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The Tower Club provides a safe space
with the best views in town.

• The tables and chairs are sanitized with a 
hydrogen peroxide based solution

• Upgraded A/C filtration for the entire 
Club to meet the CDC guidelines 

• All employees wear masks

• Employees wear different color gloves for 
different purposes to prevent cross 
contamination

• The staff has been tested and continue to 
get voluntary test once every two weeks

• The Club is set to be socially distanced

• Everyone entering the Club is scanned for 
a fever prior to entering

• Bathrooms are disinfected hourly

SOCIALLY PRESENT WHILE BEING PHYSICALLY DISTANT

For membership information, contact Alice Harry, Membership Director
 954-764-8550 x 228 Alice.Harry@clubcorp.com

For event information, contact Alena Worley, Private Events Director 
954-764-8550 x 229 Alena.Worley@clubcorp.com



Providing Comprehensive
Wealth Management

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC, a registered broker-dealer and non-bank affiliate of Wells Fargo & Company.
© 2011, 2013, 2016 Wells Fargo Clearing Services, LLC. All rights reserved. CAR-1219-03049 IHA-6649596

Investment and Insurance Products:  NOT FDIC Insured  NO Bank Guarantee  MAY Lose Value

Andrew Britton, CRC®
Private Wealth Financial Advisor
Managing Director – Investments
PIM® Portfolio Manager
andrew.britton@wellsfargo.com

Dianne Hill
Wealth Management Senior Registered Client Relationship Associate
dianne.hill@wellsfargo.com

350 E. Las Olas Blvd., 19th Fl., Ft. Lauderdale, FL 33301
Office: 954-765-3977 • Fax: 954-712-3749 • Toll-free: 1-800-347-3827

We believe your success should be 
measured not just by your financial 
well-being, but by how confident you 
feel about your future. Our mission 
is to help you reach your financial 
goals through the development of a 
wealth management plan based on 
personalized, knowledgeable advice.
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The monument prominently displays a section of PATH 
rail that was retrieved from the wreckage of the 

subway station located below the World Trade Center.  
It serves as a reminder of the nearly 3,000 lives lost on 
September 11th, 2001 and honors those individuals as 

well as their families and first responders.

BE A PART OF HISTORY
Add your name or the name of a loved one to this 

iconic piece of history on the Riverwalk.

All donations are tax deductible.

BENCH SPONSOR:  $7,000
ETCHED GRANITE PIECE:  $2,000
ANNUAL FLAG SPONSOR:  $1,200

COMMEMORATIVE ETCHED BRICK:  $250

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com

www.GoRiverwalk.com

W H AT  O T H E R  D O N O R S
A R E  S AY I N G

I donated to the 911 Memorial project and 
etched “Phoenix Rising” because after 
personally bearing witness to the act of 
terrorism that occurred on that 
cataclysmic day on September 11, 2001, I 
want to be part of the Memorial as a 
lasting reminder of the resiliency of our 
great nation to rise again out of the ashes. 
We can never forget that tragic day and 
must honor the memories of those souls 
that were lost. #NeverForget

- Lori Adelson
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Homeowner and renter insurance policies usually do not cover flood damage. The City 
encourages neighbors who rent or own property to purchase flood insurance to protect 
their property against loss from flood damage. Renters can obtain insurance to cover 
the contents of their home, even if the owner does not insure the structure.

Flood insurance is required by law to obtain financing for most federally secured 
mortgages, loans, or federal grants to buy, build, or renovate a structure located in  
an Special Flood Hazard Area (SFHA). Contact a licensed property insurance agent for 
more information about flood insurance. Information is also available at  
www.fema.gov or www.fortlauderdale.gov.

Knowing the flood zone for your property can help identify flood risk. There are 
several ways to determine your flood zone, visit www.fortlauderdale.gov/flood to: 

• Access the GIS Flood Zone app to look up your property flood zone
• Complete a Flood Risk Information Letter request form 
• Find out if an Elevation Certificate is available for your property
• Contact the City’s Floodplain Manager, Richard Benton, at  

rbenton@fortlauderdale.gov or 954-828-6133

For more information, call the 24-hour Customer Service Center at 954-828-8000  
or visit www.fortlauderdale.gov.

SHOULD YOU GET 
FLOOD INSURANCE? 

CITY OF FORT LAUDERDALE
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and connect residents, readers and leaders with the people, places, happenings and events that make 
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2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services

4301 North Federal Highway 
Oakland Park, Florida 33308
(954) 491-7788

www.americannationalbank.com

 - here to serve, here to stay! - here to serve, here to stay! - here to serve, here to stay!
Your Community Bank

Ginger Martin
President 
and CEO

Ginger MartinGinger Martin
President President 
and CEOand CEO

Ginger Martin
President 
and CEO
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IN PARTNERSHIP WITH

boat parade

To be the catalyst in building and nurturing Riverwalk & the Riverwalk 
District as a vibrant community connected by the New River.

MISSION STATEMENT

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President/COO

KIM SPELLACY
Director of Accounting

JEREMY COLLETTE
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JOANN SMITH
Parks Coordinator 

RIVERWALK FORT LAUDERDALE
888 E. Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust
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VOICE

SATURDAY, JANUARY 9

6 to 9 PM

TARPON RIVER BREWING

280 SW 6th Street

Fort Lauderdale, FLSATURDAY, JANUARY 9

6 to 9 PM

TARPON RIVER BREWING

280 SW 6th Street

Fort Lauderdale, FL

TICKETS: $30.00 PER PERSON
includes two beers compliments of Tarpon River Brewing

Tickets sales limited
 

Table service provided for food and beverages
Compliant with approved safety protocols.  Mask and safe distancing required.

 
ALL CONTENDERS MUST PREPARE TWO SONGS FOR PERFORMANCE.

A COMPETITION FOR LOCAL TALENT | JUDGE ELIMINATION AND FAN SELECTION

HOSTED BY SPONSORED BY

Register online at: www.tinyurl.com/rwthevoice
For further information: events@goriverwalk.com

Contenders: (954) 468-1541 ext. 202



D'ANGELOASHLEY | $1,595,000
3 BEDROOM 3.5 BATH

Designer model Ashley South floor plan with phenomenal 270 degree views 
of the New River, Ocean & City from every room. Featuring marble floors in 
the living areas & Brazilian cherry wood floors in the bedrooms, a Luxurious 

gourmet kitchen with Poggenpohl cabinetry, Sub Zero refrigerator, Thermadore 
double ovens & Meile dishwasher. Complete with Marble baths & much more.

ASHLEY | $1,495,000
3 BEDROOM 3.5 BATH

Perched above it all! This high floor Ashley South model is beautifully upgraded 
with marble stone floors throughout, custom moldings, stone accent walls, coffered 
ceilings, gourmet kitchen, built in executive office, expansive terraces w/ 270 degree 
views encompassing the ocean, intracoastal, river & downtown skyline.

ASHLEY
3 BEDROOM 3.5 BATH

Offered exquisitely furnished & decorated, featuring upgraded marble flooring, 
chandeliers, gourmet kitchen with high end appliances. Beautifully appointed 
master with custom closet, marble baths, jacuzzi tub & dual vanities. Turn key!

ASHLEY | $1,075,000
3 BEDROOM 3.5 BATH

Magnificent views of the New River. Expansive open floor plan. Foyer 
entry, powder room, stone floors throughout, 2 large terraces, top of the line 

appliances. Floor/ceiling impact windows and motorized sun shades.

CHAMPAGNE | $985,000
2 BEDROOM 2.5 BATH

Panoramic views of river, intracoastal and ocean. Featuring marble 
floors throughout, gourmet granite kitchen, top of the line appliances, 

custom paint, light fixtures. Ready to move in.

BRADFORD | $875,000
2 BEDROOM 2 BATH

Exceptional ocean, intracoastal and river views. Offered fully furnished 
with exquisite custom pieces. Wood flooring in the living areas, 

expansive terrace and breakfast nook overlooking the river & ocean.

BRADFORD
2 BEDROOM 2 BATH

Upgraded Bradford model features an extended open kitchen, marble floors 
throughout, stone accent walls and motorized window treatments.
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PARK
3 BEDROOM 3.5 BATH

Prestine Park Model with stunning views of the river & custom interiors by 
Steven G. featuring marble floors with inlays, customized lighting, motorized 
window treatments, built-wet bar, 4 terraces off bedrooms & living areas.

GRAMERCY
2 BEDROOM 2.5 BATH

Exquisitely decorated Gramercy model with elegant finishes & 
amazing river & city views. Renovated kitchen & bathrooms, beautiful 

light fixtures, motorized shades, two terraces & so much more. 

COLUMBUS | $865,000
  2 BEDROOM + DEN 3 BATH

Outstanding city skyline & ocean views from every room. Private elevator, 
floor to ceiling glass, 9 foot ceilings, 2 balconies, large gourmet eat in 
kitchen, custom window treatments, crown molding & sound system. 

LEXINGTON | $829,000
      2 BEDROOM 2.5 BATH

30th floor, den/bonus room, flow through design w/ 2 balconies, split floor 
plan,  private elevator entry, over 1800 sq. ft. of living space, spacious gourmet 

kitchen, breakfast room with fabulous views & floor to ceiling windows.

LEXINGTON | $824,000
       2 BEDROOM 2.5 BATH

Marble & hardwood floors, split bedroom plan w/ flow through design & 
2 balconies w/ fabulous river/pool/ocean views. Private elevator entry. 

We Have Sold Over 2 20 
Las Olas Grand Properties!    

#1AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

IN FORT LAUDERDALE

AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

2 BEDROOM+DEN | 3 BATH | $1,599,000
Brand new luxurious unit with 14 ft. ceilings! Over 1800 sq. ft. of wrap around 
terrace overlooking the river, park, pool & city. Porcelain flooring throughout. 
The master suite features 2 walk-in closets & a luxuriously appointed bathroom.

2 BEDROOM+DEN | 2.5 BATH | $4995/Month LEASE
Luxurious residence with stunning views, large terrace, ceramic flooring 
throughout, gourmet kitchen w/ pure white quartz counters. 2 Parking spaces.

JUST SOLD!

JUST SOLD!

JUST SOLD!

JUST LISTED

JUST LISTED

UNDER CONTRACT



D'ANGELO

JOHN D’ANGELO | WWW.DANGELOREALTY.COM | 954.463.9881

WE HAVE SOLD OVER 1200 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property! 

3 BEDROOM 2 BATH | $659,000
Fantastic views of the ocean, river & city from this very large 3 bedroom, 2 
bath with over 1,790+ sq. ft., granite counters and stainless steel appliances.

    3 BEDROOM 2 BATH
Bright & spacious unit with direct river views & approximately 1,700 square 
feet of interior space. Tile & wood floors, gourmet kitchen & built-in closets.

2 BEDROOM 2 BATH  | $319,000
Furnished unit with storage cage included, split bedroom floor plan, 

gourmet kitchen with stainless steel appliances and granite tops.

2 BEDROOM 2 BATH  | $305,000
Bright & spacious unit with fantastic views of the cruise port & airport. 
Stainless steel appliances, granite countertops, washer & dryer, built-in closet.

2 BEDROOM 2 BATH  | $305,000
Split bedroom floor plan,  italian kitchen cabinets with stainless 
steel appliances, granite countertops & full sized washer/dryer. 

2 BEDROOM 2 BATH  | $299,000
Best priced 2/2 unit in the building. Corner Unit, split bedroom floor plan, 
beautiful kitchen with stainless steel appliances & full sized washer/dryer. 

2 BEDROOM | 2 BATH  | $399,500
Stunning views of the river, laminate & tile floors. Italian cabinetry, 
stainless steel appliances & granite counter tops. 2 Parking spaces.                     

2 BEDROOM | 2 BATH  | $365,000
Great water views with downtown skyline. Open floor plan. Gorgeous 

hardwood floors. Updated stainless steel appliances. Pristine condition.

2 BEDROOM | 2 BATH  | $365,000
High floor unit with stunning views of the river, split 

bedroom floor plan, large balcony and tile floors.
            

                2 BEDROOM | 2 BATH  | $349,000
Split floor plan features tile floors throughout, gourmet kitchen with 

granite counter tops, spacious walk in closet and dual balconies.                     
1 BEDROOM | 1 BATH | $325,000

South exposure with cherry hardwood floors & sleek Italian kitchen 
cabinetry, unobstructed water views from the balcony.

            
1 BEDROOM | 1 BATH | $299,000

Fully furnished. Everything brand new! Spacious 1 bedroom unit with gourmet 
kitchen and river views from the terrace, turnkey & ready to move in!

 

                    2 BEDROOM | 2.5 BATH | $1,295,000
Rarely available Ocean Front Opportunity! This luxury 28th floor residence in 
Point of Americas II is a flow through unit with outstanding direct ocean views 
stretching along the wide coast line from the Hillsboro Beach Light house to 
Glistening South Beach & Miami. Redesigned & modernized w/ fine fixtures.

RIVERSIDE | $869,000
Unobstructed views of the ocean, intracoastal & river. Beautifully renovated  
customized open floor plan, 2 bedrooms, 2 bathrooms plus den w/ large living areas. 

RIVERSIDE | $759,000
Largest 2 bedroom + den floor plan in the building! This stylish & contemporary 
residence features over 1600 sq. ft. Of living space plus large glass balcony 
offering direct river views. Floor to ceiling windows & dual master suites.

SEAVIEW
High floor 3 bedroom - 2 bathroom end unit with panoramic views of the 

new river, ocean, city & sunsets. 2 balconies with east/west exposure.

STARDUST
Totally renovated & impeccably maintained 2 bedroom 2 bathroom Stardust 
model offering fabulous direct river, ocean & city views from every room.  

STARDUST | $459,000
2 Bedroom 2 Bathroom nicely upgraded with high quality beautiful 
laminate wood floors. Lofty 9’4” ceilings, Split Bedrooms. Move-in Condition.

SKYVIEW
High floor 2 Bedroom 2 Bathroom split bedroom floor plan, tile and wood 
floors throughout. Bright open kitchen with granite countertops leads to 
the living areas, with floor to ceiling windows opening to a glass balcony.

SKYVIEW | $429,000
2 Bedroom 2 Bathroom furnished prestigious unit w/ modern renovations! New 

contemporary kitchen w/ quartz countertops. Stunning views of downtown & river!

SKYVIEW
Lowest priced 2 bedroom in the building! beautiful sunsets from this high 
floor 2 bedroom 2 bathroom. Enjoy views of the river & vibrant Las Olas 

from all rooms of this split bedroom floor plan.

JUST SOLD!

JUST SOLD!

JUST LISTED

JUST LISTED

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT

Point of Americas II



W e have seen many local businesses come and 
go over the last 25-plus+ years, but there are 
a few that remained steadfast and continue to 

improve with age. 

The Riverside Hotel
 I fi rst think of the “crown jewel” of Fort Lauderdale 

– built on what was created as Las Olas Boulevard in 
1935.  Th is building was constructed by the founders 
of Th e Las Olas Company, Preston and John Wells. 
Th ey were assisted by Champ Carr, a local resident 
who became the hotel’s namesake; Hotel Champ Carr. 
In 1945, Champ Carr stepped down as the general 
manager and the hotel was renamed Th e Riverside 
Hotel. Th e Riverside Hotel is located in the center of 
the now bustling Las Olas Boulevard.

Anthony’s Runway 84
If you haven’t visited yet, Anthony’s Runway 84 

should be added to your list. Established in 1982, this 
landmark restaurant was opened by Anthony Bruno 
(Andy) and his son, Anthony Bruno. Th e father and 
son duo brought authentic New York Italian fare to 
Fort Lauderdale. In 2002, son Anthony Bruno unveiled 
the fi rst Anthony’s Coal Fired Pizza in Fort Lauderdale. 
Th e New York coal-oven pizza concept has now grown 
to over 60 restaurants across the United States. 

Lago Mar Beach Resort & Club
Another landmark family owned business that is 

renowned as one of the best Luxury Beachfront Resorts 
in Fort Lauderdale is Lago Mar Beach Resort & Club. 
Founded by Sidney Banks, an accomplished hotelier 
in 1960, Lago Mar expanded and updated the resort 
considerably since and has achieved many awards, such 
as, the Condé Nast Gold List Edition of World’s Best 
Places to Stay and has been awarded the AAA Four 
Diamond Award every year since 2001. 

Walter Banks, his daughter Debbie, and son Lee 
now make up the second and third generation of the 
Banks family who are still personally involved in resort 
operations. 

Mai Kai Restaurant and Polynesian Show
Th e most expensive restaurant built 1956, the Mai Kai 

Restaurant and Polynesian Show was the creation of Bob 
and Jack Th ornton. Inspired by Don the Beachcomber’s 
in Chicago in the 1930s, the brothers said they wanted 
to create a similar entertainment venue with a tiki and 
beachfront concept. Th e restaurant is temporarily closed 
due to structural renovations needed from a recent fl ood 
which caused extensive water damage. We look forward 
to their re-opening!   

F R O M  T H E  B O A R D

BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

HISTORICAL FORT LAUDERDALE BUSINESSES  
LOCAL ICONIC BUSINESSES WITHSTANDING THE TEST OF TIME FOR MORE THAN 25 YEARS
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The Riverside Hotel Anthony’s Runway 84 Lago Mar Beach Resort & Club Mai Kai Restaurant 
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COTTON&CO.
FORT LAUDERDALE’S TALLEST ADDRESS. MOVE-IN READY RESIDENCES PRICED FROM THE UPPER $900,000S

M ove  in  N OW.  Lo c ate d  a b ove  th e  e xc i te m e nt  o n  L a s  O la s  B o u l eva rd ,  1 0 0  L a s  O la s  i s  M ove - In  Re a d y  a n d  of fe r s 

th e  h e ig ht  o f  l uxu r y  in  th e  ce nte r  o f  i t  a l l .  T h e  i co n i c  b u i l d in g  in c l u d e s  1 1 3  re s i d e n ce s ,  a n  a r r ay  of  p r ivate 

re s i d e nt  a m e n i t i e s ,  a n d  u n p a r a l l e l e d  p a n o r a m i c  v i ew s  of  th e  F o r t  L a u d e rda l e  c i t y s c a p e .  Re s i d e nt s  wi l l  a l s o 

e n j oy  th e  p e r k  of  b e in g  a b ove  th e  H yat t  Ce nt r i c ® H ote l ,  wh i ch  fe at u re s  2 3 8  g u e s t  ro o m s ,  E l ev 8  ro of to p  b a r, 

a n d  l o b by- l eve l  H a r b o r wo o d U r b a n  K i tch e n  a n d  B a r.  Wi th  l im i te d  o p p o r t u n i t i e s  ava i la b l e ,  n ow ’s  th e  t im e to 

own th e  L a s  O la s  l i fe s t y l e .  S c h e d u l e  yo u r  p r i va te  to u r  to d ay!

 

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS 
REQUIRED BY SECTION 718.503, FLORIDA STATUTES. TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. Prices, terms and availability are subject to change at any time without notice. Actual improvements, 
including furnishings, fixtures, recreational facilities and amenities, may vary from those shown and views may not be available from all units. This is not an offer to sell or solicitation of offers to buy the 
condominium units in states where such offer or solicitation requires prior qualification. For New York Residents: THE COMPLETE OFFERING TERMS ARE IN A CPS-12 APPLICATION AVAILABLE FROM THE 
OFFEROR. FILE NO. CP20-0027: JM Las Olas, LLLP, 105 NE 1stStreet, Delray Beach, FL 33444. This advertisement is a solicitation for the sale of condominium units in 100 Las Olas Condominium: NJ Registration 
#20-04-0009. The models shown include options and upgrades that are not a part of a base residence price. Maps are not to scale. Exclusive Sales & Marketing by Douglas Elliman Development Marketing.

954.800.6263  |   2 TO 4 BEDROOMS  |   OWN IT FROM THE UPPER $900,000S  |   COMPLIMENTARY VALET PARKING

S A L E S  G A L L E R Y  L O C A T E D  A T  1 0 0  E A S T  L A S  O L A S  B O U L E V A R D ,  S U I T E  1 7 0 1 ,  F O R T  L A U D E R D A L E
O N E H U N D R E D L A S O L A S .CO M

M O V E - I N  R E A D Y
R E S I D E N C E S
F R O M  T H E  U P P E R  $ 9 0 0 , 0 0 0 s

D O W N T O W N
I S  D O W N S TA I R S

Artist’s Rendering



A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

RISE TO THE CHALLENGE  
WELCOME TO A NEW YEAR
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Happy New Year!
As we enter the new year, and clearly glad to have 

2020 behind us, there are still many challenges 
that we, as a community, will have to accept. Covid-19 
has changed how we move through life. Elections from 
local up to national levels have changed our leadership. 
And overall, our lifestyles and priorities have changed. 
However, these challenges and changes do not defi ne us.

We are told that people have reconnected with family 
and friends and are treasuring the opportunity to share 
that experience. Th e holidays have been very diff erent from 
years past and in many cases, quieter and with fewer family 
and friends gathering. Be assured that the connections to 
our tribes remain and are strong but it takes considerably 
more eff ort to be connected. Communication through 
the various online ways, by phone and by mail have 
reminded us that it is important to initiate and make those 
connections. Th e art of letter writing and great stationery 
have created new kinds of memories and keepsakes.

Having said that, many things remain the same.

For those who have daily jobs, 
•  Work continues in a variety of forms either from 

home or in offi  ce.
•  Meetings continue, either through an on-line 

approach or in-person.
•  Gatherings occur, mostly preferred to be outside and 

clearly safe distanced.

For those who are not employed or are retired, the 

change of pace and the outside connections have 
slowed down in the need to be safe. However, many are 
relishing their personal time and time with family.

Personal entertainment has taken on a new 
perspective through binge watching TV shows and 
movies to online competitions of games with others. 
Exercise has assumed a more popular role as it 
encourages you to get outside to walk, bike or run. We 
interact at a distance and speak through masks but the 
connections remain. I would bet that some pets are 
being walked twice the usual number of times and are 
thrilled to have their humans home or nearby.

Public events have been curtailed since last March and 
each time we believe that the numbers are down and 
there is opportunity to go back to some of the smaller 
events, there is yet another spike in positive cases. One 
day, those things will return, but for now, safety is the 
fi rst order of business.

For charities like Riverwalk, and the other nearly 300 
in Broward County, that augment their operating budget 
through major events and fundraising opportunities, 
this has been an extremely diffi  cult and humbling time. 
We have all tried to pivot and fi nd other options to stay 
afl oat and still deliver the mission of the organization. We 
have all learned how to do virtual events to engage our 
members and the public and to help drive business to our 
other partners. We continue to look for new and diff erent 
ways to assist the public and oversee the roles we have. 

Participation is appreciated along with donations to 
assure that these charities are still functioning when this 
crisis has passed. Take a minute and give suggestions for 
unique ways to fund raise, host an event and to continue 
the mission of the organization. Creativity is the key for all!

Riverwalk, hosted by Tarpon River Brewing, will be 
presenting, Riverwalk Voice – the second in a series of 
Levitt Loves Lauderdale — as we look for local talent to 
compete for the title. We are hopeful that we will host 
two additional events in this music series to help keep 
the public engaged, give local talent the opportunity to 
be showcased in a safe environment and to provide a 
little fun and entertainment! 

If you are a willing vocalist, send us your audition tape 
or call our offi  ce and interview for a spot for the challenge. 
Included in the magazine is a fl yer giving the details of the 
event scheduled for Jan. 9, 2021. Get your ticket, join us for 
some fun, and pick the winner of this series!   
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MODS IS OPEN
Visit Before This Exhibit Goes Extinct on January 15!

TRAVEL BACK IN TIME! 
This exhibit combines engaging interactive life-like animatronic dinosaurs and exciting education-
al content. Visitors will learn about a wide variety of dinosaur species and the adaptations that 
allowed them to survive. Step into the shoes of an early paleontologist to discover how fossils 
were unearthed and see examples of today’s cutting-edge technology. The exhibit also features 
replicas, artifacts and interactive displays. 

Free with Museum admission

401 SW Second Street • Fort Lauderdale, FL 33312• 954.467.6637

Presented by

Go Riverwalk-ExDino 11.indd   1 12/10/20   3:00 PM
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R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

PAUL G. FINIZIO
THE FINIZIO LAW GROUP

  Originally from Philadelphia, I came to Fort Lauderdale 
at a very young age aft er my father retired from the 
police force and joined the Broward County Sheriff ’s 

Offi  ce. Growing up I was driven by a desire to help others around me and 
this compassion led me to the love of language (fl uent in Spanish, Italian, 
English with profi ciency in French and Portuguese), world-wide travel, and 
what would become a lifelong passionate pursuit of active involvement in 
local and national organizations dear to my heart.

My desire to help others transcended into my professional aspirations and 
led me to obtaining a Juris Doctor degree of law from our very own Nova 
Southeastern University School of Law. 

I have had a successful career practicing in all areas of law for more than 
30 years. Currently I am the founding partner of Th e Finizio Law Group, 
a family fi rm established in 1988 with the focus of helping families on a 
wide array of civil matters with a concentration in catastrophic injuries 
and accidents. Located in Downtown Fort Lauderdale and together with 
my partners Elizabeth Finizio and Santino Finizio, we have a combined 
experience of 50 years of practice in civil litigations worldwide. We 
represent the interests of our clients in the courtroom, the boardroom and 
in mediations and arbitrations throughout the United States, Europe, Latin 
America and South America. 

I joined Riverwalk because I believe in the mission of the Riverwalk 
organization, the importance of participation in the community and the 
development of downtown Fort Lauderdale. 

TRUSTEE MEMBER 

STEPHANIE TOOTHAKER
TOOTHAKER.ORG

  I am a native of Fort Lauderdale, so I take great pleasure 
in focusing on making my hometown the best it can be. I am 
proud to have been a partner in some of the most prestigious 

law fi rms around, but in July of 2019 I launched my own boutique fi rm — 
Toothaker.org. We strive to lead the way on innovation for development, startups 
and lifestyle here in South Florida.  

I am a Martindale Hubbell AV rated attorney, SuperLawyer and a Florida Trend 
Legal Elite. While I have been blessed that my practice has earned a national 
reputation, I always save my best work for Fort Lauderdale. I like to think there is 
always a solution and I strive to fi nd a way to bring people together, embracing the 
diversity of our community.

Recently, I have been focused on laying the groundwork for landmark 
development in and around the city’s center and the Riverwalk corridor. I have 
participated in the re-write of the City’s development code and Downtown 
masterplan and encouraged streamlining and transparency, while allowing new 
latitude for exceptional design. I am honored to represent David Beckham’s Inter 
Miami, the Kushner Companies, Kolter, and Tavistock, to name a few and the 
exciting new vision of Jeff  John and Gene Pressman (of Barney’s New York fame). 

I am proud to support the Riverwalk because a vibrant downtown is vital for a 
sustainable 21st Century Fort Lauderdale. Walkability, diversity and excitement are 
hallmarks of the Riverwalk vision and experience, and I love being a part of it all.

CORPORATE

Jenny Mackie
Broward Health

EXECUTIVE

Bob Dugan
EDSA

TRUSTEE

Mark Budwig and Nick Scalzo
S.MARK Graphics

Patience Cohn
Marine Industries Association of 
South Florida

Darlene and Jay Feldman
Jay Feldman Inc.

Marsha Freedman 
Express Yourself Communications

Maria Media
Minuteman Press of Wilton Manors

Kenneth Ortner and Terri Chadderton
Kenneth A. Ortner, P.A.

Roni and Stuart Stein
Joseph F. Stein Family Foundation

INDIVIDUAL

Christopher Brown
Katie Donahue
Steve Einhorn
Candice Ericks
Javier Ferrea
Dorothy Klein

WELCOME
NEW AND RETURNING MEMBERS

Members of Riverwalk Fort Lauderdale 
express their support and join us in our 
mission of building a vibrant community. 
Riverwalk supports Downtown’s diverse, 
mixed-use community of arts and 
entertainment establishments along with 
business, residential, judicial, educational, 
and marine interests. 

TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP
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954-462-4166  |  1211 E. Las Olas Blvd.  |  Fort Lauderdale 33301  |  www.lasolaschemist.com

Pharmacy  |  Gifts  |  Bath & Body Products

We are a locally owned, hybrid pharmacy offering both traditional and compounded prescriptions. 
We are known for serving our community with fast, friendly and professional service. 

Your prescriptions are filled in 15 minutes or less and we offer local delivery service upon request. 
Our pharmacists take the time to explain your mediations and answer questions you may have.

PROTECT YOUR BUSINESS WITH 
PROVEN SOLUTIONS WITHOUT LITIGATION

CELEBRATING 

20YEARS 
CELEBRATING 

20YEARS 
Your Florida Workplace Law Counsel

and Dispute Resolution Specialist.
Y Fl id W k l L C l
HR Law PRO & HR Law ADRHR Law PRO & HR Law ADR

HR Law PRO & HR Law ADR and its founder Lori Adelson, 
Esq., provide practical, cost-effective workplace and human 
resources law solutions, and employment law mediation and 

arbitration services, for business owners and the legal community. 
Learn more by contacting us today.

401 East Las Olas Blvd., Suite 1400  |  Fort Lauderdale, FL 33301
www.HRLawPRO.com  |  Info@HRLawPRO.com  |  954-302-8960
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2020 was a challenging year for our community 
as we navigated through the Covid-19 pandemic. 
While we still face uncertainty in the coming days, 

weeks and months, breakthroughs in a vaccine and 
treatment give us reason to hope and to know that we 
will overcome this once-in-a-generation test of our will 
and grit.

Taking steps to control and eradicate the virus in 
2021 creates opportunities to move our City forward 
and build back a stronger economy than ever. As 
we plan to kick start local businesses and return to 
normalcy, we need to continue to diligently wear 
masks, wash hands oft en, maintain social distancing, 
and follow health and safety guidelines until the 
medical professionals let us know we are in the clear. 
Vigilance and proper planning will ensure that every 
neighborhood in the City can fi nd a path forward 
towards a greater prosperity. 

Covid Assistance Roundup
Without question, every resident and business across 

our City was impacted by Covid this past year. City 
staff  and our partners acted swift ly to set up testing 
centers, provide food distributions, and housing 
and business assistance across Fort Lauderdale and 
our County. Th ank you to our staff , partners and 
volunteers who have worked to help our neighbors 

and businesses. I would be remiss not to off er a special 
thanks to the fi rst responders, doctors, nurses and 
technicians who have sacrifi ced so much this year, 
coming face-to-face with the virus on a day-to-day 
basis.

Th e eff orts of the last year include*:
•  114,000+ Covid-19 tests administered at Holiday 

and Mills Pond Parks 
•  33-plus weeks of Thursday Food Distributions 

at Mills Pond Park totaling more than 28,500 
grocery kits 

•  Prevented 440-plus households from experiencing 
homelessness through ongoing housing assistance 
by providing more than 1,130 units of � nancial 
assistance which includes multiple months of rent, 
mortgage and utility payments

•  Nearly $300,000 in Covid grants to businesses 
within the Central City and Northwest Progresso 
Flagler Heights Community Redevelopment Agency 

•  $13 million-plus in Cares Act Funding was 
allocated to Fort Lauderdale as a subrecipient from 
Broward County
*Numbers as of November/December 2020

If you or a business needs assistance, please visit 
FortLauderdale.gov and click the red banner on the 
homepage, Broward.org/coronavirus, or our offi  ce.

Planning for the Future – 
Commission Goals and Priorities

With the commencement of the new year, the 
Commission convenes for our annual Goal Setting 
and Prioritization Workshop on Friday, Jan. 29. Th e 
workshop allows for discussion regarding critical 
issues and outcome-based objectives that help facilitate 
the Commission’s goals and priorities for fi scal year 
2021. I will continue to advocate for funding and 
policies that will build on last year’s progress, keep 
everyone healthy, and help relaunch Fort Lauderdale. 
Please visit www.fortlauderdale.gov/LauderTrac to view 
our progress on the 2020 Commission Priorities and 
email me your suggestions for our priorities workshop 
— sglassman@fortlauderdale.gov.

I congratulate my colleagues on our recent swearing-
in for another term in offi  ce and look forward to 
working together in moving our City forward.  

F R O M  T H E  C I T Y

HAPPY NEW YEAR, FORT LAUDERDALE!   
LET’S MAKE WAY FOR 2021!
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BY VICE MAYOR STEVEN GLASSMAN
 City of Fort Lauderdale
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NSU
NSU Art Museum Fort Lauderdale

nsuartmuseum.org | 954-525-5500
One East Las Olas Boulevard Fort Lauderdale, FL 33301

@nsuartmuseum

Funding is also provided by the City of Fort Lauderdale, AutoNation, Community Foundation of 
Broward, Broward County Board of County Commissioners as recommended by the Broward 
Cultural Council and Greater Fort Lauderdale Convention & Visitors Bureau, the State of Florida, 
Department of State, Division of Cultural Affairs and the Florida Council on Arts and Culture. 
NSU Art Museum Fort Lauderdale is accredited by the American Association of Museums. 

Kids 12 and under always FREE!

FriendsWithYou, Into the Clouds, 2019. NSU Art Museum Fort Lauderdale; 
purchased with funds provided by Michael and Dianne Bienes, by exchange

VISIT YOUR
HAPPY PLACE

Visit Your
Happy Place
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REVISITING CITY PARKS   
FORT LAUDERDALE PARKS BOND WEBSITE NOW LIVE

BY PHIL THORNBURG
Director, Fort Lauderdale Parks and Recreation Department

Writer Angela Sabina

The City of Fort Lauderdale Parks General 
Obligation Bond is the result of years of planning. 
In 2016, the City commissioned a comprehensive 

parks and recreation system master plan. Th e master 
plan was developed with extensive public input and 
identifi ed a list of park improvements based on the 
community’s expressed needs and priorities. In 2018, 
City residents voted to approve the issuance of bonds 
to fund these much-needed improvements. In 2020, 
the City hired a consultant team to plan, design and 
implement those park improvements.

Today, the City recognizes that the needs and priorities 
of the community may have changed since the original 
project began in 2016. We are asking all of you to help us 
review the list of proposed improvements and provide your 
input on the conceptual designs for each park.

Th e Fort Lauderdale Parks Bond website provides City 
residents with the ability to stay updated and track the 
progress of the bond program. Beginning in early 2021, 
residents will also have the opportunity to participate in 
the decision-making process by visiting each park’s virtual 
room. In these virtual rooms, residents can review a list 

of proposed improvements for each park and 
be able to provide their feedback and ideas on 
improvements. 

Th e City is committed to implementing the 
parks bond projects through a process that is 
open, transparent and inclusive. Make sure 
to check the website oft en for important news 
at www.ft lparksprojects.com or follow us on 
social media @playlauderdale.   
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Each franchise is independently  owned and operated. | U.S. DOT NO. 2586513

TWOMENFTL.COM
954.616.6683

TWO MEN AND A TRUCK® | Ft. Lauderdale

Local • Long Distance • Packing services & Supplies
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T R A N S P O R TAT I O N
BY KAREN WARFEL
City of Fort Lauderdale 

Transportation Planning Manager

ROLLING INTO THE NEW YEAR
LOOKING INTO THE FUTURE WHILE CHECKING ON PROJECTS IN PROGRESS

As we roll into the new year, it's a good time to pause 
and refl ect on progress made and to take a glance 
at what's on the horizon to make Fort Lauderdale a 

city where you can move around safely and effi  ciently no 
matter what mode you choose. 

From a transportation perspective, this means both 
providing safe paths to walk and bike as well as moving 
vehicles more effi  ciently so that there is a more balanced 
network of comfortable and convenient alternatives. 

Th rough this magazine over the past year, we have 
shared many specifi c projects the Transportation 
and Mobility Department have been working on. 
All of those projects, along with many other smaller 
initiatives, continue to improve our transportation 
network by connecting the blocks, segment by segment. 
Th is is a slow and oft en frustrating process, but the 
City continues to work with our partners in the Florida 
Department of Transportation, Broward County and 
the Broward Metropolitan Planning Organization to 
leverage the signifi cant amount of funding needed to 
implement the changes identifi ed by the community 
through planning eff orts like the Fast Forward Fort 
Lauderdale 2035 Vision and various neighborhood and 
corridor level Master Plans. 

Many of the solutions are heavy lift s and take 
signifi cant time and resources to put into place, such 
as the future vision for Las Olas Boulevard. Others 
are simple solutions like fi xing broken signal timing 
or a pedestrian push button. And then there are the 
seemingly simple solutions like crosswalks or stop 
signs that are not that simple at all. Th ese traffi  c 
control devices need to be designed safely and meet 
all engineering requirements, including ADA, if there 
needs to be a signal device, where the sign needs to be 
placed, what signs need to be placed, and that it meets 
requirements to be warranted. 

And, all these projects take money to implement. 
Th ey compete with the many other critical needs of 
our community and the region. But the City has been 
successful advocating for our needs at a regional and 
national level with our partners to complete some 
incredible multimodal projects over the past years with 
many more to come. Without those partners we would 
not be successful, and we look forward to continuing 
this success in the new year. 

� e following are some accomplishments from this year:
•  Downtown Mobility Hub in construction
•  Twenty-fi ve transportation projects underway in 

design as we ended the year
•  Nine projects funded through the Broward County 

Surtax Program
•  Several neighborhood traffi  c calming and mobility 

connections completed
•  Worked with FDOT and Broward County on moving 

vehicles more effi  ciently through smart technology
•  Adapted to the needs during Covid Closures to 

support businesses and recreation

� e following is a glance at what's on the horizon for 
next year:
•  Advance Commission Annual Action Plan priority 

to develop the LauderTrail through a feasibility study 
and master plan

•  Implement signal improvements in coordination with 
Broward County and FDOT

•  Implement priority items from Neighborhood 
Mobility Master Plans

•  Begin construction of the Tunnel Top Plaza and ten 
(10) other projects currently in design

•  Rebranding and re-envisioning the City’s Community 
Bus system under new City management   
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TRACK 
PROGRESS 

PROVIDE 
YOUR INPUT 

STAY 
UPDATED 

VISIT THE PARKS 
BOND WEBSITE!

www.ftlparksprojects.com

The Fort Lauderdale Parks Bond website provides City 
residents with the ability to follow the progress of the bond 
program and participate in the decision-making process.

Learn about the bond program with links to the proposed 
improvements for each individual park as well as an 

opportunity to provide your ideas on improvements. The City 
is committed to implementing the park projects through a 

process that is open, transparent, and inclusive.

Make sure to check the website often for important news!
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Unprecedented times present opportunities 
for creativity and innovation. Often, these 
opportunities are born out of the need to survive 

as when companies or organizations must pivot in 
order to provide their services during a public health 
crisis. Arts organizations face similar challenges to 
innovate and be creative in the ways they deliver 
their “products” — performances, lectures, art 
exhibitions, classes and other programming. 

For the Cultural Division, the pandemic provided 
an opportunity to think about how we could offer a 
unique arts experience to the Broward community, 
while keeping the health and safety of our residents’ 
front and center. To achieve this, our Public Art & 
Design team partnered with the creative solutions 
firm MAD and curator Sofia Bastidas Vivar to 
launch Light the Night.

This exciting video mapping project will display 
artwork by South Florida artists onto three buildings 
in the Riverwalk area. The artists commissioned 
for this opportunity, Agustina Woodgate, Jen Clay, 
Edison Peñafiel and Monica Lopez de Victoria, will 

have their innovative projection mapping designs 
projected at night in Downtown Fort Lauderdale 
from Jan. 15 to 17 and 22 to  24 during Fort 
Lauderdale Art & Design Week. Video art from the 
NSU Art Museum Fort Lauderdale and Girls’ Club 
collections will also be displayed, providing a great 
way for residents to experience world-class art in an 
outdoor, low-density and safe environment.

The technology required to produce these types 
of projections is generally expensive and artists do 
not often get the chance to work in this medium. 
Partnering with MAD provided an opportunity 
for local artists to learn how to use this technology 
and work with a creative team to adapt their art to 
specific buildings in downtown Fort Lauderdale. 
The process is not as simple as projecting a square 
picture onto a square wall. 

Projection mapping, also known as video 
mapping, uses a physical space or object as a surface 
for the projection, rather than a conventional screen. 
The pieces produced are adapted to each space, 
then mapped to those surfaces, giving the projection 

dimensionality unique 
to the space. 

The pandemic has 
forced many arts 
organizations to 
rethink the ways in 
which they present 
art and for audiences, 
the pandemic has 
changed the way art 
is experienced. As 
we close the door on 
2020, we are excited 
to partner with 
MAD by launching 
#LighttheNight 
as a way for our 
community to 
experience art while 
staying healthy and 
safe.

For more 
information, including 
specific locations, visit 
Broward.org/Arts.  

C U LT U R A L LY  S P E A K I N G
BY PHILLIP DUNLAP 

Director, 
Broward Cultural Division

ART + TECHNOLOGY BRING LIGHT TO DOWNTOWN    
BROWARD CULTURAL DIVISION TO ‘LIGHT THE NIGHT’ IN THE NEW YEAR
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For additional information, visit smark.com  |  954.523.1980  |  design@smark.com

Your Publication Design Experts!

CELEBR ATING 36 YEARSCELEBR ATING 36 YEARS

GO RIVERWALK

G R A P H I C / W E B  D E S I G N  A G E N C Y
&  P U B L I S H E R :  G O  R I V E R W A L K  M A G A Z I N E

THE SOBER WORLD

TAM - A - GR AM

GREATER FORT LAUDERDALE CHAMBER OF COMMERCE
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As president and CEO of the Greater Fort Lauderdale 
Chamber of Commerce, I get to work with individuals 
like Bill Feinberg and Steve Tilbrook, two men 

whose personal and professional reputations are simply 
outstanding. Th e chamber is fortunate to have both as 
members who worked hard to become leaders within the 
South Florida community.

I can’t say enough about these two. Both men joined 
the chamber looking beyond their own self-interests and 
working with others to make a diff erence. Th ey served 
on various councils, meeting and encouraging chamber 
colleagues while working with community leaders 
and elected offi  cials to address important business and 
community concerns. Th e one-year term as board chair is 
the culmination of a remarkable body of work. 

Steve, our new board chair, is corporate attorney and 
a partner with the global law fi rm, Akerman LLP. Bill, 
whose term ended last month, is small business owner 
and president of Allied Kitchen & Bath. Th e two may have 
diff erent backgrounds and distinctive perspectives, but 
they both possess the leadership qualities to make the 
business community proud and move our organization 
forward through these trying times.

Th ere’s no doubt Bill led our chamber through a very 
diffi  cult period, and due to Covid-19, he didn’t get the 
attention or acclaim he deserved. “I originally went into 
this thinking that we could make a big impact with 

collaborating with business owners,” he said. “For me 
it was all going to be about engagement, trying to get 
everyone engaged. Unfortunately, it became just the 
opposite. Th ere was no engagement, just what we could 
do on Zoom and virtual events.” Still, Bill can tick off  a 
notable list of accomplishments.

Under Bill’s watch, the chamber launched the Racial 
Equity Initiative to help Black-owned businesses, 
expanded by incorporating the operations of the Deerfi eld 
Beach Chamber of Commerce into a major council and 
through the South Florida Business Council increase 
collaboration with chambers of commerce in Miami-Dade 
and Palm Beach counties. “We made good with what we 
were dealt with,” he said. “We didn’t go ‘Woe is me!’ We 
looked at it and said what can we do to make this better.” 

For Steve, the challenge is to build upon those 
accomplishments, and he’s excited about getting started. 
“Th e primary benefi t for business in general is that the 
chamber is the primary advocate for business interests in 
the Greater Fort Lauderdale area,” he said. “It’s the only 
true advocate for business interests in the Greater Fort 
Lauderdale area.” 

Steve wants to build on the chamber’s track record 
of working with government offi  cials to establish clear 
and sensible regulations to help businesses work their 
way through the pandemic. He also wants to revitalize 
the chamber’s council structure to provide better 

opportunities for individual members. 
With just under 30 councils, ranging 
from construction and real estate to 
government aff airs, members should be 
able to fi nd their specifi c interests and 
connect with other business leaders, 
while developing chamber programs 
and shaping public policies. “I believe we 
have reached the worst and are on a path 
of recovery,” he said. “Assuming we get 
there with a vaccine that is started to be 
implemented and conditions improve, my 
focus is on how do we help the business 
sector recover from this terrible downturn 
we endured last year.”

2021 is a year of promise for our 
chamber, and thanks to the leadership of 
our two chairmen, we believe the business 
sector and the larger community will be the 
better for it.       

BY DAN LINDBLADE 
President/CEO,

Greater Fort Lauderdale Chamber of Commerce

MAKING A DIFFERENCE  
STRONG CHAMBER LEADERSHIP FUELS THE PROMISE OF A BETTER 2021

L O C A L  E C O N O M I C S
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DINNER CRUISES, WEDDINGS, CORPORATE EVENTS, BAT/BAR MITZVAH, BIRTHDAY, ANNIVERSARY

The Finest Private Charter Yachts
throughout South Florida   I   2 - 4oo passengers...

Enchanting tours four times daily
7 days a week, 365 days a year, rain or shine

954-314-8699
www.Anticipation.com

ER CRUISES WEDDINGS CORPORA

954-463-3440
www.RiverfrontCruise.com
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www.Anticipation.com
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954-314-869995544-331144-88669999954-314-8699
www.Anticipation.cowwwwww..AAnnttiicciippaattiioonn..ccoommwww.Anticipation.com

Call today to discuss your next event or celebration.
We can customize a theme to meet your distinct needs.

On board cocktail bar, snacks, restrooms 
and air conditioning.   Handicap accessible.

The Venice of America TourThe Venice of America Tour

BUY A BRICK...
BECAUSE YOUR PET     

IS SPECIAL, TOO!

TO A BETTER
COMMUNITY WHILE

CELEBRATING
LOVED ONES!

Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 

installed once a month, so 
order yours today! Gift 

certificates available.

For more information, 
call Riverwalk at (954) 468-1541 

or email bricks@goriverwalk
Visit www.GoRiverwalk.com
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As America’s oldest maritime federal enforcement 
agency, the U.S. Coast Guard (USCG) was created by 
President George Washington in 1790 when he signed 

the Tariff  Act, authorizing construction of 10 vessels 
known as “cutters” that would patrol the waterways to 
enforce trade laws and prevent smuggling.

Th e Revenue Cutter Service, as it was known, changed 
little from its early years until 1915 when it was renamed 
the Coast Guard and merged with the U.S. Life-Saving 
Service, making it the only maritime service dedicated 
to saving life at sea and enforcing the country’s maritime 
laws. It began taking on more responsibilities and gaining 
authority in ensuing years, and in 1939 Lighthouse Service 
was transferred over, putting the USCG in charge of 
maritime navigation. 

By 1946, Congress transferred the Bureau of Marine 
Inspection and Navigation from the Commerce 
Department to the USCG, adding merchant marine 
licensing and merchant vessel safety to its control. 
Twenty-one years later, the USCG itself was moved to the 
Department of Transportation, and ultimately in 2003, it 
was transferred to the Department of Homeland Security, 
where it has remained. As one of the fi ve U. S. Armed 
Services, the USCG is the only military branch within the 
Department of Homeland Security.

In addition to its role as an armed service, the USCG 
provides humanitarian service and aid to people in distress 

or impacted by 
natural and man-
made disasters, 
whether at sea or 
ashore, and is a 
law enforcement 
and regulatory 
agency with broad 
legal authorities 
associated with maritime transportation, hazardous 
materials shipping, bridge administration, oil spill 
response, pilotage and vessel construction and operation. 

Th e USCG protects and defends more than 100,000 miles 
of U.S. coastline and inland waterways, and safeguards 
the largest Exclusive Economic Zone in the world, 
encompassing 4.5 million square miles stretching from 
north of the Arctic Circle to south of the equator and from 
Puerto Rico to Guam, spanning nine time zones. As a 
military force, the USCG protects the U. S. in peacetime and 
war. In times of war, or at the direction of the president, the 
USCG serves under the Department of the Navy, defending 
the nation against terrorism and foreign threats.

On an average day, the 56,000 members of the USCG, 
using 243 cutters, 201 fi xed and rotary-wing aircraft , and 
more than 1,600 boats, will conduct approximately 45 
search and rescue cases; save 10 lives; save more than $1.2 
million in property; seize 874 pounds of cocaine and 214 

pounds of marijuana; conduct 57 waterborne 
patrols of critical maritime infrastructure; 
intercept 17 illegal migrants; escort 5 high-
capacity passenger vessels; conduct 24 security 
boardings; screen 360 merchant vessels for 
potential security threats; conduct 14 fi sheries 
conservation boardings; service 82 buoys 
and fi xed aids to navigation; investigate 
35 pollution incidents; complete 26 safety 
examinations on foreign vessels; conduct 105 
marine inspections; investigate 14 marine 
casualties involving commercial vessels; and 
facilitate movement of $8.7 billion worth of 
goods and commodities.

For 230 years, the USCG, no matter its 
name, authority or overseer, has been a 
constant protector and defender of our nation, 
prepared to take on any challenge its given. 
Its history and future entwined in its simple 
motto of Semper Paratus – always ready!  

ALWAYS READY   
THE U.S. COAST GUARD SAVES LIVES AT SEA AND PROTECTS OUR SHORES

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Kelly Skidmore
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QUESTIONS, QUESTIONS   
DOES MY HOMESTEAD EXEMPTION AUTOMATICALLY RENEW?

BY MARTY KIAR 
Property Appraiser

Broward County

A lfter your initial application for Homestead 
Exemption has been approved, it automatically 
renews each year unless there is a change of 

ownership or eligible use of your homesteaded 
property. Each January, our office mails a 
Homestead Renewal Notice and “Change Card” to 
all Homesteaded properties. Florida law requires the 
property owner to notify the Property Appraiser of 
any change which may affect homestead eligibility. 
This Change Order Card provides an efficient way to 
communicate these important changes to our office.

If there are no changes to the use and/or 
ownership of your property, simply keep the card 
as your receipt verifying that your Homestead 
Exemption has automatically renewed for another 
year. However, if there are changes, please mark the 
Change Card accordingly and return it to our office.

 If your name is not printed on this card, it means 
you are not protected by Homestead Exemption at 
this property. You may be on title to the property, 
but you are not receiving Homestead Exemption.

If you are a co-owner, surviving spouse, trust 
beneficiary or otherwise believe you are entitled to 
this exemption, you must file your own Homestead 
Exemption application to receive the benefit. If 
you have any questions relating to the death of the 

owner, the Change Card or need assistance in filing 
for Homestead or other tax-saving exemptions, 
please visit our website at web.bcpa.net or contact 
our Customer Service Department at (954) 357-6830.

There are many other tax-saving exemptions 
available to qualified individuals. These exemptions 
and the specific requirements are available on our 
website at web.bcpa.net.

Where did my portability savings go? 
A portability deduction is only posted to your 

property record page in the first year you receive 
your new Homestead Exemption. The portability 
savings from the first year form the basis of your 
new Save Our Homes value on a going forward 
basis and — in subsequent years — will rise or fall 
based upon market just value changes and the 3 
percent cap, as your new Save Our Homes value 
has incorporated your portability savings. When 
our website is updated to display subsequent year 
property values, your portability deduction is no 
longer shown independently because it is already 
factored into your new Save Our Homes value.

If my office can ever be of assistance to you, please 
do not hesitate to contact me directly at (954) 357-
6904 or by email at martykiar@bcpa.net.  
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‘GRACE, HUMILITY, KINDNESS AND ELEGANCE’
TRIBUTE HONOREE'S DAUGHTERS SHARE WHY THEIR MOM IS A ROLE MODEL 

WRITER  LYNN PEITHMAN STOCK

While the Riverwalk Tribute honoring Beverly 
Raphael Altman has been moved to later in 
the spring, Go Riverwalk Magazine continues 

to share more about our honoree. We asked her two 
daughters to talk about what makes their mom so 
special from their perspective.

Robyn works with her mother, as vice president of 
operations at RCC Associates. Lindsay is the attorney at 
Raphael Law in Boca Raton, specializing in community 
association law, real estate, contract law and corporate 
transactions.
Robyn Raphael
What do you admire most about Beverly?

My mom’s strength is something I have always 
admired. She has been faced with so many challenges 
in her life yet she has always found a way to turn any 
negative into a positive experience and life lesson for 
everyone around her. My mom has such grace, humility, 
kindness and elegance with everything she does. 
How has Beverly inspired you?

I’m so fortunate to be able to be inspired by my mom 
every single day. Working together the last 17 years 
has been one of the greatest gifts of my life. My mom 
inspires me to lead with compassion in our company. 
She was able to bring a softer side to an industry notable 
for being harsh. It has created a company culture that is 
such an enjoyable environment to work in. She inspires 
me to always put my family first. She taught me that 
sometimes it’s better to just listen than to talk and I 
think about that in every aspect of my life from my kids 
and husband to sitting in a meeting. And lastly, her 
zest for life, her work ethic, and her way of dealing with 
difficult situations are also inspirational. 
What impact have you seen Beverly and RCC have in 
South Florida and in your industry?

The impact that my mom has had on our community 
stretches so far and in so many ways. 

She has become a role model to women who perhaps 
thought they couldn’t be successful in a male dominated 
industry such as construction. 

She has also brought a different sensibility to the 
construction industry, and an awareness that working 
with a woman-owned GC firm is a very positive 
experience.

She is incredibly philanthropic both personally and 
on behalf of RCC, which has an impact within the 
community and sets a precedent in the industry. 

Beverly Raphael Altman (left) with her daughters
Robyn Raphael (middle) and Lindsay Raphael (right)
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She has overcome adversity numerous times and 
come out stronger, as previously mentioned, which 
makes her story – and that of RCC – a source of hope 
and motivation for newer firms starting up the industry.
Lindsay E. Raphael, Esq.
What do you admire most about Beverly? 

Everything! My mom is the most unusual person in 
that she is so strong, smart, a true survivor yet so even 
keeled, kind, loving, beautiful, classy and appropriate. 

“Appropriate” is one of my favorite words to describe 
my mom because she seems to always know the right 
thing to do in all situations and handles herself so 
appropriately. Something I say to my mom all the time 
is that she is the only person I know who is actually 
always right. She gives the best advice and makes great 
decisions for herself and for those she loves, especially 
her family. 

I admire that my mom comes out of tough situations 
stronger and is always willing to learn and grow. I 
admire how her life is taking care of Robyn and me (and 
her grandchildren). I admire everything about my mom!
How has Beverly inspired you? 

My mom has taught me how important it is, especially 
as a woman, to work hard and be able to stand on your 
own two feet and provide for yourself and your family. 
My family went through the most sad time in our lives 
when my dad passed away August 25, 1998. Some people 
would have just laid in bed and never got out and it 
would have been understandable. But not my mom. 

My mom got out of bed and figured out what she 
needed to do help keep RCC running (with the great 
team that was in place) and how to be strong for Robyn 
and me. She taught me that when times are tough, you 
have to be tougher and work harder and persevere and 
all of this was taught in such an admirable, gentle, loving 
way just by watching how my mom survived and fought 
through the most tragic time in her life so successfully. 

We kid around that nothing can hold the Raphael 
Ladies back.
What impact have you seen Beverly and RCC have in 
South Florida and in your industry? 

Being that I’m not in the construction industry as I 
am an attorney, I don’t have a specific answer for this but 
what I will say is being a woman in a male dominated 
industry isn’t easy. 

My mom has gained the respect of RCC’s clients, 
colleagues, competitors and the RCC team. My mom’s 
reputation precedes her and I’m so proud that she 
stepped into RCC knowing practically nothing about 
construction and grew my father’s dream. 

For me, what I’ve always loved about RCC, is that no 
matter where I go there is always a piece of my mom, 
my dad and my sister because they have built so much 
locally that there is a little piece of us everywhere.    
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LONGTIMERS … AND A NEWCOMER
WRITER  GO RIVERWALK STAFF

THE FORT LAUDERDALE WOMAN’S CLUB 
With a deep connection to the community, the Fort Lauderdale Woman’s Club is more than 100 years 

ago — in 1911, to be exact. The 18 women who founded the organization first called themselves the Woman’s 
Civic Improvement Association and the Woman’s Club is actually older than the city of Fort Lauderdale 
itself (by two months).

The Woman’s Club first supported a volunteer fire department, donating $100 in 1912. Today, local causes 
include Jack and Jill Day Care Center and the annual Broward County Pioneer Days. 

The 1916 Mediterranean Revival Style building on South Andrews Avenue still serves as the clubhouse and 
has been the site of many events, meetings and weddings. It was renovated in 2011 as part of the Woman’s 
Club’s 100th anniversary celebration, and renovations continue.

As other writers have mentioned in this issue of Go Riverwalk Magazine, Fort Lauderdale has a multitude 
of longtime businesses. The city boasts a rich history of longevity, from buildings to civic groups to 
family businesses. This issue, we highlight three such longtimers and learn more about the city’s newest 

– and perhaps largest– sculpture.
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ROGERS MORRIS ZEIGLER 
We asked Romney Rogers to share a bit of history 

about his family’s law fi rm, which has been a staple of 
Fort Lauderdale’s legal scene since 1925.

“Th e fi rm was founded in 1925 by my grandfather, 
Dwight L. Rogers and his Mercer Law School classmate, 
John E. Morris. It is the longest standing law fi rm in 
Broward County. I am the third generation Rogers in 
the fi rm and my son, Romney C. “Cam” Rogers Jr. Is the 
fourth generation Rogers lawyer to practice in the fi rm. 

“Aft er their 1910 graduation from law school, my 
grandfather and Mr. Morris went back to their small 
Georgia towns to practice law until they both decided 
to venture to Fort Lauderdale where the economy was 
booming during the 1920s. Mr. Morris had just rented 
some offi  ce space on the second fl oor of a two-story 
building along the north side of the New River, just west 
of the Andrews Avenue bridge. 

Th e story goes that my grandfather ran into Mr. 
Morris on the street and asked him to show him the 
new offi  ce space Mr. Morris had just rented. John gladly 
showed off  the new space and my grandfather turned to 
him and said, “John, I think this will do just fi ne.” 

“Th ey then fl ipped a coin to see whose name would go 
fi rst on the door and that’s how the practice got started. 
Later my grandfather got into politics and was both 
a Florida State Representative where he authored the 
fi rst Homestead Exemption Act and then the fi rst U.S. 
Congressman from Fort Lauderdale. My father joined 
the fi rm aft er serving in World War II in the Navy as did 
John E. Morris Jr., aft er his service in the Army. Robert 
E Ziegler joined the fi rm in the early 1950s.

“Th e fi rm has always prided itself on off ering 
personalize professional services for a fair fee. However, 
in order to do that we have to make sure that both 
lawyers and staff  put the client fi rst in everything we do. 
Th rough the years there have been many great lawyers 
(some who later became Judges) and wonderful hard-
working staff , all of which continues today. Also we have 
been blessed with wonderful clients who have been loyal 
and supportive throughout the fi rms existence. RMZ 
has always been active in our Community in that we 
strongly believe it is our privilege to serve and give back 
to the Community that has supported us throughout 
these 95 years.
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The moment you step inside The Parrot Lounge, snapshots 
from its 50 years of business can be seen covering almost 
every inch of its walls. From posed photos of longtime 
customers and candids of employees to the ever present nod 
to the owners’ shared pride for the Philadelphia Eagles, this 
well-known establishment truly embodies what life has been 
like in Fort Lauderdale over the last five decades. 

Each picture and newspaper clipping act as a timestamp 
for what was happening at each moment in time throughout 
their long history on the Fort Lauderdale beachfront. Now, 
50 years later, the “World Famous” restaurant and bar 
continues to draw crowds from all over to check out what 
makes it Fort Lauderdale beach’s go-to place.

The Parrot Lounge was first opened back in 1970 by its 
original owner William Boyd after he moved to the beach 
town from Philadelphia to pursue the oceanside lifestyle. 
Three years later after opening the beachside business, he 
hired then 22-year-old Tim Schiavone as a bartender. 

“I remember coming to Fort Lauderdale with a friend 

of mine and it was unlike any place I had ever seen. When 
you’re 22 years old and you get to drink beer every day, 
meet girls and get in fist fights, you’re having the time of 
your life,” said Schiavone. 

In 1979, Boyd also hired fellow Philadelphia native and 
then 21-year-old Joe O’Donnell as a barback. 

“The Parrot Lounge was the first place I walked into 
when I moved down here,” O’Donnell said. “My friends 
and I would come here seven nights a week and this was the 
70s so it was so much fun. Eventually I got a job here as a 
barback and I’ve been here ever since.”

Years after the pair starting working at the beachside 
restaurant, they eventually became partners with Boyd who 
then decided to retire and handed over ownership of the 
restaurant to the two who had been working in the Parrot 
Lounge since the very beginning. As Schiavone puts it, “We 
basically grew up with the town as it grew.”

Today, 50 years after they first opened their doors, things 
have certainly changed, including the Fort Lauderdale area 
tripling in size and adding hundreds of new businesses. Yet, 
the Parrot has continued to thrive by changing with the 
times and adding modern touches to the restaurant like flat 
screen TVs, Wi-Fi and craft beers. 

Some things will always stay the same, however, like how 
many of their original employees still work at the Parrot to 
this day. 

“When we have someone who says they’ve worked here 
for seven years they look at that like it’s a long time, but we 
look at them like they’re still newbies,” jokes O’Donnell. 
“But in all seriousness we would be nowhere without our 
staff. They are the reason we are still here today.”

Another thing that has remained the same ever since 
the owners first started working here as young and spry 
20-somethings are their values. 

“You adapt and that’s why we’ve stayed open all these 
years. However, our core values are still the same all these 
years later. We respect our customers and we hope we’ll get 

THE WORLD FAMOUS PARROT LOUNGE CELEBRATES ITS 50TH ANNIVERSARY 
DECADES LATER THE BEACHFRONT RESTAURANT CONTINUES TO DRAW CROWDS
WRITER  MADELAINE K. BOYER

In this photo hanging on the wall at The Parrot Lounge, Tim Schiavone  
is at front left and Joe O’Donnell is behind him.



NEWCOMER 
MULTIDISCIPLINARY ARTIST DANIEL 
POPPER UNVEILS HIS LATEST WORK

Multidisciplinary artist Daniel Popper 
unveiled his latest work, Thrive, at Society Las 
Olas in downtown Fort Lauderdale on Nov. 20. 
The 27-foot tall, 14-ton sculpture is a public 
art piece that will be a permanent installation 
on the ground level of Society Las Olas, 
developed by PMG. The sculpture was shipped 
from South Africa to Fort Lauderdale and is 
made of Glass Fiber Reinforced Concrete. 

Popper is a multidisciplinary artist known 
for his larger-than-life sculptures and public 
art installations. 

From Cape Town, South Africa, Popper 
specializes in interactive art, public art, stage 
design, installation art and interior design. 
He has an interest in making a statement with 
his artworks, and creating never-seen-before 
innovations. 
Many of his 
projects blur the 
lines between art, 
sculpture and 
brand activation.PH
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THE PARROT LOUNGE
Owners: Tim Schiavone and Joe O’Donnell
Phone: (954) 563-1493
Address: 911 Sunrise Lane, Fort Lauderdale

that same respect back in return,” said O’Donnell. 
“We just want to give you a great time for a fair price and 

everyone goes home happy,” Schiavone added. 
Aside from catering to their longtime customers as well 

as newcomers, however, the men behind the long-standing 
restaurant and bar also care deeply about the environment 
and giving back.

“We’re the first oceanfront restaurant that has been 
working since 2017 on beach and ocean cleanup,” 
O’Donnell said. Working with groups like Oceana, the 
owners of The Parrot Lounge work hard to keep the beach 

and ocean pristine as well as providing helpful tools to 
beachgoers like reef safe sunscreen stands. 

“Taking care of our customers has always been our number 
one priority but making sure the ocean and beach we spend 
time on each and every day stays beautiful and clean for years 
to come is incredibly important to us as well,” said O’Donnell.

THRIVE
Artist: Daniel Popper
Phone: (954) 563-1493
Location: Society Las Olas,  
301 S.W. First Ave., Fort Lauderdale
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A DEEP BLUE GOODBYE (OR HELLO)
LONGTIMER RESTAURANTS STILL INVITING 

WRITERS  PENNY SANFILIPPO AND JONNY ALTOBELL, THE UGLY SISTERS

M any years ago, before moving to south Florida, 
Jonny and I became fans of author John D. 
McDonald’s series about Travis McGee. It wasn’t 

until moving here that the locations became real. We 
could imagine the Busted Flush moored in slip F18 at 
Bahia Mar Marina and discovered many Fort Lauderdale 
spots because of the novels. It didn’t take much to 
conjure up a list of “longtimer” eateries to give to Travis 
McGee’s great niece for her visit to Fort Lauderdale in 
2021. We’re not sure how many he actually did visit, but 
many have been here since his heyday in the 1960s, 70s 
and 80s. Here’s our list for Ms. McGee. 

Did someone say they like diners? There is a 
plethora here. Many have been “re-invented” with 
new ownership over time (often former employees) 
but what has stayed the same is great food in a casual 
atmosphere that can’t happen in a fine dining locale. 

• Andrews Diner – Technically in Wilton Manors, this 
30-year-old local favorite recently reopened  with new 
ownership aft er a brief closure because of the pandemic.

• Peter Pan  Diner – In Oakland Park, it is still run by 
members of the original family who started in 1979.

• The Floridian – The granddaddy of them all on 
toney Las Olas, this casual restaurant has been 
serving locals for nearly 70 years. We’re positive 
Travis would have eaten here more than once. 

• Lester’s –  Now with multiple locations, the one on 
SR 84 probably hosted Mr. McGee sometime in its 
40-plus year history. 

Do you like seafood? From casual to old time Fort 
Lauderdale, here are a few you might want to try.

Near the 17th Street Causeway, not far from the Bahia 
Mar docks, are two out-of-sight spots worth looking for.
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BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

• Kelly’s Landing – This spot has been delighting 
diners with fresh catch since 1987. Not stuffy at all, 
the food never disappoints.

• Southport Raw Bar – With its nod to the Northeast 
U.S. seafood scene since the 1970s, their seafood  has 
been and continues to be impeccably fresh.

South of Fort Lauderdale:
• Rustic Inn – If you don’t mind working for your 

dinner, this is the place for you. Hammer in hand, 
you can bonk crab legs to your heart’s content. For 60 
years people have loved this spot on the New River. 
Don’t wear your finest clothes though – you might 
wear part of dinner. 

North of Downtown:
• Catfish Dewey’s – In Oakland Park, this restaurant 

started in the mid 1980s serving farm-raised catfish. 
Lots of it. There are other Florida favorites on the 
menu as well.

• Cap’s Place — This national landmark in Lighthouse 
Point has survived storms and other natural disasters 
over its 85-year history yet  still remains a “must-see” 

for a look at what Fort Lauderdale was — and still is 
— a very special place on the water serving abundant 
local catch.  Inside or out, the ambiance and food are 
a taste of the past. 

If you want to travel south a bit,– take US 1 south to 
try these:
• BBQ is spoken at Tom Jenkins’. First begun by a 

teacher who made great sauce, it moved to a trailer in 
1990, then into a brick and mortar restaurant in the 
mid 1990s. 

• Jaxson’s Ice Cream – Th e perfect place to fi nish with 
something sweet. Th ey have been “churning” out (sorry 
for the pun) yumminess in Dania since the 1950s. 

Fort Lauderdale, while building its skyline up and 
into the next century at an incredible pace, thankfully, 
does retain some of the past. The photos of even 50 
years ago look so far away that they might as well be 
Impressionist paintings. We can, however, get a taste 
what people ate from these icons in the restaurant 
business, and why people continue to visit our city – 
besides the weather, of course.   
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#B I T E S + S I P S

EXTREME HAPPINESS AWAITS
SOUTH FLORIDA’S KOREAN AND JAPANESE FUSION EXPERIENCE 

WRITER  RENÉE K. QUINN
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What’s the most unique culinary dish 
you’ve tasted this year? 
Th is year has been a little complicated 
due to the pandemic. A unique dish that 
I actually created was a Braised Pork 
Belly Maki. 
Trio of “must-have” ingredients in your 
kitchen: 
Garlic, kimchi, and soy sauce
What’s the biggest risk you’ve taken? 
Honestly, the biggest risk that I have taken is 
creating a menu for Takato and introducing 
South Florida to Korean dishes.
Who are your role models/mentors? 
Hiroshi Shintaku, executive sushi chef of 
Takato
Favorite culinary memory:
When I was 28, I lived in Japan and 
worked at an Italian restaurant. I learned 
how to make pasta from scratch and 
created diff erent types of pizza. Th e twist 
is even though it was an Italian dish it 
was with Japanese ingredients.
What is your ultimate kitchen utensil?
Moribashi — long chopstick. Th e tip 
is made out of stainless steel. Used to 
perfect and detail all dishes.
Favorite pastry and cocktail pairing: 
My favorite dish that I miss is Bingsu. It’s 
my childhood favorite in Korea. Shaved 
ice with fresh mango and strawberry 
with red beans, condensed milk and 
a surprise in the middle of vanilla ice 
cream. What I would drink with this 
dessert is a sake called Dassai 50. Half 
nigori and half Junmai daiginjo. With 
tropical notes, clean and nice balance. 
Maybe I might bring my childhood 
memories to Takato.

Craziest 
ingredient you 
have eaten? 
Well, the 
craziest thing 
that I ate was a 
sea cucumber in 
Japan and Korea 
— the texture 
of the leathery skin, the chewiness and the 
taste of the delicate sea. Some people either 
love it or hate. To me it was something I 
was not used to, but now I love it!
What music compliments your 
cooking style? 
All music because with the angry chicken 
you can have rock and roll. From the sea 
bass you can have jazz. Kimchi fried rice 
you can have K-pop. All dishes are so 
diverse and fun it can pair with everything.
What does success look like for you 
during this pandemic? 
Th is pandemic it has taught me a lot. Th e 
success is actually fi nding a great team 
that we created and building an amazing 
family. From the host that greets you when 
you walk in, to the server that creates an 
experience, when the manager touches 
your table, and from the kitchen creating 
your dishes. Number one thing is that we 
built a family during this pandemic. Who 
would have thought we would be busy 
during this hardship of time.
What’s the culinary trend that’s going 
to move us forward in 2021?
I’m aiming more for traditional Korean 
dishes in 2021.
� is time next year you’ll be … 
Hopefully creating Takato worldwide.

Executive Chef
Taek “Taka” Lee

O ne of my favorite excursions 
in 2020 was dining at the 
Conrad Hotel’s newest 

restaurant Takato (Japanese 
for “in a state of extreme 
happiness”). Executive Chef Taek 
“Taka” Lee, one of South Florida's 
most accomplished chefs, has 
a career spanning more than 
20 years at some of the nation's 
leading restaurants.

Chef Taka has helmed the 
kitchen as executive sushi chef 
at ZUMA and Makoto and 
executive chef at Monkitail. 
Keeping true to his roots, Chef 
Taka has a deep admiration for 
Korean and Japanese techniques 
while adding his own variations 
to his menus at Takato. Born in 
Korea, Chef Taka spent fi ve years 
in Japan learning the intricate 
techniques of Japanese cuisine. 

A CONVERSATION WITH

EXECUTIVE CHEF TAKA
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Check out www.goriverwalk.com for 
more spirited #BITES+SIPS  and recipes. 
Join Renée’s #conSPIRITors by following 
her on Twitter and Instagram (@spiriteds
 ) 
and her Facebook page, Spirited South 
Florida. Remember to #DrinkResponsibly 
#GetSpiritedSouthFlorida

FEATURED DISH:
Chef’s Choice 
Sashimi
My favorite dish was the 
Chef ’s Choice Sashimi, 
simply the freshest I’ve 
tasted. Th e attention to 
detail is stunning.

FEATURED COCKTAIL:
Korean Zombie 
I’m defi nitely a tiki girl, and 
this version of a Zombie is 
my new favorite. I sat with 
mixologist Lou Alvarado 
to walk through how this 
cocktail is unique to Takato. 
A Zombie is a traditional 
tiki cocktail. As the bar 
menu is around the Shikoku 
island we wanted to give our 
version of the Zombie with 
Korean infl uences using 
Korean products such as 
Soju and Kochukaru.

RECIPE
2 ounces white rum
1 ounce soju
1 ounce grapefruit
¾ Korean plum extract
½ lime 
3 dashes of angostura bitters

Method: Shaker cubed ice 
and crushed ice on top. Add 
the kochukaru.

Cup: Bamboo Glass

Garnish: Pernod and 
vanilla extract perfume with 
Kochukaru (Korean red chili 
pepper � akes powder)

Known for: Classic cocktails 
Your go-to drink: A 50/50 martini using Japanese 
vermouth and Sipsmith Gin with a lemon twist
Favorite cocktail to make at home during quarantine: 
Gin and tonic using Tanqueray 10 and grapefruit
Must-have garnish: Grapefruit twist 
Essential home bar accessory: Japanese knife 
Best three-ingredient cocktail: Th e Clover Club

A CONVERSATION WITH

MIXOLOGIST LOU ALVARADO

Chef’s Choice Sashimi

Korean Zombie

G O R I V E R W A L K . C O M   •    J A N U A R Y  2 0 2 1    3 7



E V E N T S  C O N N E C T I O N

3 8     J A N U A R Y  2 0 2 1   •   G O R I V E R W A L K . C O M

GENERAL EVENTS
HANDY Unity Weekend
January 8-10
A weekend to get well together and help 
vunerable youth
HANDY, Inc.
954-809-5399
www.handyinc.org

 

Art Lit: A Live Online Celebration of 
Art & Literature
January 9
Reading by US Poet Laureate Joy Haro
Broward County Public Libraries
954-357-7444
artlit.broward.org

 

Randy Rainbow
January 9
Back by popular demand
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Masterworks III
January 16
Works by Shostakovich & Mendelssohn
South Florida Symphony Orchestra
954-522-8445
www.southfl oridasymphony.org

 
Flamingo Fest
January 16-17
See artifully decorated pink fl amingos
Flamingo Gardens
954-473-2955
www.fl amingogardens.org

 
Fort Lauderdale Art & Design Week
January 16-24
Showcase of Fort Lauderdale artists and 
arts and cultural institutions
Fort Lauderdale Art & Design Week
www.ftladw.com

 

Johnny Mathis
January 24
Celebrating his 65th year as a recording 
artist
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Shen Yun
January 26-27
Taking the audience back to the magical 
world of ancient China
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Kathleen Madigan
January 28
Renowned late night comedian
Seminole Casino Coconut Creek
954-977-6700
www.casinococo.com

 
H2O Live!
January 31
The music of Hall and Oates
Broward Center for the Performing Arts
Rose & Alfred Miniaci PAC
954-462-0222
www.browardcenter.org

 
Neil deGrasse Tyson
February 2
A rousing and enlightening presentation 
from the astrophysicist
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 

Compensation
February 5-14
The story of a surrogate mother and her 
terrible secret
Island City Stage
954-928-9800
www.islandcitystage.org

 
Vintage American Glass and 
Pottery Show & Sale
February 6-7
Peruse and buy from local and national 
dealers
South Florida Depression Glass Club
Lauderhill Performing Arts Center
561-767-2592
www.sfdgc.com

 
The Simon & Garfunkel Story
February 9
A live band, huge projection photos and 
original fi lm footage
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 

Santino Fontana with Seth Rudetsky
February 12
An intimate evening of incredible music 
and conversations
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

L IMI T ED  ENG A GEMEN T 
Circle of Unity
Through January 12
An intergenerational, contemporary 
perspective of Seminole artists
History Fort Lauderdale
954-463-4431
www.historyfortlauderdale.org

 
Expedition Dinosaur
Through January 15
Travel back in time with Expedition: 
Dinosaur!
Museum of Discovery & Science
954-467-6637
www.mods.org

 
Transitions & Transformations
Through January 2021
Exhibition featuring time and the 
passage of time
NSU Art Museum
954-525-5500
www.nsuartmuseum.org

 
New Art South Florida
Through February 21
Exhibition of South Florida artists about 
how we live now
NSU Art Museum
954-525-5500
www.nsuartmuseum.org

ONGOING 
Las Olas Oceanside Park Market
Saturdays
An eclectic array of a traditional fair, 
handmade goods and more
The Market Company
Las Olas Oceanside Park
305-531-0038
facebook.com/oceansideparkmarket

 
Free First Thursday Sunny Days
First Thursdays
Enjoy free admission.
NSU Art Museum
954-525-5500
www.nsuartmuseum.org
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WINTERFEST CELEBRATES 50 YEARS IN 2021
WRITER  KATHY KELEHER

For almost 50 years, the Winterfest Celebration has been 
known as a community holiday event with international 
recognition. The parade has been a way for the community 

to come together and enjoy unique events as well as attract 
positive national attention to the Greater Fort Lauderdale area 
as a tourist destination and as a great place to live and work.

The scope of the festival has expanded over the years 
to include the Winterfest Black Tie Ball, the Intracoastal 
Decorating Extravaganza, the Grand Marshal Reception, 
Winterfest Launch Party and Family Fun Days. Winterfest 
culminates with the Seminole Hard Rock Winterfest Boat 
Parade, a free to the public event, which encourages and 
promotes diversity and is proud to have representation from a 
variety of races and religions.

The International Festival and Events Association has 
named Winterfest to its top 20 Parade in the World list. With 
more than 50,000 parades in the United States alone, this is 
a huge international honor which places Winterfest in the 
prestigious company of the Macy’s Thanksgiving Day Parade, 
Mardi Gras, the Rose Bowl Parade and Disney’s parades. In 
addition, Winterfest was named by Readers Digest as 100 Best 
in America, which lists the top events in the United States. 

As we move into 2021, here are a few photographic 
memories and bulleted landmarks of the organization, past 
parades and events.

Each year, an artist is chosen to create Winterfest’s 
poster. Here are a few of the artists who have shared their 
creativity for the poster: 
• Guy Harvey 
• Carey Chen
• Charles Fazzino 
• Jules Burt
• Pat Anderson
• Nadine Floyd
• Nick Scalzo to name a few

Through the years, parade entries have  
hosted live entertainment, including: 
• Miami City Ballet
• Broward Center for the Performing Arts
• Polynesian fire dancers
• Native Americans
• Chinese dragon boats
• Floating circus (featuring an elephant)
• Cirque performances
• Flying Wallendas 
• Fort Lauderdale Children’s Theatre

Winterfest has hosted celebrities and entertainers 
–  too many to list. Please visit winterfestparade.com to 
few a list of the Parade’s Grand Marshals and celebrities.
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28TH ANNUAL THANKSGIVING BASKET BRIGADE  
Children’s Diagnostic & Treatment Center (CDTC) and nearly 200 volunteer drivers delivered “baskets” to 1,300 pre-
registered CDTC families on Nov. 22.
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BISIOLA FORTUNE-EVANS, CFAP, AND NANCY 
GREGOIRE, NORTH BROWARD HOSPITAL 
DISTRICT BOARD OF COMMISSIONERS

JANE BOLIN, MAYOR, OAKLAND PARK, AND 
JULIETTE LIPPMAN, CDTC BOARD OF DIRECTORS

NICK SCALZO, 2020 
WINTERFEST POSTER ARTIST

ELLIE SCHROT, EARLY STEPS; JACK STALEY, CDTC BOARD 
OF DIRECTORS; AND DR. ANA CALDERON-RANDAZZO, 

EXECUTIVE DIRECTOR, CDTC

DANIEL ALFONSO, CDTC BOARD OF DIRECTORS, 
CHUCK WILLIAMS AND ANGEL SUCUNUTA

WATER TAXI HOLIDAY LIGHTS CRUISE

SARAH DUKE, CDTC

ALAN GOLDSMITH, BROWARD HEALTH, 
AND ELLIE SCHROT, EARLY STEPS

KATHY KELEHER, NICK SCALZO, DANTONIO FRAZIER JR., 
LISA-SCOTT-FOUNDS AND DAWN READ DIEHL

WINTERFEST 2020 LAUNCH  
2020 Winterfest launched the season with the announcement of the Winterfest Foundation Junior Captain, the unveiling 
of the 2020 poster, and a preview of the Water Taxi Holiday Lights Cruise on Nov. 23.
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WHAT WE DO!  
Go Riverwalk Magazine connects our readers with all facets  
of Fort Lauderdale:

•  A flourishing downtown
•  Citywide array of social, cultural and neighborhood events
•  The world-class business and professional community

•  Trend-setting fashion and shopping
•  Avant-garde dining options

DISTRIBUTION  

1,500 magazines direct mailed to Riverwalk  
members and subscribers.

4,500 + copies are delivered to high-traffic  
locations including:

•  Hotels
•  Fine retail and restaurants
•  High-end luxury apartments
•  Downtown office buildings
•  Auto dealerships
•  Banks
•  Restaurants
•  Real estate offices
•  Hair salons
•  Exercise clubs
•  Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !  

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
 INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

  

135,850+
TOTAL AUDIENCE



BROWARD
HEALTH

1600 South Andrews Avenue, Fort Lauderdale

To schedule a virtual maternity  
tour, call 954.355.5020.

NEONATAL UNIT OFFERS SPECIALIZED CARE FOR SPECIAL BABIES
After a surprise pregnancy and then unexpectedly delivering baby Bella at just 25 weeks, the  
Lowe family is grateful that their pregnancy journey brought them to the Salah Foundation 
Children’s Hospital. Although you may never need it, it’s comforting to know a higher level of  
care is available when unplanned emergencies happen.

Our newly expanded Level III Neonatal Intensive Care Unit features 70-bed private rooms equipped 
with state-of-the-art technology and is staffed by highly trained, compassionate caregivers.

“We Can’t Imagine   
 Life Without Her”

- Twinell and Jeff,  
  Grateful NICU parents of Bella 
  Read their full story at  
  BrowardHealth.org/Patient-Stories

Follow us:

Being Healthy Starts Here.
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