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YOU KNOW THE VALUE
OF A PEACEFUL HOME.

Decrease stress and enjoy more access to your kitchen with
custom pull-out shelves for your existing cabinets.

SPECIAL OFFER

0% Interest for 12 Months
***On Approved Credit

EVERYTHING WITHIN REACH®

$250 OFF YOUR ORDER!

Schedule your complimentary design consultation!
(954) 737-1679 | shelfgenie.com

G ShelfGenie of Fort Lauderdale

*Limit one offer per household. Must purchase 5+ Classic/Designer Shelves.
EXP 9/30/20.
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ELECTION

2020

TUESDAY, NOVEMBER 3, 2020

Deadline to register to vote:
MONDAY, OCTOBER 5, 2020

Supervisors for Elections will send vote-by-mail ballots between
SEPTEMBER 24 and OCTOBER 1, 2020

Request your Vote-by-Mail Ballot at www.browardsoe.org

Request your personalized sample ballot at
sampleballotrequest@browardsoe.org or call 954-357-7050.

For more information, visit:
https://www.browardsoe.org
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RIVERWALK

FORT LAUDERDALE

RIVERWAL K

MONUMENT

THE MONUMENT SERVES AS A REMINDER OF THE
NEARLY 3,000 LIVES LOST ON SEPTEMBER 11,
2001. THE STRUCTURE IS TO COMMEMORATE AND
HONOR THESE LIVES AND THE SACRIFICE OF THE
FAMILIES AND THE FIRST RESPONDERS.

FUNDING THE MONUMENT
CAPITAL CAMPAIGN

GRANITE PLATE DONOR: $50,000
GRANITE PILLAR DONOR: $25,000
BENCH DONOR: $5,000 - $15,000

ALL DONATIONS OVER $5,000 WILL BE
COMMEMORATED ON A BRONZE PLAQUE LOCATED BY
THE MONUMENT

DONATIONS UNDER $5,000 CAN BE MADE VIA
GORIVERWALK.COM/DONATE

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com
www.GoRiverwalk.com

r[lﬂuill

RENDERINGS OF 9/1l MONUMENT DESIGN AND RENDERING BY EDSA
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Providing Comprehensive
Wealth Management

We believe your success should be
measured not just by your financial
well-being, but by how confident you
feel about your future. Our mission
is to help you reach your financial
goals through the development of a
wealth management plan based on
personalized, knowledgeable advice.

Together we’ll go far

A

Andrew Britton, CRC® Dianne Hill
Private Wealth Financial Advisor Wealth Management Senior Registered Client Relationship Associate
Managing Director — Investments dianne.hill@wellsfargo.com

PIM® Portfolio Manager
andrew.britton@wellsfargo.com

350 E. Las Olas Blvd., 19th Fl., Ft. Lauderdale, FL 33301
Office: 954-765-3977 « Fax:954-712-3749 - Toll-free: 1-800-347-3827

Investment and Insurance Products: » NOT FDIC Insured » NO Bank Guarantee » MAY Lose Value

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC, a registered broker-dealer and non-bank affiliate of Wells Fargo & Company.
©2011,2013, 2016 Wells Fargo Clearing Services, LLC. All rights reserved. CAR-1219-03049 IHA-6649596
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FORT LAUDERDALE’'S CITY MAGAZINE

Editor-in-Chief GENIA DUNCAN ELLIS
RIVERWALK FORT LAUDERDALE
genia@GoRiverwalk.com
(954) 468-1541, ext. 202

Executive Editor LYNN STOCK Publisher MARK BUDWIG
editor@GoRiverwalk.com S.MARK Graphics

Director of Photography JASON LEIDY p“b/’s”ze’ @GoRiverwalk.com
Middle River Arts Photography (954) 23-1960
mraphotography@earthlink.net Creative Director NICK SCALZ0

Calendar Editor PATRICK HARRIS  S-MAAK Graphics
calendar@GoRiverwalk com creative@GoRiverwalk.com

Bites and Sips Editor RENEEK. QUINN ~ CONTRIBUTORS
bites@GoRiverwalk com Phillip Dunlap, Genia Duncan Ellis, Marty Kiar,

Dan Linblade, Commissioner Ben Sorensen,
Proofreader PAULSORENSEN oy o cair ok Ropes, Angela Sabina,
Webmaster MIKE QUINN Kelly Skidmore, Phil Thornburg and Karen Warfel

QuinnProQuo
FEATURED WRITERS

Jonny Altobell, Madelaine K. Boyer, Renée Quinn,
Penny Sanfilippo and Lynn Stock

A publication of RIVERWALK FORT LAUDERDALE
888 East Las Olas Boulevard, Suite 210, Fort Lauderdale, FL 33301
Phone (954) 468-1541 ®  Fax (954) 468-1542
info@GoRiverwalk.com ® www.GoRiverwalk.com
www.Facebook.com/GoRiverwalkMagazine

CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.
€) GO RIVERWALK FORT LAUDERDALE (3 @GORIVERWALK
¢) RIVERWALK FORT LAUDERDALE @ GORIVERWALK
(©) @GORIVERWALK (@ RIVERWALK TRUST
(©) @RIVERWALKFTL

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RIVERWALKFTL #GORIVERWALK #ONRIVERWALK

Riverwalk Fort Lauderdale, Inc. has been determined to be a 501 (c)(3) Charitable Not For Profit
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles.
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire
and connect residents, readers and leaders with the people, places, happenings and events that make
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2020. Riverwalk Fort
Lauderdale. All rights reserved. No part of Go Riverwalk October may be reproduced in any form by any
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics.
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2020.

4 OCTOBER 2020 - GORIVERWALK.COM



® CITY OF FORT LAUDERDALE

FREE COVID-19 TESTING

FIRST RESPONDER

ETCETINC | Located at U.S. 1 and N.E. 8 Street
foo = (just south of Sunrise Boulevard)

I I COVID-19 Testing at Holiday Park

Drive-thru Rapid COVID-19 Antigen Testing

e Tuesday - Saturday, 9 a.m. - 4 p.m.

e Testing is available to individuals of any age with COVID-19
symptoms or individuals ages 5 to 17 or 65 and over without
COVID-19 symptoms. Most results are delivered via text or email
within a two-hour timeframe.

e Appointments and photo ID are required. To schedule an
appointment, visit www.tourhealth.com.

Drive-thru COVID-19 Oral Self-Swab Testing

e Tuesday - Saturday, 9 a.m. - 5 p.m.

* Must be age 5 or older with or without COVID-19 symptoms.
¢ No doctor referral needed. Proper photo ID is required.

e To schedule an appointment for an oral self-swab COVID-19 test,
visit florida.curativeinc.com/welcome.

COVID-19 Testing at Mills Pond Park
2201 NW 9 Avenue, Fort Lauderdale, FL 33311

Drive-thru COVID-19 Testing
¢ Monday - Wednesday and Friday - Saturday from 9 a.m. to 4 p.m.
Testing site is closed Thursdays and Sundays.

d / ®AY 6 MN

Testing available to anyone with or without COVID-19 symptoms.

SVEITELL
[}

No age requirements or doctor referral needed.

Appointments are not required. Patients will receive test results
NW 19 St via text messaging.

For more information, contact the Florida Department of Health in
Broward County at 954-412-7300 or visit bit.ly/ftlcovid19testing.
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RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President/CO0

KIM SPELLACY
Director of Accounting

JILLIAN JACOBSON
Event Manager

JOANN SMITH
Parks Coordinator

RIVERWALK FORT LAUDERDALE

888 E. Las Olas Blvd, Suite 210
Fort Lauderdale, FL 33301

Phone (954) 468-1541

EXECUTIVE

COMMITTEE

JOHN ROPES, Chair
Ropes Associates

LACEY BRISSON, Vice Chair
Truist

MICKI SCAVONE, Secretary
Carr Workplaces

RICHARD RODRIGUEZ, Treasurer
Centuric LLC

JIMELLIS, Past Chair
Ellis Diversified

BOARD OF DIRECTORS

HOWARD ELFMAN, At Large
The Agency

JEFF FALKANGER, At Large
FSMY

JAMES FERRIERO, At Large
URHealthBenefits

KARLA NELSON-THATCHER, At Large
Hotwire Communications

MAXINE GOMEZ, At Large- Alternate
Dry Tech 24/7 Inc.

ADVISORY BOARD

LORI ADELSON, HR Law PRO

DAVID BECKEY, Seacoast Bank

ANDREW BRITTON, Wells Fargo Advisors

KATIE DONAHUE, Junior Achievement of South Florida
JOE EPPY, The Eppy Group

JIM FARRICK, Kunin Associates

ANN FOX-MANCUSQO, Richard J. Fox Foundation

JILL GINSBERG, Ginsherg Shulman PL

JACQUI HARTNETT, Starmark

MICHELLE KLYMKO, Klymko Law & Title

BRITT LANIER, Two Men and A Truck

NADIA LOCKE, E Sciences

BLAISE MCGINLEY, Architecture Consultant

KENNY PAK HART, The Restaurant People

JACK SEILER, Seiler, Sautter, Zaden, Rimes & Wahlbrink
TYLER SMILLIE, Bank of America Private Bank
MARGARETHE SORSENSEN, Makeup Artist
*BARBRA STERN, Law Offices of Barbra Stern
JEROME VOGEL, Vogel Law

BILL WALKER, Water Taxi of Fort Lauderdale

MARY ADAMS, The Employee Relations Group
*MARK BUDWIG, S.MARK Graphics

NECTARIA CHAKAS, Lochrie & Chakas, PA
ROGER CRAFT, Sunchase Group

*COURTNEY CRUSH, Crush Law

BOB DUGAN, EDSA

TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVEHUDSON, Hudson Capital

MICHAEL KUBINSKI, ID Automotive

ALEXA LANIER, Two Men and a Truck
MICHAEL MARSHALL, Gunster

MELISSA MILROY, Galleria

*RENEE KORBEL QUINN, Spirited South Florida
ENRIQUE SANCHEZ, City of Fort Lauderdale Parks &
Recreation

LISA SIEGEL, Beer Famous Group
PAUL WEINBERG, KEITH
MIKE WEYMOUTH, The Las Olas Company

* Past Board Chair

MISSION STATEMENT

Fax (954) 468-1542
info@GoRiverwalk.com
www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust
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RIVERWALK

FORT LAUDERDA ALE

@

CITY OF FORT LAUDERDALE

WINTERFEST

ellisdiversified .

BOAT PARADE

# dynamix

6 OCTOBER 2020 -

To be the catalyst in building and nurturing Riverwalk & the Riverwalk
District as a vibrant community connected by the New River.

Riverwalk Fort Lauderdale, Inc. has been determined to be a 501 (c)(3) Charitable Not For Profit
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.
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JOIN LASLO
ON LAS OLAS BOULEVARD

THE LAS
LAS

COMPANY

STILL THE PERFECT DESTINATION. Come stroll among art galleries, unique
shops and boutiques. Enjoy lunch, dinner or cocktails at al fresco bistros,
gastropubs and superb restaurants. Be pampered at the salon. Experience a

little bit of paradise in the heart of Fort Lauderdale on Las Olas Boulevard.

SHOP | DINE | STAY | PLAY

One Mile of Style

thelasolascompany.com




D’Angelo Realty Group
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We Have Sold Over 218

Las Olas Grand Properties!

ASHLEY | $1,495,000
3 BEDROOM 3.5 BATH
Offered exquisitely furnished & decorated, featuring upgraded marble flooring,

chandeliers, gourmet kitchen with high end appliances. Beautifully appointed

master with custom closet, marble baths, jacuzzi tub & dual vanities. Turn key!

CHAMPAGNE NORTH | $1,250,000
2 BEDROOM 2.5 BATH
This unit has it all! Completely renovated, just like new construction & with an
unobstructed ocean, intracoastal, river & city views. This flow through unit is a
must seel A redesigned floor plan with modern finishes.

e lieoh ASHLEY | $1,075,000
3 BEDROOM 3.5 BATH

Magnificent views of the New River. Expansive open floor plan. Foyer
entry, powder room, stone floors throughout, 2 large terraces, top of the line

appliances. Floor/ceiling impact windows and motorized sun shades.

CHAMPAGNE | $985,000
2 BEDROOM 2.5 BATH
Panoramic views of river, intracoastal and ocean. Featuring marble
Sloors throughout, gourmet granite kitchen, top of the line appliances,
custom paint, light fixtures. Ready to move in.

BRADFORD | $875,000
2 BEDROOM 2 BATH

Exceptional ocean, intracoastal and river views. Offered fully furnished

with exquisite custom pieces. Wood flooring in the living areas,
expansive terrace and breakfast nook overlooking the river & ocean.

BRADFORD
2 BEDROOM 2 BATH

PENDING SALE

Light bright & open! Upgraded Bradford model features an extended open kitchen,
marble floors throughout, stone accent walls, motorized window treatments,

redesigned baths, custom closets, and high end furnishings.

NI 3oA ONE OF A KIND | $549,000
2 BEDROOM 2 BATH
One of a kind, a real opportunity! Right on the river, 2 bedroom 2 bath unit,
Parking on the same level, only unit on the floor! Beautiful marble floors, granite
Zourmet kitchen, elevated ceilings, and large walk in closets.

#

JUST SOLD

AGENT-OWNED BROKERAGE
INDIVIDUAL SALES VOLUME
IN FORT LAUDERDALE

L b o
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PARK | $1,695,000

3 BEDROOM 3.5 BATH
Prestine Park Model with stunning views of the river & custom interiors by
Steven G. featuring marble floors with inlays, customized lighting, motorized
window treatments, built-wet bar, 4 terraces off bedrooms & living areas.

COLUMBUS | $889,000
2 BEDROOM + DEN 3 BATH
Outstanding city skyline & ocean views from every room. Private elevator,
floor to ceiling glass, 9 foot ceilings, 2 balconies, large gourmet eat in
kitchen, custom window treatments, crown molding & sound system.

L7532 LEXINGTON | $829,000
2 BEDROOM 2.5 BATH
30th floor, den/bonus room, flow through design with 2 balconies, split floor
plan, private elevator entry, over 1800 sq. fi. of living space, spacious gourmet
kitchen, breakfast room with fabulous views & floor to ceiling windows.

NG AT A LEXINGTON | $829,000
2 BEDROOM 2.5 BATH
Marble & hardwood floors, split bedroom floor plan wtih flow through design
& 2 balconies with fabulous river/pool/ocean views. Private elevator entry,
renovated baths and gourtmet kitchen.

SOHO
2 BEDROOM 2 BATH
Best priced 2 bedroom 2 bath unit in the building! High floor with east
Jacing exposure, tile floors throughout, gourmet kitchen, split bedroom
plan, floor to ceiling windows, freshly painted and ready to move in.

2 BEDROOM+DEN | 3 BATH | $1,599,000

Brand new luxurious unit with 14 ft. ceilings! Over 1800 sq. ft. of wrap around
terrace overlooking the river, park, pool & city. Porcelain flooring throughout.
The master suite features 2 walk-in closets & a luxuriously appointed bathroom.




JOHN D'ANGELO | WWW.DANGELOREALTY.COM | 954.463.9881

WE HAVE SOLD OVER 1200 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property!

3 BEDROOM 2 BATH | $669,000
Fantastic views of the ocean, river & city from this very large 3 bedroom, 2
bath with over 1,790+ sq. ft., granite counters and stainless steel appliances.

PENDING SALE 3 BEDROOM 2 BATH
Recently updated, new kitchen, new stainless steel appliances, beautiful
quartz countertops, upgraded showers and much more.

NI ity 55 2 BEDROOM 2 BATH | $319,000
Furnished unit with storage cage included, split bedroom floor plan,
gourmet kitchen with stainless steel appliances and granite tops.

2 BEDROOM 2 BATH | $310,000
Best priced 2 bedroom unit in the building. Split bedroom floor plan,
gourmet kitchen with stainless steel appliances and granite tops.

THE SYMPHONY

2 BEDROOM | 2 BATH | $409,000

Stunning views of the river, laminate & tile floors. Italian cabinetry,
stainless steel appliances & granite counter tops. 2 Parking spaces.

2 BEDROOM | 2 BATH | $379,000
Great water views with downtown skyline. Open floor plan. Gorgeous
hardwood floors. Updated stainless steel appliances. Pristine condition.

{ile 31501 e50) 2 BEDROOM | 2 BATH | $365,000
High floor unit with stunning views of the river, split
bedroom floor plan, large balcony and tile floors.

JUST SOLD 2 BEDROOM | 2 BATH
Breathtaking views of the river, beautiful porcelain tile throughout. Kitchen
Jeatures granite countertops, stainless steel appliances & italian cabinets

2 BEDROOM | 2 BATH | $329,500
Turn key impeccable unit. 2 Balconies with great views, open kitchen,
Italian cabinetry, stainless steel appliances, and much more.

1 BEDROOM | 1 BATH | $329,000
South exposure with cherry hardwood floors, [talian gourmet kitchen,
water views from the balcony.

(i94:5°00<5° 1 BEDROOM | 1 BATH | $299,500
Fully furnished. Everything brand new! Spacious 1 bedroom unit with gourmet
kitchen and river views from the terrace, turnkey & ready to move in!

T

JUST LISTED STARDUST | $649,000
Amazing views of the river, intracoastal & ocean! Highly sought after 2
bedroom 2 bathroom split bedroom floor plan offers wood floors, upgraded
kitchen with onyx back splash, stainless appliances, built in wine cooler,
custom closets, frameless shower doors, floor ceiling glass windows.

JUST SOLD MOONGLOW

High floor, east facing 2 bedroom 2 bath split bedroom plan with city,
river & ocean views. Wood floors throughout, custom closets & doors,
open gourmet kitchen, S/S appliances and custom window treatments.

JUST SOLD STARDUST

Open & bright! East facing 29th floor with outstanding river, ocean and
city views from this 2 bedroom 2 bath split bedroom plan with extended
balcony, floor to ceiling windows, wood flooring & built in closets.

SKYVIEW | $469,000

High floor 2 Bedroom 2 Bathroom split bedroom floor plan, open kitchen,
tile and wood floors throughout. Covered garage parking.

PRI SKYVIEW | $449,000
Furnished prestigious unit hardly used w/ modern renovations! New
contemporary kitchen w/ quartz countertops, brand new GE profile appliances,
wine cooler & front load washer/dryer. Stunning views of downtown & river!

JUST SOLD SKYVIEW
Best priced 2 bedroom, 2 bath in the building. Pool, river & city views from
the balcony. Open kitchen, stainless steel appliances and more.

72350

LAS OLAS PLACE

. . | {oa
SAN MARCO | $529,000
2 BEDROOM 2 BATH
High floor split bedroom floor plan with wood floors throughout, large
master with walk-in closet, private guest suite, gourmet kitchen, and
extended terrace with city views.
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FROM THE BOARD

BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

FORT LAUDERDALE — ‘VENICE OF AMERICA'

THE ECONOMIC IMPORTANCE OF OUR BEACHES AND WATERWAYS

you will see the title “Venice of Fort America.”

This nickname came about because of the 165
miles of winding canals and waterways that snake
through the city, offering ample waterfront real
estate, restaurants and shops, and a multitude
of watersports. Fort Lauderdale’s beaches and
waterways are a critical foundation for many
industries that support the city.

Marine industry

We are not just Venice of America, but also the
Yachting Capital of the World, due to the yachting and
boating enthusiasts who live or flock here each year. The
Fort Lauderdale International Boat Show is the largest in-
water boat show in the world and attracted up to 110,000
people from 52 different countries in October 2018.

Travel and tourism

Fort Lauderdale has always been a major travel
destination because of our beautiful beaches and
warm weather practically year-round. Our travel
industry is also central to our success, requiring
consistent expansion of the Fort Lauderdale-Hollywood
International Airport to accommodate the growing
number of domestic and international visitors. Port
Everglades is also important to our economy and was

Located on the city seal for Fort Lauderdale,

ranked the third busiest cruise port in the world in 2018.

GORIVERWALK.COM

10 OCTOBER 2020 -

Real estate

It seems that once people visit Fort Lauderdale, they
want to stay, and who can blame them? Waterfront
and inland real estate sales are booming with people
from all over in increasing numbers. This makes real
estate development and sales a thriving industry for
Fort Lauderdale as well.

We are fortunate to work and live in a city with such
unique amenities and opportunities. It is important to
consider, however, without our healthy waterways and
beaches, what would happen to the industries that
provide us with such a prosperous local economy?

This issue is important, and the City of Fort
Lauderdale has several programs and services
offered through the Florida Department of
Environmental Protection Division's Clean Marina
Program (CMP), to help keep our beaches and
waterways clean. Here are a few:

o Clean Marina Program

o Green your Boating Routine - information for
boaters and Boater’s Pledge

o Waterway and Beach Cleanup Crews and Events

Please help by doing your part in keeping our
waterways clean, by participating in a clean-up event,
ensuring no yard debris or litter ends up in our
canals, and being a responsible “green” boater. ®

PHOTO BY J. CHRISTOPHER



AGCOUNTING AND TA
. SERVICES |

MANAGING PARTNER

2929 EAST COMMERCIAL BOULEVARD, PENTHOUSE D FORT LAUDERDALE, FLORIDA 33308
954-202-9770 954-202-9777 FAX
THART(@R3ACCOUNTING.COM WWW.R3ACCOUNTING.COM

“Uewr Comvmardy Garnk

- here 1o serve, here to stay!

-."w""""‘—'h_-a-n-ta - .
N - American National Bank
e e R : | et "l' 2

. B il N
Ginger Martini T v o E) i
President :
and CEO

4301 North Federal Highway
Oakland Park, Florida 33308
(954) 491-7788

ANE American

NATIONAL BANK

www.americannationalbank.com Member FDIC i

GORIVERWALK.COM - OCTOBER 2020
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ALONG THE WALK

N

BY GENIA DUNCAN ELLIS

President/CEQ
Riverwalk Fort Lauderdale

FLORIDA'S MOST BEAUTIFUL MILE

FROM SAILBOAT ARTWORK TO INFORMATION KIOSKS, RIVERWALK PROVIDES MORE THAN A WALKABLE PATH

he role of Riverwalk Fort Lauderdale is diverse and Infrastructure review and reporting is one role

covers many aspects of public space in Downtown. performed in assuring that items in disrepair are addressed

The Riverwalk is more than 30 years old and has quickly and long-term needs are cataloged and added
continued to grow and change over the years to meet to the City’s capital improvements plan to fund. Some
the needs of the community. The Riverwalk District other roles along this line are associated with the Park
includes 10 parks/greenspace with a variety options Bond in listing needs over the next 30 years, searching
available at each location. and proposing additional greenspace and participating in

addressing the sea walls in downtown.

Activation of these 10 spaces is another
of the roles of Riverwalk. Riverwalk alone
hosts more that 107 events during a normal
year. Events can range from dog training
| classes to major festivals. We partner with
| many other organizations to bring activity
| options to Downtown. We constantly look
for new and innovate events to bring to our
- residents and visitors.

Over the years, Riverwalk has worked to
augment the city system to provide a way-
finding program, to identify and assist in
establishing a free Riverwalk Water Trolley,
to staff information kiosks in two locations,
and to perform as the program manager
on behalf of Downtown Development
Association to complete the Riverwalk on the
north side of the New River.

A few of the items acquired and placed in
the district include the playground equipment
at Sistrunk Park, five sailboat pieces of
artwork on Riverwalk, the catalyst and
funding for the statue base for the Lone Sailor
Monument, the addition of numerous lights
along Riverwalk, the Carillion Clock in the
history district, exercise equipment on both
sides of the River, art projects on both sides
of the river along with many other things like
recycle bins, planters on Riverwalk and at
Riverwalk Center and many other projects.

On Sept. 11, 2020, we were most pleased to
i cut the ribbon on the 9-11 Monument and
reflection area on Riverwalk near Society Las
Olas and The Wharf on Riverwalk. Read the
story behind this project on Page 14.

Join us in celebrating this new piece of
history that we add to our Riverwalk and
to downtown Fort Lauderdale - a City on
the Rise. @

L .
The first section of the Riverwalk opened more than 30 years ago.
Here's the view of Esplanade then and now in 2020.

12 OCTOBER 2020 - GORIVERWALK.COM
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RIVERWALK MEMBERSHIP

TRUSTEE MEMBER

JILL GINSBERG

GINSBERG SHULMAN PL

© Like many here, I am a native New Yorker, but South
Florida has been my home for more than 30 years and I
happily reside here. [ am committed to the community with
my involvement in several local charities including as incoming board chair of
Meal on Wheels of South Florida, Jewish Federation of Broward County, and
the Humane Society of Broward County.

[ am especially proud of my involvement with Riverwalk Fort Lauderdale as
a Riverwalk trustee and advisory board member.

Riverwalk Fort Lauderdale is dedicated to keeping the Downtown walkable
and beautiful, a mission to which I am most committed.

In additional to my civic and philanthropic pursuits, [ am a partner in a
small law firm specializing in estate planning, probate, guardianship and elder
law. We help guide families through important lifetime choices, including the
best way to distribute their assets to their loved ones, and how to obtain the
highest level of lifetime care without having to impoverish themselves.

Our law firm is unique in that both of our partners are board certified
specialists by the Florida Bar - a recognition of the highest level of expertise
in a specified area of law. Fewer than 5 percent of Florida lawyers are board
certified in any area of practice.

[ am proud that in my legal practice, I get to help families, and in my
charitable work, and as a Riverwalk board member, I get to assist the
community.

TRUSTEE MEMBER

ROBIN J. KING

KING LAW

© A native of Queens, New York, I attended the University
of Miami, where I earned a bachelor of arts degree in history
and anthropology. Never being one to sit still, I then attended
Florlda International University, where I first earned a bachelor of science
degree and then a master of science degree in social studies education. This
education path naturally led me back to U.M., where I graduated cum laude
with a juris doctorate degree.

My law career started when I had the privilege to clerk for the Honorable
Judge Norman Hendry of the Third Circuit Court of Appeals. After working for
several high-profile law firms, I struck out on my own and specialize in estate
planning, probate, trusts and guardianship. Being focused in this area of law has
provided me the opportunity to speak to professional organizations in the field.
In addition, I have gained a specialty in working with the LGBT community
and their specialized needs in planning for their future.

Community involvement is something I strongly believe in. Over the years
I have served on a number of boards throughout South Florida and Tam a
currently on the board of directors at the Palm Beach Planned Giving Council
and the Town of Palm Beach United Way Allocation Committee. I am also a
member of GLLN Fort Lauderdale, the Greater Fort Lauderdale Chamber of
Commerce and the Gay and Lesbian Chamber of Commerce.

Being a member of Riverwalk allows me to further my community
involvement and learn more about what’s going on in Fort Lauderdale.

Members of Riverwalk Fort Lauderdale
express their support and join us in our
mission of building a vibrant community.
Riverwalk supports Downtown’s diverse,
mixed-use community of arts and
entertainment establishments along with
business, residential, judicial, educational,
and marine interests.

TO JOIN, VISIT
WWW.GORIVERWALK.COM/MEMBERSHIP

WELCOME

NEW AND RETURNING MEMBERS
EXECUTIVE

Melissa Milroy
The Galleria at Fort Lauderdale

TRUSTEE

Austin Bergman
Lauderdale ONE

Jill Ginsberg & David Shulman
Ginsberg Shulman PL

Herschell Hicks
H.T.H. Technical Agency

Juliette Roulhac
Florida Power & Light

Nick Toutoungi & Kara Solomon
EPIC Outdoor Cinema

Bill Walker
Water Taxi

INDIVIDUAL

Gale Butler

Rise Gottesmann
Nancy Granese
Michelle Klymko
Brittany Millner

Jodi Tanner

GORIVERWALK.COM - OCTOBER 2020 13
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RIVERWALK EXCLUSIVES

BY GENIA DUNCAN ELLIS

President/CEQ
Riverwalk Fort Lauderdale

RIVERWALK 9/11 MONUMENT

On Friday, September 11, 2020 at 9:10 a.m., we were
most pleased to cut the ribbon on the 9-11 Monument and
reflection area on Riverwalk near Society Las Olas and
The Wharf on Riverwalk. The monument was formally
dedicated by Mayor Dean Trantalis.

This monument now stands as a unique space on the
Riverwalk where people can reflect on the events of that
tragic day and remember those who were lost.

Riverwalk was selected to receive a historical segment of
the World Trade Center wreckage.

Following a capital campaign based on a design by
Bob Dugan of EDSA, engineering drawings from Blaise
McGinley, superior construction by John Moriarty
Associates, assistance from Property Market Group and a
large number of generous donors, we are proud to offer this
place to remember and as one of our team frequently says,
“a place for a teaching moment from our history.”

It took a strong team of hardworking staff members to
get this project to completion and with my great thanks for
their tireless efforts in assuring that we did justice to the
valuable artifact we were fortunate enough to receive. We
invite you to stroll Riverwalk and enjoy this piece of history
and remember that we will “never forget.”

On a personal note, the construction team of Richard
Schueger, John Daniel and David Del Cristo invested the
time to help us bring this project to fruition in time for the
Sept. 11, 2020 dedication and guided us through the process
to assure that the piece would be secure for the future. It is
a beautiful monument and makes us proud to be a part of
the team.

A special thank you to:

o Patrick Harris, our NPR listener, who heard about
the opportunity and we applied to secure this for Fort
Lauderdale.

- GORIVERWALK.COM
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o Our fire/rescue partners, who drove to New Jersey and
picked up the piece on their own time — we can’t thank
you enough

o Our FOP Partners - always the first to step up — we
thank you for always being a great partner in all
things City.

Needless to say, there is a village that helped make this
happen and our donors are noted on the monument site in
a variety of forms but we will continue to take contributions
for some additional items we are looking to fund for the site.

History

At 9:10 a.m. on September 11, 2001, the last passengers
were picked up from a subway station. This happened
seven minutes after a second plane hit one of the towers at
the World Trade Center in New York. The station was left
empty and buried under the rubble of the collapsed towers
until a long recovery process resurfaced it. However, the
path rail system was a key system that continued operation
outside of the Twin Towers, providing an invaluable path to
evacuate survivors and transport first responders.

The Monument

The monument displays a path rail segment from the
tracks from the World Trade Center wreckage, in an
uplifted position held by granite support pillars, which
refer to the solid bedrock of Manhattan that supports its
massive buildings. The base of the monument will carry the
story line of the monument and will be lighted to assure the
monument is respectfully lit. The artifact location is central

to Riverwalk and provides visibility from all vantage points.

PHOTOS BY JASON LEIDY



Construction team from John Moriarty &
Associates: John Daniel, David Del Cristo,
Alessandro Braccu and Marco Ramos

Sean McCaffrey of the
Florida Panthers Foundation

Mayor Jack Seiler,
Representative
Bobby DuBose,
Seam McCaffrey,
Commissioner Ben
Sorensen, Vice Mayor
Steve Glassman,
' Patrick Harris, Mayor
Dean Trantalis,
Commissioner
Robert McKinzie,
Representative Chip
~__ LaMarca and County
o Commissioner Lamar
Fisher

Joe and Bill
Feinberg
of Allied
Kitchen
and Bath

Commissioner Robert McKinzie, Mayor Dean
Trantalis, Vice Mayor Steve Glassman and
Commissioner Ben Sorensen

Donors

Mary Adams

Lori Adelson

The Beckeys

Lacey Brisson

Chuck Britzmayr

Broward County

City of Fort Lauderdale

Coastline Painting Systems Inc.
Christopher Couzens

Roger Craft

Crush Law

Cushman & Wakefield

Daughters of the American Revolution
Heiko Dobrikow

Bob Dugan, Designer

Albert E. & Birdie W. Einstein Foundation
Dick and Genia Ellis

Patrick Harris, Mayor Dean Trantalis, Commissioner Robert

Jim Ellis

Bill Feinberg — Allied Kitchen & Bath
Jay Feldman

Fifth Generation

Florida Panthers Foundation
Ann Marie Fox

Fraternal Order of Police #31
Steve Halmos

Patrick Harris

Steve Hudson

GoFundMe

Richard Goldstein Family
Hillary Joseph

Mark Kashishian

Gary Klotz

Langan Engineering

Uri Man

Blaise McGinley, Architect

McKinzie, Genia Duncan Ellis and Bill Walker

Moonlight Custom Framing & Fine Art
John Moriarity & Associates
Moss Family

Mr. and Mrs. John Moxon
Ellen Baker Murphy

Eileen Nathanson

Peggy Nordeen

Property Markets Group
Edward Rebholz

Richard Rodriguez

Micki Scavone

Jay Seligman

Lisa Siegel

Tyler Smillie

Ben Sorensen

Barbra Stern

Bill Walker — Water Taxi
William & Amy Whitsett
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THE RIVERWALK RACE

Riverwalk Fort Lauderdale held its first virtual
competition from Aug. 24 to Sept. 7. The race was
led by mascots Tyler Smillie for run/walk; Rene
Cantu for bicycle/exercise bike; Chris Haerting for
paddleboard/kayak; and Mary Adams for treadmill/
elliptical.

The person who raised the most money during
the two-week competition received a unique trophy
and gift basket courtesy of Fit Factor Training. In
addition, the first 100 participants received a one-of-
a-kind medal courtesy of URHealthBenefits.

Mary Adams, treadmill mascot

SPONSORS

UrHealth .-
BeneF ts %

Rene Cantu, bike mascot
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BY COMMISSIONER BEN SORENSEN
City of Fort Lauderdale

UPDATES FROM THE CITY’S DISTRICT 4

CITY PROJECTS MOVING FULL STEAM AHEAD

update of projects in District 4 and surrounding

neighborhoods. As always, if you have any
questions, concerns or are in need of assistance, please
do not hesitate to reach out to email me at bsorensen@
fortlauderdale.gov or call/text me at (954) 218-3688.
Thank you for coming together, working together and
staying together during this challenging time!

Tunnel Top Park

We are working to schedule a virtual public meeting
regarding the project during the fall. The project is
scheduled for plans to be production complete (100 percent
plans with all executed documents) by Jan. 4, 2021. We are
anticipating that construction on the project will begin
in June 2021. Tunnel Top Park is projected to be 117 feet
long and will take approximately two years to complete.
Our City staff is working with the Florida Department of
Transportation (FDOT) on design and engineering, and
the City is providing input, direction and funds to ensure
that this project is completed in a timely and effective
manner. We have a fantastic working relationship with

As we enter the fall, I would like to provide an

FDOT and I am so grateful to Secretary Gerry O’Reilly for
his outstanding leadership.

Parks Bond

In addition to the Tunnel Top Park project, I am
excited to share that the City of Fort Lauderdale and
property owners at S.W. 5th Court and SW. 12th Avenue
in Riverside Park have reached an agreement for the
City to acquire the parcel of land. Under the current
due diligence period, we are assessing the property for
survey, archeological and environmental assessments. It
has been a long journey regarding this property, but we
are making wonderful progress. I am so pleased that we
will (pending further assessment and City Commission
approval) have a phenomenal City park located right on
the waterfront! Thank you to everyone who worked so
hard to make our Parks Bond program possible.

EMS Station

At the Sept. 1 City Commission meeting, we
unanimously approved the purchase and sale agreement
for 507 S.E. 11 Court as an EMS Station for $1.15
million. This is going to be an amazing EMS station

site plan Soe

~\ serving neighbors, reducing response times
and improving the quality of care! Thank you
to everyone who has been working on this over
the past several years. Thank you to the Fort
Lauderdale Fire Rescue Department and Chief
Rhoda Mae Kerr for their amazing service to
our community.

Police Station

The City Commission approved the
appropriation of bond funds during our recent
budget meeting for a new Fort Lauderdale

GORIVERWALK.COM
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Police Department headquarters. We are in
the final stages of completing a contract with
the architectural firm selected for the project
and look forward to providing an updated
facility for our Police Department. Thank you
to the Fort Lauderdale Police Department
and Interim Chief Karen Dietrich for your
dedication and fantastic service to our
community. @

IMAGES PROVIDED BY THE CITY OF FORT LAUDERDALE
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PARKS AND RECREATION

BY PHIL THORNBURG

Director, Fort Lauderdale Parks and Recreation Department
Writer Angela Sabina

ACTIVITIES AND ENRICHMENT

REGISTER FOR SUPERVISED E-LEARNING AT CITY PARKS

Supervised E-Learning program. The program,

which is only open to City of Fort Lauderdale
residents, offers a safe, remote learning environment for
children in grades one through five.

The fall session will run through Dec. 18, Monday
through Friday from 7:30 a.m. to 6 p.m. E-Learning will
take place from 8 a.m. to 2 p.m. followed by enrichment
activities from 2 to 6 p.m. Enrichment activities include
fitness, swimming (at Carter Park or Croissant Park
only), games, sports instruction, visual and performing
arts, and more.

Registration is open for the City of Fort Lauderdale’s

Participating parks include:

o Carter Park: 1450 W. Sunrise Blvd., (954) 828-5411
o Croissant Park: 245 W. Park Drive, (954) 828-6154
o Osswald Park: 2220 N.W. 21st Ave., (954) 828-6455
o Warfield Park: 1000 N. Andrews Ave., (954) 828-6120

You may register in person at any of the participating
locations, Monday through Friday, 9 a.m. to 5 p.m.

Registration for the full session is $500 and includes
breakfast, lunch and snack. Along with the enrichment
activities mentioned above, registration also includes
no school days (Oct. 19, Nov. 3 and Nov. 23 through
25) and early release days (Oct. 16). Sibling discounts
and the Youth Enrichment Scholarships (Y.E.S.) are
also available.

Space is limited so register early. To ensure children
and staff remain safe, we have adopted guidelines from
the Centers for Disease Control and prevention to
safeguard our care.

For more information about the Supervised
E-Learning program, our registration process or the
daily CDC guidelines, please visit bit.ly/elearnftl. @
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VIRTUAL
RECREATION
CENTER

& City of Fort Lauderdale

We understand the power of parks and recreation more than anyone.
During this time of social distancing, we will be providing virtual
recreation opportunities for you and your families.

We encourage you to visit our Virtual Recreation Center at
www.fortlauderdale.gov/recreation. There you will find free, fun, and
educational activities and resources for all ages. Visit as often as you
like or follow us on our social media channels for a variety of free
instructor-led classes, at-home activities, updates, and ideas to keep
you and your loved ones healthy, entertained, and informed.

www.fortlauderdale.gov/recreation flv]olo

@ploylduderddle
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BY KAREN WARFEL

City of Fort Lauderdale
Transportation Planning Manager

GREAT THINGS CANNOT HAPPEN WITHOUT A PLAN

LAS OLAS BOULEVARD OF THE FUTURE

as Olas Boulevard is the most iconic street within our
City.

But it is not the best that it can be in terms of the
actual street and how people move through it. It has
five distinct areas that currently look, feel and function
very differently.

From a downtown office district, to the historic
restaurant and shops area, to a neighborhood level
restaurant and shops area, to residential areas, to the
beach — the Boulevard is used in a variety of ways
that can compete. It is the address of businesses and
residences, and it is a way to get places including to and
from home, work and the beach ... by foot, bike, transit
and car.

As you travel from downtown to the beach, it does
not feel like the same street. For this reason, there was a
movement started to create a vision for the future of Las
Olas Boulevard from Andrews Avenue to the Beach.

Two years ago, Commissioners Steven Glassman and
Ben Sorensen began leading a working group made
up of residents, business owners, property owners and
other stakeholders to work together on what the future
of Las Olas Boulevard could be. One of the first tasks
was to create a mission statement to measure success
which was that the Las Olas Boulevard of the future
will “connect residents and visitors of Fort Lauderdale
through the enhancement of the iconic Las Olas
Boulevard representing our history and our future.”

Since its creation, the group has worked together to
identify the challenges and opportunities that have
shaped the concept that has been developed. The City
hired The Corradino Group to lead the working group
to where we are today with a concept of what the future
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can be. And last month, a concept was unveiled that

will transform Las Olas Boulevard to the world class

street that it has to potential to be — to create the

infrastructure of a street that supports the land uses

surrounding it, and better moves people in all modes.

The vision retains the unique character areas; however,

it ties them together through various iconic elements,

consistent materials and the creation of a sense of place.
Some of the major elements include:

o Improving safety and multimodal connectivity

o Widened sidewalks with landscaping and places to sit

o Create a curbless street in historic shops area

o Redesigned signature landscaping

o Improved and new pedestrian crossings

o New pocket parks to add open spaces to the corridor

o New and improved bicycle facilities

o Fixing bridge sight distance issues on the Isles

More information on the project can be found at
www.fortlauderdale.gov/lasolasproject, including a
YouTube video that illustrates the proposed changes.

The next steps for this project will be to finalize
the vision for Las Olas Boulevard, then to develop
cost estimates and an implementation strategy. This
is going to be a transformational project; it will take
time and significant amounts of funding. But in the
end, significant change can’t happen without a vision
and a plan.

Since my profession is planning, I am a little partial,
but great things can’t happen without a plan. The plan
will be the pitch book to advocate for the funding
needed and move this forward into the future. @

IMAGES PROVIDED BY THE CORRADINO GROUP
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DT1 JOHN FUHRER
DOWNTOWN HELISTOP

FORT LAUDERDALE, FLORIDA

The Downtown Helistop is conveniently located in the heart of Fort Lauderdale’s
premier entertainment district. Owned and operated by the City of Fort Lauderdale,
the Downtown Helistop gives patrons easy access to:

» Broward Center for the Performing Arts » Museum of Discovery & Science
+ NSU Museum of Art | Fort Lauderdale + Las Olas Riverfront
* Riverwalk » Las Olas Shopping and Dining

po FOR DETAILS OR TO RESERVE: @
.'© WWW.FLYDT1.COM
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BY PHILLIP DUNLAP

Director,
Broward Cultural Division

ANNUAL GULTURAL FORUM GOES VIRTUAL

JOIN US FOR IMPORTANT UPDATES ON THE ARTS IN GREATER FORT LAUDERDALE
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Broward County Vice Mayor and Broward
Cultural Council Member Steve Geller
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to create an arts council that would serve the entire

region. The purpose of this group was to further the
County’s commitment to excellence among its artists
and cultural organizations, and to foster a strong and
vibrant cultural environment for both the residents
of and visitors to the County.

Since then, the Cultural Council has supported the
work of the Cultural Division and continues to be an
advocate for advancing arts and culture in Broward
County.

Each fall, the council hosts a public meeting
known as the Annual Cultural Forum where the
council and division celebrate accomplishments of
the past 12 months and outline strategies and plans
for the coming year. Last year’s forum took place
at the Museum of Discovery and Science with 150
community members in attendance.

Like everything else in 2020, this year’s event will
be a little different. Instead of a large, in-person
gathering, I will be hosting the Cultural Forum live on
Facebook and YouTube, and you will be able to tune
in from home to learn what the Cultural Division has
been up to.

For those of you who were with us last year,
youwll recall I was eager to reexamine the work we
do funding the arts. While this year has in many
ways felt like an uphill battle, we nevertheless made
tremendous progress as a division. I am excited to be
announcing the restructuring of our grants program,
which invests $4.5 million of public funds in the
arts and culture sector each year. I will be sharing
the next steps for the program, including ways the
community can be involved, during the forum.

We hope you will join us on Thursday, Oct. 29 from
4 to 5 p.m., as we share our work and updates with
you along with Council Chair Gregory Reed and Vice
Mayor Steve Geller.

To register and for more information, please visit
Broward.org/Arts and follow the Cultural Division
on Facebook and other social media channels at
@BrowardArts. @

I n 1977, the Broward County Charter was amended

PHOTOS BY DOWNTOWN PHOTO
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The Tower Club provides a safe space
with the best views in town.

The tables and chairs are sanitized with a
hydrogen peroxide based solution

Upgraded A/C filtration for the entire
Club to meet the CDC guidelines

All employees wear masks
Employees wear different color gloves for
different purposes to prevent cross

contamination

The staff has been tested and continue to
get voluntary test once every two weeks

The Club is set to be socially distanced

Everyone entering the Club is scanned for
a fever prior to entering

Bathrooms are disinfected hourly

For membership information, contact Alice Harry, Membership Director
954-764-8550 x 228 Alice.Harry@clubcorp.com

For event information, contact Alena Worley, Private Events Director
954-764-8550 x 229 Alena.Worley@clubcorp.com
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BY DAN LINDBLADE

President/CEQ,
Greater Fort Lauderdale Chamber of Commerce

$1.3 BILLION IMPACT

THE BOAT SHOW REMAINS A KEY ECONOMIC ENGINE

Intracoastal Waterway and offshore — be they speedy

personal watercrafts or luxurious handcrafted power
cruisers. Our region is home to a multi-billion-dollar
pleasure-boat industry, and the Greater Fort Lauderdale
community is all the better because of it.

Which brings me to the 61st Annual Fort Lauderdale
International Boat Show, The Greatest Boat Show on the
Seven Seas. Every year, the Boat Show brings together
dealers, designers and exhibitors hoping to market new
boats, yachts, superyachts and other marine products and
thousands of boating enthusiasts interested in upgrading
or replacing their vessels.

If Fort Lauderdale is “The Yachting Capital of the
World,” then the Boat Show qualifies as the industry’s
annual opening gavel. Owned and operated by the Marine
Industries of South Florida and Informa Markets, the
Fort Lauderdale International Boat Show is recognized as
the world’s largest in-water boat show. The five-day event,
from Oct. 28 to Now. 1, precedes the region’s boat-buying
season, which has always been fueled by the year-round
warm weather and the return of transient snowbirds to the

Economic drivers come in all shapes and sizes along the

South Florida area.

The Boat Show itself covers approximately roughly 90
acres of space, housing more than 1,300 boats, pavilions
and exhibits. Last year’s Boat Show brought in more than
$715 million in sales and a statewide economic impact of
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$1.3 billion, according to event organizers. For a thriving
marine industry that already has a $12 billion impact on
South Florida, The Fort Lauderdale International Boat
Show has become a major economic engine unto itself.

Which brings me to Covid-19, which already has taken
a toll on some of our most popular events. The 2020
Tortuga Music Festival, the 2020 Winterfest Boat Parade,
Art Basel in Miami Beach — all cancelled due to the virus.
It would be a shame if the Boat Show suffered the same
fate, given the work show organizers have put into making
the event a safe one.

Using safety guidelines that were put in place to re-
open Walt Disney World, show organizers have gone the
extra mile to ensure the public’s protection against the
pandemic. The Boat Show will follow all federal Centers
for Disease Control and Prevention guidelines, along
with those issued by Broward County and the City of Fort
Lauderdale.

All attendees must wear masks and participate in
screening measures, such as thermal scan temperature
checks to gain entrance to the Boat Show. Exhibitor
space will include floor markers and seating in all cafes,
concession areas and VIP lounges will comply with
established social distancing guidelines. The Boat Show is
largely an outdoor event, and many of the docks have been
widened to allow more space for attendees. New sanitation
procedures include overnight disinfection, electrostatic
sprayers with EPA biodegradable
disinfectants and constant cleaning
of high-touch areas, like door handles
and restrooms.

This year’s Boat Show is expected
to attract 20,000 attendees, about
half of the number of attendees the
event normally attracts. It’s still a
good number, and one that will help
lift our local economy during the
ever-changing conditions of our
“new normal.” Boating remains a
recreational activity people can do
~ without worrying about the virus and
close contact.

Think of every vessel as an
u cconomic engine that fuels our
= economy. Our region needs The Boat
Show, and it’s my hope that the county
approves plans for it to proceed. @

PHOTO BY JOEL ERIKKSON



YOUR HERALTH IS
WORTH THE
DRIVE!

ANTICIPATION

LUXURY YACHT CHARTERS

The Finest Private Charter Yachts
throughout South Florida | 2- 4oo passengers

Enchantingtours four times daily
7 days aweek, 365 days a year, rain or shine

On board cocktail bar, snacks, restrooms Call today to discuss your next event or celebration.
and air conditioning. Hanciicap accessible. We can customize a theme to meet your distinct needs.

954-314-8699
www.Anticipation.com

DINNER CRUISES, WEDDINGS, CORPORATE EVENTS, BAT/BAR MITZVAH, BIRTHDAY, ANNIVERSARY
- ==
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MARINE INDUSTRIES

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida
Writer Kelly Skidmore

FLORIDA'S BLUE ECONOMY

WHY WE NEED TO PROTECT AND INVEST IN OCEAN RESOURCES FOR ECONOMIC GROWTH

resources and human-built infrastructure along its

8,436 miles of coastline, the second longest coastline
among U.S. states and territories, creating a sustainable
and profitable economy in the state. An economic analysis
undertaken by the Florida Ocean Alliance, using the most
recent annual economic data available from 2018, reveals
the magnitude and importance of Florida's Blue Economy.

The Blue Economy encompasses a diverse range of
established and emerging ocean and coastal industry
sectors that include tourism, commercial and recreational
fisheries, aquaculture, ports, maritime industries,
transportation, communications and energy. Florida’s
coastal counties generated more than $797 billion of
economic value or 77 percent of the state’s more than $1
trillion economy. Direct and indirect use of ocean and
coastal resources contributed $73.9 billion to the state’s
economy. More than one million jobs in Florida were
created by activities that used ocean and coastal resources.

Understanding the dangers to Florida's Blue Economy is
critical to mitigation and effective planning.

Two important types of threats are those generated
locally, like pollution, failing and inadequate
infrastructure, and poverty, and those arising from global
changes or events, such as sea level rise, an increase in
extreme storms, and pandemics. Beyond their individual
impacts, global challenges exacerbate the effects of local
risks. Now, more than ever, strategic planning and actions
are needed to address these threats and reduce their impacts
on Florida's Blue Economy.

As public and private agencies move from Covid-19
emergency response to recovery, long-term investment
and management solutions are needed. Florida has an
opportunity to make strategic decisions and investments

Forida has essential, valuable and iconic natural
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in its Blue Economy to restore prosperity, advance
resilience, and promote sustainability. To do that, we need
to understand, value and expand Florida’s Blue Economy
and ignite investing in 21st century approaches that
restore, protect and improve natural systems, and develop
partnerships that leverage resources.

Leveraging resources through partnerships has begun in
part through the ongoing efforts of the Marine Research
Hub of South Florida, which fosters collaboration among
its four university partners — FAU’s Harbor Branch
Oceanographic Institute, NSU’s Halmos College of
Natural Sciences and Oceanography, FIU’s College of
Arts, Sciences, and Education, and UM’s Rosenstiel
School of Marine and Atmospheric Science; along with
support from the Miami-Dade Beacon Council, Greater
Fort Lauderdale Alliance, Business Development Board of
Palm Beach County, and Marine Industries Association of
South Florida, which collectively aim to advance research
commercialization that will contribute to the health of our
oceans and improve the human condition. That objective,
combined with two $100,000 competitive award prizes for
cutting edge solutions and innovations offered annually
through its partnership with Ocean Exchange, allows
the Marine Research Hub to build on the Blue Economy
ecosystem of academic research, economic development,
and start-up funding.

Florida’s ocean policy plan focuses on vulnerabilities,
threats and, most importantly, opportunities that
existed before the pandemic and will persist after it. The
supporting economic data provides an essential baseline
for the Blue Economy that can be used to evaluate short-
term economic impacts and long-term recovery and
growth. With a common vision and by working together,
we can accomplish these essential goals. @
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FROM YOUR PROPERTY APPRAISER

BY MARTY KIAR ;
Property Appraiser —
Broward County "
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AMENDMENTS ON NOVEMBER'S BALLOT FOR PROPERTY OWNERS

HERE ARE DETAILS ON AMENDMENTS 5 AND 6

extend the timeframe for property owners to use

any portability they may have from two tax years to
three tax years.

Portability is the difference between a property’s
just value and the assessed/Save Our Homes
(SOH) value. This portability amount may be
transferred when a property owner moves from
their homesteaded property and established a new
Homestead on another property.

Portability allows the owner to transfer or “port”
the homestead assessment difference to the new home
anywhere in Florida. This portability amount lowers
the assessed/SOH value on the new home and helps
lower the subsequent property taxes.

Currently, the law requires a homeowner to use this
homestead benefit within two tax years which is not
always a full two calendar years. Our office must look
at the status of the property on Jan. 1 of each year,
meaning a property owner may not have a full two
calendar years to use this important savings.

If approved, this amendment would extend the time
you may use portability to three tax years. For more
information about portability, please visit our website at
https://web.bcpa.net/bepaclient/#/PortabilityExemption

Another amendment on this November’s ballot
is Amendment 6. This amendment would provide
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a homestead tax discount for the surviving spouse
of a deceased veteran who had permanent, combat-
related disabilities. There are several exemptions
for Florida veterans and all of them transfer to the
surviving spouses upon the veteran’s death except
this one exemption. Amendment 6 would allow the
surviving spouse to continue receiving the veteran’s
exemption.

Broward County Tax Collector’s Office to
Mail Tax Bills in November

The Property Appraiser’s Office does not set or
collect property taxes. We simply assess property
and grant exemptions to qualified individuals. The
Broward County Tax Collector’s Office will mail
the 2020 property tax bills by Nov. 1, 2020, along
with payment information. If your escrow company
requests your tax bill, the Tax Collector will send
you a courtesy copy of the bill in mid-November.
All property tax bills are posted to their website at
https://broward.county-taxes.com/public on Nov. 1.

Should you have any questions about the payment of
taxes, please contact them at (954) 831-4000.

If my office can ever be of assistance to you with
exemption or answer any questions you may have,
please do not hesitate to contact me directly at (954)
357-6904 or by email at martykiar@bcpa.net. @
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THE GREATEST BOAT SHOW
ON THE SEVEN SEAS

FEATURE

WRITER KELLY SKIDMORE

WITH NEW HEALTH PROCEDURES IN PLACE, THE BOAT SHOW CARRIES ON

Lauderdale International Boat Show (FLIBS)

will take place with support from government
officials in both Broward County and the City of Fort
Lauderdale.

FLIBS is a major economic driver for not only the
marine industry, but also the hospitality and tourism
industries and the thousands of lateral jobs that are
positively impacted through its production. Support
for moving forward with the outdoor event this fall has
been resounding. FLIBS is an opportunity to jumpstart
the local and state economy through direct sales, as well
as hotel stays, transportation, dining, and recreation,
benefitting land-based businesses just as much as
marine businesses.

The show will take place from Oct. 28 to Nov. 1 with
Informa U.S. Boat Shows’ comprehensive AllSecure
health and safety standards designed to prioritize the
safety of all attendees, exhibitors, crew members and
staff. MIASF and Informa worked diligently with key
stakeholders, customers and local government officials
to develop a plan so that every person can attend the
show with confidence. In its 61-year history, FLIBS

M IASEF is pleased that the 61st annual Fort
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has never been cancelled, despite various threats like
hurricanes and economic downturns, thanks to the
continued support of the local community. In 2019, the
show generated an economic impact of $1.3 billion to
the state of Florida and more than 8,000 full-time jobs
were associated with the show.

As the largest in-water boat show in the world, more
than 80 percent of FLIBS takes place across nearly 90
acres of multiple outdoor sites. In comparison, Universal
Studios (108 acres) and Disney’s Magic Kingdom
(107 acres) have been open and safely receiving about
20,000 daily guests for many weeks, using temperature
screenings, heightened sanitation, rules around
consuming food and beverage, and of course, face mask
requirements for everyone in the parks.

All attendees of FLIBS can expect a contactless
ticketing system, multiple new entrances, widened
docks to widths up to 30 feet, thermo imaging systems
for temperature checks and high velocity sanitization
systems with HEPA filters. With the new AllSecure
standards in place, FLIBS will follow the GBAC (Global
Biorisk Advisory Council) standards for enhanced
cleaning, including undergoing deep cleaning with
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disinfection each hour on all high touch points during
show operating hours and after each day’s events.

Face coverings will be required by all exhibitors and
attendees. CDC signage will be posted throughout the
show and in all high traffic areas. All customer lines
will be spaced out with visual markers every 6-feet,
including at all entrances, restrooms and food and
beverage stands, among others. Hygiene stations will
also be installed throughout.

For the past two years NBC Sports Network has aired
a post-FLIBS one-hour special in December

and worked with MIASF and Informa to offer
a behind the scenes insider’s view of the show,
highlighting the Best in Show award ceremony,
innovative product debuts, and special events like
the Yacht Chef Competition and exciting after-hours
concerts. This year, the NBCSN team felt broadcasting a
one-hour special of the boat show on the final day would
thrill audiences around the globe through its viewership
of 90 million households.

Having a one-hour special from Fort Lauderdale on
NBC Sports Network, which will showcase not just
FLIBS, but also feature the Greater Fort Lauderdale
lifestyle that includes beautiful beaches, exquisite
dining, luxury hotels, both boutique and large retail
shopping, and access to world-famous attractions, like
Everglades National Park and the third largest coral
reef in the world, is an incredible opportunity to attract
visitors to our diverse slice of paradise and exactly what
viewers will want to see this fall. @
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Want to go?

FORT LAUDERDALE INTERNATIONAL BOAT SHOW

90 acres of boats, yachts and vendors

When: Oct. 28 through Nov. 1

Location: 801 Seabreeze Blvd, Fort Lauderdale

What to expect: You will be required to wear a mask, and you will
need to participate in screening measures such as thermal scanned
temperature checks or other screening processes upon entry.
Website: www.flibs.com




GRUISIN' TIKIS BRINGS
THE BAR TO THE BEACH

THE STORY BEHIND THE MOST
PHOTOGRAPHED BOAT ON THE WATER

FEATURE

WRITER MADELAINE K. BOYER

ne of the many
things Fort

Lauderdale is

all the amazing shops
and restaurants, is its beautiful beaches and waterways. So,
it’s not uncommon on any given day to see numerous boats
cruising along the water.

However, one unusual motorized vessel that can often be
seen coasting along the river way beloved by residents and
tourists alike are the Cruisin’ Tikis motorized tiki bars.
Since their inception, they have become a Fort Lauderdale
staple. For all the tikis seen putt-putting along, not many
realize the unique story behind these beloved floating bars.

That’s where owner Greg Darby comes in.

Cruisin’ Tikis launched its first motorized tiki bar in
2015 and since then hundreds of guests have embarked on
one of the companies’ many charter tours along the Fort
Lauderdale New River. With charters like their historical
Riverwalk tour or their sunset cruise, there’s an endless
number of options for those looking for a great time out
on the water. But, it’s hard to believe that the incredibly
popular tiki tours all started because of a do-it-yourself
project in Darby’s backyard.

“My wife had retired and I was starting to slow down,”
Greg Darby said.

“Then one day, my wife said, ‘why don’t we build a tiki
hut in the backyard for us to relax in?’ ’'m an engineer so
I was able to design an octagonal shaped tiki bar but then
I thought, wouldn’t it be more fun if I could have it float,
kind of like a floating dock?

“Then I thought, why not take it a step further and put a
motor on it?” said Darby.

So, with what was once a simple DIY project completed
entirely in his backyard with some help from a few friends,
Darby had officially made the first ever Cruisin’ Tiki.

It wasn’t until speaking with a friend, who is a patent
attorney, that the pair realized it would be a missed
opportunity not to patent this revolutionary invention.

Now, five years later, Cruisin’ Tikis has almost 70 boats
located all over the country and are operated by almost 30
franchises. As for the reason Darby chose to franchise his
motorized tiki bars as opposed to operating solely in Fort

Greg Darby, founder of Cruisin’ Tikis, left, and
Captain Carl Smith.
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Lauderdale, he explains, “Upon completion of the first
Cruisin’ Tiki, a video taken by a friend, William Demler,
went viral on Facebook. We were getting calls from all
over wanting our boats, but the buyers wanted to be
exclusive in their area. This presented a problem that
was resolved with franchising the locations or territories
and limiting sales only to licensed franchises.”

As the company has continued to grow and expand
over the years, the way they construct the tikis has
had to change as well. Today, the company has a
6,000-square-foot shop where they build up to six boats
at a time with the help of several employees.

For the materials used, Darby and his team import
bamboo and construct the superstructure while
also creating their own thatching with a certified
manufactured fireproof material. Once completed, the
tikis are shipped on their 40-foot flatbed trailer around
the country to their desired destinations.

For Darby, though, he never would have expected to
be running such a wide scale business in his 70s.

“It’s funny because this all started because I was
trying to slow down and I just wanted to build a tiki
hut in the backyard to relax in. But I love it,” he said. “It
never gets old cruising down the New River.” @

CRUISIN’ TIKIS

Owners: Greg Darby
Number of employees: 7
Address: 3560 N.W. 53rd St., Bay 3, Fort Lauderdale
Phone: (877) 554-5200
Website: www.cruisintikis.com
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order your

banner NOW!

Show your support for Riverwalk
all year long! Place your name or
your company’s name on one of

Riverwalk’s colorful banners

and be seen by more than

1.3 million people each year.

RESERVE YOUR

yea ro,, the WY BANNER TODAY!
HVELY alk /P

e or email Patrick@GoRiverwalk.com

Visit www. gorlverwalk com/bricks-banners/sponsor-a-banner
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BECAUSE YOUR PET
IS SPECIAL, TOQ!

TO ABETTER
COMMUNITY WHILE
CELEBRATING
LOVED ONES!

Commemorate your loved one with
a brick along Fort Lauderdale’s
Riverwalk. Signature Bricks are

available for any occasion and
make perfect gifts. Bricks are
installed once a month, so
order yours today! Gift
certificates available.

For more information,
call Riverwalk at (954) 468-1541
or email bricks@goriverwalk

Visit www.GoRiverwalk.com
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A SUMMER SEASON LIKE NO OTHER, PART 2

HURRITINE ... QUARANCANE

WRITERS PENNY SANFILIPPO AND JONNY ALTOBELL, THE UGLY SISTERS

Editor’s note: This is part two of a two-part series on cooking during these odd times. Part 1 appeared in our September issue.

Roughing it during and after a storm

Our business for 20-plus years involved making
food for great customers who valued diversity on the
plate, which meant that we got to play with lots of
ingredients and techniques.

One of our most memorable catering parties (during
a Fort Lauderdale boat parade) involved cooking
hundreds of lamb chops over a gas grill at night, by
the glow of a single camp light after the power grid
unexpectedly went out near the location. Our servers
used their cell phones as flashlights to navigate from the

kitchen to the rooftop guest area to serve hors d’oeuvres.

That was only one evening — we know that often the
power is off much longer than that after a storm. If
you've not been here post-hurricane, consider yourself
lucky, but here is some food for thought.

Stock up

o Freezer and refrigerator: Look through your
freezer now - pandemic aside — and ask, how much
can you use if the power’s out? What about the fridge?
Remember: it’s going to be hard to hold neighborhood
cookouts during this pandemic. Fresh fruit and
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veggies in the fridge will last 24 hours (if you
don’t open it constantly) and food in freezer
probably two to three days (depending on the
thickness of the frozen item - and how often
you open the freezer door).

o Pantry: Canned beans, pre- cooked pasta
(Barilla) and jarred pasta sauce, or rice noodles
that can “cook” when boiling water is poured
over them and they soak for about 20 minutes.
Don’t forget shelf-stable milk (and coffee creamer
if you use it). Pre-cooked rice and quinoa are
increasingly available from individual servings
to packages for two to three people. Pre-cooked
bacon works for sandwiches or breakfast.

o Canned or dried fruits: Your preference.
Instant oatmeal or grits only need hot water
(see tip below). Canned tuna or salmon can
be a game-changer for dinners; mayo not
necessary, but you could buy some small
bottles for single use.

PHOTOS PROVIDED BY FREEPIK



RENEE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

BITES & SIPS TEAM

o Breads: There are wonderful shelf-stable
pumpernickel breads, pre-sliced, that work as a base
for foods from the grill. Ditto for tortillas and a few
storage-friendly baguettes on the market (these can be
heated on the grill). Peanut butter and jelly have to go
on something!

» Snacks: You know your favorites, but an indulgence
can make a long day of storms easier.

o Pet food: My beastie wants her dinner — and I don’t
want to travel with NO traffic signals only to find out
the pet store is closed, too.

o Grill: If you have a barbecue grill, make sure
you have charcoal, lighter fluid, etc. If it’s gas, check
your propane tank and perhaps get an extra. With
a butane or camp grill, you can heat water quickly.
Don’t forget the butane cylinders. For coftee, you need

an old-fashioned stovetop percolator (and ground
coffee, unless you have a hand grinder). Coffee is very
important to us!

o Sturdy cooler: Like the one you used for last
month’s cookout, but do you have some extra ice
packs? Hint: frozen water bottles are great. At first sign
of an approaching storm, chuck some of those plastic
bottles into the freezer to use as both ice and cold
drinking water.

Thank you to all our readers, and the Fort Lauderdale
restaurant community for understanding our editorial
dilemma during this time. It’s hard to review what may,
or may not be there at time of publication, but if our best
wishes for an end to this uncertainty are helpful, you
have them by the gallon. @
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#BITES + SIPS

THE BACKYARD BECKONS WITH HOT PIZZA,
|CE-COLD LIBATIONS AND LIVE MUSIC

WRITER RENEE K. QUINN

38

OCTOBER 2020 - GORIVERWALK.COM

is back! Damn Good Hospitality
stripped away the old and recreated

a new outdoor space, destined to be
your home away from home. They have
a delicious menu with a plethora of
homemade pizzas, Icy cold beers, spritzes
and refreshing handcrafted cocktails.

Family and pet friendly, come to eat,
hang out, play games, drink and socialize
in a safe environment. Best of all, Backyard
is bringing back live music to Fort
Lauderdale. Friday and Saturday from
6:30to 9:30 p.m., groove to some of South
Florida’s best musicians. Then on Sunday a
DJ takes over followed by movie night.

Let’s talk food! I went straight for pizza
and chose from red sauce, white and vegan
menu offerings. Traditional standards like
margherita or specialty pizzas like the
Humble Bumble (pepperoni drizzled with
chili-honey) abound. If you can’t find what
you are looking for, no problem, build your
own from a vast array of toppings. I paired
mine with a Truly Backyard Lemonade and
Bourbon Sweet Tea. @

A socially distant but vibrant Backyard

Seeyou at

THE BACKYARD

100 S.W. Third Ave., Downtown Fort Lauderdale
https://backyardftl.com

PHOTOS BY RKQUINN and DAMN GOOD HOSPITALITY



QUARANTINE COCKTAIL ADVENTURES

WRITER RENEE K. QUINN

my years of cocktail lessons to

good use during the quarantine
— from conquering three-ingredient
cocktails (margaritas and daiquiris)
to being adventurous. We stocked
our home bar and mastered our
domains.

Here are the final six cocktails that
were my inspiration. I'm starting to
safely visit my favorite bartenders.
Message me and I'll come by to sip
and tip. Cheers!

A s Spirited South Florida, I put

Clover Club at The Wilder with
Tamara Jovanovich. This is my
favorite cocktail.

Bathtub Glendalough Rose Gin
at a bartender tasting With Alyssa
Champion

Lounge and Learn Margarita with
Bootleg Greg Genias

at a bartender tasting With Alyssa
Champion

Taru Old Fashioned at Sundy House
Delray Beach with Matt Swig

Hibiscus Margarita at Elisabetta’s
Delray Beach With Ervin Machado

Coming soon, my new series will delve
into the stories behind cocktails.
Send ideas and questions to me and
you could be invited to join us on
Instagram Live.

THANE YO FOH

WO
IINDERTTANDING

Check out www.goriverwalk.com for more spirited
#BITES+SIPS and recipes. Join Renée’s #conSPIRITors by
following her on Twitter and Instagram (@SpiritedSFL) and

liking her Facebook page, Spirited South Florida. Remember to
#DrinkResponsibly #GetSpiritedSouthFlorida
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BOOKS, BUCKS AND BACKPACKS

On Aug. 15, Junior Achievement of South Florida distributed backpacks filled with books, healthcare information and
snacks to bring youth financial literacy education into the homes of children and families who need it most this school year.
The Books, Bucks and Backpack distribution took place at Junior Achievement of South Florida at \World Huizenga Center
at the Lillian S. Wells Pavilion. The backpacks were provided to children ages 3-11.
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MISSION UNITED, THE CASTLE GROUP AND MIAMI DOLPHINS FOUNDATION

On Aug. b, United Way of Broward County’s Mission United teamed up with The Castle Group and Miami Dolphins
Foundation to distribute more than 400 backpacks filled with school supplies and meals to military and veteran families in
Broward County.
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KATHLEEN DANN[;N AN;] LESLIE NIXON DAVID MUIMVEMEANI] KESHA-\.NN FR;SIER
UNITED WAY OF BROWARD COUNTY CAR GIVEAWAY

Broward County residents who donated a minimum of $365 to United Way of Broward County were entered into a
drawing to win a 2020 Audi Q3. UPS employee Derek Anderson was the winner.
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JOHN JONES, DEREK AND WENDY ANDERSON UNITED WAY OF BROWARD COUNTY SURPRISES UPS EMPLOYEE DEREK ANDERSON
AND KATHLEEN CANNON WITH ANEW AUDI Q3 FROM HOLMAN AUTOMOTIVE
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ADVERTISE IN

GORIVERWALK

FORT LAUDERDALE’'S CITY MAGAZINE

WHAT WE DQO!

Go Riverwalk Magazine connects our readers with all facets
of Fort Lauderdale:

» A flourishing downtown
- Citywide array of social, cultural and neighborhood events
« The world-class business and professional community
« Trend-setting fashion and shopping
» Avant-garde dining options

DISTRIBUTION

1,500 magazines direct mailed to Riverwalk
members and subscribers.

10,000 + copies are delivered to high-traffic
locations including:

- Hotels
. Fine retail and restaurants THE NUMBERS!
+ High-end luxury apartments 12 000

« Downtown office buildings
————————— « Auto dealerships
- Banks
» Restaurants 10,000+
. Real estate offices OPT-IN E-MAIL SUBSCRIBERS
Hair salons

: Exercise clubs 76,650+

. Art galleries FACEBOOK FANS

PRINT MAGAZINES MONTHLY

19,000+

TWITTER FOLLOWERS

18,200+

INSTAGRAM FOLLOWERS
» 6,000+
For advertising SNAPCHAT
information, contact

Mark Budwig, 141 ,850+

Publisher TOTAL AUDIENCE

(954) 523-1980
Advertising@GoRiverwalk.com
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- Rosemarie
Breast CancegSurvivor
Read Rosemarie's full story at
BrowardHealthiorg/Patient-Stories

. -
EARLY DETECTION CAN
SAVE YOUR LIFE

Rose discovered a lump in her breast during a self-
exam. The simple act saved her life. Three years
later, Rose, a nurse, is a proud and grateful breast
cancer survivor and an advocate for annual exams
and early detection.

Broward Health Medical Center offers advanced
breast screening technology including digital
mammography, sensory suites, contrast-enhanced
mammography and Tomosynthesis. Performing
breast self-exams and scheduling

an annual mammogram can increase your
chances of surviving breast cancer.

In observance of National Breast Cancer Awareness
Month, Broward Health invites you to schedule your
mammogram. Call 954.759.7500.

Funds are available through the Susan G. Komen Grant and the
Broward Health Foundation and its partnership with Glam-a-Thon.
Call 954.355.5420 to see if you qualify.

BROWARD HEALTH
MEDICAL CENTER

Bei ng H ea l-thy Sta rts ere . 1600 South Andrews Avenue, Fort Lauderdale
Followus: @ @ @ ©




