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LAS OLAS CO.

EXPERIENCE THE HOLIDAYS
ON LAS OLAS BOULEVARD

S H O P  |  D I N E  |  S TAY  |  P L AY

One Mile of Style
thelasolascompany.com
@thelasolascompany.com

IT’S TIME FOR MISTLETOE AND TWINKLING LIGHTS. Time for finding unique 
gifts and coming together to celebrate with friends and family. It’s the perfect time 
of year to experience the joy of Las Olas Boulevard  and be dazzled by an  array of 
boutiques, galleries, and restaurants that truly bring the holiday spirit to life.
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Providing Comprehensive
Wealth Management

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC, a registered broker-dealer and non-bank affiliate of Wells Fargo & Company.
© 2011, 2013, 2016 Wells Fargo Clearing Services, LLC. All rights reserved. CAR-1219-03049 IHA-6649596

Investment and Insurance Products:  NOT FDIC Insured  NO Bank Guarantee  MAY Lose Value

Andrew Britton, CRC®
Private Wealth Financial Advisor
Managing Director – Investments
PIM® Portfolio Manager
andrew.britton@wellsfargo.com

Dianne Hill
Wealth Management Senior Registered Client Relationship Associate
dianne.hill@wellsfargo.com

350 E. Las Olas Blvd., 19th Fl., Ft. Lauderdale, FL 33301
Office: 954-765-3977 • Fax: 954-712-3749 • Toll-free: 1-800-347-3827

We believe your success should be 
measured not just by your financial 
well-being, but by how confident you 
feel about your future. Our mission 
is to help you reach your financial 
goals through the development of a 
wealth management plan based on 
personalized, knowledgeable advice.
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The monument prominently displays a section of PATH 
rail that was retrieved from the wreckage of the 

subway station located below the World Trade Center.  
It serves as a reminder of the nearly 3,000 lives lost on 
September 11th, 2001 and honors those individuals as 

well as their families and first responders.

BE A PART OF HISTORY
Add your name or the name of a loved one to this 

iconic piece of history on the Riverwalk.

All donations are tax deductible.

BENCH SPONSOR:  $7,000
ETCHED GRANITE PIECE:  $2,000
ANNUAL FLAG SPONSOR:  $1,200

COMMEMORATIVE ETCHED BRICK:  $250

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com

www.GoRiverwalk.com

W H AT  O T H E R  D O N O R S
A R E  S AY I N G

As a former World Trade Center 
employee and someone who rode the 
PATH train daily into work at the WTC, it 
was a natural fit for me to sponsor the 
flagpole. Having personally known 
several people who perished that day I 
felt it was necessary for me to get 
involved in giving back to honor those 
tragically lost on that day.

- James Ferriero
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No Food or Liquid 
(empty all containers)

YUCK

No Household Items 
(appliances or tools)

No Bagged Items No Yard Waste No Tanks, Wood,  
Plastic Furniture 

or Metal

No Tanglers,  
Cords, Hoses, 

Chains or Textiles

The City of Fort Lauderdale is working to improve the 
curbside recycling program by eliminating contamination 
throughout the City. We need your help!

Paper  

Metal Cans 

Glass Containers

Cardboard  

Plastic Containers (#1-7)  

WE ONLY
WE ONLY
WE ONLY

TAKE

5
Paper  

Metal Cans 

Glass Containers

Cardboard  

Plastic Containers (#1-7)  

Paper  

Glass Containers

Cardboard  

Plastic Containers (#1-7)  

WE ONLY
WE ONLY
WE ONLY

TAKE

5
Contamination occurs when garbage and non-
recyclable materials, such as plastic bags, food, 
hoses, yard waste, and textiles are placed in the 
recycling carts with good recycling materials. 

FOR MORE INFORMATION
Visit: www.fortlauderdale.gov/take5  
Call: 954-828-8000
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CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.

 GO RIVERWALK FORT LAUDERDALE

 RIVERWALK FORT LAUDERDALE
 @GORIVERWALK 

 @RIVERWALKFTL 

 @GORIVERWALK 

 GORIVERWALK 

 RIVERWALK TRUST 

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RIVERWALKFTL            #GORIVERWALK            #ONRIVERWALK

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire 
and connect residents, readers and leaders with the people, places, happenings and events that make 
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2020. Riverwalk Fort 
Lauderdale. All rights reserved. No part of Go Riverwalk December may be reproduced in any form by any 
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. 
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The 
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2020.
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The Tower Club provides a safe space
with the best views in town.

• The tables and chairs are sanitized with a 
hydrogen peroxide based solution

• Upgraded A/C filtration for the entire 
Club to meet the CDC guidelines 

• All employees wear masks

• Employees wear different color gloves for 
different purposes to prevent cross 
contamination

• The staff has been tested and continue to 
get voluntary test once every two weeks

• The Club is set to be socially distanced

• Everyone entering the Club is scanned for 
a fever prior to entering

• Bathrooms are disinfected hourly

SOCIALLY PRESENT WHILE BEING PHYSICALLY DISTANT

For membership information, contact Alice Harry, Membership Director
 954-764-8550 x 228 Alice.Harry@clubcorp.com

For event information, contact Alena Worley, Private Events Director 
954-764-8550 x 229 Alena.Worley@clubcorp.com



IN PARTNERSHIP WITH

boat parade

To be the catalyst in building and nurturing Riverwalk & the Riverwalk 
District as a vibrant community connected by the New River.

MISSION STATEMENT

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President/COO

KIM SPELLACY
Director of Accounting

JEREMY COLLETTE
Staff Administrator

LATOYA VALENTINE
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JOANN SMITH
Parks Coordinator 

RIVERWALK FORT LAUDERDALE
888 E. Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust

JOHN ROPES, Chair
Ropes Associates

LACEY BRISSON, Vice Chair
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MICKI SCAVONE, Secretary
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TYLER SMILLIE, Bank of America Private Bank
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*BARBRA STERN, Law Offi ces of Barbra Stern
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ROGER CRAFT, Sunchase Group
*COURTNEY CRUSH, Crush Law
BOB DUGAN, EDSA
TIM HEISER, City of Fort Lauderdale Fire Rescue
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6     D E C E M B E R  2 0 2 0   •   G O R I V E R W A L K . C O M



MODS

401 SW Second Street • Fort Lauderdale, FL 33312• 954.713.0930

CELEBRATE DECEMBER AT MODS

Museum Reopening
Weekends in December

Expedition: D inosaur  
December 5 - January 15

The Polar Express Pajama Party

   

December 12 and December 19

Science of the Dreidel Virtual Event
December 10

Noon Year’s Eve 
December 31

FOR INFORMATION AND TICKETS, 
please visit mods.org 



D'ANGELOASHLEY | $1,495,000
3 BEDROOM 3.5 BATH

Perched above it all! This high floor Ashley South model is beautifully upgraded 
with marble stone floors throughout, custom moldings, stone accent walls, coffered 
ceilings, gourmet kitchen, built in executive office, expansive terraces w/ 270 degree 

views encompassing the ocean, intracoastal, river & downtown skyline.

ASHLEY
3 BEDROOM 3.5 BATH

Offered exquisitely furnished & decorated, featuring upgraded marble flooring, 
chandeliers, gourmet kitchen with high end appliances. Beautifully appointed 
master with custom closet, marble baths, jacuzzi tub & dual vanities. Turn key!

ASHLEY | $1,075,000
3 BEDROOM 3.5 BATH

Magnificent views of the New River. Expansive open floor plan. Foyer 
entry, powder room, stone floors throughout, 2 large terraces, top of the line 

appliances. Floor/ceiling impact windows and motorized sun shades.

CHAMPAGNE | $985,000
2 BEDROOM 2.5 BATH

Panoramic views of river, intracoastal and ocean. Featuring marble 
floors throughout, gourmet granite kitchen, top of the line appliances, 

custom paint, light fixtures. Ready to move in.

BRADFORD | $875,000
2 BEDROOM 2 BATH

Exceptional ocean, intracoastal and river views. Offered fully furnished 
with exquisite custom pieces. Wood flooring in the living areas, 

expansive terrace and breakfast nook overlooking the river & ocean.

BRADFORD
2 BEDROOM 2 BATH

Light bright & open! Upgraded Bradford model features an extended open kitchen, 
marble floors throughout, stone accent walls, motorized window treatments, 

redesigned baths, custom closets, and high end furnishings.   

ONE OF A KIND
2 BEDROOM 2 BATH

One of a kind, a real opportunity! Right on the river, 2 bedroom 2 bath unit, 
Parking on the same level, only unit on the floor! Beautiful marble floors, granite 
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PARK | $1,695,000
3 BEDROOM 3.5 BATH

Prestine Park Model with stunning views of the river & custom interiors by 
Steven G. featuring marble floors with inlays, customized lighting, motorized 
window treatments, built-wet bar, 4 terraces off bedrooms & living areas.

GRAMERCY | $975,000
2 BEDROOM 2.5 BATH

Exquisitely decorated Gramercy model with elegant finishes & 
amazing river & city views. Renovated kitchen & bathrooms, beautiful 

light fixtures, motorized shades, two terraces & so much more. 

COLUMBUS | $865,000
  2 BEDROOM + DEN 3 BATH

Outstanding city skyline & ocean views from every room. Private elevator, 
floor to ceiling glass, 9 foot ceilings, 2 balconies, large gourmet eat in 
kitchen, custom window treatments, crown molding & sound system. 

LEXINGTON | $829,000
      2 BEDROOM 2.5 BATH

30th floor, den/bonus room, flow through design w/ 2 balconies, split floor 
plan,  private elevator entry, over 1800 sq. ft. of living space, spacious gourmet 

kitchen, breakfast room with fabulous views & floor to ceiling windows.

LEXINGTON | $824,000
       2 BEDROOM 2.5 BATH

Marble & hardwood floors, split bedroom plan w/ flow through design & 
2 balconies w/ fabulous river/pool/ocean views. Private elevator entry. 

We Have Sold Over 2 20 
Las Olas Grand Properties!    

#1AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

IN FORT LAUDERDALE

AGENT-OWNED BROKERAGE 
INDIVIDUAL SALES VOLUME

2 BEDROOM+DEN | 3 BATH | $1,599,000
Brand new luxurious unit with 14 ft. ceilings! Over 1800 sq. ft. of wrap around 
terrace overlooking the river, park, pool & city. Porcelain flooring throughout. 
The master suite features 2 walk-in closets & a luxuriously appointed bathroom.

2 BEDROOM+DEN | 2.5 BATH | $4995/Month Lease
Luxurious residence with stunning views, large terrace, ceramic flooring 
throughout, gourmet kitchen w/ pure white quartz counters. 2 Parking spaces.

JUST SOLD!

JUST SOLD!

JUST LISTED

UNDER CONTRACT



D'ANGELO

JOHN D’ANGELO | WWW.DANGELOREALTY.COM | 954.463.9881

WE HAVE SOLD OVER 1200 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property! 

3 BEDROOM 2 BATH | $659,000
Fantastic views of the ocean, river & city from this very large 3 bedroom, 2 
bath with over 1,790+ sq. ft., granite counters and stainless steel appliances.

      3 BEDROOM 2 BATH
Bright & spacious unit with direct river views & approximately 1,700 square 
feet of interior space. Tile & wood floors, gourmet kitchen & built-in closets.

2 BEDROOM 2 BATH  | $319,000
Furnished unit with storage cage included, split bedroom floor plan, 

gourmet kitchen with stainless steel appliances and granite tops.

2 BEDROOM 2 BATH  | $305,000
Best priced 2 bedroom unit in the building. Split bedroom floor plan, 

gourmet kitchen with stainless steel appliances and granite tops.

                   2 BEDROOM | 2.5 BATH  | $439,000
Stunning corner unit with city and new river views. Bamboo hardwood 

floors, wraparound balcony, open kitchen with granite countertops.

2 BEDROOM | 2 BATH  | $399,500
Stunning views of the river, laminate & tile floors. Italian cabinetry, 
stainless steel appliances & granite counter tops. 2 Parking spaces.                     

2 BEDROOM | 2 BATH  | $379,000
Great water views with downtown skyline. Open floor plan. Gorgeous 

hardwood floors. Updated stainless steel appliances. Pristine condition.

2 BEDROOM | 2 BATH  | $365,000
High floor unit with stunning views of the river, split 

bedroom floor plan, large balcony and tile floors.
            

                2 BEDROOM | 2 BATH  | $349,000
Split floor plan features tile floors throughout, gourmet kitchen with 

granite counter tops, spacious walk in closet and dual balconies.                      
 2 BEDROOM | 2 BATH

Turn key impeccable unit. Open kitchen, 2 balconies with great views. 

1 BEDROOM | 1 BATH | $329,000
South exposure with cherry hardwood floors & sleek Italian kitchen 

cabinetry, unobstructed water views from the balcony.
            

1 BEDROOM | 1 BATH | $299,000
Fully furnished. Everything brand new! Spacious 1 bedroom unit with gourmet 

kitchen and river views from the terrace, turnkey & ready to move in!
 

                    2 BEDROOM | 2.5 BATH | $1,295,000
Rarely available Ocean Front Opportunity! This luxury 28th floor residence in 
Point of Americas II is a flow through unit with outstanding direct ocean views 
stretching along the wide coast line from the Hillsboro Beach Light house to 
Glistening South Beach & Miami. Redesigned & modernized w/ fine fixtures.

 RIVERSIDE | $869,000
Unobstructed views of the ocean, intracoastal & river. Beautifully renovated  
customized open floor plan, 2 bedrooms, 2 bathrooms plus den w/ large living areas. 

RIVERSIDE | $759,000
Largest 2 bedroom + den floor plan in the building! This stylish & contemporary 
residence features over 1600 sq. ft. Of living space plus large glass balcony 
offering direct river views. Floor to ceiling windows & dual master suites.

SEAVIEW
High floor 3 bedroom - 2 bathroom end unit with panoramic views of the 

new river, ocean, city & sunsets. 2 balconies with east/west exposure.

STARDUST | $649,000
Totally renovated & impeccably maintained 2 bedroom 2 bathroom Stardust 
model offering fabulous direct river, ocean & city views from every room.  

STARDUST | $459,000
2 Bedroom 2 Bathroom nicely upgraded with high quality beautiful 
laminate wood floors. Lofty 9’4” ceilings, Split Bedrooms. Move-in Condition.

SKYVIEW | $449,000
High floor 2 Bedroom 2 Bathroom split bedroom floor plan, tile and wood 
floors throughout. Bright open kitchen with granite countertops leads to 
the living areas, with floor to ceiling windows opening to a glass balcony.

SKYVIEW | $435,000
2 Bedroom 2 Bathroom furnished prestigious unit w/ modern renovations! New 

contemporary kitchen w/ quartz countertops. Stunning views of downtown & river!

SKYVIEW | $429,000
Lowest priced 2 bedroom in the building! beautiful sunsets from this high 
floor 2 bedroom 2 bathroom. Enjoy views of the river & vibrant Las Olas 

from all rooms of this split bedroom floor plan.

JUST SOLD!

JUST LISTED

JUST LISTED

JUST LISTED

UNDER CONTRACT

UNDER CONTRACT

Point of Americas II



W hen you think of Fort Lauderdale, you may think of the 
beach, Las Olas and Riverwalk, or the many food and 
entertainment venues along the way that are advertised in 

tourist pamphlets. Th ere are, however, places off  the beaten path 
that may be lesser known but are secret favorites among locals. 
Here are just a few of these treasured local businesses — from 
newly established eateries, breweries, and distilleries, to landmark 
mom and pop burger and deli joints. 

Sistrunk Marketplace and Brewery
Fort Lauderdale’s fi rst food hall set up shop in the historic 

Sistrunk area, which is enjoying a great renewal in business, 
development, community centers, restaurants and entertainment 
venues. Khoff ner Brewery is the brewery within Sistrunk 
Marketplace off ering excellent craft  beers and great service.

Shady Distillery
 Connected to Sistrunk Marketplace and Brewery are the makers 

of Shady Vodka, released in October of this year and Recount 2020, 
a limited edition 81 proof vodka, which was brilliantly released in 
November, just in time for the election. Th is small batch distillery 
also has designs on rum and bourbon variations.

My Market Deli
Hidden in the back of a neighborhood convenience store, you 

may have trouble fi nding this deli at all if you don’t know where 
to look. Established in 1991 by Todd and Sherry Schofi eld, it was 
primarily a convenience store with a small deli counter in the 
back. Th ey quickly became famous for their fresh, plentiful subs 
and fl avorful sauces and have added tables for seating and many 
more great menu items. 

Jack’s Old-Fashioned Hamburger House
Jack’s Old-Fashioned Hamburger House has been a South 

Florida landmark since 1972, established by the late Jack Berry. 
Many local reviews claim Jack’s to be the best burger around and 
some even travel from other counties just to experience their 
fresh tasting burgers and famous shakes. 

Regina’s Farm
A backyard pop-up restaurant located in the owner, Regina’s, 

backyard in Fort Lauderdale. Regina’s is a not-for-profi t restaurant 
open on Saturdays by reservation only. Regina’s wish is for people to 
experience authentic Brazilian fare, and to raise funds to help her local 
community and churches, such as Las Olas Worship Center. Before 
the pandemic, people would wait for up to one year for reservations. 
Th ings have certainly changed, but we hope to see such a great, unique, 
and community driven business fl ourish again very soon.

Come out and support these Fort Lauderdale treasures … you 
may discover a new local favorite!   

F R O M  T H E  B O A R D

BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

SECRET TREASURES OF FORT LAUDERDALE  
FAVORITE PLACES TO EXPLORE OFF THE BEATEN PATH
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2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services

4301 North Federal Highway 
Oakland Park, Florida 33308
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A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

LIVE MUSIC RETURNS  
RIVERWALK MUSIC SERIES TO CONTINUE IN EARLY 2021
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Happy holidays – a season of giving thanks and 
sharing with your family and friends. Ahead we see 
a New Year with boundless possibilities and a new 

approach to daily life.
Riverwalk Fort Lauderdale Inc., Friends of Levitt 

Pavilion Fort Lauderdale and other partners have come 
together to reunite the community with great music. 
Th is year more than at any other time we have been 
working to provide a safe outdoor music gathering that 
will let us enjoy tunes again.

Riverwalk Music Series commenced in November and 
will continue into the fi rst quarter of 2021. As the public 
desires a return of live music and in conjunction with the 
City of Fort Lauderdale, Riverwalk is providing a music 
series off ering local talent. Over the next 90 to 120 days, we 
hope to host a wide variety of concerts featuring local talent 
and providing an opportunity to be on stage again and to 
showcase their abilities. Be sure to watch the GoRiverwalk 
sites for more information about upcoming events.

Th e Mortimer & Mimi Levitt Foundation is dedicated 
to reinvigorating America’s public spaces through 
creative placemaking and creating opportunities for 
everyone to experience the performing arts. Th e goal 
is to refl ect the best of American city life by creating 
community and social interaction among people of 
all ages and backgrounds, empowering cities across 
American to reclaim green spaces and reinvigorate 
public spaces, and ensure the performing arts are 
accessible to all through high quality, free concerts. 
We are grateful for their support and guidance in 
developing Levitt Pavilion Fort Lauderdale.

Friends of Levitt on behalf of Levitt Pavilion Fort 
Lauderdale have entered the fundraising phase and we 
look to that group to design a creative and unique venue 
and present an amphitheater that makes great and varied 
use of Esplanade Park. Th e selection of Fort Lauderdale as 
a Levitt Pavilion location confi rms that the world views 
us as a very desirable destination that continues to grow 
and off er a wide variety of options and opportunities.

Riverwalk ‘Voice’
Another great opportunity is coming! Are you a local 

with a great voice? Send us your demo or call our offi  ce 
for more information — Riverwalk “Voice” is coming 
soon! We will feature local talent in a public competition, 
judged by local performers and those in the music 
business, to fi nd our next star! Don’t be shy – we will 
select six competitors to showcase and we will need your 
votes and support to fi nd that talent! Fort Lauderdale is 
ready for a good competition and we have plenty of talent 
to choose from. Watch for the announcement of the date 
and location and a listing of the competitors.

Th rough the next few months, many food/beverage 
events previously planned by Riverwalk will be delayed as 
we await a time that we feel more secure in hosting events 
of that type. Your safety and that of our employees is very 
important. While others may choose to move forward 
with large events that require mask management and 
dining destinations within, we feel that waiting a little 
longer is in the best interest of the public. Please accept 
our apologies for delays but we promise that your favorite 
events will be back soon. We continue to look for diff erent 
and unique ways to engage with the public and would 
love any ideas or suggestions that you might send our 
way. Email to info@goriverwalk.com.

May your holiday season be filled with joy, peace 
and love.   
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SOLEMAR
RELATED

Pure & Extraordinary.

Discover beachfront elegance.
Currently selling two & three bedroom residences starting from $1.4 Million. 

Call (754) 229-2407 or visit SolemarBeach.com  •  1116 North Ocean Blvd, Pompano Beach, FL 33062

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, 
MAKE REFERENCE TO THIS BROCHURE AND THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER 
TO A BUYER OR LESSEE. Solemar is developed by PRH 1116 North Ocean, LLC (“Developer”) and this o� ering is made only by the Developer’s Prospectus for the 
Condominium. The Developer is not incorporated in, located in, nor a resident of, New York. This is not intended to be an o� er to sell, or solicitation of an o� er to buy, 
condominium units in New York or to residents of New York, or in any other jurisdiction where prohibited by law unless the condominium is registered in such jurisdictions 
or exempt.  No statement should be relied upon if not made in the Developer’s Prospectus. Architectural design elements may vary from concept to actual construction. All 
depictions are conceptual.  Developer, pursuant to a license agreement has a right to use the trade names, marks, and logos of The Related Group. Consult the Prospectus 
for all terms, conditions, specifications, and Unit dimensions.  Reproduction for private or commercial use is not authorized. 2019 ® PRH 1116 North Ocean LLC, unless 
otherwise noted, with all rights reserved.
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TRUSTEE MEMBER 

LORI ADELSON
HR LAS PRO & HR LAS ADR

  Fort Lauderdale is where I live, work and play. You will 
oft en fi nd me dining on Las Olas and strolling Riverwalk 
enjoying all that Fort Lauderdale has to off er.

I became a Trustee member of Riverwalk Fort Lauderdale to give back 
to the community that has embraced me since I moved from New York in 
2006 and to be part of and ensure Riverwalk’s growth and vitality. I am 
proud to be a part of the history of the Riverwalk’s 9/11 Monument having 
dedicated a granite block in memoriam. 

Celebrating 20 years, I founded the HR Law PRO & HR Law ADR 
in downtown Fort Lauderdale, a workplace law and dispute resolution 
solutions fi rm to provide practical, cost-eff ective workplace law solutions, 
for the legal community and companies, with a focus on South Florida’s 
hospitality and service industries. I am also a certifi ed state and federal 
mediator, and state qualifi ed arbitrator. I am a graduate of Hofstra 
University School of Law and University of Michigan.

I am a published authority on workplace law matters, with articles 
in publications, such as HR Executive Online Magazine, Fox Business 
Insider, and Th e Miami Herald, and have been a commentator on WIOD 
Radio, Miami, and FoxNews.com. 

Being committed to my civic duty, I serve on the Greater Fort 
Lauderdale Chamber of Commerce Downtown Council, Jewish Women's 
Foundation and Board of Directors, Jewish Federation of Broward County. 

I am excited and look forward to continuing to be an active part of 
Riverwalk, Fort Lauderdale. 

TRUSTEE MEMBER 

JAMES FERRIERO
URHEALTH BENEFITS

  During college I began working for a reinsurance 
company in the World Trade Center and just before the 
tragedy that happened on 9/11, I stopped working there 

to fi nish school against others’ recommendations and suggestions. Having 
followed my instinct, I feel blessed and grateful to have made that decision. 
Aft er fi nishing college, I moved to South Florida in 2003 for a career 
opportunity. I have been living down here ever since.  

Having been raised into an entrepreneurial family by nature, I founded 
my fi rst business in 2014, Life First Financial & Insurance, which 
specialized in health, life and fi nancial protection for my clients. In 2020, 
I re-branded the business to UrHealth Benefi ts to place emphasis and 
a focus on “your health.” Having experienced the complexities of our 
healthcare system from both a personal and professional standpoint, I 
set out to understand the disparities and made it my mission to educate 
others on how to navigate the healthcare system and promote health and 
wellness to create healthier communities. 

Being grateful for life aft er the tragedy of 9/11, I made it a lifelong goal 
to help others in as many ways as possible. Having volunteered for many 
organizations such as Riverwalk, Habitat for Humanity, YMCA Young 
Professionals, Covenant House Florida, and many youth sports teams, I fi nd 
joy in being able to give back to my community.  

CORPORATE

Lilia Ciciolla, Tyler Smillie and Vivian Porcelli
Bank of America

EXECUTIVE

Steven Hudson
Hudson Capital Group

TRUSTEE

Andrew Britton
Wells Fargo Advisors

Marty Davis
Legal Solutions Group

Ann-Marie Fox
Richard J. Fox Foundation

John Ropes
Ropes Associates Inc.

Yamilet & David Strauss
Merchant Processing Solutions

DOUBLE BRICK

Robert Kornahrens & Maureen Canada

INDIVIDUAL

George Argires
John Boyle
Linda Buccilli
Marty Elberg
Rick Marshall
Dan Stasi

WELCOME
NEW AND RETURNING MEMBERS

Members of Riverwalk Fort Lauderdale 
express their support and join us in our 
mission of building a vibrant community. 
Riverwalk supports Downtown’s diverse, 
mixed-use community of arts and 
entertainment establishments along with 
business, residential, judicial, educational, 
and marine interests. 
TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP
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DINNER CRUISES, WEDDINGS, CORPORATE EVENTS, BAT/BAR MITZVAH, BIRTHDAY, ANNIVERSARY

The Finest Private Charter Yachts
throughout South Florida   I   2 - 4oo passengers...

Enchanting tours four times daily
7 days a week, 365 days a year, rain or shine

954-314-8699
www.Anticipation.com

ER CRUISES WEDDINGS CORPORA

954-463-3440
www.RiverfrontCruise.com

954-314-8699
www.Anticipation.com

995544-446633-3344440
wwwwww..RRiivveerrffrroonnttCCrruuiissee..ccoomm

954-463-3440
www.RiverfrontCruise.com

7 days a week, 365 days a year, rain or shine

The Finest Private Charter Yachts
ghout South Florida   I   2 - 4oo passeng

AR MITZVAH, BIRTHDAY, ANNIVEAR MITZVAH BIRTHDAY ANNIV

9544-33 44- 999
pp mm

954-314-869995544-331144-88669999954-314-8699
www.Anticipation.cowwwwww..AAnnttiicciippaattiioonn..ccoommwww.Anticipation.com

Call today to discuss your next event or celebration.
We can customize a theme to meet your distinct needs.

On board cocktail bar, snacks, restrooms 
and air conditioning.   Handicap accessible.

The Venice of America TourThe Venice of America Tour

954-462-4166  |  1211 E. Las Olas Blvd.  |  Fort Lauderdale 33301  |  www.lasolaschemist.com

Pharmacy  |  Gifts  |  Bath & Body Products

We are a locally owned, hybrid pharmacy offering both traditional and compounded prescriptions. 
We are known for serving our community with fast, friendly and professional service. 

Your prescriptions are filled in 15 minutes or less and we offer local delivery service upon request. 
Our pharmacists take the time to explain your mediations and answer questions you may have.
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2020 has been a year of change, but one thing 
that remains the same is my commitment to 
Fort Lauderdale. I would like to congratulate my 

colleagues on their re-election to offi  ce and look forward 
to serving with all of you for another four years. We 
have accomplished many great things during our 
last term and will continue our eff orts to achieve our 
commission goals.

JOINT GOVERNMENT CENTER
As we look ahead, the City Commission met with 

the Broward County Commission in October to review 
the design criteria package developed for the Joint 
Government Center Campus. Th e proposed project, 
located at 101 N.W. First Ave., will include City and 
County offi  ces, commission chambers for each, an 
emergency operation center for the City, multi-level 
parking garage, County transportation offi  ces, and 
a new transit terminal. Aft er review, we collectively 
accepted the proposal submitted by Zsychovich Inc. 

WATER QUALITY
Eff orts to improve the water quality in our canals and 

waterways continue to move forward. Plans are underway 
to address areas impacted by recent breaks including the 
Tarpon River, George English Lake and the Himmarshee 
Canal. And, before the end of the year, we will initiate 
weekly water quality testing in popular recreational areas. 

STORMWATER IMPROVEMENTS
Recent rain events demonstrate the need to have a 

strong stormwater system. Th e City is making progress in 
strengthening our stormwater infrastructure throughout the 

community. Th e City plans to invest $200 million over the 
next fi ve years into critical stormwater master plan projects 
in our most vulnerable areas. Planned improvements to 
reduce fl ooding and make these areas more resilient include 
eight new pump stations, new drainage pipes, exfi ltration 
trenches, catch basins, permeable pavement and swales. 
In an eff ort to meet service demands and provide effi  cient 
response times, the commission granted the Public Works 
Department the ability to make as-needed purchases for 
necessary equipment, material and supplies up to $6.4 
million in FY 2021.

WASTEWATER IMPROVEMENTS
Great strides have been made to replace our aging 

wastewater system. Th e City activated a section of its 
new redundant sewer force main line in downtown Fort 
Lauderdale bringing a 1.5-mile section of transmission line 
into service. Th is was a signifi cant step in the renovation 
of the sewer system. Th e new transmission line represents 
a $65 million investment in our infrastructure and is 
being constructed from the G.T. Lohmeyer Wastewater 
Treatment Plant on S.E. 17 Street, seven miles north, to the 
Lift  Station at the Coral Ridge Country Club on N.E. 37th 
St. We have installed more than 23,000 linear feet of new 
pipe underground. Th e project is more than 60 percent 
complete and on track to be fi nished ahead of schedule.

AVIATION AND AEROSPACE PROGRAM 
Th e next phase in developing the Aviation and 

Aerospace Training Program is to continue our 
collaboration with our working groups to fi nd a 
consultant to design the next phase of the program and 
explore the possibility of establishing a dedicated aviation 
and aerospace training center in Fort Lauderdale.

OTHER NEWS
In other District news, the City of Fort Lauderdale and 

the School Board of Broward County hosted a coin toss 
ceremony to commemorate the season opener at the newly 
revitalized Lockhart Park. Th e inaugural football game 
between Dillard and Fort Lauderdale High School signifi es 
the return of high school football to our community. 

As we inch closer toward the holiday season, Olas 
returns, making his annual debut on Fort Lauderdale 
Beach. In addition, City staff  are working to coordinate 
smaller “light-up” events that take place simultaneously 
in each Commission District to ensure the safety of our 
neighbors. Please visit www.fortlauderdale.gov to stay 
updated on the City’s plans to celebrate the holidays.  

F R O M  T H E  C I T Y

CITY UPDATE   
LOOKING FORWARD TO THE FUTURE AND ACHIEVING GOALS
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BY COMMISSIONER HEATHER MORAITIS
 District 1, City of Fort Lauderdale
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Each franchise is independently  owned and operated. | U.S. DOT NO. 2586513

TWOMENFTL.COM
954.616.6683

TWO MEN AND A TRUCK® | Ft. Lauderdale

Local • Long Distance • Packing services & Supplies



Just in time for your New Year’s resolutions, Club 
55+ is off ering a free trial membership through 
February 9, 2021.
Club 55+ is our active adults program that allows you to 

enjoy endless recreational opportunities for a discounted 
annual membership rate of only $55 for residents and 
non-residents. City of Fort Lauderdale residents may also 
qualify for a fee reduction. 

Traditionally, Club 55+ programs are off ered in-person 
at 12 locations throughout the City. Typical programs 

include art, chair yoga, golf, keenagers, line dance, 
mahjongg, monthly events, outings, pickleball, tennis 
instruction, yoga, zumba and much more.

Currently, Club 55+ off ers several, live virtual programs 
including art, chair yoga, chess, coff ee and conversation, 
line dance, and Zumba. If in-person classes resume during 
the trial period, you will have the option to attend those 
classes as well.

For more information about Club 55+ including how to 
join, visit www.fortlauderdale.gov/club55.   
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PA R K S  A N D  R E C R E AT I O N

GIVE CLUB 55+ A TRY   
CLUB 55+ OFFERS FREE TRIAL MEMBERSHIP THROUGH FEBRUARY 9

BY PHIL THORNBURG
Director, Fort Lauderdale Parks and Recreation Department

Writer Angela Sabina

Bass Park
2750 N.W. 19th St.,
Fort Lauderdale
(954) 828-8498

Beach Community Center
3351 N.E. 33rd Ave. 
Fort Lauderdale, 33308
(954) 828-4610

Carter Park
1450 W. Sunrise Blvd.
Fort Lauderdale, 33311
(954) 828-5411

Croissant Park 
245 W. Park Drive
Fort Lauderdale, 33315
(954) 828-6154

George English
1101 Bayview Drive
Fort Lauderdale, 33304
(954) 828-4620

Holiday Park 
1150 G. Harold Martin Drive
Fort Lauderdale, 33304
(954) 828-5383

Hortt Park
1700 S.W. 14th Court
Fort Lauderdale, 33312
(954) 828-7275 (PARK)

Lauderdale Manors Park
1340 Chateau Park Drive
Fort Lauderdale, 33311
(954) 828-5412

Osswald Park
2220 N.W. 21st Ave.
Fort Lauderdale, 33311
(954) 828-6455

Riverland Park
950 S.W. 27th Ave.
Fort Lauderdale, 33312
(954) 828-5320

Riverside Park
555 S.W. 11th Ave.
Fort Lauderdale, 33312
(954) 828-6153

Warfi eld Park
1000 N. Andrews Ave.
Fort Lauderdale, 33304
(954) 828-6120

Locations 
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PROTECT YOUR BUSINESS WITH 
PROVEN SOLUTIONS WITHOUT LITIGATION

CELEBRATING 

20YEARS 
CELEBRATING 

20YEARS 
Your Florida Workplace Law Counsel

and Dispute Resolution Specialist.
Y Fl id W k l L C l
HR Law PRO & HR Law ADRHR Law PRO & HR Law ADR

HR Law PRO & HR Law ADR and its founder Lori Adelson, 
Esq., provide practical, cost-effective workplace and human 
resources law solutions, and employment law mediation and 

arbitration services, for business owners and the legal community. 
Learn more by contacting us today.

401 East Las Olas Blvd., Suite 1400  |  Fort Lauderdale, FL 33301
www.HRLawPRO.com  |  Info@HRLawPRO.com  |  954-302-8960
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T R A N S P O R TAT I O N
BY JUAN RODRIGUEZ

City of Fort Lauderdale 
Transportation Business Manager

BY KAREN WARFEL
City of Fort Lauderdale 

Transportation Planning Manager

A NORTH BEACH HIDDEN TREASURE
ICONIC AREA GETS A FACELIFT

T here are many fabulous places to visit in Fort 
Lauderdale, but one that some may not think 
about is the North Beach Restaurants and Shoppes 

located north of Oakland Park Boulevard between the 
Intracoastal Waterway and A1A. 

Th is hidden treasure has so much to off er whether 
you are looking for a bite to eat, to grab a drink with 
friends, listen to some music, get your haircut or do 
some shopping, the North Beach Restaurants and 
Shoppes has something for you. Now this iconic area is 
getting a facelift  with new parking lot and streetscape 
improvements. 

Starting this summer, the Parking Division of City’s 
Transportation & Mobility Department began making 
safety and beautifi cation improvements along Northeast 
32nd Street and Northeast 33rd Street between 
Northeast 33rd Avenue and A1A that will enhance the 
area and improve walkability. 

Some of the improvements that will be completed 
include:
•  Improving the sidewalks on both sides of the street to 

create a more walkable environment, 
•  Adding new street markings and signage to create 

better wayfi nding and traffi  c control, 
•  Adding Infrastructure to support outdoor events such 

as electrical outlets, 
•  Upgrading the lighting in the area with LED fi xtures 

to be more sustainable and adding new decorative 
pedestrian lights to match the character of the area, 
and 

•  Improving the parking areas through repaving and 
updates.

Landscaping is an important part of this project to 
enhance this hidden treasure of a district. Signifi cant native 
hardwood canopy trees will be installed which will provide 
ample shade once established. In addition, innovative use 
of soil suspension systems (Silva Cells) are being installed 
in order to avoid damage to new infrastructure and curbs 
from the replacement canopy trees. 

Th is $1.5 million project is expected to be mostly 
complete by the end of December in time to ring in the 
New Year with a new look. Although construction has 
been in full force since this summer, businesses are open 
and accessible for our all Fort Lauderdale neighbors and 
guests to enjoy. If you haven’t checked out this hidden 
treasure, or just not recently, be sure to visit now and 
once the improvements are completed.

And you can get these by whichever travel mode you 
prefer since the many recent and in-the-works projects 
will provide safer connections for walking and biking to 
the district. 

Th e A1A Greenway project north of Oakland Park 
Blvd added a great space on the east side of A1A to walk 
along with bike lanes. Additionally, there are several 
projects that will create multimodal facilities that will 
link to Oakland Park Boulevard to create safer paths in 
the works including along NE 32nd Street providing a 
parallel bike route to Oakland Park Blvd which will then 
connect to the bike lanes on Bayview Drive north to 
Commercial Boulevard and south to Sunrise Boulevard. 

Th e City continues to work with partners to fi ll the gaps 
to create a multimodal network that allows residents and 
visitors to choose whichever mode they would like to get 
to the great hidden treasures across the city.   
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Club 55+ encourages active adults to enjoy endless 
recreational opportunities for a discounted annual 

membership rate of only $55 for residents and non-residents. 

Currently, virtual programs include: art, chair yoga, chess, 
coffee and conversation, line dance, Zumba, and much more! 
If in-person classes resume during the trial period, you will 

be able to attend those as well!

To join, visit www.fortlauderdale.gov/club55.

Just in time for your New Year’s resolutions, Club 55+ is 
offering a free trial membership through February 9, 2021!
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T he Broward County Cultural Division is the 
largest investor in the arts and culture sector 
in Broward County, focusing on the investment 

of public funds to support and grow local cultural 
infrastructure. The Division itself dates back to 
1976 when the County Commission formed the 
Cultural Affairs Council (now the Broward Cultural 
Council), even writing its existence into an amended 
County Charter. Since then, a lot has changed, 
and the Division has grown in size and scope, 
providing nearly $5 million each year in grants to 
cultural organizations to support arts programming, 
general operations, and capital infrastructure 
improvements. 

The Division and Council work hand in hand 
to advance the County Commission’s goal to 
“provide diverse artistic, cultural, educational, and 
historical amenities and programs that contribute 
to a vibrant, multi-cultural, and economically viable 
community.” While overall arts funding in Broward 
remains at 40 percent of pre-2009 recession levels, 
the Commission’s investment remains significant, 
having approved the allocation of nearly $54 
million dollars in grants to organizations in the 
last 15 years alone. And with County Mayor Steve 
Geller’s leadership, we have been able to increase 

the Division’s overall grants budget by more than 20 
percent in the last two years.

While this investment has been a significant and 
intentional effort by the County, the process through 
which these funds are awarded has, in recent years, 
become outdated and cumbersome, and has not kept 
pace with the trends in our field and the current 
needs of our arts community. Since I arrived in 
Broward, I have been focused on an effort to overhaul 
this decades-old process, with the goal of creating 
greater access, equity, and transparency within our 
grants’ programs. 

This initiative has been quite complex and included 
a significant amount of data analysis, multiple 
focus groups, numerous phone interviews, public 
meetings, workshops, lawyers and auditors over the 
last 16 months, and we are on track to announce a 
completely new grant program later in December. In 
addition to the previously mentioned goals, this new 
process will be simpler, more targeted, and involve 
less paperwork for both applicants and Division staff. 
We are confident that these new revisions will allow 
the Division to continue to invest public funds in 
support of the arts and cultural sector in a way that 
provides a path for growth and increased investment 
for years to come.  

C U LT U R A L LY  S P E A K I N G
BY PHILLIP DUNLAP 

Director, 
Broward Cultural Division

OVERHAULING A DECADES-OLD PROCESS    
PROVIDING DIVERSE ARTISTIC AND CULTURAL PROGRAMS

Examples of organizations the Broward County Cultural Division invests in.
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NSU
NSU Art Museum Fort Lauderdale

nsuartmuseum.org | 954-525-5500
One East Las Olas Boulevard Fort Lauderdale, FL 33301

@nsuartmuseum

Funding is also provided by the City of Fort Lauderdale, AutoNation, Community Foundation of 
Broward, Broward County Board of County Commissioners as recommended by the Broward 
Cultural Council and Greater Fort Lauderdale Convention & Visitors Bureau, the State of Florida, 
Department of State, Division of Cultural Affairs and the Florida Council on Arts and Culture. 
NSU Art Museum Fort Lauderdale is accredited by the American Association of Museums. 

Kids 12 and under always FREE!

FriendsWithYou, Into the Clouds, 2019. NSU Art Museum Fort Lauderdale; 
purchased with funds provided by Michael and Dianne Bienes, by exchange
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Racial diversity may be good for business, but too 
oft en it rings hollow within the business community, 
which has largely abdicated its responsibilities to help 

develop marginalized sectors of commerce, particularly 
Black businesses. In light of the police murder of George 
Floyd, and the nation’s massive and visceral reaction to 
it, it is time for business leaders to stop bemoaning the 
problems within the Black community and become part of 
the solution.

Th e Black community and its many viable businesses 
need help, are looking for a busines environment that 
is fair and equitable, and the Greater Fort Lauderdale 
Chamber of Commerce is doing its part to help transform 
a deserving principle into an ongoing practice by 
initiating its Racial Equity Agenda. We want to create 
and collaborate with other community leaders and 
organizations’ initiatives to assist Black-owned businesses 
become and remain viable, while equipping our chamber 
members and other business owners with the tools to 
deliver racial bias training programs and mentoring 
opportunities to foster overall improvements in the 
workplace for all employees.

Th e task may sound daunting, and some might wonder 
why the Greater Fort Lauderdale Chamber of Commerce 
is taking on this role? Th e answer is simple. South Florida 
is an exciting place for Black businesses. It was named 
the nation’s 10th best place for Black business owners, 
according to a study from Nerd/Wallet, a personal fi nance 

company. Our region fared well because it has a higher 
percentage of Black-owned businesses than many of the 
other metro areas involved in the study. Black businesses 
in the region have also benefi ted from support of local 
chambers of commerce. Given our community’s rich 
cultural and racial diversity and the potential of minority 
owned businesses, the benefi ts are obvious. 

Moving forward, the Greater Fort Lauderdale Chamber 
of Commerce, in conjunction with several prominent 
organizations like Broward College, the Community 
Foundation of Broward County, the Urban League 
of Broward County and the Greater Fort Lauderdale 
Alliance, will identify Black business and community 
leaders and invite them to join our board members in 
focus groups designed to develop better pathways to 
success for Black-owned businesses through mentorship 
and initiatives to encourage their participation in 
government procurement programs. We will also work to 
discourage any legislation that hurts business by hindering 
diverse talent from relocating into our region. 

Th e chamber also wants to step outside of the normal 
business lane to advocate and increase support for implicit 
racial bias training for law enforcement and assist in 
rebuilding trust between law enforcement and local 
communities. We also will push for partnerships between 
chamber members and local business owners to foster 
job opportunities for former incarcerated individuals and 
to continue to remove barriers to aff ordable, workforce 

housing, an impediment to those employers 
put off  by high housing prices for their 
employees.  

In an increasingly competitive economy, 
the business community can no longer 
abdicate its role to other individuals and 
organizations. As a chamber, we must 
protect and support Black businesses if we 
are indeed serious about the overall health 
of our local business sector. Fortunately, 
the Greater Fort Lauderdale community 
has the resources to do just that. 

Diversity remains a concept that makes 
our region, the nation’s 12th largest 
economy, not just unique but powerful. 
Th rough this new initiative, the chamber 
will help build a more dynamic relationship 
with Black businesses to benefi t our 
community and expand our economy.       

BY DAN LINDBLADE 
President/CEO,

Greater Fort Lauderdale Chamber of Commerce

THE RACIAL EQUITY AGENDA  
BLACK LIVES AND THEIR BUSINESSES MATTER

L O C A L  E C O N O M I C S
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SMILING FROM EAR TO EAR   
MEET THE DENTIST WHO COMBINES DENTISTRY WITH SPA RELAXATION

BY MADELAINE K. BOYER

For many, going to the dentist can be a nerve wracking and sometimes 
even terrifying experience. It’s estimated that as many as 60 percent of 
adults have some level of fear surrounding going to the dentist. Between 

all the whirring and drilling metal tools and the oft en cold and clinical 
offi  ce environment, it’s no wonder so many adults put off  their annual 
dental visit as long as possible. 

So, for dental practitioners like Dr. April Patterson, it was important to 
her to create an environment where everyone could feel not only safe but 
comfortable while taking care of their oral health.

Dr. Patterson, best known by her patients as Dr. Patty, opened her 
Fort Lauderdale dental practice in 2012 with the mission to create the 
ultimate pampering experience based on the principles of “relaxation” 
dentistry. Th is resulted in the chic, client-focused, comfort-conscious Dr. 
Patty’s Dental Boutique, which off ers its patients all the traditional dental 
and oral cosmetic procedures such as teeth cleanings, fi llings, teeth 
whitening, crowns, veneers and more in a relaxing environment that can 
calm even the biggest dentophobe.

“Most people who come in have a lot of fear about going to the 
dentist, so for us it’s all about changing that experience for those 
people. It’s always our top priority to make everyone as comfortable as 
possible,” said Dr. Patty.

Th e comfort conscious dental boutique, which more closely resembles a 
fi ve-star spa than a dental practice, aims to help patients feel anxiety-free 
throughout their entire visit. With multiple types of sedation services 
off ered during procedures as well as amenities such as a complimentary 
hot towel service, temple massage therapy, a wine and coff ee bar, and 
even music and movie selections, you will experience ultimate relaxation 
and comfort at Dr. Patty’s Dental Boutique. 

However, you can not only improve your smile at this unique practice, 
but also freshen up your face with aesthetic services such as Botox, fi llers, 
facials, eyelash extensions, and eyebrow tinting. 

“Being able to give my patients a newfound confi dence in themselves 
is the reason I do what I do. So, I wanted to be able to off er them multiple 
services that they can get done under one roof,” she said.

However, as a Black business owner, Dr. Patty has found that in recent 
months during the ongoing Black Lives Matter movement is when she has 
been able to do some of her most rewarding work for her patients. 

Dr. Patty and her staff  have seen an infl ux of new African American 
patients coming to her practice looking to revitalize their smiles. One 
patient in particular, Deshawn, decided to visit the practice aft er the 
movement started because it fi nally made him feel like he was worthy of a 
beautiful smile. 

“I think it’s extremely important for patients and people coming to a 
business to be able to see people who look like them. So, it makes me feel so 
good to see more people feeling comfortable to come to my practice to treat 
themselves to something they are more than deserving of,” Dr. Patty said.    

Small Business Stats
DR. PATTY’S DENTAL BOUTIQUE
CEO: Dr. April Patterson
Number of employees: 11 
Address: 646 N. Federal Hwy., Fort Lauderdale
Phone: (954) 420-6536
Website: www.drpattydental.com
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In a city as rich in history as Fort Lauderdale, secret 
treasures can certainly be found in a variety of places, 
including hard to fi nd nooks and in plain sight. As 

expected, many of these gems are found along, in, and 
around our waterways.

Florida Stories, a program of the Florida Humanities 
Council, off ers unique walking tours of Fort Lauderdale, 
as well as more than 30 other sites around the state. By 
downloading a GPS enabled app that includes audio narration 
and photos, visitors can delve into the history, culture and 
architecture of this favorite city. Th e tour begins at the banks 
of the New River and includes 12 stops, including the historic 
New River Inn and King/Cromartie House. 

Secret Woods is a 57-acre Urban Wilderness Area 
nestled among the boatyards on Marina Mile. Broward 
County's fi rst nature center comprises an inland freshwater 
cypress/maple wetland, a pond apple and mangrove 
community along the river, and a laurel oak hammock 
farther inland, with a hidden boardwalk trail through the 
mangrove forest to the New River observation deck.

Lauderdale Marina, which in 1948 was the site of a 
closed, highly secret research station for submarine 
torpedoes of World War II, now houses the 15th Street 
Fisheries legendary waterfront restaurant, off ers impressive 

Intracoastal waterway views, and includes a top attraction 
- feeding giant tarpon from the marina's docks.  

Tucked inside Fort Lauderdale’s Hugh Taylor Birch State 
Park, Park & Ocean is a restaurant and garden that sits 
amid a shady grove on the southeast side of the park along 
famous A1A, featuring oceanfront seating and views. In 
addition to Caribbean and southern infl uenced “farm-to-
table” menu items, visitors can also choose to jet ski, kayak, 
rent bicycles, paddleboards, pedal boats, and participate in 
full moon and sunset kayak tours.

Th e Hillsboro Lighthouse is open for tours one day each 
month. On tour days, guests can reach the lighthouse by 
boat aft er a brief sail along the Intracoastal Waterway. On 
non-tour days, the best place to view the lighthouse is at 
Hillsboro Inlet Park on A1A. Th e Hillsboro Lighthouse 
Preservation Society preserves and maintains the 
lighthouse and its grounds for the safety of mariners and 
for the public and future generations to enjoy.

Located approximately one mile southeast of Hillsboro 
Inlet at Ship Wreck Park in nearby Pompano Beach, in 
approximately 126 feet of water, sits the Lady Luck, a 324-
foot long, 50-foot wide tanker that rises to nearly 60 feet 
from the surface at her mast. Th e Lady Luck logo is visible 
on each side of her stack, welcoming divers to the world's 

fi rst underwater casino. Artist Dennis 
McDonald created a larger than life size 
casino on the deck with octopi dealers, 
slot machines, and card sharks. Bring 
an underwater camera to capture the 
moment.

A little farther north, Spinner the 
Sea Cam is the Deerfi eld Beach Pier 
underwater camera located at the 
bottom of the ocean. Tune in to catch a 
glimpse of everything from parrotfi sh 
to sharks or even playful sea turtles. 
During the winter months, you might 
even see jellyfi sh bouncing around the 
neighborhood. DFB Blue asks viewers 
delighting in the sea life images to 
remember to keep the ocean and its 
creatures free of plastics and other 
harmful materials.

Whether it’s a lighthouse 135 feet above 
sea level or video views from the ocean 
fl oor, these spectacular secret treasures 
are all worth sharing.  

NOOKS TO LOOK FOR   
EXPLORE THESE SPOTS ALONG OUR WATERWAYS AND BEACHES

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Kelly Skidmore
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2021 HOMESTEAD EXEMPTION   
THE DEADLINE TO APPLY FOR 2021 EXEMPTIONS IS MARCH 1

BY MARTY KIAR 
Property Appraiser

Broward County

A ll qualified Florida residents are eligible to 
receive a Homestead Exemption on their 
homes, condominiums, co-op apartments and 

certain mobile home lots. To qualify for Homestead 
Exemption, you must own and make the property 
your permanent residence on Jan. 1 of the year for 
which you are applying for this valuable exemption. 
Pursuant to Florida law, all assessments and 
exemptions are based upon the status of the property 
on Jan. 1. If you purchased and/or made the property 
your permanent residence in 2020 and have not 
applied for Homestead Exemption, you can apply 
for 2021 exemptions at any time – there is no need 
to wait until 2021 to file your exemption application 
with the Property Appraiser’s Office. You can easily 
apply online at https://web.bcpa.net. 

The timely deadline to file for all 2021 
exemptions is March 1, 2021. You must make the 
property your permanent residence by Jan. 1, 2021 

in order qualify; however, you have until March 1 
to timely file your application with the property 
appraiser’s office. The late filing deadline for all 
2021 exemptions is Sept. 20, 2021. For information 
about all the other exemptions available to 
qualified applicants, please visit the “Exemptions 
& Classifications” page on our website https://web.
bcpa.net/bcpaclient/#/Homestead.

 Once approved, your Homestead Exemption 
automatically renews each year provided there is 
no change in the ownership or use of the property. 
If you have already applied and been approved for 
Homestead Exemption at your current property, you 
do not need to reapply for this exemption. You will 
receive a Homestead Exemption renewal card next 
month to keep for your records.

  If my office can ever be of assistance to you, 
please do not hesitate to contact me directly at (954) 
357.6904 or by email at martykiar@bcpa.net.  
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FORT LAUDERDALE TREASURES
TAKE TIME TO GET OUT AND EXPLORE OUR BIG BACK YARD 

WRITER  GO RIVERWALK STAFF

It's been a strange year — no 
one can deny that. So take some 
time for yourself to decompress 

as we head into 2021. Get out and 
explore some treasured spots in 
Fort Lauderdale.

Even though Th anksgiving has 
passed, take a moment to refl ect 
on what you have to be thankful 
for. Gaze at the lights bouncing off  
the New River from the holiday 
displays or walk down a nature 
path. Bonus: It’s safer outside.

Here are a few of our favorite 
Fort Lauderdale treasures.    

Waterways

The ocean
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The Bonnet House

Nature path
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The Riverwalk

The beach
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BUY A
BRICK
FOR THAT
SPECIAL SOMEONE

BUY A
BRICK
FOR THAT
SPECIAL SOMEONE

For more information,
call Riverwalk at (954) 468-1541

or email bricks@goriverwalk
Visit www.GoRiverwalk.com

Commemorate your 
loved one with a brick 
along Fort 
Lauderdale’s 
Riverwalk. Signature 
Bricks are available 
for any occasion 
and make perfect 
gifts. Bricks are 
installed once a 
month, so order 
yours today! 
Gift certificates 
available.

Perfect
For

Holiday
Gifts
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WINTERFEST 2020
LIKE EVERYTHING ELSE THIS YEAR, WINTERFEST PLANS AND  
SIGNATURE POSTER WENT THROUGH CHANGES 

WRITER  LYNN STOCK

For the first time in 49 years, the holiday decorated boats will not 
parade on the New River — but Winterfest has found a way to 
reinvent itself.

“Obviously, we’re not doing the parade, but we are doing a 
retrospective television show and it is a culmination of all the 
highlights in the past 49 year,” said Lisa Scott-Founds, president 
and CEO of Winterfest Inc.

Another highlight this year is a virtual holiday decorating contest. 
Winterfest invites Florida residents to submit photos of their decorated 
home, balcony, condo, dock, boats or room — and even pets. Voting 
will be held daily until Jan. 5. On social media, use #winterfestdecor. 
Go to www.winterfestparade.com for more details.

“Really, Winterfest is here to bring holiday happiness and cheer, and 
our theme this year is Home for the Holidays,” Scott-Founds said.

The change in tack has given the Winterfest organization a chance 
to spend more plans on its 50th anniversary in 2021. Stay tuned!

Nick Scalzo, the artist 
Go Riverwalk’s very own designer, Nick 

Scalzo, created this year’s Winterfest poster.
An adaptable artist, Scalzo had already 

designed two other posters based on themes 
bandied about for 2020. But then Covid 
hit, and Winterfest, the organization, like 
everyone else, had to adjust their sails. 

In September, Winterfest set the new theme, “Home for the Holidays,” 
and Scalzo knocked out a new poster, the cover you see on this issue of 
Go Riverwalk, in one weekend.

He has been designing Go Riverwalk magazine since 2016, and 
is partner in S.MARK Graphics with his husband, Mark Budwig, 
publisher of Go Riverwalk magazine.

We chatted with Scalzo a bit about his background:
I don't know much about you as an artist. Tell me your story.
Actually, I have a degree in theater. And I've always been doing 

art. My campus job was in the publicity office of the theater 
department. I would do the posters for the shows and any ads 
or outgoing material that went to the public regarding any given 
production that went up. After I graduated, in 1981 in Chicago, 
I was working at a theater but I was also freelancing as a graphic 
artist and doing posters for many of the shows being produced 
around the city. After I met Mark, we went into business together 
and branched out into many industries, while still doing a lot of 
posters for the theater. Then we relocated to Fort Lauderdale and 
moved the business with us. So, I guess that brings us to where we 
are now.

Do you ever draw or paint just for fun?
What I do is fun. It's my life. I guess I'm very lucky to be able to do 

something I enjoy for a living.    PH
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WINTERFEST EVENTS
Mark your calendar for the first airing
WINTERFEST’S HOLIDAY TELEVISION SPECIAL
10 a.m., Saturday, Dec. 19  |  WSVN Channel 7

SANTA SIGHTINGS and SPREAD THE CHEER WATER TAXI
For more details on Winterfest events, go to 

WinterfestParade.com



winterfestparade.com  954-767-0686            /winterfestinc            /winterfest.parade   #winterfestFL20

CELEBRATE THE HOLIDAYS WITH WINTERFESTCELEBRATE THE HOLIDAYS WITH WINTERFEST

OFFICIAL BANK OF WINTERFEST

TTT
SANTA SIGHTINGS
NOVEMBER 27 – DECEMBER 12: Be a Part of all the 
excitement as Winterfest captures Santa on a vacation 
in Greater Fort Lauderdale. Santa at the Beach, on the 
Water and throughout the community.

DECEMBER 5: Storytime with Santa “Twas the Night 
Before Christmas”

Enjoy a virtual Santa Storytime Experience presented 
by Joe DiMaggio Children’s Hospital. Santa will be 
reading to families all over the world via Zoom and 
Social Media Platforms from Stranahan House in Fort 
Lauderdale. The first 100 families that register will 
receive the book compliments of UBS Financial 
Services – The Garvin Financial Team

HOLIDAY CRUISES
DECEMBER: Enjoy the holiday lights on board the 
decorated Water Taxi to spread cheer.

Special Santa Sailing on DECEMBER 12

WINTERFEST FLASHBACKS
NOW – DECEMBER 12: Follow Winterfest on Social 
Media and enjoy Friday Flashbacks brought to you by 
UKG (Ultimate Kronos Group)

CONTESTS
NOW – JANUARY: Let’s start decorating! Share the 
holiday cheer by uploading photos of your decorated 
homes, docks, balconies, rooms, boats, trees, pets, 
etc. Winners will receive gift cards and other great 
prizes. Special “Griswold” Award from the Broward, 
Palm Beaches & St. Lucie Realtors®

HOLIDAY SHOPPING
NOW – DECEMBER 5: Enjoy Shopping from the 
comfort of your cozy couch with the Winterfest Online 
Auction presented by Fidelity Investments– Over 250 
deals. Register Today: winterfest.home.qtego.net

THE WINTERFEST FOUNDATION
To learn more about The Winterfest Foundation events 
Jr. Captain Contest powered by FPL and Student Art 
Contest, visit winterfestfoundation.org

WINTERFEST TELEVISION SPECIAL
STARTING DECEMBER 19
Take a trip down Memory Lane as WSVN CHANNEL 7 
airs a retrospective of 49 years.

SANTA TRACKING APP and MAILBOXES
Look on our website or app for Santa locations. 



#B I T E S + S I P S

THE ACCIDENTAL VEGETARIAN
CHOICES ABOUND IF YOU WANT TO VEG OUT WHILE GOING MEATLESS 

WRITERS  PENNY SANFILIPPO AND JONNY ALTOBELL, THE UGLY SISTERS

A s the pandemic continues to challenge the restaurant 
world, lots of “new to the kitchen” home cooks are 
learning the art of cooking – and perhaps having a 

much fuller appreciation for those whose profession is 
food service. In the early days of 2020 when toilet paper, 
soap and eggs were eagerly snapped up by consumers, 
there was an increasing interest in meatless meals as 
fears of shortages led many to re-examine the American 
“dinner.”

Of course, it’s not new. Most of the ex-hippies I know 
dabbled in vegetarianism. Tofu was spoken of jokingly in 
popular culture, maybe eaten in an Oriental restaurant 
but not as available in the mainstream as it is now – where 
even non-specialty grocery stores carry soft , fi rm and 
extra fi rm tofu, both in water and vacuum packed, tofu 
dogs, and soy cheeses plus the latest “meats” that look, feel 
and cook like the real thing. 

With the holidays, the pricy “tofurky” (yep, it really is 
what it sounds like) reappears in the specialty markets. 
Th e giant British food chain Tesco recently partnered 
with the World Wildlife Federation and has made a 
corporate commitment to increase their non-meat sales 
by 300 percent. 

So, forward to Fort Lauderdale. Th e question of 
meatless dining isn’t so much who can provide it, as to 
what you like. Th e culture of many countries has always 
included tasty items with no meat, doubtless developed 
over centuries when the common folk had no regular (or 
any) access to meat. 

Most good Italian restaurants can provide a meatless 
pasta dish without any instructions about leaving out a 
meat item. And the relatively short stretch of Las Olas 
Boulevard — during any given season — has many 
very fi ne examples of ethnic themes. One, Louie Bossie 
(Italian), has a patio for dining worth the trip alone. 
But the selection of meatless pasta, risotto, pizza and 
imported cheese will make you wonder why you thought 
you needed anything else anyway.

Asian cuisine is as vast as the continent itself. Bombay 
Darbar (also on Las Olas) takes you to the Indian 
subcontinent where large swaths of the population do not 
eat meat, many for religious purposes. But I defy anyone 
to notice it’s missing in the fully fl avored curries served 
there.  Almost any neighborhood Chinese takeout can 
give you a bewildering array of stir-fried veggies, noodles 
and rice without a speck of meat.
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BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL
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On the far end of Las Olas, near the 
Broward Center, is Th e Chimney House 
– a Latin fusion restaurant that has 
actually has grilled tempeh on the 
menu year-round. And any taco place 
in town can easily accommodate 
someone avoiding meat.

Even the fast food chains have 
entered the fray. Burger King 
features an Impossible Whopper, 
while White Castle has Veggie 
Sliders. Th e only problem of course 
with a grilled “burger” is whether 
they have a separate grill for meat 
vs. non-meat. While this would 
not upset a carnivore who dabbles 
in vegetarianism, it would cause a 
problem for the truly committed. 

But as you can see, it’s easier than 
ever to dine out with your friends who 
have dietary preferences, and have no 
worries or forethought about the destination 
– except who’s going to pick up the check!   
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Owner Noel Rodríguez in the back, 
Quinn Moore beverage director and 

executive chef Sergio Veláquez

#B I T E S + S I P S

COCKTAILING HERE AND NOW IN TODAY’S WORLD
INTRIGUINGLY CRAFTED COCKTAILS TO GET YOU IN THE SPIRIT 

WRITER  RENÉE K. QUINN
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Known for her endless creativity and 
ability to think outside the box, Quinn 
has created an intriguing new cocktail 
menu for those of us who love the art of 
craft . With 11 years of experience, her 
knowledge of spirits and the industry 
make Here & Now one place you will not 
want to miss.

Your Motto: My motto in life is to leave 
the world a better place than you found it. 
As unrelated as it may seem, I think that’s 
part of what made me fall in love with 
hospitality — the ability to create these 
small perfect moments in people’s lives. 
I’ve always believed that there’s nothing 
that bonds people quite like a great meal, 
I’ve always said I wanted to be a part of 
their good and bad days, celebrations, 
pick me ups, you name it.

Your go-to drink: Th is is really tough 
because it is completely based on my 
mood on that particular day! My all-time 
favorite drink is an Old Fashioned but 
I’m also really into G&T’s lately.

Share a bit of background about how 
this new concept came into existence: I 
can’t take credit for any of the amazing 
conceptualizing of Here & Now, only for 
the current beverage program, which I am 
very proud of. I will say, the very fi rst day 
I came to pitch for their business when I 
was in sales I was struck by the feeling, the 
energy of the business and the vibe they 

were looking to create. Th e owner Noel 
created the concept built on wanting to 
be the elevated neighborhood “spot” — 
somewhere you could have a great meal 
and delicious drinks and really feel like 
you’re family. Th at is my favorite thing 
about the hospitality industry so it felt like 
the perfect fi t and my dream work family.

What’s the best cocktail you’ve tasted 
this year? Th is is a tough one. Every time 
I go somewhere new I like to try a really 
funky cocktail. I love to experiment and 
test fl avors you wouldn’t normally expect. 
Th is is so simple but the fi rst thing that 
comes to mind is something I enjoyed 
while visiting Chicago for my birthday in 
January. I went to renowned chef Grant 
Achatz’s speakeasy, Th e Offi  ce. Th ere 
I had a drink that was poured out of 
something from an old school apothecary 
and was so simple, equal parts yellow and 
green chartreuse. It was a revelation.

Must have Ingredients: I love to cook 
and build drinks as seasonally as 
possible. Honeydew is a fun fruit that I 
think is way underutilized. I love guava, 
so that’s a big favorite. Spirit-wise, Mezcal 
is one that I’m really excited to see take 
off , and a great bourbon or Reposado 
tequila is defi nitely the way to my heart. 

What’s the biggest risk you’ve ever taken? 
To walk away from sales, which is stressful 
but generally more cushy, to go back into 

I 'm back to carefully visiting some of my favorite bars and bartenders. On one of my neighborhood walks, I ventured into 
a new space aptly named Here & Now. From my fi rst visit, I felt connected. When I found out that one of my favorite 
industry friends created the bar program, I was intrigued. Here & Now can best be described as a tapas restaurant and 

cocktail bar. Th eir dishes are an innovative fusion of fl avors from around the world with a rotating cocktail list to match.

THE INTERVIEW

MEET QUINN MOORE

Quinn Moore
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Check out www.goriverwalk.com for 
more spirited #BITES+SIPS  and recipes. 
Join Renéeʼs #conSPIRITors by following 
her on Twitter and Instagram (@spiriteds
 ) 
and her Facebook page, Spirited South 
Florida. Remember to #DrinkResponsibly 
#GetSpiritedSouthFlorida

the bar/ restaurant side and to start my business as a restaurant 
consultant and caterer.

Who are your role models or mentors? In business I am inspired 
by Danny Meyer. He is my ultimate hospitality role model. If 
you read this and you’re looking for a mentee, give ya girl a call, 
Danny! In truth, his belief in always putting your staff  fi rst, in 
business and in hospitality as a whole, it’s inspiring. 

You are inspired by: Creatively, I am most inspired by Grant 
Achatz, the way he thinks of food with no bounds inspires me 
everyday; if you ever need a creative boost, no matter your fi eld, 
watch his episode of Chef ’s table and thank me later. 

What’s the best book you’ve read this year? Setting the Table by 
Danny Meyer is one I go back to again and again, Cocktail codex was 
a really solid book that brings you back to basics but in the way that 
only the Death & co crew can do, really want to get my hands on the 
Aviary cocktail book next, it’s really a stunning piece of literature. 

What does success look like for you? Success for me is not about 
the dollar amount that I take home every day, although to live 
comfortably is of course always the goal; it’s deeper than that. Success 
for me is rooted in the feeling I have when I wake up every day, am I 
fulfi lled professionally and creatively, am I challenging myself every 
day and I have surrounded myself with people who will challenge me 
to always improve. Happiness, that’s success to me. 

What is your essential bar accessory? It has to be my pineapple 
bar spoon from Cocktail Kingdom; love that little guy.

What music complements your drinking style? Oh, this is a tough 
one! My happiest bar moments are always when some late 90’s, early 
2000’s hip hop comes on, so I’m going to have to go with that! 

Th is time next year you’ll be drinking … Bourbon, defi nitely. I 
personally fi nd it to be a year-round beverage but especially during 
the Fall season which is my favorite time of year by far.

What’s the cocktail trend that’s going to move us forward in 
2021? Tequila is booming and isn’t showing any signs of slowing 
down any time soon, I think that trend will continue and we will 
see people being willing to try other Agave spirits because of it, it’s 
a beautiful plant that makes so many great and funky spirits, I’m 
excited to watch it get its time in the sun.

THE COCKTAILS

“Is Butter a Carb?”
For this cocktail, I roast 
butternut squash and then 
infuse it in 1792 Small Batch 
bourbon for fi ve days. Aft er 
that, I brown butter fat and 
wash the bourbon. Th e 
sweetening aspect is Giff ard 
Vanilla de Madagascar, which 
is a beautifully made liqueur. 
It then gets Angostora Bitters 
and Orange bitters and an 
expressed orange twist. 

Let’s Get Gin-ny Wit It 
Th is is an elevated Spanish-
style G&T which I’m super 
into right now. I make this 
with the unique Whitley 
Neill Rhubarb Ginger Gin 
(which is amazing), Giff ard 
Orgeat, a little lemon juice 
and Fever Tree aromatic 
tonic. We smoke the 
glass with rosemary and 
then garnish the cocktail 
with torched rosemary. It 
seriously tastes like candy.

What Th e F*** 
Is Cachaca
Th is drink is one of my 
favorites on the menu and 
utilizes a great spirit that 
doesn’t get nearly enough 
play, Cachaca. We make 
this drink using Plantation 
three-year blonde rum, 
Avua Amburana Cachaca, 
which is an aged Cachaca, 
guava nectar, lime juice and 
simple syrup. So refreshing 
and aesthetically pleasing if 
I do say so myself.
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HERE & NOW TAPAS, BAR & RESTAURANT
433 N.W. First Ave., FAT Village, Fort Lauderdale
Phone: 954-766-4651
Facebook: facebook.com/hereandnowftl
Instagram: @hereandnowfl 



E V E N T S  C O N N E C T I O N

GENERAL EVENTS
Sharks: Virtual Expert Panel 
Discussion
December 3
The Save Our Seas Distinguished 
Speaker Series
Museum of Discovery & Science
954-467-6637
www.mods.org

 

The Iconic “Where the Boys Are” 
60th Anniversary Celebration
December 3
Opening Night Celebration of 
Where the Boys Are 60th Anniversary
History Fort Lauderdale
The Galleria at Fort Lauderdale
954-463-4431
www.historyfortlauderdale.org/

 
Virtual Gingerbread House Workshop
December 3
Gingerbread House workshop and contest
Children’s Harbor
954-252-3072
www.childrensharborevents.com

 
Breakfast in Bed: 2020 Breakfast 
for Champions of the Homeless
December 4
Fundraiser for Champions of the Homeless
Broward Partnership
954-779-3990
www.bphi.org

 
11th Annual Ghost Light Soiree
December 4
Fundraiser Benefi t for
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Masterworks II
December 5
Virtual performance of Vivaldi and Bach
South Florida Symphony Orchestra
954-522-8445
www.southfl oridasymphony.org  
Holiday Toy Drive and 
Drag-a-licious Drag Brunch
December 6
Toy drive for Children’s Diagnostic and 
Treatement Center
Lips Fort Lauderdale
954-567-0987
www.childrensdiagnostic.com  
David Gonzalez Aesop Bops
December 7-18
Part of the Smart Stage Matinee Series 
and comes with a study guide
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Holiday Cooking Party
December 8
Virtual holiday cooking demonstration by 
Shooters’ Chef James Cawley 
Children’s Harbor
954-252-3072
www.childrensharborevents.com  

Soaring: Virtual Heroes Luncheon
December 9
FLITE annual awards luncheon
FLITE Center
954-540-7825
www.fl itecenter.org  
Holiday Centerpiece Creation Workshop
December 10
Virtual demonstration on creating the 
perfect centerpiece
Children’s Harbor
954-252-3072
www.childrensharborevents.com

 
Science of Dreidel
December 10
Dreidel making workshop and 
science lesson
Museum of Discovery & Science
954-467-6637
www.mods.org  
Winterfest Viewing Party
December 12
Virtual viewing of WSVN’s Best of the Parades
Children’s Harbor
954-252-3072
www.childrensharborevents.com  

All Abilities Series: Holiday Sing-along
December 12
Join the Broward Center’s youth 
ensemble for a holiday sing-along
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  

A Christmas Carol
December 16-31
Part of the Smart Stage Matinee 
Series and comes with a study guide
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org

 
Winterfest Holiday 
Television Special
10 a.m. • December 19
First airing of Winterfest 
Holiday Television Special
WSVN Channel 7
www.winterfestparade.com  
The Hip Hop Nutcracker
December 19-20
A contemporary version of the classic 
holiday show
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Winter Solstice Virutal Event
December 21
Celebration of the fi rst day of winter 
with activities
Museum of Discovery & Science
954-467-6637
www.mods.org

L IMI T ED  ENG A GEMEN T 
Curious George: The Golden Meatball 
— A Virtual Musical
Through December 31
Curious George learns about Rome, 
meatballs, friendship and cooking!
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org  
Numbers Don’t Lie: A Virtual Show
Through December 31
2 students learn the truth about how 
math has changed civilization!
Broward Center for the Performing Arts
954-462-0222
www.browardcenter.org
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WHAT WE DO!  
Go Riverwalk Magazine connects our readers with all facets  
of Fort Lauderdale:

•  A flourishing downtown
•  Citywide array of social, cultural and neighborhood events
•  The world-class business and professional community

•  Trend-setting fashion and shopping
•  Avant-garde dining options

DISTRIBUTION  

1,500 magazines direct mailed to Riverwalk  
members and subscribers.

4,500 + copies are delivered to high-traffic  
locations including:

•  Hotels
•  Fine retail and restaurants
•  High-end luxury apartments
•  Downtown office buildings
•  Auto dealerships
•  Banks
•  Restaurants
•  Real estate offices
•  Hair salons
•  Exercise clubs
•  Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !  

6,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
 INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

  

135,850+
TOTAL AUDIENCE



S N A P P E D @

VACCINATE BROWARD  
Broward Health, Memorial Healthcare System and Community Care Plan host second annual Vaccinate Broward.
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JERRY TAYLOR AND NANCY BRYANT

KYLEE AND CHRISTINE AMMANN

ARIANNA HODGES AND 
JOYANNA FLYNN

ASHLEY MELO AND JEENA STFLEUR-BRYAN

WILLIAM GREEN, DR. ALDO CALVO AND ASHLEY BOXER

DANIEL JUAREZ, VICKI LOSASSO, INGRID CEPERO AND 
MARIA JAM-CREASE

DUSTIN AND MEGHAN MURDOCK

NSU ART MUSEUM FORT LAUDERDALE

NSU ART MUSEUM GIFT  
NSU Art Museum Fort Lauderdale has received a $1.6 million gift from The Jerry Taylor & Nancy Bryant Foundation to 
endow an art curator position and provide funds for the Museum’s youth education programs.
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SMALL WINE 
SHOPExplore Unique Wines with Us!

We are a boutique Flagler Village wine 
shop. Our hand curated inventory of small 
production wines focusing on natural, 
organic, and biodynamic wineries are 
selected with YOU in mind. Buy a bottle in 
the shop, order online for pick-up or local 
deliver or join the Wine Club! Our goal is to 
introduce you to your new favorite wine!
SHOP IN-STORE or ONLINE for Local 
Delivery or Curb-side Pick-up

410 NORTH ANDREWS, FORT LAUDERDALE • SMALLWINESHOP.COM • 954-999-0127 



BROWARD
HEALTH

Follow us:

Maternity Place

Maternity Place

Maternity Place

1600 South Andrews Avenue, Fort Lauderdale

To schedule a maternity tour, call 954.759.7400 
or visit BrowardHealth.org/MaternityPlace.

LUXURIOUS COMFORT AND COMPREHENSIVE CARE FOR MOMS AND BABIES
The Caldwell family are grateful they chose Broward Health Medical Center to deliver baby  
Flora after unexpected complications required a stay in the NICU. 

Having a baby is one of life’s most joyous moments, but sometimes things do not go as planned.  
Maternity Place combines the amenities of a hotel with the comforts of home while offering the  
highest level of clinical care. Features Include:

     • Private suites with vanity station, large screen TVs and full-size bed for partner 

     • 24/7 in-house neonatologist, perinatologist, OB GYN and obstetric anesthesiologist 

     • Level III Regional Perinatal Intensive Care Center  

     • Level III Neonatal Intensive Care Unit  

     • Specialized lactation support

“We Are So    
 Grateful!” Grateful!”

 - Caldwell family

   Read their full story at 
   BrowardHealth.org/Patient-Stories
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