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IndulgeIN THE

GOOD LIFE
AT TOWER CLUB 

FORT LAUDERDALE

• Picturesque views from our private event rooms for your
next corporate event, social celebration or wedding event

• Accommodations for up to 350 guests

• Customized menus by culinary experts

• Personalized private club service

• Audio/visual capabilities

• Non-Members welcome to host

• Celebrate and dine in style with exceptional cuisine

• Work efficiently in our flexible workspace

• Enjoy complimentary coffee, tea, snacks and more
created each day

• Engage with Members at a rich calendar of club events

• Access to 300 clubs nationwide when you travel

• Plus, enjoy complimentary room rentals as a Member

ALENA RUBEN | PRIVATE EVENTS DIRECTOR
954.764.8550 x 229 | alena.ruben@clubcorp.com

JULIE O’NEILL | MEMBERSHIP DIRECTOR
954.764.8550 x 228 | julie.oneill@clubcorp.com

TOWER CLUB IS A HAVEN LOCATED IN FORT LAUDERDALE. 
EMBRACE THE POSSIBILITIES TODAY!

A CLUB WITH SOMETHING FOR EveryoneEVERY EVENT IS A Special Occasion

*Actual offer amount will vary depending on category and classification of membership selected. Offer contingent on Member maintaining his/her membership in good standing. Private Events offer is not applicable to 
existing booked events and you do not have to be a Member to book an event. Other restrictions and exclusions may apply. Call for details. © ClubCorp USA, Inc. All rights reserved. 42491 1018 LK



WATER TAXI

Enjoy Cruise & Save Discounts
Hop-On / Off Service

Happy Hour Rates 5:00 PM – 10:00 PM
Daily Service Available 10:00 AM – 10:00 PM

954.467.6677  •  WaterTaxi.com

Enjoy Cruise & Save Discounts

Just Add Water To Your Date Night
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FUNDING THE MONUMENT
CAPITAL CAMPAIGN

C O M I N G  T O  T H E
R I V E R W A L K

9 / I I
MONUMENT

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com

www.GoRiverwalk.com

RENDERINGS OF 9/II MONUMENT DESIGN AND RENDERING BY EDSA
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THE MONUMENT SERVES AS A REMINDER OF THE 
NEARLY 3,000 LIVES LOST ON  SEPTEMBER 11, 

2001. THE STRUCTURE IS TO COMMEMORATE AND 
HONOR THESE  LIVES AND THE SACRIFICE OF THE 

FAMILIES AND THE FIRST RESPONDERS.

GRANITE PLATE DONOR: $50,000
GRANITE PILLAR DONOR: $25,000
BENCH DONOR: $5,000 - $15,000

ALL DONATIONS OVER $5,000 WILL BE 
COMMEMORATED ON A BRONZE PLAQUE LOCATED BY 

THE MONUMENT

DONATIONS UNDER $5,000 CAN BE MADE VIA 
GORIVERWALK.COM/DONATE  
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CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.

 GO RIVERWALK FORT LAUDERDALE

 RIVERWALK FORT LAUDERDALE
 @GORIVERWALK 

 @RIVERWALKFTL 

 @GORIVERWALK 

 GORIVERWALK 

 RIVERWALK TRUST 

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RIVERWALKFTL            #GORIVERWALK            #ONRIVERWALK

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire 
and connect residents, readers and leaders with the people, places, happenings and events that make 
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2020. Riverwalk Fort 
Lauderdale. All rights reserved. No part of Go Riverwalk April may be reproduced in any form by any 
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. 
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The 
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2020.
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515 n andrews ave, fort lauderdale 

special order upholstery in 4-6 weeks  |  unique home accents & gift  | window treatments  
home design:  initial complimentary home visit  |  sanctuaryhomeandgift.com

naturally modern elegance 

Flagler Village, Downtown 

New River Magazine April 2020.indd   1 3/10/20   2:31 PM



IN PARTNERSHIP WITH

boat parade

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President/COO

ROSE FARAONE
Vice President — Marketing 

& Communications

KIM SPELLACY
Director of Accounting

JILLIAN JACOBSON
Event Manager

JORDAN THOMFOHRDE
Administrative Manager

JOANN SMITH
Parks Coordinator 

RIVERWALK FORT LAUDERDALE
888 E. Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust
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ROGER CRAFT, Sunchase Group
*COURTNEY CRUSH, Crush Law
BOB DUGAN, EDSA
JILL GINSBERG, Ginsberg Shulman PL
TIM HEISER, City of Fort Lauderdale Fire Rescue
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* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD
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To be the catalyst 
in building and 

nurturing Riverwalk 
and the Riverwalk 

District as a 
vibrant community 
connected by the 

New River.

MISSION STATEMENT



D'ANGELO
JUST SOLD

PRICE REDUCED

JUST SOLD

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1122 LAS OLAS CONDOS!

3BR/3.5 BATH SOUTH EAST CORNER WITH OUTSTANDING VIEWS OF THE NEW 
RIVER, OCEAN & CITY FROM EVERY ROOM.  2  LARGE EXPANSIVE TERRACES, 
DESIGNER LIGHTING FIXTURES, OPEN LIVING AREA, MARBLE BATHS & MORE.

ASHLEY

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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HAVE IT ALL! RARELY AVAILABLE 3/3.5 ASHLEY FLOOR PLAN WITH OVER 1,000 
SQ. FT. OF PRIVATE OUTDOOR LIVING SPACES! RIVER & CITY VIEWS, SPACIOUS 

INTERIORS, EXPANSIVE TERRACE AND LANAI PERFECT FOR ENTERTAINING!

3 BR/3.5BA WITH MAGNIFICENT VIEWS OF THE NEW RIVER. EXPANSIVE 
OPEN FLOOR PLAN. FOYER ENTRY, POWDER ROOM, STONE FLOORS 

THROUGHOUT, 2 LARGE TERRACES, MIELE APPLIANCES & MORE.

MADISON - $1,299,000
RISE ABOVE IT ALL IN THIS LUXURY HIGH FLOOR MADISON MODEL! THIS 
STUNNING UNIT OFFERS $500K IN CUSTOM UPGRADES THROUGHOUT 
THE 3 BEDROOM & 3.5 BATH FLOOR PLAN. EXPANSIVE RIVER, CITY, POOL 
& PARK VIEWS FROM FLOOR TO CEILING GLASS WINDOWS SURROUNDING 
EVERY ROOM. PRIVATE FOYER ENTRY, OPEN FLOOR PLAN AND MUCH MORE.

ASHLEY W/ LANAI - $995,000

ASHLEY - $1,100,000

PRICE REDUCED

NEW LISTING

JUST SOLD

JUST SOLD

JUST SOLD

NEW LISTING

PRICE REDUCED

JUST SOLD

WE HAVE SOLD OVER 213
LAS OLAS GRAND PROPERTIES!    

PARK - $1,900,000
STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 

BATHROOMS, PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

MADISON
HIGH FLOOR MADISON “TOWER SUITE” WITH MAGNIFICENT VIEWS 
OF THE OCEAN, RIVER & DOWNTOWN. PERFECT FOR ENTERTAINING; 
EXPANSIVE WRAP AROUND TERRACE & OPEN FLOOR PLAN. CUSTOM 
FINISHES THROUGHOUT: $30,000 UPGRADED VELUM CEILINGS, THEATRE/
ENTERTAINMENT ROOM WITH CONTROLLED LIGHTING THROUGH 
PHONE APPLICATION & SOUND RESPONSIVE ACTION THROUGH VV LIGHT 

CONTROLLER/BLUE TOOTH, DESIGNER WALLS AND MUCH MORE.

30TH FLOOR 2 BR/2 BATH WITH OUTSTANDING OCEAN, RIVER & CITY VIEWS 
FROM EVERY ROOM. LARGE TERRACE, GOURMET KITCHEN, POGGENPOHL 

CABINETRY, MARBLE BATHS, LARGE LAUNDRY ROOM AND MORE. 

BRADFORD - $795,000

2BR/ 2.5 BATHS WITH UNOBSTRUCTED RIVER & OCEAN VIEWS. MARBLE 
FLOORS THROUGHOUT, GOURMET KITCHEN, GRANITE COUNTERTOPS, 
HIGH END APPLIANCES, LIGHT FIXTURES, CUSTOM PAINT AND MORE.

CHAMPAGNE - $985,000

LEXINGTON

LEXINGTON

COLUMBUS - $1,150,000

LEXINGTON - $849,000

OUTSTANDING RIVER VIEWS FROM THIS 2BR/2.5 BATH WITH PRIVATE DOUBLE 
DOOR FOYER ENTRY. FLOOR TO CEILING IMPACT GLASS, GOURMET KITCHEN, 

SPLIT FLOOR PLAN, CUSTOM LIGHTING, AND MUCH MORE.

LIVE LAVISHLY IN THIS 2 BEDROOM, 2.5 BATHS SPREAD OVER 1,850 SQ. 
FT. OF OPEN LIVING SPACE WITH MARBLE AND HARDWOOD FLOORS. 

SPECTACULAR VIEWS OF THE NEW RIVER. CUSTOM MOLDINGS, DOORS 
& FIXTURES, MOSAIC & GLASS TILES AND ILLUMINATED VANITIES. 

FLOOR TO CEILING IMPACT GLASS SURROUNDS THE UNIT, GOURMET 
KITCHEN, TWO TERRACES, N & S EXPOSURE AND MUCH MORE.

FULLY RENOVATED 29TH FLOOR WITH 3 BEDROOMS, 3 BATHS. UNOBSTRUCTED  
RIVER VIEWS. POOL AND SUNSET VIEWS ON THE WEST. CUSTOM PAINTING, 
NEW LIGHTING, RENOVATED BATHROOMS, NEW CABINETS AND NEW FIXTURES. 
UPDATED KITCHEN, MARBLE FLOORS THROUGHOUT, FLOOR TO CEILING 

WINDOWS, NEW DOORS AND MUCH MORE.

30TH FLOOR 2 BEDROOM, 2.5 BATH WITH A DEN. FLOW THROUGH DESIGN 
WITH TWO BALCONIES, SPLIT FLOOR PLAN WITH OVER 1,800 SQ. FT. OF LIVING 

SPACE. HARDWOOD FLOORS THROUGHOUT, CRYSTAL CHANDELIERS, 
FLOOR TO CEILING WINDOWS AND MUCH MORE.

2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS PRISTINE 
CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THROUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE

27TH FLOOR WITH OUTSTANDING RIVER, POOL & CITY FROM THIS  2BR/2.5 
BATH BEAUTIFULLY DECORATED CHELSEA MODEL. NUMEROUS UPGRADES 

INCLUDING OPEN GOURMET KITCHEN DESIGN AND MUCH MORE. 

CHELSEA

PRICE REDUCED

NEW LISTING

RIVIERA
2 BEDROOM 2 BATHROOM CORNER UNIT WITH CITY VIEWS. SPLIT BEDROOM 
FLOOR PLAN WITH OPEN LIVING AREAS. CERAMIC TILE FLOORS THROUGHOUT, 
GOURMET KITCHEN WITH GRANITE COUNTER TOPS AND S/S APPLIANCES.

UNDER CONTRACT

UNDER CONTRACT

JUST SOLD

JUST SOLD

JUST SOLD

JUST SOLD
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AVAILABLE 
24/7/365

THE SYMPHONY

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 350 LAS OLAS PLACE

RIVERSIDE - $649,000

SEAVIEW

STARDUST - $460,000

“01” RIVERSIDE MODEL 2/2 + DEN / FRENCH DOORS, FRESHLY PAINTED NEUTRALS, 
GOURMET KITCHEN, STAINLESS STEEL APPLIANCES, TILE FLOORS THROUGHOUT, 

SEPARATE LAUNDRY ROOM AND MUCH MORE.

SPACIOUS 3 BR/2 BATH WITH PANORAMIC VIEWS OF THE NEW RIVER, OCEAN, 
CITY & SUNSETS FROM BOTH BALCONIES. SPACIOUS GOURMET KITCHEN, S/S 

APPLIANCES, CUSTOM CLOSETS, NEW FLOOR TO CEILING WINDOWS AND MORE. 

PRIME DOWNTOWN LAS OLAS LOCATION! OPEN AND BRIGHT , EAST FACING 
2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN WITH ELEVATED 10FT. 

CEILINGS. WOOD & TILE FLOORS THROUGHOUT, UPGRADED KITCHEN WITH 
S/S APPLIANCES, GRANITE COUNTERS AND MUCH MORE.

THE SYMPHONY

3BR/3BATH
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE 

UNIT WITH BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUN DECK.

2BR/2 BATH

2BR/2 BATH

GREAT NORTHWEST CORNER CONCERTO 4 IN THE NORTH TOWER. 
FEATURES INCLUDE GOURMET KITCHEN, S/S APPLIANCES, 

TILE FLOOR THROUGHOUT, AND MORE.

FABULOUS VIEWS OF THE RIVER AND DOWNTOWN FORT LAUDERDALE. SPLIT 
FLOOR PLAN, GE APPLIANCES, DARK CHERRY WOOD FLOORS AND MORE.

3BR/2 BATH - $534,000

3BR/2 BATH - $669,000

RECENTLY UPDATED, NEW KITCHEN, NEW GE S/S APPLIANCES, BEAUTIFUL 
QUARTZ COUNTERTOPS, UPGRADED SHOWERS AND MUCH MORE.

EXPANSIVE DUAL BALCONIES FACING THE RIVER. RARELY AVAILABLE! THIS 
MODEL HAS AN OPEN FLOOR PLAN WITH OVER 1,700 SQ. FT. INTERIOR LIVING 

SPACE AND OVERSIZED BALCONIES! A LOT OF NATURAL LIGHT SHINING IN, 
WOOD FLOORS IN THE LIVING AREAS, LARGE CLOSETS AND MUCH MORE.

FIESTA
1 BEDROOM, 1 BATH WITH CITY VIEWS, GOURMET KITCHEN WITH GRANITE 

COUNTERTOPS, S/S APPLIANCES AND CERAMIC TILE THROUGHOUT.

SKYVIEW - $439,000
BEST PRICED 2 BEDROOM, 2BATH IN THE BUILDING. POOL, RIVER & CITY 

VIEWS. OPEN KITCHEN, S/S APPLIANCES & MORE.

  

2BR/2 BATH - $350,000
TURN KEY IMPECCABLE UNIT. 2 BALCONIES WITH GREAT VIEWS, OPEN 

KITCHEN, ITALIAN CABINETRY, S/S APPLIANCES, AND MUCH MORE. 

PENTHOUSE
FIRST TIME ON THE MARKET! THIS IS THE ONLY 2 BEDROOM 2 BATHROOM 
RIVER FACING UNIT ON THE PH LEVEL IN THE BUILDING! ELEVATED 11 FOOT 
CEILINGS, SPLIT BEDROOM FLOOR PLAN, OCEAN & CITY VIEWS AND MORE.



D'ANGELO
JUST SOLD

PRICE REDUCED

JUST SOLD

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1122 LAS OLAS CONDOS!

3BR/3.5 BATH SOUTH EAST CORNER WITH OUTSTANDING VIEWS OF THE NEW 
RIVER, OCEAN & CITY FROM EVERY ROOM.  2  LARGE EXPANSIVE TERRACES, 
DESIGNER LIGHTING FIXTURES, OPEN LIVING AREA, MARBLE BATHS & MORE.

ASHLEY

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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HAVE IT ALL! RARELY AVAILABLE 3/3.5 ASHLEY FLOOR PLAN WITH OVER 1,000 
SQ. FT. OF PRIVATE OUTDOOR LIVING SPACES! RIVER & CITY VIEWS, SPACIOUS 

INTERIORS, EXPANSIVE TERRACE AND LANAI PERFECT FOR ENTERTAINING!

3 BR/3.5BA WITH MAGNIFICENT VIEWS OF THE NEW RIVER. EXPANSIVE 
OPEN FLOOR PLAN. FOYER ENTRY, POWDER ROOM, STONE FLOORS 

THROUGHOUT, 2 LARGE TERRACES, MIELE APPLIANCES & MORE.

MADISON - $1,299,000
RISE ABOVE IT ALL IN THIS LUXURY HIGH FLOOR MADISON MODEL! THIS 
STUNNING UNIT OFFERS $500K IN CUSTOM UPGRADES THROUGHOUT 
THE 3 BEDROOM & 3.5 BATH FLOOR PLAN. EXPANSIVE RIVER, CITY, POOL 
& PARK VIEWS FROM FLOOR TO CEILING GLASS WINDOWS SURROUNDING 
EVERY ROOM. PRIVATE FOYER ENTRY, OPEN FLOOR PLAN AND MUCH MORE.

ASHLEY W/ LANAI - $995,000

ASHLEY - $1,100,000

PRICE REDUCED

NEW LISTING

JUST SOLD

JUST SOLD

JUST SOLD

NEW LISTING

PRICE REDUCED

JUST SOLD

WE HAVE SOLD OVER 213
LAS OLAS GRAND PROPERTIES!    

PARK - $1,900,000
STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 

BATHROOMS, PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

MADISON
HIGH FLOOR MADISON “TOWER SUITE” WITH MAGNIFICENT VIEWS 
OF THE OCEAN, RIVER & DOWNTOWN. PERFECT FOR ENTERTAINING; 
EXPANSIVE WRAP AROUND TERRACE & OPEN FLOOR PLAN. CUSTOM 
FINISHES THROUGHOUT: $30,000 UPGRADED VELUM CEILINGS, THEATRE/
ENTERTAINMENT ROOM WITH CONTROLLED LIGHTING THROUGH 
PHONE APPLICATION & SOUND RESPONSIVE ACTION THROUGH VV LIGHT 

CONTROLLER/BLUE TOOTH, DESIGNER WALLS AND MUCH MORE.

30TH FLOOR 2 BR/2 BATH WITH OUTSTANDING OCEAN, RIVER & CITY VIEWS 
FROM EVERY ROOM. LARGE TERRACE, GOURMET KITCHEN, POGGENPOHL 

CABINETRY, MARBLE BATHS, LARGE LAUNDRY ROOM AND MORE. 

BRADFORD - $795,000

2BR/ 2.5 BATHS WITH UNOBSTRUCTED RIVER & OCEAN VIEWS. MARBLE 
FLOORS THROUGHOUT, GOURMET KITCHEN, GRANITE COUNTERTOPS, 
HIGH END APPLIANCES, LIGHT FIXTURES, CUSTOM PAINT AND MORE.

CHAMPAGNE - $985,000

LEXINGTON

LEXINGTON

COLUMBUS - $1,150,000

LEXINGTON - $849,000

OUTSTANDING RIVER VIEWS FROM THIS 2BR/2.5 BATH WITH PRIVATE DOUBLE 
DOOR FOYER ENTRY. FLOOR TO CEILING IMPACT GLASS, GOURMET KITCHEN, 

SPLIT FLOOR PLAN, CUSTOM LIGHTING, AND MUCH MORE.

LIVE LAVISHLY IN THIS 2 BEDROOM, 2.5 BATHS SPREAD OVER 1,850 SQ. 
FT. OF OPEN LIVING SPACE WITH MARBLE AND HARDWOOD FLOORS. 

SPECTACULAR VIEWS OF THE NEW RIVER. CUSTOM MOLDINGS, DOORS 
& FIXTURES, MOSAIC & GLASS TILES AND ILLUMINATED VANITIES. 

FLOOR TO CEILING IMPACT GLASS SURROUNDS THE UNIT, GOURMET 
KITCHEN, TWO TERRACES, N & S EXPOSURE AND MUCH MORE.

FULLY RENOVATED 29TH FLOOR WITH 3 BEDROOMS, 3 BATHS. UNOBSTRUCTED  
RIVER VIEWS. POOL AND SUNSET VIEWS ON THE WEST. CUSTOM PAINTING, 
NEW LIGHTING, RENOVATED BATHROOMS, NEW CABINETS AND NEW FIXTURES. 
UPDATED KITCHEN, MARBLE FLOORS THROUGHOUT, FLOOR TO CEILING 

WINDOWS, NEW DOORS AND MUCH MORE.

30TH FLOOR 2 BEDROOM, 2.5 BATH WITH A DEN. FLOW THROUGH DESIGN 
WITH TWO BALCONIES, SPLIT FLOOR PLAN WITH OVER 1,800 SQ. FT. OF LIVING 

SPACE. HARDWOOD FLOORS THROUGHOUT, CRYSTAL CHANDELIERS, 
FLOOR TO CEILING WINDOWS AND MUCH MORE.

2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS PRISTINE 
CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THROUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE

27TH FLOOR WITH OUTSTANDING RIVER, POOL & CITY FROM THIS  2BR/2.5 
BATH BEAUTIFULLY DECORATED CHELSEA MODEL. NUMEROUS UPGRADES 

INCLUDING OPEN GOURMET KITCHEN DESIGN AND MUCH MORE. 

CHELSEA

PRICE REDUCED

NEW LISTING

RIVIERA
2 BEDROOM 2 BATHROOM CORNER UNIT WITH CITY VIEWS. SPLIT BEDROOM 
FLOOR PLAN WITH OPEN LIVING AREAS. CERAMIC TILE FLOORS THROUGHOUT, 
GOURMET KITCHEN WITH GRANITE COUNTER TOPS AND S/S APPLIANCES.

UNDER CONTRACT

UNDER CONTRACT

JUST SOLD

JUST SOLD

JUST SOLD

JUST SOLD
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JUST SOLD

NEW LISTING

AVAILABLE 
24/7/365

THE SYMPHONY

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 350 LAS OLAS PLACE

RIVERSIDE - $649,000

SEAVIEW

STARDUST - $460,000

“01” RIVERSIDE MODEL 2/2 + DEN / FRENCH DOORS, FRESHLY PAINTED NEUTRALS, 
GOURMET KITCHEN, STAINLESS STEEL APPLIANCES, TILE FLOORS THROUGHOUT, 

SEPARATE LAUNDRY ROOM AND MUCH MORE.

SPACIOUS 3 BR/2 BATH WITH PANORAMIC VIEWS OF THE NEW RIVER, OCEAN, 
CITY & SUNSETS FROM BOTH BALCONIES. SPACIOUS GOURMET KITCHEN, S/S 

APPLIANCES, CUSTOM CLOSETS, NEW FLOOR TO CEILING WINDOWS AND MORE. 

PRIME DOWNTOWN LAS OLAS LOCATION! OPEN AND BRIGHT , EAST FACING 
2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN WITH ELEVATED 10FT. 

CEILINGS. WOOD & TILE FLOORS THROUGHOUT, UPGRADED KITCHEN WITH 
S/S APPLIANCES, GRANITE COUNTERS AND MUCH MORE.

THE SYMPHONY

3BR/3BATH
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE 

UNIT WITH BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUN DECK.

2BR/2 BATH

2BR/2 BATH

GREAT NORTHWEST CORNER CONCERTO 4 IN THE NORTH TOWER. 
FEATURES INCLUDE GOURMET KITCHEN, S/S APPLIANCES, 

TILE FLOOR THROUGHOUT, AND MORE.

FABULOUS VIEWS OF THE RIVER AND DOWNTOWN FORT LAUDERDALE. SPLIT 
FLOOR PLAN, GE APPLIANCES, DARK CHERRY WOOD FLOORS AND MORE.

3BR/2 BATH - $534,000

3BR/2 BATH - $669,000

RECENTLY UPDATED, NEW KITCHEN, NEW GE S/S APPLIANCES, BEAUTIFUL 
QUARTZ COUNTERTOPS, UPGRADED SHOWERS AND MUCH MORE.

EXPANSIVE DUAL BALCONIES FACING THE RIVER. RARELY AVAILABLE! THIS 
MODEL HAS AN OPEN FLOOR PLAN WITH OVER 1,700 SQ. FT. INTERIOR LIVING 

SPACE AND OVERSIZED BALCONIES! A LOT OF NATURAL LIGHT SHINING IN, 
WOOD FLOORS IN THE LIVING AREAS, LARGE CLOSETS AND MUCH MORE.

FIESTA
1 BEDROOM, 1 BATH WITH CITY VIEWS, GOURMET KITCHEN WITH GRANITE 

COUNTERTOPS, S/S APPLIANCES AND CERAMIC TILE THROUGHOUT.

SKYVIEW - $439,000
BEST PRICED 2 BEDROOM, 2BATH IN THE BUILDING. POOL, RIVER & CITY 

VIEWS. OPEN KITCHEN, S/S APPLIANCES & MORE.

  

2BR/2 BATH - $350,000
TURN KEY IMPECCABLE UNIT. 2 BALCONIES WITH GREAT VIEWS, OPEN 

KITCHEN, ITALIAN CABINETRY, S/S APPLIANCES, AND MUCH MORE. 

PENTHOUSE
FIRST TIME ON THE MARKET! THIS IS THE ONLY 2 BEDROOM 2 BATHROOM 
RIVER FACING UNIT ON THE PH LEVEL IN THE BUILDING! ELEVATED 11 FOOT 
CEILINGS, SPLIT BEDROOM FLOOR PLAN, OCEAN & CITY VIEWS AND MORE.



R iverwalk, Las Olas Boulevard and surrounding 
neighborhoods in Fort Lauderdale offer residents 
and visitors a plethora of cuisine options and 

highly rated restaurants to choose from within a 
short distance of one another. Italian, American, 
French, Latin, Mediterranean, Asian — you name 
the cuisine and it can be found here in the heart of 
our great city. 

� ere are many recent and upcoming restaurant 
openings in our Downtown and surrounding Fort 
Lauderdale areas that are particularly exciting. 

Cooper’s Hawk Winery
Galleria Mall

Opened in August of last year, I gave Cooper’s Hawk 
a mention because it is Galleria Mall’s � rst restaurant 
with a winery! If you like good food and great wine, you 
have probably heard about Cooper’s Hawk, with 35-plus 
locations nationwide. In addition to o� ering in-house 
winery selections, they also have a vineyard-style tasting 
room and artisanal market with great gi� s for wine 
lovers and foodies, alike.

The Friendship Café
1306 E. Las Olas Boulevard

� e Friendship Café is run by � e Friendship Circle 
in Fort Lauderdale, a 501(c) (3) nonpro� t organization 
that provides training and employs adults with autism, 

Down syndrome and other special needs. Since opening 
in January, the highly rated Friendship Café has been 
a huge success with locals and visitors. � ey o� er 
delicious Mediterranean fare such as falafel, babaganush 
and Turkish salad and they are kosher certi� ed.

Tommy Bahama Marlin Bar
740 E. Las Olas Blvd.

Celebrating its grand opening on Las Olas in 
February, Tommy Bahama Marlin Bar now o� ers a 
restaurant-retail experience where you can shop and 
dine in the same 7,500-square-foot space. � is concept 
proved successful in their other locations in Florida, 
such as Dania Beach and Estero. It serves delicious drink 
concoctions such as mai tais and a varied menu with 
island favorites such as mahi-mahi tacos, jerk chicken 
and coconut shrimp. 

Cuba Libre featuring chef Guillermo Pernot
800 E. Las Olas Blvd.

Slated to open in October of this year, Cuba Libre 
is an eagerly anticipated restaurant with other 
locations located throughout the U.S. in Philadelphia, 
Washington, D.C., Atlantic City, and Orlando. Chef 
Guillermo Pernot is famous for his unique Cuban 
creations, such as, Guava BBQ Ribs, Spinach Manchego 
Buñuelos and Mama Totty’s Arroz con Leche. 

Bon appétit!   

F R O M  T H E  B O A R D

BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

NEW FOOD AND WINE IN FORT LAUDERDALE  
EXCITING NEW RESTAURANT OPENINGS IN FORT LAUDERDALE AND A WINERY

PH
O
TO
S 
 P
RO
VI
D
ED
 B
Y 
 R
A
W
PI
X
EL
.C
O
M

816 E. LAS OLAS BLVD.

818 E. LAS OLAS BLVD.

• Off the rack
• Special Orders
• Custom made
 to measurement,
 any style, color.

Sizes: 2 to 36
Priced: $595 to $7,500

Sizes: 00 to 26
Priced: $149 to $895

Purchase:

816 - 818 E. Las Olas Blvd., Fort Lauderdale
954-462-3222
ZolaKeller.com

50% - 80% OFF 
Suggested retail of 

100’s of
mother of gowns,
bridal gowns and 

cocktail garments.

TWO ICONIC
INTERNATIONAL DESTINATIONS

AT ONE LOCATION 

&
LAS OLAS BLVD
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A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

Good ideas pop up all the 
time and great ideas are 
many times formed from 

a spontaneous discussion.  At 
Riverwalk, a board meeting 
becomes a think tank and great 
ideas are shared and take shape.

As we look forward to summer, 
we would like for you to give 
us your ideas about some of the 
following topics. We will share 
them in future issues of Go 
Riverwalk Magazine:
1. Favorite staycation location
2. Best place to beat the heat
3. Favorite lemonade location
4. Book you plan to read
5. A local destination on your 

agenda
6. Have you ever taken boating 

lessons? If so, where?
7. Have you ever tried a Segway? 

If so, where?
8. Your favorite local site to 

brush up on local history
9. Your favorite spot to see great 

art, learn to paint, or try a 
new art experience

10. Summer is for relaxing – what 
would you de� ne as a perfect 
day in summer?

11. Favorite summer dinner
12. Favorite summer drink or 

cocktail
13. Favorite dessert
14. Local favorite shopping 

location
15. Favorite beach
16. We love ice cream – what is 

your favorite and from where?

� e list is endless and we are 
asking that you tell us some of 
the things that you like or look 
forward to during the summer 
months.   

LOOKING TOWARD SUMMER  
SHARE SOME OF YOUR FAVORITE FORT LAUDERDALE SPOTS
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100 LAS OLAS

S T A R T  L I V I N G
T H E  D O W N T O W N 

L I F E S T Y L E
M O V E - I N  R E A D Y

T H E 
F I N I S H  L I N E 

I S  I N  S I G H T

I t ’s  f inal ly here! Downtown luxury,  pr ivate condominium l iving at 100 Las Olas ,  accompanied by a Hyat t Centr ic ® 
Hotel with 238 guest rooms and the famous Eddie V’s® Prime Seafood restaurant. Now is the time to secure your place 
above all the excitement on Las Olas Boulevard and own your piece of downtown Fort Lauderdale’s exciting future.

SCHEDULE YOUR VISIT TODAY

 

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS 
BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. This project has been filed 
in the State of Florida and no other state. This is not an offer to sell or solicitation of offers to buy the condominium units in states where such offer or solicitation 
cannot be made. Prices and availability are subject to change at any time without notice. This is a limited time offer. Developer may withdraw offering at any time.
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R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

GWYNNE BEATTY
UNITED CLAIMS SPECIALISTS

  I always say "yes" to opportunities. I love adventure and 
the unknown. I have a B.A. from Boston College and a 
J.D. from Washington University in St. Louis Law School. 

I have worked in public relations and corporate social responsibility in tech, 
telecom, entertainment, nonpro� t and animal welfare in the United States and 
developing countries. My work in Haiti (11 years there) won an award from the 
U.S. State Department. I’ve always been an advocate, and now I am a public 
adjuster with United Claims Specialists. It � ts perfectly.

As a public adjuster, I get to take my passion for justice and wrap it around 
my love for communications and management. I spend a lot of time educating 
people about the process and their rights. I saw Riverwalk as a way to do this 
while protecting valuable community assets.

A public adjuster represents you in your property damage insurance claim. 
Carriers deny and under-pay purposefully. For Irma, claimants have the right to 
reopen or � le a claim until Sept. 9, 2020. It’s a numbers game for carriers. Only 18 
percent of 730,000 Irma claims reopened with a public adjuster. My goal is to reach 
homeowners, businesses and property associations and let them know their rights. 
Don’t believe the email that says, "the claim is now closed." � e law says otherwise. 
We will come take a look at the property at no cost and advise a course of action. 

I like being a right � ghter. � is is the type of opportunity that I hope people 
say yes to. 

TRUSTEE MEMBER 

JANIS EHLERS
THE EHLERS GROUP

  � e Ehlers Group was founded 25 years ago to handle 
a full range of strategic marketing programs for real estate 
developers, especially those geared to active adult and senior 

housing consumers.
I discovered this niche market while working for Levitt & Sons where I was 

vice president and launched more than 55 housing communities in Florida, 
New York and Puerto Rico. I’ve seen the senior housing industry change over 
the years in ways that I could have never imagined. For example, the age of 
the residents has gotten much older thanks to advances in medicine and the 
availability of services. Many of today’s residents are in their late 80s and early 
90s and still living active lifestyles. 

As for my lifestyle, you can o� en � nd me on the trade association speakers’ 
circuit talking about trends in public relations and marketing. In addition, my 
book “Marketing Senior Housing” won the National Mature Media Award for 
its second edition and is available on Amazon. A new book, “Successful Senior 
Housing Marketing Events,” is soon to be published. I am also a licensed real 
estate agent.

Outside of work, I love photography and am active in a club that meets 
regularly. I frequently seek out classes and workshops so I can hone my talent 
and � nd new ways to portray the world around me. I also believe it is important 
to have a vested interest in the community where you do business, which is one 
reason I joined Riverwalk.
TO JOIN, VISIT: WWW.GORIVERWALK.COM/MEMBERSHIP
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CORPORATE

Micki Scavone
Carr Workplaces

EXECUTIVE 

Karla Nelson-Thatcher
Hotwire Communications

TRUSTEE

Bradley Arendt & Brooke Berkowitz
Colliers International

Darran Blake
UBS Financial Services

Phillip Dunlap
Broward Cultural Division

Janis Ehlers
The Ehlers Group

Michael Faerber
D’Angelo Realty Group

Mindy & Tom Jennings
Payrolls Plus

Nadia Locke & Pattie Gertenbach
E-Sciences

Olivier Manoury & Chris Curran
Olivier Salon

Michael McGowan & Shawn Reid

LaurieAnne Minoff
Keller Williams Realty

Debbie Savage
Responsive Home Care

Derek Stout
Ancona Real Estate 

Dean Trantalis
Trantalis Law

Karen Unger
Affi nity Franchise Partners

Andrew Wamsley
Akerman LLP

Corey Winsett & Max Pawk 
NAI/Merin Hunter Codman

DOUBLE BRICK

Holly & Rex Nealis
Jack Seiler

INDIVIDUAL

Linda Balent
Andrea Harrington
Nancy Kaminski
Laura Kupinski
Vanessa Oliva

WELCOME
NEW AND RETURNING MEMBERS



2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services

e l l iman.com/f lor ida

CHRISTOPHER N. COUZENS | M: 954.999.7598 | christopher.couzens@elliman.com | thecouzensgroup.com

DELIVERING SUPERIOR OUTCOMES IN REAL ESTATE 

1111 LINCOLN RD, MIAMI BEACH, FL 33139. 305.695.6300 © 2020 DOUGLAS ELLIMAN REAL ESTATE. ALL MATERIAL PRESENTED HEREIN IS INTENDED FOR INFORMATION PURPOSES ONLY. WHILE, THIS INFORMATION IS 
BELIEVED TO BE CORRECT, IT IS REPRESENTED SUBJECT TO ERRORS, OMISSIONS, CHANGES OR WITHDRAWAL WITHOUT NOTICE. ALL PROPERTY INFORMATION, INCLUDING, BUT NOT LIMITED TO SQUARE FOOTAGE, ROOM COUNT, 
NUMBER OF BEDROOMS AND THE SCHOOL DISTRICT IN PROPERTY LISTINGS SHOULD BE VERIFIED BY YOUR OWN ATTORNEY, ARCHITECT OR ZONING EXPERT. EQUAL HOUSING OPPORTUNITY.

We handle the details so you can think 
about the big picture. 

Strategic and grounded in a 
comprehensive understanding of the 
South Florida markets we serve, our 
“customer first and always”, data 
driven, technology enabled approach 
delivers results time and again.

For Single Family or Condominium, 
contact us today so that we can help 
you find that perfect property.
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK CHILI COOK OFF
On Feb. 22, chili-cooking teams hit Esplanade Park to win the votes of attendees 
for Best Chili.

All nine teams came out in full force with super hero decorations, chili dogs, 
meatless burgers with chili, � ddle players and more. With School of Rock on the 
stage, attendees enjoyed chili tastings and the opportunity to cast their vote.

Taking home � rst place and Best Chili was the Federal Express Co. 29, 
representing Fort Lauderdale’s Fort Lauderdale Fire Rescue. � e Gold Coast 
Derby Grrls took the prize for Best Booth Decorations and second place in the 
chili competition. 

� ank to you all the teams that participated and made a day fun for everyone 
along the Riverwalk!  

School of Rock 
Casey Burt, Maximum Korakakos, Julian Pratt, Tanner 

Martin, Briana Mallon, Ekatherine Melo, Kirra Pratt, Jaden 
Garcia, Sophiya Morgan, Caileigh Hiten 

and Anthony Vilarino

Leilani Lyons, Miles Woodfork and Aliana Lyons

Juliana Chereji and Phil Dunn

Ed Sterling, Kristy Johnson and Karla Joseph Kurt Nanford

Trent Baker and Cameron Maccarelli

Barbora Kassdikian

Chef Will Not Kill stirs the chili
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Team Fire and Water

Stirring the Pot

Guardians of the Chili Galaxy

Second place: The Rolling HOYT Peppers – 
Gold Coast Derby Girrls

First place: Federal Express Chili Co. 29 – 
Fort Lauderdale Fire Rescue

Team Classic – Seminole Classic Casino

Chill-E-Sciences – E-Sciences

Team NoBones – Vegan Fine Foods

Fort Lauderdale Woman’s Club
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R I V E R W A L K  E X C L U S I V E S

Teresa and Vincent Viola

Alexa Lanier , Lacey Brisso and Barbra Ann Stern

Howard Elfman and Angie Davis

Sean McCaffrey, Commissioner Steve Glassman, Mayor Dean Trantalis and Matthew Caldwell

Debbie and Craig Danto

Steve Elario, Teresa Viola and Sean McCaffrey

20TH RIVERWALK TRIBUTE
� e 20th Annual  Riverwalk Tribute was held on March 6 at the Riverside Hotel. City leaders, sponsors and guests 
joined to honor Vincent J. Viola, owner of � e Florida Panthers. � rough Viola’s leadership, the Florida Panthers 
Foundation has shown continued commitment to Fort Lauderdale as a city partner and to the local community 
in support of children’s health and education, veterans a� airs, youth hockey and the endangered Florida panther. 
An exquisite evening was enjoyed by all with � rst-class service, sensational spirits, savory hors d’oeuvres, festive 
entertainment and an impressive silent auction.  
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Vincent Viola, Gale Butler and Lilia Ciciolla

Howard Greenberg, Dr. George Hanburgy, Jana Hanbury, Nectaria Chakas and Robert Lochrie

Breakthru Beverage beers

Ken Krasnow, David Levinson and Commissioner Steve Glassman

Richard and Chelsea Mercedes

Breakthru Beverage spirits
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FORT LAUDERDALE MAYOR DEAN TRANTALIS ANNOUNCES 
ADDITIONAL PROACTIVE MEASURES IN RESPONSE TO CORONAVIRUS

March 17, 2020 – Today at a press conference at City Hall, 
Fort Lauderdale Mayor Dean J. Trantalis announced additional 
proactive measures the City is taking in response to COVID-19.

The measures are being put in place for the protection of 
the community, visitors, and employees to help slow the 
spread of COVID-19 and ensure the healthcare system is not 
overwhelmed. The City will continue to assess the situation 
and make changes as necessary. The updated Declaration of 
Emergency Regulations is available on the City’s website at 
www.fortlauderdale.gov/coronavirus.

The following measures are effective immediately and will 
remain in effect through April 16, 2020:

•	All public gatherings of any type, whether organized 
or otherwise, of greater than 10 persons are prohibited. 
Exemptions include grocery stores, gas stations, 
convenience stores, banks, credit unions, financial 
institutions, hardware stores, auto supply stores, hospitals, 
healthcare and medical facilities, pharmacies, drug stores, 
medical supply companies, as well as land or facilities owned 
and managed by Broward County, the Broward County 
School Board, the North Broward Hospital District, the State 
of Florida, and the Federal Government.

•	All bars, nightclubs, taverns, pubs, cocktail lounges, 
breweries, dance halls, movie theaters, halls for hire, 
auditoriums, bowling alleys, video arcades, and other like 
entertainment facilities and businesses, including but not 
limited to those contained within a hotel or other enclosed 
facility or structure, shall close.

•	All gyms, fitness centers, fitness studios, dance studios, and 
gymnasiums shall close. This regulation shall not apply to 
gymnasiums, fitness centers, and fitness studios which: (a) 
are amenities of hotels or office buildings and which have 
a capacity of 10 persons or less; and (b) are an amenity of 
residential buildings.

•	All restaurants, cafeterias, and other food service 
establishments are mandated to cease all on-premises 
service. However, such establishments may continue to 
operate their kitchens for drive-thru, delivery, take-out, and 
exterior pick-up food services.

•	All City parks, including recreational facilities, are closed.

In addition, all public beaches in the City of Fort Lauderdale remain 
closed from the Atlantic Ocean to the easternmost sidewalk of A1A 
or to any right-of-way or property line abutting the beach, and from 
Oakland Park Boulevard south to Harbor Drive.

CITY OPERATIONS
For the health and safety of our employees and neighbors, 
effective at 5:01 p.m. today, March 17, 2020 and continuing 
through Tuesday, March 31, 2020, all non-essential City 
operations will be suspended, except for the following:

•	Public Safety and Emergency Services
•	Public Works/Sanitation Services
•	Building Department Inspection Services
•	Essential support services including Payroll, Finance, and Fleet
•	City owned and operated cemeteries

Customer Service
Neighbors may contact the City’s 24-Hour Customer Service 
Center by calling 954-828-8000 or by using the LauderServ 
app or visiting www.fortlauderdale.gov/lauderserv.

Building Permits and Inspections
The City’s online platform, Lauderbuild, is available free of 

charge 24 hours a day, seven days a week. Lauderbuild 
can provide access to permit information, fee payments, 
scheduling of inspections, and much more. You can find 
Lauderdbuild on the City’s webpage, by simply doing an 
online search for “Lauderbuild” or visiting bit.ly/2TYSVTK

Parking Customer Service
The Parking Customer Service Office will be closed until further 
notice and phone calls will be routed to the City’s general 
customer service number. Parking permits for the month of 
March will be extended and valid until April permits become 
available for sale; permit sales will resume once the parking 
customer service office reopens. Parking citation payments and 
account modifications may be made atwww.fortlauderdale.
gov/parking. If you have any questions, please email Parking 
Customer Service at parkingservices@fortlauderdale.gov.

Utility Billing
Utility billing staff will be available by phone at 954-828-5150 
during normal business hours, Monday through Friday, from 7:30 
a.m. to 5 p.m. Neighbors can call utility billing to ask questions, 
open a new utility account, or make a payment. Utility billing 
payments may also be made online at www.fortlauderdale.gov/
utilitybilling and at the drive-thru kiosk on the east side of City 
Hall, which is located at 100 North Andrews Avenue.

Water and Wastewater Services
Water and wastewater services will continue to be provided.

Online City Services
Neighbors are encouraged to utilize Fort Lauderdale’s online 
services to conduct business. Please visit the Lauderserv 
page on the City’s website atwww.fortlauderdale.gov/
lauderserv for information about a variety of online services 
including utility billing, parking and transportation, code 
compliance, building permits, human resources, and more.

Department of Health Information
As a reminder, individuals with questions related to the 
coronavirus should call the Florida Department of Health’s 
Coronavirus Call Center at 1-866-779-6121 which is available 
24 hours a day, seven days a week or email COVID-19@
flhealth.gov. Individuals who are concerned that they may 
have been exposed to COVID-19 should call 954-412-7300 
before traveling to any health care facility.

For Additional Information
For additional information about measures the City is taking to 
combat the coronavirus, please visit www.fortlauderdale.gov/
coronavirus. For additional information about the coronavirus, 
please visit www.coronavirus.gov or www.floridahealth.gov.

Ways to Stay in Touch
The City of Fort Lauderdale offers numerous ways for 
neighbors to receive important information and updates:

•	Monitor the City website at www.fortlauderdale.gov
•	Register for CodeRED alerts
•	If you live in Fort Lauderdale, join NextDoor
•	Follow us on Twitter @FTLCityNews
•	Like us on Facebook @CityofFortLauderdale
•	Get E-news delivered to your inbox
•	Download the Lauderserv App on your smartphone or tablet
•	Contact our 24-hour Customer Service Center at  

954-828-8000.
###
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Call or visit our website for
reservations, menus, and more.

3599 N. Federal Hwy. (US 1) 
Fort Lauderdale

954-563-3272  •  maikai.com

South Florida’s Most Unique Dining Experience

Voted #1 TikiBar/Restaurant
in the World by Critiki

PRIME STEAKS  •  FRESH SEAFOOD  •  ASIAN CUISINE

With Award-Winning Cuisine

Restaurant, Lounge,
& Polynesian Show

Scan QR code
for our app

 Inquire about our banquet & catering packages. 
Be a guest at your own party with Mai-Kai’s 

catering! Show also available.

CONTACT US TODAY! 
LIVINGFREEBIRD.COM  |  954.745.9505  |           @LivingFreebird

CONTACT US TODAY! 
LIVINGFREEBIRD.COM  |  954.745.9505  |           @LivingFreebird

B U Y • S E L L • R E N TB U Y • S E L L • R E N T

G I V E  YO U R  L I F E S T Y L E  A  H O M EG I V E  YO U R  L I F E S T Y L E  A  H O M E

C o m e  E x p e r i e n c e  t h e  F R E E B I R D  D i f  f e r e n c e !C o m e  E x p e r i e n c e  t h e  F R E E B I R D  D i f  f e r e n c e !
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Fort Lauderdale’s historic Sistrunk Boulevard and 
surrounding northwest community is in the midst 
of a building boom that rivals any other time in 

its history. Years of strategic planning combined with 
attractive economic incentives and a prime location in 
close proximity to downtown are fueling an array of 
residential, commercial, retail, and mixed-use projects 
throughout the area.

Highlights include:

The Adderley
Plans are 

moving forward 
for � e Adderley 
project, a 
mixed-use 
community with 
455 residential 
apartments and more than 17,000 square feet of 
street-level commercial and retail space located at 
501 N.W. Seventh Ave. � e project features a dynamic 
streetscape with mini pocket art plazas and gathering 
places. Construction should begin later this year with 
an estimated completion date of late 2024.

Comfort Suites Hotel
Plans are currently under review for a � ve-story 100-

room Comfort Suites hotel to be located at 301 N.W. 
Seventh Ave. Once approved, the project will mark the 
� rst new large-scale hotel in the Sistrunk corridor.

Memphis Blues 
Complex

Memphis Blues 
is a multi-level 
entertainment 
complex on 
Sistrunk Boulevard 
that will include a new restaurant and a blues lounge 
along with rental space for performing artists. � e 
project includes repurposing and renovating an 
existing two-story building at 1448 Sistrunk Boulevard 
and constructing a three-story connecting structure.

Molly Maguire’s Pub and Eatery
Molly Maguire’s Irish Pub and Eatery will be 

located at 550 N.W. Seventh Ave. in the Shoppes on 
Arts Avenue. The project will bring a much-needed 

restaurant to the area that will help activate the 
corridor, create jobs, and spur additional business 
development. The project is expected to open in the 
fall of 2020.

YMCA
Construction is 

underway on the 
new $15 million L.A. 
Lee YMCA Mizell 
Community Center 
at Sistrunk and N.W. 
14th Ave., which will o� er health, � tness, educational 
and recreational opportunities.

Smitty’s Wings
Construction is 

nearly complete 
on Smitty’s Wings 
a family-oriented, 
eat-in-restaurant at 
Sistrunk and N.W. 
12th Ave. featuring 
signature chicken wings and � avorful sauces. 

New Single Family 
Homes

The City of 
Fort Lauderdale’s 
Northwest 
Community 
Redevelopment 
Agency (CRA) in partnership with DeAngelo and 
WWA Development is bringing 11 new single-
family homes to the River Garden/Sweeting Estates 
neighborhood. Several of the one and two-story 
detached homes, which feature spacious open f loor 
plans and numerous amenities, are currently under 
construction throughout the area. 

These are just a few of the many exciting 
developments taking place in Northwest Fort 
Lauderdale that are stimulating economic activity, 
creating jobs and enhancing quality of life. As these 
and other projects come to fruition they are bringing 
us closer to fulfilling our shared vision of creating a 
vibrant, active, diverse and sustainable city.  

F R O M  T H E  C I T Y

A NEIGHBORHOOD ON THE RISE  
BUILDING BOOM IN NORTHWEST FORT LAUDERDALE

BY VICE MAYOR ROBERT McKINZIE
 City of Fort Lauderdale
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WHERE THE
BEACH MEETS

FORTLAUDERDALEBEACHRESORT.HILTON.COM
954.414.2222

505 NORTH FORT LAUDERDALE BEACH BOULEVARD
FORT LAUDERDALE, FLORIDA 33304

Bliss

GoRiverwalk_Half Page.indd   1 4/15/2019   4:04:42 PM

It reveals why we distrust everything 
we see and hear on mass media 
and especially on social media.

It also provides some helpful 
strategies and tactics so your 
message stands out from all the noise.

Also, check out his new podcasts with guests 
who specialize in getting the right message 

to the desired audience. 

They are available at most podcast directories.

View all of Mike’s books at
https://www.amazon.com/kindle-dbs/entity/author/B00M03SKDY

ust everything 
ass media
al media.

helpful 
so your 
om all the noise.

Available in print or

MIKE GREENE’S NEW BOOK 
IS AVAILABLE NOW!
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D O W N T O W N  D E V E L O P M E N T
BY JENNI MOREJON

President/CEO
 Downtown Development Authority

STATE OF THE MARKET 2020: DOWNTOWNFTL EVOLVES   
MILESTONES IN THE DEVELOPMENT OF A METROPOLITAN CITY

A fter decades of thoughtful planning and waves 
of successful real estate cycles, Downtown Fort 
Lauderdale is booming into a metropolitan city. 

Major civic investments are on the horizon and 
construction cranes that dot the sky will soon house 
new residents, create space for commerce, and add 
exciting amenities to support a growing Downtown 
population.

Part of a Southeast Florida region of six million 
people, DowntownFTL stands out as a walkable, 
livable city, with iconic public spaces and dynamic 
cultural attractions. Fort Lauderdale’s urban core 
neighborhoods attract a diverse mix of residents, 
employees and visitors wanting a relaxed vibe in a 
city full of life and excitement. A 30-minute train 
ride on Brightline, the region’s high-speed rail with 
a connection to Orlando underway, seamlessly 
connects Downtown Fort Lauderdale to Miami and 
West Palm Beach.

There are 20 development projects underway in 
the city center adding nearly 600 hotel rooms, 4,300 
new residential units, and 450,000 square feet of 
new Class A office space. Another 30 projects have 

either been approved or are under review, proving 
that DowntownFTL is a desirable destination and an 
attractive city for growth and investment.

Since 1965, the Fort Lauderdale Downtown 
Development Authority (DDA) has helped facilitate 
this evolution of our city center. With an exciting 
new decade upon us, our agency remains committed 
to projects that improve mobility, enhance the 
public realm, and facilitate economic development. 
We will support and encourage smart investments 
by the public and private sectors, and we will 
continue to work with our partners and community 
stakeholders to address the priorities of a growing 
downtown: transportation, housing affordability and 
infrastructure.

On behalf of our board of directors, we are pleased 
to present the 2020 State of the Market report, 
DowntownFTL: Evolves, which highlights a city poised 
for the next generation. 

For more information about the Fort Lauderdale 
DDA or to read a digital copy of the DowntownFTL 
2020 State of the Market report, go to www.dda� .org/
annualreport.    
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 PHOTO PROVIDED BY DOWNTOWN DEVELOPMENT AUTHORITY
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401 SW Second Street • Fort Lauderdale, FL 33312• 954.467.6637

Join us for our Egg-spedition Dinosaur Egg Hunt! Kids ages 10 and under 
can fill their baskets as they hunt for eggs. Prizes will be awarded. Space is 
limited. Don’t forget, it’s BYOB–bring your own basket!

WHEN: Saturday, April 11 
9:30 a.m. (ages 2 – 3) and (ages 4 – 5)
10:30 a.m. (ages 6  – 8) and (ages 9  – 10)

WHERE: Museum of Discovery and Science

PRICE:  Museum members: $5 per child 
Non-members: $21 per child (includes Museum admission) 
Adults pay regular Museum admission
BYOB–bring your own basket!

TO RSVP, visit mods.org/egghunt, call 954.713.0930 
or email booking@mods.net.

RSVP is required. Onsite registration will not be available.

April 11, Ages 2-10



BY ANTHONY G. FAJARDO
Director, Department of Sustainability

City of Fort Lauderdale 

A want to tell you about my old car. I have a 1980 
Honda Accord. My friends think I'm crazy, but 
I love it. It is green … green paint, green carpet, 

green dashboard, green seats, green headliner. When 
I drive it, I get more stares and comments than if I 
were in a Porsche (it's true). People have followed me to 
ask questions and tell me stories the little car reminds 
them of. 

Now, my little car is 40 years old this year — very old 
by any standard applied to any car. Heck, how many 
people have a car that's more than � ve years old, let 
alone four decades? 

When I got it in 2016 it only had 92,387 miles on 
it. Now it has around 109,000 and it still starts and 
runs great. But that doesn't mean it hasn't started to 
have its share of problems. For those of you familiar 
with Japanese cars, let alone Hondas, you know they 
have a well-deserved reputation for overall reliability. 
� ey are known for being so reliable that people 
o� en forget how important maintenance really is.  

One time I couldn't get it into gear right away. � e 
transmission was stuck and then suddenly it wasn't. It 
le�  me stranded once with a simple electrical problem, 
but a very close friend pointed out the obvious problem 
and it started right back up. � en it started leaking oil 

and needed some additional maintenance that it just 
didn't get over its long life. 

Don't worry. I found a Honda mechanic that has 
been working on these cars since 1979. He knows what 
to look for, where to � nd parts, and how to put it back 
together again. He loves the car as much as I do. 

But the little car is really starting to need some love. 
� e Florida sun has beaten the paint and now it has a 
couple little rust spots. I won’t get rid of it, though. And 
even though my mechanic � xes one thing and then 
another thing breaks, I'm not getting rid of him either. He 
knows the car. He knows its quirks and idiosyncrasies. 
And he cares about the little car, which is a great thing. 
Because he cares, I know the car is in great hands. 

My point is this: Manmade things need constant 
upkeep. � ey need maintenance. � ey need love. Just 
because something starts to break doesn't mean that 
the people who are working to keep it running aren't 
doing everything they can. It also doesn't mean that it 
can be � xed with a snap of a � nger. My little car needs 
someone who cares about it. It needs someone who 
wants to help. It needs someone who takes it seriously 
and is committed to � xing whatever the problem is so 
I can enjoy it for another 40 years. And it has that. Fort 
Lauderdale has that, too.  
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TENDER LOVING CARE   
THE LESSON BEHIND THE GREEN MACHINE THAT KEEPS ON CHUGGING
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For additional information, visit: bgmaccounting.com
or Contact Roya Baxter, Managing Partner at

954-581-0801

We are CPAs
who think
like MBAs.

Providing
services for:

BUSINESS 

TAX 

QUICKBOOKS 

INDIVIDUALS

4301 North Federal Highway 
Oakland Park, Florida 33308
(954) 491-7788

www.americannationalbank.com

 - here to serve, here to stay! - here to serve, here to stay! - here to serve, here to stay!
Your Community Bank

Ginger Martin
President 
and CEO

Ginger MartinGinger Martin
President President 
and CEOand CEO

Ginger Martin
President 
and CEO
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At the east end of the Riverwalk stands Laura 
Ward Plaza, creating a connection between the 
Riverwalk and water-based transportation to the 

world-renowned shopping and restaurants of Las Olas 
Boulevard. But this connection is missing some key 
components of being the great pedestrian connection that 
it can be. � at is about to chang in a spectacular way. 

� e Henry E. Kinney Tunnel was opened in 1960 and 
replaced the bridge that was in its place, which created 
the possibility for an incredible public open space, 
where once was a major street. But the tunnel has also 
created a barrier due to the structure of it. � e tunnel is 
� anked by high walls surrounding the opening designed 
for safety for vehicles using the tunnel, but that has 
created a narrow and unpleasant walking environment 
on the north side of Las Olas Boulevard as well as 
safety hazards with the blocking of site visibility. � ese 
conditions have not only created a physical barrier, 
but also a visual barrier between the thriving business 
districts to the east and west of the tunnel. 

� e need to � x this condition was raised many years 
ago and e� orts began to improve this connection. � ey 
have the main goal to strengthen the link between 
the two sides of the tunnel improving pedestrian 
connectivity, provide a respite for visitors, improve 
safety for all users, and create an iconic open space. 

� e project will transform this intersection by creating 
a sense of place. It will also place the pedestrian as the 
priority through the project area by the use of a patterned 
pavement design that pulls the Riverwalk design 
through the Plaza while creating its own unique identity 
referencing the water and the environmental history of 
being a hardwood hammock. 

� e new plaza will be created by pushing back the 
existing wall over the tunnel on the north side of Las 
Olas Boulevard 117 feet. In this area, there will be 
terraced seating with vistas to the New River, green 
space and decorative features. It will provide a space for 
people watching, gathering with friends and family, and 
just enjoying this new public space. � at design will be 
carried down to the river to connect this new plaza with 
Laura Ward Plaza creating a seamless connection.

Tunnel Top Plaza will create unique and memorable 
spaces for the public to gather, spend time outside, 
and enjoy a place are critical components to a healthy 
Downtown. And when transportation projects merge 
with parks projects, there is the ability to create new and 
interesting public spaces. 

� e Tunnel Top project will transform an 
inhospitable space into a place where people want 
to be. � e project is being managed by the Florida 
Department of Transportation in collaboration 

with the 
City of Fort 
Lauderdale 
to turn what 
was just a 
tunnel rehab 
project into 
a spectacular 
transportation 
to transform 
the public 
realm for the 
residents and 
visitors of Fort 
Lauderdale. 
Look for 
construction 
to start in 
2022.   

T R A N S P O R TAT I O N
BY KAREN WARFEL

Transportation Planning Manager, City of Fort Lauderdale 
Transportation and Mobility Department

TUNNEL TOP PLAZA   
WHEN TRANSPORTATION AND PUBLIC SPACES MERGE
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Providing Comprehensive
Wealth Management

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC, a registered broker-dealer and non-bank affiliate of Wells Fargo & Company.
© 2011, 2013, 2016 Wells Fargo Clearing Services, LLC. All rights reserved. CAR-1219-03049 IHA-6649596

Investment and Insurance Products:  NOT FDIC Insured  NO Bank Guarantee  MAY Lose Value

Andrew Britton, CRC®
Private Wealth Financial Advisor
Managing Director – Investments
PIM® Portfolio Manager
andrew.britton@wellsfargo.com

Dianne Hill
Wealth Management Senior Registered Client Relationship Associate
dianne.hill@wellsfargo.com

350 E. Las Olas Blvd., 19th Fl., Ft. Lauderdale, FL 33301
Office: 954-765-3977 • Fax: 954-712-3749 • Toll-free: 1-800-347-3827

We believe your success should be 
measured not just by your financial 
well-being, but by how confident you 
feel about your future. Our mission 
is to help you reach your financial 
goals through the development of a 
wealth management plan based on 
personalized, knowledgeable advice.



An entrepreneurial mindset is increasingly important 
for artists of all disciplines. Fortunately, artists 
are innately creative, and entrepreneurism takes a 

certain sense of curiosity to look at things di� erently. So, 
the two — artist and entrepreneur —  are not exclusive. 
However, it takes much time and practice to become 
good at both. 

In an e� ort to bridge the gap while building a 
community of successful artists, Broward Cultural 
Division is one of two places in the nation that o� ers the 
Artist as an Entrepreneur Institute (AEI) where creatives 
— of all kinds — can gain the tools and knowledge to 
sustainably live and work as an artist.

Open to creatives in all � elds, including writers, 
� lmmakers, musicians and visual artists, AEI is 
provided for creatives who are ready to succeed. No 
matter what phase of career you’re in — emerging 
creative professionals to life-long artists — chances are 
there might be something that’s holding you back. Don’t 
let it be your pricing structure or doing your taxes. Take 

control and create a lifetime of success.
In its 13th year, AEI provides our community 

the educational platform for artists’ success. From 
accounting to marketing, to writing a business plan 
critiqued by lending professionals at regional banks, the 
four days of seminars arm creatives with the one thing 
not taught in school.

Going to art school has very little to do with how 
successful one’s career is. Many of the artists we know 
and admire didn’t attend traditional art school. And 
that’s OK, because it’s the work that happens outside of 
art-making or critiquing art that matters most.

This year, AEI will take place at NSU’s Davie 
campus on four Saturdays this June. AEI is offered 
once a year and nowhere else in the state of Florida, 
so seats fill up early.

Decide now. Is 2020 is your year to succeed? If it 
is, we look forward to welcoming you to the start of 
your successful career as a creative. More info and 
registration at ArtsEvents.Broward.org.  

C U LT U R A L LY  S P E A K I N G
BY MEREDITH CLEMENTS 

Marketing Director, 
Broward Cultural Division

BRIDGING THE GAP BETWEEN ARTS AND ENTREPRENEURISM    
TO SUCCEED AS AN ARTIST, YOU MUST BE GOOD AT THIS ONE THING NOT TAUGHT IN SCHOOL
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Each franchise is independently  owned and operated. | U.S. DOT NO. 2586513

TWOMENFTL.COM
954.616.6683

TWO MEN AND A TRUCK® | Ft. Lauderdale

Local • Long Distance • Packing services & Supplies



L O C A L  E C O N O M I C S
BY DAN LINDBLADE 

President/CEO,
Greater Fort Lauderdale Chamber of Commerce

TIME FOR U.S. CENSUS  
MAKE SURE YOU’RE COUNTED IN THE 2020 CENSUS

2020 may be the year every vote should count, but it is 
also the year every person should be counted. April 
is the month when the national census count begins 

in earnest, an undertaking that is crucial to our state 
and South Florida in particular.

Every 10 years, the nation conducts a national 
count of America’s population that shapes everything 
from federal funding of key government services to 
determining the number of representatives in the 
U.S. Congress. An accurate count is crucial for our 
region and our state. If the adage “size matters” means 
anything, then every Floridian will do what he or she 
can to participate in the Census.

� e � rst day of April is the o�  cial Census Day, which 
marks the time every home should have received an 
invitation to participate in the national count. Census 
takers will fan out across South Florida and other 
communities across the nation visiting college students, 
residents of senior centers and others to ensure an 
accurate count. During the summer months of May, 
June and July, these census takers will visit homes that 
hadn’t responded to the initial census invitation to 
make sure everyone is counted. It’s a big and important 
undertaking.

� ere are huge � scal and political implications 
tied to the nation’s dicennial count. For starters, the 
census is the basis for determining how an estimated 
$1.5 trillion annually in federal funds is distributed to 
local communities and state governments. � e money 

supports key federal 
programs, like 
Medicare, Medicaid, 
housing vouchers, 
assistance to hospital 
and nursing home 
care and more. Census data also determines planning 
for roads, schools, hospitals and emergency services. 
� e Greater Fort Lauderdale area needs its fair share of 
funding to address critical needs — congested roadways, 
crowded K-12 schools and aging water and sewage 
infrastructure to name just a few. We cannot a� ord to be 
shortchanged.    

Politically, the Census shapes political representation 
for the next 10 years. In December, the Census Bureau 
delivers apportionment counts to the president and 
Congress and by March 31, 2021, the bureau sends 
redistricting counts to the states and that data is 
used to redraw state and congressional legislative 
districts based on population changes. Florida, with 21 
million residents and counting, our state could see its 
congressional delegation grow and its number of votes 
in the Electoral College in the 2024 presidential election 
– if our current census count determines a signi� cant 
population change.

Participating in the national count is easy enough. 
Individuals can participate online, by mail or by phone. 
It’s important to know that responses to the 2020 Census 
are protected by federal law. � e Census collects basic 

— not private — information about people 
living in a household. Census takers will 
not ask for Social Security numbers, bank 
account information or political a�  liation. 
Federal law bars that.

� e business community will do all it 
can to encourage its employees to make 
sure everyone is counted. As in� uential 
community members and key players 
of commerce, business owners can’t 
a� ord to sit idly in hopes that enough 
residents participate in the census. � e 
consequences are too great; an undercount 
carries too much risk. It's vitally important 
that as many people as possible respond 
to the call by participating in the 2020 
census.       
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Raise More Money • Lower Costs • Bring People Together

Where your organizations Get Noticed
Blacktie - South Florida  |  Ginny Fujino

954.707.2970

ginny.btsf@blacktie-southflorida.com

www.blacktie-southflorida.com

Bringing together nonprofits and the people who support them!
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M A R I N E  I N D U S T R I E S

By 2050, it is estimated that nearly 10 billion people 
will be living on the planet, and, honestly, that’s a lot 
of mouths to feed.

Today there are 821.6 million people who are 
chronically undernourished, which begs the question, if 
millions are starving now how will we feed billions more 
in the future?

Many trends attempt to address food scarcity with 
plant-based diets and sustainability concerns at the 
forefront of each, and lots of consumers are making food 
decisions based on environmental impact, animal welfare 
and healthier eating —or as my kids like to suggest, “only 
buy food found on the outside aisles of the grocery store.”

With many seafood options being considered healthy 
protein choices, intensi� ed commercial � shing has 
spurred expanded aquaculture, which is the process 
of breeding and harvesting aquatic species for food 
in areas such as � sh farming, mariculture (prawns, 
mollusk, seaweed), and algaculture (algae). � e practice 
of aquaculture reduces the chances of some wild stock 
species being depleted, and while it may seem like a 
relatively new alternative food source, Romans farmed 
oysters and � sh in Mediterranean lagoons around 500 
BCE and freshwater aquaculture was developed in 
China about 1,000 years before that. 

In 2016, the U.S. produced $1.5 billion of aquaculture 
seafood, with the top species being oysters, clams and 
Atlantic salmon, but even with a $4 billion algae industry, 

the U.S. doesn’t make the list of the top 10 aquaculture 
producing countries. In fact, 90 percent of the seafood we 
eat comes from abroad and half of it from aquaculture. 

Now, scienti� c advances in this � eld include cellular 
aquaculture, which is the process of developing seafood 
products directly from a single cell of a � sh. So, a 
salmon � let featured on a restaurant menu may have 
never actually been a � sh, but just a single cell that 
has been replicated until there are enough combined 
cells to create a single serving of � sh. According to one 
company CEO in the cultured meat arena who was 
an Ocean Exchange � nalist in 2018, this cutting-edge 
technology designs food that is healthy for people and 
sustainable for our planet. 

While aquaculture is at one end of the food scarcity 
spectrum in terms of food production, on the other end 
is an epidemic of food loss and waste. According to the 
United Nations’ Food and Agriculture Organization, an 
estimated one-third of all food produced for human use, 
valued at $1 trillion, is lost or wasted each year, and the 
water wasted in growing food that is never eaten is equal 
to the water needs of Africa, prompting some to believe 
that globally food is in fact plentiful, it’s just not timely 
and evenly distributed.

Food loss and waste refers to decreases in both the 
quantitative (volume) and qualitative (nutritional) value 
of food throughout the supply chain. Food loss typically 
takes place at production, post-harvest, processing and 

distribution stages, while food waste typically 
takes place at retail and consumption stages. 
� ese statistics o� er tremendous opportunities 
to improve systemic ine�  ciencies in areas like 
overbuying, overproduction, distribution and 
delivery, including an increase in refrigeration or 
a “cold chain” from farm to market to ameliorate 
excessive spoilage and develop additional crop 
options for farmers.

� ere are numerous viable answers to the 
question of how we can feed 10 billion people 
living on earth. Expanding aquaculture and 
reducing loss and waste are just two. Ultimately, 
it will take major disruptions in the food 
distribution process, as well as concessions to 
eating habits and perceptions, along with a 
healthy dose of human ingenuity.  

FOOD SUSTAINABILITY   
DESIGNING FOOD THAT IS HEALTHY FOR PEOPLE AND SUSTAINABLE FOR OUR PLANET

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Kelly Skidmore
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 is a contemporary 
character-driven mystery that encompasses a 
combination of Washington DC politics, 
international intrigue and psychological 
suspense. It takes place in Fort Lauderdale 
and Washington DC.

Joel Feiss is a practicing Gastroenterologist 
and Internist in Plantation, Florida. He 
lives with his wife Pearl in Fort Lauderdale, 
Florida. He can be reached at 
FeissJoel@yahoo.com.

LOCAL AUTHOR JOEL FEISS, M.D.
PUBLISHES 6TH NOVEL

The Watch List

Kindle Edition • Paperback • Audible.com



S M A L L  B U S I N E S S

S.E.R.V.E.  SETS SERVERS UP FOR SUCCESS   
THE AWARD-WINNING TRAINING PROGRAM FOR THE HOSPITALITY INDUSTRY

BY MADELAINE K. BOYER
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Owning and operating a business in the service 
industry is no easy feat. O� en, from a patron’s 
perspective, we have no idea how much work it takes 

behind the scenes to run a successful restaurant or bar. 
From the culinary team prepping the kitchen to the wait 
sta�  and management meeting prior to opening to make 
sure everything runs smoothly, there is a lot that goes on 
before guests ever set foot through the door. However, 
one of the key elements to ensuring the happiness and 
safety of both employees and guests is by providing 
proper training from programs like S.E.R.V.E.

S.E.R.V.E., which stands for Sensible Education for 
Responsible Vendors and Employees, is an alcohol 
and food safety education training program which 
provides legal and civil training for people working in 

the hospitality 
industry. 

“In Florida, 
any business 
that handles and 
serves food and/
or alcohol is 
required to have 
its employees 
complete one 
or multiple of 
these education 
programs as 
well as stay up 
to date with 
the program’s 
requirements to 
legally serve food 
and alcohol,” said 
Patricia Kearney, 
S.E.R.V.E. owner. 
“To serve alcohol, 
for example, on-
site training is 
required of the 
sta�  every four 
months.”

Prior to owning 
and operating 
S.E.R.V.E, 
Kearney worked 
with her husband 

in the hospitality industry for a number of years, owning 
nightclubs in New York. In 2003, following the untimely 
passing of S.E.R.V.E.’s founder Dr. Steven Nagelberg, 
Kearney and her partner Michael McClain became co-
owners of the training company, now in its 36th year of 
operation.  

S.E.R.V.E. o� ers three di� erent education programs to 
vendors, owners and servers:
• � e Florida Responsible Vendor Course, which 

educates employees serving alcohol,
• � e Food Handler Course, which educates employees 

handling and serving food, and 
• � e Certi� ed Professional Food Manager program, 

which provides training for the food manager, who 
is required to oversee all employees serving and 
handling food. 

All of S.E.R.V.E.'s programs are developed to meet 
state and federal requirements and are o� ered to 
all employees working in the service industry at 
businesses such as restaurants, bars, hotels, grocery 
stores, convenience stores, gas stations and even 
gentleman’s clubs. 

Aside from o� ering training programs, S.E.R.V.E. also 
works with the local law enforcement to do compliance 
checks on businesses. O�  cers will bring in a volunteer 
to local businesses to assess if they are checking IDs 
and if they are not they will receive a citation. Following 
that, they then will have to take one of the S.E.R.V.E. 
training programs. 

S.E.R.V.E. strives to set itself apart from other 
hospitality training programs with its dedication to 
their clients and their education and safety. 

“� e restaurant business is a hard business, so we’re 
here to help and try to make it easier for them,” Kearney 
said. “I feel that my business is a family business and our 
whole philosophy is treating even the smallest bar with 
the same respect as our biggest clients.”    

Small Business Stats
S.E.R.V.E. PROGRAM INC.
Owner: Patricia Kearney and Michael McClain
Number of employees: 8 
Address: 2727 E. Oakland Park Blvd. #205
Phone: (954) 728-9101
Website: www.serveprogram.com
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SOUTH SIDE CULTURAL ARTS CENTER

South Side School was built in 1922 as one of the first elementary schools in Broward 
County and served the community until 1990. Recently, it has been restored and is ready to 
serve South Florida’s cultural arts community. With a touch of individuality and a splash of 
creativity, South Side Cultural Arts Center is here to serve you! South Side offers educational 
classes in the culinary arts, visual arts, dance, performing arts, and fitness.

ART
• Pat Anderson: Plein Air Art 2-Day Course

COOKING
• Pop-a-Cork and Cook with Chef Stephen

FITNESS
• Joy of Movement
• Luck’s Fitness Boot Camp
• Soca Aerobics/ChikaMoves
• Vinyasa Flow Yoga with Jessica

YOUTH PROGRAMS
• Athletes Global Dance Explosion
• Foundation of Mexican Dance the Art 

and Folklore
• Kids Can Cook with Chef Stephen
• One Stitch at a Time Beginning Sewing
• PEAR Ready Steady Grow
• The Greenroom Performing and  

Cultural Arts Summer Camp

South Side Cultural Arts Center, 701 S. Andrews Avenue, Fort Lauderdale, FL 33316  
(954) 828-7275 (PARK) | www.fortlauderdale.gov/southsideINFO

ADULT ART & WINE SOCIAL  
WITH LIVE MUSIC
FOURTH SUNDAY OF EACH MONTH
NEXT EVENT April 26 • 2-6 PM
Phase One (R&B, Top 40, Pop)
• Free Event
• $10 Take Home Canvas
• Cash Bar
• Wine Pairing Demo Presented  

by Chef Stephen
• Painting and Art Presentation by 

Renowned Broward Artist  
Djerlins “DJ” Chery
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PROPERTY APPRAISER UPDATE   
EXEMPTION LATE FILING DEADLINE IS SEPT. 18

BY MARTY KIAR 
Property Appraiser

Broward County
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Exemptions Express
If you purchased a new home and made it your 

permanent residence prior to Jan. 1, 2020, you 
may file for tax year 2020 Homestead and other 
exemptions until Sept. 18, 2020. The timely filing 
deadline for Homestead and all other exemptions was 
March 2, 2020, with an extended late filing deadline 
of Sept. 18, 2020. 

Representatives from our o�  ce are out in the 
community assisting property owners with exemption 
� ling. Our sta�  visits homeowner associations and 
participates in community events to help residents 
apply for tax-saving exemptions and answer any 

questions. Please visit our Exemptions Express 
calendar to see where we will be throughout the 
community each month: https://web.bcpa.net/
ExemptionsExpress/calendar. 

Broward Counts – United States Census 2020
Every 10 years, the U.S. Constitution requires the 

Census Bureau to count all residents living in the 
United States, regardless of citizenship status or how 
long someone has been living here. 

Data collected from the 2020 Census will impact 
the distribution of $1.5 trillion per year, over the 
next 10 years, in federal funding to communities 

across the country for federal 
assistance programs such as Medicare 
and Medicaid, hospitals and nursing 
homes, housing vouchers, schools, 
roads, Supplemental Nutrition 
Assistance Program (SNAP), 
Children’s Health Insurance (CHIP), 
Head Start, emergency services, and 
much more. The 2020 Census count 
will also determine our number 
of representatives in Congress 
and impact the redrawing of state 
legislative districts. 

You should have received a postcard 
mailed to you in March with a unique 
code and instructions explaining the 
Census and how to respond online. 

You can respond online 
(recommended), by phone or by mail. 
To respond by mail, please call (800) 
923-8282 or (301) 763-4636 to request 
a paper form. If you are hearing 
impaired, the Census Bureau has 
prepared an instructional video in 
American Sign Language. You can also 
respond in English by TDD at (844) 
467-2020.

For questions regarding the Broward 
County Census, please call (954) 357-
6634 or you can email their o�  ce at 
Census2020@Broward.org.  
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A SWEET ENDING
MELANIN SWEETS FOUNDER FINDS PASSION AND HEALING IN BAKING 
AND GIVING BACK 

WRITER  TIM BECKER
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T he road to success isn’t a straight one. Many times, 
trials and tribulations test us all before we achieve our 
goals — and Fort Lauderdale-based pastry chef Naiké 

Owens, knows that all too well.
Owens traces her enterprise back to Valentine’s Day 2017. 

She began teaching herself how to make sweets by watching 
instructional videos on YouTube. She had no traditional 
culinary background and eventually developed some of her 
most popular dishes such as “Grandma’s Banana Crack,” 
which was a recipe for baked banana pudding, passed to 
her from her late grandmother Martha Gray.

But before her business, Melanin Sweets, could take o� , 
she became a survivor of domestic violence.

“I made chocolate-covered strawberries, and a� er my 
DV (domestic violence) survival, I used baking as my 
therapy because it was one of the only things I liked to do 
a� erward,” Owens said.

Her baking helped her overcome her personal trials 
regarding the violence against her, she added.

� e domestic violence sparked something in her, and 
a� er her business began taking o� , she started using 
it as a platform for domestic violence and minority 
entrepreneurship advocacy, supporting groups like 
Millennial Women’s Solution Network, Women in Distress, 
and Bruised But Not Destroyed. 

“I’m always making 
introductions to people 
I feel can bene� t and 
help each other because 
I feel like we all have 
dreams and,” she said. 
“� e di� erence is that 
most of us don’t have 
a guide, direction, 
resource and/or 
opportunity to really 
make it happen.”

Beyond creating for 
herself, Owens wants to 
give back to her family, who she calls her inspiration.

“I want to break our generational curses and teach them 
everything I’ve learned in entrepreneurship so we can all 
live a comfortable life,” she said.

Owens added she hopes to continue to grow her business 
in South Florida while advocating for causes that are 
important to her.   

NAIKÉ OWENS
Business: Melanin Sweets
Phone: 407-906-2001
Website: www.melaninsweets.com





Just as good champagne, to us, transcends being “just a 
beverage,” so too does co� ee. � ose of us who admit to 
being part of the church of the co� ee machine, a day is 

de� nitely not a day without a cup of co� ee to start o� . Not a 
whole pot, mind you … but at least one steaming, strong, sip of 
bitter/wonder.

When we were – ahem – younger, there weren’t many options 
for getting excellent co� ee while out. Doughnut shops had co� ee, 
as did restaurants, but good? Unless you lived in a BIG city that 
had specialty shops, your chances in the Midwest were slim. 

� ankfully, today, that is no longer true. Love them or not, in 
the 1980s, Starbucks did help usher in the idea that Americans 
liked quality co� ee and would pay for it. Co� ee houses adopted 
the idea of “community spaces” with free Wi-Fi that allows people 
to work and sip. Add great food to the mix and restaurants too can 
add a new dimension and attract customers who might pass them 
by otherwise.

In Fort Lauderdale and its surrounding neighborhoods and cities, 
there has been a veritable explosion of co� ee “hot spots” (sorry for 
the pun). Indeed there are so many that we had to divide the area 
into regions just so we could list as many as possible. Addresses and 
phone numbers will appear on our web page. 

Las Olas, as of this date, has at least six locations devoted to 
serving great co� ee (listed west to east): Java and Jam, Gran 
Forno Bakery, Capital One Café, Café Europa, Ann’s Florist (a 
great mix of business), Kavasutra Co� ee and Kava.

West of the Las Olas corridor but still near downtown are: 
Colada and Circle Co� ee House (Flagler Village), Stache 
Drinking Den and Co� ee Bar (Himmarshee), Grind Co� ee 
Project (Tarpon). 

A wee bit farther from Downtown: Press and Grind Café 
on U.S. 1 north of Broward and now on 17th Street (Harbor 
Shops), Espresso Co� ee Company (a rare drive-through only 
on South Andrews Avenue) and in nearby Wilton Manors, 
Milk Money (Warsaw Co� ee House), Alchemist, and Robin’s 
House of Tea. 

And we cannot neglect to mention a South Florida favorite 
– Cuban co� ee (Café Colada or Café con Leche), which 
is available at many Latin grocery stores, gas stations and 
bakeries. Not necessarily fancy surroundings, but delicious 
co� ee that packs a punch. 

So press it, perk it, pour hot water over it or purchase it 
already made – your day will be better.   

#B I T E S + S I P S

A CUP OF JOE
FORT LAUDERDALE ABOUNDS WITH EXCELLENT 
SPOTS TO SATISFY YOUR COFFEE CRAVING
WRITERS  PENNY SANFILIPPO & JONNY ALTOBELL — THE UGLY SISTERS 
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COFFEE AT HOME
Hints for better co� ee at home: 
Grind your own beans. 
Pre-ground co� ee is convenient and readily 
available but nowhere as full � avored as freshly 
ground beans. Our friends at MIA Co� ee in 
Hialeah (they supplied the Ugly Sisters blend at the 
11th Street Annex for years) stress that the beans 
must be not only high quality Arabica, but roasted 
at proper temperatures – recently! Wine ages well 
– co� ee does not. Look for a slightly oily sheen, not 
dull, dry beans. Bulk co� ee canisters are suspect – 
no telling how long the product has been there.

FOOD SCIENCE 101

Co� ee beans are the seeds of a fruit produced by a 
small tree. Co� ea arabica is the botanical name of 
one of the plant species that produce co� ee “cherries” 
— a lovely, bright red oval fruit that is quite tasty. C. 
arabica is considered to produce the best co� ee, but 
some large producers use the more highly ca� einated 
and proli� c C.robusta beans as well. 

Note to Floridians (or plant geeks): this 
is a tropical relative of gardenias, pentas, 
firebush and ixora. 
Legend has it that Ethiopian shepherds noticed 
their � ocks were quite frisky a� er eating the fruit 
(and seeds) and ate them too. Don’t know how 
frisky they got – or how they � gured out that it was 
the seeds that were the magic, and not the fruit 
itself. � e enduring question is who � gured out 
the seeds would be even better roasted and ground 
with hot water poured over the top? Maybe Area 51 
holds more answers than we know...
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BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

IT’S TIME TO GET CHILL
THE ONE INGREDIENT THAT CAN MAKE YOUR COCKTAIL SPARKLE
WRITER  RENÉE K. QUINN

CHECK OUT WWW.GORIVERWALK.COM FOR 
MORE SPIRITED # B I T E S +SIPS  AND RECIPES. 
JOIN RENÉEʼS #CONSPIRITORS BY FOLLOWING HER 
ON TWITTER AND INSTAGRAM (@SPIRITEDSFL) 
AND HER FACEBOOK PAGE, SPIRITED SOUTH 
FLORIDA. REMEMBER TO #DRINKRESPONSIBLY 
#GETSPIRITEDSOUTHFLORIDA

Ice — the key component to cra�  cocktails. It will make or 
break your experience. 

ELEVATE YOUR EXPERIENCE
Artisanal handmade ice spheres are the perfect addition 

to a martini or a gin and tonic! Our spheres have gold leaf, 
citrus and � oral elements. My favorite, the “it” element 
to any cocktail or sparking drink, is the crystal clear 
champagne sphere. I use it in my Negroni and Manhattan 
cocktails. I’m hooked.

Owners Fabian Alvarez and Carlos Leal lead the 
Mixology Ice team. With locations in South Florida and 
New York City, they work around the clock servicing 
high-end hotels, 
bars and private 
clients clear ice. 
Worth every 
penny.
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In these photos, the ice was provided 
by Carlos Leal and Mixology Ice. 
www.mixologyice.com
Cocktail cra� ed by Alex Alfonso 
of Breakthru Beverage
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Sightseeing Tours of Historic
Fort Lauderdale:

First Hotel, Pioneer Home & 
Schoolhouse nestled on the banks 

of the New River.

Sightseeing Tours of Historic
Fort Lauderdale:

First Hotel, Pioneer Home & 
Schoolhouse nestled on the banks 

of the New River.

OPEN EVERY DAY 10 AM – 4PM.

231 SW 2 AVENUE, FORT LAUDERDALE, 33301
www.historyfortlauderdale.org

954-463-4431 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

In the heart of downtown Fort Lauderdale • This is where it all began 

335 SE 6 Avenue, Fort Lauderdale, Florida 33301 • 954-524-4736 
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BROWARD 
CENTER

PAVER PLAZAPAVER PLAZA PAVER PLAZAPAVER PLAZAPAVER PLAZA

PAVER PLAZAPAVER PLAZA

At PARKER PLAYHOUSE, the PAVER PLAZA  
   pays homage to the theatrical tradition  

of taping an “X” on the stage floor to help  
performers find their spot. Buy a commemorative 
paver and make your mark at Parker Playhouse.

Whether you want to honor a loved one, celebrate  
a milestone or cement your family’s legacy, a 
commemorative paver is a wonderful way to  
support the Campaign for the Parker. Proceeds from 
each purchase will help restore this iconic theater 
and expand its capacity to present world-class 
performances, enriched arts education programs 
and greatly enhanced experiences for audiences.

For more information or to learn about gifting 
opportunities, please contact Betsy Weisman, Donor 
Services Manager, Broward Performing Arts Foundation, 
954.468.3298 or bweisman@browardcenter.org

Make Your Mark With A Commemorative Paver

THE BROWARD PERFORMING ARTS FOUNDATION, INC., REGISTRATION NUMBER SC-00882, MEETS ALL REQUIREMENTS SPECIFIED BY THE FLORIDA 
SOLICITATION OF CONTRIBUTIONS ACT. A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION 

OF CONSUMER SERVICES BY CALLING TOLL-FREE WITHIN THE STATE 1-800-435-7352 OR CONTACTING WWW.FLORIDACONSUMERHELP.COM. REGISTRATION 
DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE. 100% OF YOUR CONTRIBUTION IS RECEIVED BY THE FOUNDATION.

• 4” x 8” size – $250
• 8” x 8” size – $500
• 12” x 12” size – $1,000
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E V E N T S  C O N N E C T I O N

GENERAL EVENTS
Egg-spedition Dinosaur Egg Hunt
April 11
A unique Easter egg hunt for children ages 2-10
Museum of Discovery & Science
(954) 713-0918
www.mods.org

 

An Evening with Alexander Star
April 14
A sought-after anthem writer
ArtServe
(954) 462-8190
www.artserve.org  
An Evening with Tony DeSare
April 15
A fresh take on old school classics
Gold Coast Jazz Society
Broward Center for the Performing Arts
(954) 524-0805
www.goldcoastjazz.org  
Us vs. Them? The Tale of Two Floridas
April 15
Cultural and political difference around 
the state
Broward College
Funky Buddha Brewery
broward.villagesquare.us  

Masterworks IV
April 16
Featuring pianist Mark Bebbington
South Florida Symphony Orchestra
Broward Center for the Performing Arts
(954) 462-0222
www.southfl oridasymphony.org

 
Take Steps Fort Lauderdale
April 18
Raising funds to fi nd a cure for Crohn’s 
disease
Crohn’s & Colitis Foundaiton
Huizenga Plaza
(561) 218-2929
www.crohnscolitisfoundation.org

 
11th Annual Dream Makers Gala
April 18
A Rio Carnival themed evening
Debbie’s Dream Foundation
Margaritaville Hollywood Beach Resort
(954) 475-1200
www.debbiesdream.org

 

Program IV
April 19
A showcase of classical repertoire
Arts Ballet Theatre of Florida
Broward Center for the Performing Arts
(954) 462-0222
www.artsballettheatre.org

 
ForeHope Golf Tournament
April 20
Benefi ting homeless families
HOPE South Florida
Lago Mar Country Club
(954) 203-7861
www.hopesouthfl orida.org

 

The Who Moving On Tour
April 21
Featuring Roger Daltrey and Pete Townshend
Hard Rock Live
(866) 502-7529
www.myhrl.com

 
Lecture on Gustav Klimt
April 22
By Armando Droulers
NSU Art Museum
(954) 525-5500
www.nsuartmuseum.org

 
JA Business Hall of Fame
April 24
Celebrating outstaing business and 
community leaders
Junior Achievement of South Florida
JA World
(954) 979-7100
www.jasouthfl orida.org

 
15th Annual Flip Flops on the Docks
April 25
A casual evening raising funds to cure 
childhood cancer
Jack & Jill Children’s Center
Lauderdale Yacht Club
(954) 463-8772
www.jackandjillcenter.org

 

Program Four
April 25
Performing Don Quixote
Miami City Ballet
Broward Center for the Performing Arts
(954) 462-0222
www.miamicityballet.org

 
Damien Escobar
April 25
The dopest violinist
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Roar & Explore      
Weekend 
April 25-26
Channel your inner 
palentologist
Museum of Discovery & Science
(954) 713-0918
www.mods.org

 
Walk Like MADD & MADD Dash Fort 
Lauderdale 5K
April 26
Activities for all ages
Mothers Against Drunk Driving
Huizenga Plaza
(954) 448-7880
www.madd.org

 
The Sousa Concert
April 26
Hear all your favorite marches
Broward Symphonic Band
Bailey Hall
(954) 201-6840
www.baileyhall.org

 
Mary Gauthier
April 26
Rifl es & Rosary Beads
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Masterworks No. 4
April 26
Celebrating 250 years of Beethoven
Broward Symphony Orchestra
Bailey Hall
(954) 201-6840
www.baileyhall.org

 
BenDeLaCreme Is … Ready to Be 
Committed
April 26
From RuPaul’s Drag Race
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Abby Wambach
April 29
A motivational talk from one of the 
greatest women soccer players
Broward College
Broward Center for the Performing Arts
(954) 660-6307
www.broward.edu

 
Colin Hay
April 30
Former lead singer of Men at Work
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
9th Annual Magnolia Luncheon
April 30
Honoring Cathey Donnelly
United Way of Broward County
Bahia Mar Fort Lauderdale Beach
(954) 453-3731
www.unitedwaybroward.org

 

Rigoletto
April 30 & May 2
One of Verdi’s most recognizable operas
Florida Grand Opera
Broward Center for the Performing Arts
(954) 462-0222
www.fgo.org

 
Bert Kreischer
May 2
The Berty Boy World Tour
Seminole Hard Rock Hotel & Casino
Hard Rock Live
(866) 502-7529
www.myhrl.com

 
One Night of Queen
May 3
Performed by Gary Mullen and The Works
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

The Smashing Pumpkins
May 3
Rock Invasion 2 Tour
Hard Rock Live
(866) 502-7529
www.myhrl.com

 
Bandstand
May 5-17
The Tony-winning Broadway musical
Broadway Across America
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

Escape to Tropical Paradise
May 8
A fun night of raising funds
Broward Education Foundation
Margaritaville Hollywood Beach Resort
(754) 320-2030
www.escapetotropicalparadise.com

 
Sixth Annual Waterway Soiree 
Yacht Hop
May 9
A chic dockside event
Children’s Diagnostic & Treatment Center
Bahia Mar Fort Lauderdale Beach
www.waterwaysoiree.com

 
Lauren Daigle
May 9
Two-time Grammy winner
BB&T Center
(954) 835-SHOW
www.thebbtcenter.com

 
Taste the Islands Experience
May 9-10
A weekend of Caribbean culinary events
Taste the Islands Experience
Charles F. Dodge City Center
www.ttiexperience.com

 
A Night at the Pops
May 10
Featuring more than 60 talented 
musicians
South Florida Pride Wind Ensemble
Broward Center for the Performing Arts
(954) 667-9228
www.pridewindensemble.org

Please check dates and venues of events before attending; many events were in flux at press time.
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FOR ADDITIONAL EVENTS, CHECK THE GREATER FORT LAUDERDALE EVENTS CALENDAR:
www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

Please check dates and venues of events before attending; many events were in flux at press time.

 

David Archuleta
May 11
American Idol Season 7 runner-up
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Seeing Syria Through Art & Culture
May 12
With artist and curator Tony Khawam
ArtServe
(954) 462-8190
www.artserve.org

 
Nicki Parrott Trio
May 13
Called the most elegant trio around
Gold Coast Jazz Society
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Orquesta Akokan
May 14
A blazing ensemble of deeply souful mambo
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Birdies for Birch
May 14
A fun tournament to support the park
Friends of Birch State Park
Fort Lauderdale Country Club
(954) 566-0660
www.birchstatepark.org

 
Peppa Pig’s Adventure!
May 15
Go on an exciting camping trip
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com

L IMI T ED  ENG A GEMEN T 
Ragtime The Musical
Through April 5
Winner of Tony Awards® for Best Score, 
Book and Orchestrations
Slow Burn Theatre Company
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Vantage Point
Through April 2
A large-scale exhibition of virtual reality 
installations
Pompano Beach Cultural Arts Center
www.theamppompano.org

 
Safe/Haven: Gay Life in 1950’s 
Cherry Grove
Through May 24
A photography exhibit depicting life 
during the Lavendar Scare
Stonewall National Museum & Archives
(954) 763-8565
www.stonewall-museum.org

 

Expedition: Dinosaur
Through May 25          
Combining life-size, animatronic 
dinosaurs and sound
Museum of Discovery & Science
(954) 467-MODS (6637)
www.mods.org

 

Friday Night Sound Waves
Through June 19
A variety of music each week on the 
beach
Friday Night Sound Waves
Las Olas Oceanside Park
www.fridaynightsoundwaves.com

 
HAPPY!
Through July 5
Works meant to engage the viewer emotionally
NSU Art Museum
(954) 525-5500
www.nsuartmuseum.org

ONGOING 

Ongoing Classes
• Acting/Stand-Up • Dance 
• Music • Photography 
• Visual Arts • Wellness
• Philosophy/Meditation
(954) 462-8190
www.artserve.org

 

Ongoing Youth & Adult Classes
• Computer & Programs
• Technology Basics 
• Education & Literacy
• Creation Station Gadget Lab
• Creation Station Business 

CoworkingHub
(954) 357-6555
www.browardlibrary.org

 

Ongoing Youth & Adult Classes
• Aquatics • Dance 
• Kayaking • Sports
• Yoga • Art
(954) 828-7275
www.fortlauderdale.gov

 

Free First Full Weekend
• Bank of America
  cardholders receive
  Free admission 

Free First Thursdays
• Free museum admission on the fi rst   
  Thursday of every month  from 4 - 8 pm 

Last Sundays — Fort Lauderdale 
Neighbor Day

• Free museum admission for 
  Fort Lauderdale residents 
(954) 525-5500

www.nsuartmuseum.org  
Evening Observations
Wednesdays
Explore the stars and the universe
Buehler Planatarium
Broward College Central Campus
(954) 201-6681  |  www.broward.edu  
Sunset Kayak Tours  
Fridays  
Explore the unique ecosystem of the park 
Park & Ocean 
Hugh Taylor Birch State Park 
(954) 563-2900  
www.parkandocean.com  
Green Market Pompano Beach
Saturdays
An artistically inspired day of shopping
Pompano Beach Historical Society
Old Town Plaza
www.greenmarketpompanobeach.com  
Guided Nature Walks
Sundays
Call ahead to confi rm
Broward County Parks & Recreation
Fern Forest Nature Center
(954) 357-5198
www.broward.org  
Lunch with Art—Poetry Edition 
First Thursday
Hosted by “Eccentrich”, the #14 ranked 
female poet in the world
Pompano Beach Cultural Arts Center
(954) 545-7800
www.ccpompano.org  
Old Town Untapped
First Friday
South Florida’s premiere craft beer 
and arts festival
Bailey Contemporary Arts
(954) 786-7824
www.baileyarts.org  
Kids’ Corner
First Saturday
Story Time Hour
The Frank Gallery
(954) 392-2120
www.TheFrankGallery.org  

Revolution Live Jazz Brunch
First Sunday, 11 am — 2 pm
Free, live, outdoor concert series of 
local jazz artists
Esplanade Park and along the Riverwalk
www.fortlauderdale.gov

 
Upstairs/Downstairs Tour
Second & Fourth Wednesday
See normally closed off areas of the house
Bonnet House Museum & Gardens
(954) 563-5393
www.bonnethouse.org  
Monthly Caregiver Support Group
Second Thursday
Support for those caring for loved ones
Alzheimer’s Association
Belmont Village 
(954) 524-8500  
Food in Motion
Second Friday
Food trucks, artisan market and free beer
Peter Feldman Park
(954) 785-7475  
Souful Sundays After Dark
Second Sunday
Featuring South Florida’s most 
highly praised singers and musicians
Ali Cultural Arts
(954) 786-7876  |  www.aliarts.org  
Downtown Hollywood Art Walk
Third Saturday
Restaurants, galleries & shops, art, 
music, murals, outdoor markets & more
Downtown Hollywood
(954) 924-2980 | www.hollywoodfl .org

Downtown Marketplace
Fourth Saturday
Art, antiques, furnishings, jewelry 
and more
History Fort Lauderdale
(954) 463-4431
www.historyfortlauderdale.org

 
FATVillage Art Walk

 

Last Saturday            
The signature 
Artwalk event in 
Fort Lauderdale.
FATVillage
(954) 760-5900
www.fl aglerartwalk.com

 
MASS District Art Walk
Last Saturday            
Tour the studios of 
music and art south 
of Sunrise
MASS District
(954) 866-3890
www.massdistrict.com
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• A Dog's Best Friend Group Classes
Intermediate Dog Obedience Class
Thursdays | 7 p.m.
Masters Dog Obedience Class 
Thursdays | 8:15 p.m. 
Esplanade Park 
www.adogsbestfriend.com

• Cycle Party Tours 
Everyday | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cp-tours.com/fortlauderdale

• Bike  Tours
Everyday | Reservation required
Tours are along the north and south 
sides of the river focused on the 
Riverwalk.
www.cp-tours.com/fortlauderdale

• EcoBoat Rentals 
Everyday | 10 a.m. – 6 p.m. 
Reservation required 
2525 Marina Bay Dr. W. 
www.ecoboatsfl .com
(954) 5000-ECO

• Kayak & Paddleboard Rentals
Everyday | 10 a.m. – 6 p.m. 
Along the New River 
Explore the yachting capital 
of the world in a kayak or on a 
paddleboard. Launching from 
Esplanade Park. 
www.cp-tours.com/fortlauderdale

• Paddle Pub Tours
Everyday | Reservation required
Paddle Pub is a 20 passenger, pedal-
powered pontoon boat for the ultimate 
party on the water. 
www.paddlepub.com/fort-lauderdale

• Fort Lauderdale Segway Tours
Everyday | 8 a.m. – 6 p.m.  
Reservation required 
Take a one-or two-hour Segway tour 
in Fort Lauderdale on the Riverwalk. 
Training provided. 
(954) 304-5746 
www.segwayfortlauderdale.com

RIVERWALK RECREATION
@ Riverwalk • (954) 526-5159         www.RiverwalkRec.com 

 

BUY A BRICK...
BECAUSE YOUR PET     

IS SPECIAL, TOO!

TO A BETTER
COMMUNITY WHILE

CELEBRATING
LOVED ONES!

Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 

installed once a month, so 
order yours today! Gift 

certificates available.

For more information, 
call Riverwalk at (954) 468-1541 

or email bricks@goriverwalk
Visit www.GoRiverwalk.com

E V E N T S  C O N N E C T I O N
Please check dates and venues of events before attending; many events were in flux at press time.
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FOR PARKING, WATER SHUTTLE, & SUN TROLLEY INFO
WWW.FORTLAUDERDALE.GOV/GABP | (954) 828-5363

SATURDAY •  MAY 23 •  10 AM - 8:30 PM
FORT LAUDERDALE BEACH •  A1A AND LAS OLAS BOULEVARD

Funding for this event is provided in part by the Broward County Board of County Commissioners as recommended by the Broward Cultural Council and Greater 
Fort Lauderdale Convention & Visitors Bureau. If you would like this publication in an alternate format or if you need reasonable accommodation to participate 
in this event, please call to (954) 828-7275 (PARK) and parksinfo@fortlauderdale.gov.

LIVE BANDS • KIDS ZONE • DJ
SAND SCULPTING CONTEST 

ART SHOW • CLASSIC CAR SHOW
LIFE-SIZE BEACH GAMES

SOCOM PARA-COMMANDOS
TRIBUTE TO U.S. ARMED FORCES

WALK OF FAME INDUCTION

F eaturing

FEATURING LONESTAR 
WITH TOP HITS “NO NEWS,” 

“AMAZED,” & “I’M ALREADY THERE”



S N A P P E D @

ARTS MEAN BUSINESS SPEAKER SERIES 2020 SEASON KICK-OFF EVENT  
At Business for the Arts of Broward’s event of Feb. 19, guests enjoyed a small reception followed by a presentation by 
Florida-based Haitian-American visual artist Stephanie Dorsainvil.

NSU POWER LUNCH LAUNCH  
On Feb. 28, NSU Art Museum and Memorial Healthcare System launched a new Power Lunch menu in the Museum 
Café, along with a youth “eat the rainbow” initiative with Broward County schools students.

10TH ANNUAL COMMUNITY CARE PLAN NON-PROFIT AWARDS  
The non-profi t awards, held Feb. 28, celebrated the work of Broward County's non-profi t agencies. It was presented by 
Seminole Hard Rock Hotel & Casino and hosted by 211 Broward.

ANNA SORENSON, BONNIE CLEARWATER, AUDRA NELSON, 
PIERRE FLERISMOND AND LAURA RAYBIN MILLER

MAXENCE DOYTIER, JOEY EPSTEIN, 
AND ERIS SANDLER

KIRK BROWN, TERI KAYE, ADAM CORIN 
AND PHIL DEBIASI

TIM HOGANS, HOWARD TALENFELD
 AND JULIET ROULHAC

ANDY CAGNETTA, KATHLEEN CANNON 
AND GREGORY HAILE

NSU MUSEUM CAFÉ AND BROWARD COUNTY 
SCHOOLS STUDENTS

STEPHANIE MELISSA DORSAINVIL 
AND BRIAN KOPELOWITZ

AUDRA NELSON

TALI KARP, MARIA PIERSON AND 
LAURA TARVAINEN PH
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S N A P P E D @

ANDY’S FAMILY PASTA DINNER  
On Feb. 16, Andy’s 18th Annual Family Pasta Dinner, hosted by Andy Cagnetta, CEO of Transworld Business Advisors, 
raised nearly $265,000 for LifeNet4Families, an organization dedicated to providing necessary food, ancillary services 
and referrals to those in need in Broward County.

SOFIA ANNUAL GALA  
SoFIA, a South Florida non-profi t whose mission is to help the aging community thrive, held its annual gala to honor 
community leaders and volunteers.

CATCH THE LOVE  
On Feb. 5, BBX Capital hosted a cocktail reception to celebrate Joe DiMaggio Children’s Hospital’s new “Catch the Love” 
initiative, to raise funds to meet South Florida’s increasing pediatric healthcare needs.

ANDY'S 18TH ANNUAL PASTA DINNER HONORARY CHEFS

JARETT LEVAN, DARA LEVAN, 
CAITLIN STELLA AND TODD STELLA

ED FRENCH, TED PERRELLA, LYNN BREWER, ALEIDA 
ESPINOSA AND TODD RADOSEVICH

KEVIN JANSER AND GEORGE MOLLAS

DR. ANGELICKA SCHLANGER, 
BRUCE YUDEWITZ, SHERI BROWN 

AND MARIA HERNANDEZ

BABETTE KOSAR, KEVIN JANSER, 
SHARON TRUSKE AND DON EACHUS

THELMA LOVE, GERALDINE DARRISAW, 
KATHY LEONE, CHRISTOPHER COUZENS 

AND ALBERT DURSO

HERMAN MOSKOWITZ, JEREMY COLLETTE 
AND JOE COX

ANDY CAGNETTA, CARRIE WIESENFELD, 
KEN WIESENFELD AND MELANIE GEDDES PH
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For additional information, visit smark.com  |  954.523.1980  |  design@smark.com

Your Publication Design Experts!

F ddi i l i f i i i k | 954 523 1980 | d i @ k

GO RIVERWALK

G R A P H I C / W E B  D E S I G N  A G E N C Y
&  P U B L I S H E R :  G O  R I V E R W A L K  M A G A Z I N E

THE SOBER WORLD

TAM - A - GR AM

GREATER FORT LAUDERDALE CHAMBER OF COMMERCE



HANDY GRAND OPENING RIBBON CUTTINGKIRK BROWN AND ELAINE APPEL BILL FEINBERG, ADAM CORIN 
AND MINDY JENNINGS

S N A P P E D @

BLACK DRESSES & BLUEPRINTS  
Black Dresses & Blueprints on Feb. 6, benefi tting Rebuilding Together Broward County, recognized women who are 
have made an impact in the construction industry and their community. The event helped raise $70,000 for Rebuilding 
Together Broward County.

INNOVATIVE TEACHER IDEA EXPO  
On Feb. 28, more than 450 Broward County Public School teachers attended the 28th annual expo, which enabled them 
to experience fi rst-hand more than 60 original curriculum projects developed by teachers in Broward County Public 
Schools and funded through Broward Education Foundation grants.

HANDY CELEBRATES GRAND OPENING OF NEW OFFICE  
HANDY (Helping Abused Neglected Disadvantaged Youth) celebrated the grand opening of its new offi ce and 
campus location on Feb. 24.

CAITLIN LONGSTRETH, DIANE HAMESKI 
WITH RIVER AND TAMARA SOLIS

TOM MILLER, GINNY MILLER, TRACI MILLER 
AND TROY MCHATTON

KATHRYN TARQUINIO

BEN SORENSON AND ANA SORENSON

ALLISON UNGER FINK AND 
ADRIANNA HERNANDEZ

TYRONE PO, JENNY DE BORJA, TY RICHARDSON, 
DAVID DIAZ AND ROSY LOPEZ PH
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DINNER CRUISES, WEDDINGS, CORPORATE EVENTS, BAT/BAR MITZVAH, BIRTHDAY, ANNIVERSARY

The Finest Private Charter Yachts
throughout South Florida   I   2 - 4oo passengers...

Enchanting tours four times daily
7 days a week, 365 days a year, rain or shine

954-314-8699
www.Anticipation.com

ER CRUISES WEDDINGS CORPORA

954-463-3440
www.RiverfrontCruise.com

954-314-8699
www.Anticipation.com

995544-446633-3344440
wwwwww..RRiivveerrffrroonnttCCrruuiissee..ccoomm

954-463-3440
www.RiverfrontCruise.com

7 days a week, 365 days a year, rain or shine

The Finest Private Charter Yachts
ghout South Florida   I   2 - 4oo passeng

AR MITZVAH, BIRTHDAY, ANNIVEAR MITZVAH BIRTHDAY ANNIV

9544-33 44- 999
pp mm

954-314-869995544-331144-88669999954-314-8699
www.Anticipation.cowwwwww..AAnnttiicciippaattiioonn..ccoommwww.Anticipation.com

Call today to discuss your next event or celebration.
We can customize a theme to meet your distinct needs.

On board cocktail bar, snacks, restrooms 
and air conditioning.   Handicap accessible.

The Venice of America TourThe Venice of America Tour

AS AN AMBASSADOR YOU WILL HAVE AN OPPORTUNITY TO:
•  Welcome neighbors and visitors, answer questions, and hand out 

brochures from a Riverwalk Kiosk.
•  Provide information about restaurants, shops, events, and activities in 

downtown and along the Riverwalk.
•  Enhance Riverwalk’s identity as a vibrant, engaging, downtown Fort 

Lauderdale destination. 
•  Earn community service hours for your school, nonprofit, or 

philanthropic organization.

JOIN OUR TEAM!
SATURDAY AND SUNDAY • 11 AM - 5 PM (Three hour shifts)

Riverwalk and the City of Fort Lauderdale are looking for energetic, outgoing, 
and enthusiastic volunteers to serve as Riverwalk Ambassadors.

If you would like this publication in an alternate format, please 
call (954) 828-4755 or email publicaffairs@fortlauderdale.gov.

For more information:

JOANN SMITH | club10@aol.com | 954.298.5607

JORG HRUSCHKA, Chief Service Officer
JHruschka@fortlauderdale.gov | 954.828.5568
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WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

• A flourishing downtown
• Citywide array of social, cultural and neighborhood events
• The world-class business and professional community

• Trend-setting fashion and shopping
• Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk

members and subscribers.

10,000 + copies are delivered to high-traffic
locations including:

• Hotels
• Fine retail and restaurants
• High-end luxury apartments
• Downtown office buildings
• Auto dealerships
• Banks
• Restaurants
• Real estate offices
• Hair salons
• Exercise clubs
• Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !

12,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

141,850+
TOTAL AUDIENCE



1600 South Andrews Avenue, Fort Lauderdale

To find a cancer specialist,  
please call 954.355.4917 or visit  
BrowardHealth.org/HeadNeck.

COMPREHENSIVE CANCER CARE, CLOSE TO HOMEFIELD
When Diana noticed a lump on her neck, she immediately thought, “I have cancer.”

These days, Diana is back to cheering on her kids at the soccer field, thanks to the 
personalized care she received from our caregivers at Broward Health Medical Center.  
We are proud to offer a multidisciplinary Head and Neck Cancer Program that provides 
advanced treatment for benign and malignant head and neck tumors, including robotic 
surgery and minimally-invasive techniques performed by a fellowship-trained surgeon. 
Through innovative treatments and a personalized approach to cancer care,  
our expert team of specialists are dedicated to helping  
patients like Diana return to the life they love.

 “I’m Back to 
Cheering From 
the Sidelines.”
- Diana 
   44 years old, proud soccer mom 
   thyroid cancer survivor 

Follow us:Read Diana’s full story at BrowardHealth.org/Patient-Stories. 
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