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IndulgeIN THE

GOOD LIFE
AT TOWER CLUB 

FORT LAUDERDALE

• Picturesque views from our private event rooms for your
next corporate event, social celebration or wedding event

• Accommodations for up to 350 guests

• Customized menus by culinary experts

• Personalized private club service

• Audio/visual capabilities

• Non-Members welcome to host

• Celebrate and dine in style with exceptional cuisine

• Work efficiently in our flexible workspace

• Enjoy complimentary coffee, tea, snacks and more
created each day

• Engage with Members at a rich calendar of club events

• Access to 300 clubs nationwide when you travel

• Plus, enjoy complimentary room rentals as a Member

ALENA RUBEN | PRIVATE EVENTS DIRECTOR
954.764.8550 x 229 | alena.ruben@clubcorp.com

JULIE O’NEILL | MEMBERSHIP DIRECTOR
954.764.8550 x 228 | julie.oneill@clubcorp.com

TOWER CLUB IS A HAVEN LOCATED IN FORT LAUDERDALE. 
EMBRACE THE POSSIBILITIES TODAY!

A CLUB WITH SOMETHING FOR EveryoneEVERY EVENT IS A Special Occasion

*Actual offer amount will vary depending on category and classification of membership selected. Offer contingent on Member maintaining his/her membership in good standing. Private Events offer is not applicable to 
existing booked events and you do not have to be a Member to book an event. Other restrictions and exclusions may apply. Call for details. © ClubCorp USA, Inc. All rights reserved. 42491 1018 LK
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FUNDING THE MONUMENT
CAPITAL CAMPAIGN

C O M I N G  T O  T H E
R I V E R W A L K

9 / I I
MONUMENT

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com

www.GoRiverwalk.com

RENDERINGS OF 9/II MONUMENT DESIGN AND RENDERING BY EDSA
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THE MONUMENT SERVES AS A REMINDER OF THE 
NEARLY 3,000 LIVES LOST ON  SEPTEMBER 11, 

2001. THE STRUCTURE IS TO COMMEMORATE AND 
HONOR THESE  LIVES AND THE SACRIFICE OF THE 

FAMILIES AND THE FIRST RESPONDERS.

GRANITE PLATE DONOR: $50,000
GRANITE PILLAR DONOR: $25,000
BENCH DONOR: $5,000 - $15,000

ALL DONATIONS OVER $5,000 WILL BE 
COMMEMORATED ON A BRONZE PLAQUE LOCATED BY 

THE MONUMENT

DONATIONS UNDER $5,000 CAN BE MADE VIA 
GORIVERWALK.COM/DONATE  
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Providing Comprehensive
Wealth Management

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC, a registered broker-dealer and non-bank affiliate of Wells Fargo & Company.
© 2011, 2013, 2016 Wells Fargo Clearing Services, LLC. All rights reserved. CAR-1219-03049 IHA-6649596

Investment and Insurance Products:  NOT FDIC Insured  NO Bank Guarantee  MAY Lose Value

Andrew Britton, CRC®
Private Wealth Financial Advisor
Managing Director – Investments
PIM® Portfolio Manager
andrew.britton@wellsfargo.com

Dianne Hill
Wealth Management Senior Registered Client Relationship Associate
dianne.hill@wellsfargo.com

350 E. Las Olas Blvd., 19th Fl., Ft. Lauderdale, FL 33301
Office: 954-765-3977 • Fax: 954-712-3749 • Toll-free: 1-800-347-3827

We believe your success should be 
measured not just by your financial 
well-being, but by how confident you 
feel about your future. Our mission 
is to help you reach your financial 
goals through the development of a 
wealth management plan based on 
personalized, knowledgeable advice.
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CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.

 GO RIVERWALK FORT LAUDERDALE

 RIVERWALK FORT LAUDERDALE
 @GORIVERWALK 

 @RIVERWALKFTL 

 @GORIVERWALK 

 GORIVERWALK 

 RIVERWALK TRUST 

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RIVERWALKFTL            #GORIVERWALK            #ONRIVERWALK

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire 
and connect residents, readers and leaders with the people, places, happenings and events that make 
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2020. Riverwalk Fort 
Lauderdale. All rights reserved. No part of Go Riverwalk July may be reproduced in any form by any 
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. 
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The 
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2020.
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Help Shape Our Future.  
Be Counted, Fort Lauderdale!

Complete the census at my2020census.gov today. 
#FortLauderdaleCounts  |  #BeCountedFTL

Education Public Safety Health Care

BusinessJobsInfrastructure

It’s Never Been Easier to Respond to the Census!

More information at fortlauderdale.gov/2020USCensus

BY PHONE
1-844-330-2020

(7AM-2AM EST)

BY MAIL 
Mail back your 
questionnaire

ONLINE
my2020census.gov



IN PARTNERSHIP WITH

boat parade

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President/COO

KIM SPELLACY
Director of Accounting

JILLIAN JACOBSON
Event Manager

JOANN SMITH
Parks Coordinator 

RIVERWALK FORT LAUDERDALE
888 E. Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust

JOHN ROPES, CHAIR
Ropes Associates

LACEY BRISSON, Vice Chair
BB&T

MICKI SCAVONE, Treasurer
Carr Workplaces

KATIE DONAHUE, Secretary
The Riverside Hotel

JIM ELLIS, Past Chair
Ellis Diversifi ed

HOWARD ELFMAN, At Large
The Agency 

JEFF FALKANGER, At Large
FSMY

JAMES FERRIERO, At Large
First Life Financial

KARLA NELSON-THATCHER, At Large
Hotwire Communications

RICHARD RODRIGUEZ, At Large – Alternate
Centuric LLC

LORI ADELSON, HR Law PRO
DAVID BECKEY, Seacoast Bank

ANDREW BRITTON, Wells Fargo Advisors
JOE EPPY, The Eppy Group

JIM FARRICK, Kunin Associates
ANN FOX-MANCUSO, Richard J. Fox Foundation

MAXINE GOMEZ, Dry Tech
KENNY HART, The Restaurant People

JACQUI HARTNETT, Starmark
MICHELLE KLYMKO, Klymko Law & Title

MICHAEL KUBINSKI, ID Automotive
BRITT LANIER, Two Men and A Truck

MICHAEL MARSHALL, Gunster
BLAISE MCGINLEY, Architecture Consultant

MELISSA MILROY, Galleria
MARGARETHE SORSENSEN, Makeup Artist

*BARBRA STERN, Law Offi ces of Barbra Stern
JEROME VOGEL, Vogel Law

BILL WALKER, Water Taxi of Fort Lauderdale

MARY ADAMS, The Employee Relations Group
*MARK BUDWIG, S. MARK Graphics
NECTARIA CHAKAS, Lochrie & Chakas, PA
ROGER CRAFT, Sunchase Group
*COURTNEY CRUSH, Crush Law
BOB DUGAN, EDSA
JILL GINSBERG, Ginsberg Shulman PL
TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVE HUDSON, Hudson Capital
NADIA LOCKE, E Sciences
*RENEE KORBEL QUINN, Spirited South Florida
ENRIQUE SANCHEZ, City of Fort Lauderdale Parks & Recreation
JACK SEILER, Seiler, Sautter, Zaden, Rimes & Wahlbrink
LISA SIEGEL, Beer Famous Group
TYLER SMILLIE, Bank of America Private Bank
PAUL WEINBERG, Keith & Associates
MIKE WEYMOUTH, The Las Olas Company

* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD
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To be the catalyst 
in building and 

nurturing Riverwalk 
and the Riverwalk 

District as a 
vibrant community 
connected by the 

New River.

MISSION STATEMENT
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T he Riverwalk Commemorative Brick Program 
allows us to see the evidence of community and 
their life events etched in brick. This program 

has permanently commemorated the life events 
of our neighbors for the last 30 years. It is really 
moving to think that we can engrave our family 
members’ birth, death, graduation, anniversary or 
their contributions permanently along the Riverwalk 
to be viewed for all eternity.

While strolling along the Riverwalk, take a moment 
to notice these bricks and remember the lives of 

our family members, community leaders, friends 
and pets. Many of the names you will recognize 
as significant contributors to our great city. Local 
industry and civic leaders, all who have lived, died or 
celebrated their lives here. 

You can also make your memory or life event a 
permanent part of the Riverwalk landscape. This 
is a thoughtful idea for your own family members 
or friends. All life events are celebrated here. 
Explore this unique gift or memorial idea at www.
goriverwalk.com/bricks-banners/buy-a-brick.   

F R O M  T H E  B O A R D

BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

RIVERWALK COMMEMORATIVE BRICK PROGRAM  
OUR COMMUNITY’S LIFE EVENTS PERMANENTLY MEMORIALIZED ALONG THE RIVERWALK
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2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services

e l l iman.com/f lor ida

CHRISTOPHER N. COUZENS | M: 954.999.7598 | christopher.couzens@elliman.com | thecouzensgroup.com
1111 LINCOLN RD, MIAMI BEACH, FL 33139. 305.695.6300 © 2020 DOUGLAS ELLIMAN REAL ESTATE. ALL MATERIAL PRESENTED HEREIN IS INTENDED FOR INFORMATION PURPOSES ONLY. WHILE, THIS INFORMATION IS 
BELIEVED TO BE CORRECT, IT IS REPRESENTED SUBJECT TO ERRORS, OMISSIONS, CHANGES OR WITHDRAWAL WITHOUT NOTICE. ALL PROPERTY INFORMATION, INCLUDING, BUT NOT LIMITED TO SQUARE FOOTAGE, ROOM COUNT, 
NUMBER OF BEDROOMS AND THE SCHOOL DISTRICT IN PROPERTY LISTINGS SHOULD BE VERIFIED BY YOUR OWN ATTORNEY, ARCHITECT OR ZONING EXPERT. EQUAL HOUSING OPPORTUNITY.

We handle the details so you can think 
about the big picture. 

Strategic and grounded in a 
comprehensive understanding of the 
South Florida markets we serve, our 
“customer first and always”, data 
driven, technology enabled approach 
delivers results time and again.

For Single Family or Condominium, 
contact us today so that we can help 
you find that perfect property.

DELIVERING SUPERIOR OUTCOMES IN REAL ESTATE 
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A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

NEXT UP...DESSERT  
SAMPLE FORT LAUDERDALE’S BEST ICE CREAM FOR RIVERWALK’S JULY VIRTUAL COMPETITION
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Our virtual Burger Battle was a great hit for our 
participating restaurants and partners.

Th anks go to:

• Th e Restaurant People: Event sponsor
• Funky Buddha: Social media prize sponsor
• Papa’s Pilar Rum: Contender gift  prizes
• Carr Workplaces: Prize winner sponsor
• Paws ’N Whiskers: Gift  sponsor 
• Spirited South Florida

We have great sponsors and supporters for this annual 
event. Th e public has spoken and American Social was 
the Fan Favorite Winner. We had great fun posting 
pictures from burger fans as they tried to sample all 16 
burgers! It is surprising how many made a concerted 
eff ort to fairly test and report.

Events as we know them are changing and the future 
will tell us what is acceptable. While the State has not 
permitted public events to proceed at this writing, we 
know that safe distancing, hand washing stations and 
the like are the new normal. 

As we move into fall, we hope to be able to host Riverwalk 
Fall Festival, a long-standing favorite family event, as well as 
several others for a variety of demographics.

For the month of July — get ready for the next virtual 
battle — ice cream! Watch for the social media side for 
the kickoff  — 31 days of delight! Th is is a chance for you 
to try out of some of the local options and vote for your 
favorite. Th e summer is warm, and this is a great way to 
pick your fan favorite.

Th e City, County and State continue to allow the 
public to regain some opportunities to be more social 
— always with safeguards in place that continue to 
fi ght the spread of this dreaded virus. Testing is readily 
available, and eff orts continue as we seek the appropriate 
treatment and vaccine to protect us. 

Hurricane season started on June 1 and already there were 
some tropical storms that made land and left  lots of rain and 
fl ooding. Th is is the time of the year to be prepared: have 
food in place and lots of water on hand, check generators 
so they are ready to run, store fuel properly, have shutters 
ready to be installed and draw up a plan for how you will 
manage if one fi nds its way to us. Preparation is key and we 
know that with the many hurricane websites available, early 
detection is a most valuable tool to keep us safe.

Riverwalk Fort Lauderdale is moving into 
construction of the 911 Monument on Riverwalk and 
we are most excited to see this beautiful piece of art be 
available for the public. Th e actions on that fateful day 
changed the world. We are very proud to provide this 
teaching moment to all who visit.

As in all things, we continue to raise funds for the 
completion and are hopeful of an offi  cial unveiling on 
September 11, 2020. Our community is made up of 
locals — raised here or in the surround area and those 
transplanted from other parts of the United States and 
other countries. Th is is meaningful to all.   
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R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

PAULO ANDALAFT
FIT FACTOR TRAINING

  My background in the fi tness industry as a sports/
fi tness specialist and business owner spans almost 30 years. 
I have a bachelor’s degree in sports science with many other 

certifi cations including Sports Injuries, Nutrition, Exercise Physiology and 
Functional Training for the Older Adult. My experience began in Brazil, where I 
was born and raised, but now includes Argentina and the United States.

I started Fit Factor Personal Training in 2002 at our existing location in 
Victoria Park. Since that time, my team and I have been helping our community 
stay fi t and healthy. We off er one-on-one and small group personal training 
for the active older adult. Our mission is to educate our clients about the 
importance of exercise in our daily lives while motivating them to be the best 
they can be through fi tness and a healthy lifestyle. 

In my recently published book, “Stay Strong, Live Long,” I talk about the 
importance of exercise to support the things we need, love and want to do for 
the rest of our lives.

My passions and hobbies outside of my work include tennis, great food, a 
good bottle of wine and a “proper” Old Fashioned. 

We are excited about our recent enrollment in Riverwalk Fort Lauderdale. 
It is our goal to expand our footprint in the community while advocating the 
benefi ts fi tness and an active lifestyle can bring to us all as we age. We are 
confi dent our association with Riverwalk will help us promote our message. 

TRUSTEE MEMBER 

ALLEN LEVIN
SMARTY PANTZ MARKETING

  A native of South Florida, I have a bachelor’s degree in 
journalism from the University of Central Florida where I 
was able to indulge my inner sports fan as a writer for the 

school newspaper and for Bleacher Report. I expected to have a career as a 
sports writer, but I quickly found that I had a knack for digital marketing when 
I managed to land an internship with the Miami Dolphins, working in their 
youth programs and media relations department.

Having been successful in growing the Dolphins’ media relations footprint, I 
moved on to become the social media specialist at Comcast where I had similar 
success. I took the next step of my career at Breakthru Beverage as the social 
and digital media specialist for the state of Florida, where I enjoyed working on 
campaigns for large liquor brands. However, fate had other plans for me when 
the company restructured and I found myself at a crossroads.

So, in 2018, I founded Smarty Pantz Marketing — an aff ordable and eff ective 
digital marketing company that takes a holistic approach to marketing. With 
new clients, we always begin with a 90-minute strategy session to make sure 
their objectives and expectations are met at every point along the way. Th is 
strategy also gives me the freedom to help people how I think is best and not 
simply take a cookie-cutter approach to their campaigns. 

As a business owner, I feel that it is important to support organizations that 
make our community a better place and Riverwalk is defi nitely one of those 
organizations.

CORPORATE

David DiRenzo
Tower Club

TRUSTEE

David Beckey
Seacoast Bank

Nectaria Chakas & Robert Lochrie
Lochrie & Chakas P.A.

Hank Cleare & Kimberly DeProspero
Financial Strategies Group

Pamela Dalton & Theresa Sebastian
American National Bank

Leonard Desir
The Desir Law Firm

Doug McCraw
FATVillage

INDIVIDUAL

Steven Chess
Kathleen Cohn
Joanna Kentolall
Jill Masur
Edward Murphy

WELCOME
NEW AND RETURNING MEMBERS

Members of Riverwalk Fort Lauderdale 
express their support and join us in our 
mission of building a vibrant community. 
Riverwalk supports Downtown’s diverse, 
mixed-use community of arts and 
entertainment establishments along with 
business, residential, judicial, educational, 
and marine interests. 
TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP
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R I V E R W A L K  E X C L U S I V E S

AND THE WINNER OF THE 11TH ANNUAL 
RIVERWALK BURGER BATTLE™ IS … 

Th e 11th Annual Riverwalk Fort Lauderdale Burger Battle delivered its fi nal vote on May 31. Th is virtual 
event challenged local residents to try out the tasty creations from the 16 competing restaurants and vote for 
their favorite burger.  

Th e winner of this year’s competition is … (drum roll) … American Social! 

Riverwalk Fort Lauderdale wants to thank all of our restaurant partners, sponsors and all of the 
burger connoisseurs for making this event a huge success.

Facebook winner Lexi Arenal Facebook winner Susan Branham Kinder
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Jeff HaasMaria (with Valerie Vitale) Papa's Pilar Blonde Rum

Facebook winner Moises Acosta Fort Lauderdale Commissioner Heather Moraitis
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F R O M  T H E  C I T Y

SUPPORT OUR COMMUNITY  
OVERCOMING COVID-19 TOGETHER WHILE STAYING APART

BY COMMISSIONER HEATHER MORAITIS
 City of Fort Lauderdale
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While the last few months have been very diffi  cult 
for our entire community, it has been my pleasure 
serving you during these trying times.

Working together with the Governor’s offi  ce and 
the Department of Emergency Management, Broward 
County Commissioner Lamar Fisher, State Representative 
Chip LaMarca, Mayor Dean Trantalis and my fellow City 
of Fort Lauderdale Commissioners, we have focused on 
responsible action to keep you safe while understanding 
the economic impacts of our decisions.

From the beginning, the City of Fort Lauderdale acted 
proactively to reduce signifi cant risk our residents faced, 
and looking at the data both then and now, it was the 
right thing to do. As a hotspot for tourism and industry, 
we were on the cutting-edge of fi ghting this virus and 
our eff orts made a real diff erence.

Together, we fl attened the curve and allowed 
medical infrastructure to be built, manufactured and 
distributed. We are not out of the woods yet, but with 
your vigilance, we will beat this virus. 

I have continually pushed for more testing, both in 
the form of active testing as well as antibody testing 
and we are building out a strong testing infrastructure 
with the help of the State and in partnership with Nova 
Southeastern University. Th is is critical for mitigating 
the risk and intensity of a second wave and aff ords us 
the opportunity to revive our economy.

I was one of the fi rst to call to reopen Fort Lauderdale 
— in a smart and measured way — because I believe we 
need to save our local economy, as many families are 
hurting. Th is cannot be done solely through top-down, 
government-funded stimulus. It must come from the 
support of our community, by patronizing our favorite 
restaurants and retail stores, so they can keep their 
doors open and workers employed.

It’s times like these that matter most how local 
government functions and we’ve had the distinct 
privilege of working with many organizations to get 
our city back up and running. We have tremendous 
partnerships with the Broward League of Cities, the 
Greater Fort Lauderdale Alliance, the Fort Lauderdale 
Chamber of Commerce, and the Greater Fort 
Lauderdale Convention & Visitors Bureau. 

Our community is working together to engage 
businesses, chambers of commerce, nonprofi t 
organizations, educators, cities, the arts, and many 
other organizations in order to revive our economy aft er 

COVID-19. In addition, the Greater Fort Lauderdale 
Convention and Visitors Bureau has launched 
LauderDeals, a destination-wide special savings program 
for visitors and residents. Th e campaign features special 
discounts on hotels, dining, activities, amenities and more.

Also, another fun, economic driver which just 
wrapped up was the Riverwalk Burger Battle XI. I tried 
many burgers over the month of May and can say we 
have some amazing eats around town. Even though the 
competition is over, you can still do your own taste test 
by takeout or dining in.

With that being said, I ask that you help us create a 
new normal by safely and smartly venturing out when 
appropriate. Continue to follow guidelines, knowing your 
actions help fl atten the curve and revitalize our city. And 
as always, please don’t hesitate to reach out to me or my 
staff  if we can serve you through this trying time. 

Thank you, and I look forward to seeing you again 
soon!  
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Each franchise is independently  owned and operated. | U.S. DOT NO. 2586513

TWOMENFTL.COM
954.616.6683

TWO MEN AND A TRUCK® | Ft. Lauderdale

Local • Long Distance • Packing services & Supplies
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D O W N T O W N  D E V E L O P M E N T
BY JENNI MOREJON

President/CEO
 Downtown Development Authority

HAPPILY EVER AFTER ON THE NEW RIVER   
SAYING ‘I DO’ ON THE RIVERWALK

Greater Fort Lauderdale is full of picture-perfect 
settings to celebrate life’s special occasions. While 
traditional weddings and birthday parties may have 

been put on hold these past few months, as we celebrate 
amazing stories captured in the bricks of Riverwalk in 
this month’s magazine, I felt it was only appropriate to 
share a special day I enjoyed 16 years ago.

Aft er dutifully visiting several standout locations 
for our June 2004 wedding, my husband and I settled 
on the banks of the New River. Th e team at History 
Fort Lauderdale helped us envision a tropical, elegant 
ceremony under the branches of Live Oaks with a 
spirited reception fl owing from the porch and balconies 
of the New River Inn to the brick-lined pathway of the 
Riverwalk linear park. 

With vibrant, golden orange tablecloths, bursts of hot 
pink roses and requisite crystal glasses to toast, tables 
were spread around the east lawn of Fort Lauderdale’s 
fi rst ever hotel, built in 1905, awaiting an intimate crowd 
of 100. On the west lawn, where Nugent Avenue meets 
the River, white folding chairs were arranged row by row 
to kick off  the sunset ceremony. 

Following a short but emotional sharing of our 
vows, which included a magical moment linking all in 
this world who chose love, we danced down the aisle 
high-fi ving our guests as James Brown played in the 

background, because aft er all, we felt pretty darn good. 
Th en the party started. And a party it was. Cocktail 

conversations on the second-fl oor balcony introduced 
family members to friends we’ve met along the way. 
Young cousins and nieces and nephews snuck sips 
of champagne next to the railroad tracks. Th ree 
generations of Cubans and Americans, and all cultures, 
ages and relationships in between, celebrated in the hot, 
sticky-sweet air of a June night in Fort Lauderdale.

As we danced to rhythms that bounced off  the waters 
of the New River, boats passed by with a few horn 
blares congratulating the party. Runners, walkers, 
couples out for strolls and party crowds from nearby 
Second Street and the then-active Riverfront would 
pass by, dance for a song or two, join the crowd in a 

toast, and keep walking. Our 
wedding day ended in pure bliss 
just as the clock on Riverwalk 
was close to hitting midnight. 

I’d like to think that many 
couples in the early 20th century 
celebrated special milestones 
at the New River Inn during 
its 50 years as a hotel, when 
it served as a pleasant stop 
for those traveling by train. 
Downtown Fort Lauderdale has 
sure changed around it, even if 
history has a way of preserving 
itself. I look forward to 
sometime in the future when my 
husband and I, our kids and our 
family and closest friends return 
to the brick lined pathway along 
the River to celebrate another 
chapter in our life.    

1 8     J U LY  2 0 2 0   •   G O R I V E R W A L K . C O M





PH
O
TO
 B
Y 
JA
SO
N
 L
EI
D
Y

BY ANTHONY G. FAJARDO
Director, Department of Sustainability

City of Fort Lauderdale 

I  have a confession to make. When I first moved to 
South Florida, I didn’t like it. Not one bit. I moved 
here from rural Louisiana by way of Houston, 

Texas, and it was such a different feel. The culture was 
different from what I was used to, and the seasons 
never changed, and I missed my friends and family. 

But then something happened. I moved to Fort 
Lauderdale about one year after getting here. Up to 
this point I was in West Palm Beach and heading 
down to Miami to have some fun, completely passing 
Fort Lauderdale by.

Once I moved to the City, I started making friends, 
some of the best I’ve ever had, and I started having 

fun, some of the best I’ve ever had (that’s all you get 
on that topic). The City was much different in 1995 
than it is today and that’s my point. 

I’ve had the privilege of not only living here and 
seeing the changes going on, but to be part of them 
through my work with the City. The Riverwalk was 
still in its infancy then, but it was coming along and 
would celebrate the river; not ignore it.  

Does anyone remember the Hyde Park Market? I 
do. I remember going there once and standing in the 
parking lot realizing, for the first time, there is a river 
behind this place and right through Downtown. And 
here was this store that turned its back to the water. 
Clearly the City ignored this amazing feature that 
other cities would kill to have. 

The store closed and the property sat vacant 
until a development, one that has its own past, put 
an amazing building on the site. By the time Icon 
was constructed, other high rises had already been 
built and the Riverwalk was well established, but 
the Icon completed the Riverwalk connection to the 
east and put active ground f loor uses on Las Olas 
and the water. It further cemented Fort Lauderdale 
a cosmopolitan city with all the amenities of other 
major cities. 

It just impresses me that when I moved here 
there was really very little to do in Downtown Fort 
Lauderdale and today, some 26 years later, the City 
has grown to be a vibrant and fun place to be. Don’t 
get me wrong … Fort Lauderdale was always fun. 
But now that I’m pushing 50, I don’t have as good of 
a time with the old kind of Fort Lauderdale fun and 
welcome the new kind of Fort Lauderdale fun. 

I feel like the City and I grew up together. I feel like 
we are better now than we once were. We’re both bigger 
than we were in 1995, and I hope a little smarter.

Finally, I want to say something about what is 
going on in our country. These times are difficult, 
and I hope that everyone is staying safe and 
working toward a resolution. There is a quote, 
often attributed to Winston Churchill, that seems 
appropriate these days. “Americans will always do 
the right thing after exhausting all the alternatives.” 
Let’s all do the right thing.  

S U S TA I N A B L E  D E V E L O P M E N T

GROWING UP TOGETHER   
THE FORT LAUDERDALE OF 1995 WAS MUCH DIFFERENT
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4301 North Federal Highway 
Oakland Park, Florida 33308
(954) 491-7788

www.americannationalbank.com

 - here to serve, here to stay! - here to serve, here to stay! - here to serve, here to stay!
Your Community Bank

Ginger Martin
President 
and CEO

Ginger MartinGinger Martin
President President 
and CEOand CEO

Ginger Martin
President 
and CEO

BROWARD 
CENTER

BrowardCenter.org/Classes
954.414.6904

registrar@browardcenter.org

July 13 – 17
5 days of musical theater fun including 

a different master class each day taught 
by outstanding Broadway performers

July 13 – August 7
Sing, Dance and Act in this 4-week 

camp culminating with a live 
performance at the Broward Center.

BrowardCenter.org/SummerPrograms
954.468.2689
camp@browardcenter.org
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Register for Summer Camp in Fort Lauderdale
Th e City of Fort Lauderdale’s summer camps are 

action-packed with playtime, creative expression and 
friendly competition. Arts and craft s, sports and fi tness 
are just a few of our many camp activities! To ensure 
children and staff  remain safe, the City’s Parks and 
Recreation Department has adopted guidelines from the 
Centers for Disease Control and Prevention to safeguard 
public health, and summer camp capacities have been 
lowered. Registration for summer camps is under way. 
For complete details about registration times, dates and 
locations, visit www.fortlauderdale.gov/summer. 

Beaches Open for Sunbathing, Picnicking and More
Fort Lauderdale beaches are open from sunrise to 

sunset. Visitors are allowed to partake in ocean activities 
including swimming, surfi ng, kayaking, paddleboarding 
and body surfi ng and land-based activities including 
walking, running, biking and surf fi shing (in permitted 
areas). In addition, picnicking, sunbathing, sitting or 
lying on the beach is permitted, as well as the use of 
umbrellas, canopies, chairs, loungers and coolers. Group 
gatherings are limited to 10 people and facial coverings 
must be worn when social distancing of 6 feet between 
persons (other than members of the same household 
or group) cannot be maintained. Group and organized 
sports remain prohibited including, but not limited to, 
volleyball, soccer and football.

Fort Lauderdale’s July 4th Celebration to Feature 
Fireworks Around the City

Th e Fort Lauderdale City Commission approved moving 
forward with the coordination of four fi reworks shows as 
part of Fort Lauderdale’s Independence Day Celebration. 
Locations being explored for the shows currently 

include Carter Park, City Hall, the Galt area and Holiday 
Park. Th e shows will not be open to spectators; however, 
neighbors will be encouraged to enjoy the fi reworks from 
their backyards and front porches as we celebrate the 4th of 
July together by staying apart. As more information 
becomes available, updates will be shared on the City’s 
website at www.fortlauderdale.gov.

Virtual Recreation Center Expands With Art, 
Cooking & Fitness Classes

Th e City of Fort Lauderdale Parks and Recreation 
Department understands the power of parks more 
than anyone. During this time of social distancing, 
the Parks and Recreation Department is providing 
virtual recreation opportunities for you and your 
families. Our Virtual Recreation Center off ers free, fun 
and educational activities and resources for all ages. 
In addition, our weekly schedule includes several live 
virtual wellness classes held by our very own instructors. 
For adults, enjoy acrylic painting, cooking, fi tness, line 
dancing, yoga, Zumba and more! For children, enjoy 
sketching and drawing with more classes to come! For 
details, visit www.fortlauderdale.gov/recreation. 

City Parks Now Open With Limited Amenities
Th e City of Fort Lauderdale Parks and Recreation 

Department has reopened certain parks to help 
promote physical and mental health in the community. 
To help neighbors navigate which parks and amenities 
are open, the City has created a new, easy-to-use map 
that can be accessed online at www.fortlauderdale.
gov/cityparks. Th e clickable, interactive map shows the 
name, address and location of each park along with a 
list of available activities. Permissible activities include 
basketball courts, batting cages, bicycling, boating, 
Canine Beach, disc golf, dog parks, dog swim at Snyder 
Park, lap swim, running and walking (paths will be 
marked as one-way), singles or doubles-only pickleball 
and tennis games, launching of canoes, kayaks and 
paddleboards. As a reminder, water fountains at the 
parks are closed so please remember to bring your own 
water bottles. Park users are required to follow CDC 
guidelines for social distancing and personal hygiene.

For more information, check us out on Facebook 
(@playfortlauderdale) or on Instagram and Twitter 
(@playlauderdale), or visit www.fortlauderdale.gov/
parks.   
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PA R K S  A N D  R E C R E AT I O N

GET OUT AND PLAY   
SUMMER CAMP AND BEACHES OPEN, AND THERE WILL BE FIREWORKS

BY PHIL THORNBURG
Director, Fort Lauderdale 

Parks and Recreation Department
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Over the past several months the COVID-19 
pandemic has impacted our lives signifi cantly in a 
variety of ways we never thought possible. Th ings 

we took for granted were suddenly no longer possible. 
We were isolated in our homes without errands to run, 
aft er-school activities or trips to make, opening endless 
opportunities to think about what is important and get 
back to the things we enjoyed when we had spare time. 
Enjoying physical activity in our neighborhoods is one 
of those things. 

I, for one, have been enjoying the lack of a car commute 
to allow me more time to walk and bike before and aft er 
working remote or even during lunch. I had taken a 
break from being a bike rider for a while but took this 
opportunity to support one of our great local bike shops 
and rediscovered my love of biking. When we 
decided to make this purchase, it was apparent that 
this was a common theme because it was extremely 
diffi  cult to fi nd a bicycle to purchase. During our 
conversations with the business owners, they shared 
that they pre-selling the entire shipments because of 
the high demand. 

Th e roadways were much more inviting to walk 
and bike with the lack of cars, making it easier to 
share the road. But with the increased exploring, 
I have also had a chance to really look at the 
infrastructure around me and the issues that exist. 
Th e choices we make to not walk and bike is oft en 
because it is an unpleasant experience because of the 
way that infrastructure was designed, oft en times 
not being built with those modes in mind. 

Th is was evident when so many more of us 
were walking and biking and clearly there was not 
enough space for us to do so. Th e City understood 
that challenge and worked with the Florida 
Department of Transportation for our fi rst lane 
closure to help people get outside and still be able to 
feel comfortable meeting socially distance rules on 
SR A1A between Las Olas Boulevard and Sunrise 
Boulevard while the beaches were still closed. 
Additionally, once restaurants were able to be 
opened but only at 50 percent capacity again, lanes 
were closed on Las Olas Boulevard between the US 
1 Tunnel and Southeast 11th Avenue to allow extra 
space for restaurants to have outside seating while 
providing a wide space for people to walk and bike.

But as activities begin to move back to normal, my 
request to everyone is to take note of all of the challenges, 
what changes would make it safer and more convenient 
to walk and bike, and what will keep you being active in 
your neighborhoods because you want to not because you 
have nothing else to do. 

Th e Transportation & Mobility team will be partnering 
with the Broward Metropolitan Planning Organization’s 
City Services Team to kick off  a Citywide Transportation 
Master Plan later this summer. We will be reaching out 
to gather input to put together a new vision for what 
our transportation system will look like in the future. 
Please stay tuned and participate to help infl uence how 
transportation in your neighborhood and the city overall 
looks in the future.   

T R A N S P O R TAT I O N
BY KAREN WARFEL
City of Fort Lauderdale 

Transportation Planning Program Manager

SPACE TO BIKE AND ROAM   
CHANGING HOW WE THINK ABOUT OUR STREETS
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As we move through various phases of reopening 
of our county, arts and cultural organizations are 
fi guring out how to rebuild their organizations and 

infrastructure. Seasons have been cancelled, projects 
rescheduled or nixed, and artists have lost months of 
work. However, despite these losses, there have been 
many great strides made in the virtual space that have 
added new and innovative opportunities for public 
engagement as organizations work to rebuild. 

One of the things we had to do was fi nd a way to 
eff ectively transform the Artist as Entrepreneur Institute 
(AEI), a mainstay of the Cultural Division for nearly 

15 years, and catapult this unique and much-needed 
program into the digital sphere. Founded by Arts 
Cleveland, AEI taught artists of all disciplines how to 
understand and master the business side of their work, 
and it has been quite successful at doing so, with more 
than 1,000 alumni of the program creating and selling 
their work in South Florida.

As a product of formal music study, I can attest to 
the fact that music school is great at teaching the craft  
but does not adequately address the development of the 
business acumen needed to be an artist. Creativity and 
craft  are important, but if you are not able to market 

your product, navigate copyright law, or 
know your way around a contract, being 
successful in business will be much more 
challenging. 

As of June 13, the AEI program has moved 
online and been renamed Business Skills for 
the Modern Creator. While the goals of the 
program remain largely the same, the online 
space off ers greater fl exibility in the timing 
of sessions and guest speakers. For example, 
what used to be four all-day sessions in June 
will now be six three-hour morning sessions 
every other Saturday through summer. Th is 
online fl exibility also enables nationally 
recognized presenters to be featured 
alongside local business leaders. In addition, 
creatives everywhere will be able to access 
the recorded classes at any time on YouTube. 

While we do not plan to keep this 
program exclusively virtual, the pandemic 
has given us and many other organizations a 
reason to push further into the digital realm. 
As things gradually return to a semblance of 
normal, we’ll continue to explore this new 
knowledge and opportunity and how it can 
be combined with traditional and in-person 
programming. In all, I think the outcome 
will be positive.  

C U LT U R A L LY  S P E A K I N G
BY PHILLIP DUNLAP 

Director, 
Broward Cultural Division

MASTERING THE PIVOT    
ARTS AND CULTURAL ORGANIZATIONS CONTINUE TO FIND NEW WAYS TO EXPAND ACCESSIBILITY
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ONGOING EDUCATION
Business Skills for the Modern Creator will take 
place through August.

Visit Broward.org/Arts to register for these 
free sessions.



ADULT AQUATIC 
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Lap Swim
Carter Park
Sunday – Friday  
10:15-11:15 AM

Croissant Park
Monday – Friday  
6:00-7:00 AM 
7:15-8:15 AM 
8:30-9:30 AM

Saturday – Sunday  
7:30-8:30 AM 
8:45-9:45 AM

Riverland Park
Monday/Wednesday/Friday 
8:00-9:00 AM 
9:15-10:15 AM 
10:30-11:30 AM

Water Aerobics
Bass Park 
Monday – Friday  
6:00-7:00 AM 
7:15-8:15 AM

Croissant Park
Monday/Wednesday/Friday 
9:45-10:45 AM 
11:00 AM-12:00 PM

Saturday 
10:00-11:00 AM

Lauderdale Manors Park
Tuesday/Thursday 
8:45-9:45 AM

Riverland Park
Tuesday/Thursday 
9:00-10:00 AM 
10:15-11:15 AM 
6:45-7:45 PM

Saturday 
9:00-10:00 AM 
10:15-11:15 AM

 

The City of Fort Lauderdale Parks and Recreation Department offers Adult Aquatics programs 
at five convenient locations throughout the City. It’s a great way to cool off and stay in shape 
during the summer! For more information or to register, visit www.fortlauderdale.gov/register 
or call (954) 828-7275.

Fee Information
10-Visit Pass
$30.00 Resident, $45.00 Non-Resident 

Senior/Military  
$15.00 Resident, $25 Non-Resident

30-Visit Pass
$75.00 Resident, $112.50 Non-Resident 

Senior/Military  
$45.00 Resident, $75 Non-Resident

Online Registration
www.fortlauderdale.gov/register

1  Bass Park Pool
 2750 NW 19th St. 
 (954) 828-6019
2  Carter Park Pool

 1450 W. Sunrise Blvd. 
 (954) 828-5407
3  Croissant Park Pool

 245 W. Park Dr. 
 (954) 828-6156
4  Lauderdale Manors 
 Park Pool
 1340 Chateau Park Dr. 
 (954) 828-5412
5  Riverland Park Pool

 950 SW 27th Ave. 
 (954) 828-5322



America is celebrating its 244th birthday. On July 4, 
1776, the founding fathers stood up to a perceived 
wrong, issued the Declaration of Independence and 

broke ties with Great Britain. Our hopes, of course, are for 
another 244 years of this unique experiment of democracy 
that has made our nation the envy of the world.

Yet, that experiment has been put to the test as the 
nation continues to struggle with the novel coronavirus 
and in recent weeks the tragic death of George Floyd at 
the hands of four Minneapolis police offi  cers. What can 
be politely described as an “atrocity,” Floyd’s death has 
put policing and race relations under a harsh spotlight. 

Even as we celebrate another Independence Day, our 
society is hurting. Th e business community remains a 
vital part of society, and its members here in the Fort 
Lauderdale community are prepared to stand with 
those whose grief, outrage and hope that the underlying 
conditions of police brutality and racial bias will fi nally 
be addressed.

It is the proper position to take. Many of the peaceful 
protesters angry, saddened and shocked over how some 
in law enforcement have fallen so short of the ideals of 
equality, fairness and protect and serve are our clients, 
customers employees and suppliers. Th e conversations 
on how to come together and honestly address the 
problems that typically separate us by age, ethnicity and 
political persuasion have already started. South Florida’s 
business community recognizes the need to be an active 

participant in hopes of making a diff erence this time.
Business owners and those protesting the 

unaccountable and excessive use of force by law 
enforcement have more in common than meets the 
eye. Good policing provides security that benefi ts both 
business and overall society. We, like other members 
of our community, rely on police protection of lives 
and personal property, but it goes much deeper than 
that. Th e relationship between the community and 
law enforcement rests on trust — trust between those 
designated to protect and those in need of protection. 
Without that trust, there is no relationship.

Th e breakdown of that relationship can be seen in 
the images of National Guard troops sitting in armored 
vehicles parked near boarded up boutiques, restaurants 
and shops along Las Olas Boulevard. Th ey are not the 
pictures that typically attract tourists and visitors to an 
iconic part of Fort Lauderdale. Th ey are not the footage 
that helps generate employment, especially in what 
remains our region’s biggest industry — tourism and 
hospitality. Yes, violent protests are bad for business, but 
it’s certainly not good for society.

“We hold these truths to be self-evident, that all 
men are created equal, that they are endowed by their 
Creator with certain unalienable rights, that among 
these are Life, Liberty and the pursuit of Happiness.” 

It’s the next part of the Declaration 
of Independence that should resonate 
as we enter our 245th year: “… — � at 
to secure these rights, Governments are 
instituted among Men, deriving their 
just powers from the consent of the 
governed, — � at whenever any Form 
of Government becomes destructive of 
these ends, it is the Right of the People 
to alter or to abolish it and to institute 
new Government, laying its foundation 
on such principles and organizing its 
powers in such form, as to them shall 
seem most likely to e� ect their Safety and 
Happiness.”       

L O C A L  E C O N O M I C S
BY DAN LINDBLADE 

President/CEO,
Greater Fort Lauderdale Chamber of Commerce

HAPPY 244TH BIRTHDAY  
NOW’S THE TIME TO REACH AMERICA’S IDEALS
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M A R I N E  I N D U S T R I E S

Commemorative bricks can often be found within 
the architecture of picturesque boulevards, 
winding walkways, downtown courtyards and 

even parking lots like the one at MIASF’s building 
near the New River, and they usually offer a poignant 
feeling of nostalgia along with their intended 
fundraising purpose.

Similar inscribed bricks can be found in communities 
across America as dedications of new buildings, parks, 
theaters and museums. Th e concise messages carved 
into the bricks oft en recognize patrons, thank sponsors, 
mark a milestone anniversary or birthday, sometimes 
honor a loved one, or celebrate an achievement. 

Collectively, these short stories scattered at our feet 
tell the tale of people in a community, each a brief 
entry in the shared diary of society. Th e messages 
remind us of the powerful impact a few strategically 
combined words can make, reminiscent of the famous 
six-word story credited to Ernest Hemingway, “Baby 
shoes for sale. Never used.” So much can be conveyed 
in just a few words but imagine if we gathered the 
messages into a narrative. What powerful message 
would our community convey if the bricks along the 
Riverwalk could talk?

I think they would chronicle the days, years, decades 
and century of the City’s growth, not just in more, 
bigger and fancier buildings, cars and boats, but in the 
bond that connects us to one another as neighbors. 

On the river where the bricks now lay, Native 
Americans and pioneers eked out a life of trade and 
trust a hundred years ago. On that same 
ground in the decades since, personal and 
professional risks resulted in rewards and 
prosperity that leveraged opportunity and 
spurred entrepreneurialism. Th ose are the 
foundational bricks that have attracted a 
diversity of people to call Fort Lauderdale 
home, adding to its collective story of 
perseverance in the face of obstacles and 
determination against all odds.

Strung together, the personal messages 
commemorating births, marriages, 
anniversaries, celebrations and memorials 
illustrate the importance of our shared 
traditions and ceremonies and refl ect both 
the joys and sorrows that life brings at any 
given time. 

While many are moving, some of those messages can 
make people laugh out loud. Some expose sophomoric 
humor that many can’t resist chuckling over, and some 
off er clever wit or subtle sarcasm that suggest a sort of 
sanctioned graffi  ti. If those bricks could talk, they would 
say the people of this community are living life to the 
fullest, walking along the river to patronize restaurants, 
enjoy the theater, explore the museum, acknowledge the 
histories, and delight in the stories found along the way, 
mentally clicking on a thumbs up, a full heart, or a sad 
face as they read each one.

Is it human nature to want to be heard and 
remembered? Are the messages a variation of scratching 
“I was here” in a classroom desk, or is it that people 
have a thirst to know more about each other and these 
small glimpses into other peoples’ experiences make 
us feel like we belong? Each brick bears a message that 
resonates with someone else, someone who was born 
on the same day, someone whose mother had the same 
name, someone who served in the same branch of the 
military, or someone who also cheers for whichever 
team is playing against the New England Patriots. 

By and large the brick messages memorialize a point 
in time that someone deems worth remembering and 
sharing, and the rest of us can’t help wanting to know 
about it, searching out the messages with the oldest 
dates and revering them as relics of another time. Yet, 
even though they seem permanent, they are like a 
tapestry of tattoos in that they can be removed, but not 
without some eff ort and a little pain.  

PRESERVING LEGACY   
ONE THING WE’VE LEARNED: HOW TO DISCOVER THE HEROES IN US

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Kelly Skidmore
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S M A L L  B U S I N E S S

WITHMYDOC SHINES A LIGHT ON THE FUTURE OF TELEMEDICINE   
AT-HOME HEALTH MONITORING WHEN WE NEED IT MOST

BY MADELAINE K. BOYER
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When you think of the biggest advancements made 
in technology, household names like Apple, 
Google, Adobe, and more recently, Zoom, come 

to mind.
All are located in California’s Silicon Valley. However, 

Silicon Valley isn’t the only place making waves in the 
tech industry.

WITHmyDOC, a Fort Lauderdale-based tech 
company, is looking to add their name to the list of 
Florida tech companies making a signifi cant impact in 
the industry.

WITHmyDOC, which stands for Web-based 
Intelligence Transforming Healthcare, is a remote 
patient monitoring platform that is a much-needed 
addition to the healthcare industry. Founder Richard 
Rodriguez, who is also the CEO of the information 
technology company Centuric, launched the 
WITHmyDOC remote patient monitoring program as a 
way to fi ll a gap in the healthcare industry. 

“We started developing the WITHmyDOC platform 
two years ago because we saw a real lack in current 
telemedicine solutions at that time. Th ey lack any real 
time data thus it’s a big hindrance for the patient to get 
quality care and for the physician to get the best possible 
information to treat the patient,” said Rodriguez. 

Th e way it works is patients are given an RPM@home 
kit which stands for “remote patient monitoring.” Th e 
base kit includes all of the necessary devices for at-
home monitoring like a blood pressure cuff , weight 
scale and pulse oximeter. Additional devices can 
also be added to the kit, depending on the patient’s 
condition, such as monitoring sensors for ECG, 
temperature, and a glucometer to detect any signifi cant 
health changes throughout the day. Each kit also 
has a tablet with the monitoring soft ware connected 
wirelessly to all of the devices. Aft er the data is 
produced from each device, the tablet collects that data 
and shares it directly with your physician. 

Th e digital soft ware is also programmed with ease of 
use in mind for both doctor and patient. Th e platform 

can be 
viewed on 
a desktop, 
laptop, 
tablet or 
phone, and 
even data 
from health 
devices 
like fi tness 
bracelets, 
smart scales 
and more 
and can 
be used in 
conjunction 
with the 
RPM kit. 

“We 
really focus 
on getting our program in the hands of patients that 
have chronic illnesses like congestive heart failure, 
diabetes, and COPD — conditions that require frequent 
monitoring and today, this has become even more 
prevalent,” said Rodriguez. 

Prevalent it has become indeed with the current 
Covid-19 pandemic still yet to be contained. Prior to the 
outbreak of Covid, WITHmyDOC was already making 
an impact on the way patients with chronic illnesses 
could now easily monitor their vitals remotely. 

Now, however, it seems it has set a precedent for where 
the future of medicine is headed and how the healthcare 
industry can continue to adapt. “Covid-19 has changed 
the healthcare industry forever and has really brought 
telemedicine to the forefront. For us, the pandemic has 
put our company into hyperdrive. We’re working harder, 
hiring more developers, and are on a growth trajectory,” 
Rodriguez said.    

Small Business Stats
WITHmyDOC
Owner: Richard Rodriguez
Number of employees: 8 
Phone: (786) 621-2910
Website: www.withmydoc.com
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F R O M  Y O U R  P R O P E R T Y  A P P R A I S E R

BCPA GOES VIRTUAL   
NEW PLATFORM PROVIDES NEW WAY TO HAVE FACE-TO-FACE CONVERSATIONS

BY MARTY KIAR 
Property Appraiser

Broward County
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Business models around the world have adapted to 
providing services during these changing times. 
Our offi  ce continues to evolve to ensure we meet 

the needs of the residents of Broward County and 
provide the same level of customer service you have 
grown to expect. Property owners can still easily apply 
for Homestead Exemption online at www.bcpa.net, 
as well as access information about all the tax-saving 
exemptions available for qualifi ed individuals. 

Property owners can apply for any 2020 exemption 
online at https://web.bcpa.net.

Please contact csemgmt@bcpa.net or call (954) 
357.6830 with any exemption questions you may have 
if you cannot find the answers you are looking for on 
our website.

Understandably, many residents have concerns about 
sharing personal information online or over the phone. 
To help ease these concerns, our Mobile Exemption and 
Information Team (MEIT) is now able to meet with 
residents virtually and answer any questions or help 
with exemption fi ling. While we do not know when 
our offi  ce will be able 
to safely resume in-
person meetings, this 
new platform allows 
face-to-face virtual 
conversations between 
property owners and 
our staff . To schedule 
an appointment for 
a virtual meeting, 
please email us 
at ExemptionsExpress@
bcpa.net or call us at 
(954) 357.5579.

Quarterly Tax Payment 
Installment Plan

While the Property 
Appraiser’s Offi  ce does 
not set or collect taxes, 
our offi  ce receives many 
calls from residents 
inquiring about 
installment tax bills and 
their recent exemptions. 
Broward County’s 

Records, Taxes and Treasury Division is responsible for the 
billing and collecting of property taxes. 

For property owners on their quarterly installment 
plan, the fi rst two installment payments (June and 
September) are based on the previous (2019) tax year. 
Th is means residents who have been approved for 2020 
Homestead Exemption or other exemptions will not see 
these showing on either the June or September 
installment bills. Th e fi nal two installment bills will be 
based on the current tax year. Th e December and March 
installment bill amounts will be adjusted to include any 
2020 exemptions or changes to the property’s taxable 
value. Th e deadline for Broward County’s Installment 
Payment Plan was May 1, 2020. Should you have any 
questions regarding the payment of property taxes, their 
offi  ce can be reached at (954) 831.4000 or by email to 
revenue@broward.org. 

If my offi  ce can ever be of assistance to you, please do 
not hesitate to contact me directly at (954) 357.6904 or 
by email at martykiar@bcpa.net.  
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CONNECTING THE COMMUNITY, 
BRICK BY BRICK
YOU NEVER KNOW WHO YOU WILL RUN INTO ALONG THE RIVERWALK 

WRITER  LYNN STOCK

3 0     J U LY  2 0 2 0   •   G O R I V E R W A L K . C O M

Stroll along the Riverwalk and you may run across 
famous actors, musicians, neighbors, romantic residents 
and a beloved puppet or two.

The names of these folks and tens of thousands of 
others have been immortalized along the Riverwalk with 
engraved bricks.

Without a doubt, these bricks are the most recognizable 
fundraising component of Riverwalk Fort Lauderdale, 
which started offering them in 1989.

While memorials of loved ones, anniversaries, birthdays 
and graduations are the most popular commemorations, 
patrons have placed bricks that list recipes and poems as 
well. The Water Taxi, the Las Olas Company, the Tower 
Club and civic associations have sections of bricks.

Former Riverwalk board chair Jim Ellis even has a 
20-brick puzzle that forms a scavenger hunt, scattered 
along the walk.

HOW TO GET YOUR OWN
Prices range from $100 for a brick in the pet section, to 

$150 or $225 each, depending on location.
www.goriverwalk.com/bricks-banners/buy-a-brick

TIMELINE
Engraved brick installations take about four to six weeks 

from order date.

CELEBRITIES ALONG THE RIVERWALK
In addition to the Winterfest Boat Parade grand marshals 

who receive a brick each year, several celebrities have been 
bestowed their very own piece of the Riverwalk. 
Here is a partial list:
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Director Stephen Spielberg received a Riverwalk brick in front of the Broward 
Center on November 11, 1999. Spielberg and Tom Hanks were in town 
to receive the Distinguished Public Service Award aboard the USS 
Normandy, docked at Port Everglades, in recognition for 
“Saving Private Ryan.” Spielberg’s and Hanks’ bricks 
are in the Riverwalk of Fame section, by the 
Broward Center, along the Riverwalk.

Stephen Spielberg
Tom Hanks
Michael Caine
Tony Curtis
David Copperfi eld

Roger Moore
Tito Puente
Kathy Rigby
Stephen Baldwin
Burt & Ernie 
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BRICKS AT A GLANCE
1989

Th e year the brick fundraiser started

34,000
Approximate number of engraved bricks along 

the Riverwalk

FIND YOUR BRICK
If a patron cannot find his or her brick along 

the walk, Riverwalk Vice President and COO 
Patrick Harris will be happy to help out. 

“We physically go out and look for the brick,” 
said Harris, Riverwalk’s designated brick 
wrangler. “I tend to walk backwards when I 
search.”

BANNERS
In addition to bricks, Riverwalk supporters may 

buy a banner that hangs along the walk for one 
year. Th is year, the new banners will be displayed 
beginning in October, and orders may be placed 
by July 31.
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Terry Frost, Installer
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THE GO-TO GIFT
Local real estate agent Anita Fried has bought dozens of bricks over the 

years … so many that she has lost count.
Anita and her husband Arnie live in the Symphony and specialize 

in residential real estate for D’Angelo Realty Group. Often a real estate 
agent will send a new homeowner f lowers or a bottle of wine. Anita 
buys a brick. “When we started working in this building and along the 
river, I thought, ‘Wow, what a great gift. If I give them a brick, they get 
to choose what they want it to say.’

“The brick’s there forever,” she said. “It’s a fabulous gift. When they have 
company (visit), they bring them along the Riverwalk and show them their 
brick.

“One of the main reasons we decided to start buying bricks for our 
buyers was that we could support the 
Riverwalk Trust while making our buyers 
very happy,” Anita said. “Living on the river 
and having your own little piece of it means 
a lot. Some of the bricks were purchased 
by a group of us for special occasions like a 
neighbor’s special birthday.”

LOVE STORIES
Jonathan and Jennifer Schwartz have built a special connection on what 

they consider “their spot” on the Riverwalk.
“While we were dating, the first time that I said ‘I love you’ was on the 

Riverwalk, looking out on the river,” said Jonathan, who is an assistant vice 
president real estate and business development at BBX Capital in Fort Lauderdale.

“Whenever we would ride our bikes down the Riverwalk or we would go 
running in that same spot, I would always tell her that I loved her.”

So when he decided to ask Jennifer to marry him, he planned a surprise 
proposal — with the help of an engraved brick.

“When I decided to propose, I had ordered a brick that said, ‘I love you 
with my whole heart, will you marry me?’ 

“I told her that we had an event at the Broward Center to attend. So we took 
an Uber from our townhouse out to the river. And then we walked along that 
path, just up to the stairs, to the steps going up toward the Broward Center.”

Jennifer continues their story: “You said, ‘Have you ever looked down at 
the bricks here before?’ And I said, ‘No, not really.’ And he was standing right 
next to our brick. I looked down and started reading it, obviously. Then he 
got down on one knee. That's when he asked me to marry him. I obviously 
was all choked up, and of course said, yes. 

“At the same moment, he had me look up and he had secured the upstairs 
of the restaurant. Our whole family was there — my family, his family, my nieces. 
And as I said yes, they were throwing rose pedals over the balcony onto the area 
where we were. I already was emotional, but then I just lost it. Because of course, my 
family's the most important people to me.”

Jennifer continues: “That place was always special to us because that was where he 
proposed. Whenever we would ride our bikes or take a run, we would always take a 
pause and go by our brick and just hug or kiss, or just look at it and be reminded of it.”

The couple bought a second brick when they had their daughter, Zoe, in 2019.
“We knew when we had our little girl that we wanted to have a brick right near where the engagement brick 

is so that when we visit, we can now bring her there and explain the story of how we got engaged. And then 
also celebrate her name on the ground as well,” Jennifer said.   



DINNER CRUISES, WEDDINGS, CORPORATE EVENTS, BAT/BAR MITZVAH, BIRTHDAY, ANNIVERSARY

The Finest Private Charter Yachts
throughout South Florida   I   2 - 4oo passengers...

Enchanting tours four times daily
7 days a week, 365 days a year, rain or shine

954-314-8699
www.Anticipation.com

ER CRUISES WEDDINGS CORPORA

954-463-3440
www.RiverfrontCruise.com

954-314-8699
www.Anticipation.com

995544-446633-3344440
wwwwww..RRiivveerrffrroonnttCCrruuiissee..ccoomm

954-463-3440
www.RiverfrontCruise.com

7 days a week, 365 days a year, rain or shine

The Finest Private Charter Yachts
ghout South Florida   I   2 - 4oo passeng

AR MITZVAH, BIRTHDAY, ANNIVEAR MITZVAH BIRTHDAY ANNIV

9544-33 44- 999
pp mm

954-314-869995544-331144-88669999954-314-8699
www.Anticipation.cowwwwww..AAnnttiicciippaattiioonn..ccoommwww.Anticipation.com

Call today to discuss your next event or celebration.
We can customize a theme to meet your distinct needs.

On board cocktail bar, snacks, restrooms 
and air conditioning.   Handicap accessible.

The Venice of America TourThe Venice of America Tour

AS AN AMBASSADOR YOU WILL HAVE AN OPPORTUNITY TO:
•  Welcome neighbors and visitors, answer questions, and hand out 

brochures from a Riverwalk Kiosk.
•  Provide information about restaurants, shops, events, and activities in 

downtown and along the Riverwalk.
•  Enhance Riverwalk’s identity as a vibrant, engaging, downtown Fort 

Lauderdale destination. 
•  Earn community service hours for your school, nonprofit, or 

philanthropic organization.

JOIN OUR TEAM!
SATURDAY AND SUNDAY • 11 AM - 5 PM (Three hour shifts)

Riverwalk and the City of Fort Lauderdale are looking for energetic, outgoing, 
and enthusiastic volunteers to serve as Riverwalk Ambassadors.

If you would like this publication in an alternate format, please 
call (954) 828-4755 or email publicaffairs@fortlauderdale.gov.

For more information:

JOANN SMITH | club10@aol.com | 954.298.5607

JORG HRUSCHKA, Chief Service Officer
JHruschka@fortlauderdale.gov | 954.828.5568
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order your
banner  

NOW!

order your
banner  

NOW!

RESERVE YOUR
BANNER TODAY!

RESERVE YOUR
BANNER TODAY!

YOUR NAME HERE

For more information,
call Riverwalk at (954) 468-1541

or email Patrick@GoRiverwalk.com
Visit www.goriverwalk.com/bricks-banners/sponsor-a-banner

Show your support for
Riverwalk all year long!

Place your name or
your company’s name
on one of Riverwalk’s
colorful banners and

be seen by more
than 1.3 million

people each year.



Who is that masked man (or person in 2020)? 
Probably your server.
“Who was that masked man?” was a line from 

the old radio and then TV series featuring “Th e Lone 
Ranger.” At least once per episode, some character  — 
good or bad — would wonder aloud who the masked 
good guy on a horse was. WE knew of course. 

Like it or not, masks, albeit very diff erent ones, are 
back. As diners under Phases 1 and 2, we don’t have 
to wear a mask, duh. But the owners and managers of 
local restaurants must take every precaution possible. 
As former restaurant owners ourselves, we were used to 
multiple inspections from the state and county health 
departments to assure cleanliness in the back (and front) 
of the house and are still compulsive hand washers. 

Still, there are new distancing and sanitation 
regulations. We reached out to a number of local 
restaurants — large and small — to see if their ideas for 
compliance are as creative as their menus.  

RESERVATIONS
Th ese are pretty strongly requested these days to 

assure that no one has to congregate at the door while 
waiting for their tables. Th e Riverside Hotel even off ers 
to call you when your table is ready if there is a wait.

SOCIAL DISTANCING (INDOORS AND OUT)
Phase 2 will allow for 50 percent occupancy when it 

arrives but most establishments have still moved tables 
to be sure there is proper 6- to 8-foot distance. Many, like 
Foxy Brown, have added extra outdoor tables. A few have 
actually erected partitions between dining tables — but 
that is a pricey decision that is not a fi nancial option for 
all. We understand that Th e Mustard Seed in Plantation 
has taken yet another approach — separate days for larger 
parties only (six or more) with the rest of the days for 
two- or four-top tables. Makes sense; why move tables 
more than you have to?

#B I T E S + S I P S

LET’S EAT
RESTAURANTS ARE CHANGING THEIR WAYS TO KEEP DINERS AND STAFF SAFE
WRITERS  PENNY SANFILIPPO & JONNY ALTOBELL — THE UGLY SISTERS 
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BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL
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MENUS
Ooh it’s all about the digital format. Fancy printed menus 

— laminated or not — are an expense that should have gone 
away years ago. However, for the technophobes like me (not 
Jonny) who still have fl ip phones, everyone we spoke to has 
one-time use paper menus. American Social also off ers 
disposable cups and fl atware for the truly concerned. 

SANITATION
We’ve all watched the creepy dirty dining segments 

on the news BUT the reason it is news is that it is NOT 
the norm. New guidelines, however, take sanitation to a 
diff erent level. Besides frequent hand washing and the use 
of hand sanitizer, thorough and frequent wiping of door 
handles and other commonly touched surfaces add extra 
duties to your server’s duties. Whole building sanitation 
has been done by some of the bigger fi rms, but it’s not 
practical on an ongoing basis (you DON’T want to eat that 

stuff !). Your servers will probably be wearing gloves — a 
practice that used to be limited to kitchen staff . Robots have 
been introduced at some restaurants in the Netherlands to 
do both clean up and some service. Uh, I don’t think we’re 
there yet, nor do I look forward to that day. 

In gathering material for this article, the Internet was 
valuable as we could see at a glance if any new policies 
were posted for an individual location. We discovered 
that “restaurant groups” — multiple establishments with 
one corporate owner — were more likely to have full 
statements about their policies regarding the coronavirus 
and Covid-19 than the stand-alone establishments. So, 
before you make that reservation, check to see what you 
might expect. If it’s not posted, don’t be afraid to call and 
ask — they’ll be delighted to hear from you. 

Bon Appetit!.   
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Gregory Genias, better known as Bootleg Greg, was born in the hills off  Cockpit Country 
Trelawny, Jamaica. His transformation into Bootleg Greg began at an early age with the help 
of his father, a self-proclaimed bushman and moonshiner, who exposed a young Gregory to 

the inner workings of plants and herbs and their benefi ts to the human body. 
Today, he is the co-owner of Bootleg Greg Cocktail Company, a South Florida concept cocktail 

and health conscious beverage company. He also serves as the cocktail beverage consultant for 
the Dean James Max Restaurant Group. He manages and streamlines the beverage programs at 
various restaurants and bars across the country.

SUMMER OF RUM SERIES: MEET BOOTLEG GREG
CREATING GOOSEBUMPS WITH EVERY COCKTAIL EXPERIENCE
WRITER  RENÉE K. QUINN

Years in the business: 22
Known for: 
Using fresh ingredients in cocktails

Your go-to drink: 
When in doubt, Wray & Nephew

Favorite cocktail to make at home: 
Daiquiri

Must-have garnish: 
Fresh citrus

Essential home bar accessories: 
A sharp paring knife, spring water and clear ice

Best tip for novices:
Don’t be afraid to try spirits straight

Best three-ingredient cocktail:
Daiquiri

THE BARTENDER SERIES INTERVIEW WITH 
SPIRITED SOUTH FLORIDA

GREGORY GENIAS

Check out www.goriverwalk.com for more spirited 
#BITES+SIPS and recipes. Join Renéeʼs #conSPIRITors by 
following her on Twitter and Instagram (@SpiritedSFL) and 
liking her Facebook page, Spirited South Florida. Remember to 
#DrinkResponsibly #GetSpiritedSouthFlorida
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DIPLOMATICO RUM MANGO DAIQUIRI
1/2 ounce simple syrup
1 ounce lime juice
1 ounce mango puree
2 ounce Diplomatico Planas
Garnish with mango and mint leaves 

EVERY PICTURE TELLS A STORY
Over the last two months, our kitchen became our 

home bar. We want to share your creations.
Cocktail enthusiasts, it’s your turn to sip and 

share spirited stories. Join our Facebook group 
#CocktailRs or tag us in your Instagram photos. 
Watch for our EyeOn Channel’s launch this month 
— we will share the good cheer.   
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Diplomatico Rum Mango Daiquiri
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WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

• A flourishing downtown
• Citywide array of social, cultural and neighborhood events
• The world-class business and professional community

• Trend-setting fashion and shopping
• Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk

members and subscribers.

10,000 + copies are delivered to high-traffic
locations including:

• Hotels
• Fine retail and restaurants
• High-end luxury apartments
• Downtown office buildings
• Auto dealerships
• Banks
• Restaurants
• Real estate offices
• Hair salons
• Exercise clubs
• Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !

12,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

141,850+
TOTAL AUDIENCE



Follow us:

1600 South Andrews Avenue, Fort Lauderdale

For more information or to find a robotically trained 
physician, visit BrowardHealth.org/RoboticGyn.

ADVANCED ROBOTIC ASSISTED SURGERY CLOSE TO HOME 
Severe pain from uterine fibroids left Antoinette unable to play with her grandchildren  
or do many of the physical activities she enjoyed. After Broward Health’s experienced 
surgical team performed a robotic assisted supracervical hysterectomy, she is pain  
free and enjoying her life and family again.

Robotic surgery allows specially trained surgeons to perform minimally invasive 
procedures with advanced technology designed to offer surgeons greater precision, 
flexibility and control. Even the most complex and delicate procedures can be done 
through small incisions, offering many benefits such as:

     • Less pain and blood loss    

     • Less scarring and a shorter recovery time    

     • Quicker return to normal daily activities

“No Pain,  
 No Problem!”

- Antoinette, robotic surgery patient 

Being Healthy Starts Here.
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