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IndulgeIN THE

GOOD LIFE
AT TOWER CLUB 

FORT LAUDERDALE

• Picturesque views from our private event rooms for your
next corporate event, social celebration or wedding event

• Accommodations for up to 350 guests

• Customized menus by culinary experts

• Personalized private club service

• Audio/visual capabilities

• Non-Members welcome to host

• Celebrate and dine in style with exceptional cuisine

• Work efficiently in our flexible workspace

• Enjoy complimentary coffee, tea, snacks and more
created each day

• Engage with Members at a rich calendar of club events

• Access to 300 clubs nationwide when you travel

• Plus, enjoy complimentary room rentals as a Member

ALENA RUBEN | PRIVATE EVENTS DIRECTOR
954.764.8550 x 229 | alena.ruben@clubcorp.com

JULIE O’NEILL | MEMBERSHIP DIRECTOR
954.764.8550 x 228 | julie.oneill@clubcorp.com

TOWER CLUB IS A HAVEN LOCATED IN FORT LAUDERDALE. 
EMBRACE THE POSSIBILITIES TODAY!

A CLUB WITH SOMETHING FOR EveryoneEVERY EVENT IS A Special Occasion

*Actual offer amount will vary depending on category and classification of membership selected. Offer contingent on Member maintaining his/her membership in good standing. Private Events offer is not applicable to 
existing booked events and you do not have to be a Member to book an event. Other restrictions and exclusions may apply. Call for details. © ClubCorp USA, Inc. All rights reserved. 42491 1018 LK



“Just Add Water to
         Your Date Night”
“Just Add Water to
         Your Date Night”

The best way to see our city is from the water.
Hop-On / Off Service

Happy Hour Rates 5pm - 10pm
Daily Service Available 10am - 10pm

954.467.6677 | www.watertaxi.com
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FUNDING THE MONUMENT
CAPITAL CAMPAIGN

C O M I N G  T O  T H E
R I V E R W A L K

9 / I I
MONUMENT

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com

www.GoRiverwalk.com

RENDERINGS OF 9/II MONUMENT DESIGN AND RENDERING BY EDSA
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53,000

THE MONUMENT SERVES AS A REMINDER OF THE 
NEARLY 3,000 LIVES LOST ON  SEPTEMBER 11, 

2001. THE STRUCTURE IS TO COMMEMORATE AND 
HONOR THESE  LIVES AND THE SACRIFICE OF THE 

FAMILIES AND THE FIRST RESPONDERS.

GRANITE PLATE DONOR: $50,000
GRANITE PILLAR DONOR: $25,000
BENCH DONOR: $5,000 - $15,000

ALL DONATIONS OVER $5,000 WILL BE 
COMMEMORATED ON A BRONZE PLAQUE LOCATED BY 

THE MONUMENT

DONATIONS UNDER $5,000 CAN BE MADE VIA 
GORIVERWALK.COM/DONATE  
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|  

|  
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connoisseurs wanted

Explore a savory collection of experiences in Greater Fort Lauderdale, 
and enjoy VIP status when you book a 2-night stay. $100 resort credit, 
room upgrades, 2-for-1 savings, and so many things to do. Start your 
summer adventure at sunny.org/vip

Vacation Like a VIP
through Sept 30

CVB3906_Riverwalk Mag Shooter VIP FP_mech.indd   1 4/15/19   5:25 PM
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  www.Facebook.com/GoRiverwalkMagazine 

CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.

 GO RIVERWALK FORT LAUDERDALE

 RIVERWALK FORT LAUDERDALE
 @GORIVERWALK 

 @RIVERWALKFTL 

 @GORIVERWALK 

 GORIVERWALK 

 RIVERWALK TRUST 

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RIVERWALKFTL #GORIVERWALK #ONRIVERWALK

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire 
and connect residents, readers and leaders with the people, places, happenings and events that make 
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2019. Riverwalk Fort 
Lauderdale. All rights reserved. No part of Go Riverwalk May may be reproduced in any form by any 
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. 
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The 
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2019.
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MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

ROSE FARAONE
Vice President — Marketing 

& Communications

KIM SPELLACY
Director of Accounting

PATRICK A. HARRIS
Director of Communications 

& Development

MAUREEN POTTER
Event Manager

JOANN SMITH
Parks Coordinator 

RIVERWALK FORT LAUDERDALE
888 E.Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust

IN PARTNERSHIP WITH

boat parade

JIM ELLIS, CHAIR
Ellis Diversifi ed

JOHN ROPES, VICE CHAIR
Ropes Associates, Inc.

RICHARD RODRIGUEZ, TREASURER
Centuric LLC

KATIE DONAHUE, SECRETARY
The Riverside Hotel

*BARBRA STERN, PAST CHAIR
Law Offi ce of Barbra Stern. PA

LACEY BRISSON, AT LARGE
BB&T
JAMES FERRIERO, AT LARGE
First Life Financial
MICKI SCAVONE, AT LARGE
Carr Workplaces 
KARLA NELSON THATCHER, AT LARGE
Hotwire Communications 
ALTERNATES

JEFF FALKANGER, AT LARGE 
FSMY
ED SMOKER, AT LARGE
E.J. Smoker

LORI ADELSON, HR Law PRO
NECTARIA CHAKAS, Lochrie & Chakas

HOWARD ELFMAN, The Agency
JOE EPPY, The Eppy Group

JIM FARRICK, Kunin Associates
ANN MARIE FOX MANCUSO, Richard J. Fox Foundations

JACQUI HARTNETT, Starmark
BRITT LANIER, Two Men and a Truck

MICHELLE KLYMKO, Klymko Law & Title
MICHAEL KUBINSKI, ID Automotive

MICHAEL MARSHALL, Gunster
BLAISE MCGINLEY, Stiles Corp.

MALENA MENDEZ-DORN, Broward Center for Performing Arts
MELISSA MILROY, Galleria

MARGARETHE SORENSEN, Make Up Artist
CRAIG TANNER, Print Basics

ELIZABETH VAN ZANDT, DDA
JEROME VOGEL, Vogel Law

AARON ABRAMOFF, The Restaurant People
MARY ADAMS, The Employee Relations Group
DAVID BECKEY, Seacoast Bank 
*MARK BUDWIG, S. MARK Graphics
ROGER CRAFT, Sunchase Group
*COURTNEY CRUSH, Crush Law 
BOB DUGAN, EDSA
MAXINE GOMEZ, Dry Tech
ADRIANNE HARTMAN, Property Market Group
TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVE HUDSON, Hudson Capital
LYNN ANN IERNA, Midgard Management Group
CHIP LAMARCA, Florida Legislature
*GREGORY ORAM, Vistage Florida
*RENEE KORBEL QUINN, Spirited South Florida
ENRIQUE SANCHEZ, City of Fort Lauderdale Parks & Recreation
LISA SIEGEL, Beer Famous Group
TYLER SMILLIE, Fifth Third Private Bank 
ASHLEY WALKER, Mercury LLC 
PAUL WEINBERG, Keith & Associates
MICHAEL WEYMOUTH, The Las Olas Company

* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD

To be the catalyst in building and nurturing Riverwalk & the Riverwalk 
District as a vibrant community connected by the New River.

MISSION STATEMENT
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$295 to $310

816 - 818 E. Las Olas Blvd.
Fort Lauderdale
954-462-3222
ZolaKeller.com

LAS OLAS IS GETTING 
BIGGER AND BETTER.

WE HAVE EXPANDED!!!!

SHOES FROM SPAIN



D'ANGELO

LEXINGTON - $749,000
10TH FLOOR WITH OVER $125K IN DESIGNER UPGRADES. THIS 2 BR/2.5 BATH 
SPLIT FLOOR PLAN OFFERS A GOURMET KITCHEN AND CUSTOM LIGHTING.

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1051 LAS OLAS CONDOS!

3BR/3.5 BATH SE CORNER WITH OUTSTANDING VIEWS OF THE NEW RIVER, 
OCEAN & CITY FROM EVERY ROOM. 2 LARGE EXPANSIVE TERRACES, DESIGNER 

LIGHTING FITURES, OPEN LIVING AREA, MARBLE BATHS AND MUCH MORE.

ASHLEY - $1,595,000

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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2 BR/2 BATH WITH BEAUTIFUL VIEWS OF THE RIVER, OCEAN & CITY FROM 
EVERY ROOM. MARBLE FLOORS IN THE LIVING AREAS, THERMADOR 

DOUBLE OVENS, MARBLE BATHS, LAUNDRY ROOM AND MORE!

3 BR/3.5 BATH WITH STUNNING VIEWS OF THE RIVER, OCEAN & CITY. 
2 LARGE TERRACES, OPEN LIVING AREA, GOURMET KITCHEN, LUXURIOUS 

MASTER SUITE/MARBLE BATHS AND MUCH MORE!

2 BEDROOM 2 BATH SPLIT BEDROOM PLAN. MARBLE FLOORING 
THROUGHOUT, GOURMET POGGENPOHL KITCHEN, RIVER & OCEAN 

VIEWS FROM EVERY ROOM, 5 STAR RESORT AMENITIES.

BRADFORD - $729,000

COLUMBUS - $1,195,000
COMPLETELY CUSTOMIZED COLUMBUS MODEL. STUNNING 

2 BR/ 3 BATH FEATURING INTERIORS DESIGNED WITH THE HIGHEST 
QUALITY FINISHES. PRIVATE ENTRY WITH GLASS DOUBLE DOORS. MARBLE 
FLOORS THROUGHOUT, A WET BAR WITH ONYX LIT INLAYS, BUILT IN WALL 
UNITS, UPGRADED FIXTURES, VANITIES & GLASS DOORS IN BATHROOMS.

FABULOUS RIVER AND POOL VIEWS FROM THIS BEAUTIFULLY DECO-
RATED 18TH FLOOR CHELSEA MODEL. MANY UPGRADES INCLUDING 

OPEN GOURMET KITCHEN DESIGN WITH CUSTOM BAR, DESIGNER 
LIGHTING, ITALIAN DOORS THROUGHOUT AND BUILT-IN CLOSET.

SEMI PRIVATE ELEVATOR FOYER AND LARGE RIVERFRONT BALCONY.

CHELSEA - $790,000

LEXINGTON - $748,900

SOHO - $695,500

BEAUTIFULLY UPGRADED LEXINGTON DESIGNER MODEL WITH DIRECT 
RIVER AND POOL VIEWS. CUSTOM LIGHTING, S/S APPLIANCES & MORE.

HIGH FLOOR RIVERSIDE 2BR/2 BATH WITH BIG SOUTH VIEWS. MARBLE 
FLOORS THROUGHOUT, CUSTOM BUILT-INS, 125 GALLON FRESH WATER 

FISH AQUARIUM, CUSTOM GUEST OFFICE, NEW CLOSETS AND MORE.

BRADFORD - $795,000

ASHLEY - $1,195,000 JUST SOLD

WE HAVE SOLD OVER 204
LAS OLAS GRAND PROPERTIES!    

COLUMBUS - $1,295,000

PARK

PARK - $2,450,000

THIS HIGH FLOOR DESIGNER COLUMBUS MODEL FEATURES 2 BEDS+DEN, 3 
BATHS, MARBLE FLOORS IN THE LIVING AREAS, EXOTIC WOOD FLOORS IN 
THE BEDROOMS, CHEF’S DREAM KITCHEN W/ CUSTOM CABINETS/PULL OUTS/
ORGANIZERS, THERMADOR® APPLIANCES, INDUCTION COOKTOP, GRANITE 
COUNTERTOPS, CUSTOM BACK SPLASH, LAUNDRY ROOM, PLENTY OF STORAGE, 
& A LARGE MASTER ENSUITE WITH HIS & HER BUILT-IN WALK-IN CLOSETS. 

BEST PRICED ‘PARK’ UNIT! EXQUISITELY DECORATED WITH DESIGNER 
FINISHES THROUGHOUT, CUSTOM BUILT-INS, SONOS SOUND SYSTEM, 
GOURMET KITCHEN, MOTORIZED SHADES, BEAUTIFUL WINDOW 
TREATMENTS AND MUCH MORE.  ENJOY AMAZING NEW RIVER AND 

CITY VIEWS FROM ANY OF YOUR 4 TERRACES AND MORE.

STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 
BATHROOMS, CUSTOM LIGHT FIXTURES, SPECTACULAR GREAT ROOM, 
FORMAL DINING, LARGE KITCHEN WITH FAMILY ROOM, FANTASTIC 

MASTER SUITE PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

3 BR/3.5BA WITH MAGNIFICENT VIEWS OF THE NEW RIVER. EXPANSIVE 
OPEN FLOOR PLAN. FOYER ENTRY, POWDER ROOM, LIMESTONE FLOORS 

THROUGHOUT, 2 LARGE TERRACES, MIELE APPLIANCES & MORE.

ASHLEY - $1,250,000

MADISON - $1,495,000
PRISTINE HIGH FLOOR MADISON FLOOR PLAN W/ EXPANSIVE VIEWS 
FROM FLOOR TO CEILING GLASS WINDOWS, CUSTOMIZED RECESSED 
CEILINGS & LIGHTING, MARBLE FLOORS THROUGHOUT, STACKED STONE 
ACCENT WALLS, DESIGNER FINISHES & AN IMPRESSIVE HOME THEATER. 
PRIVATE ELEVATOR ENTRY, SPLIT BED FLOOR PLAN,3 BEDS & 3 FULL 
MARBLE BATHS+POWDER ROOM. GOURMET KITCHEN, STAINLESS STEEL 

APPLIANCES, GRANITE COUNTERTOPS, CENTER ISLAND & WINE COOLER.

2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE FLOORS 
THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 

MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

CHAMPAGNE - $874,000

UNDER CONTRACT

UNDER CONTRACT

3BR/3.5 BATH ASHLEY SOUTH WITH STUNNING OCEAN, RIVER & CITY 
VIEWS FROM EVERY ROOM. TWO TERRACES, SPACIOUS GOURMET EAT IN 
KITCHEN WITH POGGENPOHL CABINETRY & GRANITE COUNTERTOPS!

ASHLEY

PRICE REDUCED
2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS UPGRADED MOVE IN 
READY CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THOUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE - $899,000

NEW LISTING

JUST SOLD

JUST SOLD

JUST SOLD

JUST SOLD

JUST SOLD

NEW LISTING

PRICE REDUCED

  

NEW LISTING

PRICE REDUCED
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JUST SOLD

PRICE REDUCED

JUST SOLD

AVAILABLE 
24/7/365

THE SYMPHONY

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 

ISLE OF VENICE - $459,500

ROYAL PALM - $389,000

FIESTA

AQUA VISTA - $589,000

3BR/2BATH - $579,000
RECENTLY UPDATED, 

NEW KITCHEN, NEW GE 
S/S APPLIANCES, BEAUTIFUL 

QUARTZ COUNTERTOPS, 
UPGRADED SHOWERS 

& MUCH MORE

2 BR/2 BATH, SPLIT BEDROOM FLOOR PLAN, MARBLE FLOORING IN LIVING 
AREAS. OPEN GOURMET KITCHEN, S/S APPLIANCES & GRANITE COUNTERS.

ONE-OF-A-KIND 1 BR/1BATH WITH 370 SQ FOOT PRIVATE TERRACE.

RARELY AVAILABLE 3 BEDROOM, 2 BATHS. OPEN CONCEPT GOURMET 
KITCHEN, S/S APPLIANCES. MARBLE MASTER BATHROOM, AND MORE.

350 LAS OLAS PLACE

SEAVIEW

RIVERSIDE - $699,000

RIVERSIDE - $739,000

SEAVIEW - $769,000

RIVERSIDE

THIS UPGRADED 3 BEDROOM 2 BATH UNIT HAS BEEN CONVERTED INTO 
A 2/2 + DEN. DIRECTLY ON THE RIVER WITH SOUTH FACING VIEWS.

SPACIOUS 2 BEDROOM + DEN, 2 BATH UNIT WITH DIRECT RIVER VIEWS 
FROM THE LARGE TERRACE. LARGE LIVING AREAS WITH FLOOR TO 

CEILING WINDOWS, CERAMIC TILES AND MUCH MORE.

HIGH FLOOR UPGRADED 2 BR + DEN/2 BATHS WITH BEAUTIFUL RIVER, 
OCEAN & CITY VIEWS. OPEN BEDROOM FLOOR PLAN, LARGE TERRACE, 
GOURMET KITCHEN, S/S APPLIANCES, TILE FLOORING THROUGHOUT.

RARELY AVAILABLE 3 BEDROOM 2 BATH SUB PENTHOUSE SE CORNER UNIT WITH 
10’ FT. CEILINGS, UNOBSTRUCTED VIEWS OF THE NEW RIVER, OCEAN & CITY. 

RARELY AVAILABLE SUB PENTHOUSE WITH 
EXPANSIVE VIEWS OF THE  OCEAN & RIVER. 

2BR/2 BATH

2BR/2 BATH - $368,900

DIRECT RIVER, CITY AND OCEAN VIEWS. BEAUTIFUL UNIT WITH TILE FLOORS, 
GOURMET KITCHEN, S/S APPLIANCES, SPLIT FLOOR PLAN AND MORE. 

HIGH FLOOR UNIT WITH BEAUTIFUL OCEAN AND CITY VIEWS. SPLIT FLOOR 
PLAN, TILE FLOORING THROUGHOUT, S/S APPLIANCES AND MORE.

SKYVIEW - $499,000
HIGH FLOOR 2 BEDROOM, 2 BATH WITH OVER $60K IN UPGRADES, ONE 

OF A KIND REMODEL MODERN DESIGN! ITALIAN PORCELAIN FLOORING.

SKYVIEW - $429,000

SUNGARDEN - $369,900

CONTEMPORARY BEAUTIFULLY UPGRADED 2 BEDROOM 2 BATH WITH 
RIVER, CITY & GARDEN VIEWS! NEW KITCHEN, S/S APPLIANCES AND MORE!

BEAUTIFULLY REMODELED 1 BEDROOM, 1 BATH UNIT. FLOOR TO CEILING 
IMPACT WINDOWS, NEW S/S APPLIANCES, BAMBOO WOOD FLOORING & MORE.

MOONGLOW
HIGHEST FLOOR 2BR/2BATH MOONGLOW WITH UNOBSTRUCTED OCEAN, 

INTRACOASTAL & RIVER VIEWS. SPLIT FLOOR PLAN, & MUCH MORE.

ISLE OF VENICE - $417,500
GREAT 2 BEDROOM, 2 BATH SPLIT FLOOR PLAN WITH NEWLY POLISHED 

MARBLE FLOORING THROUGHOUT. OPEN GOURMET KITCHE, NEW LG S/S 
APPLIANCES, NEW SAMSUNG FULL-SIZE WASHER & DRYER AND MORE.

FULLY FURNISHED 2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN. 
MARBLE FLOORS THROUGHOUT, OPEN GOURMET KITCHEN, CROWN 

MOLDING THROUGHOUT, CITY VIEWS AND MUCH MORE.

STARDUST
**LOWEST PRICED “EAST SIDE” UNIT IN THE BUILDING.**  2 BEDROOM, 

2 BATH, RIVER VIEWS, GOURMET KITCHEN, S/S APPLIANCES AND MORE.

2BR/2BATH

1BR/1BATH - $295,000

1BR/1BATH - $269,000

OCEAN & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT. SPLIT FLOOR 
PLAN, 11 FOOT CEILINGS, GOURMET KITCHEN, S/S APPLIANCES & MORE.

OCEAN & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT. SPLIT FLOOR 
PLAN, 11 FOOT CEILINGS, GOURMET KITCHEN, S/S APPLIANCES & MORE.

HIGH CEILINGS, LAMINATE FLOORS IN BEDROOMS, GOURMET KITCHEN 

THE SYMPHONY

3BR/3BATH - $839,000
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE WITH 

BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUNDECK. 2 PARKING SPACES INCLUDED.

2BR/2 BATH - $410,000

2BR/2 BATH - $369,000

2BR/2 BATH - $319,000

18TH FLOOR WITH DIRECT RIVER VIEWS. SPLIT BEDROOM PLAN, TILE 
FLOORS THROUGHOUT, GOURMET KITCHEN S/S APPLIANCES AND MORE.

GORGEOUS VIEWS OF THE SAILBOAT BEND, SPLIT FLOOR PLAN, RICH 
LAMINATE FLOORING THROUGHOUT, GOURMET KITCHEN AND MORE.

UPDATED UNIT WITH 2 MASTER SUITES, SPLIT BEDROOM FLOOR PLAN, 
UPGRADED GOURMET KITCHEN, S/S APPLIANCES, AND MORE. 

JUST SOLD

MOONGLOW - $555,000
RIVER VIEWS FROM THIS 2 BEDROOM, 2 BATH SPLIT FLOOR PLAN. UNIT 
FEATURES TILE FLOORS, CROWN MOLDING, GOURMET KITCHEN WITH 

GRANITE COUNTERS & A EXPANSIVE TERRACE THAT OFFERS GREAT VIEWS.

2BR/2 BATH
SPECTACULAR RIVER & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT 
DIRECTLY ON THE NEW RIVER. GOURMET KITCHEN, S/S APPLIANCES & MORE.

MOONGLOW
DESIGNER MODEL RECENTLY COMPLETED A TOTAL RENOVATION. 

FANTASTIC RIVER, OCEAN & CITY VIEWS. BRAND NEW OPEN GOURMET 
KITCHEN, NEW S/S APPLIANCES, SPLIT BEDROOM PLAN AND MUCH MORE.

UNDER CONTRACT

JUST SOLD

CHAMPAGNE
30TH FLOOR 2 BR/2.5 BATH WITH PANORAMIC OCEAN, CITY & RIVER VIEWS 

FROM EVERY ROOM. GOURMET KITCHEN POGGENPOHL CABINETRY & 
GRANITE COUNTERTOPS, MARBLE BATHS AND 2 SPACIOUS TERRACES. 

2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE FLOORS 
THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 

MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

CHAMPAGNE - $919,000

SEAVIEW
30TH FLOOR SPECTACULAR RESIDENCE 
DESIGNED BY GEORGE LEMAIRE WITH 

DRAMATIC OCEAN, RIVER & CITY VIEWS.

2BR/2BATH
ABSOLUTELY STUNNING HIGH FLOOR 2 BED 2 BATH CONDO LOCATED 
ON THE 16TH FLOOR. SPLIT FLOOR PLAN, GOURMET KITCHEN & MORE.



D'ANGELO

LEXINGTON - $749,000
10TH FLOOR WITH OVER $125K IN DESIGNER UPGRADES. THIS 2 BR/2.5 BATH 
SPLIT FLOOR PLAN OFFERS A GOURMET KITCHEN AND CUSTOM LIGHTING.

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1051 LAS OLAS CONDOS!

3BR/3.5 BATH SE CORNER WITH OUTSTANDING VIEWS OF THE NEW RIVER, 
OCEAN & CITY FROM EVERY ROOM. 2 LARGE EXPANSIVE TERRACES, DESIGNER 

LIGHTING FITURES, OPEN LIVING AREA, MARBLE BATHS AND MUCH MORE.

ASHLEY - $1,595,000

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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2 BR/2 BATH WITH BEAUTIFUL VIEWS OF THE RIVER, OCEAN & CITY FROM 
EVERY ROOM. MARBLE FLOORS IN THE LIVING AREAS, THERMADOR 

DOUBLE OVENS, MARBLE BATHS, LAUNDRY ROOM AND MORE!

3 BR/3.5 BATH WITH STUNNING VIEWS OF THE RIVER, OCEAN & CITY. 
2 LARGE TERRACES, OPEN LIVING AREA, GOURMET KITCHEN, LUXURIOUS 

MASTER SUITE/MARBLE BATHS AND MUCH MORE!

2 BEDROOM 2 BATH SPLIT BEDROOM PLAN. MARBLE FLOORING 
THROUGHOUT, GOURMET POGGENPOHL KITCHEN, RIVER & OCEAN 

VIEWS FROM EVERY ROOM, 5 STAR RESORT AMENITIES.

BRADFORD - $729,000

COLUMBUS - $1,195,000
COMPLETELY CUSTOMIZED COLUMBUS MODEL. STUNNING 

2 BR/ 3 BATH FEATURING INTERIORS DESIGNED WITH THE HIGHEST 
QUALITY FINISHES. PRIVATE ENTRY WITH GLASS DOUBLE DOORS. MARBLE 
FLOORS THROUGHOUT, A WET BAR WITH ONYX LIT INLAYS, BUILT IN WALL 
UNITS, UPGRADED FIXTURES, VANITIES & GLASS DOORS IN BATHROOMS.

FABULOUS RIVER AND POOL VIEWS FROM THIS BEAUTIFULLY DECO-
RATED 18TH FLOOR CHELSEA MODEL. MANY UPGRADES INCLUDING 

OPEN GOURMET KITCHEN DESIGN WITH CUSTOM BAR, DESIGNER 
LIGHTING, ITALIAN DOORS THROUGHOUT AND BUILT-IN CLOSET.

SEMI PRIVATE ELEVATOR FOYER AND LARGE RIVERFRONT BALCONY.

CHELSEA - $790,000

LEXINGTON - $748,900

SOHO - $695,500

BEAUTIFULLY UPGRADED LEXINGTON DESIGNER MODEL WITH DIRECT 
RIVER AND POOL VIEWS. CUSTOM LIGHTING, S/S APPLIANCES & MORE.

HIGH FLOOR RIVERSIDE 2BR/2 BATH WITH BIG SOUTH VIEWS. MARBLE 
FLOORS THROUGHOUT, CUSTOM BUILT-INS, 125 GALLON FRESH WATER 

FISH AQUARIUM, CUSTOM GUEST OFFICE, NEW CLOSETS AND MORE.

BRADFORD - $795,000

ASHLEY - $1,195,000 JUST SOLD

WE HAVE SOLD OVER 204
LAS OLAS GRAND PROPERTIES!    

COLUMBUS - $1,295,000

PARK

PARK - $2,450,000

THIS HIGH FLOOR DESIGNER COLUMBUS MODEL FEATURES 2 BEDS+DEN, 3 
BATHS, MARBLE FLOORS IN THE LIVING AREAS, EXOTIC WOOD FLOORS IN 
THE BEDROOMS, CHEF’S DREAM KITCHEN W/ CUSTOM CABINETS/PULL OUTS/
ORGANIZERS, THERMADOR® APPLIANCES, INDUCTION COOKTOP, GRANITE 
COUNTERTOPS, CUSTOM BACK SPLASH, LAUNDRY ROOM, PLENTY OF STORAGE, 
& A LARGE MASTER ENSUITE WITH HIS & HER BUILT-IN WALK-IN CLOSETS. 

BEST PRICED ‘PARK’ UNIT! EXQUISITELY DECORATED WITH DESIGNER 
FINISHES THROUGHOUT, CUSTOM BUILT-INS, SONOS SOUND SYSTEM, 
GOURMET KITCHEN, MOTORIZED SHADES, BEAUTIFUL WINDOW 
TREATMENTS AND MUCH MORE.  ENJOY AMAZING NEW RIVER AND 

CITY VIEWS FROM ANY OF YOUR 4 TERRACES AND MORE.

STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 
BATHROOMS, CUSTOM LIGHT FIXTURES, SPECTACULAR GREAT ROOM, 
FORMAL DINING, LARGE KITCHEN WITH FAMILY ROOM, FANTASTIC 

MASTER SUITE PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

3 BR/3.5BA WITH MAGNIFICENT VIEWS OF THE NEW RIVER. EXPANSIVE 
OPEN FLOOR PLAN. FOYER ENTRY, POWDER ROOM, LIMESTONE FLOORS 

THROUGHOUT, 2 LARGE TERRACES, MIELE APPLIANCES & MORE.

ASHLEY - $1,250,000

MADISON - $1,495,000
PRISTINE HIGH FLOOR MADISON FLOOR PLAN W/ EXPANSIVE VIEWS 
FROM FLOOR TO CEILING GLASS WINDOWS, CUSTOMIZED RECESSED 
CEILINGS & LIGHTING, MARBLE FLOORS THROUGHOUT, STACKED STONE 
ACCENT WALLS, DESIGNER FINISHES & AN IMPRESSIVE HOME THEATER. 
PRIVATE ELEVATOR ENTRY, SPLIT BED FLOOR PLAN,3 BEDS & 3 FULL 
MARBLE BATHS+POWDER ROOM. GOURMET KITCHEN, STAINLESS STEEL 

APPLIANCES, GRANITE COUNTERTOPS, CENTER ISLAND & WINE COOLER.

2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE FLOORS 
THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 

MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

CHAMPAGNE - $874,000

UNDER CONTRACT

UNDER CONTRACT

3BR/3.5 BATH ASHLEY SOUTH WITH STUNNING OCEAN, RIVER & CITY 
VIEWS FROM EVERY ROOM. TWO TERRACES, SPACIOUS GOURMET EAT IN 
KITCHEN WITH POGGENPOHL CABINETRY & GRANITE COUNTERTOPS!

ASHLEY

PRICE REDUCED
2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS UPGRADED MOVE IN 
READY CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THOUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE - $899,000

NEW LISTING

JUST SOLD

JUST SOLD

JUST SOLD

JUST SOLD

JUST SOLD

NEW LISTING

PRICE REDUCED

  

NEW LISTING

PRICE REDUCED
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PRICE REDUCED

JUST SOLD

AVAILABLE 
24/7/365

THE SYMPHONY

  

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 

ISLE OF VENICE - $459,500

ROYAL PALM - $389,000

FIESTA

AQUA VISTA - $589,000

3BR/2BATH - $579,000
RECENTLY UPDATED, 

NEW KITCHEN, NEW GE 
S/S APPLIANCES, BEAUTIFUL 

QUARTZ COUNTERTOPS, 
UPGRADED SHOWERS 

& MUCH MORE

2 BR/2 BATH, SPLIT BEDROOM FLOOR PLAN, MARBLE FLOORING IN LIVING 
AREAS. OPEN GOURMET KITCHEN, S/S APPLIANCES & GRANITE COUNTERS.

ONE-OF-A-KIND 1 BR/1BATH WITH 370 SQ FOOT PRIVATE TERRACE.

RARELY AVAILABLE 3 BEDROOM, 2 BATHS. OPEN CONCEPT GOURMET 
KITCHEN, S/S APPLIANCES. MARBLE MASTER BATHROOM, AND MORE.

350 LAS OLAS PLACE

SEAVIEW

RIVERSIDE - $699,000

RIVERSIDE - $739,000

SEAVIEW - $769,000

RIVERSIDE

THIS UPGRADED 3 BEDROOM 2 BATH UNIT HAS BEEN CONVERTED INTO 
A 2/2 + DEN. DIRECTLY ON THE RIVER WITH SOUTH FACING VIEWS.

SPACIOUS 2 BEDROOM + DEN, 2 BATH UNIT WITH DIRECT RIVER VIEWS 
FROM THE LARGE TERRACE. LARGE LIVING AREAS WITH FLOOR TO 

CEILING WINDOWS, CERAMIC TILES AND MUCH MORE.

HIGH FLOOR UPGRADED 2 BR + DEN/2 BATHS WITH BEAUTIFUL RIVER, 
OCEAN & CITY VIEWS. OPEN BEDROOM FLOOR PLAN, LARGE TERRACE, 
GOURMET KITCHEN, S/S APPLIANCES, TILE FLOORING THROUGHOUT.

RARELY AVAILABLE 3 BEDROOM 2 BATH SUB PENTHOUSE SE CORNER UNIT WITH 
10’ FT. CEILINGS, UNOBSTRUCTED VIEWS OF THE NEW RIVER, OCEAN & CITY. 

RARELY AVAILABLE SUB PENTHOUSE WITH 
EXPANSIVE VIEWS OF THE  OCEAN & RIVER. 

2BR/2 BATH

2BR/2 BATH - $368,900

DIRECT RIVER, CITY AND OCEAN VIEWS. BEAUTIFUL UNIT WITH TILE FLOORS, 
GOURMET KITCHEN, S/S APPLIANCES, SPLIT FLOOR PLAN AND MORE. 

HIGH FLOOR UNIT WITH BEAUTIFUL OCEAN AND CITY VIEWS. SPLIT FLOOR 
PLAN, TILE FLOORING THROUGHOUT, S/S APPLIANCES AND MORE.

SKYVIEW - $499,000
HIGH FLOOR 2 BEDROOM, 2 BATH WITH OVER $60K IN UPGRADES, ONE 

OF A KIND REMODEL MODERN DESIGN! ITALIAN PORCELAIN FLOORING.

SKYVIEW - $429,000

SUNGARDEN - $369,900

CONTEMPORARY BEAUTIFULLY UPGRADED 2 BEDROOM 2 BATH WITH 
RIVER, CITY & GARDEN VIEWS! NEW KITCHEN, S/S APPLIANCES AND MORE!

BEAUTIFULLY REMODELED 1 BEDROOM, 1 BATH UNIT. FLOOR TO CEILING 
IMPACT WINDOWS, NEW S/S APPLIANCES, BAMBOO WOOD FLOORING & MORE.

MOONGLOW
HIGHEST FLOOR 2BR/2BATH MOONGLOW WITH UNOBSTRUCTED OCEAN, 

INTRACOASTAL & RIVER VIEWS. SPLIT FLOOR PLAN, & MUCH MORE.

ISLE OF VENICE - $417,500
GREAT 2 BEDROOM, 2 BATH SPLIT FLOOR PLAN WITH NEWLY POLISHED 

MARBLE FLOORING THROUGHOUT. OPEN GOURMET KITCHE, NEW LG S/S 
APPLIANCES, NEW SAMSUNG FULL-SIZE WASHER & DRYER AND MORE.

FULLY FURNISHED 2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN. 
MARBLE FLOORS THROUGHOUT, OPEN GOURMET KITCHEN, CROWN 

MOLDING THROUGHOUT, CITY VIEWS AND MUCH MORE.

STARDUST
**LOWEST PRICED “EAST SIDE” UNIT IN THE BUILDING.**  2 BEDROOM, 

2 BATH, RIVER VIEWS, GOURMET KITCHEN, S/S APPLIANCES AND MORE.

2BR/2BATH

1BR/1BATH - $295,000

1BR/1BATH - $269,000

OCEAN & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT. SPLIT FLOOR 
PLAN, 11 FOOT CEILINGS, GOURMET KITCHEN, S/S APPLIANCES & MORE.

OCEAN & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT. SPLIT FLOOR 
PLAN, 11 FOOT CEILINGS, GOURMET KITCHEN, S/S APPLIANCES & MORE.

HIGH CEILINGS, LAMINATE FLOORS IN BEDROOMS, GOURMET KITCHEN 

THE SYMPHONY

3BR/3BATH - $839,000
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE WITH 

BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUNDECK. 2 PARKING SPACES INCLUDED.

2BR/2 BATH - $410,000

2BR/2 BATH - $369,000

2BR/2 BATH - $319,000

18TH FLOOR WITH DIRECT RIVER VIEWS. SPLIT BEDROOM PLAN, TILE 
FLOORS THROUGHOUT, GOURMET KITCHEN S/S APPLIANCES AND MORE.

GORGEOUS VIEWS OF THE SAILBOAT BEND, SPLIT FLOOR PLAN, RICH 
LAMINATE FLOORING THROUGHOUT, GOURMET KITCHEN AND MORE.

UPDATED UNIT WITH 2 MASTER SUITES, SPLIT BEDROOM FLOOR PLAN, 
UPGRADED GOURMET KITCHEN, S/S APPLIANCES, AND MORE. 

JUST SOLD

MOONGLOW - $555,000
RIVER VIEWS FROM THIS 2 BEDROOM, 2 BATH SPLIT FLOOR PLAN. UNIT 
FEATURES TILE FLOORS, CROWN MOLDING, GOURMET KITCHEN WITH 

GRANITE COUNTERS & A EXPANSIVE TERRACE THAT OFFERS GREAT VIEWS.

2BR/2 BATH
SPECTACULAR RIVER & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT 
DIRECTLY ON THE NEW RIVER. GOURMET KITCHEN, S/S APPLIANCES & MORE.

MOONGLOW
DESIGNER MODEL RECENTLY COMPLETED A TOTAL RENOVATION. 

FANTASTIC RIVER, OCEAN & CITY VIEWS. BRAND NEW OPEN GOURMET 
KITCHEN, NEW S/S APPLIANCES, SPLIT BEDROOM PLAN AND MUCH MORE.

UNDER CONTRACT

JUST SOLD

CHAMPAGNE
30TH FLOOR 2 BR/2.5 BATH WITH PANORAMIC OCEAN, CITY & RIVER VIEWS 

FROM EVERY ROOM. GOURMET KITCHEN POGGENPOHL CABINETRY & 
GRANITE COUNTERTOPS, MARBLE BATHS AND 2 SPACIOUS TERRACES. 

2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE FLOORS 
THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 

MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

CHAMPAGNE - $919,000

SEAVIEW
30TH FLOOR SPECTACULAR RESIDENCE 
DESIGNED BY GEORGE LEMAIRE WITH 

DRAMATIC OCEAN, RIVER & CITY VIEWS.

2BR/2BATH
ABSOLUTELY STUNNING HIGH FLOOR 2 BED 2 BATH CONDO LOCATED 
ON THE 16TH FLOOR. SPLIT FLOOR PLAN, GOURMET KITCHEN & MORE.



F R O M  T H E  B O A R D

BY JIM ELLIS
Riverwalk Fort Lauderdale Chair

How do you measure business success and 
economics? In the core downtown, there are 
several factors to consider — residential density, 

new business creation and retention, and an overall 
improved quality of life.

One merely needs to look out of a window and see 
cranes to know that the building trades are booming 
and there are large numbers of residential, hotel and 
offi  ce spaces being constructed. Th e construction 
industry alone generates jobs and ancillary services in 
support of its industry providing for economic growth.

The large number of residential dwellings in 
construction creates personal needs for that 
expanding population. Essentials include things like 
grocery options, laundry, drugstores, retail offerings 

and of course, places to dine and meet friends. Needs 
of this kind also create new jobs and businesses. 
Residents in this core downtown require more and 
better public transportation.

Hence, one could conclude that density spawns new 
businesses and economic growth. 

Technology and startup companies recognize that 
city dwellers like convenience, so they are looking 
to headquarter in the core downtown to offer a 
walkable commute. Colleges are expanding their 
offerings to support the new workforce needs and 
technology explosion.

In comes hospitality and tourism that again raise 
additional new businesses and services which become 
a job stimulus as well as create the need for aff ordable 

housing and quality of life services for those that 
work in those disciplines.

We fi nd that art and entertainment options 
are in great demand and our city has certainly 
stepped up to meet the challenge. Th e Museum 
of Discovery and Science has evolved and now 
hosts many new and diverse events. Th e Museum 
of Art continues to raise the bar with exquisite 
and challenging art off erings. Our local art walks 
feature talented locals and are now providing art 
in public places to showcase the diversity of our 
community. Our local history options continue to 
bring more and greater education about our past 
and the respect with which we should remember 
it.

Coordination with our sister cities has 
brought new and innovative approaches to 
learning, sharing and creating a symbiotic 
relationship that enriches our communities.

Park and public spaces have become more 
and more valuable as the downtown population 
grows and they again play a major part in our 
economic engine. Events, festivals and other 
public happenings to create a variety of options 
for residents and visitors daily.

You can take any form of measure you like but 
with more people comes the need for aff ordable 
housing, reliable transportation, jobs that are 
economic engines and quality of life requirements. 
I believe that we measure up and continue to fi nd 
new and innovative ways to weave the fabric of our 
city. We are watching a City on the Rise.   

THE CRANE EFFECT  
THERE’S MORE TO CALCULATING ECONOMIC SUCCESS THAN THE BOOMING CONSTRUCTION AROUND THE CITY
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2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services
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A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale
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s a long-time resident of the City, I have had the 
pleasure to watch measured and planned growth, 
which followed the master plans laid out for 

building a great city.
Our skyline is unique, and we are enjoying the diversity 

of architecture that is being exhibited today. Building 
design not only on the exterior but the interior tends to 
draw great discussion. Residents select locations based 
on how their needs are best met, all with space, view and 
fi nancial viability. Additionally, selection oft en occurs 
with proximity to work, attractions and needed services. 

Th is growth has spurred an increase in the number of 
jobs, the leasing and acquisition of offi  ce/work space and 
surrounding services to encourage businesses to locate in 
the downtown.

With the Courthouse, Broward County Government, 
Fort Lauderdale City Government and the businesses that 
interact with these groups, we are seeing Class A offi  ce 
space rentals climb with technology and unique services 
expanding. 

Ancillary services that support local businesses, 
residents, hotels and retail establishments create 
other needs and growth items such as solid public 

transportation, aff ordable housing and a livable wage. 
Economic advisers tell us that sustainable solutions are 

the appropriate way to build and grow a community … 
in other words, not too many of any one thing. Diversity 
in products, planning, services and entertainment create 
an interested and invested public. A variety of jobs, 
educational options, transportation and walkability 
appeal to nearly all.

With the infl ux of residential units, new hotels, Class 
A offi  ce space, and great options in dining/shopping and 
entertainment, we will soon see a more vibrant and engaged 
community. It is clear that we are not just a vacation spot 
but a thriving and growing city. Accolades continue to be 
provided that let others know that this is the place to be. 
Check out the City website to read a few of them: 
www.fortlauderdale.gov/government/awards-and-recognition.

With great stewardship, our city continues to move 
forward, seeking unique approaches to making this a 
sustainable community that fi ts the needs of all. With 
miles of waterways, Fort Lauderdale is known as the 
Venice of America, and the marine industry continues 
to grow off ering jobs, training and technology growth to 
that very important industry.

Tourism abounds 
in a city like ours. 
Economics, business 
and forward-looking 
planning will 
continue to make a 
great city. Our skyline 
may change and our 
methods of getting 
around may as well, 
but with a city that 
off ers as much as Fort 
Lauderdale — a great 
beach and dynamic 
downtown — we can’t 
ignore our weather … 
now that is truly an 
economic engine!   

DIVERSITY EQUALS SUSTAINABILITY  
EVERY CITY NEEDS AN ASSORTMENT OF SERVICES, LIVING SPACES, JOBS, ART AND EDUCATION
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R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

DAN PAULUS
GFA INTERNATIONAL

  Starting from a humbly small northeast Ohio town, 
I came to Florida with a mission: to do great things and 
impact people in extraordinary ways. An alumnus of 

Florida State University, I am still strongly committed to this day as the 
founder of the Renegades of Reel Estate Fishing Classic, a non-profi t I 
founded and chair to give scholarship dollars and fi nancial resources to 
the Florida State University Real Estate Center.

I feel that I bring a wide array of experience and leadership to GFA 
International as the director of community relations. Here I have built 
key relationships within local municipalities and private real estate 
development and construction circles, earning the trust of those I 
work closely with and creating a sense of community wherever I go. 
Surrounded by an organization that shares similar values and guiding 
principles has allowed me to f lourish and for GFA International to 
become Florida’s leading engineering and testing firm.

Gifted with an ability to connect and relate with people, I find great 
enjoyment in routinely being part of community endeavors that I feel 
in return have educated me and helped me to develop my character. 
Riverwalk Fort Lauderdale has given me a platform to further expand 
my local knowledge, build key relationships and fully embrace the 
opportunity to impact many in South Florida. 

TRUSTEE MEMBER 

BRIAN GALTON
SUNRISE PADDLEBOARDS

  From the orange groves of Clermont, Florida, to 
Richmond, Virginia, and then fi nally to the waterways of 
Fort Lauderdale, you can say my life has always been an 

adventure. Th roughout it all, I always knew that my true desire was to live 
near a tropical beach, which is what made me settle here.

Established in 2010, Sunrise Paddleboards became the No. 1 dealer 
for the largest manufacturer of paddleboards in the world, and since 
2012, proudly reigns up top today. The phenomenon of standup 
paddleboarding really consumed us and as board sales increased, so did 
the demand for accessories. This resulted in a few items growing into an 
entire specially designed SUPSmart Brand sold in our Fort Lauderdale 
showroom and internationally. We strive to be a one-stop shop for 
people getting into the sport and for experienced paddle boarders who 
are trying to get to the next level. 

We also provide a variety of activities and tours, including our original 
Full Moon Paddle and world-famous Venice of America Lesson and 
Tour. We have been featured on TV shows and in editorials all over the 
world. As an added bonus, our tours are free of charge if you purchased 
a paddleboard from us.

My entire staff and I consider ourselves ambassadors for our 
community. We assist thousands of residents and tourists each year 
and educate them about our unique ecosystem. Riverwalk is another 
ambassador for our community and we are happy to support their 
efforts while expanding our reach into the community. 
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EXECUTIVE

John Primeau, David Druey & Jeff Martin
Centennial Bank

Edward & Norma Smoker
E.J. Smoker & Associates

TRUSTEE

Mike Buonaiuto
Insperity

Laurie Grano
Beachhopper

Vache Karakachian
EcoBoats

Michelle Klymko
Klymko Law & Title

Michael Kubinski
ID Automotive

Michael & Kacy Marshall
Gunster Law

Robin Martin
Rebuilding Together Broward

Rusty McNeely
Lightship Studios

Thomas Parke
Hilton Fort Lauderdale Beach

Justin Romano
Bayview Payroll

Tricia & Nick Rutsis
Brushstrokes Artists Fine Art

Barbra A. Stern, Esq.

Tim Van Kirk
Van Kirk & Sons, Inc. Pools & Spas 

INDIVIDUAL

Jeff Burns Andres Montero 
Kimberly Dees Ellen Murphy
Marty Elberg Tiffany Murphy
Cindy Eisen Lisa Siegel
Wayne Eisen Edward E. Sorenson
Jene Kapela 

WELCOME
NEW AND RETURNING MEMBERS

Members of Riverwalk Fort Lauderdale 
express their support and join us in our 
mission of building a vibrant community. 
Riverwalk supports Downtown’s diverse, 
mixed-use community of arts and 
entertainment establishments along with 
business, residential, judicial, educational, 
and marine interests. 

TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP



Voted best NEW
 live music venue in 

Fort Lauderdale 2018

107 SW 6TH STREET • FORT LAUDERDALE, FL • 954 7656141

FOOD • MUSIC • COMEDY
Live Entertainment  NightlyHAPPY HOUR 5-7

OPEN WEDNESDAY THROUGH SUNDAY

401 East Las Olas Boulevard
Suite 1400
Fort Lauderdale, FL 33301
Office: (954) 332-2411
Email: mandartgrard@ampf.com 
Facebook: @MandartGrard

Investment advisory services and products are made available through Ameriprise Financial Services, Inc.,
a registered investment adviser.
Ameriprise Financial Services, Inc. Member FINRA and SIPC. © 2018 Ameriprise Financial, Inc.

Mandart & Grard 
Financial Group

A financial advisory practice of  
Ameriprise Financial Services, Inc.

Investment Management
Financial Planning

Wealth Preservation Strategies
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RIVERWALK FORT LAUDERDALE’S 19TH ANNUAL TRIBUTE 
HONORING THE MOSS FAMILY
Riverwalk Fort Lauderdale honored the Moss Family 
for its philanthropic and economic contributions 
to the city and downtown. Many of South Florida’s 
top business, philanthropic and community leaders 
gathered on March 21 at the Riverside Hotel for the 
19th annual Tribute fundraising event. Th e evening 
began with a VIP reception perfect for networking 
and for guests to bid on several unique items in a 
silent auction. A ceremony celebrating the Moss 
Family followed. Funds from this event help support 
Riverwalk’s mission “to be a catalyst in building and 
nurturing Riverwalk and the Riverwalk District as a 
vibrant community connected by the New River.”   

R I V E R W A L K  E X C L U S I V E S

Bob, Sarah, Anne Claire, Sandra and Scott Moss

Howard Elfman, Marsha Freedman, Sally Mevers 
and Michael Faerber

Peggy Nordeen and Mike Hartnett

Lev and Caitlin 
Henderson

Judy, Pat and 
Katie Ryan

Dr. George Hanbury 
and Ted Drum
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SPONSORS

Scott Moss, Catherine Moss, Bob Moss, Commissioner Steven Glassman, Commissioner Ben Sorenson, Chad Moss, Commissioner Robert L. McKinzie, 
Sandra Moss, Sarah Moss, Anne Claire Moss and Wilton Manors Mayor Justin S. Flippen

Tyler Smillie, Carolyn Michaels and Jenni Morejon
Spirit sponsors New Amsterdam, 
Rum Haven and Camarena Tequila

Wine sponsors Chateau Souverain 
chardonnay and cabernet sauvignon
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RIVERWALK’S BURGER BATTLE™ X
On a beautiful cool evening, Riverwalk Fort 

Lauderdale hosted Burger Battle X —challenging the 
Best of the Best over the last nine years to bring their 
finest burger for a special award! 

Also, a judging panel of local chefs selected the 
evening’s Best Burger and burger lovers at the 
event chose the Fan Favorite. With more than 15 
competitors, the judges and guests alike had some 
difficult decisions to make.

A special thanks goes to Breakthru Beverage and 
Stephens Distributing as well as Tarpon River Brewing 
and Veza Sur Brewing Company.  Additional thanks 
go to Key West Sweets for the delicious desserts!   

R I V E R W A L K  E X C L U S I V E S
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Judge’s Choice 2019: Rok:Brgr
Best of the Best 2009-2019: Rok:Brgr

Fan Favorite: Hard Rock Café

Jack Daniels

Barefoot Wines
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SPONSORS

CONTENDERS

Bar Red Beard
French Fry Bar

Veza Sur

Green Bar 
and Kitchen

Tarpon River Brewing

Patagonia

Silent Shout

Budweiser
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4301 North Federal Highway 
Oakland Park, Florida 33308
(954) 491-7788

www.americannationalbank.com

 - here to serve, here to stay! - here to serve, here to stay! - here to serve, here to stay!
Your Community Bank

Ginger Martin
President 
and CEO

Ginger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger Martin
President President President President President President 
and CEOand CEOand CEOand CEO

Ginger Martin
President 
and CEO

Call or visit our website for
reservations, menus, and more.

3599 N. Federal Hwy. (US 1) 
Fort Lauderdale

954-563-3272  •  maikai.com

South Florida’s Most Unique Dining Experience

Voted #1 TikiBar/Restaurant
in the World by Critiki

PRIME STEAKS  •  FRESH SEAFOOD  •  ASIAN CUISINE

With Award-Winning Cuisine

Restaurant, Lounge,
& Polynesian Show

Scan QR code
for our app

 Inquire about our banquet & catering packages. 
Be a guest at your own party with Mai-Kai’s 

catering! Show also available.
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F R O M  T H E  C I T Y
BY COMMISSIONER STEVEN GLASSMAN

 City of Fort Lauderdale
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CITY LAUNCHES AQUATIC CENTER RENOVATION   
PROJECT AIMS TO RESTORE FACILITY TO PROMINENCE

I'm excited to announce that the 
Fort Lauderdale Aquatic Center 
renovation project is offi  cially 

underway! Th e City Commission 
recently hosted a groundbreaking 
ceremony to celebrate the launch 
of this major capital improvement 
project that will signifi cantly enhance 
the future of Fort Lauderdale Beach 
and the entire city.

Many enthusiastic local residents 
and a throng of patrons from the swimming and diving 
community attended the kickoff  festivities including 
Hall of Fame and Olympic legends Ron O’Brien, Jesse 
Vassallo, Caeleb Dressel and Ryan Lochte, all of whom 
pledged their wholehearted support for the project.

Th e highly anticipated $27 million renovation 
represents a new and exciting chapter in the history of 
this storied facility and one that is designed to restore 
its former glory as a place of prominence in the sports of 
swimming and diving.

Highlights of the project include these state-of-the art 
features:
• A 53-meter main competition pool with two stainless 

bulkheads;
• A 25-meter diving pool and tower with fi ve platform 

levels and two springboard levels (we are also working 
hard to include the only 27-meter dive platform 
outside of China);

• A 50-meter training pool, new spa and instructional pool; 
• A modern fi ltration system and pool deck;
• New grandstand, bleachers, restrooms, concessions 

and ticket offi  ce; 
• Upgraded lighting, landscaping, sidewalks and main 

entry plaza; 
• And a complete makeover of the locker rooms.

Th e planned upgrades and enhancements to the pools 
and diving well will conform with FINA (International 
Swimming Federation) standards, which will enable the 
new Aquatic Center to attract national and international 
events and recapture its standing as one of the top 
facilities for swimming, diving, training and competition. 
Locally, this complex will aff ord the opportunity for 
residents to learn to swim, dive and participate in 
community programing at a world-class facility. 

Th e Fort Lauderdale Aquatic Center has a rich and 

colorful history that dates back more than 90 years. In 
1928, the massive Casino Pool opened in what is today 
D.C. Alexander Park. Measuring 50 meters by 20 meters, 
it was the fi rst Olympic-sized pool in Florida and soon 
became home to the nation’s top athletes, including 
Katherine Rawls, who captured a record 30 national 
titles in swimming and diving. Rawls’ legendary career 
helped launch Fort Lauderdale’s reputation as the 
swimming and diving capital of the world.

Th e current Aquatic Center, which is also home to the 
International Swimming Hall of Fame (I am so thrilled that 
ISHOF has decided to remain in Fort Lauderdale; however, I 
am still waiting to hear if they will accept my off er to donate 
my Speedo to their collection), was originally built in 1965. 

For decades, it stood as the premier training center 
for college and Olympic swimmers and divers, as well as 
the home of numerous championship events including 
the U.S. National Swimming Championships, YMCA 
National Swimming and Diving Championships, U.S. 
Masters National Swimming Championships and FINA/
U.S. International Diving Invitational. World-renowned 
athletes that include Pam Kruse, Andy Coan, Mary 
Meagher, Marty Zubero, Mike Barrowman, Natalie 
Coughlin, Michael Phelps and others have set ten world 
records at the facility.

Th e Aquatic Center renovation represents a signifi cant 
investment in our City’s future. We recognize that the 
facility is much more than a collection of pools where 
competitions are won or lost. It is a special place where 
generations of families, friends, and neighbors have 
celebrated victories; found hope and opportunity; off ered 
compassion and support; and made lifelong friendships.

We are now embarking on a project that will carry 
on this tradition for generations to come, and we must 
never again allow this special public center to deteriorate 
from neglected maintenance.   
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      JENNIFER@JENNIFERFORD.LAWYER | WWW.JENNIFERFORD.LAWYER        

 

 Aggress ive  &  Personal ized  
 Legal  Representat ion

 

Car Accidents
slip & falls

hurricane damage & 
other homeowner's claims

family law
other civil litigation

(800)961-1909

Aggress ive &
Legal Repr

Car Ac
slip &

hurrican
other homeo

fami
other civi

(800)9

MARCH 20–APRIL 5, 2020 JUNE 5–21, 2020

JANUARY 31–FEBRUARY 16, 2020 DECEMBER 13–29, 2019OCTOBER 25–NOVEMBER 10, 2019

BrowardCenter

Follow us:TICKETS at BrowardCenter.org
Subscription Hotline: 954-468-3280

All performances are in the Amaturo Theater

SUBSCRIBE TODAY! 4-SHOW AND 5-SHOW PACKAGES AVAILABLE.
S L O W  B U R N  T H E AT R E  C O .  2 0 1 9 / 2 0 2 0  I  1 0 t h  A N N I V E R S A R Y  S E A S O N

Presents
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D O W N T O W N  D E V E L O P M E N T
BY JENNI MOREJON

President/CEO,
 Downtown Development Authority

A CITY ON THE RISE   
DOWNTOWN FTL STATE OF THE MARKET

T he Fort Lauderdale Downtown Development 
Authority (DDA) is pleased to present our inaugural 
State of the Market 2019 report. Th is publication 

presents a compilation of the development trends and 
major projects shaping the city’s urban core. 

Fort Lauderdale is a city on the rise and the 
geographic center of a booming Southeast Florida 
region. A desirable location for investment, commerce, 
relocation and startups, Fort Lauderdale was ranked No. 
17 in the Emerging Trends in Real Estate 2019 report, 
published by the Urban Land Institute and PwC.

Long planned and anticipated, DowntownFTL is 
changing before our very eyes. More than 400 hotel 
rooms are under construction, 500,000 square feet of 
new Class A offi  ce 
space is on the 
horizon, and 5,000 
new residential units 
are being built, with 
thousands more in 
the works.

Our urban core 
is surrounded by a 
world-class beach, 
an international 
airport, a cargo 
and cruise port, 
interstate roadways, 
and now, high-speed 
rail connecting our 
neighboring cities to 
the north and south.

Downtown Fort 
Lauderdale is a 
walkable, livable city, 
with iconic public 
spaces, dynamic 
cultural and civic 
institutions, and 
neighborhoods that 
create community. 
We enjoy a relaxed 
vibe and at the same 
time, celebrate in a 
city full of life and 
excitement.

Th e DDA is committed to facilitating investment, 
improving mobility, enhancing the public realm and 
engaging with our stakeholders. Our vision looks to the 
future. Our perspective is regional. Our foundation is 
strong and sets the stage for continued growth.

Downtown Fort Lauderdale is a city on the rise, and 
the city you never want to leave.  

* Th e DowntownFTL 2019 State of the Market report 
was published by the Fort Lauderdale Downtown 
Development Authority in collaboration with Colliers 
International South Florida LLC. To view a digital 
fl ipbook of the report, visit www.ddaft l.org/annualreport.
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SET SAIL WITH SUN DREAM YACHT CHARTERS…
Are you planning a special event? Sun Dream Yacht Charters can help! 
Any of our three luxury yachts are the perfect venue for a unique and 

elegant event on South Florida's beautiful Intracoastal waterways.

www.sundreamyachts.com   •   954.765.1460
CALL TODAY FOR DETAILS



S U S TA I N A B L E  D E V E L O P M E N T
BY ANTHONY G. FAJARDO

Director, Department of Sustainability
City of Fort Lauderdale 

I n my work at the City I get comments all the time 
about how the development that is going on has a 
negative impact on the city overall. No doubt that the 

current volume of construction in and around the city 
does create some issues that we need to address, but 
there are many benefi ts that we can enjoy as a result.

Th e City strives for quality development through our 
various master plans and adopted design guidelines 
that work toward active ground fl oor uses that provide 
for interesting and inviting streetscapes that support 
thriving businesses and help our residents and tourists 
enjoy our city over and above our amazing beach. As 
most of us know, the density of the downtown is getting 
to a state where these new places of business remain 
viable and prosperous.

Our downtown master plan, adopted in 2004 
and amended on 2007, states the following for the 
downtown core:

Consolidation of intense, incremental 
development will create a more unifi ed, active 
Downtown with areas of distinct character and 
more continuous, active streetscapes. Th e skyline 
would peak in a compact core, and gradually 
scale down into surrounding neighborhoods. High 
densities can be sustained throughout the RAC, but 
the most intensive, commercially-oriented, 'central 
business district'-type developments would be 
concentrated, with some exceptions, in the core.

As you can see, the City had the vision to make such 
a statement to have growth that is better managed and 
intended to result in a downtown that has urban activity 
with hospitable sidewalks and strong character.

When you have a critical mass of people living in an 
area the local businesses fi nd it a lot easier to remain 
relevant, diversify and grow. It’s a simple math equation. 

Not that long ago our downtown was devoid 
of activity and pretty much shut down after 5 
o’clock once the offices emptied out. Now you can 
walk from one end of Las Olas to the other right 
through the downtown core and stop in one of many 
restaurants, have a drink at a sidewalk café, and pop 
into a shop to look for Turkish light fixtures (trust 
me, they’re very cool). 

Obviously, there are other parts of the City that 
are seeing more activity as well. If you’ve been on 
Southeast Sixth Street lately you’ll see some amazing 
things happening in an area that was previously on a 
very limited number of people’s radar — a jazz club, a 
brewery and a very interesting coffee house. This area 
has the potential for much more. It’s an easy walk to 
the New River with more residential units approved 
in this area, so that synergy is starting to happen 
south of the river.

Th e result of all this is not only a vibrant city, but a 
very successful one. We have a great city that is getting 
better and better every day. Not everyone will agree with 
me, and that’s OK, because there is more work to be 
done to continue down the right path. But, I always try 
to see the glass as half full and in my humble opinion we 
are generally going in the right direction. 

SIGNS OF FORT LAUDERDALE'S SYNERGY   
CRANES AND CONSTRUCTION SYMBOLIZE THE CITY'S MASTER PLAN FOR QUALITY DEVELOPMENT
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WHERE THE
BEACH MEETS

FORTLAUDERDALEBEACHRESORT.HILTON.COM
954.414.2222

505 NORTH FORT LAUDERDALE BEACH BOULEVARD
FORT LAUDERDALE, FLORIDA 33304

Bliss

GoRiverwalk_Half Page.indd   1 4/15/2019   4:04:42 PM
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T R A N S P O R TAT I O N  A N D  M O B I L I T Y
BY MAURICIO HERNANDEZ

Livability Planner, Transportation & Mobility Department, 
City of Fort Lauderdale

BECOME A TRANSPORTATION ENTHUSIAST   
ATTEND THE CITY OF FORT LAUDERDALE’S TRANSPORTATION SUMMIT

For the past seven years, the City of Fort Lauderdale’s 
Transportation and Mobility Department has 
hosted a transportation summit that facilitates 

the exchange of ideas about emerging trends with 
experts from across the country and allows us 
to share what’s new with our community. Th is 
premier local transportation event off ers residents 
(and transportation enthusiasts) the chance to join 
industry experts, elected offi  cials, neighbors and 
students dedicated to creating safe, livable, connected, 
sustainable streets for people of all ages and abilities.

The eighth annual Transportation Summit will 
be held on May 17 at the Broward Center for the 
Performing Arts from 8:30 a.m. to 6 p.m. More 
information can be found on the City’s website at 
www.fortlauderdale.gov/transportationsummit. 

Th e Summit aff ords an opportunity to delve into 
many transportation-related topics including a 
discussion about trends in connected cities, as well 
as highlights about recently completed local street 
projects. Th is year, I invite you to come and join me 
and my colleagues to learn all things transportation! I 
also encourage our neighbors to apply for a scholarship 
to attend, which will be awarded based on availability. 
(Go to bit.ly/TransportationSummitScholarship)

This year’s Summit will focus on Innovation 
and Technology as conduits for improving our 
transportation network. A variety of transportation 
inf luencers from multiple disciplines will host 
important discussions centered on topics including: 

• A discussion on what the recently approved 
“penny tax” means for the future of our regional 
transportation network

• Lessons learned on how innovation and technology 
have helped transportation authorities improve 
local transit service

• National trends in the use of technology to solve 
everyday issues with parking and mobility

• Regional trends of how data is being used to help 
improve the Level of Service for many modes of 
transportation

As a transplant from Washington, D.C., I moved to 
Fort Lauderdale after years of being a transportation 
consultant to help make the City a safe, affordable 
and accessible place for all. The 2018 Summit was one 
of the first projects that I was involved in, and it was 
an incredible way to learn what’s happening in terms 
of transportation in our beautiful city.

Th is year’s Summit will once again feature 
our annual Transportation Awards for Neighbor 
Champion, Outstanding Project or Program, and 
Outstanding Partner of the Year. Th ese awards are 
designed to recognize our great partners and neighbors 
who continue to help make the City of Fort Lauderdale 
a safer and more connected city of tomorrow. 

For more information, including how to apply for 
a Transportation Award or a neighbor scholarship, 
or to become a sponsor, visit 
www.fortlauderdale.gov/transportationsummit. 
I look forward to seeing you at this year’s Summit.   
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Julie Lurie
Realtor®
954 .618 .9749
Julie@JulieSellsFL.com

JL
J U L I E  L U R I E

Luxury Real Estate Specialist
&

Associates 

$1,250,000

$1,205,000

$1,060,000

$415,000

$685,000

SEASONAL

REDUCED!

1314 SW 20th St Fort Lauderdale, FL 
3 Bed 3 Full 3,398 Sq.Ft. .91 Acre $980,000

ACTIVE AND SOLD LISTINGS

347 N New River Dr E Apt 908, Fort Lauderdale, FL 1407 Monroe St, Hollywood, FL 330201640 NE 6th Ct, Fort Lauderdale

1012 SE 6th Ct Fort Lauderdale, FL 33301 3319 NE 18th St, Fort Lauderdale, FL 33305 1478 SW 18th Ter, Fort Lauderdale, FL 33312

CALL ME TODAY FOR ALL OF YOUR REAL ESTATE NEEDS!

JL
J U L I E  L U R I E

Luxury Real Estate Specialist
&

Associates 



C U LT U R A L LY  S P E A K I N G
BY MEREDITH CLEMENTS 

Marketing Manager, 
Broward Cultural Division
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ARTISTS AS BUSINESS PEOPLE   
SUMMER WORKSHOPS TEACH ARTISTS HOW TO NURTURE THEIR ENTERPRISES

H  ow do the arts relate to business and economics? For 
some, it may not be an obvious correlation at fi rst. 

However, in light of this issue’s “business and 
economics” theme, I’d like to point out a few of the 
Cultural Division’s initiatives coming this summer.

The second weekend in May, we’re hosting the 
Florida Association of Public Art Professionals 
(FAPAP) annual state-wide conference in Fort 
Lauderdale at the Riverside Hotel. The three-day 
seminar will cover all things public art-related, 
including presentations on the role arts have played 
in reimagining communities and neighborhoods. 
The conference includes an exclusive tour of 
Broward County's Port Everglades, an economic 
driver and canvas for many public art projects. If 
interested in attending the FAPAP Conference May 
8 through 10, visit f loridapublicart.org for more 
information or to register.

In June, we’re bringing back the Artist as an 
Entrepreneur Institute (AEI) at ArtServe where we’ll 
be teaching artists and creatives the business and 
economics of their craft . Industry professionals, 
including the Florida Small Business and Development 
Center at Florida Atlantic University, will present 
lectures. Th e four-weekend course will guide attendees 
through the process of creating a business plan for 
selling their art and will conclude June 22 with a clinic 
where the plans will be critiqued by professionals. To 
register, visit aei2019.eventbrite.com. 

Concurrently at ArtServe in June is the “Doing 
Business As … Artists” exhibition of works created 
by AEI graduates. Opening June 10, the artwork 
showcases the growth and professionalism of these 
artists as entrepreneurs. Th e exhibition will close June 
20 with a talk on what it means to be an artrepreneur. 
Keeping in theme, the talk will be presented by Grace 
Cho who is the CEO and Founder 
of Artrepreneur — an 
Orangenius company 
— an online platform 
built to empower 
members of the creative 
economy with tools 
and resources to help 
manage the complexities 
of business. As a widely 
recognized entrepreneur, 

Cho will speak about her process of dissecting the core 
fundamentals to starting a creative career and laying 
out additional building blocks leading to achieving 
goals as an artist and entrepreneur. To — for this free 
talk, visit ArtsEvents.Broward.org.

And in August, community-minded business 
PNC Bank is partnering with us to provide a free 
workshop for artists to learn an additional marketing 
tool that can help put their business in the spotlight; 
live streaming from their own studio. Th e workshop, 
Streaming from the Studio, will take place at the 
Pompano Beach Cultural Center, another local hub 
for artists and their businesses. To RSVP for this free 
workshop, visit StreamFromTh eStudio.eventbrite.com. 

These are just some of the ways the arts intersect 
with business and economics. The issue of economic 
and community growth being impacted by culture 
is another facet to these topics we’re deeply invested 
in at the Cultural Division. That is why the Greater 
Fort Lauderdale Alliance awarded us with the 
Economic Development Partner of the Year in 2018 
– an honor we’re grateful to be recognized with and 
even more so to have the Alliance as an ally in the 
mission for cultural and economic growth in this 
region we call home.  

VIDEO SKILLS       FOR CREATIVES
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L O C A L  E C O N O M I C S
BY DAN LINDBLADE 

President/CEO,
Greater Fort Lauderdale Chamber of Commerce
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HOUSING FIRST  
GOING IT TOGETHER TO PROVIDE ACCOMMODATIONS FOR THE HOMELESS — AND A PLAN

A s we continue to fuel our economic expansion it is 
critical we remember those less fortunate. I say this 
because our Chamber and many business, political 

and faith-based leaders are serious about reducing the 
number of homeless in Broward County.

Th at’s why we worked so hard to rapidly rehouse 
80 individuals at the encampment in downtown Fort 
Lauderdale. Th at’s why 17th Judicial Circuit Chief 
Judge Jack Tuter created a Community Court to 
break the cycle of homelessness. Th at’s why we raised 
hundreds of thousands of dollars to fund security 
deposits, fi rst month’s rent and a special fund to 
protect landlords. Th at’s why we created the Broward 
Business Council on Homelessness.

Why then, did the number of homeless increase by 
489 men, women, and children in our most recent 
point-in-time count? 

I don’t have an answer. Th ere are many possibilities. 
One thing is certain — we cannot throw in the 
towel and leave it to someone else or worse. We need 
everyone to participate in the endeavor. Our focus and 
work must continue with 1,453 individuals currently 
sheltered and 1,350 unsheltered.

Currently, I am continuing to focus on rapid 
rehousing. Th is includes a myriad of strategies and is, 

in my opinion, the critical fi rst step to put a homeless 
individual on a path to independence and being a 
productive member of society.

At the base of this we need funding and inventory. 
I’ll focus on inventory. Th e goal is to do two things 
— identify a stable supply of housing which this 
clientele can aff ord once they have been given a hand 
up. Th ese can be effi  ciencies to single-family homes. 
In our encampment eff ort, we placed some in rental 
units paying fi rst and last month’s rent and a security 
deposit. Others were placed in motel/hotel units while 
we worked on their credentials.

Th en we need to identify all vacant or underutilized 
land owned by government in Broward County and 
determine if those parcels make sense for development 
of housing in partnership with a developer. We also 
need a stable of private sector entrepreneurs who would 
like to partner in this space.

At the same time I would like to create a Homeless 
Multiple Listing service. Social service agencies and 
those working on this effort could access the HMLS, 
load data and match to clients with whom they are 
working. This would be a perfect partnership with 
one of our Realtor or apartment associations in South 
Florida.

Once we are 
able to create a 
dedicated system 
of housing with 
a solid inventory, 
then we can 
eff ectively triage 
individuals 
through clinical 
evaluation. 
Once stabilized, 
we then can 
identify skill 
sets and connect 
employment 
opportunities. 
Housing First is 
a proven solution 
and I need your 
help.      

HOMELESS INDIVIDUALS 
YR. 2017 YR. 2018 YR. 2019 

Sheltered 

1493 

Unsheltered 

957 

Sheltered 

• 1449
Unsheltered 

• 869

Sheltered 

1453 

Unsheltered 

1,350 
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pure, safe, beneficial™

nutrition

makeup

skincare

bath & body

Arbonne is dedicated to improving 
your life, inside and out by 
developing pure products that are 
botanically based, naturally
inspired and scientifically 
formulated. We combine the best 
of science and nature to produce 
formulas that deliver incredible 
results — from nutrition products 
that are vegan, gluten-free and 
non-GMO formulated, to 
high-performing skincare products 
for men and women, that are 
better for your skin.

Our Products Are:
• Plant based formulations
• Vegan certified
• Adhere to the highest standard...

the European standard for 
personal care products

• Clinically proven and tested
• Dermatology tested
• PH correct

Invest in your health and take a 
step in the right direction by 
choosing better products for you 
and your family.

Michelle Noriega 
(954) 701-0795

MichelleNoriega1@gmail.com

MichelleNoriega.arbonne.com
This advertisement has been produced by Michelle Noriega, an Arbonne Independent 

Consultant, and has not been prepared or provided by Arbonne.

At Bank of America Practice Solutions, you 
can rely on our industry leadership and 
commitment to your success. We’ll work 
with you to help determine the financing 
solution that best fits your plans, and then 
guide you through the process.

 ● New practice start-ups
 ● Practice sales and purchases
 ● Business debt consolidation*

 ● Office expansion
 ● Owner-occupied commercial real estate§

 ● Equipment financing

Contact us for a free financial 
analysis of your practice

* All programs subject to credit approval and loan amounts are subject to creditworthiness. 
Some restrictions may apply. Bank of America Practice Solutions may prohibit use of an 
account to pay off or pay down another Bank of America account. 

§ Owner-Occupied Commercial Real Estate loans (OOCRE), 51% owner occupancy required.
 Bank of America is a trademark of Bank of America Corporation. Bank of America Practice 

Solutions is a division of Bank of America, N.A. ©2019 Bank of America Corporation 
ARD3TPG9 | Rev. 02/19

Practice financing*

Bank of America Business Advantage

Vivian Porcelli
SVP/Small Business Banking

954.765.2700 
vivian.m.porcelli@bankofamerica.com
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M A R I N E  I N D U S T R I E S

In some places in the United States and around the 
world, the appearance of a beautiful, gleaming yacht 
cruising the waterways can be perceived as merely an 

expensive toy for the rich and famous, but here in Fort 
Lauderdale – the yachting capital of the world, most 
people understand that the presence of a yacht equals 
a boost to the local economy. Whether it’s through 
fuel, dockage, provisions, wages, or construction, 
maintenance, refi t, and repair, the average annual 
expenditure of a 140-foot yacht is $2.08 million.

Yes, yacht ownership is a pastime that necessitates 
expending signifi cant fi nancial resources, but there is 
a greater good by-product of that pursuit, and that is 
job creation — in Broward County specifi cally, 111,000 
marine-related jobs that typically pay 16 percent higher 
than the state average. Based on a recent study by 
Th omas J. Murray and Associates, the region’s 142,000 
marine jobs equate to $4.2 billion in wages for Broward, 
Miami-Dade, and Palm Beach counties. 

Th at wage statistic is big, but there's more than meets 
the eye when it comes to the business of yachting. 
In fact, salaries constitute only slightly more than 
30 percent of the annual $2.08 million expenditure. 
Th e next highest category of expense happens in the 
boatyard, which generally employs the electricians, 

welders, carpenters, painters, mechanics, engineers, boat 
builders and many others who keep the vessel operating 
at peak performance and meeting all regulatory 
requirements.

While the yacht is underway, whether for the 
owner or by charter, fuel and dockage require an 
impressive budget that helps to keep local marinas, and 
subsequently their employees, operating in the black. 
Provisioning is also a major component. Not only are 
guests experiencing fi ve-star fi ne dining experiences 
for breakfast, lunch, dinner and parties, the crew must 
also be fed a nutritious diet. Th e neighborhood grocery 
stores, markets, liquor stores and specialty shops all 
benefi t enormously from the needs associated with an 
active yachting season. Th en there are the items that 
aren’t as obvious, such as the cost of transportation, 
hotel nights, crew uniforms, linens, dry cleaning, fl orists 
and insurance – for the vessel and the crew.

During 2017, an estimated 1,800 vessels visited 
South Florida for private cruising, completing normal 
repairs and maintenance, as well as major refi tting and 
ancillary purposes. Simple math confi rms that this is an 
important segment of our economy and one that needs 
to be protected from competing states that wish to lure 
it away.

As South Florida traffi  c 
congestion continues 
to increase everywhere 
from our highways to 
our side streets, it may 
feel frustrating and 
inconvenient to be stuck 
waiting for an Intracoastal 
bridge that is opening 
and closing for a big boat 
to pass by, but next time 
you fi nd yourself in that 
situation try to remember 
that without those boats 
the $12 billion marine 
industry in South Florida 
can’t exist and those 
142,000 jobs cannot be 
sustained.  

THE ECONOMIC IMPACT OF FORT LAUDERDALE’S MARINE INDUSTRY   
THE REACH OF THE REGION’S 142,000 MARINE JOBS STRETCHES FAR BEYOND YACHTS

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Kelly Skidmore
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S M A L L  B U S I N E S S

THE RIDESHARE REVOLUTION   
FREEBEE OFFERS FREE RIDES IN ITS ELECTRIC VEHICLES IN FORT LAUDERDALE

BY KATIE DRESSLER
Writer

Freebee is the future of on-demand transportation 
in Fort Lauderdale. Physically moving people 
through free (yes — free!), door-to-door electric 

transportation, Freebee provides fi rst and last mile 
connectivity that helps get cars off  the road and makes 
communities a place where residents can live, work and 
play without the need of a personal vehicle.

Freebee originally started as an experiential 
marketing agency, with 100 percent of its revenue 
coming from advertisers branding the outside of 
vehicles. Since its inception in Miami in 2012, Freebee 
has evolved and adapted to capitalize on the changing 
transportation needs of high density urban cores and 
suburban communities spread throughout South Florida 
and beyond. Its business model has transformed from 
a free-roaming, advertising-based luxury to a reliable, 
app-based transportation solution. 

“Freebee is one of the most innovative technology 
platforms providing both mobility and economic 

development solutions to government agencies,” said 
Managing Partner Matt Friedmann. “Our service is 
fully customizable, aimed at meeting the goals and 
objectives that communities are looking to achieve.

“Th is solution transforms communities into a place 
where you can live, work and play without the need 
of a personal vehicle; taking cars off  the road and 
minimizing single-occupancy vehicles. Th is helps 
communities reduce traffi  c congestion and free up 
limited parking availability.”

Despite the company’s metamorphosis over the years, 
one thing remains the same: the rides are always free to 
the riders. Freebee is funded by the local municipalities 
it serves, as well as through advertising agreements. 
While the fares are no-cost, riders are encouraged to tip 
drivers for exceptional service. 

Freebee drivers serve as ambassadors for the 
communities, acting as a rolling information desk on 
wheels and promoting all things local. Most Freebee 
ambassadors have a hospitality or customer service 
background to ensure a service-oriented disposition, 
and they’re held to the highest standards in order to 
eff ectively assist in strengthening the bond between the 
city and its community.

In response to our city’s growing need for 
convenient, door-to-door, eco-friendly transportation, 
Freebee launched its Broward County pilot program 
in downtown Fort Lauderdale mid-March and will 
run for three months. Th e expansion was made 
possible through funding secured from two private 
donors, as well as a strong working relationship with 
the Downtown Development Authority and Broward 
Metropolitan Planning Organization.

“We're most looking forward to helping make downtown 
Fort Lauderdale a place where you can easily maneuver 
around without the need of a personal vehicles,” Friedmann 
said. “Th rough our Freebee app, we are also connecting 
everyone to all the best deals, discounts and ‘Places to Bee’ 
in the area at the local businesses.”

Currently, Freebee operates a fl eet of more than 60 
vehicles and has contracts to provide this service as 
part of the public transportation network with the 
local governments in over 11 territories, with many 
more South Florida cities coming soon. For more 
information, go to www.RideFreebee.com    

Freebee just started serving Fort Lauderdale in mid-March, 
but has been in Miami since 2012. PH
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ZAGAT
2019
Top 5
Restaurants
in Broward
County
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F R O M  Y O U R  P R O P E R T Y  A P P R A I S E R

REPORT HOMESTEAD EXEMPTION FRAUD   
SUCH DECEPTION ADVERSELY AFFECTS ALL PROPERTY OWNERS

BY MARTY KIAR 
Property Appraiser

Broward County
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It is important homeowners only pay their fair share 
of property taxes. Property owners who fi le false 
applications to obtain a Homestead Exemption are 

causing you to pay more in property taxes each year.
Why? Because your various taxing authorities, such 

as the county, city and school board, must equitably 
divide the tax burden among all property owners 
within their jurisdictions in order to provide services 
such as police, fi re and schools. If someone wrongfully 
claims Homestead Exemption, someone else must pay 
more to make up the diff erence.

In an eff ort to protect taxpayer dollars, our offi  ce is 
always working to identify homeowners in Broward 
who are fraudulently claiming a Homestead Exemption 
on their properties. We work with local governments 
and homeowner and civic associations to help identify 
exemption fraud. We also rely on anonymous phone 
and mail tips about potential Homestead fraud.

If you know of anyone claiming Homestead 
Exemption on a property that is not their permanent 
residence, we urge you to contact our Department of 
Professional Standards and Compliance at 954-357-
6900 or www.bcpa.net/fraudform.asp and we’ll check it 
out. You are free to provide your contact information 
or remain completely anonymous when reporting 
potentially fraudulent activity to our offi  ce.

Property owners who fraudulently obtain a 
Homestead Exemption may be back taxed for as many 
as 10 years, plus be required to pay substantial penalty 
and annual interest (50 percent of the unpaid taxes for 
each year and pay interest at a rate of 15 percent per 
year). 

If my offi  ce can ever be of assistance to you, please do 
not hesitate to contact me directly at 954-357-6904 or 
by email at martykiar@bcpa.net. 

3 8     M AY  2 0 1 9   •   G O R I V E R W A L K . C O M



order your
banner  

NOW!

order your
banner  

NOW!

For more information,
call Riverwalk at (954) 468-1541

or email Patrick@GoRiverwalk.com
Visit www.GoRiverwalk.com

DEADLINE IS JULY 31ST.

RESERVE YOUR
BANNER TODAY!

RESERVE YOUR
BANNER TODAY!

Become a Riverwalk 
Fort Lauderdale

individual or corporate 
supporter by placing your 

name or company’s 
name on a colorful 

banner along the 
Riverwalk Park.

The Riverwalk Art &
Entertainment District

currently attracts
1.5 million visitors yearly

and continues to grow.
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SIZZLING SUMMER IN FORT LAUDERDALE   
THE CITY CRACKLES WITH SPECTACULAR SUMMER EVENTS

STARLIGHT MUSICALS 
Grab your lawn chairs, picnic baskets, and coolers, and join us at 
Holiday Park for the Bank of America Starlight Musicals. Now in its 
41st year, the free weekly concerts take place every Friday night from 
June 7 through Aug. 9 on the Holiday Park football fi eld, located at 
1150 G. Harold Martin Drive. Shows run from 7 to 10 p.m. and feature 
outstanding bands performing classic rock, country, R&B, Latin, 
tropical rock, and more! For a complete schedule, visit www.fortlauderdale.gov/starlight.

FRIDAY NIGHT SOUND WAVES 
If you’re heading to the beach on Friday evenings, meet us at 
Th e Hub and start your weekend off  on a high note! Friday 
Night Sound Waves features live music every Friday night from 
6 to 9 p.m. at A1A and Las Olas through July 5. Kick off  your 
shoes, stroll along the wavewall and take in warm ocean breezes 
under our magnifi cent moonlight as you enjoy outstanding entertainers performing everything from classic rock, 
Top 40 and reggae, to funk, oldies, R&B and jazz. For details, visit www.myfortlauderdalebeach.com.

CARTER PARK JAMZ 
Carter Park Jamz is back for a special summer engagement. Th e popular 
concert series heats up again on summer Fridays: May 17, June 21, July 19 
and Sept. 20. Th e free concerts take place from 7 to 10 p.m. at Joseph C. 
Carter Park, located at 1450 W. Sunrise Blvd. It’s the happening place to be 
as friends, families and neighbors gather together to celebrate good times 
and great music featuring Top 40 hits, smooth jazz, soulful R&B classics and 
tropical staples. For details, visit www.fortlauderdale.gov/friday.

JULY 4 SPECTACULAR 
Celebrate America’s Independence Day at our free Fourth of July 
Spectacular. Th e event takes place on Th ursday, July 4, from 12:30 to 9:30 
p.m. at A1A and Las Olas Boulevard. Highlights will include live bands, 
a kids’ zone, beach games, face painting, a hot dog eating contest and 
family activities. At 9 p.m., all eyes will turn toward the sky for the City’s 
spectacular fi reworks show which USA Today named as one of the “Top 
10 Best Fireworks Shows in the Nation."

SUNDAY JAZZ BRUNCH 
Th e Revolution Live Sunday Jazz Brunch takes place on the fi rst 
Sunday of each month from 11 a.m. to 2 p.m. along the downtown’s 
Riverwalk. Th e free outdoor concert series features the area’s best 
local jazz artists performing live on three stages. Bring your picnic 
basket, blanket, and lawn chair or stroll along the historic brick-
lined walkway enjoying live music while browsing items from local 
merchants and enjoying food from area restaurants. For details, visit www.fortlauderdale.gov/jazzbrunch.

We look forward to seeing everyone at these exciting upcoming summer events. For more information, 
visit www.fortlauderdale.gov. Have a great summer!
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/playfortlauderdale @playfortlauderdale

Fridays, 7:00 - 10:00 p.m. 
June 7 – august 9 | Holiday park
e. sunrise Boulevard and Federal Highway

For more inFormation, call (954) 828-5363
or visit www.Fortlauderdale.gov/starlight.

honoring our 41st anniversary 
with  10 weeks oF music under 

the summer stars!



DOWNTOWNFTL: ON THE RISE
2019 STATE OF THE MARKET REPORT 

WRITER  JENNI MOREJON

T he streets, sidewalks and skylines of every city tell a story 
— whether that is in the cobble-stoned roads and centuries-
old churches found in historic cities, or the vibrant painted 

intersections and moving construction cranes in cities like Fort 
Lauderdale. This imagery of a place is compelling on its own, 
painting a picture of life there. But knowing about a city in real 
terms, in metrics and stats, can make that city’s story complete. 

In early 2019, the Fort Lauderdale Downtown Development 
Authority (DDA) released its inaugural State of the Market 
report, DowntownFTL: On The Rise. The publication — part 
real estate update, part DDA portfolio — provides notable 
comparisons of DowntownFTL to its sister downtowns in 
Miami and West Palm Beach. 

The report sets a solid benchmark to compare change, growth 
and progress in future years. It tells the story of who lives here, 
who works here, and what’s on the horizon. 

DowntownFTL At A Glance
The DDA is an independent taxing district established by the 

Florida State Legislature in 1965 and led by an appointed board 
of directors. 

Over the past 50 years, the DDA has spearheaded legacy 
projects to stimulate and sustain economic development and 
livability in Downtown Fort Lauderdale. 

While the DDA’s official boundaries comprise just 350 acres 
in the urban core, DowntownFTL is growing and can be better 
defined as a 1,000-acre area from Sunrise Boulevard to South 
17th Street, and from Federal Highway to Southwest Fourth/
Northwest Seventh avenues. Within this area, there are more 
than 13,200 residents, 59,000 employees, 3,100 businesses, and 
over 130 bars and restaurants. Cheers!

Develop
Over the past 18 years, close to 6.8 million square feet of 

office, retail, multifamily and hotel space has been built in 
Downtown Fort Lauderdale. Today, another 6.2 million square 
feet is under construction making Downtown Fort Lauderdale 
the latest redevelopment hotspot in South Florida and around 
the country.

Work
Fort Lauderdale was named among the Top Job Markets in 

the U.S. by WalletHub in 2019, and it’s no surprise with close 
to 60,000 employees, 6.8 million square feet of office space 
and a 12 percent vacancy rate. In 2012, close to 20 percent of 
office space in DowntownFTL was vacant and as occupancy 
increased, so too, did office rental rates, rising 70 percent over 
the past five years.
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Live
Downtown Fort Lauderdale’s population has grown by an 

estimated 30 percent since 2010, to more than 13,240 residents. 
Meanwhile, Broward County’s population grew by 9 percent 
since 2010. Last summer, MoveBuddha ranked Fort Lauderdale 
as the No. 1 most searched location in the nation for relocations. 

Young professionals are flocking to our city center, with 
residents ages 20 to 34 making up 37 percent of the Downtown 
population. And if it seems like everyone is walking their 
dog, you’re right — 60 percent of Downtown dwellers are pet 
owners, compared to 30 percent who have children. 

Experience
As retail follows rooftops, there’s been a 170 percent 

growth in commercial space inventory in DowntownFTL 
over the past five years. Vacancy rates are below 5 percent 
and triple net rents are averaging $36 per square foot. 

Respondents to an annual online survey the DDA first 
conducted last fall stated that they most want to see a movie 
theater, fresh produce and grocery stores, a food hall, more 
clothes and shoe stores, and a fitness center in Downtown. 
Good thing many of these uses are on their way to town in 
the new projects under construction.

Stay 
DowntownFTL once offered a limited supply of hotel 

options, until hotel developers began to recognize the 
great demand and significant opportunity the urban core 
presents for business and leisure travelers. In 2018, 432 
hotel rooms were added to the mix with the Fairfield Inn 
and Dalmar, and the hotel development boom continues 
with another 440 rooms under construction.

Move
Name another major downtown that is but a short trip 

from an international airport and seaport. With 4.1 million 
cruisers at Port Everglades each year and 32.5 million 
passengers traveling through FLL International Airport, 
connections to the rest of the world are seamless. 

New options to move around DowntownFTL are also on the 

rise with 100,000 e-scooter rides and thousands of on-demand 
e-shuttle rides each month. Nothing beats a brisk walk through 
the city, and DowntownFTL scores a respectable 89 on Walk 
Score, an online measure of a community’s walkability. 

Nonetheless, the need for improved mass transit remains, 
and with the successful passage of the transportation 
surtax, DowntownFTL can certainly be a priority for 
enhanced multi-modal options. 

On the Horizon
As DowntownFTL looks to the future, the DDA is 

focusing on key priorities that involve public and private 
investments, improved mobility, enhancements to the public 
realm and greater community engagement. Working with 
our government, non-profit, business and civic stakeholders, 
we are building the city you never want to leave.   

* Go to www.ddaftl.org/annualreport to view a digital 
flipbook of the report.
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FORT LAUDERDALE’S OTHER AIRPORT
WELCOME TO THE FORT LAUDERDALE EXECUTIVE AIRPORT, HOME OF  
A $2.1 BILLION ECONOMIC IMPACT 

WRITER  LYNN PEITHMAN STOCK AND JASON LEIDY
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Fort Lauderdale's executive airport has come a long, 
long way from its humble beginnings as a training 
ground for World War II pilots in 1941. 

Today, Fort Lauderdale Executive Airport (FXE) is the 
fifth busiest general aviation airport in the country, and 
brings in $2.1 billion to the local economy, according to 
a 2019 Florida Department of Transportation study.

That’s an increase of 149 percent over only five 
years ago.

With the air traffic control tower open 24 hours, FXE 
is a hot spot of activity between well-heeled business 
executives and leisure travelers to the Caribbean, 
Bahamas and Latin America.

From improved electric cables for runway lights to 
a dedicated customs building, the airport has made 
multiple improvements with more to come. 

Even the U.S. Customs at FXE has expanded its hours, 
now open from 8 a.m. to midnight. “That demonstrates 
the amount of activity that has been occurring over 
the years, and how the airport has grown,” said Rufus 
James, FXE’s manager for the past four years. 

Here’s a look at how FXE generates such an economic 
impact and a short timeline of recent improvements.

By the numbers
5th

FXE is the fifth busiest general aviation airport in 
the country. A general aviation airport does not have 
scheduled passenger service and serves private aircraft 
and small aircraft charters. No commercial airlines fly 
in and out of FXE.

$2.1 billion
Economic impact of FXE — to be precise, 

$2,091,276,000, according to the FDOT.

12,708
Jobs created because of FXE

181,000 operations
FXE counts one takeoff and one landing as an 

“operation.” James said FXE can have between four and 
700 operations a day.

22 
Number of employees, including administration, 

maintenance, an electrician, landscaping, trash 
collection, a noise abatement officer

1st
The first U.S. Customs automated passport control at 

a general aviation airport in the country for passenger 
customs clearance.
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FXE’s manager, Rufus James

4 FBOs
FXE is home to four fi xed-base operators, which provide 

everything from fuel and maintenance to private aircraft , 
to fl ight training and showers and nap rooms for private 
pilots stopping through.

Fire Rescue Station 53
Staff ed 24 hours a day, seven days a week. Th e executive 

airport has had an aircraft  rescue and fi refi ghting team 
there since 1972. Th e city’s HAZMAT team is also 
stationed here.

“We’re not required to have that fi re truck, but it’s a benefi t 
for business operator or aircraft  operator to know they have 
that truck there,” James said. “It makes a world of diff erence 
and also helps their insurance premiums.”

Budget
$8 million

Revenue comes from ground leases and fuel fl owage.
FXE is owned and operated by the City of Fort 

Lauderdale.

Recent improvements 
2000

Improved lighting electrical system: “Th e electrical 
cable, for instance, was buried directly into the ground 
with transformers that would power up the lights. You 
would get a lightening strike and have an electrical problem 
underground that made it diffi  cult to trouble shoot,” James 
said. “All of our electrical cables are in conduit now. Th ey're 
easier to track down if there are any issues.”

2002
New 10,000-square-food administration building

2014
New 92-foot-tall air traffi  c control tower; cost of $16 

million: With bigger planes using FXE came taller hangars, 
which made it diffi  cult for air traffi  c controllers to see from 
the 1970-built tower, only 35 feet tall.

2015
New U.S. Customs and Border Patrol building; cost of 

$5.7 million: Customs at the one-story, 8,000-square-foot 
building is now open from 8 a.m. to midnight. Before 2015, 
Customs worked out of a square-foot double-wide trailer at 
FXE.

2016
Global Entry Kiosks: FXE is the fi rst general aviation 

airport in the country to have these kiosks. Pre-approved, 
low-risk travelers may use them to expedite their entry into 
the U.S.

2018
Automated U.S. Customs Kiosks: Th e executive airport 

is also the fi rst in the country to have customs automated 
passport-control kiosks. 

Upcoming improvements
$4 million: Relocation of a taxiway
$11 million: Improved lighting of runways and signs, 

from quartz to LED lighting
$1.5 million: Expansion of administration building

History
Newcomers to this burgeoning city may not be aware of 

the role World War II played in kickstarting the growth of 
what was once a town into the city that we know today. In 
1941, the Federal government built West Prospect Satellite 
Field, now known as FXE. Because of the mild climate, 
Naval pilots were able to train year round. 

At the start of World War II, the federal government 
also commissioned the already built Merle Fogg Airport 
to increase training capacity and as a facility for refi tting 
variety of civil aircraft  for wartime. In conjunction with the 
fuel capacity provided by Port Everglades, a new industrial 
base developed in a place up to this point was almost 
exclusively reliant on tourism and agricultural production. 

By 1947, the airport had sat vacant for several years and 
the federal government deeded the land and facilities to the 
City of Fort Lauderdale. Local business people realized it 
was a valuable asset. By the early 1960s, the city built Fort 
Lauderdale Stadium, where the Yankees held their spring 
training, which encouraged private pilots to fl y in and 
watch the games. 

Th e city started leasing land at the executive airport in 
the 1970s and James said FXE has been operating in the red 
since 1981.

Convenience
Private pilot Mike Grimme has fl own out of FXE for 

23 years, both as a business owner and now as a charter 
pilot. Th e Fort Lauderdale resident, who fl ies Gulfstream 
G4s full-time for a charter company, can speak to the 
convenience of FXE for business executives.

“Th ings move a lot faster” at FXE, he said. “When there's 
an event coming up, they can get organized for it. Whether 
it's the Boat Show, the Super Bowl, they can move a lot faster. 
At FXE, you're not mixing airline traffi  c with private and 
corporate traffi  c, so you can get in and out faster when you're 
fl ying. It's just very much a pro-business, pro-private aviation 
airport.”   
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RIVERWALK’S BURGER BATTLE™ X
10TH ANNIVERSARY BEST OF THE BEST CHALLENGERS HEAT UP ANNUAL 
BURGER COMPETITION 

WRITER  GENIA DUNCAN ELLIS

With perfect weather, cool tunes from the Silent Shout 
and great food from some of the finest restaurants 
in the area, the 10th Annual Burger Battle™ 

welcomed an excited crowd to try the 15 burger options to 
determine three competitive categories — Fan Favorite, 
Best Burger and the 10th Anniversary “Best of the Best” 
only open to previous winners. 

While each year it gets more competitive, this year Green 
Bar + Kitchen stepped into the competition offering an 
alternative burger, plant based, that was a rousing hit! Let’s 
not forget our French Fry Bar Sponsor Bar Red Beard – 
what a treat! The lines always tell you where French fries are 
in the park – to go with that favorite burger!

Guests sipped on Jack Daniels cocktails, Barefoot 
Wine on behalf of Breakthru Beverage and a variety of 
cold beers provided by Stephen’s Distributing including 
Budweiser, Veza Sur and Patagonia. For additional 
entertainment, Burger Fi stepped in sponsoring the 
burger-eating contest — a challenge to those that profess 
to be able to take the challenge.

The VIP area offered a restful spot for those who were 
looking for an upgraded service with open bar, dessert 

bites provided by Key West Sweets and awesome pulled 
pork sliders from Tarpon River Brewing.

When the chips were counted for Fan Favorite — the 
burger most liked by the more than 900 guests — Hard 
Rock Café was the hands-down winner! When the 
judging panel consisting of some of South Florida’s best-
known chefs — Chef Tara Abrams, Chef Gina Sansonia, 
Chef Robyn Almodovar and Chef Chad Phillips — 
completed their taste testing and blind scoring, the results 
were conclusive: ROK:BRGR won Best Burger for 2019. 

The next step was to determine the 10-year “Best of the 
Best.” For 10 years, Riverwalk Burger BattleTM, hosting 
more than 10,000 locals, has given folks the chance to 
try some of south Florida’s finest burgers. We will gladly 
tell you from the judge’s tally it was an extremely close 
race but at the end of the evening, the results indicated 
ROK:BRGR won as the Best of the Best.

We are already looking ahead to next year — stand 
by as we will have some more unique and fun options to 
share. A great thank you to our sponsors and especially 
our contenders … the community came to celebrate your 
great offerings!   
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COCKTAIL RECEPTION:
Saturday, May 11th 6-8pm 

Welcome Address by 
Patrick A. Harris, Riverwalk Fort Lauderdale 
& Center for Great Apes Board Member.

Cocktails by Miami Club Rum: European cheeseboard

EXHIBITION:
Thursday, May 2nd - Thursday, May 16th, 2019

Venue: ArtServe, Gallery 133, 1350 E. Sunrise Blvd.
Fort Lauderdale, FL 33304 

This thought provoking fine art and photography 
exhibition focuses on the plight of endangered 

species and habitats, celebrating their beauty and 
documenting the threats faced. Proceeds benefit 

the Center for Great Apes, a Florida non-profit 
sanctuary for rescued and retired orangutans and 

chimpanzees in need of lifetime care. 
Questions: Lindsey@Art4Apes.com 
Website: https://www.Art4Apes.com

Before the Hunt
Photograph by Pekka Jarventaus
©2018 All Rights Reserved.

Louie
Photograph by Phoenix
©2018 All Rights Reserved.

Fan Favorite: Hard Rock Café

Judges Chef Chad Phillips, Gina Sansonia 
and Chef Tara Abrams

Best Burger 2019 and Best of the Best 2009-2019: 
ROK:BRGR
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#B I T E S + S I P S

B  rewing is hot, whether the end product is hot or cold. 
From coff ee shops to gastro pubs people are enjoying 
innovative, fresh fl avors in comfortable surroundings 

oft en with great food, too. Brew pubs, particularly the 
urban endeavors, are still debuting and going strong 
despite dire warnings that the movement was slowing. 

But wait — this is the “Bites” portion of “Bites and Sips.” 
Why are we writing about beer? 

Because beer is closer to food than drink, and the 
variety of fl avoring is endless. Simply told: the “mash,” a 
porridge-like mix of diff ering grains and yeast which is 
then fermented, determines the style – light or heavy – and 
the amount (and type) of hops, herbs and fruits are used to 
change a profi le, sometimes dramatically. We were lucky 
enough to meet Navy vet Jim Lewis and his wife, Deborah, 
on our Florida travels this spring, in Fort Walton Beach. 

Fort Walton Brewing produces 
small batch (35 gallon) brews. 
Because they are not in large-scale 
distribution they can — and do — 
change at will. We in particular 
liked the Gose (go-zah), a very low 
abv. (under 4% alcohol by volume) 
quaff er fl avored with Michigan Tart 
Cherries called “Cherry Pucker.” 
Th e fruit is added at the end of 
brewing with a maximum of two 
days on the beer. 

Th is German style sour also gets 
life/fl avor with bounties from Jim 
and Deborah’s garden: ruby red 
grapefruit, key limes, kumquats 
or watermelon. We did not get a 
chance to try another style, Saison, 
that they infuse with cucumbers, 
blueberries or hot peppers as they 
were not brewing it when we arrived. 
Jim and Debbie are also proud of 
their gluten-free brew in which the 
mash is made of Basmati or Jasmine 
rice, quinoa, carrots and hops. Lest 
the pets feel left  out, the couple also 

makes dog cookies from the spent grains added to natural 
peanut butter, bananas, oats and eggs from their own 
chickens. Now we begin to better understand the “craft ” in 
the craft  beer movement.

So on your next aft ernoon or evening out in Fort 
Lauderdale, stop by one of our local haunts such as 
Tarpon River Brewing, Funky Buddha (started here 
though now nationally known), LauderAle Brewery, 
Gulf Stream Brewery, Knoff ner Brewing and the newly 
opened American Icon Brewery Kitchen & Taproom in 
Fort Lauderdale and 3 Sons in Dania Beach. Who knows 
what’s next? 

You can check the March 22, 2019, edition of South 
Florida Business Journal for a more complete listing of 
breweries both in and outside of our area. Go see and taste 
what theses creative stylists are up to.   

BREWING BUSINESS -- GOOD FOR WHAT ‘ALE’S’ YOU
DURING OUR SPRING TRAVELS, WE LEARNED MORE ABOUT FOOD FLAVORS IN BEER
WRITERS  PENNY SANFILIPPO & JONNY ALTOBELL — THE UGLY SISTERS
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BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

V  inegar plus sugar equals sweet and tangy 
syrup with savory undertones: Shrubs are the 
result of preserving fruit, vegetable or herbs in 

vinegar, then sweetening the mixture with sugar. 
A shrub lends acidity and sweetness, 

simultaneously balancing a cocktail. Shrubs, 
aka drinking vinegars, are a source of acid, a 
refreshing change of pace from the usual citrus in 
your cocktail recipe. Th e method of storing fruit 
in vinegar (maceration) originated in 17th century 
England as a way to use overripe produce and 
extend the summer season.

Macerated fresh or dried fruit is splashed 
with or left  to sit in a fl avored liquid such as 
liquor, vinegar, citrus or syrup for a few hours 
to overnight. Maceration starts instantly, and in 
some cases you’ll notice a change in fruit texture 
or fl avor within minutes of contact. 

Th e best results require time as the fruit absorbs 
the liquids and seasonings around it, which causes a 
slight soft ening (and plumping, in the case of dried 
fruit) of texture and a shift  in fl avor profi les. Th e 
end result is juicy fruit with amped-up taste.     

GET SPICY, SMOKY AND SWEET FOR A ZESTY SUMMER
AMP UP YOUR SUMMER DRINKS WITH A LITTLE FRUIT MAGIC
WRITER  RENÉE K. QUINN
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Check out www.goriverwalk.com for more spirited 
#BITES+SIPS  and recipes. Join Renéeʼs #conSPIRITors 
by following her on Twitter and Instagram (@spiriteds
 ) 
and her Facebook page, Spirited South Florida. Remember 
to #DrinkResponsibly #GetSpiritedSouthFlorida

TIP 
Alcohols with higher percentages (bourbon or whiskey) 
will help preserve fruits and berries from spoiling.

MIX AND MATCH THESE MACERATING INGREDIENTS 
• Liquors and liqueurs 
•  Balsamic, champagne, red wine or cider vinegars 
•  Agave nectar or honey 
• Maple syrup 
•  Citrus juice and zest 
•  Fresh or dried fruits 
•  Spices: star anise, cinnamon, nutmeg and vanilla 
•  Fresh, chopped herbs 
•  Ginger 
•  Fresh and dried chiles

WHERE TO TRY 
Shrub Cocktails are the rage.
Try them at:
• Th e Wilder • Rooft op @1WLO
• Stache Drinking Den • Apothecary 330  
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GENERAL EVENTS

Dinner at the Square
May 1
Climate change and sea level rise in Fort 
Lauderdale
Broward College
Funky Buddha Brewery
(954) 201-7518
broward.villagesquare.us  
8th Annual Magnolia Luncheon
May 1
Recongnizing women of dignity, strength 
and perseverance
United Way of Broward County
Broward County Convention Center
(954) 453-3731
www.unitedwaybroward.org  
Art of Wine & Food Series
May 2
Chill Out for the Summer
NSU Art Museum Fort Lauderdale
(954) 525-5500
www.nsuartmuseum.org  

The Milk Carton Kids
May 2
Twice Grammy-nominated indie-folk duo
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Arc Broward’s Delish 2019
May 2
Pairing top Florida chef’s with Arc students
Arc Broward
The Galleria Fort Lauderdale
(954) 746-9400
www.arcbroward.org  
Tamir Hendelman Trio 
May 3 
Playgrounds and Destinations
Gold Coast Jazz Society
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  

Judas Priest
May 3
Firepower 2019 Tour
Hard Rock Event Center
(800) 397-0010
www.myhrl.org  
Tarzan:  The Stage Musical
May 3-5
Based on Disney’s epic animated fi lm
Florida Children’s Theatre
Bailey Hall
(954) 763-6882
www.fl ct.org

 
Pantone Color of the Year Exhibit 
May 4
Free public reception
Broward Art Guild
(954) 537-3770
www.browardartguild.org  
2019 American Cancer Society’s 
Celebration Gala
May 4
This year’s theme is Kentucky Derby
American Cancer Society
Mariott Harbor Beach Resort & Spa
(954) 200-7520
www.cancer.org  

A Very Intimate Acoustic Evening 
with Pat Benatar & Neil Giraldo
May 4
Marking their 40th anniversary in the 
music business
Seminole Casino Coconut Creek
(954) 977-6700
www.casinococo.com  
7th Annual Harbor Lights Gala
May 4
This year’s theme is An Evening in Paris
Children’s Harbor
The Ritz Carlton Fort Lauderdale 
(954) 252-3072
www.childrensharbor.org  
Indigo Girls
May 4
With special guest Three5Human
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Kentucky Derby Party
May 4
Complete with a hat contest
Junior League of Greater Fort Lauderdale
Rooftop
(954) 462-1350
www.juniorleagueftl.org  
Fort Lauderdale Air Show
May 4-5
Featuring the U.S. Navy Blue Angels
Fort Lauderdale Air Show
Fort Lauderdale Beach
(321) 395-3110
www.air.show  
Macy Gray
May 5
R&B, jazz and soul singer
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Wings for Life World Run
May 5
A unique, world-wide coordinated run
Wings for Life
BB&T Center
www.wingsforlifeworldrun.com  
Birdies for Birch
May 7
Raising money to fund improvement 
projects at the park
Friends of Birch State Park
Lago Mar Country Club
(954) 566-0660
www.birchstatepark.org

 

Evanescence 
May 7
Two-time Grammy Award-winning rock band 
Hard Rock Event Center
(800) 745-3000
www.myhrl.com

 
SUNsational Service Courtesy 
Awards Luncheon
May 8
Recognizing Broward’s fi nest 
hospitality workers
Greater Fort Lauderdale CVB
Broward County Convention Center
(954) 765-4466
www.sunny.org

 
Feed Your Creativity Art 
Competition Gallery Night
May 8
Celebrating talented local high 
school students
Feeding South Florida Warehouse
(954) 518-1818
www.feedingsouthfl orida.org

 
13th Annual Starfi sh Luncheon
May 9 
Honoring Broward College and 
Memorial Healthcare System
Women in Distress
Signature Grand
(954) 760-9800
www.womenindistress.org

 

Wanda Sykes
May 9
An Emmy Award-winning stand-up 
comic, writer, actress
Hard Rock Event Center
(800) 397-0010
www.myhrl.org

 
Werther
May 9 & 11
A tale of unrequited love 
Florida Grand Opera
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
An Evening with Kristina Kuzmic
May 10
The Hope and Humor Tour
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
An Evening in Emerald City
May 10
Celebrating 35 years of supporting 
students and teachers
Broward Education Foundation
Pier 66 Hotel & Marina
(754) 321-2030
www.browardedfoundation.org

 

Endangered Fine Art & 
Photography Exhibit
May 11
Cocktail reception
Center for Great Apes
ArtServe
(646) 269-2389
www.art4apes.com  

Tom Jones
May 11
Featuring new songs and old favorites
Hard Rock Event Center
(800) 745-3000
www.myhrl.com  
Girls Just Wanna Have Fun Brunch 
May 11
Celebrating the female spirit and 
the friendship of women
PACE Center for Girls
Pier 66 Hotel & Marina
(954) 561-6939
www.pacecenter.org  
Waterway Soiree
May 11
A high-end yacht hop
Children’s Diagnostic & Treatment Center
Bahia Mar Resort & Yachting Center
(954) 728-1019
www.waterwaysoiree.com  
AARLCC-CON:  
Sci-Fi & Comic Convention
May 11
Providing a platform for African-
American writers and illustrators
African-American Research Library & 
Cultural Center
(954) 357-6282  
All Sounds Colorful
May 11
Musically exploring the world 
through color
Florida Singing Sons
The Sanctuary
(954) 563-2697
www.singingsons.org  
Asian-Pacifi c American 
Heritage Celebration
May 11-12
Featuring costume contests, tasty 
cuisine and more
Museum of Discovery & Science
(954) 467-MODS
www.mods.org  
5th Annual Behavioral Health 
Conference
May 14
The Power of Prevention
United Way of Broward County
Signature Grand
(954) 308-9282
www.unitedwaybroward.org
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FOR ADDITIONAL EVENTS, CHECK THE GREATER FORT LAUDERDALE EVENTS CALENDAR:
www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

 
Rocktopia
May 15
Bringing rock and classical together like 
never before
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Broadway Under the Stars
May 16
An evening with Neil Berg, Rita Harvey 
& Richard Todd Adams
Covenant House Florida
The Grateful Palate
(954) 561-5559
www.covenanthousefl .org  
22nd Annual Cuisine for Art
May 16
Honoring Pulitzer Prize winning 
humorist and writer Dave Barry
Art and Culture Center/Hollywood
Hard Rock Hotel & Casino
(954) 921-3274
www.artandculturecenter.org  
Salute to Leadership Gala
May 17
Celebrating in Roaring ‘20’s style
Broward Partnership
Signature Grand
(954) 832-7037
www.bphi.org  
Delilah — One Heart at a Time
May 17
An interactive evening 
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  

The Color Run — Love Tour
May 18
The happiest 5k on the planet
The Color Run
Huizenga Plaza
(954) 468-1541
www.thecolorrun.com  
PJ Masks LIVE!  Save the Day
May 18
An all new, super-heroic, live musical 
show
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Kurt Elling Quintet
May 18
South Florida Jazz Series
Broward College
Bailey Hall
(954) 201-6884
www.baileyhall.com  
Golden Compass Award Gala
May 18
Honoring Paul Doell, National President, 
American Maritime Offi cers
Seafarers’ House
Pier 66 Hotel & Marina
(954) 467-7330
www.seafarershouse.org  
Nicholas David
May 18
A multi-talented singer/songwriter
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

Kansas
May 18
One of America’s iconic classic rock bands
Seminole Casino Coconut Creek
(954) 977-6700
www.casinococo.com  
Eye of the Storm Event
May 18
Interactive demonstrations and 
presentations from experts
Museum of Discovery & Science
(954) 467-MODS
www.mods.org  

22nd Annual Hospice Regatta
May 18
A day of racing, dinner, live 
entertainment and more
Trustbridge Hospice Foundation
Coral Ridge Yacht Club
(561) 494-6884
www.trustbridgefoundation.org  
Rob Lowe — Stories I Only Tell 
My Friends
May 19
Giving insights to his four decade career
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Cruel Intentions: The ’90s Musical 
Experience
May 19
Based on the classic cult fi lm 
Coral Springs Center for the Arts
(954) 344-5990
www.thecentercs.com  

An Evening with David Crosby 
and Friends
May 21
Performing classic hits and new works
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 

Excellence in Education Gala
May 23 
Celebrate and support hospitality 
education
Florida Restaurant & Lodging 
Association
Marriott Harbor Beach Resort
(954) 270-5814
www.frla.org

 
An Intimate Evening with 
Kristin Chenoweth
May 25
Emmy and Tony Award-winning actress 
and singer 
Hard Rock Event Center
(800) 397-0010
www.myhrl.org  
Great American Beach Party
May 25
Featuring Blood Sweat & Tears
City of Fort Lauderdale
The Hub — Las Olas & A1A
www.fortlauderdale.gov  
Human Image Exhibit
May 29 -June 21
A celebration of the human form 
in all its glory
Broward Art Guild
(954) 537-3770
www.browardartguild.org  
Veronica’s Position
May 30 — June 30
Love, politics and art intermingle in this 
star-spangled comedy 
Island City Stage
(954) 519-2533
www.islandcitystage.org  

14th Annual Scholars Breakfast
May 31
Believe in the Dream
HANDY, Inc.
Pier 66 Hotel & Marina
(954) 540-5141
www.handyinc.org  
Tyler Henry The Hollywood Medium
May 31
Life Lessons I’ve Learned from 
the Departed
Hard Rock Event Center
(800) 745-3000
www.myhrl.com  

PINION End of Year Luncheon
May 31
Supporting Special Olympics of 
Broward County
Timpano
(561) 309-7232
www.pinioninc.com  
Human Image Exhibit
June 1
Free public reception
Broward Art Guild
(954) 537-3770
www.browardartguild.org  
Deja Vu — Studio 54 — Disco 
Made me Do It
June 1
Celebrating mentoring success in our 
community
Big Brothers & Big Sister of 
Broward County
Hard Rock Event Center
(954) 289-8859
www.bbbsbroward.org

 
15th Anniversary Gold Party
June 1                                
Raising funds for children’s 
cancer research
Jessica June Children’s 
Cancer Foundation
Revolution Live
(954) 712-6322
www.jjccf.org  
Art of Wine & Food Series
June 6
Rose All Day
NSU Art Museum Fort Lauderdale
(954) 525-5500
www.nsuartmuseum.org  
Weird Al Yankovic
June 6
The Strings Attached Tour
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
The Clairvoyants
June 7
World renowned magicians
Hard Rock Event Center
(800) 745-3000
www.myhrl.com  
A Bronx Tale
June 11-23
A young man is caught between the 
father he loves and the mob boss he’d 
love to be
Broadway Across America
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Priscilla Queen of the Desert
June 13-30
Based on the smash hit movie
Slow Burn Theatre Company
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  

Gabriel Iglesais
June 14
Beyond the Fluffy World Tour
Hard Rock Event Center
(800) 745-3000
www.myhrl.com  
An Evening with Raul Midon and 
The Lionel Loueke Trio
June 15
South Florida Jazz Series
Broward College
Bailey Hall
(954) 201-6884
www.baileyhall.com

LIMITED ENGAGEMENT

Anastasia
Through May 5
Inspired by the beloved fi lms
Broadway Across America
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org
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Prisim
Through May 4
Exploring diversity and LGBTQIA 
identity through art
The Frank Gallery
(954) 392-2120
www.thefrankgallery.org

 
Endangered Fine Art & 
Photography Exhibit
Through May 16
Focusing on the plight of all endangered 
species
Center for Great Apes
ArtServe
(646) 269-2389
www.art4apes.com

 
William J. Glackens and Pierre-
Auguste Renoir: Affi nities and 
Distinctions
Through May 19
Illuminating Renoir’s infl uence on 
Glackens
NSU Art Museum Fort Lauderdale
(954) 262-0258
www.nsuartmuseum.org

 
Pantone Color of the Year Exhibit 
Through May 17            
Artists deliver their magic 
within this palette
Broward Art Guild
(954) 537-3770
www.browardartguild.org

 

Tri-County Biennial Competition 
and Exhibit
Through May 17
An eclectic mix of styles in paintings, 
sculptures, photography and mixed media
Broward Art Guild
ArtServe
(954) 537-3770
www.browardartguild.org

 
Carter Park Jamz
May 17, June 21, July 19, Sept. 20
Summer concert series
Carter Park
(954) 828-5411
www.fortlauderdale.gov/friday

 
Paradise from Land to Sea
Through May 22
Showcasing Florida’s wildlife, 
landscapes, cultures and waterways
History Fort Lauderdale
(954) 463-4431
www.fl hc.org

 
Reboot
Through May 29
41st annual student exhibition
Broward College
Rosemary Duffy Larson Gallery 
(954) 201-6840
www.browardvpa.com

 
Bank of America Starlight Musicals
June 7 through Aug. 9
Free weekly summer concerts
Holiday Park
(954) 828-5411
www.fortlauderdale.gov/starlight

 

Friday Night Sound Waves
Through July 5
Different music genres on the beach 
every Friday night!
Friday Night Sound Waves
The Hub — Las Olas & A1A
www.fridaynightsoundwaves.com

 
Great Bear Rainforest 3D
Through December 31
A documentary about the fabled all-
white Spirit Bear
IMAX @ Museum of Discovery and 
Science
(954) 467-MODS (6637)
www.mods.org

 
Superpower Dogs 3D
Through Febraury 28
Experience the bravery of some of the 
world’s most amazing dogs
IMAX @ Museum of Discovery and 
Science
(954) 467-MODS (6637)
www.mods.org

ONGOING 

Ongoing Classes
• Acting/Stand-Up • Dance 
• Music • Photography 
• Visual Arts • Wellness
• Philosophy/Meditation
(954) 462-8190
www.artserve.org  

Ongoing Youth & Adult Classes
• Computer & Programs
• Technology Basics 
• Education & Literacy
• Creation Station Gadget Lab
• Creation Station Business 

CoworkingHub
(954) 357-6555
www.browardlibrary.org

 
Free First Full Weekend

• Bank of America
  cardholders receive
  FREE admission 

Free First Thursdays
• FREE museum 
admission on the fi rst   
  Thursday of every month  from 4 — 8 
pm 

Last Sundays — Fort Lauderdale 
Neighbor Day

• FREE museum admission for 
  Fort Lauderdale residents 
(954) 525-5500

www.nsuartmuseum.org

 

Ongoing Youth & Adult Classes
• Aquatics • Dance 
• Kayaking • Sports
• Yoga • Art
(954) 828-7275
www.fortlauderdale.gov  

Evening Observations
Wednesdays
Explore the stars and the universe
Buehler Planatarium
Broward College Central Campus
(954) 201-6681  |  www.broward.edu  
Sunset Kayak Tours  
Fridays  
Explore the unique ecosystem of the park 
Park & Ocean 
Hugh Taylor Birch State Park 
(954) 563-2900  
www.parkandocean.com  
Guided Nature Walks
Sundays
Call ahead to confi rm
Broward County Parks & Recreation
Fern Forest Nature Center
(954) 357-5198
www.broward.org  
Old Town Untapped
First Friday
South Florida’s premiere craft beer 
and arts festival
Bailey Contemporary Arts
(954) 786-7824
www.baileyarts.org  
Mommy & Me
First Saturday
Story Time Hour
The Frank Gallery
(954) 392-2120
www.thefrankgallery.org

 

Revolution Live Jazz Brunch
First Sunday, 11 am — 2 pm
Free, live, outdoor concert series of 
local jazz artists
Esplanade Park and along the Riverwalk
www.fortlauderdale.gov  
Souful Sundays After Dark
Second Sunday
Featuring South Florida’s most 
highly praised singers and musicians
Ali Cultural Arts
(954) 786-7876  |  www.aliarts.org  
Downtown Hollywood Art Walk
Third Saturday
Restaurants, galleries & shops, art, 
music, murals, outdoor markets & more
Downtown Hollywood
(954) 924-2980  |  www.hollywoodfl .org  
PNC Arts Alive: Free Arts! Family Days
Third Sunday
Free admission to the gallery and 
interactive arts activities.
Art and Culture Center/Hollywood
(954) 921-2174
www.artandculturecenter.org

 
FATVillage Art Walk

 

Last Saturday            
The signature 
Artwalk event in 
Fort Lauderdale.
FATVillage
(754) 800-1640
www.fl aglerartwalk.com

 
MASS District Art Walk
Last Saturday            
Tour the studios of 
music and art south 
of Sunrise
MASS District
(954) 866-3890
www.massdistrict.com

RIVERWALK RECREATION
@ Riverwalk • (954) 526-5159

www.RiverwalkRec.com 
• A Dog's Best Friend Group Classes
Intermediate Dog Obedience Class
• A Dog's Best Friend Group Classes
Intermediate Dog Obedience Class
• A Dog's Best Friend Group Classes

Thursdays | 7 p.m.
Intermediate Dog Obedience Class
Thursdays | 7 p.m.
Intermediate Dog Obedience Class

Masters Dog Obedience Class 
Thursdays | 7 p.m.
Masters Dog Obedience Class 
Thursdays | 7 p.m.

Thursdays | 8:15 p.m. 
Masters Dog Obedience Class 
Thursdays | 8:15 p.m. 
Masters Dog Obedience Class 

Esplanade Park 
Thursdays | 8:15 p.m. 
Esplanade Park 
Thursdays | 8:15 p.m. 

www.adogsbestfriend.com
Esplanade Park 
www.adogsbestfriend.com
Esplanade Park 

• Cycle Party Tours 
Everyday | 
• Cycle Party Tours 
Everyday | 
• Cycle Party Tours 

Reservation required
• Cycle Party Tours 

Reservation required
• Cycle Party Tours 

Jump aboard a 15-person 
Everyday | 
Jump aboard a 15-person 
Everyday | Reservation required
Jump aboard a 15-person 

Reservation required

quadracycle and experience Fort 
Jump aboard a 15-person 
quadracycle and experience Fort 
Jump aboard a 15-person 

Lauderdale in an entirely new way. 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
quadracycle and experience Fort 

www.cp-tours.com/fortlauderdale
Lauderdale in an entirely new way. 
www.cp-tours.com/fortlauderdale
Lauderdale in an entirely new way. 

• Bike & eTrike Tours
Everyday | Reservation required
Tours are along the north and south 
Everyday | 
Tours are along the north and south 
Everyday | Reservation required
Tours are along the north and south 

Reservation required

sides of the river focused on the 
Tours are along the north and south 
sides of the river focused on the 
Tours are along the north and south 

Riverwalk.
www.cp-tours.com/fortlauderdale

• EcoBoat Rentals 
Everyday | 10 a.m. – 6 p.m. 
Reservation required 
Everyday | 10 a.m. – 6 p.m. 
Reservation required 
Everyday | 10 a.m. – 6 p.m. 

2525 Marina Bay Dr. W. 
Reservation required 
2525 Marina Bay Dr. W. 
Reservation required 

www.ecoboatsfl .com
2525 Marina Bay Dr. W. 
www.ecoboatsfl .com
2525 Marina Bay Dr. W. 

(954) 5000-ECO

• Kayak & Paddleboard Rentals
Everyday | 10 a.m. – 6 p.m. 
• Kayak & Paddleboard Rentals
Everyday | 10 a.m. – 6 p.m. 
• Kayak & Paddleboard Rentals

Along the New River 
Everyday | 10 a.m. – 6 p.m. 
Along the New River 
Everyday | 10 a.m. – 6 p.m. 

Explore the yachting capital 
Along the New River 
Explore the yachting capital 
Along the New River 

of the world in a kayak or on a 
Explore the yachting capital 
of the world in a kayak or on a 
Explore the yachting capital 

paddleboard. Launching from 
of the world in a kayak or on a 
paddleboard. Launching from 
of the world in a kayak or on a 

Esplanade Park. 
paddleboard. Launching from 
Esplanade Park. 
paddleboard. Launching from 

www.cp-tours.com/fortlauderdale
Esplanade Park. 
www.cp-tours.com/fortlauderdale
Esplanade Park. 

• Fort Lauderdale Segway Tours
Everyday | 8 a.m. – 6 p.m.  
• Fort Lauderdale Segway Tours
Everyday | 8 a.m. – 6 p.m.  
• Fort Lauderdale Segway Tours

Reservation required 
Everyday | 8 a.m. – 6 p.m.  
Reservation required 
Everyday | 8 a.m. – 6 p.m.  

Take a one-or two-hour Segway 
Reservation required 
Take a one-or two-hour Segway 
Reservation required 

tour in Fort Lauderdale on the 
Take a one-or two-hour Segway 
tour in Fort Lauderdale on the 
Take a one-or two-hour Segway 

Riverwalk. Training provided. 
(954) 304-5746 
Riverwalk. Training provided. 
(954) 304-5746 
Riverwalk. Training provided. 

www.segwayfortlauderdale.com 
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S N A P P E D @

LAS OLAS WINE AND FOOD FESTIVAL  
Five blocks of Las Olas Boulevard hosted the 24th annual Las Olas Wine and Food Festival on April 5.

LITERARY FEAST  
On March 2, the Broward County Library Foundation held its Literary Feast, which was established in 1988 to raise funds  to support public 
library programs.

HANDY HOSTS BREAKFAST FOR DINNER RECEPTION FOR SCHOLARS  
The nonprofi t, Handy (Helping Abused Neglected Disadvantaged Youth, held a breakfast reception on Feb. 27 for its 
14th annual scholars breakfast, which will be May 31.

CAROL AND BOB YOLLES

GAIL AND BOB BULFIN

ROB KORNAHRENS, JENNIFER BUCHANAN, KIRK BROWN, PATTY SACCO, 
MICHAEL BERRY, JENA SZYDLOWSKI AND ALAN LEVY

JOSEPH EPSTEIN AND KIP HUNTER-EPSTEIN, CHEF ANGELO ELIA, 
AUTHOR RONALD BALSON AND DENISE ELIA

ALISHIA LONDON, ERIKA DAVIS AND CAREY WARBURTON

BEATRIZ AND ALBERT MINIACI
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MAXINE EDELSBERG AND JACKIE SILBERINGCARRIGAN PARISH AND MARISA SILVER
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  WANT TO SEE YOURSELF ON OUR SNAPPED@ PAGE?
EMAIL YOUR PHOTOS TO MAGAZINE@GORIVERWALK.COM WITH 

COMPLETE EVENT INFORMATION AND NAMES OF PEOPLE PICTURED. 

GREATER FORT LAUDERDALE FOOD AND WINE  
Riverwalk Fort Lauderdale was a charity partner of the Greater Fort Lauderdale Food and Wine Festival, held March 20 through 24.

TARPON RIVER BREWING ONE-YEAR ANNIVERSARY  
Tarpon River Brewing celebrated its one-year anniversary with an all-day music festival and backyard barbecue on March 23.

BROWARD COLLEGE SPEAKER SERIES  
NFL legend and Fox NFL Sunday co-host Terry Bradshaw spoke at the Broward College Speaker Series on March 11.

COLBY COOK AND NATE COOK

CHAE HAILE, TERRY BRADSHAW AND BROWARD 
COLLEGE PRESIDENT GREGORY ADAM HAILE

KATE LOCHRIE AND KRISTIN ARCH

TERRY BRADSHAW WITH THE BROWARD COLLEGE MEN'S BASKETBALL 
TEAM AND ELLICE MARTINEZ AND AND CARLOS PARRA

DEAN BRADDOCK AND PATTY BRADDOCK

DEBBIE VAN HORN, TERRY BRADSHAW, CHAD VAN HORN
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BUY A BRICK...
BECAUSE YOUR PET     

IS SPECIAL, TOO!

TO A BETTER
COMMUNITY WHILE

CELEBRATING
LOVED ONES!

Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 

installed once a month, so 
order yours today! Gift 

certificates available.

For more information, 
call Riverwalk at (954) 468-1541 

or email bricks@goriverwalk
Visit www.GoRiverwalk.com

S N A P P E D @

ST. PATRICK’S PARADE  
The city turned green on March 16 for the annual St. Patrick’s Parade and Festival.
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SWEET MOMENT

MAYOR TRANTALIS PAINTS  THE CEREMONIAL STRIPE

COMMISSIONER HEATHER MORAITIS AND 
REPRESENTATIVE GEORGE MORAITIS

ST. PATRICK’S PARADE AND FESTIVAL EXCITEMENT

COMMISSIONER ROBERT MCKINZIE

GRAND MARSHAL MARK E. TROUBA AND FAMILY

  WANT TO SEE YOURSELF ON OUR SNAPPED@ PAGE?
EMAIL YOUR PHOTOS TO MAGAZINE@GORIVERWALK.COM WITH 

COMPLETE EVENT INFORMATION AND NAMES OF PEOPLE PICTURED. 
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WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

• A flourishing downtown
• Citywide array of social, cultural and neighborhood events
• The world-class business and professional community

• Trend-setting fashion and shopping
• Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk

members and subscribers.

10,000 + copies are delivered to high-traffic
locations including:

• Hotels
• Fine retail and restaurants
• High-end luxury apartments
• Downtown office buildings
• Auto dealerships
• Banks
• Restaurants
• Real estate offices
• Hair salons
• Exercise clubs
• Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !

12,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

141,850+
TOTAL AUDIENCE



For additional information, visit smark.com  |  954.523.1980  |  design@smark.comF dditi l i f ti i it k ||| 954 523 1980 ||| d i @ k

Your Publication Design Experts!
GO RIVERWALK

G R A P H I C / W E B  D E S I G N  A G E N C Y
&  P U B L I S H E R :  G O  R I V E R W A L K  M A G A Z I N E

THE SOBER WORLD

TAM - A - GR AM

REGENT BANK -  NEWS YOU CAN USE


