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NSU Art Museum Fort Lauderdale

MARCH 1-7 Spectacular 3D Video Displays
Lighting Up Downtown Fort Lauderdale

BR&WARD For locations and details visit ArtsCalendar.com/LighttheNight

R UT Free and open to the public with social distancing maintained

Coltural Dividion Light The Night is presented by Broward Cultural Division

ﬂ Q o #LightTheNightBroward

@BrowardArts



We believe your success should be
measured not just by your financial
well-being, but by how confident you
feel about your future. Our mission
is to help you reach your financial
goals through the development of a
wealth management plan based on
personalized, knowledgeable advice.

Andrew Britton, CPWA®, CRC® Dianne Hill Wells Fargo Advisors
Private Wealth Financial Advisor Private Wealth Senior Registered Client Associate 350 E. Las Olas Boulevard,
Managing Director-Investments  dianne.hill@wellsfargo.com 19t Floor

PIM® Portfolio Manager Ft. Lauderdale, FL 33301
andrew.britton@wellsfargo.com Office:  954-765-3977

Toll free: 800-347-3827
Fax: 954-712-3749

Investment and Insurance Products: NOT FDIC Insured / NO Bank Guarantee / MAY Lose Value

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC, a registered broker-dealer and non-bank affiliate of Wells
Fargo & Company. ©2020 Wells Fargo Clearing Services, LLC. All Rights reserved. CAR-1220-00699
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MONUMENT

GoRiverwalk.com/9-11-Monument

The monument prominently displays a section of PATH
rail that was retrieved from the wreckage of the
subway station located below the World Trade Center.
It serves as a reminder of the nearly 3,000 lives lost on
September 11th, 2001 and honors those individuals as
well as their families and first responders.

BE A PART OF HISTORY

Add your name or the name of a loved one to this
iconic piece of history on the Riverwalk.

All donations are tax deductible.

BENCH SPONSOR: $7,000
ETCHED GRANITE PIECE: $2,000
ANNUAL FLAG SPONSOR: $1,200

COMMEMORATIVE ETCHED BRICK: $250

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com
www.GoRiverwalk.com




BSEAM o™

CITY OF BUSINESS, ENGAGEMENT
FORT LAUDERDALE ASSISTANCE, & MENTORSHIPS

Q/W/ ﬁwnz/a/ﬁow gel/éeg
FREE VIRTUAL WEBINARS

The City of Fort Lauderdale’s BEAMs program will begin the
Solid Foundation series April 2021. The initial series will
feature four parts, in which new and existing businesses
are provided nuggets of useful information to be successful
in their first year. If the student successfully completes the
series, they will be issued a certificate and businesses
success kit from the City’s Economic and Community
Investment (ECI) Division.
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SOLID FOUNDATION SERIES WEBINARS:

Creating a Business Plan
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@ Grow Your Sales Skills, Grow Your Business

@ Business Roundtable

SCORE #4 | Broward

The City’s ECI Division has partnered with a local Broward
County organization SCORE Broward. SCORE is nationwide
nonprofit organization with over 300 Chapters, serving to build
a more resilient entrepreneurial community and economy.

Learn More: www.fortlauderdale.gov/beams

Want to start or grow your
l business in Fort Lauderdale?

Email us to schedule a consultation.

Economic and Community Investment

100 N. Andrews Avenue, Fort Lauderdale, FL 33301
Phone: 954-828-6350

Email: economicdevelopment@fortlauderdale.gov
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Riverwalk Fort Lauderdale, Inc. has been determined to be a 501 (c)(3) Charitable Not For Profit
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles.
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire
and connect residents, readers and leaders with the people, places, happenings and events that make
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2021. Riverwalk Fort
Lauderdale. All rights reserved. No part of Go Riverwalk March may be reproduced in any form by any
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics.
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2021.

PHOTO BY JASON LEIDY
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MANAGING PARTNER

2929 EAST COMMERCIAL BOULEVARD, PENTHOUSE D FORT LAUDERDALE, FLORIDA 33308
954-202-9770 954-202-9777 FAX
THART(@R3ACCOUNTING.COM WWW.R3ACCOUNTING.COM

Pharmacy | Gifts | Bath&Body Products

We are a locally owned, hybrid pharmacy offering both traditional and compounded prescriptions.
We are known for serving our community with fast, friendly and professional service.
Your prescriptions are filled in 15 minutes or less and we offer local delivery service upon request.
Our pharmacists take the time to explain your medications and answer questions you may have.

954-462-4166 1211 E. Las Olas Blvd. Fort Lauderdale 33301 www.lasolaschemist.com

GORIVERWALK.COM - MARCH 2021
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RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President/CO0

KIM SPELLACY
Director of Accounting

JEREMY COLLETTE
Administrative Manager

JOANN SMITH
Parks Coordinator

RYAN MCKINZIE
Intern

RIVERWALK FORT LAUDERDALE

888 E. Las Olas Blvd, Suite 210
fort Lauderdale, FL 33301

Phone (954) 468-1541
Fax (954) 468-1542
info@GoRiverwalk.com
www.GoRiverwalk.com

www. facebook.com/RiverwalkTrust
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EXECUTIVE COMMITTEE

JOHN ROPES, Chair
Ropes Associates

LACEY BRISSON, Vice Chair
Truist

MICKI SCAVONE, Secretary
Carr Workplaces

RICHARD RODRIGUEZ, Treasurer
Centuric LLC

JIM ELLIS, Past Chair
Ellis Diversified

BOARD OF DIRECTORS

HOWARD ELFMAN, At Large
The Agency

JEFF FALKANGER, At Large
FSMY

JAMES FERRIERO, At Large
UrHealth Benefits

KARLA NELSON-THATCHER, At Large
Hotwire Communications

MAXINE GOMEZ, At Large- Alternate
Dry Tech 24/7 Inc.

ADVISORY BOARD

LORI ADELSON, HR Law PRO

DAVID BECKEY, Seacoast Bank

ANDREW BRITTON, Wells Fargo Advisors

JOE EPPY, The Eppy Group

JIM FARRICK, Kunin Associates

ANN FOX-MANCUSQO, Richard J. Fox Foundation
JILL GINSBERG, Ginsberg Shulman PL

JACQUI HARTNETT, Starmark

MICHELLE KLYMKO, Klymko Law & Title

BRITT LANIER, Two Men and A Truck

NADIA LOCKE, E Sciences

BLAISE MCGINLEY, Architecture Consultant
KENNY PAK HART, The Restaurant People
JACK SEILER, Seiler, Sautter, Zaden, Rimes & Wahlbrink
TYLER SMILLIE, Bank of America Private Bank
MARGARETHE SORENSEN, Makeup Artist
*BARBRA STERN, Law Offices of Barbra Stern
JEROME VOGEL, Vogel Law

BILL WALKER, Water Taxi of Fort Lauderdale

MARY ADAMS, The Employee Relations Group
*MARK BUDWIG, S.MARK Graphics
NECTARIA CHAKAS, Lochrie & Chakas, PA
ROGER CRAFT, Sunchase Group

*COURTNEY CRUSH, Crush Law

BOB DUGAN, EDSA

TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVE HUDSON, Hudson Capital

MICHAEL KUBINSKI, ID Automotive

ALEXA LANIER, Two Men and a Truck
MICHAEL MARSHALL, Gunster

MELISSA MILROY, Galleria

ED MURPHY, RCC Associates

*RENEE KORBEL QUINN, Spirited South Florida

ENRIQUE SANCHEZ, City of Fort Lauderdale Parks &
Recreation

LISA SIEGEL, Beer Famous Group
PAUL WEINBERG, KEITH
MIKE WEYMOUTH, The Las Olas Company

* Past Board Chair

MISSION STATEMENT

To be the catalyst in building and nurturing Riverwalk & the Riverwalk
District as a vibrant community connected by the New River.

Riverwalk Fort Lauderdale, Inc. has been determined to be a 501 (c)(3) Charitable Not For Profit
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

LAUDERDALE

BRIGWARD

FLuﬂIDA

EDI®

ellisdiversified e

!-:dynarn]x

6 MARCH 2021

@

CITY OF FORT LAUDERDALE

WINTERFEST

BOAT PARADE

' riverwalk

GREATERFORT| AUDERDALE
fort lauderdale
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EXPERIENCE. BETTER. BUSINESS.
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LOCAL « LONG DISTANGE « PACKING SERVIGES & SUPPLIES

AND A TRUCK. | FT. LAUDERDALE

954.616.6683

R | TWOMENFTL.COM
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Las Olas Grand Properties!

ASHLEY | $1,595,000
3 BEDROOM 3.5 BATH
Designer model Ashley South floor plan with phenomenal 270 degree views
of the New River, Ocean & City from every room. Featuring marble floors in
the living areas & Brazilian cherry wood floors in the bedrooms, a Luxurious
gourmet kitchen with Poggenpohl cabinetry, Sub Zero refrigerator, Thermadore
double ovens & Meile dishwasher. Complete with Marble baths & much more.

ASHLEY
3 BEDROOM 3.5 BATH
Perched above it all! This high floor Ashley South model is beautifully upgraded
with marble stone floors throughout, custom moldings, stone accent walls, coffered
ceilings, gourmet kitchen, built in executive office, expansive terraces w/ 270 degree
views encompassing the ocean, intracoastal, river & downtown skyline.

ASHLEY | $1,195,000
3 BEDROOM 3.5 BATH
Large corner unit w/ direct river & city views from every room. Designer finishes,
custom built-ins, contemporary light fixtures, custom window treatments,
pogenpohl kitchen w/ granite counter tops, marble baths & 2 terraces.

ASHLEY | $1,075,000
3 BEDROOM 3.5 BATH
Magnificent views of the New River. Expansive open floor plan. Foyer
entry, powder room, stone floors throughout, 2 large terraces, top of the line
appliances. Floor/ceiling impact windows and motorized sun shades.

CHAMPAGNE | $985,000
2 BEDROOM 2.5 BATH
Panoramic views of river, intracoastal and ocean. Featuring marble
Sloors throughout, gourmet granite kitchen, top of the line appliances,
custom paint, light fixtures. Ready to move in.

BRADFORD | $875,000
2 BEDROOM 2 BATH
Exceptional ocean, intracoastal and river views. Offered fully furnished
with exquisite custom pieces. Wood flooring in the living areas,
expansive terrace and breakfast nook overlooking the river & ocean.

AGENT-OWNED BROKERAGE
INDIVIDUAL SALES VOLUME
IN FORT LAUDERDALE

3 BEDROOM 3.5 BATH
Over 3,200 square feet of living area. Beautifully upgraded bathrooms,
premium cabinetry, display gallery and space galore for your treasures.

PARK
3 BEDROOM 3.5 BATH
Prestine Park Model with stunning views of the river & custom interiors
by Steven G. featuring marble floors with inlays, customized lighting.

COLUMBUS
2 BEDROOM + DEN 3 BATH
Outstanding city skyline & ocean views from every room. Private
elevator, floor to ceiling glass, 9 foot ceilings & 2 balconies.

CHELSEA
2 BEDROOM 2.5 BATH
Urban Zen for your vibrant las olas lifestyle! Sleek clean lines, modern
finishes & unobstructed river views with breathtaking south Florida sunsets.

LEXINGTON | $799,000
2 BEDROOM 2.5 BATH
Marble & hardwood floors, split bedroom plan w/ flow through design &
2 balconies w/ fabulous river/pool/ocean views. Private elevator entry.

LEXINGTON | $795,000
2 BEDROOM 2.5 BATH
30th floor, den/bonus room, flow through design w/ 2 balconies, split floor plan,
private elevator entry, over1800 sq. ft. of living space, spacious gourmet kitchen,

RARELY AVAILABLE
1 BEDROOM 1 BATH
Featuring a large covered terrace w/ unobstructed river views! Saturnia
floors throughout, floor to ceiling windows, marble moldings, custom wall
unit & large open kitchen with breakfast bar.

v = % S gt A
2 BEDROOM+DEN | 3 BATH | $1,599,000
Brand new luxurious unit with 14 ft. ceilings! Over 1800 sq. ft. of wrap around

terrace overlooking the river, park, pool & city. Porcelain flooring throughout.
The master suite features 2 walk-in closets & a luxuriously appointed bathroom.




JOHN D'ANGELO | WWW.DANGELOREALTY.COM | 954.463.9881

WE HAVE SOLD OVER 1250 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property!
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3 BEDROOM 2 BATH | $689,000

High floor corner unit with 2 wrap around balconies fantastic views of the
ocean, river § city from every room. Large storage room included.

3 BEDROOM 2 BATH

Over1,790+ sq. ft. w/ river views, granite counters & stainless steel appliances.

2 BEDROOM 2 BATH | $349,000

Corner unit w/ ocean & city views on the 20th floor. Tile floor throughout w/
open balcony. Beautiful kitchen w/ granite countertops & stainless appliances.

2 BEDROOM 2 BATH

Bright & spacious unit with fantastic views of the cruise port & airport.

2 BEDROOM 2 BATH | $299,000

Corner Unit, split bedroom floor plan, beautiful kitchen with
stainless steel appliances & full sized washer/dryer.

2 BEDROOM 2 BATH | $298,000
Split bedroom floor plan, italian kitchen cabinets with stainless
steel appliances, granite countertops & full sized washer/dryer.

2 BEDROOM | 2 BATH | $360,000

Stunning views of the river, laminate & tile floors. Italian cabinetry,
stainless steel appliances & granite counter tops. 2 Parking spaces.

2 BEDROOM | 2 BATH

Great water views with downtown skyline. Open floor plan. Gorgeous
hardwood floors. Updated stainless steel appliances. Pristine condition.

2 BEDROOM | 2 BATH | $349,000
18th floor unit with stunning views of the river, split
bedroom floor plan, large balcony and tile floors.
2 BEDROOM | 2 BATH | $339,000
Split floor plan features tile floors throughout, gourmet kitchen with
granite counter tops, spacious walk in closet and dual balconies.

1 BEDROOM | 1 BATH | $300,000
South exposure with cherry hardwood floors & sleek Italian kitchen
cabinetry, unobstructed water views from the balcony.

1 BEDROOM | 1 BATH

Captivating and unobstructed views of the river and sailboat bend.

1 BEDROOM | 1 BATH | $258,000
Symphony’s lowest priced unit! Corner unit! Priced to sell! Large bright living
room. Bamboo flooring. Luxury bath with separate tub & walk-in shower.
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SEAVIEW | $899,000
Liveabove it all in this double door entry 3 bedroom 2 bath “penthouse” w/ panoramic
views of the ocean, intracoastal & river! 10 FT ceilings & “wrap around” balconies.

STARDUST | $460,000
Exquisitely upgraded 2 Bedroom 2 Bathroom + den. High quality
built-ins - office with desk and cabinets; murphy bed in guest bedroom.

SKYVIEW | $429,000
High floor 2 Bedroom 2 Bathroom prestigious unit w/ modern renovations! New
contemporary kitchen w/ quartz countertops. Stunning views of downtown & river!

SKYVIEW
Split Bedroom floor plan. Wood & Tile Floors, Bright kitchen with Granite
Countertops. Floor to Ceiling Windows Opening to a Glass Balcony.

SUNGARDEN | $359,000
1 Bedroom 1 Bathroom sub-penthouse with amazing direct river, city & sunsets
views! Impeccably maintained w/ high ceilings, spacious living/dining area.

SUNGARDEN | $349,000
1 Bedroom 1 Bathroom with city lights & new river views. Many
designer finishes including marble floors & crown molding throughout.

SUNGARDEN | $349,000
Stunning unique custom 1 Bedrrom 1 bathroom unit, beautifully renovated w/
[uxury modern finishes & features! Gorgeous Italian porcelain floors throughout.

SUNGARDEN | $339,000
Bright & Airy Impeccably maintained 1 Bedroom 1 Bathroom with tropical
unobstructed views of the gardens/pool deck/city from the large glass balcony.

SUNGARDEN | $309,000
1 Bedroom 1 Bathroom featuring 9-foot ceilings, crown molding, new lighting,
gourmet kitchen w/natural quartz countertops & imported tile backsplash.

200

LAS QLAS PILACIE

High floor 1/1 with big views! Wood floors throughout, granite countertops,
lots of storage, separate tub & shower combo and full size washer/dryer.
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BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

LOOKING UP

ICONIC AND HISTORICAL SITES THAT HAVE SHAPED FORT LAUDERDALE

terms of Fort Lauderdale’s image and skyline is

the Landmark Bank Building on 100 S.E. Third
Ave., now named One Financial Plaza. In 1972, it
was the first high-rise built in Fort Lauderdale at 28
stories high and held the title of the tallest building
in Broward County until 1988. Then that year, the
AutoNation Tower, now named 110 Tower, was
constructed at 30 floors high.

The first iconic building that comes to mind in
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But long before the first high-rise of Fort Lauderdale
was even a conception, Preston and John Wells,
brothers back in the 1930s, saw a rough dirt path
aligning what is now known as the New River and
thought it would make a nice place for a hotel. They
founded The Las Olas Company in 1935 and moved
the first patch of dirt on what would become Las Olas
Boulevard, the “Rodeo Drive” of Fort Lauderdale.

The first hotel was named Hotel Champ Carr, until it
was renamed Riverside Hotel in 1945. The
Riverside Hotel has had many upgrades
and remains the “crown jewel” of Fort
Lauderdale.

Another historic area of Fort Lauderdale
is the Henry E. Kinney Tunnel, also referred
to as the New River Tunnel. This tunnel
was the only one of its kind in Florida when
constructed in 1958. The tunnel continued
U.S. 1 underneath Las Olas Boulevard
and the New River in Downtown Fort
Lauderdale. It was the only underwater
tunnel in Florida until 2014 when the Port
of Miami Tunnel was completed.

And if you are a local or even a frequent
visitor, youre probably familiar with The
Historic Downtowner. This local landmark
is nestled along the New River and used to

T - be Maxwell Arcade which opened in 1925.

The Downtowner is located at the site of
the old arcade and hosts live music, great
food and various events on different nights
of the week. They also have the Maxwell
Room next door which hosts weddings and
corporate events.

And where do local Floridians go when
there is a hurricane warning? The Elbo
Room on Fort Lauderdale Beach! The
world famous Elbo Room has hosted spring
breakers for 50 years and helped put Fort
Lauderdale on the map by being filmed in
the movie “Where the Boys Are” in 1960.
The iconic bar is still a favorite among locals
and tourists alike. ®

PHOTO BY JASON LEIDY



ONE OF A KIND =

PENTHOUSE 4603
READY FOR YOUR
DESIGNER’S VISION

4 BEDROOM | 6.5 BATH | DEN
5,281 S0. FT. | $5,950,000

N L | &

Vitaly S0

Model Shown

RESIDENCE 3302-B RESIDENCE 2301-A ESTATE RESIDENCE 4301

2 BEDROOM | 2.5 BATH| DEN 2 BEDROOM | 2.5 BATH| DEN 4 BEDROOM | 4.5 BATH | FAMILY ROOM
1,501 80. FT. | $985,000 2,395 0. FT. | $1,330,000 3,896 SO. FT. | $3,299,000

Located above the excitement on Las 0las Boulevard, 100 Las Olas offers the height of luxury in the center of it all.
The iconic building includes 113 residences, an array of private resident amenities, and unparalleled panoramic views
of the Fort Lauderdale cityscape. Residents will also enjoy the perks of being above the Hyatt Centric® Hotel, which
features 238 guest rooms, Elev8 rooftop bar, and lobby-level Harborwood Urban Kitchen and Bar. Now is the time to

own the Las 0las lifestyle. Schedule your private tour of designer models today.
Las Olas

ONEHUNDREDLASOLAS.cow 2 TO 4 BEDROOMS | OWN IT FROM THE UPPER $900,000s | COMPLIMENTARY VALET PARKING
054.800.6263 SALES GALLERY LOCATED AT 100 EAST LAS OLAS BOULEVARD, SUITE 1701, FORT LAUDERDALE

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718,503, FLORIDA

STATUTES. T0 BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. Prices, terms and availability are subject to change at any time without notice. Actual improvements, including furnishings, fixtures, recreational facilities and amenities, may vary @ PRESENTED BY
from those shown and views may not be available from all units. This is not an offer to sell or solicitation of offers to buy the condominium units in states where such offer or solicitation requires prior qualification. For New York Residents: THE e KO |.T E R
COMPLETE OFFERING TERMS ARE IN'A CPS-12 APPLICATION AVAILABLE FROM THE OFFEROR. FILE NO. CP20-0027: JM Las Olas, LLLP, 105 NE TstStreet, Delray Beach, FL 33444 This advertisement is a solicitation for the sale of condominium units in 100 ®DouglasFlli

Las Olas Condominium: N) Registration #20-04-0009. The models shown include options and upgrades that are not a part of a base residence price. Maps are not to scale. Exclusive Sales & Marketing by Douglas Elliman Development Marketing. ouglaskliiman
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BY GENIA DUNCAN ELLIS

President/CEQ
Riverwalk Fort Lauderdale

‘IMAGE’

CRAFTING THE FACE OF FORT LAUDERDALE

e word conjures memories and pictures flash through
your head as you recall some of the things you have
seen or done in our community. Images are one of the

things that define the faces we provide to others outside of
our community.

Once known as the Spring Break capital, we have grown
to be a cultured and diverse community. Tourism caters to
all kinds of visitors with a plethora of offerings that both
stimulate and relax. But those same things are here for our
residents daily. Fort Lauderdale is so much more than a
beach — albeit this is a fantastic destination.

In our expanding city, we have unique and stately
architecture next to historic and cutting-edge buildings.
Our skyline today is significantly different than even 10
years ago. We have set goals and plans for the City and
continue to achieve those expectations. We are uniquely a
big/little town.

We have expanded our artistic footprint with murals,
art pieces and art walks — many feature local and
national artists of great acclaim. We have first-run
performances that select our Broward Center for the
Performing Arts and we are able to learn incredible things
in our Museum of Discovery and Science. Treasured local
history landmarks help tell our story.

- GORIVERWALK.COM

12 MARCH 2021

Another twist that has raised our recognition factor is
the gourmet restaurants with five-star chefs. Locally you
can try foods from every imaginable country as well as
some local Southern comfort food. From neighborhood
restaurants to ghost kitchens, you can dine out or dine
at home depending on your pleasure, but the quality
of the food is the same. We also remind you — we are
fast becoming a well-known destination for craft beer
production as well as craft liquors and distilleries. Our
taste buds are tweaked for all kinds of goodness!

Our public spaces offer fresh markets, music, crafts and
more on a weekly basis and we continue to have great
walks, runs and festivals to celebrate the sunny south
Florida weather.

Those that create the images, architecture, destinations,
foods, services and entertainment are the fabric of our
City. They help craft the face of Fort Lauderdale both
through architecture and living locally. We are a diverse
location catering to all. Our image is the face we show to
our residents and visitors e
along with the welcome
we provide them ... Fort
Lauderdale continues to
be “a city on the rise.” @
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Your Florida Workplace Law Counsel
and Dispute Resolution Specialist.

PROTECT YOUR BUSINESS WITH
PROVEN SOLUTIONS WITHOUT LITIGATION

R Law PRO and its founder Lori Adelson, Esq., provide practical,

cost-effective workplace and human resources law solutions, and

employment law mediation and arbitration services, for business
owners and the legal community. Learn more by contacting us today.
Celebrating 20 years.

HR Law PRO

Workplace Law and Mediation. Solutions Without Litigation

401 East Las Olas Blvd., Suite 1400 | Fort Lauderdale, FL 33301 | www.HRLawPRO.com
Info@HRLawPRO.com | 954-302-8960

“Uewr Comvmardy Garnk

- here to serve, here to stay!
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4301 North Federal Highway
Oakland Park, Florida 33308
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RIVERWALK MEMBERSHIP

TRUSTEE MEMBER

DON GINSBURG

FREEBIRD REAL ESTATE

© Iam a South Florida native with a 30-year career in real
estate and I have enjoyed watching and participating in
the growth of our area. My first home here was in Victoria
Park in the early 1990s, and now myself and my family live off Las Olas,
conveniently located to our office downtown. Those of us who live, work
and play in east Fort Lauderdale are privileged to be in such a special area.
We have beautiful sights all around, including excellent shopping, dining
and entertainment as well as great proximity to the beaches, airport, and
everything our area has to offer.

My wife and I founded our residential brokerage firm Freebird to share our
love of east Fort Lauderdale with others that seek to live in our area. Freebird
is different from other firms because we focus on our client’s lifestyle first to
determine how they like to live. We then pair them with that special home that
matches their lifestyle and we do it in a fun and low-pressure manner.

It is my honor to give back to our community through philanthropy and
personal involvement. That is why I have been a member of Riverwalk for
several years and why I chose to upgrade my membership to a Trustee Executive
level. Tlook forward to interacting professionally and socially with all Riverwalk
members so that we may continue to be a catalyst for the Riverwalk district and
our vibrant community.

TRUSTEE MEMBER

VINCE YARINA

LANGAN ENGINEERING & ENVIRONMENTAL SERVICES

© Imoved to Fort Lauderdale in 1998 from Philadelphia.
I was born in Washington, D.C., and moved to northeast
Pennsylvania where I attended grade school and high
school. T attended Penn State and graduated in 1992 with a bachelor of
science degree in earth sciences and I also earned a master of science degree
in engineering geology from Drexel University in Philadelphia. I've been
practicing environmental consulting as a professional geologist in Florida,
Pennsylvania, New York and Nevada for nearly 30 years.

When I relocated to Fort Lauderdale, I immediately fell in love with Las
Olas Isles, Las Olas Boulevard and the Victoria Park neighborhood in which
I lived. It was a very different vibe from Philadelphia, had a small town
feel and I felt at home. Since I have been in South Florida, I have witnessed
tremendous growth, particularly in redevelopment of the urban cores
in Fort Lauderdale and Miami. As a professional geologist working for a
national civil engineering company, Langan Engineering & Environmental
Services, I have played a part in assisting our developer clients navigate
through many environmental cleanups. I feel like I have helped make a
difference as many of these properties were either unused or had some level
of environmental impairment which made them unsafe for the general
public. Now these properties are used and help increase the quality of life
for our residences.

I joined to Riverwalk to support a group that I feel makes a difference in
increasing the quality of life for our residences and visitors by assisting in
creating a true “work, live, play” environment.

14 MARCH 2021 - GORIVERWALK.COM

Members of Riverwalk Fort Lauderdale
express their support and join us in our
mission of building a vibrant community.
Riverwalk supports Downtown’s diverse,
mixed-use community of arts and
entertainment establishments along with
business, residential, judicial, educational,
and marine interests.

TO JOIN, VISIT
WWW.GORIVERWALK.COM/MEMBERSHIP

WELCOME

NEW AND RETURNING MEMBERS
EXECUTIVE

Jennifer & Don Ginsburg
Freebird Real Estate

TRUSTEE

Keith Blackburn
Greater Fort Lauderdale LGBT Chamber of
Commerce

Allen Levin
Smarty Pantz Marketing

Will Walters & Ray Vorell

Fort Lauderdale Browns Backers

INDIVIDUAL

Debbie Casnoff
Robert Dressler
Nancy Gillman
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Las Olas Riverhouse
—2 Miles to the Beach From The Heart of Fort Lauderdale
— 2,726 Sq Ft—3 Bedroom, 3.5 Bath & Formal Dining Room
—Ocean Views From Your Master Bed & Massive Balcony
—Turn Key, Fully Furnished & Ready for You to Live in Luxury
—Resort Style Pool Area, Massive Gym, Private Therapy Rooms
— Business Center, Valet Parking, 24 Hour Security
—Exquisite Meals & Great Shopping on Famous Las Olas Blvd

$1,349,000

NFL ALUMNI
SUPERBOWL XXXIX CHAMPION!

JED WEAVER

Estate Agent & Waterfront Expert
CELL: 954-817-2757

floridasbestwaterfront@gmail.com

HNW & UHNW PRIVATE CLIENT
GROUP PRESIDENT

MY CHAMPIONSHIP PROFESSIONALISM

https://www.miznergranderealty.com/jed-weaver/ BRINGS YOU WORLD CLASS RESULTS!
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RIVERWALK VOICE, ROUND 2

The Riverwalk Voice Round 2 was held on
Saturday, Feb. 13, in the Maxwell Room at the
Historic Downtowner.

Twelve contestants stepped up to show their
musical chops, and believe me, they were awesome.
The group was narrowed down to seven contestants
by our judges Susan Renneisen, David Lovitt, Kitty
McGowan and the winners were selected by the
boisterous crowd of guests picking their favorite.

Riverwalk Voice Round I1
Winner: Trenton Roach
1st Runner Up:  Chloe Gardner
2nd Runner Up: Lori McQuestion

— - i
Kitty McGowan, David Lovitt and Susan Renneisen

Many thanks go out to our great host Historic Downtowner and our
awesome sponsors for helping us make Round 2 a success.

You can see a full live video on the
Riverwalk Fort Lauderdale Facebook page.

Under the Levitt Loves Lauderdale and
Riverwalk Music Series, we anticipate a final
round soon along with some other musical
adventures. Stay tuned!

Aaron Darr

SPONSORED BY

AT PANTE MR Tiece

S MARKGRAPHICS

CRANEIC DEEIGH AGASTY

Dorothy Harden

HOSTED BY

\> )
-

ELLIS CONNECTS

g DOWNTOWNERZ ) () Ginsberg Shulman JOHN ROPES

RIVERWALK o "THATCHER.

Table Sponsors Prize Sponsors
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Chloe Gardner - 1st Runner Up Lori McQuestion — 2nd Runner Up

Phil Morse

Lisa Pirro

Sarah Kenis ] ¥ Rayda Menendez

Zachary Durand
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BY COMMISSIONER BEN SORENSEN
City of Fort Lauderdale

LOOKING AHEAD

FORT LAUDERDALE MOVES IN THE RIGHT DIRECTION

our health indicators continue to move in the right

direction, we are proud to continue helping our
community gradually return to a degree of normalcy.
Coronavirus (COVID-19) testing and vaccinations are at
the forefront of combating the global pandemic locally
and around the world. We are very appreciative of
partners like Broward Health, the Florida Department
of Health Broward County, and Inter Miami CF for
helping our local community stay safe by offering
vaccinations at two sites within our City.

Progress continues

Although we faced various challenges last year, our
City continued to deliver critical projects related to
infrastructure, sustainability, and resiliency. The City's
Public Works staft is paving the way to a new era that will
generate opportunities for current and future neighbors
and businesses. Our infrastructure portfolio reflects
significant progress, such as completing 7.5 miles of new
sanitary sewer infrastructure. We are delighted with our
progress and look forward to additional infrastructure
upgrades and enhancements, including a new water
treatment plant for improved efliciencies in the future.

Climate change and resiliency are real factors that we
must all continue to support. As a member of the City
Commission, I remain steadfast to serve as a voice of support
for continued rehabilitation of seawalls in the downtown
area and near the banks of the New River. Frequent
monitoring of the City’s waterways is just as important.
We now rely on an innovative program that helps inform
everyone about the conditions of our recreational waterways
via Swim Guide, a new mobile app. To get the app or learn
more about it, visit www.theswimguide.org.

As the City moves forward and improves our quality

- .

] 3 s

Fort Lauderdale continues striving for excellence. As

- GORIVERWALK.COM
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of life, we aim to foster smart growth by developing
sustainable agreements with developers. Choosing the
right projects and working with developers for sound
solutions that invest in our infrastructure are key to
meeting present needs without compromising the ability
of future generations to meet their needs. Ultimately,
mixed-use development, partnered with inclusive
workforce housing, will help Fort Lauderdale continue
beaming in the region and across the nation.

Innovation at our core

I am very proud of our Mayor and City Commission
for supporting innovation and futurism within our
community. Although traffic continues to be a challenge
across South Florida, we are happy to report that our City
is open to introducing alternative modes of transportation
and new paths for transit. Potential ideas may become a
reality, and I am supportive of the forward-thinking goals
our City Commission is pursuing.

Fort Lauderdale is centrally located within South Florida
and hosts many amenities unique to our region. Attracting
industries like technology and biomedicine are prospects that
will spur a whole new world of opportunities. And, with Fort
Lauderdale-Hollywood International Airport and our very
own Fort Lauderdale Executive Airport serving as the
gateways to our city, we have an interconnected network that
can host endless possibilities for all.

Stay connected

I invite you to follow us and stay engaged in our
journey. We look forward to serving you better and
bringing improvements soon. Be part of our frequent
City Commission meetings or participate in any of our
wonderful advisory boards. Visit www.fortlauderdale.gov
for more information on how you can make a difference. @

L. A - 7
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FROM 33RD DISTRICT STATE REPRESENTATIVE

BY REPRESENTATIVE CHIP LAMARCA
District 93

PHOTO BY JASON LEIDY

OPEN FOR BUSINESS

FORT LAUDERDALE'S ENVIRONMENT OFFERS A SAFE PLACE TO WORK AND LIVE

the ideal environment that allows businesses to
succeed. Our area has access to business-friendly
markets and immense educational opportunities. The
City of Fort Lauderdale is diverse and well-established,
which allows our businesses, consumers and families
a safe place to work and live. Florida has continued
to rank among the top three states in workforce,
and South Florida is the eighth largest metropolitan
statistical area in the United States.

We have some of the most successful businesses right
here in our backyard. We have AutoNation, JM Family
Enterprises, jetBlue Vacations, Spirit Airlines, and many
more right here in Broward County. These industry
leaders choose to work here because of the success rate
and quality of life that they get to experience every
day. They located here to have access to our beautiful
beaches, great education institutions, and have access
to international waters and
companies. Broward will
continue to be the place to
live, work and play.

Our district is committed
to the safety and well-being
of our residents and visitors
alike. During the pandemic,
many local businesses have
taken the Safe & Clean Pledge &
to promise follow the CDC
guidelines in order to keep
their patrons safe. This pledge
ensures their customers that |
their health and safety during f
the pandemic is a top priority
in their restaurants, hotels
and retail establishments.

Both Fort Lauderdale and Broward County have

I would like to give a ::::
special shout out to the TIi1

proprietors of our great
restaurant and hospitality
industry who have continued
to find ways to thrive

under these unprecedented
challenges due to the
pandemic. As I continue

to advocate within the
government to keep our

businesses open safely, I want to commend each one of
them for continuing to serve the residents of Greater
Fort Lauderdale with the best food in town!

Covid-19 Business Update

In preparation for the 2021 Legislative Session, state
lawmakers met to discuss important issues facing our
state. At these meetings, an important bill called “Civil
Liability for Damages Relating to Covid-19” passed
the first stop. This bill will provide Covid-19 liability
protection for Florida businesses, schools, nonprofits and
religious institutions. Businesses that do the right thing
should not fear being drowned by massive litigation costs.
HB 7 protects responsible businesses and organizations
from frivolous lawsuits. Florida businesses, schools,
nonprofits and religious institutions risked their own
health to stay open, to stay safe and to serve us.

As always, it is an honor to serve as your State
Representative in Tallahassee. @

L
b
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MyFTLB

Starting in March, American Express will provide 100 Free Class
Passes per month for the public to try out a new fitness routine,
including the popular Yoga on the Lawn at the Saturday Market.

With our near 250 average days of sunshine a year, coupled
with Mother Natures' refreshing ocean breezes and widely
recognized beneficial boost of Vitamin D, getting in a work
out outdoors has long been a favorite local activity.

Come March the opportunities expand, with the introduction
of the new LO/OP FIT program thanks to a partnership with
the City of Fort Lauderdale Parks & Recreation Department,
local health and wellness nonprofit, FLIPANY, and sponsors,
American Express®, Target® and Ocean Spray®.

"Creating new healthy habits is what FLIPANY does, and
not just physical, but mental health as well," stated Lynne
Kunins, President and CEO of the Fort Lauderdale-based
nonprofit. "By partnering with LO/OP FIT, and engaging
our sponsors, we can provide free and low-cost access to a
variety of programs where the public can meet, engage, feel
safe and find new ways to get out and get moving."

The free to the public classes and programs include:

IN M-OCEAN 12-week, 45-minute PLYO class
Monday at 6:00 pm, from Mar. 8 — May 24
sponsored by Ocean Spray

WALKING ON SUNSHINE 8-week Walking Group
Tuesday at 7:30 am from Mar. 9 — Apr. 27
sponsored by Ocean Spray

CATCH KIDS CLUB 16-week Kids Group Fitness
Friday’s from 4:30 -6:30 pm from Mar. 19 — July 2
presented by Target, fueled by Ocean Spray
EXPRESS YOURSELF Free Class Pass, Apr. - Dec.
sponsored by American Express

For class and registration details, visit theLOOPflb.com

STAY CONNECTED

WE'RE SOCIAL @MYFTLB

0000@®@
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LET THE MUSIC PLAY

Friday Night Sound Waves, the free-to-the-public live
music series on Fort Lauderdale Beach, looks to resume
its weekly schedule. Slated to open is the 6th season on
Friday, March 19 is local favorite, feel good reggae band,
The Big Harvest.

“We have no doubt that with the public’s support we
will be able to create a safe enviroment for everyone,”
noted the event’s producer, Arianne Glassman. “We
have been hosting our weekly markets since November
and would not have even considered bringing Sound
Waves back if we we were not prepared.”

Fans are encouraged to visit FridayNightSoundWaves.com
for updates on County and safety protocols and the new
reservation/seating chart which will be in place.

THE GREAT OUTDOORS Ltarch 2021

1 Tai-Chi & Qigong Birch State Park, 9a every Mon.

5 Ranger Walks Birch State Park, 10:30a, every Fri.

5 Sunset Kayak Tour Park & Ocean, every Fri.

11 Sunset Salutation Sunset Terrace, LOOP Garage
13/27 FTL Beach Sweep The Hub A1A & Las Olas 7-11 a
13 ON TARGET with FLIPANY LOOP Market 12-2p
20 Trash to Treasure Art LOOP Market 10-2pm

27 At The Market with GFL LOOP Market 11a-1p

View a complete calendar of events, activities and
ongoing weekly experiences, at MyFTLB.com

Our Community is Committed to
Creating a Safe & Clean Destination.
All experiences listed have been

@ County approved and adhere to local

policies and CDC Guidelines.
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Photo of Anna Sui by Joshua Jordan

NSU ART MUSEUM
FORT LAUDERDALE

February 28 - October 3, 2021

Exhibition Organized by F—[T\’L
The Fashion and Textile Museum, London 5:,51“,1‘.’“2
useum

The World of Anna Sui is generously sponsored by The Douglas A. Hirsch and
Holly S. Andersen Family Foundation in honor of Jane B. Holzer. Additional
support provided by The David and Francie Horvitz Family Foundation.

Exhibitions and programs at NSU Art Museum Fort Lauderdale are made
possible in part by a challenge grant from the David and Francie Horvitz
Family Foundation. Funding is also provided by the City of Fort Lauderdale,
AutoNation, Community Foundation of Broward, Broward County Board of
County Commissioners as recommended by the Broward Cultural Council and
Greater Fort Lauderdale Convention & Visitors Bureau, the State of Florida,
Department of State, Division of Cultural Affairs and the Florida Council on Arts
and Culture. NSU Art Museum Fort Lauderdale is accredited by the American

Association of Museums. BREWARD c@.
QIORI LAUDERDALE oy 0 LALDERGALE s ()

NSU ART
MUSEUM Nsu
FORT LAUDERDALE Florida

nsuartmuseum.org o o @nsuartmuseum
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PARKS AND RECREATION

BY PHIL THORNBURG

Director, Fort Lauderdale Parks and Recreation Department
Writer Angela Sabina

A PLAYFUL PARTNERSHIP

FORT LAUDERDALE PARKS OPENS JOINT-USE SITE AT BENNETT ELEMENTARY

Public Schools hosted a ribbon cutting ceremony on

Feb. 5 at Bennett Elementary School to celebrate the
new playground and play courts. This joint-use park was
made possible through a partnership with the City of
Fort Lauderdale and Broward Public Schools.

The space has now been transformed into a much-

needed recreational area with a top-notch playground
and a full-size basketball court. The playground and

The City of Fort Lauderdale and Broward County

play courts are now open for school and community use.

Make sure to visit the park after school hours to enjoy
this beautiful, new recreational area.

With children spending an average of six to nine
hours online before the pandemic, having access to
green space and parks is more important than ever.
Being outdoors sparks imaginative play, a sense of
adventure in children, and the discovery of our natural

22 MARCH 2021 - GORIVERWALK.COM

environment. The City of Fort Lauderdale is committed
to doing our part to reduce this statistic.

This joint-use initiative also supports our 10-minute
walk campaign. The City of Fort Lauderdale has a goal
making sure recreational opportunities are accessible to
everyone within a 10-minute walk from their home to
ensure the community’s health and well-being.

Fort Lauderdale is fortunate to have an award-
winning Parks and Recreation Department that not
only offers outstanding programs, activities and
special events, but is also committed to preserving and
expanding our City’s green space and enhancing our
facilities to provide for the needs of our children. Follow
us on social media @playlauderdale to stay updated as
we continue our commitment of working with Broward
County Public Schools for the possibility of more
upcoming joint-use sites. @

From left, Chrishaun Stewart with Mayor Dean Trantalis,
and Ashley Lopez-Ramirez and Armani Hawkins.

PHOTOS PROVIDED BY CITY OF FORT LAUDERDALE PARKS AND RECREATION



City of Fort Lauderdale residents can
conveniently and safely dispose of home
electronics curbside on the same day as
their scheduled blue cart recycling.

The City of Fort Lauderdale aims to protect
the environment from potentially dangerous
electronic components, also known as e-waste.
Hazardous materials, such as lead, cadmium
and mercury are found in electronic products
and can pose a serious risk to human health
and the environment if they are disposed in
normal waste streams.

Residents can schedule a pick-up by 4 p.m.
on the day before their regularly scheduled
recycling day (blue cart) by completing an online

form at www.fortlauderdale.gov/epickup or by
calling the City of Fort Lauderdale’s 24-Hour
Neighbor Call Center at 954-828-8000.

It's as easy as
1) 2/ 3]

0 Gather acceptable electronics
9 Schedule an electronics pick-up
9 Place item(s) next to your blue cart

ﬁﬁD

Electronic items that may be
placed curbside (before 7 a.m.
on recycling day) include:

v/ Communication devices:
cell phones, home phones,
answering machines & pagers

v/ Computers

v/ Computer Components:
keyboards, mice & external
hard drives

v/ DVD, VCR & Blu-ray players
v Printer, Scanner, Fax
& Copier Machines
v Modems
v/ Monitors
v’ Routers
v’ Speakers & Stereos
v~ Satellite & Cable Boxes
v Televisions

\_
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BY KAREN WARFEL

City of Fort Lauderdale
Transportation Planning Manager

WHAT'S IN A STREET?

TRANSFORMING ROADWAYS SO THEY ARE PLACES YOU WANT TO BE

think about the street we are traveling on, but if you

take moment and think about it, a street can play
an important role in creating a sense of place. It can be
instantly recognizable in a photograph because of its
design and location.

In Fort Lauderdale, State Road A1A and Las Olas
Boulevard have been those placemaking streets, but
over the last several years other streets have also been
transformed changing their images and there are more
on the way. There are so many examples to share, but I
will highlight just a few.

One of the most significant image change projects that
the Transportation and Mobility Department worked
on was Northeast 13th Street between Northeast 4th
Avenue and Northeast 9th Avenue. The street previously
had the image of a cut-through for vehicles, traveling at
high speeds in the two lanes in each direction. It was not
as a street that supported the businesses in this district.
The Central City Community Redevelopment Agency
received a Broward Redevelopment Grant in 2014 to
make the improvements, being the first roadway project
that had received this grant dedicated to economic
development.

Since it was completed in 2017, the image has
transformed to a place to stop and visit, a place you want
to be, a place that is pleasant to walk or bike around.
This transformation happened by reducing the number
of travel lanes and using that space to support the
district through adding on-street parking, crosswalks,
landscaping, bike lanes and pedestrian lighting. This
project showed how the image of the street can be
important to the economic health of a district.

Other streets have an evolving image that changes

Can a street have an image? Normally we don’t even

over time. Flagler Drive between Andrews Avenue and image; you can tell you are in a creative place that is

Sunrise Boulevard was once four vehicle lanes with a unlike any other within the City. The MASS District has

small sidewalk on the east side and ran between the successfully included art in its image with the surrounding

railroad and industrial uses as seen in the 2008 image. murals and will continue to grow this image by adding

This has transformed through the repurposing of the asphalt art on Flagler Drive at two intersections.

road to add the Flagler Greenway, landscaping, bulb- The project is funded through a Made to Move Grant

outs and on-street parking by eliminating two lanes by that will add traffic calming of raised intersections at g

2014. This transformation in roadway design helped Northeast Second and Northeast Fourth avenues and §

to provide the needed infrastructure to support the Flagler Drive, crosswalks between the greenway and the &

changes of use of the buildings to a thriving commercial ~ business areas, bicycle parking and asphalt art to build S

district creating its own unique sense of place of the on their image. 2

MASS District (Music and Arts South of Sunrise). Stay tuned for the latest MASS District art g
This street now has a unique image as seen in the 2019 installations that will continue to grow their image. ® =
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FORT LAUDERDALE

The Tower Club provides a safe space
with the best views in town.

The tables and chairs are sanitized with a
hydrogen peroxide based solution

Upgraded A/C filtration for the entire
Club to meet the CDC guidelines

All employees wear masks
Employees wear different color gloves for
different purposes to prevent cross

contamination

The staff has been tested and continue to
get voluntary test once every two weeks

The Club is set to be socially distanced

Everyone entering the Club is scanned for
a fever prior to entering

Bathrooms are disinfected hourly

For membership information, contact Alice Harry, Membership Director
954-764-8550 x 228 Alice.Harry@clubcorp.com

For event information, contact Alena Worley, Private Events Director
954-764-8550 x 229 Alena.Worley@clubcorp.com
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BY PHILLIP DUNLAP

Director,
Broward Cultural Division

BROWARD CARES ABOUT ARTS AND CULTURE

CULTURAL DIVISION INVESTS AN ADDITIONAL $3 MILLION DURING PANDEMIC

e v

The Broward Cultural Division’s mission is to enhance

the community through the development of the arts

- which is no easy task during a pandemic when our
strategy must pivot to sustaining the arts so there is a
cultural environment to develop when the dust settles.

So, in addition to working to ensure our core funding
was maintained, we also spent much of last year securing
additional support to ensure the sustainability of the
infrastructure we’ve invested in for so many years.

At the beginning of the year, we worked to ensure
existing grants were retained and used funds from State of
Florida arts license plate sales to provide an initial injection
of $428,000 to organizations reeling from the impact of the
pandemic. Later in the year, a group of local arts leaders
led a push to ask the County Commission to allocate
some Federal CARES Act (Coronavirus Aid, Relief, and
Economic Security) funds to help with additional support.

The effort, led by Bonnie Clearwater (director and chief
curator, NSU Art Museum), Kelley Shanley (president
and CEO, Broward Center for the Performing Arts),
and Joseph Cox (president/CEO, Museum of Discovery
and Science) resulted in more than $2.5 million in
additional support to 50 Broward-based arts and cultural

- GORIVERWALK.COM
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organizations. The funding helped preserve jobs and
support organizations forced to limit operations due
to the pandemic. Grants were distributed to existing
Cultural Division grantees by December 30 and
reimbursed prior expenses.

On the County Commission side, the issue was
championed by Broward County Mayor Steve Geller,
who is also a member of the Broward Cultural Council,
the volunteer advisory council for the Cultural Division.
Mayor Geller has been one of the most prominent
supporters of the arts and cultural sector in Broward
and counts the arts as one of his areas of focus during
his tenure. His support, and that of the entire County
Commission in allocating the use of these funds, speaks
volumes to the County’s support of arts and culture in
our community.

While funding is important, the strength of this story
lies in the fact that community leaders came together to
advocate in support of the sector. This demonstrates that
together, we can — and will — achieve great things.

And until the dust fully settles, visit www.ArtsCalendar.

com/Reopening to view some of the jobs and institutions
that are thriving thanks to this critical funding. @

PHOTOS PROVIDED BY BROWARD CULTURAL DIVISION

PHOTOS BY DOWNTOWN PHOTO
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e *HJ’"’L el Commemorate your
loved one with a brick
along Fort Lauderdale’s
Riverwalk. Signature
Bricks are available for
any occasion and make
perfect gifts. Bricks
are installed once a
month, so order yours

today! Gift certificates
available.
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For more information,
call Riverwalk at (954) 468-1541
or email bricks@goriverwalk.com.

Visit www.GoRiverwalk.com



LOCAL ECONOMICS

N

BY DAN LINDBLADE

President/CEO,
Greater Fort Lauderdale Chamber of Commerce

A CONVERSATION WITH JACKY WRIGHT

IT'S TIME TO TRANSFORM THE DEMOGRAPHICS IN UNDERSERVED COMMUNITIES

at a New York bank to the Fort Lauderdale corporate

office of Microsoft, where Jacky Wright is the U.S. Chief
Digital Officer and Corporate Vice President.

She is no stranger to South Florida. As a prominent
member of our business community, Ms. Wright
graciously sat down and shared her thoughts about our
ever-changing region, which she detailed on Feb. 23 at
the 111th Annual Meeting of the Greater Fort Lauderdale
Chamber of Commerce. The interview has been edited for
space.

DL: This isn’t your first stint in South Florida. How has
this region changed over the years?

JW: One thing that has not changed: we continue to
expand I-95. But, the little airport (in Fort Lauderdale)
that I flew in and out of while working here has been
transformed into an international one because of the
boom that has occurred in South Florida. I think it’s

I t's been a journey from her early interest in computers
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very exciting, and I am hopeful that what I see today is

an economy that can continue to thrive. However, I am
somewhat concerned that not everyone can participate

in the economic recovery that will ensue. I am somewhat
dismayed by the disparity between the haves and the have-
nots because that gap seems to have widened. We have a
community that for all intents and purposes would be a
great place to live, if we have equity. We have the ocean,
the beaches and the industries that are thriving, but there
are many people being left behind, and that is something I
have the passion and desire to change.

DL: How? Have you seen initiatives that can bring about
that change?

JW: Yes. For example, (Broward College President) Dr.
Greg Haile and his Broward Up initiative is helping young
people broaden their horizons by learning what is possible
with different types of careers and being exposed to
technology, and what (Robert Runcie) the superintendent
of schools is doing to help kids in communities that
normally would not have the exposure to technology is
amazing. These people who are now trying to do the right
thing to bring the communities along, these are the things
that give me hope.

DL: Where do we find the talent to bolster industries
and address South Florida’s needs?

JW: How do we transform people working in traditional
service roles, like restaurant or fast food, to take digital
and technology jobs in healthcare, manufacturing and
retail that are becoming the new jobs and careers? If
we can understand the demographics, the emerging
and growing industries, and the barriers for these
communities, we can tailor our efforts in collaboration
and partnership with corporations who need talent to
make sure people have the right skills and are hired in the
right roles.

DL: If you had the opportunity to leave this region a
better place, what would you do?

JW: What I would like to leave is an agenda, a roadmap
and some wins that demonstrate everyone can be a
part of society and achieve their dreams. That would be
putting something in place that becomes systemic and
enduring in the fabric of South Florida. I would like to
see the demographics in those underserved communities
transformed relative to graduation rates, hiring and
overall economic mobility. Whether we actually complete
it all, we can at least start, have some metrics and a plan to
make progress. We want everyone to be able to achieve. @

PHOTO PROVIDED BY JACKY WRIGHT
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BY MADELAINE K. BOYER

PHOTOS BY JASON LEIDY

FAMILY OWNED FRAMER SINCE 1965

MOONLIGHT FRAMING CREATES CUSTOM FRAMES AS UNIQUE AS YOUR ARTWORK

about the frame? The right frame is almost as important as the

picture itself. It not only acts as the home for a picture but also
should complement the art it holds.

When it comes to choosing the right frame for your artwork, no
one knows the importance of that better than Jason and Joanne
Bucci, seasoned framers and owners of Fort Lauderdale’s Moonlight
Framing.

The business was first established in 1965 by its first owner, Roy
Maristany, after immigrating to the United States from Cuba. Then
about 20 years ago, Jason began working alongside Roy before
becoming a partner in the business in 2010. Today, Jason runs
Moonlight Framing with his wife Joanne, who came on three years
ago, and together they handle everything from creating custom frames
for artwork to consulting with clients to bring their visions to life.

“We offer a wide variety of framing for everything from posters
to high-end art but what makes us different is that we both do
everything. We both build the frames and consult with clients which
is unique for a frame shop because the person up front is also the
person who will be building your frame,” said Jason.

Walking into Moonlight Framing, clients will see the thousands of
molding samples and mat boards along with as many as 20 different
glass options to choose from lining the walls. However, before
making any decisions, clients can first discuss their options and
budget with Jason and Joanne.

“It all starts with a consultation with our clients to figure out
what they’re style is, what they’re looking for, and what would
best match in their home,” said Jason. Once your consultation
is complete, then the building process begins. When it comes to
building a custom frame, Jason and Joanne use only high-end
materials for their frames which also include making their own
paste to be used during assembly.

“We treat the $10 poster as well as we do the million-dollar
painting. Each piece gets the same amount of love and care. We put
our heart and soul into every frame,” said Jason.

Aside from framing, the Buccis are also art dealers and work with ;
several local and international artists. Inside their shop, a large Moonlight Framing donated its framing services % &
selection of art is available for sale including collectible sculptures, for the 9-11 Monument dedication. g
prints and originals works.

As a part of their dedication to showcasing art from the local
community, they will soon expand to open their own gallery separate MOONLIGHT FRAMING
from the framing store. Owners: Jason and Joanne Bucci

Yet, at the end of the day, for the Buccis the best part of what they do is Number of employees: 2
working with people in their community to create something unique. GG S ARl R e

« . L e . Phone: (954) 764-5299

My favorite thing in the world is sitting down with someone and Website: www.moonliahtoictureframi
: . ) . WWW. ghtpictureframing.com
getting to be creative with them,” said Jason. @

I t's often said that a picture is worth a thousand words. But what
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MARINE INDUSTRIES

BY PHIL PURCELL i
CEO/President, Marine Industries Association of South Florida

PIER 66

THE STORY BEHIND THIS ICONIC BUILDING — AND THE SIGNIFICANCE OF ‘66’

art of Fort Laudecrdale’s waterfront skyline.

For more than 55 years, this masterpiece of mid-
century modern design, along with its marina and other
amenities, has welcomed visitors from around the world
to Florida’s yachting capital.

The tower is an architecturally significant building
that principal designer, Richard F. Humble, infused with
details that paid homage to his employer — and the
tower’s original owner — Phillips Petroleum. The number
66 features prominently throughout, including the 66
spires on the building’s crown, the 66 windows in each of
the tower’s walls, the 66-second glass elevator ride to the
top, and the 66 minutes it takes the circular floor of the
Pier Top to make a full rotation as guests are treated to
panoramic views of the city and beyond.

Tl\e Pier 66 tower has long been an iconic and integral
p
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After Phillips relinquished the property during a
bankruptcy liquidation in 1985, Pier 66 was bought
and sold by a number of investors, including a New
York private equity firm in 2004. Renovations and
improvements were made along the way, but overall, not
much changed in the Pier 66 complex over the decades.
In 2016, the property was finally sold to owners with a
passion for the landmark — Orlando-based Tavistock
Development Company. Life was once again breathed
into Pier 66.

In 2019, much to the delight of the city, business
professionals and boat owners, Tavistock embarked on
an ambitious, two-year plan to fully renovate and expand
this iconic part of Fort Lauderdale’s history. Plans for the
mixed-use development include expansion to the south
side of 17th Street, nearly 400 rooms and suites, 100-plus
residential units, new pedestrian-friendly commercial
spaces and a dramatically expanded marina designed to
attract superyachts from around the world.

Tavistock, led by British businessman, investor
and boat owner Joe Lewis, has pledged to pursue the
expansion with a deep respect of the property’s history
while employing forward-thinking strategies aligned with
Fort Lauderdale’s and South Florida’s continued growth.
Lewis is personally invested in the redevelopment project
and is viewed as a trusted steward who will shepherd Pier
66 to success in the coming decades.

There is no doubt that expanding the facilities to
encompass both sides of the 17th Street Causeway and
enlarging marina capabilities to attract bigger yachts is a
solid step toward cementing Fort Lauderdale’s reputation
as a world-class boating destination. Beyond reputational
considerations, the influx of yachts from around the
world will bring financial benefits to the city and beyond.

From additional marine industry jobs to more money
flowing into the local economy to greater demand at
regional airports, the positive economic impact of
this long-overdue development cannot be overstated.
Considering Broward’s already impressive economic
numbers — 121,000 marine industry jobs and $9.7 billion
economic impact, adding to these statistics will only
strengthen the region.

With new Pier 66 leadership in place and a completion
date rapidly approaching, we are excited to see the
additional positive economic impact the finished project
will have on Broward’s overall economy. ®

PHOTO BY JASON LEIDY
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FROM YOUR PROPERTY APPRAISER

BY MARTY KIAR
Property Appraiser
Broward County

PHOTO BY JASON LEIDY

HOMESTEADED PROPERTY

FILE NOW FOR THE 2021 SENIOR EXEMPTION

qualify for an additional exemption on their

Homesteaded property. This additional exemption
- which applies only to the county’s portion of the
taxes and city taxes for residents of cities that have
adopted this exemption - saves the average Broward
senior nearly $300 each year in taxes. To qualify for this
valuable tax-saving exemption, an applicant must be
65 or older as of Jan.y 1, 2021, AND have a combined
HOUSEHOLD adjusted gross income for 2020 not
exceeding $31,100. If you believe you qualify for the
exemption, you can apply online at https://web.bcpa.net/
bepaclient/#/SeniorsAppForm.

2021 Homestead Exemption/Save Our Homes Cap
Set by the State

The Florida Department of Revenue has set the 2021
Save Our Homes cap at 1.4 percent. This Save Our
Homes assessment cap limits increases to the Assessed/
Save Our Homes Value for properties receiving
Homestead Exemption to no more than 3 percent per
year or the increase in the Consumer Price Index (CPI)
regardless of increases to the just value of the property.

Property owners who are 65 years or older may

This cap results in considerable savings over time for
properties with Homestead Exemption. It is important
to remember this is not a cap on the actual taxes, but
rather a cap on the assessed value of the property.

Important: The Save Our Homes cap begins the
year after you receive Homestead Exemption and
automatically renews each year. This cap does not
cover new construction or construction that was not
taxed before the "Save Our Homes" limit applied to a
particular property. Many owners will face a significant
increase in property taxes when they purchase a
property as the previous owners’ exemptions will be
removed and the Save Our Homes (SOH) value reset.
Florida law requires the SOH value be brought up to the
just value of the property when Homestead Exemption
is added or removed from the property. For this reason,
our office offers a New Homebuyer’s Tax Estimator
on our website at web.bcpa.net. This estimator allows
prospective buyers the ability to plan ahead when
purchasing a new home.

If my office can ever be of assistance to you, please do
not hesitate to contact me directly at 954.357.6904 or by
email at martykiar@bcpa.net. @
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FORT LAUDERDALE’S IMAGE MAKERS

WHICH CITY LANDMARKS SAY ‘FORT LAUDERDALE’ TO YOU?

WRITER LYNN STOCK

FEATURE

Lauderdale’s buildings stand out as iconic images. Here’s a look at the landmarks that grace

Call them kitschy or mid-century modern or just plain recognizable, many of Fort
this month’s Go Riverwalk Magazine cover.

17TH STREET CAUSEWAY BRIDGE

This iconic bridge was finished in 2001 and won
an architectural award for “movable span” from
the National Steel Bridge Alliance. The bridge,
with a 55-foot vertical clearance, is 908 feet long.

SHIPPEY HOUSE
This historic building, built in 1914, was
renovated in 2016. It was the home of Judge

[ )

WAVE WALL

Perhaps Fort Lauderdale’s most iconic
structures, the two-mile wave wall along
A1A serves as an introduction to Fort
Lauderdale Beach. Constructed in the 1980s,
it was part of a streetscape improvement
project designed by EDSA.

9/11 MONUMENT

Riverwalk’s newest monument, dedicated in
2020, displays a rail segment from the tracks from
the World Trade Center wreckage, in an uplifted
position held by granite support pillars, which
- refers to the solid bedrock of Manhattan that
B supports its massive buildings.

PHOTOS BY JASON LEIDY
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LAS OLAS OCEANSIDE PARK

The city’s newest park is a two-acre green space, also known as
LOOP, occupies the corner of Las Olas Boulevard and A1A. The
project cost $51 million and brought two waterfront parks to Fort
Lauderdale Beach along with gathering spaces, a tree-lined promenade,
pedestrian connections and a state-of-the-art parking facility.

DOWNTOWN

Looking west on Las Olas Boulevard, the city’s
skyline has changed within the past few years.

PIER 66
Originally the site of a fuel dock and

gas station, the iconic Pier 66 spire-topped
building was built in the 1960s. Before the
tower was badly damaged by Hurricane Irma
in 2017, Pier 66 served as a hotel for decades,
and is currently under renovation. The
project’s residential offerings will include low-
rise waterfront villa buildings and two 11-story
condominijum buildings.

SISTRUNK MARKETPLACE

The 24,000-square-foot Sistrunk Marketplace and
Brewery is the first food hall in this Fort Lauderdale
arts district. The property is home to a brewery,
retail boutique, private and shared event places and
food vendors. The concept was brought to life by
Steven Dapuzzo of Society 8 Hospitality Group, a
full-service restaurant and events company. ®
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A PRIMER ON THE TOOTS, BLASTS AND SIGNALS OF OUR WATERWAYS

n an urban downtown, we have a cacophony of sounds that

both please and surprise. We have slow moving freight trains,

fast moving passenger trains, vehicle horns and vessels horns.
Along with those sounds are traffic sounds, people sounds and
public safety sounds (police and fire) that fill any community.

We were recently asked to explain the horns that are used
by large private yachts as they travel the New River and
Intracoastal as well the pleasure craft and commercial vessels
that are a daily part of the river.

In 1972, the Coast Guard issued International Navigation Rules
(COLREGS) for all vessel operators. In 1983, the 72 COLREGS
were reviewed and updated and incorporated into a new
document that provided safety information for all waterways.
Commercial vessels and operators are trained and tested to a
high standard for boat operation, handling and public safety and
are required to these regulations and standards.

Both commercial and recreational watercraft use horns and
sound signals to indicate their intentions to other boaters.
Sound signals are used in place of other methods. Commercial
captains are trained to use the signals as a part of their
licensing process and are required for use by the Coast Guard
as a universal method of communication and safety. The
vessels are routinely inspected for compliance to assure safety
is the priority.

Many people ask what each of the boat horns mean and why
they happen

One short blast means - I intend to pass you on my left

(port) side

Two short blasts mean - I intent to pass you on my right

(starboard) side

Three short blasts mean — I am backing up

Five short blasts means— Danger

A vessel nearing a bend or an area of a channel or fairway
where other vessels may be obscured by an intervening
obstruction shall sound one prolonged blast. This signal shall
be answered with a prolonged blast by any approaching vessel
that may be within hearing around the bend or behind the
intervening obstruction.

Seven short horn blast followed by one long blast signals
emergency. This is for internal notice for passengers to muster
to whatever emergency has arisen.

As one of the many sounds in the Downtown and along our
waterways, listen to the blast(s), understand their meaning and
be thankful of the trained operators that follow the rules! ®
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GENERAL EVENTS

Art Historian Nikki Greene

March 3, 2021

Discussion of the exhibit Boston’s Apollo
Stonewall National Museum & Archives
Virtual

954-763-8565
www.stonewall-museum.org

VCA Walk for the Animals

March 6, 2021

Virtual fundraiser for Humane Society of
Broward County

Humane Society of Broward County
Virtual
www.humanebroward.com/events

Naomi Wolf

March 9, 2021

Conversation with writer/activist on her
new book

Stonewall National Museum & Archives
Virtual

954-763-8565
www.stonewall-museum.org

Watercolor Botanical lllustration
March 10, 2021

Watercolor workshop

Coral Springs Museum of Art
954-340-5000
www.coralspringsmuseum.org

Virtual St. Patrick’s Day Mixer
March 11,2021

Virtual networking and cooking
demonstration

Flite Center

Virtual

954-540-7825

wwwi flitecenter.org

Girls Rule

March 16, 2021

Virtual event for resilient and forward-
thinking women to connect

Junior Achievement of South Florida
Virtual

954-979-7124
www.jasouthflorida.org/girlsrule

Masterworks V

March 27,2021

Music by Ravel, Mozart & Ginastera
South Florida Symphony Orchestra
Virtual

954-522-8445
www.southfloridasymphony.org

Dan Tepfer

March 27,2021

Bach to the Future

South Florida Jazz
Virtual

954-424-4440
www.southfloridajazz.org

BROWARD .‘['lijﬁaﬂc-
COLLEGE Eirg

Square

Dinner on the Square

April 14,2021

Discusion on response to Covid-19
Broward College — The Village Square
Virtual

954-201-7048
www.broward.villagesquare.us

LIMITED ENGAGEMENT

Changing Landscapes
Through April 22

Annual environmental exhibit
ArtServe

954-462-8190
www.artserve.org

_ . ailblazers’

o - Bermaed £ty

Women Trailblazers: Champions of
hange — Broward County

March 4-31

Women of today and yesterday who

impact Broward

History Fort Lauderdale

The Galleria at Fort Lauderdale

954-463-4431

www.historyfortlauderdale.org

Greater Fort Lauderdale Food &
Wine Festival

March 15-21

Celebration of local food and beverage
Greater Fort Lauderdale Food & Wine Festival
Various locations

www.gflfoodwine.com

Art Heist

March 16-April 4

Based on a true story, a crime-solving
experience

Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

Beyond the Shimmering Waters
Through May 28

Everglades and Immokalee
Photography

History Fort Lauderdale
954-463-4431
www.historyfortlauderdale.org

Necessary Trouble

Through May 28

Civil Rights Era Photography and
Contemporary Art

Girls Club

954-828-9151
www.girlsclubcollection.org

The World of Anna Sui
Through October 3, 2021

Exhibit of famed New York fashion
designer

NSU Art Museum

954-525-5500
www.nsuartmuseum.org

GORIVERWALK.COM -

Las Olas Dceanside Park Market
Saturdays

An eclectic array of traiditional fair,
handmade goods and more

The Market Company

Las Olas Oceanside Park
305-531-0038
facebook.com/oceansideparkmarket

Free First Thursday Sunny Days
First Thursday

Free admision and 2-4-1 beer and wine
AutoNation

NSU Art Museum

954-525-5500
www.nsuartmuseum.org

Bank of America: Museums on Us
First full weekend

Free admission to NSU Art Museum for
BOA customers

NSU Art Museum

954-525-5500
www.nsuartmuseum.org

Free Fort Lauderdale Neighbor Day
Last Sunday

Fort Lauderdale residents receive free
admission

City of Fort Lauderdale

NSU Art Museum

954-525-5500
www.nsuartmuseum.org

Bonnet House Upstairs/
Downstairs tours

2nd & 4th Wednesday

VIP tours of normally closed areas of
the estate

Bonnet House Museum & Gardens
954-563-5393
www.bonnethouse.org

Historic Stranahan House Guided Tours
Dailyat1,2 & 3PM

Tours of the historic Stranahan House
Historic Stranahan House Museum
954-524-4736
www.stranahanhouse.org
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FOOD AS A VERB?

WRITERS PENNY SANFILIPPO AND JONNY ALTOBELL, THE UGLY SISTERS

experience as much as Memphis Garrett has done in
less than 38 years.

This Florida State alumnus, although born in Kentucky
and not a native to our state, is making his mark all over
South Florida in his own ventures while continuing his
success opening dining venues for huge hotels and chains.

The beginnings of his success were in Los Angeles, where
he opened 130 different venues, many featuring top -named
and respected chefs. Then it was on to Las Vegas, where he
tackled another 27 properties. He ultimately teamed with
two Miami hoteliers to open eateries in projects in Miami
and Fort Lauderdale (Sparrow at The Dalmar is one).

He admits to enjoying things that send most
restauranteurs screaming from the kitchen such as
working with pre-opening budgets, staffing (with all the
personalities that entails) and openings. He feels he often
makes better decisions for others than for himself and is
still actively consulting.

The Poke House was the first of his own here, and in less than
five years, his focus on opening small locally owned food stops
now include JB&C in Flagler Village, Subs and Suds and the
upcoming Blue Wave Sushi (a ghost kitchen) where bento boxes

M any people in business live a lifetime and not

36 MARCH 2021 - GORIVERWALK.COM

(disposable)
will be available
for take out or
delivery. There
are also future
plans fora
Greek-themed
shop. The
concepts are his
genius, because
as he readily
admits, food is
his passion but 8
HE doesn’t cook
it. Franchises
ofany orall
may/will be
upcoming. A
The Poke House has all the vibes of a small beachside
hangout. His attention to detail even includes making
sure the colors behind the slats on the wall are “right.”
Surfboards are present and the hooks for parcels or purses
on the tables are rope ties (used on boats). Beer, sake and
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BITES & SIPS TEAM
RENEE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

good wine in single serve or half bottles are available $350 ultra meal with costly and rare ingredients and the

and the poke bowls themselves are ultra-fresh and made status that conveys.

while you watch. They have a menu selection of favorite Oh yeah, he is THAT Mempbhis Garrett, one of the past

worldwide tropical combinations developed with Chef finalists on the reality show “Big Brother” and just recently

Jeremy Powell with prices from $12.95 to $15.95 but you can  returned from a reunion filming of that show. Say what

also select ingredients and build your own. you want about that particular TV genre, my respect went
The idea that great food doesn’t have to break your up 1,000 points when he related that he had to spend 100

budget is also part of Memphis’s model. His vision of the days with NO CONTACT with the “outside” world. For a
culinary future includes embracing changes in diningand =~ man as involved as he is with business to give up phone and
food styles. He feels that younger people would far rather computer use, plus any contact with family, speaks of his
spend their dining money on an experience rather than a dedication to whatever he undertakes. Keep watching. ®@
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BY THE SEA

TWO BEACHSIDE EATERIES THAT WILL MAKE YOU SEE FOOD IN A DELICIOUS WAY

WRITER RENEE K. QUINN

EVEN KEEL FISH SHACK

My favorite laidback beachside bites
and sips are from the team at Even
Keel, highlighting exceptional seasonal
ingredients from local farms and fisheries.
Chef-owners Dave MacLennan and
Brad Phillips have a 20-year creative and
culinary partnership rooted in excellent
food, drink, and service.

The restaurant’s name is a nod to the
crew's overall approach - constant, steady
and smooth sailing - with their kitchen
journeys spanning across California and
the Caribbean, before finding safe harbor
here in South Florida. The menu reflects
their modern approach to coastal Floridian cuisine — with fish, shellfish, and a raw bar taking center stage, alongside
classic comfort dishes.

The seasonally driven beverage program is a hands-on collaboration with BootlegGreg Cocktail Co. featuring well-
crafted cocktails, boozy frozen drinks and a selection of house-made syrups and mixers. Cheers!

- [

Nashville Hot Chicken The Lobster Roll

Strawberry Basil Margarita:
Tequila, fresh lime, seasonal
flavors, agave and sea salt

Papa Loves Blondes: Blonde rum, fresh
mint, fresh lime and bubbles

Margarita: Tequila, fresh lime,

agave and sea salt and Rum VISIT:

Punch: Two rums, cherry, 1E1V2EENCKEEL F|$|'I| BSIH:\GK
i i . Commercial Blvd.,

pineapple, orange and allspice Lauderdale by the Sea

www.evenkeelfish.com
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RIVIERA BY CHEF FABIO VIVIANI

MOTTO: DO IT RIGHT OR DO IT TWICE

Chef Fabio has opened the beachside Riviera Fort
Lauderdale and I enjoyed a conversation with him on the
terrace. Being a good host, he made a few dishes for me paired
with spirited sips. His delicious take on Italian seafood sits
perfectly in a beautiful setting south of Las Olas. Ciao bello!

Fabio started in the kitchen at age 11 in Italy. By the time
he was 19, he had opened his first restaurant in Florence,

a Tuscan-style traditional trattoria. From ages 19 to 27,
he opened and owned five restaurants, three small hotel
bed and breakfasts, a day spot and a farm house in Italy.
In 2009, he travelled to the United States to open his first
restaurant in Los Angeles — Café Firenze. He now owns
more than 30 restaurants and hotels in the United States.

What sets your cooking apart from others?

Consistency and continuity. Great food and hospitality. I
am a customer-centric operator. I will always go above and
beyond for our customers. Our food is meant to be eaten
and it also makes for a pretty picture.

Tuna Poke and Velluto Cocktail
Bite: Umaboshi, toasted sesame,
avocado créme and sriracha
Sip: Gin, peach de vigne, lemon juice
and blackberries

;i

#GetSpiritedSouthFlorida

Squid Ink Lumache and Gundlach
Bundschu Mountain Cuvée

Frutti di mare, mussels, clams, shrimp,
calamari, heirloom tomatoes, garlic,
parsley and polpa di ricci

Check out www.goriverwalk.com for
more spirited #BITES+SIPS and recipes.
Join Renée’s #conSPIRITors by following
her on Twitter and Instagram (@spiritedsfl)
and her Facebook page, Spirited South
Florida. Remember to #DrinkResponsibly

What is your favorite
kitchen utensil?

A wooden spoon. I always
have one with me. In the
United States, you use it to
stir, taste, scrape, grab and
move. In Italy, it is so much
more. It is a real mood
adjustment device.

What’s the biggest risk you’ve ever taken?

Selling everything I owned in Italy to venture to the
United States. And I did not know a word of English.
What would readers be surprised to know about you?

I love combat sports and have been doing it for 20 years.
can box, do karate and participate in heavy physical activity.
I am an avid shooter — discs, targets, etc. I can hit anything
from 100 yards out.

Read my full interviews at spiritedsouthflorida.com

<<
o
=
=
=
w
T
[
>
)
£,
o
=
>
©)
&
o
o
=
o
1
A

~ #4111

Styel
Smoky Eggplant Puree, Blistered
Tomato, Capers, Olive Oil and Herbs

VISIT:
RIVIERA FORT LAUDERDALE

The Maren Hotel on Fort Lauderdale Beach,

Curio Collection by Hilton

525S. Fort Lauderdale Beach Blvd., Fort Lauderdale
www.rivierabyfabioviviani.com
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ADVERTISE IN

GORIVERWALK

FORT LAUDERDALE’'S CITY MAGAZINE

WHAT WE DO!

Go Riverwalk Magazine connects our readers with all facets
of Fort Lauderdale:

» A flourishing downtown
- Citywide array of social, cultural and neighborhood events
» The world-class business and professional community
» Trend-setting fashion and shopping
» Avant-garde dining options

DISTRIBUTION

1,500 magazines direct mailed to Riverwalk
members and subscribers.

4,500 =+ copies are delivered to high-traffic
locations including:

- Hotels
- ' « Fine retail and restaurants THE NUMBERS!
" : « High-end luxury apartments
« Downtown office buildings 61000

. PRINT MAGAZINES MONTHLY
« Auto dealerships GAZINES MO

- Banks

» Restaurants 10,000+

. Real estate OfﬁceS OPT-IN E-MAIL SUBSCRIBERS
- Hair salons

« Exercise clubs 761650"'

.« Art galleries FACEBOOK FANS

19,000+

TWITTER FOLLOWERS

18,200+

INSTAGRAM FOLLOWERS
» 6,000+
For advertising SNAPCHAT
information, contact

Mark Budwig, 135,850+

Publisher TOTAL AUDIENCE

(954) 523-1980
Advertising@GoRiverwalk.com




I I I I MUSEUM OF DISCOVERY AND SCIENCE

DISCOVER?

Connecting people to inspiring science for more than 40 years with more than 300 inferactive
exhibits, immersive films, experiential programs and an aviation-themed Makerspace.

Receive $2 off a Discovery Pass* by presenting this coupon at the Museum Box Office
or by using code GoRiver2021 at checkout at mods.org/tickets.

*Valid for up to four guests through March 31, 2021. Cannot be combined with other offers and/or discounts. The Discovery
Pass includes access to all Museum exhibits, demonstrations, wildlife, outdoor science park and one IMAX film (based on
availability). Tickets are valid during normal Museum operating hours and do not apply to special events or member program-
ming. For hours and pricing, please visit mods.org.

401 SW 2nd Street * Fort Lauderdale, FL 33312

mods.org ] 1 [O] @modsftl



ope for
Kidney

and Liver
Transplant
Patients

BECAUSE LIFE IS THE GREATEST GIFT

South Florida Transplant Center at Broward Health offers healing and

hope for patients facing end-stage liver and kidney disease, as well as liver
and other hepatobiliary cancers. We are dedicated to supporting patients
throughout the full continuum of care, including evaluation, transplant
surgery, and post-transplant support. Our multidisciplinary team of specialists
include hepatologists, nephrologists, transplant surgeons, anesthesiologists,
radiologists, pathologists, advanced-care nurses, transplant coordinators

and patient support staff.

South Florida Transplant Center is committed to providing advanced

transplant care tailored to meet the individual needs of our patients. SOUTH FLORIDA

Transplant

To learn more about our transplant services, call CENTER
954.831.2763 or visit BrowardHealth.org/ Transplant. @BROWARD HEALTH

1600 South Andrews Avenue, Fort Lauderdale





