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©2020 Belmont Village, L.P. | Assisted Living Facility License Application Pending 20202019

OPE NING M ARCH 2020  |  1031 SEMINOLE DRIV E
AT THE G A LLERI A FO RT L AUDERDA LE

Premier Programs for Hospitality, Health & Wellness

Medication management with licensed nurse on-site 24/7 
Circle of Friends® award-winning memory care 
Physical therapy, rehabilitation and fitness
Distinctive interiors and amenities
Studio, one- and two-bedroom residences
Nationally-recognized, highly trained staff

F O R T  L A U D E R D A L E

For two decades, Belmont Village has provided the highest standards for 
thousands of seniors in Chicago, Los Angeles and great cities across the U.S. 
Now, our award-winning independent living, assisted living and memory care are 
coming to Fort Lauderdale. University collaborations with UCLA and Vanderbilt 
have helped us champion unmatched cognitive health and wellness programs 
with positive, evidence-based results for residents. With exquisite spaces, superb 
hospitality, beautiful ocean views and a prime location near destination shopping, 
at Belmont Village you’ll experience senior living in a class all its own.

FINALLY, YOU DON’T HAVE TO CHOOSE 
BETWEEN BEST IN CLASS CARE AND A 
FABULOUS LIFESTYLE.

Meet our founder and see our whole story at
BELMONTVILLAGE.COM

Information Center Now Open
Call 954-524-8500 to learn more.

FL_GoRiverwalkMag_Care2_2-1-20.indd   1 1/8/20   3:47 PM



Enjoy Cruise & Save Discounts
Hop-On / Off Service

Happy Hour Rates 5:00 PM – 10:00 PM
Daily Service Available 10:00 AM – 10:00 PM

954.467.6677  •  WaterTaxi.com

Enjoy Cruise & Save Discounts

Just Add Water To Your Date Night
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FUNDING THE MONUMENT
CAPITAL CAMPAIGN

C O M I N G  T O  T H E
R I V E R W A L K

9 / I I
MONUMENT

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com

www.GoRiverwalk.com

RENDERINGS OF 9/II MONUMENT DESIGN AND RENDERING BY EDSA
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THE MONUMENT SERVES AS A REMINDER OF THE 
NEARLY 3,000 LIVES LOST ON  SEPTEMBER 11, 

2001. THE STRUCTURE IS TO COMMEMORATE AND 
HONOR THESE  LIVES AND THE SACRIFICE OF THE 

FAMILIES AND THE FIRST RESPONDERS.

GRANITE PLATE DONOR: $50,000
GRANITE PILLAR DONOR: $25,000
BENCH DONOR: $5,000 - $15,000

ALL DONATIONS OVER $5,000 WILL BE 
COMMEMORATED ON A BRONZE PLAQUE LOCATED BY 

THE MONUMENT

DONATIONS UNDER $5,000 CAN BE MADE VIA 
GORIVERWALK.COM/DONATE  
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MyFORT LAUDERDALE BEACH.com

JAN 24-JUN 26

FridayNightSoundWaves.com

@ las olas

oceanside park

Fort Lauderdale Beach

Major funding
provided by

#soundwavesFLB

NEW! 
maker market
picnic @
the park

Come early!

FEBRUARY 7 
sabor latino
FEBRUARY 14
reaxtion
FEBRUARY 21
mr nice guy
FEBRUARY 28
the goodnicks
March 6
tasty vibrations
MArch 13
fireside prophets

MARCH 20
spred the dub
March 27
sonlokos
april 3
joel dasilva
april10
big harvest
april 17
shane duncan

View the full line up & upcoming special events @  

FREE
 CONCERT
 EVERY FRIDAY
 FROM 6:30-9:30 PM

Save �e Date!
FEBRUARY 14

valentines day
i do, again 

vow renewal
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CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.

 GO RIVERWALK FORT LAUDERDALE

 RIVERWALK FORT LAUDERDALE
 @GORIVERWALK 

 @RIVERWALKFTL 

 @GORIVERWALK 

 GORIVERWALK 

 RIVERWALK TRUST 

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RIVERWALKFTL            #GORIVERWALK            #ONRIVERWALK

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire 
and connect residents, readers and leaders with the people, places, happenings and events that make 
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2020. Riverwalk Fort 
Lauderdale. All rights reserved. No part of Go Riverwalk February may be reproduced in any form by any 
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. 
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The 
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2020.
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DOWNTOWNER
F O R T  L A U D E R D A L E ,  F L

The Historic

10 SOUTH NEW RIVER DRIVE EAST
FORT LAUDERDALE, FL

954.463.9800
www.thehistoricdowntowner.com

Downtown's Dock and Dining Destination

T he Best Values and Views
on T he Riverwalk!

T he locals choice for
26 years and running.

ENTERTAINMENT
Tuesday's Live Trivia Night
Free to Win D.T. $$ 7:30pm

Wednesday's Extended Happy Hour
4-8pm with D.J. Booney

Saturday Night Live
Entertainment 9pm live local 

artists/never a cover

Sunday Riverwalk
Steel Drum Vibe Afternoons

GAME TIME CENTRAL
Dozen's of Flat Screens, 

Phenomenal Drink and Appetizer 
Specials, catch all the 

NFL Action with NFL Package

D.T. DAILY DEALS!
The best lineup in Town;

MONDAY-FRIDAY
$6 Happytizers menu during
Happy Hour starting at 4pm

MONDAY
Snow Crab Night $19

TUESDAY
$5 D.T. Burger Night

3 for $10 Tacos (all day)

WEDNESDAY
Maine Lobster Dinner $24

THURSDAY
Prime Time Prime Rib $18

FRIDAY
Mahi Mahi Fish Fry $14



IN PARTNERSHIP WITH

boat parade

To be the catalyst in building and nurturing Riverwalk & the Riverwalk 
District as a vibrant community connected by the New River.

MISSION STATEMENT

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President — Sponsorship, 

Membership & Grants

ROSE FARAONE
Vice President — Marketing 

& Communications

KIM SPELLACY
Director of Accounting

MAUREEN POTTER
Event Manager

JORDAN THOMFOHRDE
Administrative Manager

JOANN SMITH
Parks Coordinator 

RIVERWALK FORT LAUDERDALE
888 E. Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust

JOHN ROPES, CHAIR
Ropes Associates

LACEY BRISSON, Vice Chair
BB&T

MICKI SCAVONE, Treasurer
Carr Workplaces

KATIE DONAHUE, Secretary
The Riverside Hotel

JIM ELLIS, Past Chair
Ellis Diversifi ed

HOWARD ELFMAN, At Large
The Agency 

JEFF FALKANGER, At Large
FSMY

JAMES FERRIERO, At Large
First Life Financial

KARLA NELSON-THATCHER, At Large
Hotwire Communications

RICHARD RODRIGUEZ, At Large – Alternate
Centuric LLC

LORI ADELSON, HR Law PRO
DAVID BECKEY, Seacoast Bank

ANDREW BRITTON, Wells Fargo Advisors
JOE EPPY, The Eppy Group

JIM FARRICK, Kunin Associates
ANN FOX-MANCUSO, Richard J. Fox Foundation

MAXINE GOMEZ, Dry Tech
KENNY HART, The Restaurant People

JACQUI HARTNETT, Starmark
MICHELLE KLYMKO, Klymko Law & Title

MICHAEL KUBINSKI, ID Automotive
BRITT LANIER, Two Men and A Truck

MICHAEL MARSHALL, Gunster
BLAISE MCGINLEY, Architecture Consultant

MELISSA MILROY, Galleria
MARGARETHE SORSENSEN, Makeup Artist

*BARBRA STERN, Law Offi ces of Barbara Stern
JEROME VOGEL, Vogel Law

BILL WALKER, Water Taxi of Fort Lauderdale

MARY ADAMS, The Employee Relations Group
*MARK BUDWIG, S. MARK Graphics
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JACK SEILER, Seiler, Sautter, Zaden, Rimes & Wahlbrink
LISA SIEGEL, Beer Famous Group
TYLER SMILLIE, Bank of America Private Bank
PAUL WEINBERG, Keith & Associates
MIKE WEYMOUTH, The Las Olas Company

* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD
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ZOLA
816 E. LAS OLAS BLVD.

818 E. LAS OLAS BLVD.

• Off the rack
• Special Orders
• Custom made
 to measurement,
 any style, color.

Sizes: 2 to 36
Priced: $595 to $7,500

Sizes: 00 to 26
Priced: $149 to $895

Purchase:

816 - 818 E. Las Olas Blvd., Fort Lauderdale
954-462-3222
ZolaKeller.com

50% - 80% OFF 
Suggested retail of 

100’s of
mother of gowns,
bridal gowns and 

cocktail garments.

SPECIAL SHOWING
of

STEPHEN YEARICK & YSA MAKINO
Bridal and Mother of Gowns

February 15-17, 2020
Appointment Suggested



D'ANGELO
PRICE REDUCED

JUST SOLD

JUST SOLD

NEW LISTING

NEW LISTING

JUST SOLD

JUST SOLD
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NEW LISTING

PRICE REDUCED

AVAILABLE 
24/7/365

THE SYMPHONY

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 350 LAS OLAS PLACE

RIVERSIDE - $649,000

SEAVIEW - $585,000

“01” RIVERSIDE MODEL 2/2 + DEN / FRENCH DOORS, FRESHLY PAINTED NEUTRALS, 
GOURMET KITCHEN, STAINLESS STEEL APPLIANCES, TILE FLOORS THROUGHOUT, 

SEPARATE LAUNDRY ROOM AND MUCH MORE.

SPACIOUS 3 BR/2 BATH WITH PANORAMIC VIEWS OF THE NEW RIVER, OCEAN, 
CITY & SUNSETS FROM BOTH BALCONIES. SPACIOUS GOURMET KITCHEN, S/S 

APPLIANCES, CUSTOM CLOSETS, NEW FLOOR TO CEILING WINDOWS AND MORE. 

SUNGARDEN 
1 BEDROOM, 1 BATH WITH CITY & RIVER VIEWS. GOURMET KITCHEN, 

GRANITE COUNTERS, CERAMIC TILE THROUGHOUT AND MORE.

2BR/2BATH - $339,000
20TH FLOOR WITH VIEWS OF THE OCEAN WITH AN OPEN KITCHEN, S/S 

APPLIANCES, WASHER & DRYER IN THE UNIT AND MUCH MORE.

THE SYMPHONY

3BR/3BATH
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE 

UNIT WITH BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUN DECK.

3BR/2 BATH - $719,000

2BR/2 BATH

2BR/2 BATH

3 BEDROOM, 2.5 BATHS RARELY AVAILABLE SOUTHEAST CORNER UNIT 
WITH DIRECT RIVER VIEWS, WRAP AROUND BALCONY, 2 PRIME PARKING 

SPACES, GOURMET KITCHEN, S/S APPLIANCES AND MUCH MORE.

GREAT NORTHWEST CORNER CONCERTO 4 IN THE NORTH TOWER. 
FEATURES INCLUDE GOURMET KITCHEN, S/S APPLIANCES, 

TILE FLOOR THROUGHOUT, AND MORE.

FABULOUS VIEWS OF THE RIVER AND DOWNTOWN FORT LAUDERDALE. SPLIT 
FLOOR PLAN, GE APPLIANCES, DARK CHERRY WOOD FLOORS AND MORE.

3BR/2 BATH - $544,000
RECENTLY UPDATED, NEW KITCHEN, NEW GE S/S APPLIANCES, BEAUTIFUL 

QUARTZ COUNTERTOPS, UPGRADED SHOWERS AND MUCH MORE.

ROYAL PALM - $389,000

FIESTA

2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN. MARBLE FLOORING IN 
THE LIVING AREA, OPEN GOURMET KITCHEN, GRANITE COUNTERTOPS, 

LARGE MASTER BEDROOM, MARBLE FLOORING AND MORE.

SUB PENTHOUSE 1BEDROOM, 1BATH WITH VAST CITY VIEWS. TILE 
THROUGHOUT, OPEN GOURMET KITCHEN, S/S APPLIANCES & MUCH MORE.

STARDUST - $439,000

SKYVIEW - $439,000

2BEDROOM, 2 BATH WITH NEW FLOORING, S/S APPLIANCES, 
GOURMET KITCHEN, SPLIT BEDROOM FLOOR PLAN, BALCONY AND MORE.

BEST PRICED 2 BEDROOM, 2BATH IN THE BUILDING. POOL, RIVER & CITY 
VIEWS FROM THE BALCONY. OPEN KITCHEN, S/S APPLIANCES & MORE.

JUST SOLD

UNDER CONTRACT

UNDER CONTRACT

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1109 LAS OLAS CONDOS!

3BR/3.5 BATH SOUTH EAST CORNER WITH OUTSTANDING VIEWS OF THE NEW 
RIVER, OCEAN & CITY FROM EVERY ROOM.  2  LARGE EXPANSIVE TERRACES, 
DESIGNER LIGHTING FIXTURES, OPEN LIVING AREA, MARBLE BATHS & MORE.

ASHLEY

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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24TH FLOOR 2 BR/2 BATH WITH BEAUTIFUL VIEWS OF THE RIVER, OCEAN &  
CITY FROM EVERY ROOM. MARBLE FLOORS IN THE LIVING AREAS, 

THERMADOR DOUBLE OVENS, MARBLE BATHS, LAUNDRY ROOM AND MORE!

HAVE IT ALL! RARELY AVAILABLE 3/3.5 ASHLEY FLOOR PLAN WITH OVER 1,000 
SQ. FT. OF PRIVATE OUTDOOR LIVING SPACES! RIVER & CITY VIEWS, SPACIOUS 

INTERIORS, EXPANSIVE TERRACE AND LANAI PERFECT FOR ENTERTAINING!

MADISON - $1,319,000
RISE ABOVE IT ALL IN THIS LUXURY HIGH FLOOR MADISON MODEL! THIS 
STUNNING UNIT OFFERS $500K IN CUSTOM UPGRADES THROUGHOUT 
THE 3 BEDROOM & 3.5 BATH FLOOR PLAN. EXPANSIVE RIVER, CITY, POOL & 
PARK VIEWS FROM FLOOR TO CEILING GLASS WINDOWS SURROUNDING 
EVERY ROOM. PRIVATE FOYER ENTRY, OPEN FLOOR PLAN, RE-DESIGNED 
KITCHEN W/LARGE ISLAND, FORMAL DINING ROOM W/ BUILT-IN BAR, 
SLIDING GLASS DOORS, NATURAL STONE ACCENT WALLS, PREMIUM 
FIXTURES, CUSTOM CEILINGS AND LIGHTING, & SMART TECHNOLOGY.

BRADFORD

ASHLEY W/ LANAI - $1,050,000

PRICE REDUCED

NEW LISTING

PRICE REDUCED

PRICE REDUCED

NEW LISTING

WE HAVE SOLD OVER 216
LAS OLAS GRAND PROPERTIES!    

PARK - $2,100,000
STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 
BATHROOMS, CUSTOM LIGHT FIXTURES, SPECTACULAR GREAT ROOM, 
FORMAL DINING, LARGE KITCHEN WITH FAMILY ROOM, FANTASTIC 

MASTER SUITE PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

MADISON - $1,250,000

ONE OF A KIND DOUBLE UNIT - $1,195,000

HIGH FLOOR MADISON “TOWER SUITE” WITH MAGNIFICENT VIEWS 
OF THE OCEAN, RIVER & DOWNTOWN. PERFECT FOR ENTERTAINING; 
EXPANSIVE WRAP AROUND TERRACE & OPEN FLOOR PLAN. CUSTOM 
FINISHES THROUGHOUT: $30,000 UPGRADED VELUM CEILINGS, THEATRE/
ENTERTAINMENT ROOM WITH CONTROLLED LIGHTING THROUGH 
PHONE APPLICATION & SOUND RESPONSIVE ACTION THROUGH VV LIGHT 

CONTROLLER/BLUE TOOTH, DESIGNER WALLS AND MUCH MORE.

TOTALLY RENOVATED 27TH FLOOR CHELSEA AND SOHO MODELS COMBINED! 
OVER 2,600 SQ. FT. OF CUSTOMIZED INTERIORS, PRIVATE ELEVATOR FOYER 
ENTRY OPENING INTO LUXURIOUS LIVING SPACES! 3 BEDROOMS 3.5 BATHS + 
DEN/OFFICE, WOOD & MARBLE FLOORS, CROWN MOLDINGS THROUGHOUT, 
CUSTOM LIGHTING, MOTORIZED WINDOW TREATMENTS, CABINETRY & 
BUILT-INS, GLASS DOORS & COFFERED CEILINGS. ENTERTAIN FROM THE 
ILLUMINATED WET BAR, W/MOSAIC TILES & STACKED STONE ACCENTS. 
THE EXPANDED KITCHEN FEATURES EURO APPLIANCES, CUSTOM CABINETRY 
& GRANITE COUNTERTOPS. SPA INSPIRED BATHROOMS 2 TERRACES, 

2 PARKING SPACES AND 2 STORAGE CAGES.

30TH FLOOR 2 BR/2 BATH WITH OUTSTANDING OCEAN, RIVER & CITY VIEWS 
FROM EVERY ROOM. LARGE TERRACE, GOURMET KITCHEN, POGGENPOHL 

CABINETRY, MARBLE BATHS, LARGE LAUNDRY ROOM AND MORE. 

BRADFORD - $795,000

2BR/ 2.5 BATHS WITH UNOBSTRUCTED RIVER & OCEAN VIEWS. MARBLE 
FLOORS THROUGHOUT, GOURMET KITCHEN, GRANITE COUNTERTOPS, 
HIGH END APPLIANCES, LIGHT FIXTURES, CUSTOM PAINT AND MORE.

CHAMPAGNE - $985,000

SPECTACULAR RE-DESIGNED 2 BR/2 BATH UNIT WITH OPEN ENTRY, PANORAMIC 
DIRECT RIVER VIEWS, SPLIT FLOOR PLAN, MARBLE FLOORS AND MORE.

BRADFORDJUST SOLD LEXINGTON - $749,000
OUTSTANDING RIVER VIEWS FROM THIS 2BR/2.5 BATH WITH PRIVATE DOUBLE 
DOOR FOYER ENTRY. FLOOR TO CEILING IMPACT GLASS, GOURMET KITCHEN, 

SPLIT FLOOR PLAN, CUSTOM LIGHTING, AND MUCH MORE.

  

2BR/2 BATH - $350,000
TURN KEY IMPECCABLE UNIT. 2 BALCONIES WITH GREAT VIEWS, OPEN 

KITCHEN, ITALIAN CABINETRY, S/S APPLIANCES, AND MUCH MORE. 

2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS PRISTINE 
CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THROUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE

RIVIERA
OUTSTANDING SUB PENTHOUSE 2 BEDROOM, 2 BATH WITH GORGEOUS 

CITY VIEWS FROM EVERY ROOM. MARBLE STONE FLOORS THROUGHOUT, 
SPLIT BEDROOM FLOOR PLAN, OPEN GOURMET KITCHEN AND MORE.

27TH FLOOR WITH OUTSTANDING RIVER, POOL & CITY FROM THIS  2BR/2.5 
BATH BEAUTIFULLY DECORATED CHELSEA MODEL. NUMEROUS UPGRADES 

INCLUDING OPEN GOURMET KITCHEN DESIGN AND MUCH MORE. 

CHELSEA - $735,000

PENTHOUSE - $449,000
FIRST TIME ON THE MARKET! THIS IS THE ONLY 2 BEDROOM 2 BATHROOM 
RIVER FACING UNIT ON THE PH LEVEL IN THE BUILDING! ELEVATED 11 FOOT 
CEILINGS, SPLIT BEDROOM FLOOR PLAN, OCEAN & CITY VIEWS AND MORE.



D'ANGELO
PRICE REDUCED

JUST SOLD

JUST SOLD

NEW LISTING

NEW LISTING

JUST SOLD

JUST SOLD

JUST SOLD

JUST SOLD
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NEW LISTING

PRICE REDUCED

AVAILABLE 
24/7/365

THE SYMPHONY

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 350 LAS OLAS PLACE

RIVERSIDE - $649,000

SEAVIEW - $585,000

“01” RIVERSIDE MODEL 2/2 + DEN / FRENCH DOORS, FRESHLY PAINTED NEUTRALS, 
GOURMET KITCHEN, STAINLESS STEEL APPLIANCES, TILE FLOORS THROUGHOUT, 

SEPARATE LAUNDRY ROOM AND MUCH MORE.

SPACIOUS 3 BR/2 BATH WITH PANORAMIC VIEWS OF THE NEW RIVER, OCEAN, 
CITY & SUNSETS FROM BOTH BALCONIES. SPACIOUS GOURMET KITCHEN, S/S 

APPLIANCES, CUSTOM CLOSETS, NEW FLOOR TO CEILING WINDOWS AND MORE. 

SUNGARDEN 
1 BEDROOM, 1 BATH WITH CITY & RIVER VIEWS. GOURMET KITCHEN, 

GRANITE COUNTERS, CERAMIC TILE THROUGHOUT AND MORE.

2BR/2BATH - $339,000
20TH FLOOR WITH VIEWS OF THE OCEAN WITH AN OPEN KITCHEN, S/S 

APPLIANCES, WASHER & DRYER IN THE UNIT AND MUCH MORE.

THE SYMPHONY

3BR/3BATH
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE 

UNIT WITH BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUN DECK.

3BR/2 BATH - $719,000

2BR/2 BATH

2BR/2 BATH

3 BEDROOM, 2.5 BATHS RARELY AVAILABLE SOUTHEAST CORNER UNIT 
WITH DIRECT RIVER VIEWS, WRAP AROUND BALCONY, 2 PRIME PARKING 

SPACES, GOURMET KITCHEN, S/S APPLIANCES AND MUCH MORE.

GREAT NORTHWEST CORNER CONCERTO 4 IN THE NORTH TOWER. 
FEATURES INCLUDE GOURMET KITCHEN, S/S APPLIANCES, 

TILE FLOOR THROUGHOUT, AND MORE.

FABULOUS VIEWS OF THE RIVER AND DOWNTOWN FORT LAUDERDALE. SPLIT 
FLOOR PLAN, GE APPLIANCES, DARK CHERRY WOOD FLOORS AND MORE.

3BR/2 BATH - $544,000
RECENTLY UPDATED, NEW KITCHEN, NEW GE S/S APPLIANCES, BEAUTIFUL 

QUARTZ COUNTERTOPS, UPGRADED SHOWERS AND MUCH MORE.

ROYAL PALM - $389,000

FIESTA

2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN. MARBLE FLOORING IN 
THE LIVING AREA, OPEN GOURMET KITCHEN, GRANITE COUNTERTOPS, 

LARGE MASTER BEDROOM, MARBLE FLOORING AND MORE.

SUB PENTHOUSE 1BEDROOM, 1BATH WITH VAST CITY VIEWS. TILE 
THROUGHOUT, OPEN GOURMET KITCHEN, S/S APPLIANCES & MUCH MORE.

STARDUST - $439,000

SKYVIEW - $439,000

2BEDROOM, 2 BATH WITH NEW FLOORING, S/S APPLIANCES, 
GOURMET KITCHEN, SPLIT BEDROOM FLOOR PLAN, BALCONY AND MORE.

BEST PRICED 2 BEDROOM, 2BATH IN THE BUILDING. POOL, RIVER & CITY 
VIEWS FROM THE BALCONY. OPEN KITCHEN, S/S APPLIANCES & MORE.

JUST SOLD

UNDER CONTRACT

UNDER CONTRACT

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1109 LAS OLAS CONDOS!

3BR/3.5 BATH SOUTH EAST CORNER WITH OUTSTANDING VIEWS OF THE NEW 
RIVER, OCEAN & CITY FROM EVERY ROOM.  2  LARGE EXPANSIVE TERRACES, 
DESIGNER LIGHTING FIXTURES, OPEN LIVING AREA, MARBLE BATHS & MORE.

ASHLEY

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!

N
O

 W
A

R
R

A
N

T
Y

 O
R

 R
EP

R
ES

EN
TA

T
IO

N
, E

X
PR

ES
SE

D
 O

R
 IM

PL
IE

D
, I

S 
M

A
D

E 
A

S 
T

O
 T

H
E 

A
C

C
U

R
A

C
Y

 O
F 

T
H

E 
IN

FO
R

M
A

T
IO

N
 C

O
N

TA
IN

ED
 H

ER
IN

 A
N

D
 S

A
M

E 
IS

 S
U

B
M

IT
T

ED
 S

U
B

JE
C

T
 T

O
 E

R
R

O
R

S,
 O

M
IS

SI
O

N
S,

 
C

H
A

N
G

E 
O

F 
PR

IC
E,

 R
EN

TA
L 

O
R

 O
T

H
ER

 C
O

N
D

IT
IO

N
S,

 W
IT

H
D

R
A

W
A

L 
W

IT
H

O
U

T
 N

O
T

IC
E,

 A
N

D
 T

O
 A

N
Y

 S
PE

C
IA

L 
LI

ST
IN

G
 C

O
N

D
IT

IO
N

S 
IM

PO
SE

D
 B

Y
 O

U
R

 P
R

IN
C

IP
A

LS
.

24TH FLOOR 2 BR/2 BATH WITH BEAUTIFUL VIEWS OF THE RIVER, OCEAN &  
CITY FROM EVERY ROOM. MARBLE FLOORS IN THE LIVING AREAS, 

THERMADOR DOUBLE OVENS, MARBLE BATHS, LAUNDRY ROOM AND MORE!

HAVE IT ALL! RARELY AVAILABLE 3/3.5 ASHLEY FLOOR PLAN WITH OVER 1,000 
SQ. FT. OF PRIVATE OUTDOOR LIVING SPACES! RIVER & CITY VIEWS, SPACIOUS 

INTERIORS, EXPANSIVE TERRACE AND LANAI PERFECT FOR ENTERTAINING!

MADISON - $1,319,000
RISE ABOVE IT ALL IN THIS LUXURY HIGH FLOOR MADISON MODEL! THIS 
STUNNING UNIT OFFERS $500K IN CUSTOM UPGRADES THROUGHOUT 
THE 3 BEDROOM & 3.5 BATH FLOOR PLAN. EXPANSIVE RIVER, CITY, POOL & 
PARK VIEWS FROM FLOOR TO CEILING GLASS WINDOWS SURROUNDING 
EVERY ROOM. PRIVATE FOYER ENTRY, OPEN FLOOR PLAN, RE-DESIGNED 
KITCHEN W/LARGE ISLAND, FORMAL DINING ROOM W/ BUILT-IN BAR, 
SLIDING GLASS DOORS, NATURAL STONE ACCENT WALLS, PREMIUM 
FIXTURES, CUSTOM CEILINGS AND LIGHTING, & SMART TECHNOLOGY.

BRADFORD

ASHLEY W/ LANAI - $1,050,000

PRICE REDUCED

NEW LISTING

PRICE REDUCED

PRICE REDUCED

NEW LISTING

WE HAVE SOLD OVER 216
LAS OLAS GRAND PROPERTIES!    

PARK - $2,100,000
STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 
BATHROOMS, CUSTOM LIGHT FIXTURES, SPECTACULAR GREAT ROOM, 
FORMAL DINING, LARGE KITCHEN WITH FAMILY ROOM, FANTASTIC 

MASTER SUITE PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

MADISON - $1,250,000

ONE OF A KIND DOUBLE UNIT - $1,195,000

HIGH FLOOR MADISON “TOWER SUITE” WITH MAGNIFICENT VIEWS 
OF THE OCEAN, RIVER & DOWNTOWN. PERFECT FOR ENTERTAINING; 
EXPANSIVE WRAP AROUND TERRACE & OPEN FLOOR PLAN. CUSTOM 
FINISHES THROUGHOUT: $30,000 UPGRADED VELUM CEILINGS, THEATRE/
ENTERTAINMENT ROOM WITH CONTROLLED LIGHTING THROUGH 
PHONE APPLICATION & SOUND RESPONSIVE ACTION THROUGH VV LIGHT 

CONTROLLER/BLUE TOOTH, DESIGNER WALLS AND MUCH MORE.

TOTALLY RENOVATED 27TH FLOOR CHELSEA AND SOHO MODELS COMBINED! 
OVER 2,600 SQ. FT. OF CUSTOMIZED INTERIORS, PRIVATE ELEVATOR FOYER 
ENTRY OPENING INTO LUXURIOUS LIVING SPACES! 3 BEDROOMS 3.5 BATHS + 
DEN/OFFICE, WOOD & MARBLE FLOORS, CROWN MOLDINGS THROUGHOUT, 
CUSTOM LIGHTING, MOTORIZED WINDOW TREATMENTS, CABINETRY & 
BUILT-INS, GLASS DOORS & COFFERED CEILINGS. ENTERTAIN FROM THE 
ILLUMINATED WET BAR, W/MOSAIC TILES & STACKED STONE ACCENTS. 
THE EXPANDED KITCHEN FEATURES EURO APPLIANCES, CUSTOM CABINETRY 
& GRANITE COUNTERTOPS. SPA INSPIRED BATHROOMS 2 TERRACES, 

2 PARKING SPACES AND 2 STORAGE CAGES.

30TH FLOOR 2 BR/2 BATH WITH OUTSTANDING OCEAN, RIVER & CITY VIEWS 
FROM EVERY ROOM. LARGE TERRACE, GOURMET KITCHEN, POGGENPOHL 

CABINETRY, MARBLE BATHS, LARGE LAUNDRY ROOM AND MORE. 

BRADFORD - $795,000

2BR/ 2.5 BATHS WITH UNOBSTRUCTED RIVER & OCEAN VIEWS. MARBLE 
FLOORS THROUGHOUT, GOURMET KITCHEN, GRANITE COUNTERTOPS, 
HIGH END APPLIANCES, LIGHT FIXTURES, CUSTOM PAINT AND MORE.

CHAMPAGNE - $985,000

SPECTACULAR RE-DESIGNED 2 BR/2 BATH UNIT WITH OPEN ENTRY, PANORAMIC 
DIRECT RIVER VIEWS, SPLIT FLOOR PLAN, MARBLE FLOORS AND MORE.

BRADFORDJUST SOLD LEXINGTON - $749,000
OUTSTANDING RIVER VIEWS FROM THIS 2BR/2.5 BATH WITH PRIVATE DOUBLE 
DOOR FOYER ENTRY. FLOOR TO CEILING IMPACT GLASS, GOURMET KITCHEN, 

SPLIT FLOOR PLAN, CUSTOM LIGHTING, AND MUCH MORE.

  

2BR/2 BATH - $350,000
TURN KEY IMPECCABLE UNIT. 2 BALCONIES WITH GREAT VIEWS, OPEN 

KITCHEN, ITALIAN CABINETRY, S/S APPLIANCES, AND MUCH MORE. 

2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS PRISTINE 
CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THROUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE

RIVIERA
OUTSTANDING SUB PENTHOUSE 2 BEDROOM, 2 BATH WITH GORGEOUS 

CITY VIEWS FROM EVERY ROOM. MARBLE STONE FLOORS THROUGHOUT, 
SPLIT BEDROOM FLOOR PLAN, OPEN GOURMET KITCHEN AND MORE.

27TH FLOOR WITH OUTSTANDING RIVER, POOL & CITY FROM THIS  2BR/2.5 
BATH BEAUTIFULLY DECORATED CHELSEA MODEL. NUMEROUS UPGRADES 

INCLUDING OPEN GOURMET KITCHEN DESIGN AND MUCH MORE. 

CHELSEA - $735,000

PENTHOUSE - $449,000
FIRST TIME ON THE MARKET! THIS IS THE ONLY 2 BEDROOM 2 BATHROOM 
RIVER FACING UNIT ON THE PH LEVEL IN THE BUILDING! ELEVATED 11 FOOT 
CEILINGS, SPLIT BEDROOM FLOOR PLAN, OCEAN & CITY VIEWS AND MORE.



T he word is out that our Fort Lauderdale Downtown 
is a rapidly growing, bustling urban city with 
increasing improvements to infrastructure, 

walkability and outdoor recreation for its 13,000-plus 
residents and industry leading businesses. 

Th e population of our great city alone has increased 
by 30 percent in the last nine years. Industry leading 
companies such as AutoNation, Convey Health 
Solutions and SEACOR have chosen Downtown for their 
corporate headquarters. 

But what makes Downtown Fort Lauderdale and 
the Riverwalk District so desirable that it has people 
fl ocking in droves? 

Here are some hints (it’s not just the weather):

Location 
Centrally located and minutes to one of the largest 

and best-rated international airports in the country. 
Th e Fort Lauderdale/Hollywood International Airport 
is rated No. 3 Best in the U.S. by Wall Street Journal. 
Th e city is also conveniently located in the middle 
of the south Florida tri-county area which is also 
being serviced by Brightline, connecting Miami, 
Fort Lauderdale and West Palm Beach (soon to add 

connections to Boca Raton and Orlando), and minutes 
from Port Everglades, the third busiest cruise port in 
the world. 

Walkability
Home to Riverwalk, Florida’s most beautiful mile: 

Th e Walkability Score for Downtown Fort Lauderdale 
is an 89, which will be further improved upon in the 
future with added connections at Laura Ward Plaza and 
Tunnel Top Plaza through improvements to Las Olas 
Boulevard and Southeast Fourth Street.

Thriving Industry
Fort Lauderdale is currently a heavy-hitter among 

many industries including tourism, marine, aviation, 
technology and trade and business development. 

Weather, lifestyle and the Riverwalk
Th e average temperature in Fort Lauderdale in the 

winter is 77 degrees, with 89 as the average in summer, 
which allows residents an active outdoor lifestyle, with 
activities like fi shing, boating, skiing, scuba diving 
and bicycling. Th e Riverwalk borders several new and 
innovative recreational venues, an example of which is 
Th e Wharf in Fort Lauderdale’s revitalized Riverfront 
area. Th e Wharf, located at 20 W. Las Olas Blvd. near 

Downtown along 
the Riverwalk, 
hosts some of the 
best local food 
scene operators and 
provides exciting 
cocktail off erings, 
music, games and 
entertainment. 
Th e food and 
entertainment will 
change oft en due 
to diff erent pop-up 
vendors, making 
it an exciting way 
to bring residents 
together outdoors 
to enjoy a variety of 
great food, drinks 
and fun. 

See you on the 
Riverwalk!   

F R O M  T H E  B O A R D

BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

BUSINESS IS BOOMING IN FORT LAUDERDALE  
WHAT MAKES THE CITY OF FORT LAUDERDALE, DOWNTOWN AND RIVERWALK DISTRICT SO ATTRACTIVE
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LIFE IS BETTER ON THE WATER...
and it’s about to get even better. Coral Ridge Yacht Club is 

getting a new look, beginning this Spring. 

To tour our oasis on the water, contact Madison Bracken, Membership Director,
at 954-566-7888 | membership@cryc.net | coralridgeyachtclub.com

CRYC_ad2__Lifestyle.indd   1 1/13/20   8:46 PM



A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

W ithin the fi rst 30 days of the fi rst quarter of the 
calendar year, we are seeing promise and change 
in our surrounding community.

Large construction projects in the Downtown are 
nearing completion and should be coming on line in 
the second quarter of the calendar year. Infrastructure 
issues are being addressed by the City and include 
an expedited schedule and timeline for repair, 
replacement and maintenance of our aging water, sewer 
and stormwater systems. Following multiple public 
meetings, the plan is aggressive and will put the long-
needed repairs and replacement as a fi rst-tier priority.

A new restaurant has opened on Riverwalk known as 
Rivertail with award-winning Chef Jose Mendin and 
team to provide you with culinary delights. A ribbon 
cutting occurred just aft er Christmas and crowds are 
swarming to try out the menu. Seafood selections 
are tapas size and varied and will surely please the 
discerning diner. Th is restaurant is one of several on 
tap to come soon. Rivertail, located next to Th e Wharf, 
another new spot that has opened on Riverwalk, 
provides the long-awaited positive resurgence to the 
quality of life and options in our Downtown.

Final plans and permits are under way for the 

construction of the anticipated 9-11 Monument on 
Riverwalk. With great community partners, grants 
and support from the City of Fort Lauderdale we 
will be adding a lovely location and piece of art in 
public places to the Riverwalk. The fabric of our City 
is linked to many other cities both in the United 
States and internationally. A long-standing and 
continuing link to New York connects those that were 
at ground zero and residents here to that tragic day 
and remembering that piece of history is important 
for the loss of lives and for the pursuant changes in 
our thoughts of homeland security. Connections 
are also vibrant internationally and Fort Lauderdale 
is an active member of Sister Cities, a non-profit 
citizen diplomacy network dedicated to creating and 
strengthening partnership between Fort Lauderdale 
and cities around the world. Through these various 
inf luences we are fortunate to have eclectic art and 
stories that make up our community. 

The ninth Annual Stone Crab and Seafood festival 
did not disappoint with the variety of seafood 
available to taste, nor the other foods, games and 
entertainment offered. 

Fort Lauderdale New River Fest, a fi rst-time event, 
will be happening as this magazine 
hits the streets so we can only tell 
you of the plans and hope that you 
will come and join in the celebration. 
With a taste of fi re along the water, 
great music, food and entertainment, 
the public is invited to bring a chair, 
blanket or something to sit on and 
enjoy the festivities in Esplanade 
Park, Feb. 8 from 6 to 9 p.m. Th ere 
is a VIP option and a chance to help 
provide ideas to grow this planned 
event in the future. Come help us 
design a great community event, 
open and free to the public, to 
celebrate all the elements of living 
in south Florida. Th anks go to the 
City of Fort Lauderdale and Mayor 
Trantalis for his vision for this event 
and our many partners that are 
helping kick off  this fi rst one!   

2020 HEADS INTO HIGH GEAR  
NEW EVENTS, RESTAURANTS AND MONUMENTS DRAW VISITORS TO THE RIVERWALK
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100 LAS OLAS

S T A R T  L I V I N G
T H E  D O W N T O W N 

L I F E S T Y L E
M O V E  I N  T H I S  S P R I N G

E N T E R I N G  T H E 
H O M E  S T R E T C H

It ’s finally here! Downtown luxury, private condominium living at 100 Las Olas, accompanied by a Hyatt Centric® 
Hotel with 238 guest rooms and the famous Eddie V’s® Prime Seafood restaurant. Now is the time to secure your place 
above all the excitement on Las Olas Boulevard and own your piece of downtown Fort Lauderdale’s exciting future.

SCHEDULE YOUR VISIT TODAY

9 5 4 . 8 0 0 . 2 8 2 6   |   O N E H U N D R E D L A S O L A S . C O M   |   2  T O  4  B E D R O O M S  P R I C E D  F R O M  T H E  M I D - $ 8 0 0 s
S A L E S  G A L L E R Y  L O C A T E D  A T  2 0 0  E A S T  L A S  O L A S  B O U L E V A R D ,  S U I T E  1 5 0 ,  F O R T  L A U D E R D A L E

 

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO 
THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. This project has been 
filed in the State of Florida and no other state. This is not an offer to sell or solicitation of offers to buy the condominium units in states where such offer or solicitation 
cannot be made. Prices and availability are subject to change at any time without notice. This is a limited time offer. Developer may withdraw offering at any time.



R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

CHERYL BALABAN
EDWARD JONES

  I have called Fort Lauderdale my home for 25-plus years. 
Originally from Los Angeles, my fi rst stop in Florida was to 
attend the University of Florida where I got my bachelor’s 

and master’s degrees in accounting. I worked as a certifi ed public accountant, 
mainly in corporate accounting and fi nance, for 15 years.

I used to help companies with their bottom lines. Now I help people. In 2009, 
I joined Edward Jones as a fi nancial adviser. I specialize in retirement planning 
– saving for retirement, living in retirement and transitioning from work life to 
retirement life. My favorite clients want a fi nancial partner as they work toward 
their own personal fi nancial goals. 

I have seen Riverwalk Fort Lauderdale turn our beautiful Downtown into a 
vibrant and functional community and it is a pleasure to be part of this dynamic 
group! In addition to Riverwalk, my other favorite organizations include the 
Greater Fort Lauderdale Chamber, Broward Library Foundation, Tower Forum 
(board member) and NDSB Chapter Florida Institute CPAs (board member).

I live in Victoria Park and love being part of Riverwalk and Downtown. You 
can fi nd me around town in yoga class or trying out the latest restaurants. 
Travel is another favorite hobby – this year I rode in a hot air balloon over Lake 
Tahoe and next year I am excited to go to Vietnam.

TRUSTEE MEMBER 

DEREK LEE
COMPASS

  Aft er many years of trying to fi nd my perfect place in the 
world, I now cherish the opportunity to help other people 
fi nd theirs. As an agent for Compass, I have the opportunity 

to work with people from all walks of life and help them discover their perfect 
home, be it a mansion on the Intracoastal or a small starter home in the 
suburbs.

I fi rst arrived in Fort Lauderdale in the mid-1990s while I was a fl ight 
attendant for USAir. While I had already traveled the world and been to cities 
that most people could only dream of visiting, I knew from the moment I 
stepped off  the plane that Fort Lauderdale was where I was meant to be. 

I settled in Florida in 2007, opening a marketing company that specialized 
in working with real estate agencies. Th e company expanded rapidly, but aft er 
several years I realized that I was spending all my time running the company 
instead of working with clients, which is what I truly loved. It was then I decided 
to downsize the company and strategically work with only a few specialized 
clients, which I still do today in addition to being a real estate agent.

On the personal side, my husband and I have been together for more than 20 
years and we both love running half marathons. In fact, we frequently travel to 
do them and we're planning to run the Amsterdam half marathon very soon. 
Naturally, our running routes see us on the Riverwalk frequently so it was only 
natural that we join the organization.
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EXECUTIVE 

Alexis Mantecon, Emi Guerra 

& Dev Motwani

The Wharf Fort Lauderdale

Michael Weymouth & Katie Donahue

The Las Olas Company

TRUSTEE

Keith Blackburn

Greater Fort Lauderdale LGBT 

Chamber of Commerce

Courtney & Jason Crush

Crush Law

Louis Doherty

Cross Country Mortgage

DOUBLE BRICK

Diane & George Fitzmaurice

INDIVIDUAL

Cheryl Halliday

Sherry Friedlander-Olsen

Wade Schrack

Barton Strock

Lauren Talchik

Judy Vogel

WELCOME
NEW AND RETURNING MEMBERS

Members of Riverwalk Fort Lauderdale 
express their support and join us in our 
mission of building a vibrant community. 
Riverwalk supports Downtown’s diverse, 
mixed-use community of arts and 
entertainment establishments along with 
business, residential, judicial, educational, 
and marine interests. 
TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP



 is a contemporary 
character-driven mystery that encompasses a 
combination of Washington DC politics, 
international intrigue and psychological 
suspense. It takes place in Fort Lauderdale 
and Washington DC.

Joel Feiss is a practicing Gastroenterologist 
and Internist in Plantation, Florida. He 
lives with his wife Pearl in Fort Lauderdale, 
Florida. He can be reached at 
FeissJoel@yahoo.com.

LOCAL AUTHOR JOEL FEISS, M.D.
PUBLISHES 6TH NOVEL

The Watch List

Kindle Edition • Paperback • Audible.com



R I V E R W A L K  E X C L U S I V E S

RIVERWALK STONE CRAB & SEAFOOD FESTIVAL
Th e 9th Annual Riverwalk Stone Crab & Seafood Festival presented by Rivertail 
was held on Jan. 11 on a sunny day in Fort Lauderdale. Th ousands of stone 
crab and seafood lovers gathered to celebrate the local South Florida Seafood 
Industry including some of Fort Lauderdale’s favorite seafood restaurants. 
Great food, cold drinks and great music fi lled Esplanade Park.    

The Finizio Law Group

Finster Murphy  Patrick Gibson, Rachelle Cessna, 
Kateley Cessna and Michelle Clayton

Rivertail Chef Jose Mendin and Maximo Mele

93.9 MIA's Mack and Letty B with 
Mayor Dean Trantalis

Dark Horse Wine

Gemma and Lua Rivera
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WHERE THE
BEACH MEETS

FORTLAUDERDALEBEACHRESORT.HILTON.COM
954.414.2222

505 NORTH FORT LAUDERDALE BEACH BOULEVARD
FORT LAUDERDALE, FLORIDA 33304

Bliss

GoRiverwalk_Half Page.indd   1 4/15/2019   4:04:42 PM

College Hunks Hauling Junk

Caitlin Ebener and Dave Martellino with Tribilina

Edwin Zaga from 93.9 MIA

Claudio Distefano and Yertey Pientro
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2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services
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C limate change, sea level rise and tidal fl ooding are no 
longer seasonal issues. Th ey have evolved into year-
round topics that oft en elicit concern from neighbors at 

my district meetings and when I’m out in the community.
One of the reasons many of us choose to live in Fort 

Lauderdale is its proximity to the water. Our exquisite 
seven miles of shoreline and 300 miles of canal coastline 
are as unique as they are spectacular. While the waterways 
provide countless blessings, they increase our vulnerability 
to climate change. As sea levels rise, residents are faced 
with more intense and more frequent impacts. 

Th e good news is that the leaders of your community 
share your concerns and we are taking steps to address 
them. As we celebrated how far we had come at our 
centennial in 2011, we began to look ahead to the next 
hundred years. A citywide visioning initiative revealed 
overwhelming public support to implement adaptation 
strategies to mitigate the eff ects of climate change.

Th e City Commission unanimously adopted a vision 
plan, Fast Forward Fort Lauderdale, and a fi ve-year 
strategic plan, Press Play Fort Lauderdale, both of 
which emphasize climate resilience as a top priority. 
Determined to turn these plans into action, Fort 
Lauderdale adopted a resiliency lens and embraced a 
holistic perspective to develop sustainable strategies to 
foster our long-term wellbeing. 

Today, we are building community resilience through 
numerous initiatives. To minimize King Tide fl ooding, 
we monitor pump stations and inspect and clean tidal 
valves, storm drains, and catch basins. We investigate 
reported fl ooding and send information to neighbors to 
raise awareness about potential impacts and encourage 
safety precautions. 

We are also utilizing long-term adaptation strategies to 
minimize the threat to neighbors. We updated our fl oodplain 
ordinance with higher development standards to minimize 
stormwater runoff  and fl ooding. Adaptation Action Areas 
were incorporated into the Comprehensive Plan to prioritize 
funding for infrastructure projects to improve drainage in 
low-lying and fl ood-prone areas of the City.

A comprehensive Stormwater Master Plan is driving 
infrastructure improvements to proactively address the 
impacts of climate change. Th e plan includes specifi c 
infrastructure investments in seawalls, drainage, pump 
stations, bio swales, and retention parks. We’ve installed 
165 tidal valves to prevent water from backing up 
into the streets and keep roads dry. Th ey’ve proven so 
successful that we plan to continue installing them in 
vulnerable areas throughout our community. We’re also 
lining stormwater pipes and replacing stormwater catch 
basins to reduce tidal eff ects.

As we expand the capacity of our drainage system, 
we are also working to prevent water from coming over 
seawalls. We updated our Seawall ordinance to increase 
the minimum elevation for new construction and require 
residents to contain tidal waters on their property. A new 
Seawall Master Plan identifi es and prioritizes repairs 
needed on City-owned seawalls. Design work and 
construction are already underway for seawalls along 
Cordova Road and Isle of Palms. 

Th ese are just a few of the steps we are taking to create 
a climate-resilient Fort Lauderdale. We are committed to 
investing the resources we need to protect our community 
for generations to come. 

To learn more about our eff orts to strengthen our 
resilience, visit www.fortlauderdale.gov/kingtide.  

F R O M  T H E  C I T Y
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BUILDING COMMUNITY RESILIENCE  
CITY INVESTS IN SEAWALLS, DRAINAGE AND PUMP STATIONS TO PROTECT OUR COMMUNITY

BY COMMISSIONER HEATHER MORAITIS
 City of Fort Lauderdale
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IndulgeIN THE

GOOD LIFE
AT TOWER CLUB 

FORT LAUDERDALE

• Picturesque views from our private event rooms for your
next corporate event, social celebration or wedding event

• Accommodations for up to 350 guests

• Customized menus by culinary experts

• Personalized private club service

• Audio/visual capabilities

• Non-Members welcome to host

• Celebrate and dine in style with exceptional cuisine

• Work efficiently in our flexible workspace

• Enjoy complimentary coffee, tea, snacks and more
created each day

• Engage with Members at a rich calendar of club events

• Access to 300 clubs nationwide when you travel

• Plus, enjoy complimentary room rentals as a Member

ALENA RUBEN | PRIVATE EVENTS DIRECTOR
954.764.8550 x 229 | alena.ruben@clubcorp.com

JULIE O’NEILL | MEMBERSHIP DIRECTOR
954.764.8550 x 228 | julie.oneill@clubcorp.com

TOWER CLUB IS A HAVEN LOCATED IN FORT LAUDERDALE. 
EMBRACE THE POSSIBILITIES TODAY!

A CLUB WITH SOMETHING FOR EveryoneEVERY EVENT IS A Special Occasion

*Actual offer amount will vary depending on category and classification of membership selected. Offer contingent on Member maintaining his/her membership in good standing. Private Events offer is not applicable to 
existing booked events and you do not have to be a Member to book an event. Other restrictions and exclusions may apply. Call for details. © ClubCorp USA, Inc. All rights reserved. 42491 1018 LK



D O W N T O W N  D E V E L O P M E N T
BY JENNI MOREJON

President/CEO
 Downtown Development Authority

FORT LAUDERDALE EVOLVES   
FORUM TO FOCUS ON HOW WE’RE CURATING THE FUTURE

On March 9, the DDA will partner with the Urban 
Land Institute (ULI) to host the third annual 
development and investment forum at the Ritz-

Carlton Fort Lauderdale. Th is annual event provides 
an exciting opportunity for public and private sector 
leaders to come together to discuss the city’s evolution, 
game-changing projects, key industry sectors and a 
vision for the future.

ULI is the oldest and largest network of real estate 
and land use experts in the world, and their Southeast 
Florida/Caribbean district council is leading important 
initiatives and dialog about issues critical to our region. 

Entitled 2020 Fort Lauderdale Evolves: Curating the 
Future, the event kicks off  with the opening remarks 
by Alan Hooper, founder and president of Hooper 
Construction and this year’s event committee chair. 

A presentation of PwC’s 2020 Emerging Trends in 
Real Estate: U.S. and Canada follows, with Ken Krasnow 
from Colliers International then drilling down on the 
local and regional real estate market.

Th e fi rst panel, moderated by Joshua O. Miller, founder 
and CEO of C&I Studios, will explore the brand of FTL 
and how this once sleepy city center has curated a cool 
factor. Business leaders from the hospitality, retail and 
entertainment sectors will join him on stage to describe 
the dynamic changes that are happening on the streets 
and in the buildings of Downtown Fort Lauderdale.

Next up, a diverse group of industry experts will 
explain how Fort Lauderdale is connecting the dots 
between mobility, economy, culture and design. 
Panelists will include Gretchen Cassini, administrator 
for the county’s transportation surtax, Phil Dunlap, 
director of Broward’s cultural division, and Rebecca 
Bradley, co-founder of Cadence, a landscape and 
architecture fi rm. 

During the event, attendees will get to hear about 
two game-changing projects for DowntownFTL. Matt 
Caldwell, Florida Panthers CEO, will share the team’s 
plans to transform War Memorial Auditorium at 
Holiday Park into a state-of-the-art practice venue for 
the hockey team while adding exciting new recreational 
opportunities for the public. 

We’ll also get the scoop on FATVillage, a future-
forward mixed-use community being developed by 
Urban Street Partners that will add innovative offi  ce, 
restaurant and retail space alongside residential 
apartments and a new hotel a few blocks north of the 
Virgin Train station. 

If evolution can be measured by characteristic 
changes over successive generations, then even Darwin 
would be impressed with Fort Lauderdale’s progress as 
we move into 2020. Come listen for yourself!

For more information, tickets and sponsorship 
opportunities, please visit www.sefl orida.uli.org.    
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Call or visit our website for
reservations, menus, and more.

3599 N. Federal Hwy. (US 1) 
Fort Lauderdale

954-563-3272  •  maikai.com

South Florida’s Most Unique Dining Experience

Voted #1 TikiBar/Restaurant
in the World by Critiki

PRIME STEAKS  •  FRESH SEAFOOD  •  ASIAN CUISINE

With Award-Winning Cuisine

Restaurant, Lounge,
& Polynesian Show

Scan QR code
for our app

 Inquire about our banquet & catering packages. 
Be a guest at your own party with Mai-Kai’s 

catering! Show also available.

4301 North Federal Highway 
Oakland Park, Florida 33308
(954) 491-7788

www.americannationalbank.com

 - here to serve, here to stay! - here to serve, here to stay! - here to serve, here to stay!
Your Community Bank

Ginger Martin
President 
and CEO

Ginger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger Martin
President President President President President President 
and CEOand CEOand CEOand CEO

Ginger Martin
President 
and CEO
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As a general rule, the most successful man in life is the 
man who has the best information.”

Benjamin Disraeli 
In response to Disraeli’s formula for success, the 

City of Fort Lauderdale, Department of Sustainable 
Development, Economic and Community Investment 
Division (ECI) has made a quantum leap in the 
technology that introduces our market to the world. 

Companies oft en use data variables such as population, 
demographics, unemployment rates, cost of living, utility 
costs, industry presence, wage rates, tax rates and other 
economic indicators to understand their market. Just a 
decade ago, companies had to go to great lengths to do 
market research. But the Internet has radically altered access 
to information by making location-specifi c information and 
data available to everyone. Th is is important to companies 
already in our community to plan their growth and 
expansion, as well as to potential relocations of corporate 
operations as they seek options for new opportunities.

LocalIntel, specializing in website platforms 
specifi cally for economic development organizations, 
has developed our dynamic, user-friendly website. 
Th e LocalIntel platform creates a pathway to provide 
information through the use of tools such as these:

• Advantages: Geographical, taxes, economic engines, 
schools/universities, accolades received, and our 
existing industries.

• Business climate: Economic and development 
indicators, BEAMs, tax rates, building permits, cost 
of living, incentives and workforce.

• Industry trends: Enter your industry and set your 
company’s asset value and receive industry averages for 
profi t/debt, expense, and fi nancial/effi  ciency ratios.

• Your customers: Specifi c to your type of business, 
receive a generic description of your customers with 
their locations mapped across the city, county and 
Metropolitan Statistical Area (MSA).

• Your competition: Specifi c to your type of business, 
receive a generic description of your competitors 
with their locations mapped across the city, county 
and MSA.

• Opportunities: Recent development, opportunity 
zones and community redevelopment areas are color 
coded and mapped.

• Zoning controls: Land use designations are mapped 
Citywide.

• Environment: City/state parks, bodies of water, and 
public beaches are mapped.

• Workforce: Educational attainment, occupations, 
industries, commuter data – Your needs and where 
your workforce lives are mapped across the MSA.

• Community facilities: Hospitals, clinics, schools, 
parks, historic properties, bike lanes, cultural venues, 
and recreational venues are mapped across the MSA.

• Transportation: Highways, bike lanes and Water 
Trolley, Sun Trolley and bus routes are mapped.

• Properties: Enter your sale/lease preference, type of 
use, size, and/or price parameters and receive photos, 
contact info, and maps of options.

• Additional resources: Descriptions, contact info 
and links to our city, county, state and federal 
partner agencies.
Th ere are two features that are especially useful: 1) 

Most tools have a “How do I use this information?” 
section that describes why that information is relevant 
to your business, and 2) At the click of a button you can 
print a report of the information in the tool.

We invite you to explore our new economic 
development website at your convenience 
https://fortlauderdale.ecdev.org/.

We think Disraeli’s highest expectations have been met.  P
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S U S TA I N A B L E  D E V E L O P M E N T
BY MICHAEL CHEN

Economic & Business Development Manager
City of Fort Lauderdale 

SUPPORTING YOUR BUSINESS   
FORT LAUDERDALE LAUNCHES NEW ECONOMIC DEVELOPMENT WEBSITE
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ROARING INTO MODS NOW - MAY 25

TRAVEL BACK IN TIME! 
This exhibit combines engaging interactive life-like animatronic 
dinosaurs and exciting educational content. Visitors will learn about 
a wide variety of dinosaur species and the adaptations that allowed 
them to survive. Step into the shoes of an early paleontologist to 
discover how fossils were unearthed and see examples of today’s 
cutting-edge technology. The exhibit also features replicas, artifacts 
and interactive displays. 

Free with Museum admission

401 SW Second Street • Fort Lauderdale, FL 33312• 954.467.6637

Presented by

Created by

Go Riverwalk-ExDino 3.indd   1 1/15/20   3:14 PM



PH
O
TO
  B
Y 
K
A
RE
N
 W
A
RF
EL

T echnology has changed the way we live our lives. 
Th e innovation of cell phones has allowed us to 
carry a computer in our pockets, opening endless 

information at the touch of our fi ngers at any moment. 
Gone are the days of encyclopedias and long Saturday 
aft ernoons at the libraries doing research through piles 
of papers. 

But our phones do not just provide us information, 
they also provide our information to others. Th e 
transportation profession is harnessing this data to 
change the way we do business in incredible ways, 
moving people more effi  ciently through information 
access and sharing. 

Have you ever wondered how your phone knows how 
long it will take to get to your destination and how it 
can change while you’re driving? Th is is crowd sourcing 
at its transportation best. Navigational apps use data 
created by our phones and cars, either GPS, Bluetooth 

or apps themselves to collect travel data. Th e companies 
collect information from users in the area where you 
are traveling, then they compile, analyze and package 
it back to you real time. For instance, if you are using 
Waze or Google Maps, the app is monitoring everyone 
using the app and how long it is taking to move around 
the network. Th ose apps use that data to analyze travel 
times and calculate the best route for you and update 
it on demand as conditions change. Our phones then 
provide us the requested data that informs our travel 
patterns to move more eff ectively through the network. 

Similar data is used on interactive message boards 
by the Florida Department of Transportation above the 
major roadways in South Florida. Understanding that 
not everyone uses their phones for local trips, these signs 
use the same information to provide public messaging 
of travel times or incident notifi cations to all drivers 
traveling through that corridor. Again, with the same 
goal to provide more data to drivers to be able to make 
informed travel decisions to improve trips. Knowledge 
is power! 

And pushing it to the next level is using the apps to 
make commute time decisions. Th e apps show trends 
of commute times for your standard travel paths and 
which start times take longer. You can use this to 
understand how potentially just a few minutes can make 
a world of diff erence in your commute. 

Th is same data is being collected for longer-
term decisions in transportation as well to make 
improvements including changing signal timing 
programs. 

Th e City has recently partnered with the Florida 
Department of Transportation to expand its network 
of Bluetooth monitoring devices to be able to see real 
time information and trends through key corridors 
to improve vehicle travel times. Th e monitors identify 
a Bluetooth device as it passes from one monitor to 
another and how long it took to make that trip providing 
incredible amounts of data to be able to make informed 
decisions both during incidents and larger changes.

Innovation has dramatically changed the way 
transportation professions do business, opening vast 
amounts of data that once had to be collected manually 
to allow for improvements to be made much more 
quickly and eff ectively because it is based on more 
comprehensive data that is alive and changing.   

T R A N S P O R TAT I O N
BY KAREN WARFEL

Transportation Planning Manager, City of Fort Lauderdale 
Transportation and Mobility Department

FROM TOWN TO TOWN, WE GET AROUND   
INNOVATION: CHANGING THE WAY WE DO TRANSPORTATION
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Each franchise is independently  owned and operated. | U.S. DOT NO. 2586513

TWOMENFTL.COM
954.616.6683

TWO MEN AND A TRUCK® | Ft. Lauderdale

Local • Long Distance • Packing services & Supplies



PH
O
TO
S 
PR
O
VI
D
ED
 B
Y 
FO
RT
 L
AU
D
ER
DA
LE
 P
AR
KS
 A
N
D
 R
EC
RE
AT
IO
N 
D
EP
AR
TM
EN
T

PA R K S  A N D  R E C R E AT I O N

BLACK HISTORY MONTH   
JOIN IN THE CELEBRATIONS THROUGHOUT OUR PARKS IN FEBRUARY

T his month we are honoring African-American 
culture as we celebrate February as Black History 
Month with several exciting community events! 

February has been recognized as Black History 
Month since 1976 as an annual celebration of African-
Americans’ important achievements and signifi cant role 
in our history. 

Remembering Our Roots
Riverland Park is hosting Remembering Our Roots on 

Saturday, Feb. 1, from 3 to 5 p.m. Th is event features youth 
performances from our various aft er-school sites, a cultural 
musical experience by a professional band, and ethnic food 
samples. Riverland Park is located at 950 S.W. 27th Ave.

Kijiji Moja
Kijiji Moja means “one village” in Swahili. Join your 

friends and neighbors as we celebrate Kijiji Moja at 
Lincoln Park on Saturday, Feb. 15, from 1 to 5 p.m. Th is 
event has been a staple in the community for more than 
15 years! Kijiji Moja will celebrate African-American 
culture through live entertainment, drumming circles, 
ethnic craft s, tribal storytelling, and other inner-
attainment. Lincoln Park is located at 600 N.W. 19th Ave.

Sistrunk Parade & Festival
Finally, the Sistrunk Parade & Festival returns along 

Fort Lauderdale’s historic Sistrunk Boulevard on 
Saturday, Feb. 22. Th e event kicks off  with the Sistrunk 
5K at 7 a.m. Th e Sistrunk 5K is an exciting race near 
downtown Fort Lauderdale on Sistrunk Boulevard. Have 
a great time walking or running through history with 
your family and friends.

Th e Sistrunk Parade departs Lincoln Park at 9 a.m. and 
travels east down Sistrunk Boulevard to Northwest 10th 
Avenue. Th e parade is full of marching bands, step teams, 
classic cars, decorative fl oats, and more.

Th e Sistrunk Festival picks up where the parade ends 
beginning at 10:30 a.m. Enjoy a kids zone, family activities, 
merchandise, food vendors and more until 7 p.m. Live 
entertainment includes Heavenly Express, the Larry Dogg 
Band, Deep Fried Funk featuring April Raquel, the Miami 
Sound-byte Band, Dru Hill, and Cameo. Th e festival 
takes place on Sistrunk Boulevard from Northwest Ninth 
Avenue to Northwest 12th Avenue. 

For more information, check us out on Facebook (@
playfortlauderdale) or on Instagram and Twitter (@
playlauderdale), or visit www.fortlauderdale.gov/events.   

BY PHIL THORNBURG
Director, Fort Lauderdale 

Parks and Recreation Department
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107 SW 6th St.
Fort Lauderdale, FL 33301

https://www.nyswjazzlounge.com 

There are two
kinds of music.

Good music,
and the other kind.

DUKE ELLINGTON 
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C U LT U R A L LY  S P E A K I N G
BY MEREDITH CLEMENTS 

Marketing Director, 
Broward Cultural Division

CREATE SUCCESSFUL CROWDFUNDING CAMPAIGNS    
BROWARD CULTURAL DIVISION BRINGS KICKSTARTER ARTS SEMINARS TO BROWARD

What does it take to create and drive a compelling 
and successful crowdfunding campaign? Find 
out from the experts at Kickstarter, the world’s 

largest funding platform for creative projects. Attend a 
Kickstarter Arts seminar in Broward and learn the most 
eff ective crowdfunding techniques to access a global 
market and bring your creative project to life. 

On Feb. 7 and 8, join Daniel Sharp and Jessica 
Massart from Kickstarter Arts for seminars highlighting 
proven techniques that artists, creatives and arts 
organizations can use to maximize their projects’ 
marketability and visibility. Explore successful projects 
from across the Kickstarter site, gain insight into the 
types of rewards that work best and learn the best ways 
to spread the word about a creative project. 

Seminars will be held on Friday, Feb. 7, at ArtServe in 
Fort Lauderdale and on Saturday, Feb. 8, at Th e Frank in 
Pembroke Pines. Morning sessions at 10 a.m. will focus 
on visual arts and aft ernoon sessions at 2 p.m. will focus 
on performing arts. Th e cost is $10 per person; space is 
limited. RSVP at www.artsevents.broward.org.

As the world’s largest funding platform for creative 
projects, Kickstarter has helped thousands of creators 
realize their dreams. To date, more than 10,000 
artistic projects have raised more than $70 million on 
Kickstarter across the art, dance, photography and 
theater categories. Kickstarter is fi lled with innovative 
and imaginative projects that are brought to life through 
the direct support of others. Since its launch in 2009, 7.5 
million people have pledged $1.5 billion, funding more 
than 75,000 creative projects.

A University of Pennsylvania study, which evaluated 
Kickstarter’s impact on the creative economy, notes 
that its projects have generated more than $5.3 billion 
in direct economic impact for its creators and their 
communities. Creators reported that Kickstarter 
aff orded them creative independence that they would 
not otherwise have been able to achieve through other 
funding avenues and enabled them to take risks without 
compromising their vision.

Jessica Massart is the senior lead for dance and theater 
projects at Kickstarter. She collaborates with artists and 
organizations on craft ing campaigns from the video and 
story to strategic outreach planning. 

Daniel Sharp focuses on public art, political art, and 
photography projects at Kickstarter. As the arts outreach 
lead, his work ranges from initiating conversations with 
potential creators to coaching projects before, during, 
and aft er launch.  
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Friday, Feb. 7
ArtServe
1350 E. Sunrise Blvd., Fort Lauderdale

Saturday, Feb. 8
The Frank
601 City Center Way, Pembroke Pines

Workshops at 10 a.m. and 2 p.m. both days
$10 per person

For additional information and to RSVP, 
visit artsevents.broward.org



1111 LINCOLN RD, MIAMI BEACH, FL 33139. 305.695.6300 © 2020 DOUGLAS ELLIMAN REAL ESTATE. ALL MATERIAL PRESENTED HEREIN IS INTENDED FOR INFORMATION PURPOSES ONLY. WHILE, THIS INFORMATION IS BELIEVED TO BE 
CORRECT, IT IS REPRESENTED SUBJECT TO ERRORS, OMISSIONS, CHANGES OR WITHDRAWAL WITHOUT NOTICE. ALL PROPERTY INFORMATION, INCLUDING, BUT NOT LIMITED TO SQUARE FOOTAGE, ROOM COUNT, NUMBER OF BEDROOMS AND 
THE SCHOOL DISTRICT IN PROPERTY LISTINGS SHOULD BE VERIFIED BY YOUR OWN ATTORNEY, ARCHITECT OR ZONING EXPERT. EQUAL HOUSING OPPORTUNITY.    

e l l i m a n . c o m / f l o r i d a 

D E L I V E R I N G  S U P E R I O R  O U TC O M E S  I N  R E A L  E S TAT E
It’s our highest priority and number one goal. Our expertise in 
the local Florida and New York real estate markets - combined 
with the rich 100-year heritage and reputation of Douglas 
Elliman Real Estate, allows us to deliver on this promise to 
you, whether you are a buyer or a seller.

•  Digital, print and web-based marketing plan

• Billions of impressions for our listings through   

 partnerships  with the most respected and widely  

 viewed online media

•  Network of 7,000 real estate professionals across the globe

•  $28.6 billion in closed sales nationwide in 2018

T H E  C O U Z E N S  G R O U P

AT DOUGLAS ELLIMAN REAL ESTATE

2740 NE 35th Street, Fort Lauderdale, FL  33305 

SOLD | CORAL RIDGE COUNTRY CLUB | 3-BR, 3-BA

CHRISTOPHER N. COUZENS | M: 954.999.7598
christopher.couzens@elliman.com | thecouzensgroup.com

DINNER CRUISES, WEDDINGS, CORPORATE EVENTS, BAT/BAR MITZVAH, BIRTHDAY, ANNIVERSARY

The Finest Private Charter Yachts
throughout South Florida   I   2 - 4oo passengers...

Enchanting tours four times daily
7 days a week, 365 days a year, rain or shine

954-314-8699
www.Anticipation.com

ER CRUISES WEDDINGS CORPORA

954-463-3440
www.RiverfrontCruise.com

954-314-8699
www.Anticipation.com

995544-446633-3344440
wwwwww..RRiivveerrffrroonnttCCrruuiissee..ccoomm

954-463-3440
www.RiverfrontCruise.com

7 days a week, 365 days a year, rain or shine

The Finest Private Charter Yachts
ghout South Florida   I   2 - 4oo passeng

AR MITZVAH, BIRTHDAY, ANNIVEAR MITZVAH BIRTHDAY ANNIV

9544-33 44- 999
pp mm

954-314-869995544-331144-88669999954-314-8699
www.Anticipation.cowwwwww..AAnnttiicciippaattiioonn..ccoommwww.Anticipation.com

Call today to discuss your next event or celebration.
We can customize a theme to meet your distinct needs.

On board cocktail bar, snacks, restrooms 
and air conditioning.   Handicap accessible.

The Venice of America TourThe Venice of America Tour
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L O C A L  E C O N O M I C S
BY DAN LINDBLADE 

President/CEO,
Greater Fort Lauderdale Chamber of Commerce

WORKING TOGETHER, MOVING TOGETHER  
CHAMBER CELEBRATES 110 YEARS AND PLANS FOR THE FUTURE

A s the Fort Lauderdale Chamber of Commerce 
celebrates 110 years at our annual meeting 
presented by UHealth this month, we are also 

well underway to our work for 2020 on several fronts 
that will keep the 12th largest regional economy in the 
United States strong and vibrant.

How we keep our economy moving is directly 
connected to our ability to get around. Th at’s why we 
are convening our metropolitan planning organizations 
and transportation planning organizations, elected 
leaders, business and other interests on April 22 at our 
Transportation Summit, at Le Meridien Dania Beach. 
It is critical we coordinate and marshal resources 
eff ectively.

Th is facilitated and interactive gathering will allow 
ideas to fl ow and take shape as we embark on this 
ambitious undertaking to move the region collectively. 
Th e quickest way to implementation is through 
collaboration and that’s what we intend to accomplish.

We are bringing the world to Fort Lauderdale 
in December 2020 for the International Resiliency 
Conference and Convention (IRCC) at the 
Marriott Harbor Beach. We will be focusing on the 
entrepreneurial climate change opportunities and have 
a national competition for the best and brightest ideas to 
adapt to rising seas. In 2017, we signed a memorandum 

of understanding 
(MOU) with 
the Southeast 
Florida Regional 
Climate Change 
Compact to 
establish activity 
building economic 
resilience related 
to climate change. 
Th is is a big part 
of that MOU.

Led by the 
efforts of Alec 
Bogdanoff of 
Brizaga, and Dr. 
Jennifer Jurado, chief resilience officer for Broward 
County, we have been able to secure funding for a 
study entitled, "The Business Case for Resiliency." 
The project, led by the Urban Land Institute’s 
Urban Resilience Program, will analyze the regional 
economic impacts of sea level rise and f looding, and 
potential economic opportunities associated with 
investments in resilience infrastructure. The project 
will also provide recommendations for an economic 
resilience strategy and serve as a key tool for better 
understanding and advancing climate adaptation 
efforts throughout the region.

Workforce housing remains a key driver for the 
Chamber. Th e aff ordability gap for housing in South 
Florida increases and we are focused on delivering more 
units for our valuable workforce to keep their commutes 
to a minimum.

As chairman of the Housing Authority of Fort 
Lauderdale (HACFL), I am keenly aware of the 
enormous need for housing. We continue our eff orts to 
locate land and partner with public and private interests 
for our citizens. 

Whether it is redevelopment of existing public 
housing like Suncrest Court, construction of 113 
new units like Poinciana Crossing, or taking over 
management of poorly managed privately held 
developments like Federal Apartments, the HACFL 
seeks to enhance the quality of life for our residents.

Th ese are just a few of many areas where your 
Chamber and its partners, both public and private, can 
and will make a diff erence in 2020.       PH
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Providing Comprehensive
Wealth Management

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC, a registered broker-dealer and non-bank affiliate of Wells Fargo & Company.
© 2011, 2013, 2016 Wells Fargo Clearing Services, LLC. All rights reserved. CAR-1219-03049 IHA-6649596

Investment and Insurance Products:  NOT FDIC Insured  NO Bank Guarantee  MAY Lose Value

Andrew Britton, CRC®
Private Wealth Financial Advisor
Managing Director – Investments
PIM® Portfolio Manager
andrew.britton@wellsfargo.com

Dianne Hill
Wealth Management Senior Registered Client Relationship Associate
dianne.hill@wellsfargo.com

350 E. Las Olas Blvd., 19th Fl., Ft. Lauderdale, FL 33301
Office: 954-765-3977 • Fax: 954-712-3749 • Toll-free: 1-800-347-3827

We believe your success should be 
measured not just by your financial 
well-being, but by how confident you 
feel about your future. Our mission 
is to help you reach your financial 
goals through the development of a 
wealth management plan based on 
personalized, knowledgeable advice.



M A R I N E  I N D U S T R I E S

Now that we are well into the age of technology, 
disruption is being experienced by businesses of 
every kind, and while it’s changing the face and 

faces of the traditional shop front, it’s creating new 
opportunities for growth and diversifi cation.

At Lauderdale Marine Center (LMC), for example, 
the conventional shipyard has been transformed. At the 
largest yacht repair facility in the U.S., rather than one 
provider off ering all services, the facility contracts with 
onsite certifi ed contractors in a unique marketplace of 
service options representing primary shipyard trades. 
As waterfront properties and access continue to become 
more limited, LMC has developed an opportunity 
for refi t and repair businesses to excel in a quality 
environment while giving owners, captains, and crew a 
menu of choices – including Yot Bar & Kitchen, a brand-
new waterside restaurant onsite.

Th e next best thing to owning a boat is having a 
friend with a boat, or so the saying goes. Boatsetter, 
a Fort Lauderdale-based, global online boat rental 
platform, has developed an app that allows boat owners 
to charter their boats and off ers those looking for a day 
on the water thousands of boats and price ranges with 
or without a captain for the day or half day. Taking full 
advantage of the popularity of the sharing economy, 
Boatsetter has been referred to as the “Airbnb” of yachts 
and has simplifi ed the boat rental business for both boat 
owners and consumers, with inventory available in the 
U.S., Canada, Europe, the Caribbean, Mexico, Central 
America, and more. 

When traveling in unfamiliar waters, captains 
depend on nautical charts. Th e question for today’s 
navigator is whether to use digital or paper charts, 
and oft en the answer is digital. Since 1807 when 
President Jeff erson ordered the charting of U.S. coastal 
waters, mariners have purchased and relied upon 
large paper charts to plot a course, note water depth, 
and mark known obstacles. Now, all that information 
and more is available with the push of a button on a 
variety of devices like laptops, tablets, handheld GPS, 
onboard navigational systems, and even cellphones. 
Unwieldy paper charts must be marked up by hand 
with important information, changed each year, and 
stored onboard where every inch of real estate has a 
high property value while underway. In 2017, even the 
National Oceanic and Atmospheric Administration 
(NOAA) suggested that eventually the reduction or 
elimination of paper nautical chart seems likely.

Boat shows are a mainstay in the marine industry 
and the Fort Lauderdale International Boat Show, the 
largest in-water boat show in the world, just celebrated its 
60th anniversary. For most of those 60 years, the show’s 
schedule began on a Th ursday morning and ended on a 
Monday aft ernoon to allow for weekend sales transactions 
to be processed on a banking day. In 2017, when Informa 
Markets purchased the promotional rights to the show, 
which is owned by the Marine Industries Association of 
South Florida, one of the fi rst things it and MIASF did, to 
broad acclaim, was change the schedule to Wednesday to 
Sunday, adopting a new fi ve-day schedule that recognizes 

the international proliferation of 24/7 online 
banking. 

Turning an ordinary restaurant experience 
on its head is Th e Wharf Fort Lauderdale, an 
open-air, multi-use, pop-up event space on the 
banks of the New River. Th e Wharf, modeled 
aft er Th e Wharf Miami, is a high-end culinary 
food court with live music, artisan cocktails, 
and a rotation of restaurant-quality cuisine 
curated to appeal to the foodie in everyone. 
With more than an acre of space, Th e Wharf 
attracts a high-energy clientele that revels in 
the spirited crowds that pack the location from 
Th ursday to Sunday. 

For some, change can be very diffi  cult, but 
for many it is a necessary function of progress 
that is embraced for all its potential.  

BOATING: FROM NAVIGATION APPS TO DINING OPTIONS   
MY, HOW THINGS HAVE CHANGED SINCE THE DAYS OF PAPER NAUTICAL CHARTS

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Kelly Skidmore
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SET SAIL WITH SUN DREAM YACHT CHARTERS…
Are you planning a special event? Sun Dream Yacht Charters can help! 
Any of our three luxury yachts are the perfect venue for a unique and 

elegant event on South Florida's beautiful Intracoastal waterways.

www.sundreamyachts.com   •   954.765.1460
CALL TODAY FOR DETAILS



S I S T R U N K
PARADE  &  FEST IVAL

SATURDAY,  FEBRUARY 22,  2020  
ALONG FORT LAUDERDALE’S HISTORIC SISTRUNK BOULEVARD

S I S T R U N K F E S T I V A L . O R G

PARADE 9:00 AM
The parade begins at Lincoln Park (Sistrunk 
Boulevard and NW 19 Avenue) and travels east 
down Sistrunk Boulevard to NW 10 Avenue 
with marching bands, step teams, classic cars, 
decorative floats, and more!

FESTIVAL 10:30 AM – 7:00 PM
The Sistrunk Festival takes place from 10:30 AM 
- 7:00 PM along Sistrunk Boulevard from NW 9 
Avenue to NW 12 Avenue featuring live bands, 
a kids zone, family activities, merchandise, food 
vendors, and more! 

SISTRUNK 5K 7:00 AM
The Sistrunk 5K is an exciting race near
downtown Fort Lauderdale on the Historic
Sistrunk Boulevard. Come run or walk through
history and have a great time. Register at  
www.sistrunk5krun.com 

S I S T R U N K
H I S TO R I C A L
F E S T I VA L ,  I N C .

URBANOco
MCDONALD 

FAMILY 
FOUNDATION

RIVER LOFTS 
ON FIFTH
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MARK YOUR CALENDARS   
IMPORTANT DATES FROM THE PROPERTY APPRAISER’S OFFICE

BY MARTY KIAR 
Property Appraiser

Broward County
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Exemption fi ling deadlines 

W hile the timely deadline to fi le for any 2020 ex-
emptions is March 2, 2020, you can still late fi le 
up until Sept. 18, 2020. 

Th is extended late fi ling period allows you to apply for 
or renew any valuable tax-saving exemptions including 
Homestead Exemption and the Low-Income Senior 
Exemption for the 2020 tax year. Th ere are no late fees 
to late fi le for these exemptions so do not miss out on 
this important opportunity even if you miss the March 
2 deadline. 

You are entitled to a Homestead Exemption if, as 
of Jan. 1, 2020, you have made the property your 
permanent home or the permanent home of a person 
who is legally or naturally dependent on you. By law, 
Jan. 1 of each year is the date on which permanent 
residence is determined.

Agricultural land classifi cation
If you believe your property, as of Jan. 1, meets the 

criteria for the Agricultural Classifi cation, you must fi le 
an initial application with our offi  ce by March 2, 2020. 

Land previously granted the Agricultural 
Classifi cation will receive a green renewal card from our 
offi  ce. Th is card must be completed and returned to our 
offi  ce to maintain the classifi cation for this tax year. 

Our offi  ce reviews all properties receiving the 
Agricultural Classifi cation each year and will notify 

property owners in July of each year as to the status 
of their request. For additional information on the 
Agricultural Classifi cation, please visit our website at 
www.bcpa.net/ag.asp

Should you have any questions about the 
Agricultural Classifi cation, please contact Rhonda 
Gilbert at rgilbert@bcpa.net or Patrick Shortsleeve at 
pshortsleeve@bcpa.net. 

Homestead exemption – 
How is the $50,000 exemption applied?
1. Th e fi rst $25,000 of the exemption applies to all taxing 

authorities and to fi rst $25,000 of your property's 
assessed value.

2. Th e second $25,000 exemption does NOT apply to 
school portion of your tax bill. Th e school budget — at 
roughly 37 percent of the entire property tax bill — 
makes up the single largest portion of your tax bill.

3. Th e second $25,000 of the exemption only applies to the 
portion of assessed value between $50,000 to 75,000. 
Th is means you will not receive the full benefi t of the 
second $25,000 if your property is assessed at less than 
$75,000. And — if your property is assessed at less than 
$50,000 — you will not receive any additional savings 
from this second $25,000 exemption.

If my offi  ce can ever be of assistance to you, please 
visit our website at www.bcpa.net, call us at 954-357-
6830 or email me directly at martykiar@bcpa.net.  
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SAVE THE DATE

MARCH 6, 2020
RIVERSIDE HOTEL

620 E. LAS OLAS BOULEVARD  |  8TH FLOOR

HONORING

FOR SPONSORSHIP OPPORTUNITIES & TICKETS
VISIT GORIVERWALK.COM OR CALL 954.468.1541

TWENTIETH ANNUAL

RIVERWALK
T R I B U T E

TWENTIETH ANNUAL

RIVERWALK
T R I B U T E

VINCENT J. VIOLA 



BUSINESS INNOVATIONS
HOW SOME BUSINESSES ARE TURNING  
THE TRADITIONAL SHOP FRONT ON ITS HEAD 
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In this age of constant disruption, and with the increase in online sales, 
retailers have found they need new ways of doing business. They strive to 
adapt to their customers’ desires, often providing something unusual with 

the shopping experience.
Retail is not going away, according to research by Deloitte; it’s simply 

changing. “Shoppers still rely primarily on stores for product discovery and 
inspiration,” according to the 2020 Retail Industry Outlook by Deloitte.

Some retailers are branching out by adding unmatched features to the 
shopping experience. 

“The hybrid retail store combines another kind of premium service with 
traditional retail,” according to a blog post by Subastral, a Los Angeles-
based company specializing in store fixtures and displays for 
retailers. “Essentially, it caters to the cash-rich, time-poor 
consumer of the 21st century, giving him or her another 
reason to visit the store besides just shopping.”

In Fort Lauderdale, here are the stories of three 
retailers who draw in patrons with more than flowers, 
banking and colorful shirts.

— By Lynn Stock 
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Ann’s Florist Shop
1001 E. Las Olas Blvd., Fort Lauderdale 
(954) 761-3334 
www.annsfloristlasolas.com
By Michelle Boudin

There’s only one place on Las Olas Boulevard where you can find a 
vending machine filled with Moet champagne, freshly brewed coffee and 
fresh flowers — and Taylor Fuentes, the owner of Ann’s Florist, says that 
unique flair for keeping things fresh is exactly what’s keeping her family’s 
shop in business.

“There are not a lot of small businesses left in this area in particular. 
We’re one of the oldest, if not the oldest, on this street. To survive you 
need to reinvent yourself all the time and that’s what we try to do.”

The 32-year-old took over as owner this January, having worked in the 
shop pretty much all of her life. Her mother helps design the store, her 
uncle helps run it and her grandmother, the Ann of Ann’s Florist who 
started the original shop 47 years ago, still comes in from time to time to 
make sure things are up to par. 

Originally just a flower shop, five years ago the family decided to 
change things up to draw new customers in.

Fuentes points out, “This street is high volume with a lot of pedestrians 
but people would just walk by because they didn’t need flowers. We had 
so much more than just flowers, though. We have gifts, we have furniture, 
we have trinkets — but people weren’t necessarily seeing that. So we said, 
let’s build a café to drive people in and it worked. It did exactly what we 
wanted it to do.”

They added a number of coffee and pastry selections: macaroons are 
overnighted daily from New York City, Bolivian empanadas can be found 
here, and a Belgian pastry chef drops off homemade bakery items. The 
coffee business helped perk up the flower business so much that Fuentes 
and family decided to add something for the nighttime crowd as well. 

“People that like flowers generally like coffee and wine and we wanted 
to have something for everyone so we brought in wine. We also have beer 
and champagne and now we stay open later. We have live music, too. 
We’re really trying to maximize our space.”

It’s a booming, blooming business and Fuentes says she can’t wait for 
the next growth spurt. Hint: They’re considering getting their liquor 
license.

“As it is now I think the flower shop and the café feed off each other. 
When we opened the café we just wanted to get more people in here. And 
we have. We definitely have.”
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Capital One Café
801 E. Las Olas Blvd., Fort Lauderdale 
(954) 283-1670 
www.capitalone.com/local/southflorida-fortlauderdale
By Patrick Harris

When was the last time you walked into a bank? For 
many people, it’s been a very long time. Starting with the 
proliferation of ATMs in the 1980s to Internet banking to 
today’s smartphone apps, we have been able to do most of 
our banking without ever stepping foot into an actual bank. 

Capital One saw this trend happening long before most 
people realized how banking would evolve. They opened 
their first Capital One Café in New York City in 2001 and 
next year will open their 40th location, this one in Atlanta. 
South Florida is home to six cafés with the Las Olas 
location proving to be a hit with locals and tourists alike. 

“It’s an open space designed to be whatever you need it to 
be,” said Andrew Winninger, local marketing manager for 
Capital One. 

When you first walk in, you are greeted to an airy space 
with a variety of seating areas. There are traditional tables 
and chairs along with sectional-type plush seating areas and a 
long raised bar along the glass wall overlooking the street. In 
addition to free Wi-Fi and plenty of outlets to charge electronic 
devices, three private meeting rooms are open to anyone to use 
on a first-come, first-served basis. These rooms are modestly 
furnished, but provide a more than adequate place to hold a 

private conversation or a small brainstorming session.
Feeling a little peckish or need a caffeine boost? 

At the café part of this unique space holds a variety 
of “grab-and-go” selections and an extensive list of 
handcrafted beverages provided by Peet’s Coffee. Capital 
One cardholders get 50 percent off these tasty brews. 
Throughout the month, there are a variety of promotions 
from free coffee to happy hour snacks. 

Oh, and did you know they are a bank too? Ambassadors 
– what other banks call their tellers – are on hand to help 
you with any banking need.

“We’re digital first, but not digital only,” Winninger said. 
Whether you have a question about your account, need to 
open an account or you just want to talk about the weather, 
these upbeat ambassadors are on hand to assist you. They are 
also there to let passersby know that everyone is welcome at 
the café even if they are not a Capital One member. 

According to Winninger, Capital One believes strong 
communities and strong businesses go hand-in-hand. 
The cafés are part of the interconnected fabric of the 
neighborhoods that they serve. Winninger said they are 
motivated every day by the opportunity to help their 
customers in their financial lives — to save them time, money, 
and to inspire a sense of optimism about the future, every day. 

So as you can see, the Capital One Café is not your 
normal bank or even your normal coffee shop for that 
matter. It is the evolution of banking that retains a human 
touch while providing a hip place to relax or work.
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Tommy Bahama Marlin Bar
Opening: February 2020 
740 E. Las Olas Blvd. 
www.tommybahama.com
By Madelaine K. Boyer

On Las Olas, lifestyle brand Tommy Bahama looks to bring 
something new to South Florida that will certainly make a 
splash with both locals and tourists. 

Set to open in February of this year, Tommy Bahama’s Marlin 
Bar is a retail and restaurant hybrid that aims to offer an 
experience for guests to shop at their leisure with the ability to 
grab delicious food and drinks in the adjoining restaurant. 

“The concept of The Marlin Bar really came out of us 
watching how people live now,” said Doug Wood, CEO of 
Tommy Bahama, in a telephone interview with Go Riverwalk 
Magazine. 

“People just don’t have as much time. We’re all very much in 
a rush. So, we wanted a place where people can take their time 
to shop and, before or after that, get something quick to eat and 
drink or even stay for a while if they want.”

The restaurant, set to open in February, will seat 127 people 
and will serve island-inspired cuisine that includes a variety 
of easy to eat appetizers, salads, bowls and entrees along with 
creative handcrafted cocktails. Menu items will also make good 
use of locally sourced seafood and produce. Then when guests 
are done enjoying a bite to eat or a cocktail in the restaurant 
portion of the Marlin Bar, the adjoining store invites them to 
browse through an assortment of Tommy Bahama men’s and 
women’s sportswear, swimwear and accessories as well as home 
décor items and a new specialty food collection.

Over the next 12 months, Tommy Bahama plans to build 
several more Marlin Bar locations throughout the country. In 
Florida, they currently have one location open in Estero and will 
soon open another one in Dania Beach. 

As to why Las Olas in Fort Lauderdale was chosen for the 
brand’s newest Marlin Bar location, Wood said, “It has such 
great energy but more importantly opening a Marlin Bar here 
allows us to deliver that total Tommy Bahama experience right 
here on Las Olas Boulevard.”



RIVERWALK TRIBUTE HONOREE VINCENT J. VIOLA
5 THINGS TO KNOW ABOUT FLORIDA PANTHERS OWNER 

WRITER  RIVERWALK STAFF

R iverwalk will honor Vincent J. Viola, the owner of the 
Florida Panthers NHL hockey team, on Friday, March 6, 
at the Riverside Hotel. 

Th rough Viola’s leadership, the Florida Panthers 
Foundation has shown continued commitment to Fort 
Lauderdale as a city partner and to the local community in 
support of children's health and education, veteran's aff airs, 
youth hockey and the endangered Florida panther.

Here are fi ve things to know about Viola, and look for 
the March edition of Go Riverwalk Magazine for a longer 
interview with him.

1. Education
A native of Brooklyn, New York, Viola graduated from the 

U.S. Military Academy at West Point in 1977, and completed 
U.S. Army Airborne, Air Assault, Infantry, and Ranger Schools. 
He then served as an infantry offi  cer in the 101st Airborne 
Division. In 1983, he graduated from the New York Law School. 

2. Career
He began his career in the fi nancial services industry on 

the fl oor of the New York Mercantile Exchange and rose to 
be vice chairman (1993-1996) and chairman (2001-2004). In 
2009, he was inducted in to the Futures Industry Association 
Hall of Fame. 

3. 9/11 aftermath
Viola led the New York Mercantile Exchange through 

the aft ermath of the terrorist attacks of Sept. 11, 2001. He 
was recognized by the members and the board of the New 
York Mercantile Exchange for his eff orts in leading the 
reopening of the New York Mercantile Exchange following 
the terrorist attacks with a citation noting "his untiring eff orts 
and inspirational guidance that resulted in the reopening of 
the New York Mercantile Exchange following the terrorist 
destruction of the World Trade Center on September 11, 
2001." 

4. Combating terrorism
Shortly aft er September 11, 2001, Viola conceived, founded 

and funded the Combating Terrorism Center at West Point. 
According to the academic institution’s website, it “educates, 
advises, and conducts research to equip present and future 
leaders with the intellectual tools necessary to understand 
the challenges of terrorism and counterterrorism.” 

5. Horsing around
Viola is co-owner of the 2017 Kentucky Derby winning 

horse Always Dreaming and co-owns the 2019 Breeder's Cup 
Classic winner Vino Rosso. Always Dreaming has won more 
than $2.4 million in his career.   PH
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RIVERWALK TRIBUTE
Honoring Vincent J. Viola,
Owner, Florida Panthers
Friday, March 6
Riverside Hotel
620 E. Las Olas Blvd., Fort Lauderdale

Honored guests, sponsors and special ticket 
holders are treated to a VIP cocktail reception 
followed by an evening of cocktails, hors 
d’oeuvres, live entertainment and a silent auction.

For information about tickets and sponsorship 
opportunities, please contact Rose Faraone at 
(954) 468-1541, ext. 208 or rose@goriverwalk.com.

VINCENT J. VIOLA
TITLES AND COMPANIES: Chairman, owner and 
governor of Sunrise Sports & Entertainment, 
the Florida Panthers Hockey Club, the BB&T 
Center, and SSE's additional operating entities
YEARS ON JOB: Became owner of the Panthers 
in 2013
FAMILY: Viola and his wife Teresa have three 
sons, John, Michael and Travis

4 4     F E B R U A R Y  2 0 2 0   •   G O R I V E R W A L K . C O M



THE LAW FIRM OF KELLEY/UUSTAL
PRESENTS

SATURDAY, MARCH 14, 2020
HUIZENGA PLAZA • LAS OLAS & ANDREWS AVE.

Details: www.stpatsftl.com

PARADE ALONG LAS OLAS • 11 AM
Decorative Floats • Marching Bands • Pipe and Drum Corps
Irish Dancers • Street Performers • Classic Automobiles

FESTIVAL • 11 AM - 7 PM
Live Entertainment • Interactive Games • Cultural Activities 
Live Show by U2BYUV • Kids Zone • Food & Beverages 

SHAMROCK 4-MILE RUN • 7 AM
Plus Kids Leprechaun Dash • Register at shamrock-run.com

IRISH PARTY IN THE PARK KICKOFF
FRIDAY, MARCH 13 • HUIZENGA PLAZA • 4 - 7 PM
Street Striping • Irish Music • Irish Happy Hour

Parade and Festival Sponsor

NEW PARADE START TIME 



Sightseeing Tours of Historic
Fort Lauderdale:

First Hotel, Pioneer Home & 
Schoolhouse nestled on the banks 

of the New River.

Sightseeing Tours of Historic
Fort Lauderdale:

First Hotel, Pioneer Home & 
Schoolhouse nestled on the banks 

of the New River.

OPEN EVERY DAY 10 AM – 4PM.

231 SW 2 AVENUE, FORT LAUDERDALE, 33301
www.historyfortlauderdale.org

954-463-4431 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

In the heart of downtown Fort Lauderdale • This is where it all began 

335 SE 6 Avenue, Fort Lauderdale, Florida 33301 • 954-524-4736 

Tickets start at $40 for members & $45 for non-members.

bonnethouse.org (954) 563-5393

THE HALLER FOUNDATION
PRESENTS

MICHAEL MASCI 
QUARTET

January 23, 2020
6:30pm – 8:00pm

UM FROST OPERA 
THEATER

February 13, 2020
6:30pm – 8:00pm

LYNN UNIVERSITY 
STRING QUARTET

March 12, 2020
6:30pm – 8:00pm

SOSOS
March 26, 2020

6:30pm – 8:00pm 
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October 27, 2019 - July 5, 2020

I PAINT MY REALITY: 
SURREALISM IN LATIN AMERICA
November 17, 2019 - June 30, 2020

Exhibitions and programs at NSU Art Museum Fort Lauderdale are made possible in part by a challenge grant from 
the David and Francie Horvitz Family Foundation. Funding is also provided by the City of Fort Lauderdale, Wege 
Foundation, AutoNation, Community Foundation of Broward, Paddock Family Foundation, Funding Arts Broward, 
Broward County Board of County Commissioners as recommended by the Broward Cultural Council and Greater Fort 
Lauderdale Convention & Visitors Bureau, the State of Florida, Department of State, Division of Cultural Affairs and 
the Florida Council on Arts and Culture. NSU Art Museum Fort Lauderdale is accredited by the American Association 
of Museums.

Takashi Murakami, Open Your Hands Wide, Embrace Happiness!, 2010. Acrylic and platinum leaf on canvas. Private 
Collection, Courtesy of Sabsay Gallery Denmark © 2010 Takashi Murakami/Kaikai Kiki Co., Ltd. All rights reserved Ride Brightline. Code NSUMUSA 25% off. Gobrightline.com

Happy! is sponsored by Dr. David and Linda Frankel, the David and Francie Horvitz Family Foundation 
and Funding Arts Broward, Inc. Hotel partner: The Dalmar Hotel.

nsuartmuseum.org | 954-525-5500
One East Las Olas Boulevard Fort Lauderdale, FL 33301

@nsuartmuseum
NSU Art Museum Fort Lauderdale

Visit Fort Lauderdale's Art Museum on Las Olas!

halfpage_happy_00.indd   1 10/11/19   3:43 PM

PAVER PLAZAPAVER PLAZA PAVER PLAZAPAVER PLAZAPAVER PLAZA

PAVER PLAZAPAVER PLAZA

At PARKER PLAYHOUSE, the PAVER PLAZA  
   pays homage to the theatrical tradition  

of taping an “X” on the stage floor to help  
performers find their spot. Buy a commemorative 
paver and make your mark at Parker Playhouse.

Whether you want to honor a loved one, celebrate  
a milestone or cement your family’s legacy, a 
commemorative paver is a wonderful way to  
support the Campaign for the Parker. Proceeds from 
each purchase will help restore this iconic theater 
and expand its capacity to present world-class 
performances, enriched arts education programs 
and greatly enhanced experiences for audiences.

For more information or to learn about gifting 
opportunities, please contact Betsy Weisman, Donor 
Services Manager, Broward Performing Arts Foundation, 
954.468.3298 or bweisman@browardcenter.org

Make Your Mark With A Commemorative Paver

THE BROWARD PERFORMING ARTS FOUNDATION, INC., REGISTRATION NUMBER SC-00882, MEETS ALL REQUIREMENTS SPECIFIED BY THE FLORIDA 
SOLICITATION OF CONTRIBUTIONS ACT. A COPY OF THE OFFICIAL REGISTRATION AND FINANCIAL INFORMATION MAY BE OBTAINED FROM THE DIVISION 

OF CONSUMER SERVICES BY CALLING TOLL-FREE WITHIN THE STATE 1-800-435-7352 OR CONTACTING WWW.FLORIDACONSUMERHELP.COM. REGISTRATION 
DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR RECOMMENDATION BY THE STATE. 100% OF YOUR CONTRIBUTION IS RECEIVED BY THE FOUNDATION.

• 4” x 8” size – $250
• 8” x 8” size – $500
• 12” x 12” size – $1,000



Resent inundations of rain, fl oodwater and tourists 
have caused even the most hospitable of nations, 
Italy, to wish for less of all of them. But you need 

not give up the wondrous cuisine of Italy if you live 
in Fort Lauderdale as long as Talento is serving food. 
Bellissimo! 

Located at 1307 E. Las Olas, Talento was born aft er 
the owner and his executive chef, Luigi Criscuolo, came 
to this city, spotted what Chef described as “an empty 

white box”, and saw possibilities. Along with general 
manager Angela Gullotta, that vision culminated in a 
beautifully spare design – clean lines, wood tables and 
soft  white upholstery on both the chairs and banquettes. 
Th e glass enclosed wine room has a table for four to 
six and can be reserved for an extra special experience. 
Outside on Las Olas, there are tables for dining and the 
space is dog friendly (although BIG dogs might be a bit 
constricted). 

Delicious food
Th e entire Bites and Sips team met on a recent 

aft ernoon to view the premises, talk cocktails, and 
meet and interview Chef Criscuolo to talk about his 
passion: delicious food. Some of that deliciousness 
was on display in the semi-circle deli counter, which 
showcases the Italian imports used in the kitchen 
plus a seafood display that would put many retail 
fi sh counters to shame. Pasta is made in-house – the 
extrusion machine is clearly visible behind the deli 
case (we watched). 

Th eir dinner menu is varied, with the focus 

#B I T E S + S I P S

TALENTO = AMORE
LOVE AT FIRST (AND SECOND AND THIRD) BITE …
WRITERS  PENNY SANFILIPPO & JONNY ALTOBELL — THE UGLY SISTERS & RENÉE K. QUINN

PH
O

TO
S 

BY
 J

A
SO

N
 L

EI
D

Y

4 8     F E B R U A R Y  2 0 2 0   •   G O R I V E R W A L K . C O M



BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

CHECK OUT WWW.GORIVERWALK.COM FOR 
MORE SPIRITED # B I T E S +SIPS  AND RECIPES. 
JOIN RENÉEʼS #CONSPIRITORS BY FOLLOWING HER 
ON TWITTER AND INSTAGRAM (@SPIRITEDSFL) 
AND HER FACEBOOK PAGE, SPIRITED SOUTH 
FLORIDA. REMEMBER TO #DRINKRESPONSIBLY 
#GETSPIRITEDSOUTHFLORIDA

on Southern Italian foods, which include oodles of seafood and a 
purposeful lack of meatballs. However, foods of the North are not 
neglected. Th ere IS risotto, and we had the Saporita Pasta; pappardelle 
with fresh porcini, shaved truffl  es and an ethereal light sauce that 
I’m sure had cream and butter, but it was not swimming in it. Th e 
showstopper, Lobster Abritarra, was served on a massive 16-inch platter 
and featured a whole lobster atop spaghetti with a slightly spicy tomato 
sauce, which has a dash of defi nitely non-Italian bourbon. 

Worth noting too, was the fact that vegan items were actually on the 
menu – not an aft erthought or a kitchen accommodation. We tried the 
Grilled Tofu, which was beautifully served with grilled vegetables and a 
light olive oil topper. Th is was bursting with fl avor and enjoyed by even 
the dedicated carnivores among us. 

Hearty beginnings
Th e sheer variety of appetizers and entrees give you a chance to taste 

Italy city by city. I enjoyed the idea of a “Tavazolla” of cheese, meats or 
both. Tavazolla which roughly translated, is a palette used by painters 
for mixing colors. Th e plates actually look like still life – and taste even 
better. 

Appetizer prices range from $12 to $25 – the grilled octopus made a 
few of friends envious when they heard, as did the oysters. Soups and 
salads are as fresh and varied as is possible to be. Pasta and risotto dishes 
are priced from $22 to $35 and are very generous portions. Meat and fi sh 
entrees begin at $27 and they even off er a Tomahawk steak (not an easy 
cut to fi nd outside pricey steakhouses). 

If you want to try some of each defi nitely plan to go to brunch on 
Sunday. Chef Criscuolo says that although brunch is NOT an Italian 
tradition “… why eat anything bad?” You won’t. Th e hours are 11 a.m. to 
3 p.m. and for $24.99 per person you can eat yourself happy. 

Sweet endings
Th e perfect ending to our feast was a homemade Tiramisu dessert. 

Fresh mascarpone cheese layered between sponge soaked in espresso 
was light and airy. We paired dessert with two cocktails. 

First, for a twist on a classic Old Fashioned, we asked for Old Forester 
Rye. Consider using this spicy bourbon to enhance fl avors. 

Next, they stirred up a Stoli Elit French 75. A simple combination of 
vodka and bubbles with a twist of lemon brought out the fl avors in our 
dessert.

You’ll fi nd us there oft en – it’s that good.   
Old Forester Rye Old Fashioned

Stoli Elit French 75 paired with Tiramisu
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IF YOU GO:
TALENTO
1307 E. Las Olas
Hours: 4 to 10 p.m. Mondays through Thursdays and Sundays
4 to 10:30 p.m. Fridays and Saturdays
Brunch: 11 a.m. to 3 p.m. Sundays
Happy Hour: Half-priced happy hour 4 to 6 p.m. in restaurant, 
4 p.m. to close at the bar



E V E N T S  C O N N E C T I O N

GENERAL EVENTS
Roots of the Spirit Community 
Reception
February 1
An African inspired multi-media exhibition
ArtServe
(954) 462-8190
www.artserve.org  
Live from Laurel Canyon
February 2
Songs and stories of American folk rock
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  

Kris Kristofferson
February 4
A country music icon
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Lucinda Williams
February 6
Named “America’s best songwriter” by 
Time magazine
Parker Playhouse 
(954) 462-0222
www.parkerplayhouse.com  
Lewis Black
February 6
It Gets Better Every Day Tour
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com  

Inspired By
February 6
Juried media exhibition reception
Coral Springs Museum of Art
(954) 340-5000
www.coralspringsmuseum.org  
Diego & Drew Say I Do
February 6-16
A Silver Palm Award-Winning interactive 
theatrical experience
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  

Miranda Sings — Who Wants 
My Kid?
February 7
From the original Netfl ix series
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Beethoven 250th Anniversary 
Celebration
February 7
Featuring a full choir and soloists
South Florida Symphony Orchestra
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Frankie Valli and the Four Season
February 7-8
Performing all your favorites and more
Hard Rock Live
(954) 937-0010
www.myhrl.com

 

Innovative Teacher Idea Expo
February 8
More than 50 original projects from area 
teachers
Broward Education Foundation
Nova Southeastern University
(754) 321-2030
www.browardeducationfoundation.org

 
Blippi Live!
February 8
For children between the ages of 2 and 7
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

Tapestry:  A Carole King Songbook
February 8
Starring Jeannie Austin
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com

 
South Florida Kids Got Talent
February 8
Showcasing 13 talented young singers
Tri-Rail Fort Lauderdale Airport Station
(954) 446-0815
www.tri-rail.com

 
Jeff Foxworthy
February 9
The redneck joking comedian performs 
two shows
Seminole Casino Coconut Creek
(954) 977-6700
www.casinococo.com

 

The Pirates of Penzance
February 9
By the New York Gilbert & Sullivan 
Players
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Trey McLaughlin and The Sounds 
of Zamar
February 9
Soul-stirring arrangement of gospel and 
musical theater
Parker Playhouse 
(954) 462-0222
www.parkerplayhouse.com

 
The Diary of Anne Frank
February 10
Recommended for students in grades 
7-10
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

Sacred Art Tour
February 10-16
A variety of activities and events with 
Tibetan Buddhist Monks
Coral Springs Museum of Art
(954) 340-5000
www.coralspringsmuseum.org

 
John Pizzarelli Trio
February 12
Back by popular demand
Gold Coast Jazz Society
Broward Center for the Performing Arts
(954) 524-0805
www.goldcoastjazz.org

 

Mandy Patinkin
February 12
Diaries with Adam Be-David on Piano
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Don Felder
February 12
Former lead guitarist of The Eagles
Parker Playhouse 
(954) 462-0222
www.parkerplayhouse.com

 
University of Miami Frost Opera 
Theater
February 13
Concerts under the Stars
Bonnet House Museum & Gardens
(954) 563-5393
www.bonnethouse.org

 

Jersey Boys
February 13
The musical that’s too good to be true
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com

 

Breaking the Silence Soiree
February 13
Benefi ting the Domestic Abuse Program
Goodman Jewish Family Services
Gallery of Amazing Things
(954) 909-0835
www.jfsbroward.org

 
“The Academy” Reception
February 13
Featuring the works of FIU’s Department 
of Art + Design
The Frank Gallery
(954) 932-2120
www.thefrankgallery.org

 
Yacht Rock Valentines Fling
February 14
Featuring Ambrosia, Steven Bishop 
and more
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

The Outlaws
February 14
The Florida Guitar Army
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Masters of Illusion
February 15
From the hit CW series and America’s 
largest touring magic show
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com

 

Willie Nelson & Family
February 18
Celebrating a six-decade career
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Bel Biv DeVoe & En Vogue
February 19
The pioneers of New Jack Swing
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Daniel El Travieso
February 20
YouTube star and infl uencer
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com
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FOR ADDITIONAL EVENTS, CHECK THE GREATER FORT LAUDERDALE EVENTS CALENDAR:
www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

 

Florencia Clément de Grandprey
February 20
Artist reception
Las Olas Capital Arts
www.lasolascapitalarts.com

 
Ross Mathews
February 21
“Name Drop” Book Tour
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Big Bad Voodoo Daddy
February 21
Celebrating jazz and swing music
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Colin Quinn
February 27
Wrong Side of History Tour
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

98 Degrees
February 28
Famous pop band from the 90s
Seminole Casino Coconut Creek
(954) 977-6700
www.casinococo.com

 
10th Annual Non-Profi t Awards
February 28
Recognizing important non-profi ts in 
Broward
2-1-1 Broward
Seminole Hard Rock Hotel & Casino
(954) 390-0493
www.211-broward.org

 
Greg Proops
February 29
Comedian know for appearances on 
“Whose Line Is It Anyway?”
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Storywalk in the Pines
February 29
A journey through each page of “Thank 
You Omu!”
The Frank Gallery
(954) 932-2120
www.thefrankgallery.org

 
Adam Sandler
March 13
Don’t miss this comedian’s sold-out tour
Hard Rock Live
(954) 937-0010
www.myhrl.com

L IMI T ED  ENG A GEMEN T 

Groundhog Day The Musical
Through February 16
2017’s Olivier Award Winner for Best 
Musical on London’s West End
Slow Burn Theatre Company
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Superpower Dogs 3D
Through February 28
Experience the bravery of some of the 
world’s most amazing dogs
IMAX @ Museum of Discovery and Science
(954) 467-MODS (6637)
www.mods.org  
Inspired By
Through March 7
An open media demonstrating artists’ 
individuality
Coral Springs Museum of Art
(954) 340-5000
www.coralspringsmuseum.org  
Expedition: Dinosaur
Through May 25          
Expedition: Dinosaur

Combining life-size, 
animatronic 
dinosaurs and sound
Museum of Discovery & Science
(954) 467-MODS (6637)
www.mods.org

ONGOING 

Ongoing Classes
• Acting/Stand-Up • Dance 
• Music • Photography 
• Visual Arts • Wellness
• Philosophy/Meditation
(954) 462-8190
www.artserve.org

 

Ongoing Youth & Adult Classes
• Computer & Programs
• Technology Basics 
• Education & Literacy
• Creation Station Gadget Lab
• Creation Station Business 

CoworkingHub
(954) 357-6555
www.browardlibrary.org

 

Ongoing Youth & Adult Classes
• Aquatics • Dance 
• Kayaking • Sports
• Yoga • Art
(954) 828-7275
www.fortlauderdale.gov

 

Free First Full Weekend
• Bank of America
  cardholders receive
  Free admission 

Free First Thursdays
• Free museum admission on the fi rst   
  Thursday of every month  from 4 - 8 pm 

Last Sundays — Fort Lauderdale 
Neighbor Day

• Free museum admission for 
  Fort Lauderdale residents 
(954) 525-5500

www.nsuartmuseum.org
 

Evening Observations
Wednesdays
Explore the stars and the universe
Buehler Planatarium
Broward College Central Campus
(954) 201-6681  |  www.broward.edu

 
Sunset Kayak Tours  
Fridays  
Explore the unique ecosystem of the 
park 
Park & Ocean 
Hugh Taylor Birch State Park 
(954) 563-2900  
www.parkandocean.com

 
Green Market Pompano Beach
Saturdays
An artistically inspired day of shopping
Pompano Beach Historical Society
Old Town Plaza
www.greenmarketpompanobeach.com

 
Guided Nature Walks
Sundays
Call ahead to confi rm
Broward County Parks & Recreation
Fern Forest Nature Center
(954) 357-5198
www.broward.org

 
Lunch with Art—Poetry Edition 
First Thursday
Hosted by “Eccentrich”, the #14 ranked 
female poet in the world
Pompano Beach Cultural Arts Center
(954) 545-7800
www.ccpompano.org

 
Old Town Untapped
First Friday
South Florida’s premiere craft beer 
and arts festival
Bailey Contemporary Arts
(954) 786-7824
www.baileyarts.org

 
Kids’ Corner
First Saturday
Story Time Hour
The Frank Gallery
(954) 392-2120
www.TheFrankGallery.org

 

Revolution Live Jazz Brunch
First Sunday, 11 am — 2 pm
Free, live, outdoor concert series of 
local jazz artists
Esplanade Park and along the Riverwalk
www.fortlauderdale.gov  
Upstairs/Downstairs Tour
Second & Fourth Wednesday
See normally closed off areas of the 
house
Bonnet House Museum & Gardens
(954) 563-5393
www.bonnethouse.org  
Monthly Caregiver Support Group
Second Thursday
Support for those caring for loved ones
Alzheimer’s Association
Belmont Village 
(954) 524-8500  
Food in Motion
Second Friday
Food trucks, artisan market and free 
beer
Peter Feldman Park
(954) 785-7475  
Souful Sundays After Dark
Second Sunday
Featuring South Florida’s most 
highly praised singers and musicians
Ali Cultural Arts
(954) 786-7876  |  www.aliarts.org  
Downtown Hollywood Art Walk
Third Saturday
Restaurants, galleries & shops, art, 
music, murals, outdoor markets & more
Downtown Hollywood
(954) 924-2980 | www.hollywoodfl .org

New River Marketplace
Fourth Saturday
Art, antiques, furnishings, jewelry 
and more
History Fort Lauderdale
(954) 463-4431
www.historyfortlauderdale.org

 
FATVillage Art Walk

 

Last Saturday            
The signature 
Artwalk event in 
Fort Lauderdale.
FATVillage
(754) 800-1640
www.fl aglerartwalk.com

 
MASS District Art Walk
Last Saturday            
Tour the studios of 
music and art south 
of Sunrise
MASS District
(954) 866-3890
www.massdistrict.com
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E V E N T S  C O N N E C T I O N

Raise More Money • Lower Costs • Bring People Together

Where your organizations Get Noticed
Blacktie - South Florida  |  Ginny Fujino

954.707.2970

ginny.btsf@blacktie-southflorida.com

www.blacktie-southflorida.com

Bringing together nonprofits and the people who support them!

• A Dog's Best Friend Group Classes
Intermediate Dog Obedience Class
Thursdays | 7 p.m.
Masters Dog Obedience Class 
Thursdays | 8:15 p.m. 
Esplanade Park 
www.adogsbestfriend.com

• Cycle Party Tours 
Everyday | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cp-tours.com/fortlauderdale

• Bike & eTrike Tours
Everyday | Reservation required
Tours are along the north and south 
sides of the river focused on the 
Riverwalk.
www.cp-tours.com/fortlauderdale

• EcoBoat Rentals 
Everyday | 10 a.m. – 6 p.m. 
Reservation required 
2525 Marina Bay Dr. W. 
www.ecoboatsfl .com
(954) 5000-ECO

• Kayak & Paddleboard Rentals
Everyday | 10 a.m. – 6 p.m. 
Along the New River 
Explore the yachting capital 
of the world in a kayak or on a 
paddleboard. Launching from 
Esplanade Park. 
www.cp-tours.com/fortlauderdale

• Fort Lauderdale Segway Tours
Everyday | 8 a.m. – 6 p.m.  
Reservation required 
Take a one-or two-hour Segway tour 
in Fort Lauderdale on the Riverwalk. 
Training provided. 
(954) 304-5746 
www.segwayfortlauderdale.com

RIVERWALK RECREATION
@ Riverwalk • (954) 526-5159         www.RiverwalkRec.com 
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S N A P P E D @

BREWS AT THE BEACH BEER FESTIVAL  
A portion of proceeds from the inaugural Brews at the Beach Beer Festival Dec. 7 benefi ted The Crockett Foundation, 
a Broward County-based non-profi t organization.

UNITED WAY OF BROWARD COUNTY’S 28TH ANNUAL DAY OF CARING  
More than 500 local volunteers participated in the Dec. 18 event, presented by Memorial Healthcare System.

SEMINOLE HARD ROCK WINTERFEST BOAT PARADE  
Musician Bret Michaels was the Winterfest Boat Parade grand marshal in December, and the Greatest Show on H20 
fi lled the New River on Dec. 14.

PUBLIX VOLUNTEERS

KARMEN RYDEM, NICOLE KASAK, TYLER SMINKEY 
AND CAROLYN LYNCH

STACY RITTER, BRET MICHAELS, 
BROWARD COUNTY MAYOR DALE V.C. HOLNESS 

AND CHRIS OSCEOLA

LISA SCOTT-FOUNDS AND 
BRAULIO HERNANDEZ

SARA BLUMKIN AND MADELEINE MANNELLO

CARLY MENDILLO, RACHEL WEBB, 
TODD BOURGEOIS AND NATALIE CHRAPLA

Q. ISOFF, MICHAEL SWIFT, CHERYL RHODY 
AND KATHLEEN CANNON

NICOLE KASAK, PHIL MARRO, KATE REED 
AND NICOLE LEWIS PH
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For additional information, visit smark.com  |  954.523.1980  |  design@smark.com

Your Publication Design Experts!

F ddi i l i f i i i k | 954 523 1980 | d i @ k

GO RIVERWALK

G R A P H I C / W E B  D E S I G N  A G E N C Y
&  P U B L I S H E R :  G O  R I V E R W A L K  M A G A Z I N E

THE SOBER WORLD

TAM - A - GR AM

GREATER FORT LAUDERDALE CHAMBER OF COMMERCE





WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

• A flourishing downtown
• Citywide array of social, cultural and neighborhood events
• The world-class business and professional community

• Trend-setting fashion and shopping
• Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk

members and subscribers.

10,000 + copies are delivered to high-traffic
locations including:

• Hotels
• Fine retail and restaurants
• High-end luxury apartments
• Downtown office buildings
• Auto dealerships
• Banks
• Restaurants
• Real estate offices
• Hair salons
• Exercise clubs
• Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !

12,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

141,850+
TOTAL AUDIENCE



“I feel 
like I’m  
19 years  
old again.”

Broward Health Medical Center is 
committed to your cardiovascular 
health through wellness, detection, 
research studies and advanced 
clinical, surgical and rehabilitative 
care. We offer highly specialized 
services, including less invasive 
treatment options and procedures 
for patients with complex disease 
of the cardiac valve, such as TAVR, 
Watchman, and MitraClip.

- William, cardiovascular  
   research study participant 

  Read his story at  
  BrowardHealth.org/Patient-Stories 

1600 S. Andrews Avenue, Fort Lauderdale

Follow us:

Join us for a FREE lecture or screening  
in observance of American Heart Month. 
Learn more at BrowardHealth.org/Heart.

M5171_BHMC_FebruaryHeartMonth_Testimonial_GoRiverwalk_7.75x10.indd   1 1/9/20   11:38


