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YOU KNOW THE VALUE
OF A PEACEFUL HOME.

Decrease stress and enjoy more access to your kitchen with
custom pull-out shelves for your existing cabinets.

SPECIAL OFFER

0% Interest for 12 Months
***On Approved Credit

EVERYTHING WITHIN REACH®

$250 OFF YOUR ORDER!

Schedule your complimentary design consultation!
(954) 737-1679 | shelfgenie.com

Q ShelfGenie of Fort Lauderdale

*Limit one offer per household. Must purchase 5+ Classic/Designer Shelves.
EXP 9/30/20.



===l ateon Jauii
%h@@z@&@m@w

Enjoy Cruise & Save Discount
Hop-On / Off Service
Discounted Happy Hour ticket after 5:00 PM

954.467.6677 WaterTaxi.com
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THE MONUMENT SERVES AS A REMINDER OF THE
NEARLY 3,000 LIVES LOST ON SEPTEMBER 11,
2001. THE STRUCTURE IS TO COMMEMORATE AND
HONOR THESE LIVES AND THE SACRIFICE OF THE
FAMILIES AND THE FIRST RESPONDERS.

FUNDING THE MONUMENT
CAPITAL CAMPAIGN

GRANITE PLATE DONOR: $50,000
GRANITE PILLAR DONOR: $25,000
BENCH DONOR: $5,000 - $15,000

ALL DONATIONS OVER $5,000 WILL BE
COMMEMORATED ON A BRONZE PLAQUE LOCATED BY
THE MONUMENT

DONATIONS UNDER $5,000 CAN BE MADE VIA
GORIVERWALK.COM/DONATE

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com
www.GoRiverwalk.com

RENDERINGS OF 9/1l MONUMENT DESIGN AND RENDERING BY EDSA




Providing Comprehensive
Wealth Management

We believe your success should be
measured not just by your financial
well-being, but by how confident you
feel about your future. Our mission
is to help you reach your financial
goals through the development of a
wealth management plan based on
personalized, knowledgeable advice.

Together we’ll go far

Andrew Britton, CRC® Dianne Hill
Private Wealth Financial Advisor Wealth Management Senior Registered Client Relationship Associate
Managing Director — Investments dianne.hill@wellsfargo.com

PIM® Portfolio Manager
andrew.britton@wellsfargo.com

350 E. Las Olas Blvd., 19th Fl., Ft. Lauderdale, FL 33301
Office: 954-765-3977 « Fax:954-712-3749 - Toll-free: 1-800-347-3827

Investment and Insurance Products: » NOT FDIC Insured » NO Bank Guarantee » MAY Lose Value

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC, a registered broker-dealer and non-bank affiliate of Wells Fargo & Company.
©2011,2013, 2016 Wells Fargo Clearing Services, LLC. All rights reserved. CAR-1219-03049 IHA-6649596
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FORT LAUDERDALE’'S CITY MAGAZINE

Editor-in-Chief GENIA DUNCAN ELLIS
RIVERWALK FORT LAUDERDALE
genia@GoRiverwalk.com
(954) 468-1541, ext. 202

Executive Editor LYNN STOCK Publisher MARK BUDWIG
editor@GoRiverwalk.com S.MARK Graphics
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Bites and Sips Editor RENEEK. QUINN ~ CONTRIBUTORS
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Webmaster MIKE QUINN John Ropes, Kelly Skidmore, Phil Thomburg and
QuinnProQuo Karen Warfel

FEATURED WRITERS
Madelaine K. Boyer, Renée Quinn
and Lynn Stock

A publication of RIVERWALK FORT LAUDERDALE
888 East Las Olas Boulevard, Suite 210, Fort Lauderdale, FL 33301
Phone (954) 468-1541 ®  Fax (954) 468-1542
info@GoRiverwalk.com ® www.GoRiverwalk.com
www.Facebook.com/GoRiverwalkMagazine

CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.
o GO RIVERWALK FORT LAUDERDALE G @GORIVERWALK

€ RIVERWALK FORT LAUDERDALE @ GORIVERWALK
(©) @GORIVERWALK ) RIVERWALK TRUST
() @RIVERWALKFTL

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RIVERWALKFTL #GORIVERWALK #ONRIVERWALK

Riverwalk Fort Lauderdale, Inc. has been determined to be a 501 (c)(3) Charitable Not For Profit
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles.
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire
and connect residents, readers and leaders with the people, places, happenings and events that make
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2020. Riverwalk Fort
Lauderdale. All rights reserved. No part of Go Riverwalk August may be reproduced in any form by any
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics.
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2020.
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UnitedStates T1hree Great Reasons to Respond
Census 1. You count! Every person in the U.S. is required to respond.
2. Census data impacts community funding for the next 10 years.
3. Your answers are confidential and protected.

)
It’s Never B @

Been Easier « ) Mail back
my2020census.gov 1-844-330-2020 your form
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MOTIVATE « ACTIVATE * PARTICIPATE

RIVERWALK

FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS

President/CEQ

PATRICK A. HARRIS
Vice President/CO0

KIM SPELLACY
Director of Accounting

JILLIAN JACOBSON
Event Manager

JOANN SMITH
Parks Coordinator

RIVERWALK FORT LAUDERDALE

888 E. Las Olas Blvd, Suite 210
Fort Lauderdale, FL 33301

Phone (954) 468-1541
Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www. facebook.com/RiverwalkTrust

EXECUTIVE COMMITTEE

JOHN ROPES, CHAIR
Ropes Associates

LACEY BRISSON, Vice Chair
BB&T

MICKI SCAVONE, Treasurer
Carr Workplaces

KATIE DONAHUE, Secretary
The Riverside Hotel

JIM ELLIS, Past Chair
Ellis Diversified

BOARD OF DIRECTORS

HOWARD ELFMAN, At Large
The Agency

JEFF FALKANGER, At Large
FSMY

JAMES FERRIERO, At Large
First Life Financial

KARLA NELSON-THATCHER, At Large
Hotwire Communications

RICHARD RODRIGUEZ, At Large — Alternate
Centuric LLC

ADVISORY BOARD

LORI ADELSON, HR Law PRO

DAVID BECKEY, Seacoast Bank

ANDREW BRITTON, Wells Fargo Advisors

JOE EPPY, The Eppy Group

JIM FARRICK, Kunin Associates

ANN FOX-MANCUSQO, Richard J. Fox Foundation
MAXINE GOMEZ, Dry Tech

KENNY HART, The Restaurant People

JACQUI HARTNETT, Starmark

MICHELLE KLYMKO, Klymko Law & Title
MICHAEL KUBINSKI, ID Automotive

BRITT LANIER, Two Men and A Truck
MICHAEL MARSHALL, Gunster

BLAISE MCGINLEY, Architecture Consultant
MELISSA MILROQY, Galleria

MARGARETHE SORSENSEN, Makeup Artist
*BARBRA STERN, Law Offices of Barbra Stern
JEROME VOGEL, Vogel Law

BILL WALKER, Water Taxi of Fort Lauderdale

MARY ADAMS, The Employee Relations Group
*MARK BUDWIG, S. MARK Graphics
NECTARIA CHAKAS, Lochrie & Chakas, PA
ROGER CRAFT, Sunchase Group

*COURTNEY CRUSH, Crush Law

BOB DUGAN, EDSA

JILL GINSBERG, Ginsherg Shulman PL

TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVE HUDSON, Hudson Capital

NADIA LOCKE, E Sciences

*RENEE KORBEL QUINN, Spirited South Florida

ENRIQUE SANCHEZ, City of Fort Lauderdale Parks & Recreation
JACK SEILER, Seiler, Sautter, Zaden, Rimes & Wahlbrink

LISA SIEGEL, Beer Famous Group

TYLER SMILLIE, Bank of America Private Bank
PAUL WEINBERG, Keith & Associates

MIKE WEYMOUTH, The Las Olas Company

* Past Board Chair

MISSION STATEMENT

To be the catalyst in building and nurturing Riverwalk & the Riverwalk
District as a vibrant community connected by the New River.

Riverwalk Fort Lauderdale, Inc. has been determined to be a 501 (c)(3) Charitable Not For Profit
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.
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FROM THE DESK OF

7ola Keller

New policies To address customer concernst!
(refunds and cancellations sccepted)

To: Sales oraff

Pef: Offer period - July1st, 2020 ending Pec. 15T, 2020

T£ a customer purchased of special ordered a gown dnring
£ or @mcsﬂ from

+he offer period, (Bridal, mother o
2ola Keller for an event at a public venue Hhat was closed

Iy @ox/crvwncvﬁr mandate, i reduested, e customer will

receive a full refund.

We must be censitive 1o e concerns of our customers

especially due To Covid 19, it is part of service and what
built 2K nto one of the strongest ond wmost respected

brands n the comntry.

—

Zola Keller
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WNL;?::“ Selection of Special Occasion
OCKTAIL- BRIDAL » PAGZ:&

818 E. LAS OLAS BLVD
Purchase: |

* Off the rack
* Special Orders
* Custom made
;n measurement
ny style, color. '
‘ Sizes: 2 to 36
llnced. $595 to $7,500

]'l' L B I . L

ola K
eller.
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lASUAL - cO

| CK i
(OUTLET "
)% - 80% OFE j
|gested retail of

& 100's of

! her of gowns

Marments
0 to 26

Zola Kellers, .
Secnet Clost 2
DRESSY CASUAL - COCKTAIL - FORMAL

OUTLET
816 E. LAS OLAS BLVD.

cnos - aney OFF |

s Olas Blvd
£ - Fort La
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We Have Sold Over 217
Las Olas Grand Properties!

ASHLEY | $1,100,000
3 BEDROOM 3.5 BATH
Magnificent views of the New River. Expansive open floor plan. Foyer
entry, powder room, stone floors throughout, 2 large terraces, top of the
line appliances. Floor/ceiling impact windows, motorized sun shades &
luminettes. Expansive custom closets. Large separate laundry room in unit.

CHAMPAGNE | $985,000
2 BEDROOM 2.5 BATH
Panoramic views of river, intracoastal and ocean. Featuring marble
Jloors throughout, gourmet granite kitchen, top of the line appliances,
custom paint, light fixtures. Ready to move in.
PENDING SALE CHAMPAGNE
2 BEDROOM 2.5 BATH
Outstanding river, city and ocean views. Two large terraces, gourmet
kitchen, top of the line appliances, custom paint.
JUST SOLD ASHLEY - LANAI
3 BEDROOM 3.5 BATH
Have it all! Rarely available, over 1,000 sq. ft. of private outdoor living
spaces! River & city views, spacious interiors, expansive terrace and lanai
perfect for entertaining!

BRADFORD | $875,000
2 BEDROOM 2 BATH
Exceptional ocean, intracoastal and river views. Offered fully furnished
with exquisite custom pieces. The split bedroom floor plan features
wood flooring in the living areas, expansive terrace and breakfast nook
overlooking the river & ocean.

NIy A CHAMPAGNE | $849,000
2 BEDROOM 2.5 BATH
Outstanding direct river views from this flow through unit, 2 large terraces
offering east & west exposure. Extended lanai perfect for entertaining, wood floors
throughout, den converted into a built-in office, motorized window treatments.

#

AGENT-OWNED BROKERAGE
INDIVIDUAL SALES VOLUME
IN FORT LAUDERDALE
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JUST LISTED PARK | $1,695,000

3 BEDROOM 3.5 BATH

Prestine Park Model with stunning views of the river and custom interiors
by Steven G. Featuring marble floors with inlays, stacked stone walls,
customized lzghtmd motorized window treatments, built-wet bar, spa-

inspired baths, 4 terraces off bedrooms & living areas.

LEXINGTON | $849,000
2 BEDROOM 2.5 BATH
*Motivated seller* 30th floor, den/bonus room, flow through design with
2 balconies, split floor plan, private elevator entry, over 1800 sq ft of living
space, spacious gourmet kitchen, breakfast room with fabulous views, gorgeous
hardwood floors throughout, crystal chandeliers, & floor to ceiling windows.

JUST SOLD LEXINGTON

2 BEDROOM 2.5 BATH
Outstanding river views, private double door foyer entry. floor to ceiling
impact glass, gourmet kitchen, split floor plan, custom lighting, & much more.

SOHO | $529,000

SIS 2 BEDROOM 2 BATH

Best priced 2 bedroom 2 bath unit in the building! High floor with east

Jacing exposure, tile floors throughout, gourmet kitchen, split bedroom
plan, floor to ceiling windows, freshly painted and ready to move in.

NIL gty 5o 2 BEDROOM+DEN | 3 BATH

Brand new luxurious Las Olas unit for lease! Over 1800 sq. ft. of wrap around
terrace space overlooking the river, park, pool and city. Porcelain flooring.




JOHN D'ANGELO | WWW.DANGELOREALTY.COM | 954.463.9881

WE HAVE SOLD OVER 1200 LAS OLAS CONDOS!
Call us today to schedule a showing or list your property!

s

FISINAEY 5. 3 BEDROOM 2 BATH | $669,000
Fantastic views of the ocean, river & city from this very large 3 bedroom, 2
bath with over 1,790+ sq. ft., granite counters and stainless steel appliances.

PENDING SALE 3 BEDROOM 2 BATH
Recently updated, new kitchen, new stainless steel appliances, beautiful
quartz countertops, upgraded showers and much more.

MUINAEYISA 2 BEDROOM 2 BATH | $310,000
Best priced 2 bedroom unit in the building. Split bedroom floor plan,
gourmet kitchen with stainless steel appliances and granite tops.

Sl

FISINEEY A 2 BEDROOM | 2 BATH | $399,000
High floor unit with stunning views of the river, split
bedroom floor plan, large balcony and tile floors.

NS AR5 2 BEDROOM | 2 BATH | $365,000
Views, views, views from both balconies of Sailboat Bend and
the river, Aventura & Miami, full south facing apartment with

tile in living areas, granite counter tops, Italian cabinetry.

JUST SOLD 2 BEDROOM | 2 BATH
Fully furnished with gorgeous modern furnishings. Views, views,
views from both balconies of sailboat bend and the river, Aventura and
Miami, full south facing apartment with limestone and wood floors.

2 BEDROOM | 2 BATH | $350,000
Turn key impeccable unit. 2 Balconies with great views, open Ritchen,
Italian cabinetry, S/S appliances, and much more.

1 BEDROOM | 1 BATH | $329,000
South exposure with cherry hardwood floors, Italian gourmet kitchen,
water views from the balcony.

1 BEDROOM | 1 BATH | $317,500
Fully furnished. Everything brand new! Spacious 1 bedroom unit with gourmet
kitchen and river views from the terrace, turnkey & ready to move in!

PENDING SALE 1BEDROOM | 1 BATH
18th floor, unobstructed views of the New River and downtown, ourmet
kitchen, stainless steel appliances, spacious balcony and more.

e

PENDING SALE MOONGLOW
High floor, east facing 2 bedroom 2 bath split bedroom plan with city,
river & ocean views. Wood floors throughout, custom closets & doors,
open gourmet kitchen, S/S appliances and custom window treatments.

JUST SOLD SEAVIEW
Beautifully upgraded 19th floor Seaview Model with porcelain floors,
stainless steel appliances and custom window treatments and closets.

[LOA:50e o STARDUST | $582,900
Open & bright! East facing 29th floor with outstanding river, ocean and
city views from this 2 bedroom 2 bath split bedroom plan with extended
balcony, floor to ceiling windows, wood flooring & built in closets.
PENDING SALE STARDUST
East facing 2 bedroom 2 bath split bedroom plan w/ elevated 10ft ceilings,

floor to ceiling windows in every room, wood & tile floors, upgraded
kitchen w/ stainless steel appliances and granite counter tops.

SKYVIEW | $469,000

High floor 2 Bedroom 2 Bathroom split bedroom floor plan, open kitchen,
tile and wood floors throughout. Covered garage parking.
PENDING SALE SKYVIEW
Best priced 2 bedroom, 2 bath in the building. Pool, river & city views from
the balcony. Open kitchen, stainless steel appliances and more.

SUNGARDEN | $369,999
Upgraded 1 bedroom 1 bath residence offering fabulous views of the New
River/city/sunsets. 24x24 Saturnia marble floors throughout, gourmet
kitchen, floor to ceiling windows, large balcony, motorized shades.

72350
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SAN MARCO | $529,000
2 BEDROOM 2 BATH
High floor split bedroom floor plan with wood floors throughout, large
master with walk-in closet, private guest suite, gourmet kitchen, and
extended terrace with city views.
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BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

THE DEMOGRAPHICS

OUR NEIGHBORS IN DOWNTOWN FORT LAUDERDALE

of approximately 184,000 people and the

Downtown houses around 4,200 of those
residents. The racial diversity of our Downtown is
listed at 65 percent White, 17 percent Hispanic, 14
percent African-American and 2 percent Asian.

Many of the Downtown Fort Lauderdale
inhabitants are millennials (ages 24 to 39), tallying
around 33 percent of the downtown population,
according to statisticalatlas.com. This younger
demographic has partially driven the large boom in
multifamily urban development in the area. Many
new developments have been constructed or are in
the works that cater to the younger demographic with
social-centered apartments starting in the 500 square
foot range, making downtown living more affordable.
A few examples are Society Las Olas, Laureat, and 4
West Las Olas.

There are also a large number of baby boomers
and retirees looking to escape the cold weather and
high taxes of their residing Northeast states, such as
New York.

There are many other positives that are drawing
all ages of demographics to the Fort Lauderdale/
Downtown/Riverwalk area:

The city of Fort Lauderdale has a population

GORIVERWALK.COM
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Growing Tech Hub

Technology professionals are in high demand in Fort
Lauderdale, which is consistently attracting leading
technology businesses.

Glohal Business Hub

Many companies doing business with Latin America
and the Caribbean are choosing Fort Lauderdale as their
headquarters, due to its proximity to these countries.

Transportation

Fort Lauderdale’s Downtown is centrally located and
minutes to one of the largest and best rated international
airports in the country. The Fort Lauderdale / Hollywood
International Airport (rated No. 3 Best in the U.S. by Wall
Street Journal) is conveniently located in the middle of the
south Florida tri-county area, which is also being serviced by
Brightline - Virgin Trains USA, connecting the downtowns
of Miami, Fort Lauderdale and West Palm Beach (soon to add
connections to Boca Raton and Orlando), and minutes from
Port Everglades, the third busiest cruise port in the world.

Weather, Lifestyle and the Riverwalk

The average temperature in Fort Lauderdale in the
winter is 77 degrees, with 89 as the average in summer,
allowing residents an active outdoor lifestyle with activities
including fishing, boating, bicycling and scuba diving. ®

PHOTO BY JASON LEIDY
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MANAGING PARTNER

2929 EAST COMMERCIAL BOULEVARD, PENTHOUSE D FORT LAUDERDALE, FLORIDA 33308
954-202-9770 954-202-9777 FAX
THART(@R3ACCOUNTING.COM WWW.R3ACCOUNTING.COM

the Couzens Group m
(N

DELIVERING SUPERIOR OUTCOMES IN REAL ESTATE GuiLD

We handle the details so you can think
about the big picture.

Strategic and grounded in a

comprehensive understanding of the

South Florida markets we serve, our

“customer first and always”, data

driven, technology enabled approach
- delivers results time and again.

For Single _Ifamil-y or Condominium,
i contact us today so.that we can help
you find that pa{rfect property.

feaans

The @ Douglasl:llimari

REAL ESTATE

elliman.com/florida

CHRISTOPHER N. COUZENS | M: 954.999.7598 | christopher.couzens@elliman.com | thecouzensgroup.com

1111 LINCOLN RD, MIAMI BEACH, FL 33139. 305.695.6300 © 2020 DOUGLAS ELLIMAN REAL ESTATE. ALL MATERIAL PRESENTED HEREIN IS INTENDED FOR INFORMATION PURPOSES ONLY. WHILE, THIS INFORMATION IS
BELIEVED TO BE CORRECT, IT IS REPRESENTED SUBJECT TO ERRORS, OMISSIONS, CHANGES OR WITHDRAWAL WITHOUT NOTICE. ALL PROPERTY INFORMATION, INCLUDING, BUT NOT LIMITED TO SQUARE FOOTAGE, ROOM COUNT,
NUMBER OF BEDROOMS AND THE SCHOOL DISTRICT IN PROPERTY LISTINGS SHOULD BE VERIFIED BY YOUR OWN ATTORNEY, ARCHITECT OR ZONING EXPERT. EQUAL HOUSING OPPORTUNITY. =

GORIVERWALK.COM - AUGUST 2020 11




ALONG THE WALK
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BY GENIA DUNCAN ELLIS

President/CEQ
Riverwalk Fort Lauderdale

WE'RE ALL IN THIS TOGETHER

FOLLOW THE RULES ... WEAR A FACE MASK

continue to strive to deliver our mission and remain

open.

Certainly, events are some of the obvious ways
that most charities raise funds to cover their costs and
move their mission forward. Currently, hosting events is
not an option and does impact budgets and bottom lines
for many of us. We remain hopeful that the community
will continue to support charities as they want to be
viable when the solution to this challenge arrives.

Take a moment to enjoy the virtual options that are
being provided by these groups to learn about history,
see modern art, participate in science, see a play, design
a project, or support local businesses through online
challenges and virtual events.

tke all our partners in the not-for-profit world, we

) (@) CITY OF FORT LAUDERDALE

V" |/ FACE MASK

D&’S AND DON'TS

Wash your hands with Make sure mask
soap and water before covers your mouth,
applying the mask. nose, and chin,

>

Don't leave your nose
or mouth uncovered.

Virtual concerts, wine tastings, listen-and-learn
programs abound and offer a social side to the current
confinement. Zoom, Teams, Skype and webinars
have become the new platforms for meetings and
communication, but they also have become a part of a
system that includes YouTube and others to listen and
learn and participate.

Businesses continue to remain open and look for
opportunities to provide services and sales. Restaurants
look for innovative ways to comply with the ever-
changing guidelines and deliver quality food while
retaining employees and meeting their standing
obligations.

How do we as the public help move the needle in the
right direction? We comply.

In these changing times, we are
inundated with facts - coming from many
sources — all trying to encourage us to be
safe. Statistics don’t lie but how they are
presented can sometimes tell a different
story. We encourage you to always do
your research, gather all the facts and then
make an informed decision. We know that
businesses are struggling and reinventing
themselves to remain alive.

Being nimble in this time is one of
the keys to survival. Property owners,
landlords, business owners and residents
are looking for ways to retain a semblance
of order, remain open, support their
employees and provide a quality product.

The public has an equal obligation to
follow the rules, respect the challenges of
the business and remain safe. The spread
of this virus continues with frightening
numbers and the medical community
continues to learn as it wages its battle to
find solutions. Follow the County and City
directives. Be a part of the solution - not a
part of the problem.

S

Change your mask Dispose of your mask Don't wear mask ;
aftar B ot of e property in & bin and e Lastly, Riverwalk Fort Lauderdale has
time, or if wet or soiled.  wash your hands with your vehicle, offered drive-in movies with FLIFF, a
soap and water. But wear a mask Burger Battle online and as well as an Ice

when out in public.

H yims vl B hit poibboaiams o i sliavssle beimat plases coll %54 170 4755 o0 o ety

Cream Challenge. Watch for what is yet to
come ... we are creating ways to support
our local businesses as they have supported

12 AUGUST 2020 - GORIVERWALK.COM

us helps is all survive! @

IMAGE PROVIDED BY THE CITY OF FORT LAUDERDALE



RIVERWALK MEMBERSHIP

TRUSTEE MEMBER

KEYNA [:[]RY Members of Riverwalk Fort Lauderdale
PUBLIC AFFAIRS CONSULTANTS INC. express their support and join us in our
mission of building a vibrant community.
Riverwalk supports Downtown’s diverse,
mixed-use community of arts and
entertainment establishments along with
business, residential, judicial, educational,
and marine interests.

© Iam the president of Public Affairs Consultants Inc. The
firm was founded in Fort Lauderdale in the early 1970s by
my husband and business partner, Jack Cory, and moved to
Tallahassee in the mid-1980s in order to be closer to the state capital. Although we
are based in Tallahassee, we still have clients in South Florida. Under normal times
we are in South Florida every month vising clients, members of the legislature, local
government officials and friends. TO JOIN, VISIT

With more than 30 years of legislative experience, I am known in the capital as WWW.GORIVERWALK.COM/MEMBERSHIP

a consensus and coalition builder. My considerable expertise in business issues as w E I.c 0 M E
well as environmental, transportation, telecommunications, agriculture, water, and

representing local government have allowed my career and client base to expand. NEW AND RETURNING MEMBERS

As a member of the Florida Society of Association Executives, [ was the EXECUTIVE
Associate Member of the Year in 2001 and am the past chair of the Florida
Society of Association Executives Foundation. My experience in governmental Roger Craft
affairs representation for associations is extremely unique as I am one of Florida’s Sunchase Group
only consultants who designs and implements legislative programs for many
associations, both small and large. TRUSTEE

Florida may have one or more special legislative sessions this year, so it is
important that business, local governments and not-for-profits have representation Brittney Eller
before the Florida Legislature and state agencies.

We believe the Riverwalk in Fort Lauderdale is an important part of the INDIVIDUAL

community and that is why we joined.
Joan Drazen

™ ‘ TRUSTEE MEMBER Jim Hammond
HEATHER HAVERICAK Dennis Stefanacci

BROWARD HEALTH MEDICAL CENTER Cackery Tittle

‘ © As the chief executive officer of Broward Health Medical Jerry Vogel
Center, I strive to be a passionate and respected leader. As CEO,
oversee the overall administration and management of the 716-
bed acute care hospital, trauma center and related operations.

Before being appointed CEO in August 2019, I most recently served as the
hospital’s interim chief executive officer. Prior to that, I held the positions of chief
operating officer, associate vice president of strategic and administrative services,
regional director of the hospital’s strategic service lines, and nurse manager of the
Pediatric Oncology and Sickle Cell Transition Program and Pediatric Palliative Care.

I'am a registered nurse in the State of Florida with a bachelor of science degree in
nursing from Florida International University and a master of science in nursing
administration from Indiana State University. I am a fellow of the American College
of Healthcare Executives and a certified pediatric oncology nurse. My professional
affiliations include the Association of Healthcare Executives and I serve on the boards
of the South Florida American Heart Association and the Greater Fort Lauderdale
Chamber of Commerce. Being involved in our community is important to me, and
has been since childhood, which is one reason I joined Riverwalk.

Outside of work and my other professional obligations, I enjoy spending time with
my husband Scott and two beautiful children Owen and Norah. Exercising and
staying physically healthy are important and I start every day off early at 5:15 a.m.,
with an F45 training session.

GORIVERWALK.COM - AUGUST 2020 13
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RIVERWALK ICE CREAM CHALLENGE

In recognition of National Ice Cream Month, the Riverwalk
team held the virtual Ice Cream Challenge during July. Fort
Lauderdale’s top restaurants and ice cream parlors went all
out in a tub-to-tub fight for the title of Fan Favorite with their
dairy and non-dairy delights. Ice cream aficionados voted for
their favorite dairy creations in an online poll and at the end
of the month, the restaurant or parlor with the most votes
gets eternal bragging rights of having the best ice cream in
Fort Lauderdale for 2020. Even as businesses begin reopening

KilwAns
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MICHELLE HEISER ©
WEEK 2 “SWEET SELECTION ™ PREE WiNER

w

Michelle Heiser

Tim Heiser

during the COVID-19 pandemic, many are still struggling to
attract customers. The Riverwalk Ice Cream Challenge strives
to drive customers to local restaurants and ice cream parlors
while having a little fun in the process.

After ordering their tasty treat, aficionados were encouraged
to say “sweet” and take a selfie with their creamy craving before
it melted. When they posted these photos to the Riverwalk
Ice Cream Challenge Facebook group, they could have been
selected for the weekly “Sweet Selection” and receive a prize.
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FORT LAUDERDALE
BEACH RESORT

WHERE THE
BEACH MEETS

FORTLAUDERDALEBEACHRESORT.HILTON.COM
954.414.2222

505 NORTH FORT LAUDERDALE BEACH BOULEVARD
FORT LAUDERDALE, FLORIDA 33304
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BY VICE MAYOR STEVEN GLASSMAN
City of Fort Lauderdale

BEACH PROJECTS SWIMMING ALONG NICELY!

AQUATIC CENTER AND LAS OLAS MARINA MOVING FULL STEAM AHEAD

on major capital improvement projects throughout

our City. Two initiatives continuing to make
progress are the Aquatic Center renovation and the Las
Olas Marina project on Fort Lauderdale Beach.

Originally constructed in 1965, the Aquatic Center
boasts over half a century of swimming history,
including being the site of 10 world records. The current
renovation project is designed to restore its former glory,
by enabling the complex to once again attract national
and international championship events and recapture its
standing as one of world’s top facilities for swimming,
diving, and training.

To help achieve this goal, the City Commission
recently approved funding for enhancements to the
project that include constructing the world’s first
27-meter permanent dive tower, featuring a full
complement of springboards and nine platform levels
(1M, 3M, 5M, 7.5M, 10M, 15M, 20M, 24M and 27M).
We also agreed to move forward with the design and
construction of a new, two-story south building that
will include locker rooms, restrooms, a weight room,
administrative support space, meeting rooms, first aid
stations, timing rooms and other associated amenities.
Additionally, the Commission gave the go-ahead to
add a north observation deck to the project that will

The COVID-19 pandemic has not slowed down work

Aquatic Center Conceptual Rendering
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include 2,800 square feet of public viewing space, an
elevator and stair tower, decorative lighting, exterior
architectural cladding, and decorative railings.

Significant progress is being made on this landmark
project. Crews have successfully completed the Aquatic
Center’s deep foundation system, which included
installing a series of concrete cylinders (called augercast
piles) that are drilled 60 feet into the ground to support
the pools, pool deck, dive well and buildings. The floor
and walls of the competition pool have been poured,
and a waterproof seal has been installed in the dive
pool. Commercial divers worked 20 feet underwater to
construct the seal, which required 1,200 cubic yards of
concrete, 136 cement trucks, and two boom lifts to track
and monitor the placement of the concrete.

The next phase of the project will focus on
coordinating concrete pours for the floor and walls
of the dive well and for a large surge tank to regulate
water levels in the competition pool. In the coming
weeks, work will also begin on the Aquatic Center’s new
grandstand, bleachers, and concession areas.

Upon completion, this game-changing project will
redefine the beach for generations and restore our rightful
position atop the world of swimming and diving.

A second major initiative moving forward on the
beach is the new Las Olas Marina. Earlier this summer,

Aquatic Center Aerial of Construction Progress
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Mayor Trantalis and I welcomed U.S. Secretary of the
Interior David Bernhardt to town and provided him
with an overview of the project.

Plans for the new Las Olas Marina include 7,000
linear feet of dockage, a three-story 24,000 square-foot
marine services building with a casual restaurant, ship
store and office space, along with a gym, swimming
pool and outdoor patio. The marina will also feature
a two-story 11,000 square foot upscale waterfront
restaurant with outdoor dining areas offering
spectacular views of the Intracoastal Waterway.

The $70 million project, which will be built, paid
for and operated by Suntex Marinas through a public/
private partnership agreement with the City, recently
received approval for a $1.1 million matching federal
grant through the Boating Infrastructure Grant
Program (BIGP). Funded by the U.S. Fish and Wildlife
Service, the BIGP is a nationally competitive grant
program that provides federal dollars to construct,
renovate and maintain boating infrastructure facilities
for transient recreational vessels 26 feet or longer.

During his visit, Secretary Bernhardt talked about the
importance of providing federal support for projects
like the Las Olas Marina that strive to achieve a balance
to meet the needs of outdoor marine recreation,
prosperity of the local economy, and protection of the
natural environment. He also mentioned the possibility
of federal funding to assist local communities with
efforts to clean and protect local waterways.
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The Las Olas Marina is projected to create more
than 650 jobs during construction and 1,110 full-time
equivalent jobs. The project is expected to generate
$221 million in annual economic impact, $6 million
in annual state and local tax revenue, and $446,000 in
annual real estate property tax revenue.

Since obtaining site plan approval from the City
Commission, developers of the Las Olas Marina
have been working closely with staff and regulatory
agencies including the Broward County Environmental
Protection and Growth Management Department,
the Florida Department of Environmental Protection,
and the U.S. Army Corps of Engineers to secure the
necessary permits to begin construction. As part of
the permitting process, an extensive environmental
assessment has been completed on the upland
and submerged portions of the property, riparian
boundaries have been established and additional
analysis and data collection have been conducted
and submitted to the appropriate agencies. Permit
applications are now being reviewed at the local and
state level, with final approval expected this fall.

Pending permit approvals, construction of the Las
Olas Marina is expected to begin during the fourth
quarter, and is estimated to take 18 months to complete.

We look forward to breaking ground on this signature
project that will enhance Fort Lauderdale’s position as
the “Yachting Capital of the World.” @
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DOWNTOWN DEVELOPMENT

BY JENNI MOREJON

President/CEO
Downtown Development Authority

DOWNTOWN FTL'S NEXT NORMAL

WHAT WILL WE WANT IN A POST-COVID CITY?

would never work or live in an office building

above 10 stories in New York City. Yet, 35 out of
the tallest 50 buildings in Manhattan were built after
that tragic day in our nation’s history, and all are over
750 feet tall. We remember, we learn, we improve, but
we don’t stop.

During this once-in-a-lifetime pandemic, we are
bound to think that cities, business and life as we
know it are permanently changed; and it very well
may be. So, if that’s the case, how do we improve our
communities, the buildings we build, the spaces we
design, the ways we live?

Will COVID mean the end of the open office floor
plan in tall office buildings accessible only by elevator?
Will working and teaching from home mean people
need more space and sprawling suburban campuses
and cul-de-sac gated communities become popular
again? Will we go back to shopping in malls, eating in
food halls, and enjoying live concerts and shows?

Most likely yes, but the answers are not clear just
yet. As history shows, we are a resilient and creative
human race, constantly being pushed to evolve crisis
after crisis. Think of how Florida building codes
improved after Hurricane Andrew destroyed more
than 25,000 homes.

Reprioritizing investments may be the most
beneficial and important outcome of our current

After 9/11, news reports quoted many who said they
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situation. Perhaps new office buildings have outdoor
meeting rooms, balconies that allow tower occupants
some fresh air, and elegant, open stairs for easy — and
healthy — movement between floors.

Technology will surely continue to lead the way for
innovation, with smart building monitoring systems
constantly checking people’s temperatures while
measuring the amount of allergens and pollutants in
the air.

Our streets and sidewalks will need to be designed
for maximum flow of pedestrians, shoppers and
diners. No longer will the menial five- or seven-foot
walkway width be acceptable. In areas where adding
more sidewalk width comes at the expense of limiting
or removing vehicular access, drivers will just have to
take new routes. Cities all over the globe are trading
travel lanes for spaces to bike, eat, exercise and
socialize with distance.

We’ve long talked about focusing on the triple
bottom line: profit, people and planet. As we continue
to build a great city and Downtown considering what
we’ve learned through COVID, let’s evolve that mantra
into a renewed focus on the mental, physical and social
well-being of our communities and our people. Let’s
build this place even better than before. ®

New River Master
Plan 2008

RENDERING PROVIDED BY DOWNTOWN DEVELOPMENT AUTHORITY
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PARKS AND RECREATION

BY PHIL THORNBURG

Director, Fort Lauderdale
Parks and Recreation Department

VIRTUAL RECREATION GENTER

LEARN TO DRAW, WHIP UP A NEW DISH OR DANCE AWAY

knew it. The pandemic had the power to shut

down businesses, close schools and force all of
us to commit to an isolated lifestyle. We had to find
ways to connect through “social distancing” and
“virtual reality.” Zoom and Cisco WebEx soon became
household names. Suddenly, children could no longer
partake in art classes at the local community center. The
ability to have dinner at a restaurant was replaced with
having to cook from home.

The City of Fort Lauderdale Parks and Recreation

Department understands the power of parks more
than anyone. Many studies have shown that access to
parks and green spaces boosts mental health, promotes
physical activity and active play and fosters a sense of
togetherness and community. During this time of social
distancing, the Parks and Recreation Department is

The month of March changed the world as we
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providing virtual recreation opportunities for you and
your families. The Virtual Recreation Center offers
free, fun and educational activities and resources for all
ages. Our weekly schedule includes several live virtual
wellness classes held by our very own instructors.

Drawing and Painting

Missing out on your art and culture fix? Each
Wednesday we host Sketching and Drawing for Kids
from 3:30 to 4:30 p.m. D] Chery teaches a group of
excited school-aged children how to draw birds, trees
and oceans. On Fridays, Chery also instructs Acrylic
Painting for adults from 3:30 to 4:30 p.m.

Cooking with Chef Stephen

If you'd like to learn how to make the best Greek
salad or restaurant-style steak, then join our group on
Tuesday nights for Cooking with Chef Stephen. Chef
Stephen will give you a behind-the-scenes look into how
to prepare dinner like a pro. For this class, you can sit
back and watch professional chef Dario Stephen and ask
questions along the way, or you can choose to receive the
recipe card a few days before class so you can shop for the
ingredients and virtually cook alongside Chef Stephen.

Yoga

Exercise has suffered a hardship. When gyms and
other fitness facilities had to close, we worked quickly
to add virtual classes. Yvonne Colon, a certified yoga
instructor, guides participants through yoga techniques
like downward dog and ends each class with a heartfelt,
“Namaste.” These yoga classes are offered at various
times on Monday, Wednesday, Friday and Saturday.

Dance

Prefer to dance your calories away? Kathy Clarke
teaches Urban Line Dancing on Thursday and Saturday
while Kathy Fointane expertly shows participants
Zumba moves that will have you sweating to salsa,
merengue, and reggae beats.

Our Virtual Recreation Center offers you the
opportunity to participate in a live class for free, ask the
instructors questions directly, and get answers in real-
time. You can also try new classes and learn something
new without feeling judged or self-conscious since you
are in the comfort of your own home. All of these things
help us foster community in our new virtual world!

If you're interested in signing up for a class, please
visit www.fortlauderdale.gov/recreation. ®

PHOTOS PROVIDED BY CITY OF FORT LAUDERDALE PARKS AND RECREATION DEPARTMENT



FALL VIRTUAL CLASSES BEGIN SEPTEMBER 9

SING' DANCE! ACT' LEAR N

VOTED FAVORITE ARTS PROGRAM IN 2018, 2019 & 2020

The Broward Center for the Performing Arts offers classes, workshops and
special programs for PRESCHOOLERS, KIDS, TEENS and ADULTS.

BrRoWARD CENTER BrowardCenter.org/Classes
a FOR THE PERFORMING ARTS 954.414.6904

EDUCATION PROGRAMS registrar@browardcenter.org

- here to serve, here to stay!
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President
and CEO

4301 North Federal Highway
Oakland Park, Florida 33308
(954) 491-7788
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NATIONAL BANK

www.americannationalbank.com Member FDIC i
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BY KAREN WARFEL

City of Fort Lauderdale
Transportation Planning Manager

YOUR PENNY AT WORK

MOVING PEOPLE INTO THE FUTURE

is very costly and finding the necessary funding to

make transformative change, or even any change, is
a challenge. There is a constant struggle competing for
funds that have limits and restrictions, with most funds
being dedicated to highways. But in the transportation
world, we do see regions that have transformed
successfully and many of those examples are because of
an extra penny added to their sales tax.

In 2018, voters of Broward County joined this
movement and approved the Penny For Transportation
initiative that added a penny to the sales tax that is
dedicated to transportation improvements. Goals of
the initiative include alleviating traffic congestion
and improving multimodal connectivity and options.
Opver the past two years, the public facing side has been
quiet, but in the background, staff of municipalities,
Broward County and Broward Metropolitan Planning
Organization have been working hard to get to where
we are at today ... ready to start work transforming our
transportation system.

In June, the Broward County Commission approved
funding for the very first cycle of municipal-requested
projects. The action funds 97 municipal capital projects
equaling $65.7 million and 40 municipal rehabilitation and
maintenance (R&M) projects equaling $55.5 million for a
total of $121.2 million to municipalities, in addition to $19.2
million for funding of 18 municipal Community Shuttles.
These surtax-funded projects will also help stimulate our
local economy during these challenging times.

Fort Lauderdale was approved for nine projects in
the first year of Surtax implementation, totaling nearly
$9.5 million. The first major construction project is
Northwest 15th Avenue from Sunrise Boulevard to Mills

Creating significant change in a transportation system

Pond Park. This project was identified as a priority in
the City’s Connecting the Blocks Transportation Plan,
will improve safety for all users, and includes creating
a wide shared use path on the west side of the street
for bicyclists and pedestrians, landscaping to shade
the path, pedestrian lighting and upgraded roadway
lighting, traffic calming and crosswalks.

A one-way pairs feasibility study is also being funded
to look at Andrews Avenue and Third Avenue in
downtown Fort Lauderdale in a different way to improve
vehicle flow as well as provide space for transit and
multimodal accommodations. There is also a program
to focus on sidewalks to fill gaps in connectivity as well
as repair damage. In the first year, the focus will be on
the areas of most significant concentrations of damage,
and outstanding neighbor requests for sidewalks.

The funding of R&M projects is an important element
of the Penny for Transportation program, especially in
this year of difficult financial times. The City was awarded
funding for four R&M projects, including bridge repairs
and roadway resurfacing that will allow projects that
were scheduled for construction to move forward while
removing the financial burden from the City.

Our county is about to embark on very exciting and
innovative times for transportation. Join us on our
journey, dream big, be bold and together we can make
it a reality. Without a vision, we will go nowhere. But
with a vision, we can continue to make progress no
matter how long it may take. I often think what it took
to create some of the transportation systems we have,
building railroads and highways. They were hard and
transformative. Let’s make that type of change again.
Join us in creating our next Transportation Master Plan
kicking off in August. @

Broughf to you by the Penny for Transportation
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For more information,
call Riverwalk at (954) 468-1541
or email bricks@goriverwalk.com.

Visit www.GoRiverwalk.com

TO ABETTER
COMMUNITY
WHILE
CELEBRATING
LOVED ONES!

Commemorate your
loved one with a brick
along Fort Lauderdale’s
Riverwalk. Signature
Bricks are available for
any occasion and make
perfect gifts. Bricks

are installed once a
month, so order yours
today! Gift certificates
available.
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CULTURALLY SPEAKING

BY PHILLIP DUNLAP

Director,
Broward Cultural Division

MAINTAINING A STRONG FOUNDATION FOR ARTS IN OUR COMMUNITY

REPORTS SHOW $21 MILLION IMPACT TO BROWARD’S ARTS AND CULTURE SECTOR

he impact of COVID-19 on Broward County’s arts
and culture community. As we collect and analyze

vast amounts of data, we are sharing our findings with
our various stakeholders, and using this new knowledge
to inform our strategy as we move forward. We began
tracking the economic impact of COVID-19 on cultural
organizations in March, and the numbers, as one would
expect, are troubling.

At the time of print, our arts and culture organizations
reported more than $21 million in lost income and
additional expenses related to the pandemic in the
months March through May. Making up that total are
losses related to venue closures (more than $14 million),
revenue loss from cancellations (more than $5 million)
and additional expenses as a result of the pandemic (more
than $1 million.) Also, in these two and half months,
Broward organizations have reported a loss of more than
600,000 visitors.

The impact also trickles down to the people who make
these institutions what they are. As entire seasons are
cancelled, artists, musicians, stagehands, ticket takers
and many others have lost their jobs, or have been
furloughed. From March through May, arts and culture

The Cultural Division has been working to quantify
t

MAINTAIN
6 FEET OF
DISTANCE

Dosigrod b artst Sophanie Cuningha forh Broward Culrol Diision

AL
6 FEET OF
DISTANCE

organizations reported more than 800 furloughed jobs
and nearly 200 jobs that have been eliminated. What
remains at many institutions are core staff to keep

the organizations functioning as they try and retain
their donor bases and keep audiences engaged in an
environment when traditional programming options are
mostly unavailable.

Just as vital during a healthy economic climate is the
critical need for arts advocacy. Thanks to unanimous
support from the Broward County Board of County
Commissioners, the Cultural Division was able to
award nearly $500,000 to 38 local arts and culture
organizations through an emergency, supplemental
grant program using funds from sales of the Florida
State Arts license plates. An additional $6 million of
federal stimulus dollars has also been distributed to
Broward-based cultural organizations through the
CARES Act, as reported by the institutions.

As the situation continues to evolve, it is increasingly
evident that we must work together to strategize our
response. Getting through this pandemic will take
involvement from the philanthropic, government and
business sectors to strengthen Broward’s diverse arts
community and ensure that it thrives into the future. @

WEAR A
MASK

Desiged by arist S Curningh forhe Browerd uburlDivision

ARTWORK BY STEPHANIE CUNNINGHAM

Broward Cultural Division commissioned local artists to create unique social distancing signage to be used throughout county parks and other public locations.
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VIRTUAL
RECREATION
CENTER

W City of Fort Lauderdale

We understand the power of parks and recreation more than anyone.
During this time of social distancing, we will be providing virtual
recreation opportunities for you and your families.

We encourage you to visit our Virtual Recreation Center at
www.fortlauderdale.gov/recreation. There you will find free, fun, and
educational activities and resources for all ages. Visit as often as you
like or follow us on our social media channels for a variety of free
instructor-led classes, at-home activities, updates, and ideas to keep
you and your loved ones healthy, entertained, and informed.

www.fortlauderdale.gov/recreation flv]o]o

@playlauderdale
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BY DAN LINDBLADE

President/CEQ,
Greater Fort Lauderdale Chamber of Commerce

LESSONS TO PONDER

IN THE ERA OF COVID-19, SCHOOL STILL MATTERS

t seems like yesterday when few of us gave much thought
about the start of school. A new school year marked the
end of summer and the opportunity for students aged
5 on up to learn new subjects and make new friends. All
parents had to do was to make sure their youngsters were
ready for another academic year.

That was then; this is now.

As COVID-19 continues to run unabated in our state,
Florida Education Commissioner Richard Corcoran
ordered public schools to reopen in August and offer
“the full panoply of services,” which will be far different
than the ones students and families enjoyed before the
virus. The reopening will provide families with a choice:
send their kids to schools five days a week, let them learn
from home remotely, or allow them to attend schools
on a part-time basis while practicing distance learning
from home. College students attending Broward College,
Florida Atlantic University and Nova Southeastern
University will face similar choices as administrators in
higher education, like their K-12 counterparts, convert
existing classrooms, laboratories, libraries and office
space to safely accommodate students, faculty and
support staff.

The mix of in-school and remote learning presents
new challenges in scheduling and use of school
resources. For the business community, non-profit
organizations and state and local governments, the
new normal of educating future generations initially
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may be problematic but shouldn’t be insurmountable.
Schools are the starting point of active and informed
citizens knowledgeable enough to work, create and lead
our society. They produce the workforce that fuels our
economy and more importantly our way of life.

Unfortunately, thanks to the virus, parents and
students are growing anxious as classes are about to
restart. A recent National Parents Union poll found that
67 percent of parents support keeping schools closed
until officials are certain that re-opening won’t cause a
health risk. At the other end of the spectrum, a recent
Gallup poll found a slight majority of parents prefer
their children return to full-time in-person schooling.

With the number of confirmed cases exceeding 20,000
in Broward County, no one is sure what to expect. Is
distance learning a reliable alternative to daily school
attendance? What will social distancing in schools look
like? How will athletics and extracurricular activities
occur during the pandemic? Will new sanitation
procedures and social distancing policies instill
confidence that school classrooms are indeed safe?

It's not like we’re getting much help from the virus.
Florida remains one of the nation’s COVID-19 hotspots,
and medical experts see little slowdown in the outbreak,
particularly in heavy-populated South Florida where
efforts to reopen have been followed by a jump in
confirmed novel coronavirus cases. The recent increase
isn’t sitting well with teachers, either. Some have
expressed reservations about returning
to the classroom during the pandemic.
At the moment, school officials are
stressing “flexibility,” preparing to pivot
to distance learning if the pandemic
takes an even greater turn for the worse.

The hope here is that our schools
somehow prevail. Education matters.
After weeks of sheltering in place, it
didn’t take long for parents stuck at
home to realize the importance of
teachers and the daily challenges they
face in educating our children. If there
is ever a time for our community to re-
evaluate and reconsider what resources
are needed to make our public schools
and higher education work better, now
is that time @

PHOTO PROVIDED BY FREEPIK



MARINE INDUSTRIES

N

!
BY PHIL PURCELL

CEO/President, Marine Industries Association of South Florida
Writer Kelly Skidmore

PHOTO BY JASON LEIDY

WHO IS MOVING TO FORT LAUDERDALE?

HERE'S THE SCUTTLEBUTT ON THE CITY’S TOP ECONOMIC DRIVER

has certainly evolved over the years and it is likely

to continue to do so, but one thing we know we
can count on is that about 5 percent of the people who
do move here will be boaters.

In 2018, the U.S. Bureau of Economic Analysis
estimated that outdoor recreation equates to 2.2
percent of the gross domestic product, with boating
and fishing as the largest percentage. Not surprisingly,
those numbers are led by the State of Florida, which
also happens to boast the highest number of registered
boats in the country. Knowing that approximately
1,000 people a day move to Florida, and 500 of those
move south of Orlando, we can extrapolate out that
Fort Lauderdale will continue to get its fair share of
newcomers, and based on the conversion rate, a chunk
of them will want a boat.

Fort Lauderdale is fortunate to have cultivated and
protected the marine industry and earned its reputation
as the yachting, as well as refit and repair, capitol of
the world. Home to a cluster of talented and sought-
after marine professionals, boatyards and shipyards,
Fort Lauderdale has recently attracted a respectable
amount of private equity investment and reinvestment
to the benefit of the boating community. Facilities like
Lauderdale Marine Center, Bradford Marine and Pier 66
Marina continue to invest in and enhance the customer
experience, which is
good news for boaters
and the economy.

Boating has always
been a way for families
to connect and spend
time together, and the
popularity of boating
in South Florida has
increased noticeably in
just the past six months
with unexpectedly
housebound families
finding the activity
allows for outdoor
recreation and physical
distancing while also
enjoying the beautiful

The population demographic of Fort Lauderdale

local waterways and the natural wonders of the Atlantic
Ocean. With demand for waterfront real estate at

a premium, increased boat ownership means Fort
Lauderdale is probably going to need more boat slips
and storage to accommodate the continued growth.

In 2007, the Florida Fish and Wildlife Conservation
Commission approved Broward County’s plan to
ensure the long-term protection of manatees and their
habitat, despite having initial reservations about the slip
pool allocation approach, which divided the county’s
distribution of boat slip allowances. Now, with increased
law enforcement, research projects and educational
efforts resulting in the manatee no longer on the
endangered species list, the slip pool allocation has the
potential to be updated.

There is no shortage of reasons why someone chooses
to move to the vibrant city of Fort Lauderdale, but after
touring the area, checking out the job situation, looking
at potential neighborhoods, evaluating local schools and
sizing up the available arts, entertainment and other
amenities, just about everyone wants to end the day
somewhere on the water, whether that’s dining along
the Intracoastal Waterway, cruising the New River in
a Water Taxi, picnicking on the beach, or kayaking at
sunset. It is the driving force behind the lifestyle that
that we continually support and protect, and it is the
economic driver of our community. ®
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SMALL BUSINESS

BY MADELAINE K. BOYER

DRIVE-IN MOVIES ARE MAKING A COMEBACK

EPIC OUTDOOR CINEMA INTRODUCES NEW DRIVE-IN MOVIE EXPERIENCES

ere’s nothing quite like the

T:xperience of going to the movies

and seeing the newest blockbuster.
The smell of freshly popped popcorn
that greets you as soon as you walk
through the door. Then as the lights
dim in the theater and you settle
into your seat, you know you’re in
for a treat. Unfortunately, with the
Covid-19 pandemic, for many this
experience has since become a distant
memory with no return in sight.

Luckily though, the nostalgic
drive-in moviegoing experience of
years past is having its modern-day
renaissance with companies like Epic Outdoor Cinema.

Located right here in Fort Lauderdale, Epic Outdoor
Cinema has been providing moviegoers with a variety
of outdoor viewing experiences for a number of years all
across the world. Prior to acquiring the cinema screen
production company, however, owner Nick Toutoungi
had a long history of working in the film industry.

“Back in 1999, I got my start working with the Fort
Lauderdale Film Festival after graduating college. Then
after some time there, I eventually started my own
company, Twilight Features in 2005, which is our outdoor
movie event service. Years later, through a friend, I
became a part owner of what is now called Epic Outdoor
Cinema which has led us to where we are today,” he said.

Through the combined resources of these two
companies, Toutoungi and his team have become a
leader in outdoor cinema events and screen production
across the world. With three different high-tech screen
options produced by Epic Outdoor Cinema, they can
bring movies to life in any kind of outdoor location.

From screens inflated to float on pools to watching
movies in the park, the Epic Outdoor Cinema team has
put on more than 3,000 outdoor screening events and
they currently have cinema screens in every continent
except for Antarctica.

Now, with so much previous experience under their
belt, the team at Epic Outdoor Cinema even has taken
on the challenge of keeping the moviegoing experience
alive during the Covid-19 pandemic.

“We wanted to do something to bring the community
together while also helping people get out of their houses
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to still enjoy the moviegoing experience in a safe and
updated way,” Toutoungi said. With that idea in mind, Epic
Outdoor Cinema has begun putting on drive-in movie
events throughout South Florida. While drive-in movies
are not a new concept, Toutoungi and his team have made
sure that these experiences go above and beyond your
parents’ or even your grandparents’ drive-in theaters.

“One idea we came up with to make the experience
that much more fun for moviergoers is VIP packages.
So, depending on where the event is taking place, we will
rent out the first two rows to be purchased as VIP spaces
and with that guests can enjoy services like unlimited
popcorn, a valet waiter service, and maybe even for date
nights a bottle of wine could be included,” he said.

Guests can enjoy these new outdoor movie events
at upcoming drive-in events during the coming
months like the recurring “Popcorn Frights Drive-

In Horrorshow” at Mass District and outdoor movie
showings at the Pier 66 Hotel & Marina.

For more information on future drive-in events, visit their
events website twilightfeatures.com/event-calendar. @

Small Business Stats

EPIC OUTDOOR CINEMA

Owner: Nick Toutoungi

Fun fact: Epic Outdoor Cinema was the first outdoor

cinema company in the state of Florida.

Number of employees: 15

Address: 4051 SW. 47th Ave. #103, Fort Lauderdale

Phone: (888) 699-EPIC (3742)

Website: www. twilightfeatures.com/event-calendar
www.epicoutdoorcinema.com

PHOTO PROVIDED BY EPIC OUTDOOR CINEMA



I I | I MUSEUM OF DISCOVERY AND SCIENCE

ONI.Y THEATER IN FLORIDA
OFFERING 70MM PROJECTION!
TENET PREMIERES AUGUST 12 IN 70MM PROJECTION AT MODS!

Catch an epic spy film on a spectacular giant screen at the AutoNation® IMAX® Theater for an exclusive viewing

of Tenet in 70mm projection, which is 3.5 times larger than standard motion picture format providing intense clarity. The
AutoNation® IMAX® Theater features a six-story-high screen, which is the largest in South Florida, and 114 surround sound
speakers for a true immersion!

BECOME PART OF THIS ACTION-PACKED SPY-THRILLER; BOOK YOUR EXCLUSIVE IMMERSIVE MOVIE-GOING EXPERIENCE AT
mods.org/tenet

GIANT SCREEN. SUPER CLEAN.

THEATER FULLY SANITIZED AND ELECTROSTATICALLY CLEANED AFTER EVERY SCREENING
SOCIALLY DISTANCED SEATING. ONLY 100 TICKETS PER SHOW.

mods.org n u @modsfil

401 SW Second Street ¢ Fort Lauderdale, FL 33312« 954.467.6637
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FROM YOUR PROPERTY APPRAISER

BY MARTY KIAR
Property Appraiser
Broward County

WATCH YOUR MAIL BOX

LOOK FOR PROPOSED TAX NOTICES IN MID-AUGUST

ontinue to manage the COVD-19 crisis. Florida law
requires our office to value property based on the
status of the real estate market on January 1, 2020. Any
impact to real estate market conditions caused by the
crisis will be reflected in the 2021 assessments.

2020 TRIM Notices

The Broward County Property Appraiser’s Office mails
the TRIM (proposed tax) Notices in mid-August each
year. The proposed property tax notice will show your
2020 property assessment, exemptions and the proposed
taxes along with dates and times for the various taxing
authorities’ public budget hearings. The TRIM Notice is
your opportunity to review your property assessment and
ensure you are receiving all the tax-saving exemptions
you are entitled to. Our office’s contact information will
be listed on the newsletter enclosed with the TRIM Notice
giving you the opportunity to contact us directly should
you have any questions. The absolute deadline to apply for
any 2020 exemption or to appeal your property assessment
is September 18, 2020.

The Property Appraiser determines the market value
and assessed/Save Our Homes value of your property. Your
tax rates and non-ad valorem fees are set by the various
taxing authorities (school board, county commission, city
commission, hospital district board, water management
district, and so on) listed on your TRIM Notice. If you
want to question your proposed tax rates, non-ad valorem
fees, special assessments or services, you should contact the

This year is unprecedented for our community as we
c
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elected officials who serve on these taxing authorities and
attend the public hearings in September 2020.

Important: The Property Appraiser does not set your tax
rates or collect your taxes. Your tax rates are set by the city
and county commissions, school board, and other taxing
authorities. Additionally, any PACE (Property Assessed
Clean Energy) assessments are not included on the TRIM
Notice but will appear on the November tax bill sent by the
Broward County Tax Collector.

Why Are My Property Taxes Higher than the Prior
Owner’s Last Year?

Florida law requires property be reassessed at market
value as of January 1 the year following a change in
ownership and/or the year the property receives/loses the
Homestead Exemption. After this reset in value occurs,
the property will be protected by an assessment cap
starting the following year. For Homesteaded property,
the Assessed/Save Our Homes (SOH) Value can increase
by no more than 3 percent above last year’s Assessed/SOH
Value (or the consumer price index, whichever is less),
regardless of the increase in just value. For tax year 2020,
the assessment increase is capped at 2.3 percent for all
Homesteaded properties. For non-Homesteaded property,
the assessed value can increase by no more than 10% above
last year’s assessed value. The 10 percent cap does not apply
to the school board taxes.

If my office can ever be of assistance to you, please do not
hesitate to contact me directly at 954.357.6904 or by email
at martykiar@bcpa.net. @

IMAGE PROVIDED BY BROWARD COUNTY PROPERTY APPRAISER'S OFFICE
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DOWNTOWN'S NEW RENAISSANCE

WELCOME TO FORT LAUDERDALE’S TALLEST BUILDING

AND LAS OLAS’ NEWEST HOTEL

WRITER LYNN STOCK

the past few years, it now boasts its tallest building. 100 Las
Olas opened this spring.

With more than 100 residences and over 200 hotel rooms, the
mixed-use skyscraper is a welcome addition to the tony boulevard.

“I think where people are going to value it most is in what we have
to offer, and that is a new product that is built for a user buyer,” said
Peggy Olin, president and CEO of OneWorld Properties, a Florida-
based real estate brokerage firm that is selling and marketing 100 Las
Olas.

Residents are close to the walkable Las Olas Boulevard and
Riverwalk, and their guests may stay downstairs in the hotel. More
than a dozen families now call 100 Las Olas home, and the residences
are about 60 percent sold, Olin said.

The building also hosts a ground-floor restaurant, with more
dining and retail to come, and views of the beach and sunsets.

Las Olas’ second hotel

Along Las Olas, you can shop for avant-garde artwork, order tacos
for takeout and buy the newest beachwear. But since 1936, only one
hotel offered a place to lay your head on Las Olas ... until this spring,
when Fort Lauderdale’s newest hotel opened.

“It's been really exciting to bring in the hotel element onto Las Olas
because it's the first hotel in 70 years to be built on Las Olas other
than the Riverside,” said Katherine Beja-McLennan, director of sales
and marketing for the Hyatt Centric Hotel within 100 Las Olas.

The 238-room hotel also has 14 suites and two two-bedroom suites.
A pool restaurant called Elevate currently offers food and beverage
service during the day for hotel guests. In the future, that space will
be open to the public as well.

The restaurant, Harborwood Urban Kitchen and Bar, serves
breakfast, lunch and dinner, and is open to the public. “It's a great
space. It doesn't really feel like a hotel restaurant because it's on the
lobby level, overlooking Las Olas. It has these beautiful doors that
open up onto the street and you just feel part of a community,” Beja-
McLennan said.

The condo and hotel share reception space in the lobby. The hotel
occupies floors one through eight and offers 6,000 square feet of
indoor event space, with another 7,000 square feet of terraces and
outdoor space. Hotel rooms and suites continue on floors up to the
15th.

“The condo owners love it because when they have family and
friends staying with us, they have a resource right downstairs,” she
said. “They don't have to displace their guests somewhere far. It's a
one-stop shop.”

While downtown Fort Lauderdale’s skyline has vastly changed

GORIVERWALK.COM

100 LAS OLAS
Fort Lauderdale’s tallest building
opened in April.

499 feet
Height

46
Number of stories

113
Number of residences

8,500 square feet
Retail and restaurant space

238

Number of rooms in the Hyatt
Centric Las Olas Fort Lauderdale
hotel

Dining
Lobby-level restaurant

Harborwood Urban Kitchen and Bar
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The hotel offers more than a place for guests to stay.
Beja-McLennan said the Hyatt Centric can put together
private dinners for residents and guests alike. The hotel
chefs will customize a menu, create a signature cocktail
and curate a playlist just for you, said Sydney Feldman,
senior account manager at Diamond Public Relations.

The hotel will create “private experiences that are socially-
distance friendly, but with a little bit of oomph,” she said.

Of course, the building has had to address the ever-
changing regulations brought about by the pandemic.

“The hotel opened on April 2,” Beja-McLennan said.
“We've been open throughout the COVID situation with
essential travelers, and according to the city guidelines
and ordinances.

“Now we have a very historic hotel and we have a new
hotel that's part of the new renaissance of the downtown
area,” Beja-McLennan said. @

FORT LAUDERDALE’S TALLEST BUILDINGS

RANK BUILDING STORIES HEIGHT YEAR OPENED

1 100 Las Olas 45 499 feet 2020

2 Alluvion Las Olas 43 479 feet 2020

3 Icon Las Olas 45 456 feet 2017

4 Las Olas River House 42 453 feet 2004

5 110 Tower 30 410 feet 1988

MIAMI

1  Panorama Tower 82 826 feet 2018

UNITED STATES

1  One World 104 1,776 feet 2014
Trade Center

WORLD

1 BurjKhalifa, Dubai 163 2,716 feet 2007

Source: Emporis.com

Peggy Olin, president and CEO
of OneWorld Properties

Katherine Beja-McLennan, director of sales
and marketing for the Hyatt Centric Hotel
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We provide extensive services to support you
in all phases of the construction process:

* Design Build * New Construction

* Interior and Exterior Improvements

* Construction Management

Our industry expertise includes:
e Aviation e Healthcare ¢ Hotels ¢ Restaurants
* Industrial ¢ Office * Retail ¢ Multi-family

For further information, contact Debbie Danto at:

954-229-2006 or Debbie@DantoBuilders.com e~

5601 Powerline Road | Fort Lauderdale, Florida 33309 RueRwaLK
www.DantoBuilders.com

TP vouR HEALT

WORTH T
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SOCIALLY DISTANGED EXPERIENGES

A LOOK AT HOW LOBSTER BAR SEA GRILLE HANDLES THE CURRENT SITUATION

WRITER RENEE K. QUINN

to the challenge and offers socially-distanced dining

with a focus on safety. Already known for creating
fresh seafood and prime steaks paired with wine and craft
cocktails, Lobster Bar Sea Grille is honoring all of the
necessary national, state and local safety guidelines along
with some additional measures to ensure the safety of their
staff and their guests:

o The restaurant thoroughly detailed, cleaned and
sanitized its entire facilities prior to resuming dine-in
services and will continue to do so regularly.

« It offers spacious seating with safe distancing between
tables.

» A designated manager checks each employee's
temperature prior to their entering the restaurant.

« Patrons are not allowed to congregate in waiting areas or
bar areas.

« Sanitizing stations and sanitizing wipes throughout the
restaurant are available for both guests and employees.

« All restaurant staff wear masks and use hand sanitizer at
every opportunity.

One of Las Olas’s mainstay restaurants has stepped up

Shellfish Tower

Whole two-pound Chili Lobster
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BITES & SIPS TEAM
RENEE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

PHOTOS PROVIDED BY LOBSTER BAR SEA GRILLE

Staff COVID-19 prepared.

o All Heart of the House staff wear latex gloves. Lobster Bar Sea Grille, located at 450 E. Las Olas
« The menus are “single-use only” paper and are Blvd., is open for dinner Sunday through Thursday from
thrown away after each guest dines. 5:30 to 9 p.m., and on Friday and Saturday from 5:30 to

10 p.m. at press time.

At press time, reservations are recommended and can
be made through OpenTable, or by calling the restaurant
at (954) 772-2675. The restaurant also provides online
ordering for curbside pickup, as well as delivery through
DoorDash from 5:30 to 9:00 p.m., daily. @

The interior is modern-contemporary, with nautical
touches that give guests a luxury yacht feel. Beautifully
tiled archways and custom lighting give the dining
room an intimate feel, while the lounge’s vibrant bar
and to relax and dine with friends and colleagues. The
fully covered patio with cushioned furniture perfect
for cocktails and social distanced dining.

Sea Bass "Bangkok" Chilean
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MEET

BU B BY ASARE GENERAL MANAGER, LOBSTER BAR SEA GRILLE

Asare is a part of the new generation of Buckhead “Lifers” and is excited
to return to lead Lobster Bar Sea Grille Fort Lauderdale as its general
manager. Also a sommelier, Asare previously installed the beverage
programs at two other highly successful Buckhead Life Restaurants in
Atlanta and began the beverage program at Lobster Bar in Fort Lauderdale,
continuing his long love affair of marrying food and wine.

Joining the Buckhead Life Restaurant Group in 2011, Asare says his initial
decision to move to Fort Lauderdale in 2014 without any family was difficult
for him, but he had a strong belief in founder and CEO Pano Karratassos’s
dream and passion for the dining experience.

Asare’s earliest culinary memories are from his childhood in Ethiopia.

His mother owned a café and bakery, instilling the sense of work ethic that

he carries with him to this day. He and his siblings used to sneak into the
restaurant to watch her work. He loved the scents wafting from the kitchen, the
chatter of happy guests, and the chaotic joy of a restaurant. His family relocated
to the United States and just after college, he moved to Las Vegas to work at
Mario Batali’s hot spot Enoteca San Marco. In 2011, Asare moved to Atlanta to
help his mother open a restaurant next door to a Buckhead Life Restaurant. It
only took one look at the restaurant’s expansive wine list for Asare to apply for a
position. We welcome Bobby back to Downtown Fort Lauderdale!

-

s ~

Morpheus Martini

'.' B . & Check out www.goriverwalk.com for more spirited
#BITES+SIPS and recipes. Join Renée’s #conSPIRITors by
' following her on Twitter and Instagram (@SpiritedSFL) and

Mandarin Cooler

PHOTOS BY RK QUINN

liking her Facebook page, Spirited South Florida. Remember to
#DrinkResponsibly #GetSpiritedSouthFlorida
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RIVERWALK AM BASSADURS

~MOTIVATE ACTIVATE PARTICIPATE

)JOIN OUR TEAM

11 (Three hour shifts)
Riverwalk and the City of Fort Lauderdale are Iooklng for energetic, outgoing,
and enthusiastic volunteers to serve as Riverwalk Ambassadors.

AS AN AMBASSADOR YOU WILL HAVE AN OPPORTUNITY TO:
« Welcome neighbors and visitors, answer questions, and hand out
brochures from a Riverwalk Kiosk.
« Provide information about restaurants, shops, events, and activities in
downtown and along the Riverwalk.
- Enhance Riverwalk’s identity as a vibrant, engaging, downtown Fort
Lauderdale destination.
\ - Earn community service hours for your school, nonprofit, or
philanthropic organization.

For more information:
JOANN SMITH | club10@aol.com | 954.298.5607

JORG HRUSCHKA, Chief Service Officer
JHruschka@fortlauderdale.gov | 954.828.5568

@ If you would like this publication in an alternate format, please
call (954) 828-4755 or email publicaffairs@fortlauderdale.gov.

ANTICIPATION

LUXURY YACHT CHARTERS

The Finest Private Charter Yachts
throughout South Florida | 2 - 400 passengers

E "'b«
Enchanting tours four times daily
7 days aweek, 365 days ayear, rain or shine

On board cocktail bar, snacks, restrooms Call today to discuss your next event or celebration.
and air conditioning. Hanciicap accessible. We can customize a theme to meet your distinct needs.

954-314-8699

www.Anticipation.com
DINNER CRUISES, WEDDINGS, CORPORATE EVENTS, BAT/BAR MITZVAH, BIRTHDAY, ANNIVERSARY
|
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KIDS IN DISTRESS FUNDRAISER CHILDREN'S DIAGNOSTIC &
Kids in Distress CEO Mark Dhooge debuts his new blue hair in TREATMENT CENTER

response to exceeding the challenge goal for 14th annual Duck i o ; )
Fest Derby. The fundraiser raised $300,000. Captain Lee of Bravo's “Below Deck” helps raise
. $91,000 during virtual fundraiser for Children’s

Diagnostic & Treatment Center.

— g —
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DR. ANA CALDERON-RANDAZZO, CAPTAIN LEE ROSBACH
AND JESSICA VONES

NICHOLAS LUCE, OWNER OF LUCE SALON
AND SPA, DYES MARK DHOOGE'S HAIR

HOUSE OF HOPE

House of Hope's first-ever Race for Recovery raised more than $2,500 for men and women in recovery. The virtual event
raised funds for substance abuse and mental health programming.

PHOTOS PROVIDED BY KIDS IN DISTRESS
DIAGNOSTIC & TREATMENT CENTER

PHOTOS PROVIDED BY CHILDREN'S

MARK DHOOGE - FINAL RESULT

PHOTOS PROVIDED BY HOUSE OF HOPE

MARIAPIERSON

WOMEN UNITED ANNUAL MAGNOLIA LUNCHEON

United Way of Broward County’s WWomen United celebrated its ninth Annual Magnolia Luncheon virtually via Zoom.
The event was attended by more than 470 guests.

CARIN PORRIS COL. NICOLE MALACHOWSKI SUSIE LEVAN

PHOTOS PROVIDED BY UNITED WAY OF BROWARD
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ADVERTISE IN

GORIVERWALK

FORT LAUDERDALE’'S CITY MAGAZINE

WHAT WE DO!

Go Riverwalk Magazine connects our readers with all facets
of Fort Lauderdale:

» A flourishing downtown
- Citywide array of social, cultural and neighborhood events
« The world-class business and professional community
» Trend-setting fashion and shopping
» Avant-garde dining options

DISTRIBUTION

1,500 magazines direct mailed to Riverwalk
members and subscribers.

10,000 + copies are delivered to high-traffic
locations including:

el

» Hotels
= ' « Fine retail and restaurants THE NUMBERS!
- : + High-end luxury apartments
« Downtown office buildings 121000

. PRINT MAGAZINES MONTHLY
« Auto dealerships GAZINES MO

- Banks

» Restaurants 10,000+

. Real estate Ofﬁces OPT-IN E-MAIL SUBSCRIBERS
AT VA St e .  Hair salons

« Exercise clubs 76,650+

. Art galleries FACEBOOK FANS

19,000+

TWITTER FOLLOWERS

18,200+

INSTAGRAM FOLLOWERS
" 6,000+
For advertising SNAPCHAT
information, contact

Mark Budwig, 141 ,850+

Publisher TOTAL AUDIENCE

(954) 523-1980
Advertising@GoRiverwalk.com




Sroward Hea
Mended My
—Heart.

- Virginia
Open heart surgery patient
Read her story at
BrowardHealth.org/Patient-Stories

HER HEART WAS IN THE RIGHT HANDS

Virginia knew it was time to see her doctor when she became increasingly fatigued. Following
open heart surgery at Broward Health Medical Center, Virginia has returned to the life she loves.

Our award-winning team of heart specialists is committed to your cardiovascular health
through wellness, detection, research studies and advanced clinical, surgical and rehabilitative
care. We are proud to offer highly specialized services, including less invasive treatment
options and procedures for patients with complex disease of the cardiac valve, such as TAVR,
Watchman, and MitraClip.

To find a cardiac surgeon, visit
BrowardHealth.org/Find-Doctor.

BROWARD HEALTH
MEDICAL CENTER

Bei n g H ea l.thy Sta rtS e'/‘e . 1600 South Andrews Avenue, Fort Lauderdale
Followus: @ @ @ O



