
www.nsuartmuseum.org

 
Ofrendas
Oct.  3-Nov. 2
Paying homage to Dia de los Muertos
History Fort Lauderdale
954-463-4431
www.historyfortlauderdale.org

 
Trick and Treat Weekends
Weekends through October
Costumes and the science of Halloween!
Museum of Discovery & Science
954-467-6637
www.mods.org

 
Carter Park Jamz
Third Friday through Oct.  15
Monthly evening 
concerts & food trucks
City of Fort Lauderdale
Carter Park
954-828-5365
www.parks.fortlauderdale.gov

 
National Chemistry Week
Oct.  17-23
KABOOM!  Learn all about the chemical 
reactions that make our world go
Museum of Discovery & Science
954-467-6637
www.mods.org

 
Songs For A New World
Oct.  12-24
A new musical that examines life, love and 
the choices that we make.
Slow Burn Theatre Company
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Fort Lauderdale Intl. Boat Show
Oct. 27-31
The greatest boat show on the 
seven seas!
Marine Industries Assoc. of So. Flo.
Bahia Mar Yachting Center
www.fl ibs.com
954-463-6762

 
Come From Away
Nov. 3-14
Remarkable story of 7,000 
passengers stranded in a 
small Newfoundland town 
after 9/11
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Into America's Wild
Through Dec. 31
Explore the great American wilderness
AutoNation IMAX Theater
Museum of Discovery & Science
954-467-6637
www.mods.org

 
Dino Dana the Movie
Through Dec. 31
10 year-old Dana's dinosaur journey
AutoNation IMAX Theater
Museum of Discovery & Science
954-467-6637
www.mods.org
dino-dana.jpg

 
Dora & Diego: Let's Explore
Through Jan. 17
Go on an adventure in the enchanting 
world of Dora the Explorer
Museum of Discovery & Science
954-467-6637
www.mods.org

 
The Carter Project
Through January
Miami-based architect Christopher Carter's 
home/studio project
NSU Art Musuem
954-525-5500
www.nsuartmuseum.org

ONGOING 

Programming for all ages:
• Tennis, Aquatics & Athletics
• After-school & Camps
• Classes & Programs
• Cultural Arts & Club 55+
954-828-7275
www.parks.fortlauderdale.gov

 

• Arts and crafts
• Book club and storytime
• Education, literacy and writing
• Finances and career
• Technology and science
• Yoga, Tai Chi
954-357-6555
www.broward.org/library

 

Recreation for all ages: 
• After-school and Camps
• Camping, hiking and nature
• Swimming and water recreation
• Court games and sports fi elds
• Running, biking and fi tness
954-357-8100
www.broward.org/Parks

 
Guided Museum Tours
Daily at 1, 2 & 3 PM
Tours of Fort Lauderdale’s oldest 
surviving structure
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org

 
EcoBoat Rentals 
Daily | Reservation required 
Cruise the Intracoastal Waterway in 
eco-friendly, electric boats
2525 Marina Bay Dr. W. 
954-5000-ECO
www.ecoboatsfl .com

 
Fort Lauderdale Segway Tours
Daily | Reservation required
Take a one-or two-hour Segway tour on 
the Riverwalk. Training provided. 
954-304-5746 
www.segwayfortlauderdale.com

 
Yoga at Tarpon River Brewing
Mondays
All ages and abilities yoga at the brewery
Ales & Asanas
www.alesandasanas.com/classes

 
A Dog's Best Friend Group Classes
Thursdays I Reservation required
7 p.m. | Intermediate Dog Obedience Class
8:15 p.m. | Masters Dog Obedience Class
Esplanade Park
954-791-2717
www.adogsbestfriend.com

 
Friday Night Sound Waves
Fridays
Featuring local artists
Las Olas Oceanside Park
www.theloopfl b.com

Book Sale
First Fridays
Monthly fundraiser with eclectic offerings
Friends of the Fort Lauderdale Libraries
Broward County Main Library 
954-357-6555
www.broward.org/Library

 
Interpretive Walks and Tours
Friday & Saturday
Interpretive ranger-guided programs
Hugh Taylor Birch State Park
954-564-4521
www.fl oridastateparks.org

 
DeMurs Farmers Table
Saturdays
Local vendors and organic produce
St. Ambrose Episcopal Church
954-908-9944
www.facebook.com/demursfarmerstable

  
Las Olas Oceanside Park Market
Saturdays
Farmers, antique & artisan market
The Market Company
Las Olas Oceanside Park
305-531-0038
www.facebook.com/oceansideparkmarket

 
FTL Art Walk
Last Saturday
Live music, original art & more
MASS District
954-866-3890 | www.massdistrict.com

 
FATVillage Art Walk
Last Saturday 
Open galleries, local artists, 
vendors and live entertainment
954-866-3890 | www.fatvillage.com

 
ArtWalk at Sistrunk 
Marketplace
Last Saturday
Local artists and featured cocktails 
Sistrunk Marketplace
954-357-2616 | www.sistrunkmarketplace.com

 
New River Open Air Market
Sundays 
Local vendors offer their goods
History Fort Lauderdale
954-463-4431
www.historyfortlauderdale.org

 
Kosher & Organic Farmers Market
Sundays 
Kosher and organic offerings with 
family games
L’Chaim Farm
305-707-1065
www.lchaimfarm.com

Jazz Brunch
First Sunday
Free, outdoor concert series 
featuring local musicians on 
3 stages
City of Fort Lauderdale
Esplanade Park & Riverwalk
954-828-5365
www.fortlauderdale.gov
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S N A P P E D @

NEW FORT LAUDERDALE POLICE CHIEF  
Fort Lauderdale police chief Larry Scirotto was sworn into 
office on Aug. 24.

BROWARD EDUCATION FOUNDATION  
Broward Education Foundation and Office Depot distributed 
1,000 brand-new backpacks to students at Wilton Manors 
Elementary IB World School students on Aug. 19.

FROM LEFT: A/C DOUG MACDOUGALL, A/C KAREN DIETRICH, CHIEF SCIROTTO, 
A/C LOUIE ALVAREZ, A/C FRANK SOUSA AND MAJOR VICTOR LONDON OFFICE DEPOT START PROUD AND BROWARD EDUCATION FOUNDATION TEAMS

COMMISSIONER STEVEN GLASSMAN, MAYOR DEAN TRANTALIS, POLICE 
CHIEF LARRY SCIROTTO, VICE MAYOR HEATHER MORAITIS, COMMISSIONER 

BEN SORENSEN AND JUDGE JACK TUTER
MELISSA HOLTZ, PRINCIPAL OF WILTON MANORS ELEMENTARY IB WORLD 

SCHOOL, WITH TWO STUDENTS

E V E N T S  C O N N E C T I O N

Bank of America: 
Museums on Us
First full weekend 
Free admission for BOA 
customers

954-467-6637
www.mods.org
Sprouting Stem
Varies
Introducing little scientists (aged 0-6) to 
STEM-related topics
954-467-6637
www.mods.org/sprouting-stem

Urban Jungle Artisan Market
Varies
Monthly eclectic market 
JAM Hospitality Group
NE 13th Street
www.urbanjunglemarketftl.com

Free First Thursday Sunny Days
First Thursday
Free admission and 2-4-1 beer and wine
Bank of America: Museums on Us
First full weekend 
Free admission for BOA customers
Free Fort Lauderdale Neighbor Day
Last Sunday
Free admission for FTL residents
954-525-5500
www.nsuartmuseum.org

 

 

Cycle Party Tours 
Daily | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cycleparty.com

 
Paddle Pub Tours
Daily | Reservation required
Jump aboard a 20-person Paddle Pub 
and experience Fort Lauderdale and the 
waterway in a new way. 
www.paddlepub.com/fort-lauderdale

 
Bike Tours
Daily | Reservation required
Tours of Fort Lauderdale and Riverwalk 
for all abilities.
www.RiverwalkActivities.com

 

Kayak & Paddleboard Rentals
Daily | 10 a.m.-6 p.m. 
Explore the Yachting Capital of the World 
along the scenic New River, launching 
from the Riverwalk. 
www.RiverwalkActivities.com

RIVERWALK RECREATION
Shippey House | 220 S.W. 3rd Ave., Fort Lauderdale | 954-526-5159 
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BROWARD
HEALTH - Pamela 

  breast cancer survivor

I beat cancer
with BROWARD HEALTH

At Broward Health, we are dedicated  
to the fight against cancer. 

Learn about our comprehensive oncology services:  
BrowardHealth.org/BeatCancer

BrowardHealth.org
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