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BELMONT 
VILLAGE

For two decades, Belmont Village has provided high standards for thousands 
of seniors in Chicago, Los Angeles and great cities across the U.S. Now, 
our award-winning independent living, assisted living and memory care 
are coming to Fort Lauderdale. University collaborations with UCLA and 
Vanderbilt have helped us champion unmatched cognitive health and 
wellness programs with positive, evidence-based results for residents. With 
exquisite spaces, superb hospitality, beautiful ocean views and a prime 
location near destination shopping, at Belmont Village you’ll experience 
senior living in a class all its own.

FINALLY, YOU DON’T HAVE TO CHOOSE 
BETWEEN BEST IN CLASS CARE AND A 
FABULOUS LIFESTYLE.

©2020 Belmont Village, L.P. | Assisted Living Facility License Application Pending

OPE NING M ARCH 2020  |  1031 SEMINOLE DRIV E
AT THE G A LLERI A FO RT L AUDERDA LE

Premier Programs for Hospitality, Health & Wellness

Medication management with licensed nurse on-site 24/7 
Circle of Friends® award-winning memory care 
Physical therapy, rehabilitation and fitness
Distinctive interiors and amenities
Studio, one- and two-bedroom residences
Nationally-recognized, highly trained staff

Meet our founder and see our whole story at
BELMONTVILLAGE.COM

Information Center Now Open
Call 954-524-8500 to learn more.

F O R T  L A U D E R D A L E



Enjoy Cruise & Save Discounts
Hop-On / Off Service

Happy Hour Rates 5:00 PM – 10:00 PM
Daily Service Available 10:00 AM – 10:00 PM

954.467.6677  •  WaterTaxi.com

Enjoy Cruise & Save Discounts

Just Add Water To Your Date Night
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FUNDING THE MONUMENT
CAPITAL CAMPAIGN

C O M I N G  T O  T H E
R I V E R W A L K

9 / I I
MONUMENT

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com

www.GoRiverwalk.com

RENDERINGS OF 9/II MONUMENT DESIGN AND RENDERING BY EDSA
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THE MONUMENT SERVES AS A REMINDER OF THE 
NEARLY 3,000 LIVES LOST ON  SEPTEMBER 11, 

2001. THE STRUCTURE IS TO COMMEMORATE AND 
HONOR THESE  LIVES AND THE SACRIFICE OF THE 

FAMILIES AND THE FIRST RESPONDERS.

GRANITE PLATE DONOR: $50,000
GRANITE PILLAR DONOR: $25,000
BENCH DONOR: $5,000 - $15,000

ALL DONATIONS OVER $5,000 WILL BE 
COMMEMORATED ON A BRONZE PLAQUE LOCATED BY 

THE MONUMENT

DONATIONS UNDER $5,000 CAN BE MADE VIA 
GORIVERWALK.COM/DONATE  
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MyFORT LAUDERDALE BEACH.com

JAN 24-JUN 26

FridayNightSoundWaves.com

@ las olas

oceanside park

Fort Lauderdale Beach

Major funding
provided by

#soundwavesFLB

NEW! 
maker market
picnic @
the park

Come early!

january 24
pocket change
january 31  
private stock
FEBRUARY 7 
sabor latino
FEBRUARY 14
reaxtion
FEBRUARY 21
mr nice guy
FEBRUARY 28
the goodnicks

March 6
tasty vibrations
MArch 13
fireside prophits
MARCH 20
spred the dub
March 27
sonlokos

View the full line up & upcoming special events @  

FREE
 CONCERT
 EVERY FRIDAY
 FROM 6:30-9:30 PM

Save �e Dates!
the big game

pregame concert
in the 9 [54] 

valentines day
i do, again vow renewal

and  Reception

G O R I V E R W A L K . C O M   •    J A N U A R Y  2 0 2 0    3
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Phil Purcell, Juan Rodriguez, John Ropes, Kelly 
Skidmore, Phil Thornburg and Mayor Dean Trantalis
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Jonny Altobell, Penny Sanfi lippo, Patrick Harris, 
Renée K. Quinn and Lynn Stock

Editor-in-Chief GENIA DUNCAN ELLIS
RIVERWALK FORT LAUDERDALE

genia@GoRiverwalk.com
(954) 468-1541, ext. 202

A publication of RIVERWALK FORT LAUDERDALE

888 East Las Olas Boulevard, Suite 210, Fort Lauderdale, FL 33301

Phone (954) 468-1541    •    Fax (954) 468-1542

    info@GoRiverwalk.com     •    www.GoRiverwalk.com 

  www.Facebook.com/GoRiverwalkMagazine 

CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.

 GO RIVERWALK FORT LAUDERDALE

 RIVERWALK FORT LAUDERDALE
 @GORIVERWALK 

 @RIVERWALKFTL 

 @GORIVERWALK 

 GORIVERWALK 

 RIVERWALK TRUST 

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RIVERWALKFTL            #GORIVERWALK            #ONRIVERWALK

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire 
and connect residents, readers and leaders with the people, places, happenings and events that make 
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2020. Riverwalk Fort 
Lauderdale. All rights reserved. No part of Go Riverwalk December may be reproduced in any form by any 
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. 
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The 
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2020.
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DOWNTOWNER
F O R T  L A U D E R D A L E ,  F L

The Historic

10 SOUTH NEW RIVER DRIVE EAST
FORT LAUDERDALE, FL

954.463.9800
www.thehistoricdowntowner.com

Downtown's Dock and Dining Destination

T he Best Values and Views
on T he Riverwalk!

T he locals choice for
26 years and running.

ENTERTAINMENT
Tuesday's Live Trivia Night
Free to Win D.T. $$ 7:30pm

Wednesday's Extended Happy Hour
4-8pm with D.J. Booney

Saturday Night Live
Entertainment 9pm live local 

artists/never a cover

Sunday Riverwalk
Steel Drum Vibe Afternoons

GAME TIME CENTRAL
Dozen's of Flat Screens, 

Phenomenal Drink and Appetizer 
Specials, catch all the 

NFL Action with NFL Package

D.T. DAILY DEALS!
The best lineup in Town;

MONDAY-FRIDAY
$6 Happytizers menu during
Happy Hour starting at 4pm

MONDAY
Snow Crab Night $19

TUESDAY
$5 D.T. Burger Night

3 for $10 Tacos (all day)

WEDNESDAY
Maine Lobster Dinner $24

THURSDAY
Prime Time Prime Rib $18

FRIDAY
Mahi Mahi Fish Fry $14



IN PARTNERSHIP WITH

boat parade

To be the catalyst in building and nurturing Riverwalk & the Riverwalk 
District as a vibrant community connected by the New River.

MISSION STATEMENT

Riverwalk Fort Lauderdale, Inc.  has been determined  to be a 501 (c)(3) Charitable Not For Profi t 
(Tax Exempt) by the Department of the Treasury Internal Revenue Services.

MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

PATRICK A. HARRIS
Vice President — Sponsorship, 

Membership & Grants

ROSE FARAONE
Vice President — Marketing 

& Communications

KIM SPELLACY
Director of Accounting

MAUREEN POTTER
Event Manager

JORDAN THOMFOHRDE
Administrative Manager

JOANN SMITH
Parks Coordinator 

RIVERWALK FORT LAUDERDALE
888 E.Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust

JOHN ROPES, CHAIR
Ropes Associates

LACEY BRISSON, Vice Chair
BB&T

MICKI SCAVONE, Treasurer
Carr Workplaces

KATIE DONAHUE, Secretary
The Riverside Hotel

JIM ELLIS, Past Chair
Ellis Diversifi ed

HOWARD ELFMAN, At Large
The Agency 

JEFF FALKANGER, At Large
FSMY

JAMES FERRIERO, At Large
First Life Financial

KARLA NELSON-THATCHER, At Large
Hotwire Communications

RICHARD RODRIGUEZ, At Large – Alternate
Centuric LLC

LORI ADELSON, HR Law PRO
DAVID BECKEY, Seacoast Bank

ANDREW BRITTON, Wells Fargo Advisors
JOE EPPY, The Eppy Group

JIM FARRICK, Kunin Associates
ANN FOX-MANCUSO, Richard J. Fox Foundation

MAXINE GOMEZ, Dry Tech
KENNY HART, The Restaurant People

JACQUI HARTNETT, Starmark
MICHELLE KLYMKO, Klymko Law & Title

MICHAEL KUBINSKI, ID Automotive
BRITT LANIER, Two Men and A Truck

MICHAEL MARSHALL, Gunster
BLAISE MCGINLEY, Architecture Consultant

MELISSA MILROY, Galleria
MARGARETHE SORSENSEN, Makeup Artist

*BARBRA STERN, Law Offi ces of Barbara Stern
JEROME VOGEL, Vogel Law

BILL WALKER, Water Taxi of Fort Lauderdale

MARY ADAMS, The Employee Relations Group
*MARK BUDWIG, S. MARK Graphics
NECTARIA CHAKAS, Lochrie & Chakas, PA
ROGER CRAFT, Sunchase Group
*COURTNEY CRUSH, Crush Law
BOB DUGAN, EDSA
JILL GINSBERG, Ginsberg Shulman PL
TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVE HUDSON, Hudson Capital
NADIA LOCKE, E Sciences
*RENEE KORBEL QUINN, Spirited South Florida
ENRIQUE SANCHEZ, City of Fort Lauderdale Parks & Recreation
JACK SEILER, Seiler, Sautter, Zaden, Rimes & Wahlbrink
LISA SIEGEL, Beer Famous Group
TYLER SMILLIE, Bank of America Private Bank
PAUL WEINBERG, Keith & Associates
MIKE WEYMOUTH, The Las Olas Company

* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD
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ZOLA
816 E. LAS OLAS BLVD.

818 E. LAS OLAS BLVD.

• Off the rack
• Special Orders
• Custom made
 to measurement,
 any style, color.

Sizes: 2 to 36
Priced: $595 to $7,500

Sizes: 00 to 26
Priced: $149 to $895

Purchase:

816 - 818 E. Las Olas Blvd., Fort Lauderdale
954-462-3222
ZolaKeller.com

50% - 80% OFF 
Suggested retail of 

100’s of
mother of gowns,
bridal gowns and 

cocktail garments.

We Believe Fit, Desired Look, and Customer Service Come First.
THE ZOLA KELLER EXPERIENCE,

EXCLUSIVELY ON LAS OLAS.
(Sorry, We Don’t Accept Online Orders.)



D'ANGELO
NEW LISTING

PRICE REDUCED

JUST SOLD

JUST SOLD

JUST SOLD

JUST SOLD

NEW LISTING

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT
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JUST SOLD

AVAILABLE 
24/7/365

THE SYMPHONY

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 350 LAS OLAS PLACE

RIVERSIDE - $649,000

SEAVIEW - $599,000

“01” RIVERSIDE MODEL 2/2 + DEN / FRENCH DOORS, FRESHLY PAINTED NEUTRALS, 
GOURMET KITCHEN, STAINLESS STEEL APPLIANCES, TILE FLOORS THROUGHOUT, 

SEPARATE LAUNDRY ROOM AND MUCH MORE.

SPACIOUS 3 BR/2 BATH WITH PANORAMIC VIEWS OF THE NEW RIVER, OCEAN, 
CITY & SUNSETS FROM BOTH BALCONIES. SPACIOUS GOURMET KITCHEN, S/S 

APPLIANCES, CUSTOM CLOSETS, NEW FLOOR TO CEILING WINDOWS AND MORE. 

SUNGARDEN 
1 BEDROOM, 1 BATH WITH CITY & RIVER VIEWS. GOURMET KITCHEN, 

GRANITE COUNTERS, CERAMIC TILE THROUGHOUT AND MORE.

2BR/2BATH - $339,000
20TH FLOOR WITH VIEWS OF THE OCEAN WITH AN OPEN KITCHEN, S/S 

APPLIANCES, WASHER & DRYER IN THE UNIT AND MUCH MORE.

THE SYMPHONY

3BR/3BATH
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE 

UNIT WITH BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUN DECK.

3BR/2 BATH - $719,000

2BR/2 BATH

2BR/2 BATH - $319,500

2BR/2 BATH

3 BEDROOM, 2.5 BATHS RARELY AVAILABLE SOUTHEAST CORNER UNIT 
WITH DIRECT RIVER VIEWS, WRAP AROUND BALCONY, 2 PRIME PARKING 

SPACES, GOURMET KITCHEN, S/S APPLIANCES AND MUCH MORE.

GREAT NORTHWEST CORNER CONCERTO 4 IN THE NORTH TOWER. 
FEATURES INCLUDE GOURMET KITCHEN, S/S APPLIANCES, 

TILE FLOOR THROUGHOUT, AND MORE.

FABULOUS VIEWS OF THE RIVER AND DOWNTOWN FORT LAUDERDALE. SPLIT 
FLOOR PLAN, GE APPLIANCES, DARK CHERRY WOOD FLOORS AND MORE.

SPLIT FLOOR PLAN WITH GOURMET KITCHEN, WOOD FLOORS THROUGHOUT, 
CUSTOM WINDOW TREATMENTS, CUSTOM BUILT OUT CLOSETS AND MORE.

3BR/2 BATH - $544,000
RECENTLY UPDATED, NEW KITCHEN, NEW GE S/S APPLIANCES, BEAUTIFUL 

QUARTZ COUNTERTOPS, UPGRADED SHOWERS AND MUCH MORE.

ROYAL PALM - $389,000

FIESTA

2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN. MARBLE FLOORING IN 
THE LIVING AREA, OPEN GOURMET KITCHEN, GRANITE COUNTERTOPS, 

LARGE MASTER BEDROOM, MARBLE FLOORING AND MORE.

SUB PENTHOUSE 1BEDROOM, 1BATH WITH VAST CITY VIEWS. TILE 
THROUGHOUT, OPEN GOURMET KITCHEN, S/S APPLIANCES & MUCH MORE.

STARDUST

SKYVIEW - $449,000

SKYVIEW - $439,000

2BEDROOM, 2 BATH WITH OUTSTANDING RIVER, OCEAN & CITY VIEWS.
CUSTOM WINDOW TREATMENTS, SPLIT FLOOR PLAN AND MUCH MORE.

2 BEDROOM, 2 BATH LOCATED ON THE 21ST FLOOR. WOOD FLOORING 
THROUGHOUT, GOURMET KITCHEN, RIVER VIEWS AND MORE.

BEST PRICED 2 BEDROOM, 2BATH IN THE BUILDING. POOL, RIVER & CITY 
VIEWS FROM THE BALCONY. OPEN KITCHEN, S/S APPLIANCES & MORE.UNDER CONTRACT

PRICE REDUCED

PRICE REDUCED

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1103 LAS OLAS CONDOS!

3BR/3.5 BATH SOUTH EAST CORNER WITH OUTSTANDING VIEWS OF THE NEW 
RIVER, OCEAN & CITY FROM EVERY ROOM.  2  LARGE EXPANSIVE TERRACES, 
DESIGNER LIGHTING FIXTURES, OPEN LIVING AREA, MARBLE BATHS & MORE.

ASHLEY

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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24TH FLOOR 2 BR/2 BATH WITH BEAUTIFUL VIEWS OF THE RIVER, OCEAN &  
CITY FROM EVERY ROOM. MARBLE FLOORS IN THE LIVING AREAS, 

THERMADOR DOUBLE OVENS, MARBLE BATHS, LAUNDRY ROOM AND MORE!

18TH FLOOR 3 BR/3.5 BATH WITH STUNNING VIEWS OF THE RIVER, OCEAN 
& CITY. 2 LARGE TERRACES, OPEN LIVING AREA, GOURMET KITCHEN, 

LUXURIOUS MASTER SUITE/MARBLE BATHS, 2 PARKING SPACES AND MORE!

HAVE IT ALL! RARELY AVAILABLE 3/3.5 ASHLEY FLOOR PLAN WITH OVER 1,000 
SQ. FT. OF PRIVATE OUTDOOR LIVING SPACES! RIVER & CITY VIEWS, SPACIOUS 

INTERIORS, EXPANSIVE TERRACE AND LANAI PERFECT FOR ENTERTAINING!

GRAMERCY

MADISON - $1,369,000

RARELY AVAILABLE 2 BR/2.5 BATH LOCATED IN THE MOST PRIVATE WING 
OF THE RIVER HOUSE. OUTSTANDING VIEWS OF THE RIVER AND LAS OLAS. 

PRIVATE ELEVATOR FOYER ENTRY, MARBLE FLOORS THROUGHOUT, CROWN 
MOLDING, BEAUTIFUL LIGHT FIXTURES, 2 WALK-IN CLOSETS BUILT OUT, 

CUSTOM WINDOW TREATMENTS AND MUCH MORE.

RISE ABOVE IT ALL IN THIS LUXURY HIGH FLOOR MADISON MODEL! THIS 
STUNNING UNIT OFFERS $500K IN CUSTOM UPGRADES THROUGHOUT 
THE 3 BEDROOM & 3.5 BATH FLOOR PLAN. EXPANSIVE RIVER, CITY, POOL & 
PARK VIEWS FROM FLOOR TO CEILING GLASS WINDOWS SURROUNDING 
EVERY ROOM. PRIVATE FOYER ENTRY, OPEN FLOOR PLAN, RE-DESIGNED 
KITCHEN W/LARGE ISLAND, FORMAL DINING ROOM W/ BUILT-IN BAR, 
SLIDING GLASS DOORS, NATURAL STONE ACCENT WALLS, PREMIUM 
FIXTURES, CUSTOM CEILINGS AND LIGHTING, & SMART TECHNOLOGY.

27TH FLOOR WITH OUTSTANDING RIVER, POOL & CITY FROM THIS  2BR/2.5 
BATH BEAUTIFULLY DECORATED CHELSEA MODEL. NUMEROUS UPGRADES 

INCLUDING OPEN GOURMET KITCHEN DESIGN AND MUCH MORE. 

CHELSEA - $775,000

BRADFORD - $769,000

ASHLEY

ASHLEY W/ LANAI - $1,050,000

PRICE REDUCED

PRICE REDUCED

NEW LISTING

JUST SOLD

WE HAVE SOLD OVER 212
LAS OLAS GRAND PROPERTIES!    

PARK - $2,450,000
STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 
BATHROOMS, CUSTOM LIGHT FIXTURES, SPECTACULAR GREAT ROOM, 
FORMAL DINING, LARGE KITCHEN WITH FAMILY ROOM, FANTASTIC 

MASTER SUITE PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

MADISON - $1,295,000

ONE OF A KIND DOUBLE UNIT - $1,195,000

HIGH FLOOR MADISON “TOWER SUITE” WITH MAGNIFICENT VIEWS 
OF THE OCEAN, RIVER & DOWNTOWN. PERFECT FOR ENTERTAINING; 
EXPANSIVE WRAP AROUND TERRACE & OPEN FLOOR PLAN. CUSTOM 
FINISHES THROUGHOUT: $30,000 UPGRADED VELUM CEILINGS, THEATRE/
ENTERTAINMENT ROOM WITH CONTROLLED LIGHTING THROUGH 
PHONE APPLICATION & SOUND RESPONSIVE ACTION THROUGH VV LIGHT 

CONTROLLER/BLUE TOOTH, DESIGNER WALLS AND MUCH MORE.

TOTALLY RENOVATED 27TH FLOOR CHELSEA AND SOHO MODELS COMBINED! 
OVER 2,600 SQ. FT. OF CUSTOMIZED INTERIORS, PRIVATE ELEVATOR FOYER 
ENTRY OPENING INTO LUXURIOUS LIVING SPACES! 3 BEDROOMS 3.5 BATHS + 
DEN/OFFICE, WOOD & MARBLE FLOORS, CROWN MOLDINGS THROUGHOUT, 
CUSTOM LIGHTING, MOTORIZED WINDOW TREATMENTS, CABINETRY & 
BUILT-INS, GLASS DOORS & COFFERED CEILINGS. ENTERTAIN FROM THE 
ILLUMINATED WET BAR, W/MOSAIC TILES & STACKED STONE ACCENTS. 
THE EXPANDED KITCHEN FEATURES EURO APPLIANCES, CUSTOM CABINETRY 
& GRANITE COUNTERTOPS. SPA INSPIRED BATHROOMS 2 TERRACES, 

2 PARKING SPACES AND 2 STORAGE CAGES.

30TH FLOOR 2 BR/2 BATH WITH OUTSTANDING OCEAN, RIVER & CITY VIEWS 
FROM EVERY ROOM. LARGE TERRACE, GOURMET KITCHEN, POGGENPOHL 

CABINETRY, MARBLE BATHS, LARGE LAUNDRY ROOM AND MORE. 

BRADFORD - $795,000

JUST SOLD

2BR/ 2.5 BATHS WITH UNOBSTRUCTED RIVER & OCEAN VIEWS. MARBLE 
FLOORS THROUGHOUT, GOURMET KITCHEN, GRANITE COUNTERTOPS, 
HIGH END APPLIANCES, LIGHT FIXTURES, CUSTOM PAINT AND MORE.

CHAMPAGNE - $985,000

SPECTACULAR RE-DESIGNED 2 BR/2 BATH UNIT WITH OPEN ENTRY, PANORAMIC 
DIRECT RIVER VIEWS, SPLIT FLOOR PLAN, MARBLE FLOORS AND MORE.

BRADFORD

MOVE IN READY 2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE 
FLOORS THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 
MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

CHAMPAGNE

JUST SOLD

JUST SOLD

LEXINGTON - $749,000
OUTSTANDING RIVER VIEWS FROM THIS 2BR/2.5 BATH WITH PRIVATE DOUBLE 
DOOR FOYER ENTRY. FLOOR TO CEILING IMPACT GLASS, GOURMET KITCHEN, 

SPLIT FLOOR PLAN, CUSTOM LIGHTING, AND MUCH MORE.

  

JUST SOLD

2BR/2 BATH - $350,000
TURN KEY IMPECCABLE UNIT. 2 BALCONIES WITH GREAT VIEWS, OPEN 

KITCHEN, ITALIAN CABINETRY, S/S APPLIANCES, AND MUCH MORE. 

2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS PRISTINE 
CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THROUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE - $819,000

1BR/1BATH
PANORAMIC RIVER, CITY & OCEAN VIEWS! LARGEST 1 BEDROOM FLOOR PLAN 
RESIDENCE IN THE DESIRED “01” STACK!  S/S APPLIANCES, TILE FLOORING, 

GOURMET KITCHEN, GRANITE COUNTERTOPS AND MUCH MORE!

RIVIERA
OUTSTANDING SUB PENTHOUSE 2 BEDROOM, 2 BATH WITH GORGEOUS 

CITY VIEWS FROM EVERY ROOM. MARBLE STONE FLOORS THROUGHOUT, 
SPLIT BEDROOM FLOOR PLAN, OPEN GOURMET KITCHEN AND MORE.

RIVIERA
OUTSTANDING SUB PENTHOUSE 2 BEDROOM, 2 BATH WITH GORGEOUS 

CITY VIEWS FROM EVERY ROOM. MARBLE STONE FLOORS THROUGHOUT, 
SPLIT BEDROOM FLOOR PLAN, OPEN GOURMET KITCHEN AND MORE.



D'ANGELO
NEW LISTING

PRICE REDUCED

JUST SOLD

JUST SOLD

JUST SOLD

JUST SOLD

NEW LISTING

UNDER CONTRACT

UNDER CONTRACT

UNDER CONTRACT
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AVAILABLE 
24/7/365

THE SYMPHONY

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 350 LAS OLAS PLACE

RIVERSIDE - $649,000

SEAVIEW - $599,000

“01” RIVERSIDE MODEL 2/2 + DEN / FRENCH DOORS, FRESHLY PAINTED NEUTRALS, 
GOURMET KITCHEN, STAINLESS STEEL APPLIANCES, TILE FLOORS THROUGHOUT, 

SEPARATE LAUNDRY ROOM AND MUCH MORE.

SPACIOUS 3 BR/2 BATH WITH PANORAMIC VIEWS OF THE NEW RIVER, OCEAN, 
CITY & SUNSETS FROM BOTH BALCONIES. SPACIOUS GOURMET KITCHEN, S/S 

APPLIANCES, CUSTOM CLOSETS, NEW FLOOR TO CEILING WINDOWS AND MORE. 

SUNGARDEN 
1 BEDROOM, 1 BATH WITH CITY & RIVER VIEWS. GOURMET KITCHEN, 

GRANITE COUNTERS, CERAMIC TILE THROUGHOUT AND MORE.

2BR/2BATH - $339,000
20TH FLOOR WITH VIEWS OF THE OCEAN WITH AN OPEN KITCHEN, S/S 

APPLIANCES, WASHER & DRYER IN THE UNIT AND MUCH MORE.

THE SYMPHONY

3BR/3BATH
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE 

UNIT WITH BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUN DECK.

3BR/2 BATH - $719,000

2BR/2 BATH

2BR/2 BATH - $319,500

2BR/2 BATH

3 BEDROOM, 2.5 BATHS RARELY AVAILABLE SOUTHEAST CORNER UNIT 
WITH DIRECT RIVER VIEWS, WRAP AROUND BALCONY, 2 PRIME PARKING 

SPACES, GOURMET KITCHEN, S/S APPLIANCES AND MUCH MORE.

GREAT NORTHWEST CORNER CONCERTO 4 IN THE NORTH TOWER. 
FEATURES INCLUDE GOURMET KITCHEN, S/S APPLIANCES, 

TILE FLOOR THROUGHOUT, AND MORE.

FABULOUS VIEWS OF THE RIVER AND DOWNTOWN FORT LAUDERDALE. SPLIT 
FLOOR PLAN, GE APPLIANCES, DARK CHERRY WOOD FLOORS AND MORE.

SPLIT FLOOR PLAN WITH GOURMET KITCHEN, WOOD FLOORS THROUGHOUT, 
CUSTOM WINDOW TREATMENTS, CUSTOM BUILT OUT CLOSETS AND MORE.

3BR/2 BATH - $544,000
RECENTLY UPDATED, NEW KITCHEN, NEW GE S/S APPLIANCES, BEAUTIFUL 

QUARTZ COUNTERTOPS, UPGRADED SHOWERS AND MUCH MORE.

ROYAL PALM - $389,000

FIESTA

2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN. MARBLE FLOORING IN 
THE LIVING AREA, OPEN GOURMET KITCHEN, GRANITE COUNTERTOPS, 

LARGE MASTER BEDROOM, MARBLE FLOORING AND MORE.

SUB PENTHOUSE 1BEDROOM, 1BATH WITH VAST CITY VIEWS. TILE 
THROUGHOUT, OPEN GOURMET KITCHEN, S/S APPLIANCES & MUCH MORE.

STARDUST

SKYVIEW - $449,000

SKYVIEW - $439,000

2BEDROOM, 2 BATH WITH OUTSTANDING RIVER, OCEAN & CITY VIEWS.
CUSTOM WINDOW TREATMENTS, SPLIT FLOOR PLAN AND MUCH MORE.

2 BEDROOM, 2 BATH LOCATED ON THE 21ST FLOOR. WOOD FLOORING 
THROUGHOUT, GOURMET KITCHEN, RIVER VIEWS AND MORE.

BEST PRICED 2 BEDROOM, 2BATH IN THE BUILDING. POOL, RIVER & CITY 
VIEWS FROM THE BALCONY. OPEN KITCHEN, S/S APPLIANCES & MORE.UNDER CONTRACT

PRICE REDUCED

PRICE REDUCED

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1103 LAS OLAS CONDOS!

3BR/3.5 BATH SOUTH EAST CORNER WITH OUTSTANDING VIEWS OF THE NEW 
RIVER, OCEAN & CITY FROM EVERY ROOM.  2  LARGE EXPANSIVE TERRACES, 
DESIGNER LIGHTING FIXTURES, OPEN LIVING AREA, MARBLE BATHS & MORE.

ASHLEY

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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24TH FLOOR 2 BR/2 BATH WITH BEAUTIFUL VIEWS OF THE RIVER, OCEAN &  
CITY FROM EVERY ROOM. MARBLE FLOORS IN THE LIVING AREAS, 

THERMADOR DOUBLE OVENS, MARBLE BATHS, LAUNDRY ROOM AND MORE!

18TH FLOOR 3 BR/3.5 BATH WITH STUNNING VIEWS OF THE RIVER, OCEAN 
& CITY. 2 LARGE TERRACES, OPEN LIVING AREA, GOURMET KITCHEN, 

LUXURIOUS MASTER SUITE/MARBLE BATHS, 2 PARKING SPACES AND MORE!

HAVE IT ALL! RARELY AVAILABLE 3/3.5 ASHLEY FLOOR PLAN WITH OVER 1,000 
SQ. FT. OF PRIVATE OUTDOOR LIVING SPACES! RIVER & CITY VIEWS, SPACIOUS 

INTERIORS, EXPANSIVE TERRACE AND LANAI PERFECT FOR ENTERTAINING!

GRAMERCY

MADISON - $1,369,000

RARELY AVAILABLE 2 BR/2.5 BATH LOCATED IN THE MOST PRIVATE WING 
OF THE RIVER HOUSE. OUTSTANDING VIEWS OF THE RIVER AND LAS OLAS. 

PRIVATE ELEVATOR FOYER ENTRY, MARBLE FLOORS THROUGHOUT, CROWN 
MOLDING, BEAUTIFUL LIGHT FIXTURES, 2 WALK-IN CLOSETS BUILT OUT, 

CUSTOM WINDOW TREATMENTS AND MUCH MORE.

RISE ABOVE IT ALL IN THIS LUXURY HIGH FLOOR MADISON MODEL! THIS 
STUNNING UNIT OFFERS $500K IN CUSTOM UPGRADES THROUGHOUT 
THE 3 BEDROOM & 3.5 BATH FLOOR PLAN. EXPANSIVE RIVER, CITY, POOL & 
PARK VIEWS FROM FLOOR TO CEILING GLASS WINDOWS SURROUNDING 
EVERY ROOM. PRIVATE FOYER ENTRY, OPEN FLOOR PLAN, RE-DESIGNED 
KITCHEN W/LARGE ISLAND, FORMAL DINING ROOM W/ BUILT-IN BAR, 
SLIDING GLASS DOORS, NATURAL STONE ACCENT WALLS, PREMIUM 
FIXTURES, CUSTOM CEILINGS AND LIGHTING, & SMART TECHNOLOGY.

27TH FLOOR WITH OUTSTANDING RIVER, POOL & CITY FROM THIS  2BR/2.5 
BATH BEAUTIFULLY DECORATED CHELSEA MODEL. NUMEROUS UPGRADES 

INCLUDING OPEN GOURMET KITCHEN DESIGN AND MUCH MORE. 

CHELSEA - $775,000

BRADFORD - $769,000

ASHLEY

ASHLEY W/ LANAI - $1,050,000

PRICE REDUCED

PRICE REDUCED

NEW LISTING

JUST SOLD

WE HAVE SOLD OVER 212
LAS OLAS GRAND PROPERTIES!    

PARK - $2,450,000
STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 
BATHROOMS, CUSTOM LIGHT FIXTURES, SPECTACULAR GREAT ROOM, 
FORMAL DINING, LARGE KITCHEN WITH FAMILY ROOM, FANTASTIC 

MASTER SUITE PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

MADISON - $1,295,000

ONE OF A KIND DOUBLE UNIT - $1,195,000

HIGH FLOOR MADISON “TOWER SUITE” WITH MAGNIFICENT VIEWS 
OF THE OCEAN, RIVER & DOWNTOWN. PERFECT FOR ENTERTAINING; 
EXPANSIVE WRAP AROUND TERRACE & OPEN FLOOR PLAN. CUSTOM 
FINISHES THROUGHOUT: $30,000 UPGRADED VELUM CEILINGS, THEATRE/
ENTERTAINMENT ROOM WITH CONTROLLED LIGHTING THROUGH 
PHONE APPLICATION & SOUND RESPONSIVE ACTION THROUGH VV LIGHT 

CONTROLLER/BLUE TOOTH, DESIGNER WALLS AND MUCH MORE.

TOTALLY RENOVATED 27TH FLOOR CHELSEA AND SOHO MODELS COMBINED! 
OVER 2,600 SQ. FT. OF CUSTOMIZED INTERIORS, PRIVATE ELEVATOR FOYER 
ENTRY OPENING INTO LUXURIOUS LIVING SPACES! 3 BEDROOMS 3.5 BATHS + 
DEN/OFFICE, WOOD & MARBLE FLOORS, CROWN MOLDINGS THROUGHOUT, 
CUSTOM LIGHTING, MOTORIZED WINDOW TREATMENTS, CABINETRY & 
BUILT-INS, GLASS DOORS & COFFERED CEILINGS. ENTERTAIN FROM THE 
ILLUMINATED WET BAR, W/MOSAIC TILES & STACKED STONE ACCENTS. 
THE EXPANDED KITCHEN FEATURES EURO APPLIANCES, CUSTOM CABINETRY 
& GRANITE COUNTERTOPS. SPA INSPIRED BATHROOMS 2 TERRACES, 

2 PARKING SPACES AND 2 STORAGE CAGES.

30TH FLOOR 2 BR/2 BATH WITH OUTSTANDING OCEAN, RIVER & CITY VIEWS 
FROM EVERY ROOM. LARGE TERRACE, GOURMET KITCHEN, POGGENPOHL 

CABINETRY, MARBLE BATHS, LARGE LAUNDRY ROOM AND MORE. 

BRADFORD - $795,000

JUST SOLD

2BR/ 2.5 BATHS WITH UNOBSTRUCTED RIVER & OCEAN VIEWS. MARBLE 
FLOORS THROUGHOUT, GOURMET KITCHEN, GRANITE COUNTERTOPS, 
HIGH END APPLIANCES, LIGHT FIXTURES, CUSTOM PAINT AND MORE.

CHAMPAGNE - $985,000

SPECTACULAR RE-DESIGNED 2 BR/2 BATH UNIT WITH OPEN ENTRY, PANORAMIC 
DIRECT RIVER VIEWS, SPLIT FLOOR PLAN, MARBLE FLOORS AND MORE.

BRADFORD

MOVE IN READY 2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE 
FLOORS THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 
MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

CHAMPAGNE

JUST SOLD

JUST SOLD

LEXINGTON - $749,000
OUTSTANDING RIVER VIEWS FROM THIS 2BR/2.5 BATH WITH PRIVATE DOUBLE 
DOOR FOYER ENTRY. FLOOR TO CEILING IMPACT GLASS, GOURMET KITCHEN, 

SPLIT FLOOR PLAN, CUSTOM LIGHTING, AND MUCH MORE.

  

JUST SOLD

2BR/2 BATH - $350,000
TURN KEY IMPECCABLE UNIT. 2 BALCONIES WITH GREAT VIEWS, OPEN 

KITCHEN, ITALIAN CABINETRY, S/S APPLIANCES, AND MUCH MORE. 

2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS PRISTINE 
CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THROUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE - $819,000

1BR/1BATH
PANORAMIC RIVER, CITY & OCEAN VIEWS! LARGEST 1 BEDROOM FLOOR PLAN 
RESIDENCE IN THE DESIRED “01” STACK!  S/S APPLIANCES, TILE FLOORING, 

GOURMET KITCHEN, GRANITE COUNTERTOPS AND MUCH MORE!

RIVIERA
OUTSTANDING SUB PENTHOUSE 2 BEDROOM, 2 BATH WITH GORGEOUS 

CITY VIEWS FROM EVERY ROOM. MARBLE STONE FLOORS THROUGHOUT, 
SPLIT BEDROOM FLOOR PLAN, OPEN GOURMET KITCHEN AND MORE.

RIVIERA
OUTSTANDING SUB PENTHOUSE 2 BEDROOM, 2 BATH WITH GORGEOUS 

CITY VIEWS FROM EVERY ROOM. MARBLE STONE FLOORS THROUGHOUT, 
SPLIT BEDROOM FLOOR PLAN, OPEN GOURMET KITCHEN AND MORE.



Happy New Year! 
2019 was a great year for the Riverwalk District 

and the City of Fort Lauderdale. 
• Voters approved $100 million in bonds allocated to 

build a new police headquarters and $200 million for 
citywide improvements to our parks and recreation 
facilities. � e Parks Bond goals also included other 
important improvements, such as addressing the 
sea-level rise by raising the height of seawalls along 
Riverwalk. 

• On Nov. 13, 2019, Riverwalk was honored as the 
recipient of the City of Fort Lauderdale’s 41st Annual 
Community Appearance Award for the Riverwalk 
Information Kiosk.
Riverwalk is ushering in the New Year with many 
improvements beginning in the � rst quarter.

• � e � nal review of the Tunnel Top Park renovation 
is in progress and development is projected to begin. 
� is renovation will connect Laura Ward Riverwalk 
Plaza and Tunnel Top Plaza through improvements to 
Las Olas Boulevard and Southeast Fourth Street. 

• Riverwalk was selected to receive a historical segment 
of the World Trade Center wreckage and will display 
this item built into a beautiful 9/11 monument, which 
is central to the Riverwalk District. Riverwalk has an 
active capital campaign to raise the funds required 
to construct this historic monument, intended for 
the � rst quarter of this year. You can � nd further 
details regarding its design and construction, as well 
as how you may help sponsor this great addition to 
Riverwalk at www.goriverwalk.com/9-11-monument. 

Looking ahead to 2020
And of course, we are 

kicking o�  the New Year 
with exciting events! � e 
32nd Annual Las Olas 
Art Fair will be held 
Jan. 4 and 5, the ninth 
Annual Riverwalk Stone 
Crab & Seafood Festival 
will be held in Esplanade 
Park on Jan. 11, and Jan. 
20 is the King Holiday 
Celebration honoring the 
great Dr. Martin Luther 
King, Jr. with a parade 
starting at Lincoln Park 
and ending at Esplanade 
Park. 

Watch for more 
information for the 
upcoming First Annual 
New River Fest on Feb. 8. 
See the events section for 
many ongoing monthly 
events as well. 

Happy New Year 
and see you out on the 
Riverwalk!   

F R O M  T H E  B O A R D

BY JOHN ROPES
Riverwalk Fort Lauderdale Chair

2019 ACCOMPLISHMENTS AND 2020 GOALS  
TUNNEL TOP PARK, A 9/11 MONUMENT, AND IMPROVEMENTS THROUGH 
THE PUBLIC SAFETY BOND AND PARKS BOND
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FOR OVER 70 YEARS, the historic Coral Ridge Yacht Club in 
beautiful Fort Lauderdale has beckoned to those who love the 
water, enjoy socializing and living life to the fullest. Established in 
1947, the Coral Ridge Yacht Club mingles tradition and old-world 
elegance with fun, friendships and family.
While preserving its rich history, the Board of Governors is excited 
and proud to announce that the Club will begin renovations 
to its clubhouse in the spring of 2020, working with Slattery 
and Associates Architects, of Boca Raton, and ID & Design 
International Design Team, of Fort Lauderdale, and has hired 
some very talented individuals as it moves forward to elevate its 
overall level of excellence in all areas. 
The Coral Ridge Yacht Club is proud to introduce CHEF RICHARD 
“RICH” GOLDBERG, who joined the Club several months ago as 
Executive Chef, whose food quality and presentation exceed all 
expectations! Chef Rich loves to travel the world always trying 
the many different cuisines he encounters, learning about local 
specialties, spices and wines. His favorite cuisine is Mediterranean 
and his healthy and delicious recipes are being incorporated into 
the Club’s menus for all to enjoy. 
After graduating from the prestigious Culinary Institute of America 
(Hyde Park, NY), Chef Rich completed his B.S. in Hospitality 
Management at Florida International University. He remained in 
South Florida gaining more knowledge and hands-on experience 
at several local country clubs, hotels and catering companies, soon 
becoming one of the youngest executive chefs in the region. 
Chef Rich’s most satisfying culinary experience came from his 23 
years at Westview Country Club in Miami, the club known for the 
finest food and most extravagant parties held in South Florida, 
where he excelled in baking several hundred delicious soufflés at 
a time and always to perfection. His experience as Executive Chef 
continued at La Gorce Country Club in Miami Beach, and the 
Doubletree Hilton in Fort Lauderdale, host of many of the annual 
Boat Show events. 
With all of these wonderful and exciting plans on the horizon, 
Chef Rich, with his warm and welcoming manner, his desire 
for culinary perfection, and his ability to please even the most 
discerning palate, makes him a wonderful addition to the Coral 
Ridge Yacht Club Family.

Bon Appétit !



A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

Image making means many things — positive change 
is the idea most choose to describe it. Images are 
made by community input, investment, long-range 

planning and above all, knowing who you are and who 
you would like to be.

Fort Lauderdale has had multiple images over 
time from spring break chaos to desired residency 
and international tourist destination. � e wonderful 
location, weather and valuable assets certainly give 
us a great foundation to build upon. From a tourist 
destination in its early days, Fort Lauderdale is known 
for so much more. History, technology, sciences, arts 
and just plain beauty are pieces of what make up this 
growing urban community. Our waterways set us apart 
from most cities and the abundance of easy access to 
airport and seaport movement as well as the addition 
of Brightline and other transportation options provide 
great ease and options.

We are seeing a resurgence of entertainment and 
athletic options in the city. � e recent agreement with 
our soccer group Inter Miami is set to be on time for a 
home opener in March, and our local hockey team, the 
Florida Panthers, is building a new practice facility in 
Holiday Park.

Gourmet restaurants and dining options are growing 
and o� er a cultural variety of foods. We are now a 
destination for � ne dining and for dining events.

Diverse cultural options include Broward Center for 
Performing Arts, Parker Playhouse and other theater 
options. NSU Museum of Art, Museum of Science 
and Discovery, ArtServe and locations along Las Olas 
Boulevard and through FAT Village and Mass District 
feature our talented locals. History is spread through 
our community including History Fort Lauderdale, 
Historic Stranahan House & Museum, Fort Lauderdale 
Woman’s Club and a number of other properties that 
tell our stories.

Lovely passive parks that feature beautiful and exotic 
plants such as Stranahan Park, Bonnet House and 
others provide an attractive respite in the City. More 
active community centers and multiple playgrounds 
and parks are spread throughout our City but with 
the in� ux of new residents, more green space and 
activations are needed. Our residents and tourists 
continue to use our park system and enjoy the variety 
of o� erings that come from all segments.

� e job market is strong with increasing numbers 
of openings and a growing education system that 

provides technical as well as college-
level options to train our next 
generation. Numbers of businesses 
continue to grow and with the 
ever-present marine industry, our 
image proceeds to change and show 
di� erent facets of our city.

In this new year, more people will 
move into our core Downtown, and 
services, restaurants and additional 
forms of entertainment will come 
along with that growth. 

Images are merely pictures, but in 
the end, they tell a story about who 
you are and where you are going. 

We continue to say, “Fort 
Lauderdale is a city on the rise” and 
we are creating a new image through 
the active and vibrant community, 
city government and plethora of 
developers that are building a skyline 
that is breathtaking and respectful of 
the surrounding areas.   

OUR CITY’S MULTIPLE FACETS  
WHO WE ARE AND WHERE WE WANT TO GO
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100 LAS OLAS

S T A R T  L I V I N G

T H E  D O W N T O W N 

L I F E S T Y L E

2 N D  Q U A R T E R  2 0 2 0

E N T E R I N G  T H E 
H O M E  S T R E T C H

It ’s finally here! Downtown luxury, private condominium living at 100 Las Olas, accompanied by a Hyatt Centric® Hotel 
with 238 guest rooms and the famous Eddie V’s® Prime Seafood restaurant. Now is the time to secure your place 
above all the excitement on Las Olas Boulevard and own your piece of downtown Fort Lauderdale’s exciting future.

SCHEDULE YOUR VISIT TODAY

9 5 4 . 8 0 0 . 2 8 2 6   |   O N E H U N D R E D L A S O L A S . C O M   |   2  T O  4  B E D R O O M S  P R I C E D  F R O M  T H E  M I D - $ 8 0 0 s
S A L E S  G A L L E R Y  L O C A T E D  A T  2 0 0  E A S T  L A S  O L A S  B O U L E V A R D ,  S U I T E  1 5 0 ,  F O R T  L A U D E R D A L E

 

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO 
THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. This project has been 
filed in the State of Florida and no other state. This is not an offer to sell or solicitation of offers to buy the condominium units in states where such offer or solicitation 
cannot be made. Prices and availability are subject to change at any time without notice. This is a limited time offer. Developer may withdraw offering at any time.



R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

LINDA BUCCILLI
NORTHWESTERN MUTUAL

  A South Florida native and a child of entrepreneurs, it’s 
a safe assumption to say that the desire to build a business 
was in my blood. In fact, I won the DECA Entrepreneur 

of the Year award in high school and placed in the top 10 nationally a� er 
presenting a 45-page business plan. � ese accomplishments convinced me that 
the traditional college route was not for me, so I opened my own gourmet gi�  
basket company right out of high school.

I sold Baskets of Joy in 2002 and went to work for a gourmet food wholesaler 
while simultaneously starting a family. It was during this time that I � rst 
learned about the need for long-term care insurance when my father became ill. 
Insurance saved my family from � nancial bleed.  

While making some changes to my insurance policies, my agent asked me 
if I would have an interest in working for him. While this is a career I had 
never previously considered, I knew how pleased I was with their products 
and services. So in 2011, I joined Northwestern Mutual and am now a district 
director with a diversi� ed team of � nancial professionals. I hold all of the 
licenses available to a � nancial advisor including the Series 26 and greatly enjoy 
helping my clients through their various life stages. 

When not working, I love spending time with my two boys and am very 
involved with the Boys & Girls Club. I admire the work Riverwalk does in the 
community and I am happy to support them and their mission.

TRUSTEE MEMBER 

JULIETTE ROULHAC
FLORIDA POWER & LIGHT

  I have come to believe that opportunity exists all around 
us and that we must seek it out to be successful in every aspect 
of our life. Combine this with a positive attitude and almost 

anything is possible. � is belief system not only helped me to become the 
� rst woman of color appointed to the University of Florida Board of Trustees, 
it is also something I share with the at-risk high school girls I work with at 
Women of Tomorrow. As a mentor, I help them through all four years of their 
educational journey so they can become the leaders of tomorrow.

Opportunity is also how I transitioned into my current role at FPL. A� er 
earning my Juris Doctorate from the University of Florida and practicing 
law for many years, I had the privilege of working in the General Counsel’s 
Department prior to becoming the Director of Corporate External A� airs. 
In addition to working with local and county o�  cials, I also oversee FPL’s 
corporate citizenship initiatives in Broward and Southwest Florida. Everyone on 
my team is on the board of directors at a local nonpro� t. We all love giving back 
to the community and o� en seek out unique and transformative experiences to 
help us grow as individuals. Riverwalk is one of those unique organizations that 
help to bring life to our Downtown, which is why I am proud to be a member.

Outside of work and my community service, I love all things fashion and 
collect unique jewelry and clothing. Travel is also another passion; so let’s 
discuss our favorite destinations at the next Riverwalk event.
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CORPORATE 

Aaron Abramoff & Kenny Hart
The Restaurant People

EXECUTIVE 

Bob Dugan
EDSA

Jim Ray, Robert Powell, Bart Bishop, 
George Valle, Jon Merkel & Louis Imbriaco
Fifth Third Bank

Kelley Shanley, Jan Goodheart, Shelly 
Bradshaw, Malena Mendez-Dorn & Jennifer 
Sierra-Grobbelaar
Broward Center for the Performing Arts

TRUSTEE

Mark Budwig & Nick Scalzo
S.MARK Graphics

Patience Cohn
Marine Industries Association of South 
Florida

Darlene & Jay Feldman
Jay Feldman Inc.

Marsha Freeman
Express Yourself Communications

Mary Anne Gray & Jesse Adams
Broward Navy Days

Victor Kendall
Florida Grand Opera

Maria & Aurora Jay Medina 
Minuteman Press

Lorin Montgomery 
Corporate Insurance Advisors

Kenneth Ortner & Terri Chadderton 
Kenneth A. Ortner, P.A.

Roni & Stuart Stein
Joseph F. Stein Family Foundation

INDIVIDUAL

John Boyle
Christopher W. Brown
Lori Destifanes
Steve Einhorn
Jay Granieri

WELCOME
NEW AND RETURNING MEMBERS

Members of Riverwalk Fort Lauderdale 
express their support and join us in our 
mission of building a vibrant community. 
Riverwalk supports Downtown’s diverse, 
mixed-use community of arts and 
entertainment establishments along with 
business, residential, judicial, educational, 
and marine interests. 
TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP



January 11
Esplanade Park • 11 a.m.-4 p.m.

Seafood Dishes Starting at $5
Hermit Crab Races • Music • Beer Garden

For more information, contact  
Riverwalk Fort Lauderdale — 954.468.1531G O R I V E R W A L K . C O M   •    J A N U A R Y  2 0 2 0    1 5
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R I V E R W A L K  E X C L U S I V E S

LIGHT UP LAUDERDALE
Light Up Lauderdale and the annual tree lighting in 
Esplanade Park o�  cially kicked o�  the holidays in Fort 
Lauderdale on Nov. 18. Children enjoyed the pony rides, 
petting zoo, train rides and shared their wish lists with 
Santa Claus. Mayor Dean Trantalis, Commissioner Ben 
Sorensen and Vice Mayor Robert McKenzie also were 
on hand to o�  cially kick o�  the holiday season.  Holiday 
music, arts and cra� s, food trucks and holiday vendors 
made for a great evening for all.    

Mayor Dean Trantalis, Eugenia Duncan Ellis, Commissioner Ben Sorenson 
and Tim McGovern

Audrey Henderson-Williams, Donovan Gutierrez, 
Angela Brown and Marylee Gutierrez

Santa with Joshua Boyd-Lecuyer 
and Jacqueline Beaudoin

Lily and Patty Leiper Letty B & Mack from 93.9 MIA

Karla Nelson-Thatcher and Ed Thatcher

Kaitlin, Macie and Matt Bierwagen

Kristy Johnson

Fort Lauderdale Symphonic Winds performance

SPONSORS
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WHERE THE
BEACH MEETS

FORTLAUDERDALEBEACHRESORT.HILTON.COM
954.414.2222

505 NORTH FORT LAUDERDALE BEACH BOULEVARD
FORT LAUDERDALE, FLORIDA 33304

Bliss

GoRiverwalk_Half Page.indd   1 4/15/2019   4:04:42 PM
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK POWER MIXER
On Dec. 9, more than 100 Riverwalk Trustee 
members, corporate partners and guests 
enjoyed an evening of networking and 
learning about the latest happenings on the 
Riverwalk. NAI/Merin Hunter Codman, the 
management company for 1 East Broward, 
hosted the event, which was sponsored by 
Hotwire Communications, Linda Buccilli 
of Northwestern Mutual and United Claims 
Specialists.    
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SPONSORSHOST

Chefs Carlos Rivera and Remy GautierGwyne Beatty

Maxwell Pawk, Tanya Murphey, 
Neil Merin and Corey Winsett

Karan Mirpuri, Robin King and Robert Cipriano

Jackie and Richard Tommer and Brenda FormanMelissa O’Connor, Linda Buccilli and Tim Messina

Lauren Talchik and Christopher Couzens Vache Karakachian and Wendy Roark Tyler Smiley and Sherika Ralliford

Joe Ferst and Karla Nelson-Thatcher

1 8     J A N U A R Y  2 0 2 0   •   G O R I V E R W A L K . C O M



2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services
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I hope that everyone had a great holiday season and 
have been enjoying the cooler weather. With the onset 
of winter, Fort Lauderdale also has seen the arrival of 

snowbirds and a greater numbers of tourists.
� at, of course, will bring more tra�  c on our streets. 

Congestion on our roadways has been a major issue 
facing our City. � e City Commission recently signed an 
agreement that we hope will herald some relief. 

We’ve decided to partner directly with the Broward 
Metropolitan Planning Organization. � is high-level 
collaboration should allow us to better plan major projects 
to relieve congestion, expedite them to completion and 
better leverage local, state and federal assistance.

For those who don’t know, the MPO is the regional 
transportation planning organization. Fort Lauderdale 
already has seats at the table on making regional policy 
decisions on transportation. However, this partnership 
takes it to another level — linking the MPO directly into 
the City’s transportation planning.

� e fact of the matter is that Broward County’s 
transportation network is extremely complex. Fort 
Lauderdale’s tra�  c is heavily in� uenced by the daytime 
in� ux of commuters from the western suburbs. � en, 
there is our tourist tra�  c and the tra�  c from our own 
growing population.

Issues that should be simple � xes are not. For instance, 
everyone favors synchronizing tra�  c lights, yet that is under 
the control of the county government. Also, most major 
roads are under the jurisdiction of the county or state.

So, the City is le�  to lobby as hard as possible for 
the interests of our residents. As the city manager has 
acknowledged, Fort Lauderdale has struggled with 
balancing resources, ful� lling priorities, maximizing 
funding and communicating with other governments 
when it comes to transportation.

We believe the MPO deal will bring their expert 
knowledge to help us � nd the best solutions for our City. 
At the same time, we will not lose the local services of 
the City’s Transportation & Mobility Department that 
neighborhoods expect. 

Tra�  c engineering will be handled by the City. Review 
of development plans and parking requirements will 
also continue to be done by the City. City sta�  will also 
prioritize projects and act as the neighborhood liaison. 

Under the agreement, the MPO will dedicate a 
transportation planner for each commission district. 
� eir unique expertise in planning, programming and 
coordination will help ensure our decisions regarding 
transportation are as e� ective and e�  cient as possible. 
One example is that they can help us leverage the new 

county transportation surtax 
as much as possible. 

We have already seen the 
creativity of the MPO.

When the City canceled 
the Wave streetcar project, it 
was the MPO that suggested 
creating a transit loop around 
Downtown with a dedicated 
lane for rapid-transit vehicles 
through a one-way pairing of 
North Andrews Avenue and 
Northeast � ird Avenue. 

� e MPO arrangement has 
worked well in other parts of 
the country, but it is rather 
novel locally. We anticipate 
great results, but we also can 
back out of the contract at 
any time if we � nd it is not 
working.  

F R O M  T H E  C I T Y
BY MAYOR DEAN TRANTALIS

 City of Fort Lauderdale
Writer Scott Wyman
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CURRENT ROAD CONDITIONS  
CITY PARTNERS WITH BROWARD METROPOLITAN PLANNING ORGANIZATION TO MANAGE TRAFFIC
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4301 North Federal Highway 
Oakland Park, Florida 33308
(954) 491-7788

www.americannationalbank.com

 - here to serve, here to stay! - here to serve, here to stay! - here to serve, here to stay!
Your Community Bank

Ginger Martin
President 
and CEO

Ginger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger Martin
President President President President President President 
and CEOand CEOand CEOand CEO

Ginger Martin
President 
and CEO

Call or visit our website for
reservations, menus, and more.

3599 N. Federal Hwy. (US 1) 
Fort Lauderdale

954-563-3272  •  maikai.com

South Florida’s Most Unique Dining Experience

Voted #1 TikiBar/Restaurant
in the World by Critiki

PRIME STEAKS  •  FRESH SEAFOOD  •  ASIAN CUISINE

With Award-Winning Cuisine

Restaurant, Lounge,
& Polynesian Show

Scan QR code
for our app

 Inquire about our banquet & catering packages. 
Be a guest at your own party with Mai-Kai’s 

catering! Show also available.
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D O W N T O W N  D E V E L O P M E N T
BY JENNI MOREJON

President/CEO
 Downtown Development Authority

DOWNTOWNFTL 2020 AND BEYOND …   
VISIONS FOR THE FUTURE, WHILE CELEBRATING THE PAST AND PRESENT

How do we envision the future of Fort Lauderdale? Is 
it rooted in aspiration, full of change and growth, 
and peppered with innovation and dramatic new 

ways of life? Will our future be based on preservation 
of the past and locked in the present, pausing this time 
machine of city evolution? What if our future in Fort 
Lauderdale hits a perfect sweet spot where forward 
progress is welcomed while our community legacies 
are celebrated?

Many have come before us, to settle here, make a 
living and build a community. Even more are coming 
here, to visit our tropical paradise, start a new business, 
or enjoy a new chapter of life. With that truth, Fort 
Lauderdale will continue to change and continue to 
grow as it has since its o�  cial birth in 1911.

So, as we move into 2020 let’s imagine a city poised for 
the next generation, or next several generations even. As 
this roadmap to the future is drawn, what do we want to 
see along the way? What does DowntownFTL look like 
in another decade?

24-hour Economy
A startup entrepreneur drops o�  her dry cleaning and 

gets a manicure just shy of midnight, before heading 
to the 24-hour Greenwise market having just � nished 
a virtual meeting with executives from a Sydney-based 
renewable energy company.

Resilient by Design
� e headquarter o�  ce building for Magic Leap 3.0 

pierces the sky. � e tower generates more energy than 
it uses, wrapped in a biophilic skin that simultaneously 

grows edible plants while capturing humidity 
and rainwater to cool the interior and irrigate the 
community roo� op garden. Symphonic sounds 
reverberate from the solar-lit stage at Esplanade Park 
during event nights, while the terraced seating allows 
water to percolate from the King Tide � ow to saltwater 
ponds that harvest coral reef buds on permanent 
display at MODS.

Mobility on the Move
Broward Boulevard � ows as a smart corridor, with 

intelligent sensors that track both foot tra�  c and 
number of transit riders, adjusting the number of 
lanes heading east or westbound depending on the 
time of day. A father and young daughter ride electric 
skateboards along the Mockingbird Trail, pretending 
they can travel as fast as the Virgin Train rolling 
northbound to Jacksonville. In town to announce the 
new light rail service connecting Downtown to the 
Everglades, the governor lands on the skyport of the 
recently built city/county joint government campus, 
having arrived from his morning stop in Fort Myers by 
way of Uber Air. 

Pride in Public Spaces
Locals and tourists alike mingle at Tunnel Top Plaza, 

where this signature space connects old and new, water 
and land, and Las Olas to the Riverwalk. Huizenga Plaza 
buzzes during the weekday as Downtown employees 
enjoy lunch under a grove of shade trees, while at 
night the park’s walkways emit a soothing glow having 
absorbed energy from the daytime sun. 

Collaboration is King
� e eighth grade class president from 

DowntownFTL Middle School (“home 
of the Tarpons”) convenes a meeting 
of the Flagler Village civic association, 
the District 2 Commissioner, local shop 
owners and the chairwoman of the 
DDA. � eir agenda has one item — to 
plan the fourth annual “FTLontheRise 
Startup Convention,” which brings more 
than 5,000 global visitors to the Florida 
Panthers hockey arena in Downtown 
Fort Lauderdale every year to learn 
how our region became the leader in 
innovation and community building.

Happy New Year DowntownFTL!    PH
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ROARING INTO MODS JANUARY 25, 2020

TRAVEL BACK IN TIME! 
This exhibit combines engaging interactive life-like animatronic dinosaurs and 
exciting educational content. Visitors will learn about a wide variety of dinosaur 
species and the adaptations that allowed them to survive. Step into the shoes of 
an early paleontologist to discover how fossils were unearthed and see examples 
of today’s cutting-edge technology. The exhibit also features replicas, artifacts and 
interactive displays. 

Free with Museum admission

401 SW Second Street • Fort Lauderdale, FL 33312• 954.467.6637

Presented by

Official Transportation Partner

Created by

Go Riverwalk-ExDino 3.indd   1 12/13/19   9:47 AM
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S U S TA I N A B L E  D E V E L O P M E N T
BY ANTHONY G. FAJARDO

Director, Department of Sustainability
City of Fort Lauderdale 

Here we are at the start of the New Year and 2020 
has a lot of potential. We’re all starting a new 
decade some 20 years a� er the turn of the last 

century, which means we are 1/5th of the way into the 
21st century. � ink about that for a second. Gen Z, 
and possibly some Millennials (medical technologies 
and all that), will see the 22nd century in roughly 80 
years. � at makes me feel really old and a lot jealous. 
� e technology advances we see every decade make me 
really excited to think what people will have access to in 
the coming decades. We’re on the verge of autonomous 
vehicles, hyper-loop trains, incredible and increasing 
access to data and extensive use of arti� cial intelligence.

Right now we have what we have, and that’s great, but 
just imagine what we’ll see by then. Hopefully it will 
include � ying cars/people moving drones … I mean, 
hello! Like the steam engine, the internal combustion 
engine, lasers, nuclear energy, solar energy, the Internet, 
space travel, interplanetary exploration, medical 
advances, you name it, change is constant and new 
technology is coming no matter how comfortable or 
uncomfortable we are with it. 

� e Department of Sustainability is taking a stab 
at advancing the City with the implementation of the 
Accela Land Management so� ware. You may have heard 
me talk about this so� ware in the past and its virtues, 
but I’d like to touch on it again. � e department turned 
the so� ware on this past October, and we are having 

some bumps in the road, so I’m not going to say that 
we’re where we need to be just yet. But we have a more 
robust and stable so� ware platform that has far more 
capabilities than our previous so� ware could have ever 
contemplated. Over the next year, sta�  is committed 
to streamlining the so� ware and ensuring that the 
department gets response times and wait times back 
to where we were prior to the new so� ware going live. 
We’ll get there, I promise.

Also, over the next several months, we will be 
implementing digital plan submittal and review. 
� is will also create an opportunity for increased 
e�  ciencies. At some point before the end of 2020, 
you’ll be able to submit any building permit from the 
comfort of your home or o�  ce. You’ll also be able 
to make payments, schedule inspections, and � nd 
information on permit status in addition to fully 
digital plan submittal and reviews.

Tracking of paper plans will soon be a thing of the 
past and we’ll � nally be fully implemented and � rmly 
entrenched in the 21st century. As we move into this 
brave new frontier, I do need to ask that we try to be 
patient. As I said, we have dedicated sta�  to continually 
work towards a future where we can move quickly, 
respond quickly, and communicate quickly.

So, here’s to the 2020! I hope that we’ll all have a great 
time in the coming year. Stay healthy, stay happy, and 
stay kind to one another.  

WHAT’S COMING   
DIGITAL TRANSFORMATIONS AHEAD IN 2020 FOR THE DEPARTMENT OF SUSTAINABILITY
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1111 LINCOLN RD, MIAMI BEACH, FL 33139. 305.695.6300 © 2019 DOUGLAS ELLIMAN REAL ESTATE. ALL MATERIAL PRESENTED HEREIN IS INTENDED FOR INFORMATION PURPOSES ONLY. WHILE, THIS INFORMATION IS BELIEVED TO BE 
CORRECT, IT IS REPRESENTED SUBJECT TO ERRORS, OMISSIONS, CHANGES OR WITHDRAWAL WITHOUT NOTICE. ALL PROPERTY INFORMATION, INCLUDING, BUT NOT LIMITED TO SQUARE FOOTAGE, ROOM COUNT, NUMBER OF BEDROOMS AND 
THE SCHOOL DISTRICT IN PROPERTY LISTINGS SHOULD BE VERIFIED BY YOUR OWN ATTORNEY, ARCHITECT OR ZONING EXPERT. EQUAL HOUSING OPPORTUNITY.    

e l l i m a n . c o m / f l o r i d a 

D E L I V E R I N G  S U P E R I O R  
OUTCOMES IN REAL ESTATE
It’s our highest priority and number one goal. Our expertise in 
the local Florida and New York real estate markets - combined 
with the rich 100-year heritage and reputation of Douglas Elliman 
Real Estate, allows us to deliver on this promise to you, whether 
you are a buyer or a seller.
 
•  Digital, print and web-based marketing plan
• Billions of impressions for our listings through partnerships   
 with the most respected and widely viewed online media
•  Network of 7,000 real estate professionals across the globe
•  $28.6 billion in closed sales nationwide in 2018

T H E  C O U Z E N S  G R O U P

AT DOUGLAS ELLIMAN REAL ESTATE

2100 South Ocean Lane #2302, Fort Lauderdale | Point of Americas I

NEW LISTING | Ocean Views 2-BR, 2-BA| $799,000

Photos are enhanced with virtual room staging

CHRISTOPHER N. COUZENS | M: 954.999.7598
christopher.couzens@elliman.com | thecouzensgroup.com
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T he phrase “image is everything” is epitomized by 
the dynamic landscape of Fort Lauderdale. As 
we begin a new year, the City’s Transportation 

and Mobility Department is embracing this evolution 
through a number of game-changing projects that will 
rede� ne the image of Fort Lauderdale as a multi-modal 
city of tomorrow. 

Foremost among these exciting initiatives is the 
upcoming Tunnel Top Plaza, an iconic project that 
will create a unique downtown destination where the 
Riverwalk meets Las Olas Boulevard. Overlooking the 
historic Henry E. Kinney Tunnel, this one-of-a-kind 
green space will be a landmark in the heart of the City 
and will include public art, water features and open 
spaces that will improve safety, enhance pedestrian 
mobility and celebrate the image of Fort Lauderdale as a 
walkable, bikeable city. 

And speaking of bikeability, Fort Lauderdale’s 
LauderTrail working group is making tremendous 
progress toward designing and developing an urban 
shared-use trail that will connect various local and 
regional destinations throughout the city. � e group 
has already proposed a core route that would feature 
6.5 miles of new facilities linking 17 neighborhoods, 26 
parks, 11 schools, and much more. In a collaborative 

e� ort, LauderTrail will seek input from the 
Mockingbird Trail and other trail groups to maximize 
connectivity options.

In addition to these projects, the Transportation 
and Mobility Department recently refurbished the 
Riverwalk Center Garage, located in the heart of 
downtown Fort Lauderdale. Originally built in the 
1970s as the City Park Garage, the facility has served 
as a central parking location for the many businesses, 
restaurants, and cultural institutions that surround it. 
As part of the revitalization e� ort, local artist Carrie 
Bennett was commissioned to create a mural there. � e 
vibrant artwork combined with lighting and painting 
enhancements gives the landmark garage a fresh 
updated and inviting image. 

The Riverwalk Center Garage is not the only 
parking facility that has changed the look and 
feel of an area in the City. Recently, the Las Olas 
Garage celebrated the one-year anniversary of its 
grand opening! Since December 2018, thousands 
of neighbors and visitors have arrived at the garage 
before enjoying our world-class beach. 

� e City also recently launched the Seabreeze Tram to 
conveniently transport people and their gear from the 
garage to the newly completed Las Olas Oceanside Park. 

With a stunning light 
display, central location 
and connection to 
neighboring attractions, 
the Las Olas Garage is a 
must-see when visiting 
Fort Lauderdale Beach. 

As we head full 
steam into 2020, Fort 
Lauderdale remains 
a city on the move 
with more exciting 
transportation and 
mobility developments 
on the way. � ese 
transformative projects 
will help us achieve 
our ultimate vision of 
becoming the “City 
You Never Want to 
Leave!”   

T R A N S P O R TAT I O N
BY JUAN RODRIGUEZ

Business Operations Manager, City of Fort Lauderdale 
Transportation and Mobility Department

DRIVING IMAGE AND INNOVATION THROUGH TRANSPORTATION   
2020 TO BRING NEW WAYS TO BIKE AND WALK AROUND FORT LAUDERDALE
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Each franchise is independently  owned and operated. | U.S. DOT NO. 2586513

TWOMENFTL.COM
954.616.6683

TWO MEN AND A TRUCK® | Ft. Lauderdale

Local • Long Distance • Packing services & Supplies
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PA R K S  A N D  R E C R E AT I O N

NAMING CONVENTIONS   
MEET THE NAMESAKES OF SEVERAL OF FORT LAUDERDALE’S PARKS

Happy New Year! First, we would like to thank 
all of our residents, visitors, and our sta�  for a 
tremendous holiday season! Our prestigious events 

would not be possible without the support from each 
and every one of you and we are deeply appreciative.

In keeping with the Fort Lauderdale Image Makers 
theme of this issue, have you ever wondered where some 
of our park names come from? Many of them are named 
a� er people who made an impact on Fort Lauderdale’s 
history. We hope you enjoy a glimpse into a few of our 
parks and their naming history. 

Annie Beck Park
Annie Beck was a founder of the All Saints' Episcopal 

Church, the city's � rst garden club, the 1919 Study Club, 
and the Fort Lauderdale Historical Society. She was 
named Fort Lauderdale Citizen of the Year in 1975 and 
also has a small library named for her.

Bass Park
James Lynwood Bass was Broward County’s � rst 

African-American dentist. Bass pushed for better health 
care and education for African-Americans as well as for 
access to public beaches.

D.C. Alexander Park
David Cli� ord “D.C.” Alexander was an early beach 

developer selling lots he and his partner had bought 
from Hugh Taylor Birch as early as 1914. He helped 
build the � rst Las Olas Intracoastal Bridge in 1917, and 
operated the � rst tourist hotel, the Las Olas Inn. He 
donated land to the City of Fort Lauderdale for this 
park, the Fort Lauderdale Aquatic Complex, and the 
International Swimming Hall of Fame. 

George English Park
George W. English Jr. became the Fort Lauderdale City 

Attorney in 1928, just a� er the devastating 1926 hurricane. 
He secured federal funding for bridges and low income 
housing during the depression, oversaw development of 
Harbor Beach, assisted with Alexander Ramsey “Sandy” 

Nininger’s appointment to West Point, and negotiated the 
sale of the Coast Guard base on Fort Lauderdale Beach to 
the City in 1947. English found a 30-acre parcel of land that 
was o�  the city tax roll. � e residents voted to turn the land 
into a park and named it in his honor.

Joseph C. Carter Park
Joseph C. Carter spent more than 40 years working 

for Fort Lauderdale and Broward County Parks and 
Recreation Departments. Carter supervised Sunland 
Park for 24 years until he retired in 1977. � e park was 
renamed in his honor in 1994.

Sistrunk Park
Dr. James Franklin Sistrunk helped to establish Fort 

Lauderdale’s � rst medical facility for African-Americans, 
Provident Hospital. He is credited with delivering more 
than 5,000 babies during his 44 years of practice.

Snyder Park
Samuel (SP) Snyder was a pioneer road builder. 

Rock taken from what is now Snyder Park’s lake was 
used in building the original Federal Highway, Las 
Olas Boulevard, and the Fort Lauderdale-Hollywood 
International Airport.

Virginia Young Park
In 1971, Virginia Young was elected as a Fort 

Lauderdale City Commissioner. She was appointed by 
the City Commission as Mayor from 1973-1975 and also 
again from 1981-1982. Young continued to serve on the 
City Commission until 1985. To date, she is the only 
female mayor in the city’s history.

Warfi eld Park
Solomon Davies War� eld was an American railroad 

executive that extended the Seaboard Air Line Railway 
into South Florida and connecting the east and west 
coast of Florida during the 1920s.

For more information, check us out on Facebook 
(@playfortlauderdale) or on Instagram and Twitter 
(@playlauderdale), or visit www.fortlauderdale.gov/parks.   

BY PHIL THORNBURG
Director, Fort Lauderdale 

Parks and Recreation Department

Joseph C. Carter Park Virginia S. Young Park Warfi eld Park
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107 SW 6th St.
Fort Lauderdale, FL 33301

https://www.nyswjazzlounge.com 

There are two
kinds of music.

Good music,
and the other kind.

DUKE ELLINGTON 
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C U LT U R A L LY  S P E A K I N G
BY MEREDITH CLEMENTS 

Marketing Director, 
Broward Cultural Division

IMAGE. MORE THAN A PRETTY PICTURE.   
LOOKING BACK ON RECENT GROWTH WITH AN OVERVIEW OF THE PRESENT AND A NOD TO THE FUTURE

I   enjoy using the new year as a time to re� ect on 
growth and change. And this issue’s highlight on our 
community’s image makers provides a timely subject. 
In my 12 years of living in Fort Lauderdale, I’ve seen 

constant change and growth. � is past year has been a 
particularly stimulating period of progress in the arts 
that re� ects the increasing diversity among the many 
individuals, organizations and businesses that make 
up our community. We’re thrilled to start the new year 
with initiatives that re� ect this diversity and growth in 
the community.  

Here at the Cultural Division, we’ve embarked upon 
some re� ection of our own, which feels like an apropos 
time to share an overview of our current initiatives: 

• Broward’s award-winning Public Art & Design 
program was launched in 1976, with the vision of 
beautifying a rapidly developing Broward County.  
Today, it administers an average of 80 art projects 
annually, that include important conservation 
projects. More than 260 public artworks are located 
throughout the region, installed at public libraries 
to county parks and courthouses to Port Everglades 
and the airport.

• Our grants provide more than $5 million each year 
in support to more than 100 local organizations and 
artists in their cultural and professional missions. 
� e Cultural Division is working to continually 
improve our grant funding process to make it as 
accessible and equitable as possible in today’s ever 
evolving cultural landscape and economy. In 2020, 
we look forward to rolling out a series of community 
dialogues throughout the County, as well as an 

online survey that will help us incorporate public 
feedback into our grants system.  

• The Division’s Community Engagement section 
uses the arts to address specific community needs. 
This includes supporting partnership roles with 
myriad organizations dedicated to ensuring the 
arts play a critical part in the region’s growth and 
development. 

• Marketing and external relations work on multiple 
platforms to increase visibility, awareness and 
engagement with Broward’s arts. Via our two 
websites (Broward.org/Arts and ArtsCalendar.com), 
we are able to provide consistent and informative 
content. We are committed to supporting Broward’s 
many artists and organizations while also 
communicating the many cultural opportunities 
available for the more than 2 million residents. 
� rough our Cooperative Marketing Program, 
we provide � nancial support to nonpro� t cultural 
organizations and institutions toward the purchase 
of advertising and marketing initiatives. � ere’s also 
a large professional development component that 
o� ers educational opportunities for those who work 
in the creative industries. 
Growth and change in our communities is facilitated 

by the businesses here and every one of us. � e Cultural 
Division is grateful to have a leadership role in how the 
arts shape not just the aesthetics but also the contents 
and future of our communities. 

Here’s to looking back on what Fort Lauderdale has 
accomplished in 2019 and if it’s any indication of what 
2020 will look like, there are no limits to our horizon.  
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Transcendence by Leon Bedore 
at Port Everglades

Exuberance by Alice Aycock 
at Port Everglades
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Providing Comprehensive 
Wealth Management

Wells Fargo Advisors
350 E. Las Olas Boulevard, 19th Floor
Ft. Lauderdale, FL 33301
954-765-3977 Office
954-712-3749 Fax
1-800-347-3827 toll-free

Wells Fargo Advisors is a trade name used by Wells Fargo Clearing Services, LLC, Member SIPC. CAR-1219-01044

 Investment and Insurance Products:  u NOT FDIC Insured  u NO Bank Guarantee  u MAY Lose Value

Andrew Britton, CRC®
Private Wealth Financial Advisor
Managing Director – Investments
PIM® Portfolio Manager
andrew.britton@wellsfargo.com

Dianne Hill
WM Senior Registered Client Relationship Associate
Wealth Management
dianne.hill@wellsfargo.com



L O C A L  E C O N O M I C S
BY DAN LINDBLADE 

President/CEO,
Greater Fort Lauderdale Chamber of Commerce

LEGISLATIVE WISH LIST  
STATE LAWMAKERS CAN MAKE HISTORY BY USING AFFORDABLE HOUSING FUNDS FOR HOUSING

T his month, the 160 state senators and representatives 
who make up our Florida Legislature will gather 
at the state capitol for another legislative session. 

Over the next two months, state lawmakers will grapple 
with a variety of important issues – from pay raises for 
teachers to requiring employers to use E-Verify to catch 
undocumented immigrants in the workplace.

� e business community has its priorities – a wish list 
of bills and budget items that would continue to add new 
job opportunities and improve Florida’s already strong 
economy. However, if I had my druthers, my wish for 
this legislative session would be a simple one: use the 
William E. Sadowski A� ordable Housing Trust Fund for 
housing initiatives and only housing initiatives.

� e Sadowski fund was created to use documentary 
tax stamp revenue to pay for new housing development 
and initiatives, and over the past 25 years, the fund has 
generated $5.9 billion for that purpose. Unfortunately, 
state lawmakers have used the fund as a proverbial 
“cookie jar” to pay for other unrelated expenses. Since 
the fund’s inception, they took $2 billion and used the 
money for such things as balancing the state budget or 
underwriting corporate tax cuts.

For 12 consecutive years, our lawmakers have raided 
the Sadowski funds, leaving local housing organizations 

like the Housing Authority of Fort Lauderdale, which I 
chair, with fewer resources to help pay for new initiatives 
that expand housing opportunities for our community’s 
low-income and working-class families. � e point is 
housing initiatives need to be fully funded. 

Finding a� ordable and moderately priced housing 
in many parts of Florida is already at a crisis level. � e 
usual benchmark for housing payments is 30 percent 
or less of one’s monthly income. Yet, according to the 
2019 Home Matters Report from the Florida Housing 
Coalition, there are 921,928 households in the state that 
pay more than 50 percent of their income on housing – 
far more than what’s considered “a� ordable.”

South Florida is one of the least a� ordable metropolitan 
areas, according to the U.S. Census, and the median 
price for a house in Broward County $310,000 and rent at 
$1,800, is still way too high for many residents living in 
our county, particularly those individuals and families 
living at or near the poverty level.

If the Legislature would commit to using Sadowski 
funds for housing, the bene� ts would be extraordinary. 
A fully funded housing budget is expected to create 
30,000 jobs and generate more than $4 billion in 
economic bene� ts, according to the Florida Housing 
Coalition, a statewide housing advocacy group whose 

support of using the Sadowski trust fund 
solely for housing keeps falling on deaf ears. 
Full funding also would give local housing 
organizations the resources to encourage 
the development of workforce housing and 
provide subsidies to help � rst-time buyers, 
seniors and persons with disabilities � nd 
a� ordable places to live. 

� e security of having a home is a win-
win proposition. It not only builds stronger, 
more livable communities, but it also 
generates tax resources for state and local 
co� ers. Unfortunately, protecting the one 
funding source that can make that possible 
hasn’t been a legislative priority. � at must 
change. Credit Gov. Ron DeSantis for again 
proposing a budget that uses all $387 million 
in the Sadowski Trust Fund for housing 
needs. � e Legislature should make history 
by making sure that the housing trust fund is 
spent on its intended purpose — housing.       
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SET SAIL WITH SUN DREAM YACHT CHARTERS…
Are you planning a special event? Sun Dream Yacht Charters can help! 
Any of our three luxury yachts are the perfect venue for a unique and 

elegant event on South Florida's beautiful Intracoastal waterways.

www.sundreamyachts.com   •   954.765.1460
CALL TODAY FOR DETAILS



M A R I N E  I N D U S T R I E S

With historic names like Napoleon Bonaparte 
Broward and Frank and Ivy Stranahan, as well as 
high-pro� le � gures like H. Wayne Huizinga and 

Kenneth Stiles in� uencing the development and growth 
of Fort Lauderdale, its easy to overlook lesser known 
individuals who nevertheless have le�  lasting impacts on 
the City of Fort Lauderdale.

Unequivocally, Pier 66 is the most iconic building in the 
Fort Lauderdale skyline, and many are familiar with its 
humble beginnings as a Phillips 66 fuel dock in 1957. Soon 
a� er, in 1959 however, the property began to evolve into a 
world-class resort with a 100-slip marina, restaurant, and 
two-story hotel. Pier 66’s reputation and footprint grew 
during those in� uential years in the early 1960s, as did 
the need for more rooms. While advertisements touted 
the original Pier 66 Motor Hotel as a “Fabulous 22-acre 
waterway wonderland” with 102 luxurious hotel rooms, 
two pools, � ve cocktail lounges, and a private par three golf 
course, it still lacked the architectural sophistication of the 
competing Miami resorts.

So, in 1964 construction began on the 17-story tower 
designed by long-time Phillips Petroleum architect 
Richard F. Humble. As a decidedly cosmopolitan 
detail to rival the Fountainebleau and Eden Roc hotels, 
Humble crowned the tower with a star-burst rotating 
restaurant and lounge that turned 360 degrees every 66 
minutes – ever the company man. 

� e space-age tower opened in 1965 and quickly 
became a “Landmark for Fun in Fort Lauderdale.” It was 
the � rst building in Fort Lauderdale to exceed 15 stories, 
and travel pamphlets proclaimed, “Paris has its tower, 
so have London and Seattle. But Fort Lauderdale has a 
tower you can live in – royally, Pier 66.”

Humble lived in Kansas his entire life. He and his 
wife and children lived near Bartlesville, where Phillips 
Petroleum had its headquarters. � roughout his 
career, he designed mostly o�  ce buildings around the 
country for the company and a transportation center in 
Bartlesville. Pier 66 was the only hotel he ever designed. 
He died in 2011 at the age of 86.

Now owned by Joe Lewis’ Tavistock 
Development Company, Pier 66 is 
currently under major renovation. 
A proposed plan calls for up to 750 
residential units, 384 hotel rooms, 
150,000 square feet of commercial 
space, and 4,000 square feet of marina 
space and boat slips. Severely damaged 
by Hurricane Irma, the tower is being 
renovated while the developer seeks 
historic designation for the hotel. 

For half a century people have been 
making memories and celebrating special 
events in this landmark building with 
the spectacular 360-degree views. It 
has witnessed milestones and special 
occasions of every measure and for 
some locals, dining there was a rite of 
passage. It is immediately recognizable 
and uniquely Fort Lauderdale, thanks to 
the bold, sophisticated, and now timeless 
design of Richard F. Humble. Fortunately, 
as it continues in its restoration, a whole 
new generation can anticipate enjoying 
the view from the top.  

PIER 66   
THE STORY BEHIND ONE OF FORT LAUDERDALE’S ICONIC BUILDINGS

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Kelly Skidmore
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Saturday, February 8
6pm – 9pm

Live Music • Entertainment • Food • Cocktails

Where water, fire and fun collide 
on the New River

For more information, contact 
Riverwalk Fort Lauderdale

954.468.1531
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WHEN A HOBBY TAKES OVER   
ART GALLERY PROVIDES A COLLABORATIVE HAVEN FOR LOCAL ARTISTS

BY PATRICK HARRIS
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It seems that most people have some type of hobby. For 
some, it might be gardening while for others it could 
be something as extreme as skydiving. � en there are 

those unique artists whose hobby becomes a passion 
that eventually becomes a full-time avocation.

Tricia Rutsis was a successful public relations 
consultant working with clients throughout South 
Florida who also painted in her free time. However, as 
her love of painting grew, she wanted to do it somewhere 
other than her little home studio where she was alone 
with her canvas and palette. She envisioned a concept 
where talented artists could have a beautiful, well-
equipped working studio with enough room to paint yet 
intimate enough so ideas could � ourish and friendships 
could grow. But where could she � nd such a place?

Enter � e Galleria at Fort Lauderdale. � ere she found 
a 1,600-square-foot storage room in the Mango Garage. 
A� er three months of renovations and a lot of e� ort, it 
was transformed into Brush Strokes – A Working Artists 
Studio. Here, 14 part-time and professional artists came 
together to create some amazing works of art.

� at’s right, professional and part-time artists call 
Brush Strokes home. � ese individuals are former 
CEOs, entrepreneurs, attorneys, business executives and 
community philanthropists who, like Tricia, enjoyed 
painting as a hobby and transformed themselves into 
full-time artists. Former attorney Elaine Krupnick is 
one of those artists. “I love painting with other people,” 
she said. “It gives me inspiration for my work and they 
o� er the best advice as well.”

Connie Commette always wanted to be an artist and 
even studied it in college, but soon realized that making 
a living as a professional artist can be challenging. 
� roughout her career as an o�  ce manager for a law 
� rm, she always painted in her spare time. Today, when 
she is not competing in sailboat racing around the 
world with her husband, she is at Brush Strokes two to 
three times per week. 

“I love it here because I’m not isolated and no one is 
better than anyone else,” “No divas here,” she said. “No 
divas,” Rutsis chimed in.

Brush Strokes is a collaborative environment. � e 
artists hold regular meetings to decide on vision, policy, 
where to hold art shows, and on the rare occasion when 
there is a vacancy, they interview prospective artists. 
� e artists have exhibited in both juried and solo shows 
throughout the United States.

While the studio doesn’t have any o�  cial operating 
hours, anyone is welcome to stop in and observe the artists 
while they are working. If they have questions about or are 
interested in another artists’ work, whoever is in the studio 
will happily answer their questions or even help to sell that 
piece of art even though it is not their own.

Another feature of the studio are the workshops 
taught by art instructors from around the world. � ey 
include Robert Johnson, Vlad Yeliseyev, Qiang Huang 
and the late Ken Auster.

Now, nearly 10 years into what was originally a leap of 
faith, Brush Strokes has become one of the most unique 
spaces in Fort Lauderdale. Many designers, collectors 
and area residents regularly visit the studio as well as 
people who are looking for that special gi� . 

“People keep � nding us,” Rutsis said, “and once 
they’re here, they never want to leave.” During my visits 
to Brush Strokes, you can see that they are not just a 
group of artists, but a family of like-minded individuals 
with a passion for this hobby they managed to turn into 
a lifestyle.    

Small Business Stats
BRUSH STROKES – A WORKING ARTISTS STUDIO
Owners: Tricia Rutsis
Founded: 2009
Fun fact: Brush Strokes has opened a pop-up gallery in The Galleria 
and has six upcoming shows at Fort Lauderdale City Hall.
Number of employees: 14 resident artists 
Address: 2414 E. Sunrise Blvd., Fort Lauderdale
Phone: (954) 610-3880
Website: www.brushstrokesaworkingartistsstudio.com

Artists Elaine Krupnick, Cindy Eden, Tricia Rutsis 
and Hitomi Saito  in the Brush Strokes studio
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Saturday, February 22
Esplanade Park • Noon-4 pm

Register your team today

Family-friendly chili cookoff where YOU are the judge

For more information, visit  
www.goriverwalk.com
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HOMESTEAD RENEWAL   
QUESTIONS ANSWERED ABOUT BROWARD COUNTY PROPERTY HOMESTEAD EXEMPTIONS

BY MARTY KIAR 
Property Appraiser

Broward County
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Does my Homestead Exemption automatically renew? 

A� er your initial application for Homestead Exemp-
tion has been made and the exemption approved by 
our o�  ce, it automatically renews each year unless 

there is a change of ownership or eligible use of the 
property. Each January, our o�  ce mails a Homestead 
Renewal Notice and “Change-Card” to all Homestead-
ed properties. Florida law requires the property owner 
to notify the Property Appraiser of any change of prop-
erty use or ownership status, and this Change Order 
Card provides an e�  cient way to communicate import-
ant changes to our o�  ce. 

If there are NO changes to the use and/or ownership 
of the property, simply keep the card as your receipt 
verifying you were automatically renewed for another 
year. However, if there are changes, please mark the 
Change Card accordingly and return it to our o�  ce. 

If you are a surviving spouse or otherwise believe you 
are entitled to an exemption, you must � le your own 
Homestead Exemption application to receive the bene� t. 
If you have any questions relating to the death of the 
owner, the Change Card or need assistance in � ling for 
Homestead or other tax-saving exemptions, please visit 

our website at www.bcpa.net or contact our Customer 
Service Department at (954) 357-6830.

� ere are other tax-saving exemptions available to 
quali� ed individuals. � ese exemptions and the speci� c 
requirements are available on our website at www.bcpa.
net/homestead.asp

Where did my portability savings go? 
A portability deduction is only posted to your 

property record page the � rst year you receive your new 
Homestead Exemption. � e portability savings from the 
� rst year form the basis of your new Save Our Homes 
value on a going forward basis and — in subsequent 
years — will rise or fall based upon market just value 
changes and the 3 percent cap, as your new Save Our 
Homes value has incorporated your portability savings. 
When our website is updated to display subsequent year 
property values, your portability deduction is no longer 
shown independently because it is already factored into 
your new Save Our Homes value. 

If my o�  ce can ever be of assistance to you, please do 
not hesitate to contact me directly at (954) 357-6904 or 
by email at martykiar@bcpa.net.  
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JOEL FEISS
BOOKSAVE THE DATE

MARCH 6, 2020
RIVERSIDE HOTEL

620 E. LAS OLAS BOULEVARD  |  8TH FLOOR

HONORING

FOR SPONSORSHIP OPPORTUNITIES & TICKETS
VISIT GORIVERWALK.COM OR CALL 954.468.1541

TWENTIETH ANNUAL

RIVERWALK
T R I B U T E

TWENTIETH ANNUAL

RIVERWALK
T R I B U T E

VINCENT J. VIOLA 



FORT LAUDERDALE’S IMAGE MAKERS
COMMUNITY LEADERS SHARE THEIR THOUGHTS 
ON WHAT MAKES FORT LAUDERDALE SPECIAL 

CURATED BY LYNN STOCK
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W hat “makes” a city’s image? Is it the people who drive the community meetings and create the businesses? Is it the 
overall look of the downtown architecture? Or is it something more concrete (pun intended), like the Wave Wall 
along Fort Lauderdale Beach?

Frankly, it’s a di�  cult question to answer, so we asked Fort Lauderdale’s community leaders in several di� erent sectors 
to share with us what makes Fort Lauderdale special to them. 
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Tourism
Stacy Ritter
President/CEO 
Greater Fort Lauderdale Convention & Visitors Bureau

What makes Fort Lauderdale special or unique?
� e people. Fort Lauderdale is a true melting pot and 

the colorful tapestry we’ve woven is re� ective of this. 
Broward County is home to two million people speaking 
over 40 languages and this unique blending of cultures is 
mirrored in Fort Lauderdale. You don’t have to visit speci� c 
neighborhoods to be immersed in di� erent cultures, because 
they are harmoniously intermingled here.
How would you describe Fort Lauderdale’s “image”? 
Is it based on water, on hospitality, on architecture, or 
something else? What would that be?

Water permeates everything we do. We’re surrounded by 
the ocean, a river and canals, all connecting this vibrant, 
evolving city. � ere’s something about water that draws 
people to live and play in an area. I know it’s what brought 
me here. 
If you could live anywhere else, where would that be?

I just love Italy, especially Rome. I speak Italian and 
visit on holiday with my family when I can. � e city is 
captivating and it’s steeped in ancient history, plus you 
can’t � nd a bad meal there. 
What sets Fort Lauderdale apart from:

Other South Florida cities: We’re expanding at such 

a rapid pace, but there is a still a 
hometown feel to Fort Lauderdale. 
Among all the visitors, you still see 
familiar faces while walking down Las 
Olas Boulevard and that’s really special. 
You don’t get that in neighboring cities. 

Other coastal cities: Fort Lauderdale 
stands out among other coastal cities for 
our eclectic mix of cultures, progressive 
attitude and the ability to experience 
a microcosm of communities in a one-mile stretch from 
Downtown to the beach. In just 5 minutes, you can go from 
the 30th story of a condominium, past our arts districts, 
shopping and waterfront homes right to a blanket on the 
sand.
What would make Fort Lauderdale better?

With such incredible growth in the community, 
infrastructure is an area where we need to keep up. As 
someone who lives and works in the City, I would say 
people perceive infrastructure as having the greatest need 
for improvement.
Describe Fort Lauderdale:

In one word: Idyllic 
In one sentence: Fort Lauderdale is a diverse, welcoming 

and vibrant cosmopolitan beach destination with nearly 
perfect weather year round.
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Dining
Aaron Abramo� 
Director of Operations
� e Restaurant People

What makes Fort Lauderdale special or unique?
Fort Lauderdale is unique because of its location 

and all that it can o� er. It’s at the epicenter of boating, 
entertainment, and popular attractions, but o� ers a balance 
with a strong sense of community.
How would you describe Fort Lauderdale’s “image”? 

Fort Lauderdale has become a bustling city of culinary 
exploration and excitement, set a backdrop of sweeping 
of waterways. It’s continually growing and attracting 
new developers, businesses and visitors. I can say that I’m 
proud to be a part of an organization that has helped foster 
this growth. Since 1997, � e Restaurant People have been 
serving the community with innovative restaurants and 
nightlife destinations, which has helped pave the way for 
other hospitality professionals.
If you could live anywhere else, where would that be? 

On a yacht that is based out of Fort Lauderdale. 
What sets Fort Lauderdale apart from:

Other South Florida cities: Its people. � e people that 

live and work in Fort Lauderdale are 
truly committed to the betterment of 
the community. � ey not only invest 
their time and energy here, but also 
build their homes and families here.

Other coastal cities: � e New River 
and Intracoastal Waterway. More than 
just a scenic route, these are gateways to 
restaurants and entertainment along the 
water. � ere’s also a history of the river 
that our city was built upon, and I think you experience that 
with every trip you take whether on the Water Taxi, private 
boat or a simple stroll along the Riverwalk.
What would make Fort Lauderdale better? 

I feel Fort Lauderdale will bene� t from continual new 
development by people that have lived and worked in Fort 
Lauderdale for a long time. I think we have a great location 
that can allow Fort Lauderdale to become one of the 
greatest city in the U.S. 
Describe Fort Lauderdale:

In one word: Growing
In one sentence: Fort Lauderdale has a strong sense 

of community with limitless potential for growth and 
development.

Marine industry
Phil Purcell
CEO/President
Marine Industries Association of South Florida

What makes Fort Lauderdale special or unique?
From my perspective with the marine industry yachting 

and marine businesses as a whole. I think of yachting 
businesses, I think of the Fort Lauderdale Boat Show, which 
is the biggest water boat show the world. And I think of all 
the other marine businesses that go along with it. I see Fort 
Lauderdale as a city in its infancy and getting ready to put 
a stake in the ground in the six largest metropolitan area in 
the country and maybe be the leader in the region since it 
sits right in the middle, between Palm beach and Miami.
What sets Fort Lauderdale apart from other South 
Florida cities?

It's got this fresh palette. You've got the third largest 
barrier reef in the world. You have the Everglades to 
the west. You have Palm Beach to the north, Miami 
to the south. It's got two major airports, including the 
executive airport, the busiest private airport. With the 
Fort Lauderdale International Airport, I can � y anywhere 
in the world and I can get o�  my plane and be in a hotel 
room or in a business meeting Downtown in 20 minutes. 
So, it's a very unique city that I don't believe everyone truly 
understands all the advantages it really has.
What would you say sets Fort Lauderdale apart from 
other coastal cities in the United States?

� e ocean. It's a jump to the Bahamas. Look at how 
(Hurricane) Doreen a� ected the Abacos and Marsh Harbor 
and our connectivity to those people. � ere are not a lot 

of other coastal cities where you can 
touch a foreign country in America like 
we can. And so we do that and have 
great experiences with the Bahamas. 
So Fort Lauderdale is this unique 
geographically superior place that I can 
get to any major city in the U.S. (I can 
get to) New York, Chicago, Houston 
within two and a half hours, and do 
business, and still come home the same 
day. 

� e marine industry is the backdrop of this city called 
the Venice of America. � e New River is the backdrop 
to this city, that now you're seeing an activated. You're 
seeing Riverwalk get more traction. You're seeing the 
redevelopment along the river on the north side. And then 
on the south side you see that combined city and county 
campus right o�  Broward Boulevard. 
What would make Fort Lauderdale better?

� e main thing I think Fort Lauderdale needs is money 
spent east of Interstate 95 on infrastructure, like a New River 
bridge and a bridge over Broward Boulevard because that'll 
help the region out. � at will create general regionalism. 
Describe Fort Lauderdale:

In one word: Opportunity. 
In one sentence: Fort Lauderdale o� ers opportunity 

for whatever you do, whether you're a lawyer, a doctor, 
a teacher, a person that just moved here from another 
country. It's a tremendous opportunity because of its 
geographic superiority. Fort Lauderdale has an openness 
and willingness to accept new people not necessarily 
de� ned by any one culture.
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Business
Marc Cannon
Executive vice president
AutoNation

What makes Fort Lauderdale special or unique?
It’s a big city with a small town feel. � e energy of 

downtown and folks living, working and playing all with 
in blocks. 
How would you describe Fort Lauderdale’s “image”?

It’s the combination of water, sun and a vibrant work 
environment 
If you could live anywhere else, where would that be?

San Diego 

What sets Fort Lauderdale apart from:
Other South Florida cities: Big town 

with a local feel 
Other coastal cities: High-end 

redevelopment of the beach with living, 
restaurants and entertainment. 
What would make Fort Lauderdale 
better?

More � owers and green. 
Describe Fort Lauderdale:

In one word: Relaxed.

Hospitality
Heiko Dobrikow
Executive Vice President and General Manager
� e Las Olas Company and Riverside Hotel

What makes Fort Lauderdale special or unique?
Fort Lauderdale has been made famous for its beautiful 

beaches, unique waterways, vibrant Las Olas shopping 
district and the year-round events along Riverwalk and 
parks. It never seems to surprise me how beautiful A1A is 
with its beachfront promenade and breathtaking sunrises. 
Being the Venice of America, it is simply remarkable to 
take a Water Taxi and learn much about the many yachts 
docked in front of multi-million dollar mansions. � e 
world knows that the Crown Jewel of Fort Lauderdale is Las 
Olas Boulevard with its many options for unique dining 
experiences, one-of-a-kind art galleries and a wide array 
of retail shops. Not many cities can say that they have a 
vibrant downtown, as well as a relaxing beach experience.
How would you describe Fort Lauderdale’s “image”?

For me Fort Lauderdale’s image is a chic and relaxing 
experience with a touch of genuine hospitality. Over the 
years Fort Lauderdale has changed from the Spring Break 
Capital to an upscale, diverse and re� ned community. Our 
city loves to bring a multitude of events and experiences to 
all that enjoy living here or just stopping by for a visit. Even 
though our city has had some positive building growth of the 
years, it seems not to lose its personalized feel for all. When 
one looks at our signature events, such as Winterfest Boat 
Parade, Fort Lauderdale International Boat Show, Riptide 
Festival, Fort Lauderdale Air and Sea Show, Las Olas Wine 
and Food Festival, Tortuga Festival and many more, the Fort 
Lauderdale experience is balance by our historic district, 
museums, Art and Entertainment District and world class 
performance at the Broward Center of Performing Arts. 
If you could live anywhere else, where would that be?

� ere is clearly a reason why I have chosen South Florida 
as my home and would not consider living anywhere else. 
Our SoFlo region provides us with a bountiful playground 
on land or on water � lled with international and diverse 
communities that provide an ever so interesting life. Add 

our amazing weather to the equation, 
there is simply no reason to move.
What sets Fort Lauderdale apart:

I believe that our Fort Lauderdale 
metropolis o� ers something for 
everybody. We know that Fort 
Lauderdale’s quality of life not only 
brings retirees to our city, but our 
exciting Downtown brings the younger 
generations that look for a place they 
can work, play and raise a family. We are fortunate to have 
an international airport that is an ever-growing economic 
engine for our community, coupled with the adjacent Port 
Everglades that brings not only domestic travelers, but also 
international ones as well as a huge cargo business. 

Now that we are moving forward with the expansion of 
our convention center and hotel, our community will have 
to ability to market itself even more in the global market. 
Our city has not only grown because of the marine and 
hospitality industries, but we are attacking businesses 
in the sectors of technology, life science, aviation, 
manufacturing and more. In order for our business climate 
to remain strong with need to continue with our very 
collaborative nature between government, businesses and 
our residents. A tipping point for our community is the 
implementation of a robust transportation plan, now that 
we are levying the extra sales tax penny. 
What would make Fort Lauderdale better?

As a world-class community, we have a responsibility to 
protect it from threats that are coming our way. We have 
to become a more resilient community that is going to 
tackle the issues of housing a� ordability, e�  cient mobility, 
improved education quality, proper management of our 
water and sea level rise. We need to work together with our 
South Florida neighbors, such as Miami-Dade and Palm 
Beach, to ensure we are implementing the best solutions 
that will not only bene� t our city, but our region.
Describe Fort Lauderdale:

In one word: Alive
In one sentence: Fort Lauderdale is a global hub for 

business that one can call home.



The Riverwalk comes alive the first Sunday of each month with three stages 
showcasing talented local jazz ensembles. The Sunday Jazz Brunch is sponsored by 

Revolution Live, the Broward Center for the Performing Arts, and Stephens Distributing.

FIRST SUNDAY OF EACH MONTH
11:00 AM – 2:00 PM

ESPLANADE PARK  |  400 SW 2ND STREET



PEDAL, PEDAL, PEDAL YOUR BOAT
THE PARTY TAKES TO THE WATER WITH PADDLE PUB 

WRITER  LYNN STOCK

W hether you hop on a Cycle Party group 
bicycle, paddle down the New River on a 
standup paddleboard or take to the water 

in a kayak around Fort Lauderdale, you’re likely 
gathering steam thanks to a Chris Haerting 
endeavor. 

A � xture of Riverwalk’s unique brand of activity 
partnered with fun, Haerting has ventured on yet 
another moving endeavor: Paddle Pub.

Launched along the New River, Haerting will o� er 
a paddle-powered pontoon boat for tours beginning 
Jan. 1. Helmed by a boat captain licensed for a 100-
ton vessel, Paddle Pub has 20 seats, with 12 of those 
paddling. � e party cruises are available as mixers 
(from $40 a person) to group tours ($650).

“� e boat sits at 35 feet long and 10 feet wide and 

there is a big paddle wheel between the two pontoon 
logs in the rear,” Haerting said. “It is all connected to 
the chain drive from the pedaling seats. It's geared at a 
level that makes it easy enough so you still get enough 
power on it. Depending on the locations (in the water), 
obviously and the tide and current, there will always 
going to be a backup motor.”

Paddle Pub will start launching from a location on 
the New River, but eventually, cruises will be o� ered 
from a spot on the Intracoastal Waterway in Fort 
Lauderdale. Tours last for two hours, and guests are 
welcome to bring their own cooler full of beer, wine or 
seltzers (no liquor is allowed) and snacks.

Eventually, Haerting looks to add twists to the 
Paddle Pub tours, such as dinner cruises and scavenger 
hunts.

For now, Paddle Pub will start in Fort Lauderdale 
but will soon expand to Miami and Key West.   
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IF YOU GO:
Paddle Pub
220 S.W. Third Ave., Fort Lauderdale
(954) 372-2900
From $40 a person
fortlauderdale@paddlepub.com
www.paddlepub.com/fort-lauderdale



S I S T R U N K
PARADE  &  FEST IVAL

SATURDAY, FEBRUARY 22, 2020  
ALONG FORT LAUDERDALE’S HISTORIC SISTRUNK BOULEVARD

S A V E  T H E  D A T E !

S I S T R U N K
H I S TO R I C A L
F E S T I VA L ,  I N C .

URBANOco
MCDONALD 

FAMILY 
FOUNDATION

RIVER LOFTS 
ON FIFTH

PARADE 9:00 AM
The parade begins at Lincoln Park (Sistrunk and NW 19 
Avenue) and travels east down Sistrunk to NW 10 Avenue with 
marching bands, step teams, classic cars, decorative floats, 
and more!

FESTIVAL 10:30 AM – 7:00 PM
The Sistrunk Festival takes place from 10:30 am - 7:00 pm 
along Sistrunk Boulevard from NW 9 Avenue to NW 12 Avenue 
featuring live bands, a kids zone, family activities, merchandise, 
food vendors, and more! 

SISTRUNK 5K 7:00 AM
The Sistrunk Parade and Festival kicks off bright and early 
with the 5th Annual Chris Smith All-Star Classic Sistrunk 5K 
Run/Walk. The event takes place at 7:00 a.m. at Delevoe 
Park, located at 2520 Sistrunk Boulevard. 

S I S T R U N K F E S T I V A L . O R G



Sightseeing Tours of Historic
Fort Lauderdale:

First Hotel, Pioneer Home & 
Schoolhouse nestled on the banks 

of the New River.

Sightseeing Tours of Historic
Fort Lauderdale:

First Hotel, Pioneer Home & 
Schoolhouse nestled on the banks 

of the New River.

OPEN EVERY DAY 10 AM – 4PM.

231 SW 2 AVENUE, FORT LAUDERDALE, 33301
www.historyfortlauderdale.org

954-463-4431 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

In the heart of downtown Fort Lauderdale • This is where it all began 

335 SE 6 Avenue, Fort Lauderdale, Florida 33301 • 954-524-4736 

Tickets start at $40 for members & $45 for non-members.

bonnethouse.org (954) 563-5393

THE HALLER FOUNDATION
PRESENTS

MICHAEL MASCI 
QUARTET

January 23, 2020
6:30pm – 8:00pm

UM FROST OPERA 
THEATER

February 13, 2020
6:30pm – 8:00pm

LYNN UNIVERSITY 
STRING QUARTET

March 12, 2020
6:30pm – 8:00pm

SOSOS
March 26, 2020

6:30pm – 8:00pm 
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October 27, 2019 - July 5, 2020

I PAINT MY REALITY: 
SURREALISM IN LATIN AMERICA
November 17, 2019 - June 30, 2020

Exhibitions and programs at NSU Art Museum Fort Lauderdale are made possible in part by a challenge grant from 
the David and Francie Horvitz Family Foundation. Funding is also provided by the City of Fort Lauderdale, Wege 
Foundation, AutoNation, Community Foundation of Broward, Paddock Family Foundation, Funding Arts Broward, 
Broward County Board of County Commissioners as recommended by the Broward Cultural Council and Greater Fort 
Lauderdale Convention & Visitors Bureau, the State of Florida, Department of State, Division of Cultural Affairs and 
the Florida Council on Arts and Culture. NSU Art Museum Fort Lauderdale is accredited by the American Association 
of Museums.

Takashi Murakami, Open Your Hands Wide, Embrace Happiness!, 2010. Acrylic and platinum leaf on canvas. Private 
Collection, Courtesy of Sabsay Gallery Denmark © 2010 Takashi Murakami/Kaikai Kiki Co., Ltd. All rights reserved Ride Brightline. Code NSUMUSA 25% off. Gobrightline.com

Happy! is sponsored by Dr. David and Linda Frankel, the David and Francie Horvitz Family Foundation 
and Funding Arts Broward, Inc. Hotel partner: The Dalmar Hotel.

nsuartmuseum.org | 954-525-5500
One East Las Olas Boulevard Fort Lauderdale, FL 33301

@nsuartmuseum
NSU Art Museum Fort Lauderdale

Visit Fort Lauderdale's Art Museum on Las Olas!

halfpage_happy_00.indd   1 10/11/19   3:43 PM

W I N T E R  C L A S S E S  B E G I N  J A N U A R Y  1 1

BrowardCenter.org/classes
954.414.6904

registrar@browardcenter.org

SING! DANCE! ACT! LEARN!

Visit our VIRTUAL OPEN HOUSE at BrowardCenter.org/classes 
The Broward Center for the Performing Arts o� ers classes, workshops and 

special programs for PRESCHOOLERS, KIDS, TEENS and ADULTS.

G O R I V E R W A L K . C O M   •    J A N U A R Y  2 0 2 0    4 7



Besides a very clever and apt play on words (it’s 
pronounced like yacht), this latest brainchild of 
restauranteur Mike Linder and his business partner 

Mitch Amsterdam has everything you look for in South 
Florida dining — well, except the actual ocean. 

� e decor, by designer Pam Manhas with its nod to 
beach blues and pale yellows, is crisp, cheerful and literally 
breezy because of a large open glass door that leads to a 
wraparound patio with stunning views of yachts at anchor. 
� e inside seating is about 80, but the outside area can seat 
150-plus. And where else would you take an out-of-town 
guest but a location like this — so you can gloat about living 
in Fort Lauderdale without saying a word? You can also 
take your boat to the location, but it was suggested that you 
check with the dockmaster before you do to assure space.

� e menu is casual; great tastes without pretension. We 
loved the Crispy Brussels Sprouts with Honey Vinaigrette 
(even haters of this veg like this appetizer) and the Smoked 
Fish Dip was a visual and gustatory treat — served with crispy 
lavosh and pickled onions. To use a three letter word – “yum.” 
� e salad selection features large main dish combos, with and 
without meat or � sh. We can only speculate on the sandwiches 
(we were stu� ed) but with everything from Cuban sandwiches 
to mahi-mahi, lobster and a choice of huge burgers, you can 
� nd something for everyone. � e “large plate” selection is 
limited — emphasis is on casual — but varies from mussels to 
steak. Pizza will be “embarking soon” and the topping combos 

look indulgent, from � g and tru�  e to lobster. Sunday brunch 
is also in the planning phase.

Hours are 11 a.m. to 10 p.m. Sunday through � ursday 
and 11 a.m. to 11 p.m. Friday and Saturday. Happy hour 
fans rejoice and remember 9-5-4. No, not the area code. $9 
apps, $5 drinks and $4 domestic bottles and dra� s. Happy 
hour times start at 4 p.m. and end at 7 p.m. And with the 
selection at this bar you will be doubly “happy.” We tried 
a spritz cocktail that featured a hit of gin and tropical 
mango topped with Prosecco (what could be bad?) and a 
spice rimed, not too sweet, margarita called a LMSea. 

� ere is a $5 valet service for the restaurant. Self-parking 
is ample but might be daunting during lunch as workers are 
well, working. Evening parking is wide open and we were 
told that the “reserved” signs are only for daytime parking. 

A grand opening is planned for March 2020 when the 
spacious and dog-friendly outside bar area will be ready to 
open. � ey also plan to launch a separate, more extensive 
dinner menu around the same time. � ere can never be 
too much of a good thing!

If we could use another three-letter word to describe 
YOT, it would be “WOW.” See for yourself.   

#B I T E S + S I P S

HOT SPOT – YOT
NEW BAR AND KITCHEN OPEN IN THE FORT LAUDERDALE MARINA
WRITERS  PENNY SANFILIPPO & JONNY ALTOBELL ̶ THE UGLY SISTERS & RENÉE K. QUINN
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IF YOU GO:
YOT Bar and Kitchen
2015 S.W. 20th Street | Fort Lauderdale
(954) 953-9000
www.yotlmc.com



BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

A TOAST TO THE NEW YEAR
REVISITING CLASSIC COCKTAILS, SOUTH FLORIDA-STYLE
WRITER  RENÉE K. QUINN

SPIRITED TIP: 
By Andy Borbely, Papa’s Pilar Brand Ambassador

So when it comes to the classic daiquiri (rum, sugar, 
lime), a lot of bartenders jump straight into conversations 
about balance.  While it's important to walk the line of 
spirit, sweetness, and sour, preference and personal taste 
rear their heads quite quickly.  One person's "a little too 
sweet" o� en hits another person's bullseye. To this end I 
believe it's more important to have a relationship with a 
good bartender than to squabble over "proper" proportions.

I believe the single most relevant factor in making a 
quality daiquiri is to scrutinize the limes and the sugar.  
Limes should be thin-skinned and smooth, giving up their 
juice easily. 

Kick the re� ned white table sugar to the curb. I highly 

recommend mixing a daiquiri with a simple syrup made 
from unre� ned cane sugar (I'm partial to unre� ned, 
golden Louisiana cane sugar). Re� ned, white sugar will 
taste one-dimensional and merely sweet because it has 
been stripped of all the character of the cane.  Unre� ned 
sugar cane sugar retains its calcium, magnesium, 
phosphorus, and iron as well as the character of the 
cane itself.  � is natural character allows the � avors of a 
daiquiri to mingle and integrate creating a daiquiri whose 
total is greater than the sum of its parts.   

CHECK OUT WWW.GORIVERWALK.COM FOR 
MORE SPIRITED # B I T E S +SIPS  AND RECIPES. 
JOIN RENÉE’S #CONSPIRITORS BY FOLLOWING HER 
ON TWITTER AND INSTAGRAM (@SPIRITEDSFL) 
AND HER FACEBOOK PAGE, SPIRITED SOUTH 
FLORIDA. REMEMBER TO #DRINKRESPONSIBLY 
#GETSPIRITEDSOUTHFLORIDA

Happy New Year cocktails! My new series will feature 
a spirited discussion with a local bartender exploring 
classic cocktails with insider tips and twists you can 

experience or create yourself. Ciao! 

SPIRIT SERIES: Rum
Inspired by Ernest Hemingway’s spirit of adventure, 

Papa’s Pilar Rum is cra� ed for those with a restless spirit 
who seek exploits of epic proportions, much like Papa 
himself. Papa was a man of many things — an author, 
storyteller, sportsman, adventurer — but one thing he 
was not was a spectator. Papa’s Pilar is an homage to 
Hemingway’s adventures and an inspiration 
for yours.

FEATURED BARTENDER: Jean-Pierre Belonni, 
Lead Bartender, � e Ritz-Carlton Fort 
Lauderdale

CLASSIC COCKTAIL: Daiquiri
Rum • Sugar • Lime

� ree simple ingredients make this cool 
cocktail a staple in South Florida. How they 
are mixed and garnished set this cocktail 
apart. JP used my favorite, a special edition 
expression of custom barrelled Papa’s Pilar 
Dark, which, a� er solera aging in American 

oak bourbon barrels, port wine casks and Spanish sherry 
casks, it is further aged in bourbon barrels. � e extra 
aging adds a spicy � nish. 

SMOKED RUM OLD FASHIONED, CLASSIC TWIST

SIP RUM COCKTAILS AT: 
• Burlock Coast Seafare & Spirits, Ritz-Carlton 

Fort Lauderdale Beach
• Del Frisco’s Grille on Las Olas Boulevard
• Bravo Peruvian Cuisine in Wilton Manors 
• Even Keel Fish & Oyster in north Fort Lauderdale

Smoked Rum Old FashionedDaiquiri
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E V E N T S  C O N N E C T I O N

GENERAL EVENTS
Donna the Buffalo
January 2
Distinctive, groove-heavy, dancable 
music
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Kelli O’Hara with Seth Rudetsky
January 3
Indredible music and hilarious 
conversations
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Romeo & Juliet Ballet
January 4
A ballet in two acts
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com

 
32nd Annual Las Olas Art Fair
January 4-5
Art show
Howard Alan Events
Las Olas Blvd.
(561) 746-6615
www.artfestival.com

 
Xanadu with Ginger Minj & Jinkx 
Moonsoon
January 5
A bonafi de 80’s blast
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 

Celebrate the Classics
January 7
Featuring acclaimed violinist Gareth 
Johnson
Symphony of the Americas
Broward Center for the Performing Arts
(954) 335-7002
www.symphonyoftheamericas.org

 
Jazz in the Key of Swing
January 8
Veronica Swift and the Shelly Berg Trio
Gold Coast Jazz Society
Broward Center for the Performing Arts
(954) 524-0805

 

Disney’s Aladdin
January 8-19
Featuring all your favorite songs
Broadway Across America
Broward Center for the Performing Arts
(954) 462-0222
www.broadwayacrossamerica.com

 
Holiday Hangover
January 9
Delicious food and drink along with live 
entertainment
Historic Stranahan House Museum
(954) 524-4736
www.stranahanhouse.org  
Leo Kottke
January 9
A prolifi c, Grammy-nominated guitarist
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  

Little Black Dress
January 10-11
A fearlessly funning ladies’ night musical
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Billy Joel
January 10
The Piano Man returns
Seminole Hard Rock Hotel & Casino
Hard Rock Live
(954) 937-0010
www.myhrl.com  
Riverwalk Stone Crab   
& Seafood Festival
January 11
A seafood lover’s paradise
Riverwalk Fort Lauderdale
Esplanade Park
(954) 468-1541
www.goriverwalk.com  
Serenades @ Sunset
January 12
Roberto Cani String Trio
Symphony of the Americas
Sonesta Fort Lauderdale Beach
(954) 335-7002
www.symphonyoftheamericas.com  

The Righteous Brothers
January 12
Bill Medley & Bucky Heard
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com  
Meat Loaf Presents BAT: The Music 
of Meat Loaf
January 12
The only tribute band endorsed by Meat 
Loaf
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Pawsitive Strides 5K
January 12
Raising funds to care for our furry friends
Humane Society of Broward County
TY Park
(954) 266-6845
www.humanebroward.org

 
Steve Trash Science Live!
January 15-16
Based on his PBS Kids TV science 
show
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Masterworks II
January 16
Featuring works by Bruckner and 
Borenstein and Irmina Trynkos on violin
South Florida Symphony Orchestra
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Demetri Martin
January 16
The Wandering Mind Tour
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Crime Junkie
January 17
Explore a never-before told case
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Ottmar Liebert & Luna Negra
January 17
Nouveau fl amenco guitarist and his 
band
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

JA World Uncorked 
10th Anniversary
January 18
One of the top epicurian experiences in 
South Florida
Junior Achievement of South Florida
JA World Huizenga Center
(954) 979-7100

 
Roots of the Spirit VIP Reception
January 18
An African inspired multi-media 
exhibition
ArtServe
(954) 462-8190
www.artserve.org

 
Ana Popovic
January 18
Award-winning, hard-touring blues 
guitarist
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

Trevor Noah
January 18
Loud and Clear Tour
Seminole Hard Rock Hotel & Casino
Hard Rock Live
(954) 937-0010
www.myhrl.com

 
"Up" Under the Stars
January 18
Enjoy a movie under the stars
The Frank Gallery
(954) 392-2120
www.thefrankgallery.org  

Flamingo Fest
January 18-19
See creatively decorated yard 
ornaments
Flamingo Gardens
(954) 473-2955
www.fl amingogardens.org  
That Golden Girls Show!
January 19
A puppet parody
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
The Kingston Trio
January 21
Keep the Music Playing Tour
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Michael Masci Quartet
January 23
Concerts under the stars
Bonnet House Museum & Gardens
(954) 563-5393
www.bonnethouse.org  
Engelbert Humperdinck
January 23
The Angel On My Shoulder Tour
Parker Playhouse 
(954) 462-0222
www.parkerplayhouse.com  

The Greatest Love of All
January 23
The Whitney Houston Show starring 
Belinda Davis
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Secrets & Illusions
January 24
Illusionist and winner of Penn & Teller 
Fool Us, Ivan Amodei
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Jesse Cook
January 24
One of the most infl uential fi gures in 
nuevo fl amenco music
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
The Robert Cray Band
January 24
Grammy winning blues, R&B and rock 
guitarist
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com
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FOR ADDITIONAL EVENTS, CHECK THE GREATER FORT LAUDERDALE EVENTS CALENDAR:
www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

 
An Evening with Tony & 
Miles of Fastball
January 24
One of the most celebrated rock 
bands today
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Justin Willman
January 25
A new breed of comic making magic 
cool again
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Don’t Let the Pigeon Drive the Bus 
(The Musical)
January 25
With fun, free pre-show activities
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

Program Two
January 25
Company premiere of Jerome Robbins’ 
I’m Old Fashioned
Miami City Ballet
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Steve Martin & Martin Short
January 25
The Funniest Show In Town at the Moment
Seminole Hard Rock Hotel & Casino
Hard Rock Live
(954) 937-0010
www.myhrl.com

 
Itamar Zorman & Catherine Lan
January 26
The violinist and pianist perform Bach, 
Shubert and Ravel
Broward College
Bailey Hall
(954) 201-6840
www.baileyhall.org

 

Piano Battle 2019/2020
January 26
German pianists Andreas Kern and 
Paul Cibis
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Taj Mahal Quartet
January 27
Featuring Rob Ickes and Trey Hensley
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Chanticleer in Concert
January 28
Grammy Award-winning acapella ensemble
First Presbyterian Church
(954) 462-6200
www.fi rstpres.cc

 
Lyle Lovett & His Acoustic Group
January 29
A fusion of music and storytelling
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Raphael Saadiq — Jimmy Lee Tour
January 30
Grammy Award-winning musician and 
songwriter
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 

Madama Butterfl y
Jan. 30 & Feb. 1
One of Puccini’s most famous operas
Florida Grand Opera
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
The Tap Pack
January 31
A modern day Rat Pack with world-class 
tap
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 

Groundhog Day The Musical
Jan. 31-Feb. 16
2017’s Olivier Award Winner for Best 
Musical on London’s West End
Slow Burn Theatre Company
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Roots of the Spirit Community 
Reception
February 1
An African inspired multi-media 
exhibition
ArtServe
(954) 462-8190
www.artserve.org

 
Live from Laurel Canyon
February 2
Songs and Stories of American Folk 
Rock
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Kris Kristofferson
February 4
A country music icon
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 

Lucinda Williams
February 6
Named America’s best songwriter by 
Time magazine
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Lewis Black
February 6
It Gets Better Every Day Tour
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com  
Diego & Drew Say I Do
February 6-16
A Silver Palm Award-Winning interactive 
theatrical experience
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

Miranda Sings — Who Wants 
My Kid?
February 7
From the original Netfl ix series
Parker Playhouse 
(954) 462-0222
www.parkerplayhouse.com  
Beethoven 250th Anniversary 
Celebration
February 7
Featuring a full choir and soloists
South Florida Symphony Orchestra
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Frankie Valli and the Four Season
February 7-8
Performing all your favorites and more
Seminole Hard Rock Hotel & Casino
Hard Rock Live
(954) 937-0010
www.myhrl.com  

Innovative Teacher Idea Expo
February 8
More than 50 original projects from area 
teachers
Broward Education Foundation
Nova Southeastern University
(754) 321-2030
www.browardeducationfoundation.org  
Blippi Live!
February 8
For children between the ages of 2 and 7
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Tapestry: A Carole King Songbook
February 8
Starring Jeannie Austin
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com

 
Jeff Foxworthy
February 9
The redneck joking comedian performs 
two shows
Seminole Casino Coconut Creek
(954) 977-6700
www.casinococo.com

 

The Pirates of Penzance
February 9
By the New York Gilbert & 
Sullivan Players
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Trey McLaughlin and The Sounds 
of Zamar
February 9
Soul-stirring arrangement of gospel and 
musical theater
Parker Playhouse 
(954) 462-0222
www.parkerplayhouse.com

 
The Diary of Anne Frank
February 10
Recommended for students in grades 7-10
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
John Pizzarelli Trio
February 12
Back by popular demand
Gold Coast Jazz Society
Broward Center for the Performing Arts
(954) 524-0805
www.goldcoastjazz.org

 

Mandy Patinkin
February 12
Diaries with Adam Be-David on Piano
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
Don Felder
February 12
Former lead guitarist of The Eagles
Parker Playhouse 
(954) 462-0222
www.parkerplayhouse.com

 
University of Miami Frost Opera 
Theater
February 13
Concerts under the Stars
Bonnet House Museum & Gardens
(954) 563-5393
www.bonnethouse.org
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E V E N T S  C O N N E C T I O N

RIVERWALK RECREATION
@ Riverwalk • (954) 526-5159

www.RiverwalkRec.com 

• A Dog's Best Friend Group Classes
Intermediate Dog Obedience Class
Thursdays | 7 p.m.
Masters Dog Obedience Class 
Thursdays | 8:15 p.m. 
Esplanade Park 
www.adogsbestfriend.com

• Cycle Party Tours 
Everyday | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cp-tours.com/fortlauderdale

• Bike & eTrike Tours
Everyday | Reservation required
Tours are along the north and south 
sides of the river focused on the 
Riverwalk.
www.cp-tours.com/fortlauderdale

• EcoBoat Rentals 
Everyday | 10 a.m. – 6 p.m. 
Reservation required 
2525 Marina Bay Dr. W. 
www.ecoboatsfl .com
(954) 5000-ECO

• Kayak & Paddleboard Rentals
Everyday | 10 a.m. – 6 p.m. 
Along the New River 
Explore the yachting capital 
of the world in a kayak or on a 
paddleboard. Launching from 
Esplanade Park. 
www.cp-tours.com/fortlauderdale

• Fort Lauderdale Segway Tours
Everyday | 8 a.m. – 6 p.m.  
Reservation required 
Take a one-or two-hour Segway 
tour in Fort Lauderdale on the 
Riverwalk. Training provided. 
(954) 304-5746 
www.segwayfortlauderdale.com 

 

Jersey Boys
February 13
The musical that’s too good to be true
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com  
Yacht Rock Valentines Fling
February 14
Featuring Ambrosia, Steven Bishop 
and more
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Masters of Illusion
February 15
From the hit CW series and America’s 
largest touring magic show
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com

L IMI T ED  ENG A GEMEN T 
Attack of the Bloodsuckers!
Through January 5
A exhibition about mosquitoes, fl eas, 
ticks and other parasites
Museum of Discovery & Science
(954) 467-MODS (6637)
www.mods.org  
Turtle Travels
Through January 5
Facinating facts about what it’s like 
to be a turtle
Museum of Discovery & Science
(954) 467-MODS (6637)
www.mods.org  
Superpower Dogs 3D
Through February 28
Experience the bravery of some of the 
world’s most amazing dogs
IMAX @ Museum of Discovery and Science
(954) 467-MODS (6637)
www.mods.org

ONGOING 

Ongoing Classes
• Acting/Stand-Up • Dance 
• Music • Photography 
• Visual Arts • Wellness
• Philosophy/Meditation
(954) 462-8190
www.artserve.org

 

Ongoing Youth & Adult Classes
• Computer & Programs
• Technology Basics 
• Education & Literacy
• Creation Station Gadget Lab
• Creation Station Business 

CoworkingHub
(954) 357-6555
www.browardlibrary.org

 

Ongoing Youth & Adult Classes
• Aquatics • Dance 
• Kayaking • Sports
• Yoga • Art
(954) 828-7275
www.fortlauderdale.gov

 

Free First Full Weekend
• Bank of America
  cardholders receive
  Free admission 

Free First Thursdays
• Free museum admission on the fi rst   
  Thursday of every month  from 4 - 8 pm 

Last Sundays — Fort Lauderdale 
Neighbor Day

• Free museum admission for 
  Fort Lauderdale residents 
(954) 525-5500

www.nsuartmuseum.org
 

Evening Observations
Wednesdays
Explore the stars and the universe
Buehler Planatarium
Broward College Central Campus
(954) 201-6681  |  www.broward.edu

 
Sunset Kayak Tours  
Fridays  
Explore the unique ecosystem of the 
park 
Park & Ocean 
Hugh Taylor Birch State Park 
(954) 563-2900  
www.parkandocean.com  
Green Market Pompano Beach
Saturdays
An artistically inspired day of shopping
Pompano Beach Historical Society
Old Town Plaza
www.greenmarketpompanobeach.com

 
Guided Nature Walks
Sundays
Call ahead to confi rm
Broward County Parks & Recreation
Fern Forest Nature Center
(954) 357-5198
www.broward.org

 
Old Town Untapped
First Friday
South Florida’s premiere craft beer 
and arts festival
Bailey Contemporary Arts
(954) 786-7824
www.baileyarts.org  
Kids’ Corner
First Saturday
Story Time Hour
The Frank Gallery
(954) 392-2120
www.TheFrankGallery.org

Revolution Live Jazz Brunch
First Sunday, 11 am — 2 pm
Free, live, outdoor concert series of 
local jazz artists
Esplanade Park and along the Riverwalk
www.fortlauderdale.gov  
Monthly Caregiver Support Group
Second Thursday
Support for those caring for loved ones
Alzheimer’s Association
Belmont Village 
(954) 524-8500  
Food in Motion
Second Friday
Food trucks, artisan market and free 
beer
Peter Feldman Park
(954) 785-7475  
Souful Sundays After Dark
Second Sunday
Featuring South Florida’s most 
highly praised singers and musicians
Ali Cultural Arts
(954) 786-7876  |  www.aliarts.org  
Downtown Hollywood Art Walk
Third Saturday
Restaurants, galleries & shops, art, 
music, murals, outdoor markets & more
Downtown Hollywood
(954) 924-2980 | www.hollywoodfl .org

New River Marketplace
Fourth Saturday
Art, antiques, furnishings, jewelry 
and more
History Fort Lauderdale
(954) 463-4431
www.historyfortlauderdale.org

 
FATVillage Art Walk

 

Last Saturday            
The signature 
Artwalk event in 
Fort Lauderdale.
FATVillage
(754) 800-1640
www.fl aglerartwalk.com

 
MASS District Art Walk
Last Saturday            
Tour the studios of 
music and art south 
of Sunrise
MASS District
(954) 866-3890
www.massdistrict.com
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Raise More Money • Lower Costs • Bring People Together

Where your organizations Get Noticed
Blacktie - South Florida  |  Ginny Fujino

954.707.2970

ginny.btsf@blacktie-southflorida.com

www.blacktie-southflorida.com

Bringing together nonprofits and the people who support them!

DINNER CRUISES, WEDDINGS, CORPORATE EVENTS, BAT/BAR MITZVAH, BIRTHDAY, ANNIVERSARY

The Finest Private Charter Yachts
throughout South Florida   I   2 - 4oo passengers...

Enchanting tours four times daily
7 days a week, 365 days a year, rain or shine

954-314-8699
www.Anticipation.com

ER CRUISES WEDDINGS CORPORA

954-463-3440
www.RiverfrontCruise.com

954-314-8699
www.Anticipation.com

995544-446633-3344440
wwwwww..RRiivveerrffrroonnttCCrruuiissee..ccoomm

954-463-3440
www.RiverfrontCruise.com

7 days a week, 365 days a year, rain or shine

The Finest Private Charter Yachts
ghout South Florida   I   2 - 4oo passeng

AR MITZVAH, BIRTHDAY, ANNIVEAR MITZVAH BIRTHDAY ANNIV

9544-33 44- 999
pp mm

954-314-869995544-331144-88669999954-314-8699
www.Anticipation.cowwwwww..AAnnttiicciippaattiioonn..ccoommwww.Anticipation.com

Call today to discuss your next event or celebration.
We can customize a theme to meet your distinct needs.

On board cocktail bar, snacks, restrooms 
and air conditioning.   Handicap accessible.

The Venice of America TourThe Venice of America Tour
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S N A P P E D @

RESTYLED AND REPURPOSED ARTFUL HOME DÉCOR AUCTION  
The seventh annual Red Shield ReDesign Bash Oct. 11 raised approximately $70,000 for The Salvation Army of Broward 
County on Oct. 11.

MODS DISCOVERY AFTER DARK  
The Museum of Discovery and Science hosted Discovery After Dark: “MODS Makes,” a part of its adults-only 
event series, on Nov. 26.

COMMUNITY BUILDER FOUNDATION  
The Community Foundation of Broward honored philanthropists who have established endowed charitable funds of $1 million.

JILL BARTON, JOSEPH COX, ERIC BARTON 
AND JEREMY COLLETTE

JIMMY LAM, OSKAR TORRES AND MARK CAMIN

JAMES DONNELLY AND JEANNIE AND STEVE HUDSON JORDAN AND TERRY ZIMMERMAN, ALICE 
JACKSON AND MIKE JACKSONSHERI BROWN AND AL MINIACI

MICHAEL MURPHY

KAREN REYES AND FAYE SHAW

A GUEST LAUNCHES PAPER PLANES AT MODS 
DISCOVERY AFTER DARK

BROOKE AND CARLOS CACHO 
WITH ASHLEY SQUIRES PH
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For additional information, visit smark.com  |  954.523.1980  |  design@smark.com

Your Publication Design Experts!

F ddi i l i f i i i k | 954 523 1980 | d i @ k

GO RIVERWALK

G R A P H I C / W E B  D E S I G N  A G E N C Y
&  P U B L I S H E R :  G O  R I V E R W A L K  M A G A Z I N E

THE SOBER WORLD

TAM - A - GR AM

GREATER FORT LAUDERDALE CHAMBER OF COMMERCE





WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

• A flourishing downtown
• Citywide array of social, cultural and neighborhood events
• The world-class business and professional community

• Trend-setting fashion and shopping
• Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk

members and subscribers.

10,000 + copies are delivered to high-traffic
locations including:

• Hotels
• Fine retail and restaurants
• High-end luxury apartments
• Downtown office buildings
• Auto dealerships
• Banks
• Restaurants
• Real estate offices
• Hair salons
• Exercise clubs
• Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !

12,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

141,850+
TOTAL AUDIENCE



For more information, please  
call 954.712.6878 or email   
wellnesscenter@BrowardHealth.org.

Read Steven’s full story at BrowardHealth.org/Patient-Stories.

PERSONALIZED WELLNESS TO CREATE  
A HEALTHIER BODY INSIDE AND OUT 

In 2016, Steven, 59, was diagnosed with Type 2 diabetes and high cholesterol. He decided 
to make a change and make wellness a priority. Since joining the Wellness Center he has 
lost over 35 pounds and his diabetes and high cholesterol are well controlled. 

If you are ready to make a change, we invite you to join our 8-week Lean and Fit Weight 
Loss Challenge. The program includes a personal trainer, nutritionist and behavior 
specialist who are committed to helping you achieve your personal wellness goals.

“I Wanted to Live  
 and be Healthy.”    - Steven, Type 2 diabetic

Follow us:

1600 S. Andrews Avenue, Fort Lauderdale

Wellness Center

Wellness Center
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