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IndulgeIN THE

GOOD LIFE
AT TOWER CLUB 

FORT LAUDERDALE

• Picturesque views from our private event rooms for your
next corporate event, social celebration or wedding event

• Accommodations for up to 350 guests

• Customized menus by culinary experts

• Personalized private club service

• Audio/visual capabilities

• Non-Members welcome to host

• Celebrate and dine in style with exceptional cuisine

• Work efficiently in our flexible workspace

• Enjoy complimentary coffee, tea, snacks and more
created each day

• Engage with Members at a rich calendar of club events

• Access to 300 clubs nationwide when you travel

• Plus, enjoy complimentary room rentals as a Member

ALENA RUBEN | PRIVATE EVENTS DIRECTOR
954.764.8550 x 229 | alena.ruben@clubcorp.com

JULIE O’NEILL | MEMBERSHIP DIRECTOR
954.764.8550 x 228 | julie.oneill@clubcorp.com

TOWER CLUB IS A HAVEN LOCATED IN FORT LAUDERDALE. 
EMBRACE THE POSSIBILITIES TODAY!

A CLUB WITH SOMETHING FOR EveryoneEVERY EVENT IS A Special Occasion

*Actual offer amount will vary depending on category and classification of membership selected. Offer contingent on Member maintaining his/her membership in good standing. Private Events offer is not applicable to 
existing booked events and you do not have to be a Member to book an event. Other restrictions and exclusions may apply. Call for details. © ClubCorp USA, Inc. All rights reserved. 42491 1018 LK



“Just Add Water to
         Your Date Night”
“Just Add Water to
         Your Date Night”

The best way to see our city is from the water.
Hop-On / Off Service

Happy Hour Rates 5pm - 10pm
Daily Service Available 10am - 10pm

954.467.6677 | www.watertaxi.com



FEATURES
38 BEHIND THE SCENES OF LAS OLAS

WINE AND FOOD FESTIVAL
by Rachel Creveling

40 ART CENTRIC FATVILLAGE MURAL
by Jason Leidy

42 DOWNTOWN GIRL
by Renée K. Quinn

RIVERWALK 
4 GO RIVERWALK MAGAZINE

& SOCIAL MEDIA

6 THE TEAM
Board of Directors, staff, and partners 

7 RIVERWALK MISSION

10 FROM THE BOARD
by Jim Ellis

12 ALONG THE WALK
by Genia Duncan Ellis

14 MEMBERSHIP

DEPARTMENTS 
20 FROM THE CITY
 by Commissioner Heather Moraitis

22 DOWNTOWN DEVELOPMENT
by Jenni Morejon

24 SUSTAINABLE DEVELOPMENT
by Anthony G. Fajardo

26 TRANSPORTATION AND MOBILITY
 by Kristin Thompson

28 CULTURALLY SPEAKING
by Meredith Clements 

30 LOCAL ECONOMICS 
 by Dan Linblade 

32 MARINE INDUSTRIES 
by Phil Purcell & Kelly Skidmore

34 SMALL BUSINESS PROFILE 
by Pete Stevenson 

36 FROM YOUR PROPERTY APPRAISER 
 by Marty Kiar 

SAVOR 
46 #BITES + SIPS

by Renée Quinn, Jason Leidy, 
Penny Sanfilippo and Jonny Altobell

EVENTS 
16 RIVERWALK EXCLUSIVES

 CHILI COOK-OFF

48 EVENTS CONNECTION
Listing of upcoming activities

54 SNAPPED@
Social scene photos

ON THE COVER 
Cover by Nick Scalzo 
 

 
A Publication of Riverwalk Fort Lauderdale

CO
NT

EN
TS

FUNDING THE MONUMENT
CAPITAL CAMPAIGN

C O M I N G  T O  T H E
R I V E R W A L K

9 / I I
MONUMENT

Contact: Genia Duncan Ellis, President/CEO
(954) 468-1541 or genia@GoRiverwalk.com

www.GoRiverwalk.com

RENDERINGS OF 9/II MONUMENT DESIGN AND RENDERING BY EDSA
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THE MONUMENT SERVES AS A REMINDER OF THE 
NEARLY 3,000 LIVES LOST ON  SEPTEMBER 11, 

2001. THE STRUCTURE IS TO COMMEMORATE AND 
HONOR THESE  LIVES AND THE SACRIFICE OF THE 

FAMILIES AND THE FIRST RESPONDERS.

GRANITE PLATE DONOR: $50,000
GRANITE PILLAR DONOR: $25,000
BENCH DONOR: $5,000 - $15,000

ALL DONATIONS OVER $5,000 WILL BE 
COMMEMORATED ON A BRONZE PLAQUE LOCATED BY 

THE MONUMENT

DONATIONS UNDER $5,000 CAN BE MADE VIA 
GORIVERWALK.COM/DONATE  
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THE Secret Closet 
HAS MOVED NEXT TO 

OUR MAIN STORE 
ON LAS OLAS:

816 E. LAS OLAS BLVD.

818 E. LAS OLAS BLVD.

• O� the rack
• Special Orders
• Custom made
 to measurement,
 any style, color.

Sizes: 2 to 36
Priced: $595 to $5,000

Sizes: 00 to 26
Priced: $149 to $895

Purchase:

816 - 818 E. Las Olas Blvd., Fort Lauderdale
954-462-3222
ZolaKeller.com

LAS OLAS IS GETTING BIGGER AND BETTER.
WE HAVE EXPANDED!!!!

The rst-class
service and quality

you expect from 
Zola Keller

is now also in our new 
DRESSY CASUAL 

department.
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  www.Facebook.com/GoRiverwalkMagazine 

CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.

 GO RIVERWALK FORT LAUDERDALE

 RIVERWALK FORT LAUDERDALE
 @GORIVERWALK 

 @RIVERWALKFTL 

 @GORIVERWALK 

 GORIVERWALK 

 RIVERWALK TRUST 

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS.
#RIVERWALKFTL #GORIVERWALK #ONRIVERWALK

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire 
and connect residents, readers and leaders with the people, places, happenings and events that make 
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2019. Riverwalk Fort 
Lauderdale. All rights reserved. No part of Go Riverwalk April may be reproduced in any form by any 
means without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. 
Publisher accepts no liability for the accuracy of statements made by the editors or advertisers. The 
waves device and Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2019.
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MyFORT LAUDERDALE BEACH.com
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MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

ROSE FARAONE
Vice President — Marketing 

& Communications

KIM SPELLACY
Director of Accounting

PATRICK A. HARRIS
Director of Communications 

& Development

MAUREEN POTTER
Event Manager

JOANN SMITH
Parks Coordinator 

RIVERWALK FORT LAUDERDALE
888 E.Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301

Phone (954) 468-1541

Fax (954) 468-1542

info@GoRiverwalk.com

www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust

IN PARTNERSHIP WITH

boat parade

JIM ELLIS, CHAIR
Ellis Diversifi ed

JOHN ROPES, VICE CHAIR
Ropes Associates, Inc.

RICHARD RODRIGUEZ, TREASURER
Centuric LLC

KATIE DONAHUE, SECRETARY
The Riverside Hotel

*BARBRA STERN, PAST CHAIR
Law Offi ce of Barbra Stern. PA

LACEY BRISSON, AT LARGE
BB&T
JAMES FERRIERO, AT LARGE
First Life Financial
MICKI SCAVONE, AT LARGE
Carr Workplaces 
KARLA NELSON THATCHER, AT LARGE
Hotwire Communications 
ALTERNATES

JEFF FALKANGER, AT LARGE 
FSMY
ED SMOKER, AT LARGE
E.J. Smoker

LORI ADELSON, HR Law Pro
NECTARIA CHAKAS, Lochrie & Chakas

HOWARD ELFMAN, The Agency
JOE EPPY, The Eppy Group

JIM FARRICK, Kunin Associates
ANN MARIE FOX MANCUSO, Richard J. Fox Foundations

JACQUI HARTNETT, Starmark
BRITT LANIER, Two Men and a Truck

MICHELLE KLYMKO, Klymko Law & Title
MICHAEL KUBINSKI, ID Automotive

MICHAEL MARSHALL, Gunster
BLAISE MCGINLEY, Stiles Corp.

MALENA MENDEZ-DORN, Broward Center for Performing Arts
MELISSA MILROY, Galleria

MARGARETHE SORENSEN, Make Up Artist
CRAIG TANNER, Print Basics

ELIZABETH VAN ZANDT, DDA
JEROME VOGEL, Vogel Law

AARON ABRAMOFF, The Restaurant People
MARY ADAMS, The Employee Relations Group
DAVID BECKEY, Seacoast Bank 
*MARK BUDWIG, S. MARK Graphics
ROGER CRAFT, Sunchase Group
*COURTNEY CRUSH, Crush Law 
BOB DUGAN, EDSA
MAXINE GOMEZ, Dry Tech
ADRIANNE HARTMAN, Property Market Group
TIM HEISER, City of Fort Lauderdale Fire Rescue
STEVE HUDSON, Hudson Capital
LYNN ANN IERNA, Midgard Management Group
CHIP LAMARCA, Broward County
*GREGORY ORAM, Vistage Florida
*RENEE KORBEL QUINN, Spirited South Florida
ENRIQUE SANCHEZ, City of Fort Lauderdale Parks & Recreation
LISA SIEGEL, Beer Famous Group
TYLER SMILLIE, Fifth Third Private Bank 
ASHLEY WALKER, Mercury LLC 
PAUL WEINBERG, Keith & Associates
MICHAEL WEYMOUTH, The Las Olas Company

* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD
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MISSION  STATEMENT

To be the catalyst in building and 
nurturing Riverwalk & the Riverwalk 

District as a vibrant community 
connected by the New River.



D'AngeloJUST LISTED

LEXINGTON - $749,000

JUST LISTED

10TH FLOOR WITH OVER $125K IN DESIGNER UPGRADES. THIS 2 BR/2.5 BATH 
SPLIT FLOOR PLAN OFFERS A GOURMET KITCHEN AND CUSTOM LIGHTING.

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1035 LAS OLAS CONDOS!

3BR/3.5 BATH SE CORNER WITH OUTSTANDING VIEWS OF THE NEW RIVER, 
OCEAN & CITY FROM EVERY ROOM. 2 LARGE EXPANSIVE TERRACES, DESIGNER 

LIGHTING FITURES, OPEN LIVING AREA, MARBLE BATHS AND MUCH MORE.

ASHLEY - $1,595,000

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE FLOORS 
THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 

MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

2 BR/2 BATH WITH BEAUTIFUL VIEWS OF THE RIVER, OCEAN & CITY FROM 
EVERY ROOM. MARBLE FLOORS IN THE LIVING AREAS, THERMADOR 

DOUBLE OVENS, MARBLE BATHS, LAUNDRY ROOM AND MORE!

3 BR/3.5 BATH WITH STUNNING VIEWS OF THE RIVER, OCEAN & CITY. 
2 LARGE TERRACES, OPEN LIVING AREA, GOURMET KITCHEN, LUXURIOUS 

MASTER SUITE/MARBLE BATHS AND MUCH MORE!

2 BEDROOM 2 BATH SPLIT BEDROOM PLAN. MARBLE FLOORING 
THROUGHOUT, GOURMET POGGENPOHL KITCHEN, RIVER & OCEAN 

VIEWS FROM EVERY ROOM, 5 STAR RESORT AMENITIES.

BRADFORD - $729,000

COLUMBUS - $1,195,000
COMPLETELY CUSTOMIZED COLUMBUS MODEL. STUNNING 

2 BR/ 3 BATH FEATURING INTERIORS DESIGNED WITH THE HIGHEST 
QUALITY FINISHES. PRIVATE ENTRY WITH GLASS DOUBLE DOORS. MARBLE 
FLOORS THROUGHOUT, A WET BAR WITH ONYX LIT INLAYS, BUILT IN WALL 
UNITS, UPGRADED FIXTURES, VANITIES & GLASS DOORS IN BATHROOMS.

FABULOUS RIVER AND POOL VIEWS FROM THIS BEAUTIFULLY DECO-
RATED 18TH FLOOR CHELSEA MODEL. MANY UPGRADES INCLUDING 

OPEN GOURMET KITCHEN DESIGN WITH CUSTOM BAR, DESIGNER 
LIGHTING, ITALIAN DOORS THROUGHOUT AND BUILT-IN CLOSET.

SEMI PRIVATE ELEVATOR FOYER AND LARGE RIVERFRONT BALCONY.

CHELSEA - $790,000

LEXINGTON - $748,900

SOHO - $695,500

BEAUTIFULLY UPGRADED LEXINGTON DESIGNER MODEL WITH DIRECT 
RIVER AND POOL VIEWS. CUSTOM LIGHTING, S/S APPLIANCES & MORE.

HIGH FLOOR RIVERSIDE 2BR/2 BATH WITH BIG SOUTH VIEWS. MARBLE 
FLOORS THROUGHOUT, CUSTOM BUILT-INS, 125 GALLON FRESH WATER 

FISH AQUARIUM, CUSTOM GUEST OFFICE, NEW CLOSETS AND MORE.

CHAMPAGNE - $965,000

BRADFORD - $795,000

ASHLEY - $1,195,000

NEW LISTING

JUST SOLD

WE HAVE SOLD OVER 203
LAS OLAS GRAND PROPERTIES!    

COLUMBUS - $1,295,000

PARK

PARK - $2,450,000

THIS HIGH FLOOR DESIGNER COLUMBUS MODEL FEATURES 2 BEDS+DEN, 3 
BATHS, MARBLE FLOORS IN THE LIVING AREAS, EXOTIC WOOD FLOORS IN 
THE BEDROOMS, CHEF’S DREAM KITCHEN W/ CUSTOM CABINETS/PULL OUTS/
ORGANIZERS, THERMADOR® APPLIANCES, INDUCTION COOKTOP, GRANITE 
COUNTERTOPS, CUSTOM BACK SPLASH, LAUNDRY ROOM, PLENTY OF STORAGE, 
& A LARGE MASTER ENSUITE WITH HIS & HER BUILT-IN WALK-IN CLOSETS. 

BEST PRICED ‘PARK’ UNIT! EXQUISITELY DECORATED WITH DESIGNER 
FINISHES THROUGHOUT, CUSTOM BUILT-INS, SONOS SOUND SYSTEM, 
GOURMET KITCHEN, MOTORIZED SHADES, BEAUTIFUL WINDOW 
TREATMENTS AND MUCH MORE.  ENJOY AMAZING NEW RIVER AND 

CITY VIEWS FROM ANY OF YOUR 4 TERRACES AND MORE.

STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 
BATHROOMS, CUSTOM LIGHT FIXTURES, SPECTACULAR GREAT ROOM, 
FORMAL DINING, LARGE KITCHEN WITH FAMILY ROOM, FANTASTIC 

MASTER SUITE PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

3 BR/3.5BA WITH MAGNIFICENT VIEWS OF THE NEW RIVER. EXPANSIVE 
OPEN FLOOR PLAN. FOYER ENTRY, POWDER ROOM, LIMESTONE FLOORS 

THROUGHOUT, 2 LARGE TERRACES, MIELE APPLIANCES & MORE.

ASHLEY - $1,250,000

JUST LISTED

JUST SOLD

PRICE REDUCED

UNDER CONTRACT

JUST SOLD

JUST SOLD

PRICE REDUCED

NEW LISTING

  

PRICE REDUCED

NEW LISTING

PRICE REDUCED

PRICE REDUCED
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PRICE REDUCED

PRICE REDUCED

UNDER CONTRACT

AVAILABLE 
24/7/365

THE SYMPHONY

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 

ISLE OF VENICE - $459,500

ROYAL PALM - $389,000

FIESTA

AQUA VISTA - $599,000

3BR/2BATH - $499,000

3BR/2BATH - $579,000

COMPLETELY RENOVATED, 
LARGE BALCONY AND MORE!

RECENTLY UPDATED, 
NEW KITCHEN, NEW S/S 

APPLIANCES & MUCH MORE!

2 BR/2 BATH, SPLIT BEDROOM FLOOR PLAN, MARBLE FLOORING IN LIVING 
AREAS. OPEN GOURMET KITCHEN, S/S APPLIANCES & GRANITE COUNTERS.

ONE-OF-A-KIND 1 BR/1BATH WITH 370 SQ FOOT PRIVATE TERRACE.

RARELY AVAILABLE 3 BEDROOM, 2 BATHS. OPEN CONCEPT GOURMET 
KITCHEN, S/S APPLIANCES. MARBLE MASTER BATHROOM, AND MORE.

350 LAS OLAS PLACE

SEAVIEW - $619,000

SEAVIEW

RIVERSIDE - $745,000

SEAVIEW - $769,000

RIVERSIDE - $769,000

RIVERSIDE

THIS UPGRADED 3 BEDROOM 2 BATH UNIT HAS BEEN CONVERTED INTO 
A 2/2 + DEN. DIRECTLY ON THE RIVER WITH SOUTH FACING VIEWS.

IMPECCABLE 3/2 COMPLETELY RENOVATED, DESIGNER FINISHES INCLUDE 
PORCELAIN PLANK TILE THROUGHOUT, GOURMET KITCHEN, S/S 

APPLIANCES, MOSAIC BACK SPLASH. CUSTOM WINDOW TREATMENTS & 
DESIGNER LIGHTING. TWO RIVER FRONT TERRACES AND MUCH MORE!

SPACIOUS 2 BEDROOM + DEN, 2 BATH UNIT WITH DIRECT RIVER VIEWS 
FROM THE LARGE TERRACE. LARGE LIVING AREAS WITH FLOOR TO 

CEILING WINDOWS, CERAMIC TILES AND MUCH MORE.

RARELY AVAILABLE 3 BEDROOM 2 BATH SUB PENTHOUSE SE CORNER UNIT WITH 
10’ FT. CEILINGS, UNOBSTRUCTED VIEWS OF THE NEW RIVER, OCEAN & CITY. 

HIGH FLOOR UPGRADED 2 BR + DEN/2 
BATHS WITH BEAUTIFUL RIVER, OCEAN 
& CITY VIEWS. LARGE TERRACE & MORE. 

RARELY AVAILABLE SUB PENTHOUSE WITH 
EXPANSIVE VIEWS OF THE ICW, OCEAN & 
RIVER. LUUOIRUS UPGRADES, SURROUND 
SOUND, CUSTOM BUILT-INS & MUCH MORE.

2BR/2 BATH

2BR/2 BATH - $368,900

DIRECT RIVER, CITY AND OCEAN VIEWS. BEAUTIFUL UNIT WITH TILE FLOORS, 
GOURMET KITCHEN, S/S APPLIANCES, SPLIT FLOOR PLAN AND MORE. 

HIGH FLOOR UNIT WITH BEAUTIFUL OCEAN AND CITY VIEWS. SPLIT FLOOR 
PLAN, TILE FLOORING THROUGHOUT, S/S APPLIANCES AND MORE.

SKYVIEW - $499,000
HIGH FLOOR 2 BEDROOM, 2 BATH WITH OVER $60K IN UPGRADES, ONE 

OF A KIND REMODEL MODERN DESIGN! ITALIAN PORCELAIN FLOORING.

SKYVIEW - $429,000

SUNGARDEN - $369,900

CONTEMPORARY BEAUTIFULLY UPGRADED 2 BEDROOM 2 BATH WITH 
RIVER, CITY & GARDEN VIEWS! NEW KITCHEN, S/S APPLIANCES AND MORE!

CONTEMPORARY BEAUTIFULLY UPGRADED 2 BEDROOM 2 BATH WITH 
RIVER, CITY & GARDEN VIEWS! NEW KITCHEN, S/S APPLIANCES AND MORE!

MOONGLOW
HIGHEST FLOOR 2BR/2BATH MOONGLOW WITH UNOBSTRUCTED OCEAN, 

INTRACOASTAL & RIVER VIEWS. SPLIT FLOOR PLAN, & MUCH MORE.

ISLE OF VENICE - $459,000
BEAUTIFUL 2 BEDROOM, 2 BATH SPLIT BEDROOM FLOORPLAN WITH 

WOOD FLOORING THROUGHOUT. THIS IS ONE OF THE VERY FEW UNITS 
THAT HAS AN EXTENDED EAST FACING BALCONY. CUSTOM CLOSETS, 

PRIME PARKING SPACE AND MUCH MORE.

FULLY FURNISHED 2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN. 
MARBLE FLOORS THROUGHOUT, OPEN GOURMET KITCHEN, CROWN 

MOLDING THROUGHOUT, CITY VIEWS AND MUCH MORE.

STARDUST
**LOWEST PRICED “EAST SIDE” UNIT IN THE BUILDING.**  2 BEDROOM, 

2 BATH, RIVER VIEWS, GOURMET KITCHEN, S/S APPLIANCES AND MORE.

2BR/2BATH - $334,000

1BR/1BATH - $295,000

1BR/1BATH - $269,000

1BR/1BATH

OCEAN & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT. SPLIT FLOOR 
PLAN, 11 FOOT CEILINGS, GOURMET KITCHEN, S/S APPLIANCES & MORE.

OCEAN & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT. SPLIT FLOOR 
PLAN, 11 FOOT CEILINGS, GOURMET KITCHEN, S/S APPLIANCES & MORE.

HIGH CEILINGS, LAMINATE FLOORS IN BEDROOMS, GOURMET KITCHEN 

MOVE-IN READY UNIT WITH DIRECT OCEAN & RIVER VIEWS. GOURMET 
KITCHEN, S/S APPLIANCES, GRANITE COUNTERTOPS AND MUCH MORE!

THE SYMPHONY

3BR/3BATH - $839,000
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE WITH 

BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUNDECK. 2 PARKING SPACES INCLUDED.

2BR/2 BATH - $410,000

2BR/2 BATH - $369,000

2BR/2 BATH - $319,000

18TH FLOOR WITH DIRECT RIVER VIEWS. SPLIT BEDROOM PLAN, TILE 
FLOORS THROUGHOUT, GOURMET KITCHEN S/S APPLIANCES AND MORE.

GORGEOUS VIEWS OF THE SAILBOAT BEND, SPLIT FLOOR PLAN, RICH 
LAMINATE FLOORING THROUGHOUT, GOURMET KITCHEN AND MORE.

UPDATED UNIT WITH 2 MASTER SUITES, SPLIT BEDROOM FLOOR PLAN, 
UPGRADED GOURMET KITCHEN, S/S APPLIANCES, AND MORE. 

JUST SOLD

NEW LISTING

JUST SOLD

NEW LISTING

MOONGLOW - $555,000
RIVER VIEWS FROM THIS 2 BEDROOM, 2 BATH SPLIT FLOOR PLAN. UNIT 
FEATURES TILE FLOORS, CROWN MOLDING, GOURMET KITCHEN WITH 

GRANITE COUNTERS & A EXPANSIVE TERRACE THAT OFFERS GREAT VIEWS.

CHAMPAGNE - $949,000
30TH FLOOR 2 BR/2.5 BATH WITH PANORAMIC OCEAN, CITY & RIVER VIEWS 

FROM EVERY ROOM. GOURMET KITCHEN POGGENPOHL CABINETRY & 
GRANITE COUNTERTOPS, MARBLE BATHS AND 2 SPACIOUS TERRACES. 

MADISON - $1,495,000
PRISTINE HIGH FLOOR MADISON FLOOR PLAN W/ EXPANSIVE VIEWS 
FROM FLOOR TO CEILING GLASS WINDOWS, CUSTOMIZED RECESSED 
CEILINGS & LIGHTING, MARBLE FLOORS THROUGHOUT, STACKED STONE 
ACCENT WALLS, DESIGNER FINISHES & AN IMPRESSIVE HOME THEATER. 
PRIVATE ELEVATOR ENTRY, SPLIT BED FLOOR PLAN,3 BEDS & 3 FULL 
MARBLE BATHS+POWDER ROOM. GOURMET KITCHEN, STAINLESS STEEL 

APPLIANCES, GRANITE COUNTERTOPS, CENTER ISLAND & WINE COOLER.

2BR/2 BATH
SPECTACULAR RIVER & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT 
DIRECTLY ON THE NEW RIVER. GOURMET KITCHEN, S/S APPLIANCES & MORE.

2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE FLOORS 
THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 

MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

CHAMPAGNE - $899,000

MOONGLOW - $699,000
DESIGNER MODEL RECENTLY COMPLETED A TOTAL RENOVATION. 

FANTASTIC RIVER, OCEAN & CITY VIEWS. BRAND NEW OPEN GOURMET 
KITCHEN, NEW S/S APPLIANCES, SPLIT BEDROOM PLAN AND MUCH MORE.

UNDER CONTRACT

UNDER CONTRACT
3BR/3.5 BATH ASHLEY SOUTH WITH STUNNING OCEAN, RIVER & CITY 

VIEWS FROM EVERY ROOM. TWO TERRACES, SPACIOUS GOURMET EAT IN 
KITCHEN WITH POGGENPOHL CABINETRY & GRANITE COUNTERTOPS!

ASHLEY

PRICE REDUCED

PRICE REDUCED

2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS UPGRADED MOVE IN 
READY CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THOUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE - $949,000



D'AngeloJUST LISTED

LEXINGTON - $749,000

JUST LISTED

10TH FLOOR WITH OVER $125K IN DESIGNER UPGRADES. THIS 2 BR/2.5 BATH 
SPLIT FLOOR PLAN OFFERS A GOURMET KITCHEN AND CUSTOM LIGHTING.

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
1035 LAS OLAS CONDOS!

3BR/3.5 BATH SE CORNER WITH OUTSTANDING VIEWS OF THE NEW RIVER, 
OCEAN & CITY FROM EVERY ROOM. 2 LARGE EXPANSIVE TERRACES, DESIGNER 

LIGHTING FITURES, OPEN LIVING AREA, MARBLE BATHS AND MUCH MORE.

ASHLEY - $1,595,000

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE FLOORS 
THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 

MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

2 BR/2 BATH WITH BEAUTIFUL VIEWS OF THE RIVER, OCEAN & CITY FROM 
EVERY ROOM. MARBLE FLOORS IN THE LIVING AREAS, THERMADOR 

DOUBLE OVENS, MARBLE BATHS, LAUNDRY ROOM AND MORE!

3 BR/3.5 BATH WITH STUNNING VIEWS OF THE RIVER, OCEAN & CITY. 
2 LARGE TERRACES, OPEN LIVING AREA, GOURMET KITCHEN, LUXURIOUS 

MASTER SUITE/MARBLE BATHS AND MUCH MORE!

2 BEDROOM 2 BATH SPLIT BEDROOM PLAN. MARBLE FLOORING 
THROUGHOUT, GOURMET POGGENPOHL KITCHEN, RIVER & OCEAN 

VIEWS FROM EVERY ROOM, 5 STAR RESORT AMENITIES.

BRADFORD - $729,000

COLUMBUS - $1,195,000
COMPLETELY CUSTOMIZED COLUMBUS MODEL. STUNNING 

2 BR/ 3 BATH FEATURING INTERIORS DESIGNED WITH THE HIGHEST 
QUALITY FINISHES. PRIVATE ENTRY WITH GLASS DOUBLE DOORS. MARBLE 
FLOORS THROUGHOUT, A WET BAR WITH ONYX LIT INLAYS, BUILT IN WALL 
UNITS, UPGRADED FIXTURES, VANITIES & GLASS DOORS IN BATHROOMS.

FABULOUS RIVER AND POOL VIEWS FROM THIS BEAUTIFULLY DECO-
RATED 18TH FLOOR CHELSEA MODEL. MANY UPGRADES INCLUDING 

OPEN GOURMET KITCHEN DESIGN WITH CUSTOM BAR, DESIGNER 
LIGHTING, ITALIAN DOORS THROUGHOUT AND BUILT-IN CLOSET.

SEMI PRIVATE ELEVATOR FOYER AND LARGE RIVERFRONT BALCONY.

CHELSEA - $790,000

LEXINGTON - $748,900

SOHO - $695,500

BEAUTIFULLY UPGRADED LEXINGTON DESIGNER MODEL WITH DIRECT 
RIVER AND POOL VIEWS. CUSTOM LIGHTING, S/S APPLIANCES & MORE.

HIGH FLOOR RIVERSIDE 2BR/2 BATH WITH BIG SOUTH VIEWS. MARBLE 
FLOORS THROUGHOUT, CUSTOM BUILT-INS, 125 GALLON FRESH WATER 

FISH AQUARIUM, CUSTOM GUEST OFFICE, NEW CLOSETS AND MORE.

CHAMPAGNE - $965,000

BRADFORD - $795,000

ASHLEY - $1,195,000

NEW LISTING

JUST SOLD

WE HAVE SOLD OVER 203
LAS OLAS GRAND PROPERTIES!    

COLUMBUS - $1,295,000

PARK

PARK - $2,450,000

THIS HIGH FLOOR DESIGNER COLUMBUS MODEL FEATURES 2 BEDS+DEN, 3 
BATHS, MARBLE FLOORS IN THE LIVING AREAS, EXOTIC WOOD FLOORS IN 
THE BEDROOMS, CHEF’S DREAM KITCHEN W/ CUSTOM CABINETS/PULL OUTS/
ORGANIZERS, THERMADOR® APPLIANCES, INDUCTION COOKTOP, GRANITE 
COUNTERTOPS, CUSTOM BACK SPLASH, LAUNDRY ROOM, PLENTY OF STORAGE, 
& A LARGE MASTER ENSUITE WITH HIS & HER BUILT-IN WALK-IN CLOSETS. 

BEST PRICED ‘PARK’ UNIT! EXQUISITELY DECORATED WITH DESIGNER 
FINISHES THROUGHOUT, CUSTOM BUILT-INS, SONOS SOUND SYSTEM, 
GOURMET KITCHEN, MOTORIZED SHADES, BEAUTIFUL WINDOW 
TREATMENTS AND MUCH MORE.  ENJOY AMAZING NEW RIVER AND 

CITY VIEWS FROM ANY OF YOUR 4 TERRACES AND MORE.

STUNNING CONTEMPORARY WATERFRONT 3BR/3.5 BATH CONDO. 
WITH 3,239 OF CUSTOM LIVING AREA , PLUS A POOLSIDE A/C’D CABANA 
SUITE, AND A DOUBLE PRIVATE A/C’D STORAGE ROOM. UPGRADED 
BATHROOMS, CUSTOM LIGHT FIXTURES, SPECTACULAR GREAT ROOM, 
FORMAL DINING, LARGE KITCHEN WITH FAMILY ROOM, FANTASTIC 

MASTER SUITE PLUS 4 BALCONIES WITH DIRECT RIVER VIEWS!

3 BR/3.5BA WITH MAGNIFICENT VIEWS OF THE NEW RIVER. EXPANSIVE 
OPEN FLOOR PLAN. FOYER ENTRY, POWDER ROOM, LIMESTONE FLOORS 

THROUGHOUT, 2 LARGE TERRACES, MIELE APPLIANCES & MORE.

ASHLEY - $1,250,000

JUST LISTED

JUST SOLD

PRICE REDUCED

UNDER CONTRACT

JUST SOLD

JUST SOLD

PRICE REDUCED

NEW LISTING

  

PRICE REDUCED

NEW LISTING

PRICE REDUCED

PRICE REDUCED
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PRICE REDUCED

PRICE REDUCED

UNDER CONTRACT

AVAILABLE 
24/7/365

THE SYMPHONY

  

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

 

ISLE OF VENICE - $459,500

ROYAL PALM - $389,000

FIESTA

AQUA VISTA - $599,000

3BR/2BATH - $499,000

3BR/2BATH - $579,000

COMPLETELY RENOVATED, 
LARGE BALCONY AND MORE!

RECENTLY UPDATED, 
NEW KITCHEN, NEW S/S 

APPLIANCES & MUCH MORE!

2 BR/2 BATH, SPLIT BEDROOM FLOOR PLAN, MARBLE FLOORING IN LIVING 
AREAS. OPEN GOURMET KITCHEN, S/S APPLIANCES & GRANITE COUNTERS.

ONE-OF-A-KIND 1 BR/1BATH WITH 370 SQ FOOT PRIVATE TERRACE.

RARELY AVAILABLE 3 BEDROOM, 2 BATHS. OPEN CONCEPT GOURMET 
KITCHEN, S/S APPLIANCES. MARBLE MASTER BATHROOM, AND MORE.

350 LAS OLAS PLACE

SEAVIEW - $619,000

SEAVIEW

RIVERSIDE - $745,000

SEAVIEW - $769,000

RIVERSIDE - $769,000

RIVERSIDE

THIS UPGRADED 3 BEDROOM 2 BATH UNIT HAS BEEN CONVERTED INTO 
A 2/2 + DEN. DIRECTLY ON THE RIVER WITH SOUTH FACING VIEWS.

IMPECCABLE 3/2 COMPLETELY RENOVATED, DESIGNER FINISHES INCLUDE 
PORCELAIN PLANK TILE THROUGHOUT, GOURMET KITCHEN, S/S 

APPLIANCES, MOSAIC BACK SPLASH. CUSTOM WINDOW TREATMENTS & 
DESIGNER LIGHTING. TWO RIVER FRONT TERRACES AND MUCH MORE!

SPACIOUS 2 BEDROOM + DEN, 2 BATH UNIT WITH DIRECT RIVER VIEWS 
FROM THE LARGE TERRACE. LARGE LIVING AREAS WITH FLOOR TO 

CEILING WINDOWS, CERAMIC TILES AND MUCH MORE.

RARELY AVAILABLE 3 BEDROOM 2 BATH SUB PENTHOUSE SE CORNER UNIT WITH 
10’ FT. CEILINGS, UNOBSTRUCTED VIEWS OF THE NEW RIVER, OCEAN & CITY. 

HIGH FLOOR UPGRADED 2 BR + DEN/2 
BATHS WITH BEAUTIFUL RIVER, OCEAN 
& CITY VIEWS. LARGE TERRACE & MORE. 

RARELY AVAILABLE SUB PENTHOUSE WITH 
EXPANSIVE VIEWS OF THE ICW, OCEAN & 
RIVER. LUUOIRUS UPGRADES, SURROUND 
SOUND, CUSTOM BUILT-INS & MUCH MORE.

2BR/2 BATH

2BR/2 BATH - $368,900

DIRECT RIVER, CITY AND OCEAN VIEWS. BEAUTIFUL UNIT WITH TILE FLOORS, 
GOURMET KITCHEN, S/S APPLIANCES, SPLIT FLOOR PLAN AND MORE. 

HIGH FLOOR UNIT WITH BEAUTIFUL OCEAN AND CITY VIEWS. SPLIT FLOOR 
PLAN, TILE FLOORING THROUGHOUT, S/S APPLIANCES AND MORE.

SKYVIEW - $499,000
HIGH FLOOR 2 BEDROOM, 2 BATH WITH OVER $60K IN UPGRADES, ONE 

OF A KIND REMODEL MODERN DESIGN! ITALIAN PORCELAIN FLOORING.

SKYVIEW - $429,000

SUNGARDEN - $369,900

CONTEMPORARY BEAUTIFULLY UPGRADED 2 BEDROOM 2 BATH WITH 
RIVER, CITY & GARDEN VIEWS! NEW KITCHEN, S/S APPLIANCES AND MORE!

CONTEMPORARY BEAUTIFULLY UPGRADED 2 BEDROOM 2 BATH WITH 
RIVER, CITY & GARDEN VIEWS! NEW KITCHEN, S/S APPLIANCES AND MORE!

MOONGLOW
HIGHEST FLOOR 2BR/2BATH MOONGLOW WITH UNOBSTRUCTED OCEAN, 

INTRACOASTAL & RIVER VIEWS. SPLIT FLOOR PLAN, & MUCH MORE.

ISLE OF VENICE - $459,000
BEAUTIFUL 2 BEDROOM, 2 BATH SPLIT BEDROOM FLOORPLAN WITH 

WOOD FLOORING THROUGHOUT. THIS IS ONE OF THE VERY FEW UNITS 
THAT HAS AN EXTENDED EAST FACING BALCONY. CUSTOM CLOSETS, 

PRIME PARKING SPACE AND MUCH MORE.

FULLY FURNISHED 2 BEDROOM, 2 BATH SPLIT BEDROOM FLOOR PLAN. 
MARBLE FLOORS THROUGHOUT, OPEN GOURMET KITCHEN, CROWN 

MOLDING THROUGHOUT, CITY VIEWS AND MUCH MORE.

STARDUST
**LOWEST PRICED “EAST SIDE” UNIT IN THE BUILDING.**  2 BEDROOM, 

2 BATH, RIVER VIEWS, GOURMET KITCHEN, S/S APPLIANCES AND MORE.

2BR/2BATH - $334,000

1BR/1BATH - $295,000

1BR/1BATH - $269,000

1BR/1BATH

OCEAN & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT. SPLIT FLOOR 
PLAN, 11 FOOT CEILINGS, GOURMET KITCHEN, S/S APPLIANCES & MORE.

OCEAN & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT. SPLIT FLOOR 
PLAN, 11 FOOT CEILINGS, GOURMET KITCHEN, S/S APPLIANCES & MORE.

HIGH CEILINGS, LAMINATE FLOORS IN BEDROOMS, GOURMET KITCHEN 

MOVE-IN READY UNIT WITH DIRECT OCEAN & RIVER VIEWS. GOURMET 
KITCHEN, S/S APPLIANCES, GRANITE COUNTERTOPS AND MUCH MORE!

THE SYMPHONY

3BR/3BATH - $839,000
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE WITH 

BOAT SLIP. 2269+ SQ FT. PLUS A LARGE SUNDECK. 2 PARKING SPACES INCLUDED.

2BR/2 BATH - $410,000

2BR/2 BATH - $369,000

2BR/2 BATH - $319,000

18TH FLOOR WITH DIRECT RIVER VIEWS. SPLIT BEDROOM PLAN, TILE 
FLOORS THROUGHOUT, GOURMET KITCHEN S/S APPLIANCES AND MORE.

GORGEOUS VIEWS OF THE SAILBOAT BEND, SPLIT FLOOR PLAN, RICH 
LAMINATE FLOORING THROUGHOUT, GOURMET KITCHEN AND MORE.

UPDATED UNIT WITH 2 MASTER SUITES, SPLIT BEDROOM FLOOR PLAN, 
UPGRADED GOURMET KITCHEN, S/S APPLIANCES, AND MORE. 

JUST SOLD

NEW LISTING

JUST SOLD

NEW LISTING

MOONGLOW - $555,000
RIVER VIEWS FROM THIS 2 BEDROOM, 2 BATH SPLIT FLOOR PLAN. UNIT 
FEATURES TILE FLOORS, CROWN MOLDING, GOURMET KITCHEN WITH 

GRANITE COUNTERS & A EXPANSIVE TERRACE THAT OFFERS GREAT VIEWS.

CHAMPAGNE - $949,000
30TH FLOOR 2 BR/2.5 BATH WITH PANORAMIC OCEAN, CITY & RIVER VIEWS 

FROM EVERY ROOM. GOURMET KITCHEN POGGENPOHL CABINETRY & 
GRANITE COUNTERTOPS, MARBLE BATHS AND 2 SPACIOUS TERRACES. 

MADISON - $1,495,000
PRISTINE HIGH FLOOR MADISON FLOOR PLAN W/ EXPANSIVE VIEWS 
FROM FLOOR TO CEILING GLASS WINDOWS, CUSTOMIZED RECESSED 
CEILINGS & LIGHTING, MARBLE FLOORS THROUGHOUT, STACKED STONE 
ACCENT WALLS, DESIGNER FINISHES & AN IMPRESSIVE HOME THEATER. 
PRIVATE ELEVATOR ENTRY, SPLIT BED FLOOR PLAN,3 BEDS & 3 FULL 
MARBLE BATHS+POWDER ROOM. GOURMET KITCHEN, STAINLESS STEEL 

APPLIANCES, GRANITE COUNTERTOPS, CENTER ISLAND & WINE COOLER.

2BR/2 BATH
SPECTACULAR RIVER & CITY VIEWS FROM THIS 2 BEDROOM 2 BATH UNIT 
DIRECTLY ON THE NEW RIVER. GOURMET KITCHEN, S/S APPLIANCES & MORE.

2 BR/2.5 BATH WITH DIRECT RIVER VIEWS. MARBLE FLOORS 
THROUGHOUT, COMPUTER ROOM, GOURMET KITCHEN, 

MARBLE BATHS, WALK-IN CLOSETS, LAUNDRY ROOM AND MORE!

CHAMPAGNE - $899,000

MOONGLOW - $699,000
DESIGNER MODEL RECENTLY COMPLETED A TOTAL RENOVATION. 

FANTASTIC RIVER, OCEAN & CITY VIEWS. BRAND NEW OPEN GOURMET 
KITCHEN, NEW S/S APPLIANCES, SPLIT BEDROOM PLAN AND MUCH MORE.

UNDER CONTRACT

UNDER CONTRACT
3BR/3.5 BATH ASHLEY SOUTH WITH STUNNING OCEAN, RIVER & CITY 

VIEWS FROM EVERY ROOM. TWO TERRACES, SPACIOUS GOURMET EAT IN 
KITCHEN WITH POGGENPOHL CABINETRY & GRANITE COUNTERTOPS!

ASHLEY

PRICE REDUCED

PRICE REDUCED

2BR/ 2.5 BATHS WITH DIRECT RIVER VIEWS FROM THIS UPGRADED MOVE IN 
READY CHAMPAGNE SOUTH MODEL. CUSTOM OFFICE, DESIGNER LIGHTING 

THOUGHOUT, SILHOUETTE WINDOW TREATMENTS, MARBLE BATHS & MORE.

CHAMPAGNE - $949,000



F R O M  T H E  B O A R D

BY JIM ELLIS
Riverwalk Fort Lauderdale Chair

T his past year, Riverwalk in partnership with the 
DDA, produced an award-winning video – with a 
tagline “Fort Lauderdale – a city on the rise” — 

bit.ly/FortLauderdaleCityOn� eRise.
� is tagline clearly de� nes Fort Lauderdale. � is 

truth is on more fronts than just the cranes you see all 
over town. Certainly, we acknowledge that we are in the 
midst of construction citywide, but we are also “on the 
rise” in more than construction. We continue to see an 
increase in our hospitality market with visitors, services 
and facilities as well as our marine industry with more 
and larger yachts, services and sales. We are seeing the 
addition of new businesses o� ering a variety of expertise 
and services and creating large numbers of jobs — all of 
which grow our local economy.

As a city on the rise, we still have many challenges to 
address and those are under discussion. Transportation 
and mobility, including available options needed for a 
vibrant city, continue to be a challenge but we are making 
headway. Streetscape improvements and directional 
changes are being reviewed, stops and pickup locations 
are being identi� ed to streamline tra�  c congestion, 
parking solutions are being o� ered and alternate modes 
of transportation are under consideration. 

� e addition of Brightline, the added hours to the free 
Riverwalk Water Trolley taxi service (12 hours o� ered 
daily), Uber, Ly�  and more, including the infamous 
scooters that we all love to hate — and may still use it as 
an intermediate means of travel — are just a few of the 
alternate methods of transportation currently in place. 

We see bus and trolley services in key locations and 
we are looking at shared electric cars and free golf cart 
service. � e county Transportation Tax will assist in 
addressing some of the transportation and mobility 
challenges with much needed funding to improve tra�  c 
signal synchronization, upgrade roads and bridges and 
develop safe sidewalks and bike paths to improve the 
daily lives of commuters and residents.

Land values and construction costs have increased; 
however, the quality of the product continues to de� ne 
our city. We are seeing architectural excellence and 
sustainable building practices that assure the resilience 
of our community.

� e County/City Government Campus of share 
facilities is still working its way through the system and 
the Federal Courthouse continues to move ahead.

We are a City on the Rise.   

A CITY ON THE RISE  
FROM HIGHRISES TO SIDEWALK SCOOTERS, FORT LAUDERDALE’S GROWTH KEEPS US MOVING
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A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale
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t long last, March 12th has arrived, and the voting 
public has spoken … we will be moving forward 
with both the Police and Parks Bonds for long 

overdue replacement, improvement and acquisition.
With more than 80 de� ned parks in the City system, 

maintenance has always been the � rst order of business 
and this bond will now allow many of these locations the 
opportunity for upgrade, replacement and addition of 
long needed equipment, lighting, � elds and community 
centers. Our residents and visitors all make great use of 
the park system and with the in� ux of more residents, the 
need to o� er diverse options is clearly on the radar. 

Our city population is diverse in all aspects and more so 
in age over the last 10 years. Passive parks appeal to some 
with the ability to walk, re� ect and enjoy the serenity of 
nature, while active parks appeal to sports enthusiasts and 
as a healthy space for children to learn and be engaged. 

Additional event and festival use of some speci� c parks 
require that their infrastructure be built to address those 
needs. � e addition of more greenspace and active parks 
is a target for the entire city. Every district has a need for 
local parks and green space. Compliance with the law for 
park use includes ADA Compliance, something that is 
needed in nearly all of our parks. 

� ere have been four major areas in discussion as 
top priorities of this Commission and each of those 
will be vetted and designed, complete with community 
engagement, and then proposed to a review authority for 
recommendation to the City Commission. Spending of 
each dollar will be thoroughly reviewed and tracked to 

assure that there is no waste.
Riverwalk Fort Lauderdale continues to monitor 

and report the need for seawall repair, improvement 
and replacement along the linear Riverwalk Park as a 
sustainable part of our Downtown and parks.  Riverwalk 
along the New River is a gem in our city and a place 
that entertains more than 1.1 million people annually. 
We believe that this is a priority for the City on many 
levels and key to maintaining a growing and thriving 
community and economy.

Fort Lauderdale Police 
Our police department has worked in substandard 

conditions for decades and the replacement of the existing 
facility is long awaited. � e proposed new building will be 
designed to accommodate today’s workforce and ancillary 
services and with a plan for future needs. 

It is anticipated to be a state-of-the art center, a place 
where a safe command center can be located during 

hurricanes or any other major event. It will 
put all services that are currently housed 
o� -site in other facilities into one, creating 
greater e�  ciency and oversight. A parking 
structure will be on site allowing for 
e�  cient use of the land and creating a more 
workable solution to managing movement 
needed by the department. � e health and 
safety of those who serve this community 
is paramount to the improvement this new 
facility will bring.

We commend the voting public for 
recognizing the needs of our community, 
stepping forward to assure these issues 
are addressed for today and for future 
generations. We are a “City on the Rise.”   

MONEY WELL SPENT  
CITY PARKS AND POLICE TO GET UPGRADES, THANKS TO PASSING OF BOND ISSUE IN MARCH
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Voyagers Welcome 
In Greater Fort Lauderdale, we invite everyone to share 
our sense of adventure. Explore the vibrant collection of 
cultures and activities at sunny.org/vacationplanner

|  

|  

|  
Shoreline: 
Lauderdale-By-The-Sea
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R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

HOWARD ELFMAN
THE AGENCY

  Born and raised in Philadelphia and in sales since the 
age of 18, I moved to South Florida 30 years ago for the 
weather and because I felt this community o� ered many 

opportunities. Shortly a� er moving here, I began investing in real estate 
and it wasn’t long before it became my constant interest and passion. It 
was then I remembered the old saying of “do something you love and you 
will never work a day in your life.” I can honestly say that this saying is 
100 percent accurate for me.

Today, I am the managing broker for The Agency in South Florida. We 
are a nationwide full-service, luxury real estate brokerage and lifestyle 
company representing clients worldwide. We have three offices in South 
Florida and we are growing. 

Throughout the course of my career, I have personally sold thousands 
of homes and hundreds of millions of dollars of real estate. My industry 
associations include a director for the Florida Association of Realtors 
and the National Association of Realtors and past president of the 
Realtor Association of Greater Fort Lauderdale. I also serve as vice 
chairman on the City of Fort Lauderdale’s Planning and Zoning Board. 

Riverwalk Fort Lauderdale is a key asset in our community and truly 
makes our community unique. I am proud to support them as a board 
member and I encourage you to support their efforts as well. 
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CORPORTE PARTNER

Micki Scavone
Carr Workplaces

EXECUTIVE

Maxine Gomez
Forney Construction

TRUSTEE

Brian Anderson
The Bucket List Club

Bradley Arendt 
Colliers International

Carol Boston
CB Accelerators

Rory Cooksey 
Wheelhouse IT

Janis Ehlers
The Ehlers Group

James Ferrier
Life First Financial

Mindy & Tom Jennings
Payrolls Plus

Neal Kalis
Kalis Kleiman & Wolfe

Nadia Locke & Pattie Gertenbach
E-Sciences

Gregory Oram

Barbra A. Stern, Esq.

Karen Unger 
Affi nity Franchise Partners

Corey Winsett & Max Pawk 
NAI/Merin Hunter Codman

DOUBLE

Holly & Rex Nealis 

INDIVIDUAL

Raymond Brasted
Andrea Harrington
Charles A. Krblich
Kitty McGowan
John Quaintance

WELCOME
NEW AND RETURNING MEMBERS

Members of Riverwalk Fort Lauderdale 
express their support and join us in our 
mission of building a vibrant community. 
Riverwalk supports Downtown’s diverse, 
mixed-use community of arts and 
entertainment establishments along with 
business, residential, judicial, educational, 
and marine interests. 

TO JOIN, VISIT 
WWW.GORIVERWALK.COM/MEMBERSHIP



Voted best NEW
 live music venue in 

Fort Lauderdale 2018

107 SW 6TH STREET • FORT LAUDERDALE, FL • 954 7656141

FOOD • MUSIC • COMEDY
Live Entertainment  NightlyHAPPY HOUR 5-7

OPEN WEDNESDAY THROUGH SUNDAY

401 East Las Olas Boulevard
Suite 1400
Fort Lauderdale, FL 33301
Office: (954) 332-2411
Email: mandartgrard@ampf.com 
Facebook: @MandartGrard

Investment advisory services and products are made available through Ameriprise Financial Services, Inc.,
a registered investment adviser.
Ameriprise Financial Services, Inc. Member FINRA and SIPC. © 2018 Ameriprise Financial, Inc.

Mandart & Grard 
Financial Group

A �nancial advisory practice of  
Ameriprise Financial Services, Inc.

Investment Management
Financial Planning

Wealth Preservation Strategies
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R I V E R W A L K  E X C L U S I V E S

Dellenbach Foundation team members Nadine Marder, 
Kathy Hurt, and Barbara and Don Maines

Rebuilding Together Broward team's 
"Taste of Miami Chili" wins Grand Prize

Rebuilding Together Broward 
team members

Coral Springs School of Rock band members

Broward House team members Chad Phillips, Stacy 
Hyde, Jason Moore, Savannah Moore and Brian Post

FTL Woman's Club team members David 
and Rebecca Solomon, Terry Frost 

and DonnaLee Minott

Richard, 
Emma 

and Cora 
Rodriguez

Katlin and 
Chris Reesor

Trustbridge team members 
Sadiah Boyle, Valerie Vitale, 

Tara Rolle and Brittney Farwell

CHILI COOK-OFF
� ousands � ocked to Fort Lauderdale’s Esplanade Park on Feb. 23 
to judge the Fourth Annual Riverwalk Chili Cook-O� . Chili Teams 
were businesses that partnered with non-pro� t organizations. � is 
year’s theme was sports and the team from Broward House took 
home the trophy for Best Dressed. � e second place trophy for the 
best tasting chili went team Fire and Water, and � rst place went to 
… drumroll … Rebuilding Together Broward, as they claimed the 
crown for the second straight year. 
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Fire and Water team takes home second place

Reginald Curtis and 
Christine Cahill
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2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services
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GREATER FORT LAUDERDALE CHAMBER OF COMMERCE

5 1 2  N E  3 R D  A V E N U E ,  F O R T  L A U D E R D A L E ,  F L  3 3 3 0 1

T H U R S D A Y ,  A P R I L  1 1 T H ,  2 0 1 9  |  1 1 : 3 0  A M  -  1 : 3 0  P M
DOWNTOWN EVENT CENTER AT FIRST BAPTIST CHURCH | 301 E. BROWARD BLVD.

S P O N S O R S H I P   O P P O R T U N I T I E S

I N D I V I D U A L  S E A T I N G

P R I N T  P R O G R A M  A D S

GOLD $5,000
• 2 tables of 8, front row reserved table placement
• Full Page Ad in program inside front or back cover
• Logo on marketing flyer
• 6 month tile ad on website or newsletter  
• Recognition on PowerPoint presentation at the event
PLATINUM $3,500
• Table of 8, second tier reserved table placement
• Half Page Ad in program
• Logo on marketing flyer
• 3 month tile ad on website or newsletter
• Recognition on PowerPoint presentation at the event
BUSINESS $2,500
• Table of 8, reserved table placement
• Quarter Page Ad in program
• Logo on marketing flyer
• Recognition on PowerPoint presentation at the event 
All NON members will add  $500 to the above sponsorships
Send high resolution .jpg logo to mike@ftlchamber.com
Deadline to be in event program is Monday, April 1, 2019.

•  Members $85     •  Non-Members $100
    Add an additional $10 at the door

Deadline for single seating RSVP's is April 8, 2019
Go to www.ftlchamber.com to register online

CHAIRMAN’S CIRCLE MEMBERS

FULL PAGE AD MEMBERS NON-MEMBERS
5” wide x 8” tall -  $450 $650

HALF PAGE AD
5” wide x 3.75” tall - $300 $400

QUARTER PAGE AD
5” wide x 2” tall - $200 $300

All ads are due no later than April 1
Please email your ad to mike@ftlchamber.com
in hi res PDF or JPG formats.

DOWNTOWNER
OF THE YEAR PRESENTED

BY

HONORING 2019 
DOWNTOWNER
OF THE YEAR
HEIKO DOBRIKOW
Executive V.P., 
The Las Olas Company/
General Manager, 
Riverside Hotel

For further information or questions please call 
Carolyn Michaels (954) 462-2396, 
carolyn.m@ftlchamber.com
OR
Doug Frens (954) 462-2570
doug@ftlchamber.com



W e l c o m e s  i t s  f i r s t  l a d y  C o m m o d o r e
i n  i t s  7 1  y e a r  h i s t o r y

Carolyn S. Greenlaw

C o n t a c t  M a d i s o n  B r a c k e n ,  M e m b e r s h i p  D i r e c t o r  

9 5 4 - 5 6 6 - 7 8 8 8     m e m b e r s h i p @ c r y c . n e t

2 8 0 0  Y a c h t  C l u b  B o u l e v a r d ,  F t .  L a u d e r d a l e ,  F L  3 3 3 0 4

w w w . C o r a l R i d g e Y a c h t C l u b . c o m



F R O M  T H E  C I T Y
BY COMMISSIONER HEATHER MORAITIS

 City of Fort Lauderdale
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GREAT AMERICAN BEACH PARTY RETURNS MAY 25   
FEATURING LEGENDARY BAND “BLOOD, SWEAT AND TEARS!”

Get ready to kick o�  the summer with live music, 
vintage cars, unique art, outstanding entertainment 
and a free concert by the legendary band Blood, 

Sweat and Tears. It's all happening on Fort Lauderdale 
Beach at the City's Great American Beach Party on 
Saturday, May 25, from 10 a.m. to 8 p.m. at A1A and Las 
Olas Boulevard.

Now in its 10th year, the free Great American Beach 
Party has grown into one of Fort Lauderdale's most 
anticipated events, attracting huge crowds for a full day 
of fun in the sun for everyone.

� e party kicks o�  when award‐winning LivingSand 
artist and sculptor John May presents the Great 
American Sand Sculpting Contest. � e spirited 
competition takes place from 10 a.m. to 1 p.m. on the 
beach from Poinsettia Street to Cortez Street with 
participants competing for great prizes. 

Automobile enthusiasts will enjoy the Great American 
Classic Car Show, presented by Keith's Rods and 
Customs from 11:30 a.m. to 5 p.m. � e show features 
more than 70 hot rods, rag tops, roadsters and muscle 
cars lining both sides of A1A from Cortez Street to 

Castillo Street.
From 11 a.m. to 5 p.m., join celebrity DJ William 

Pennhouse for non-stop energy and excitement in the 
expanded Family Fun Zone, located at Poinsettia Street. 
Activities will include music and dancing; face painting; 
hula-hoop, limbo and Twister contests; Florida wildlife 
exhibits; and more.

In observance of Memorial Day Weekend, the 
a� ernoon’s activities will include a military tribute 
featuring the U.S. Special Operations Command 
Para-Commandos. In an extraordinary display of 
timing, accuracy and precision maneuvering, the Para‐
Commandos will skydive from 12,500 feet over the 
Atlantic Ocean and land on targets positioned in the 
sand at Las Olas Boulevard and A1A. 

At 4:30 p.m., For Lauderdale welcomes the legendary 
musical group Blood, Sweat and Tears. � is iconic band 
burst onto the music scene in the late '60s, successfully 
blending rock and jazz into a genre-crossing sound 
and style. � e group’s second album, Blood, Sweat & 
Tears, topped the Billboard charts, beating out the 
Beatles Abbey Road for Grammy Album of the Year, 
and producing three major hit singles “You Made Me So 
Very Happy,” “Spinning Wheel,” and “And When I Die.” 
Blood Sweat and Tears signature brand of jazz-rock has 
transcended generations and, today, the band continues 
to delight audiences their unique style, high energy, and 
stellar musicianship.

� e Great American Beach Party culminates with 
the Fort Lauderdale Walk of Fame induction ceremony, 
honoring individuals who have made signi� cant 
contributions to the progress and advancement the City. 
Each inductee will receive a commemorative marble 
paver in the Walk of Fame, located along the east side of 
A1A.

Highlights of the Great American Beach Party will 
also include performances by the Swahili Band, Shane 
Duncan, Pitbull of Blues, Sucker Bunch, Sabor Latino, 
and Pocket Change; exhibits from more than 20 local 
artists; community and merchandise booths; and food 
and beverages.

Event-goers are encouraged to get to the beach using 
Water Shuttle, Water Taxi, or Sun Trolley. Bike riders 
may use the City’s free bike valet located at Las Olas 
Blvd and Las Olas Circle.

For more information and event details, visit www.
fortlauderdale.gov/gabp.   
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Serving dinner seven days a week • reservations@dunefortlauderdale.com

2200 N. Ocean Blvd. Fort Lauderdale, FL 33305 • (754) 900-4059 • dunefl.com

BRUNCH BEGINS EARLY 2019. OUTSTANDING, NATURALLY.

WINE ALL YOU WANT.
Spend your evenings and weekends at DUNE—Fort Lauderdale’s newest beachfront dining experience 

from the Michelin Star portfolio of Auberge Resorts Collection. Enjoy a Mid-century chic design with 

an uncomplicated menu of locally sourced seafood, fresh organic ingredients, beach inspired cocktails 

and a wine program that pays homage to Auberge’s Napa Valley roots.



D O W N T O W N  D E V E L O P M E N T
BY JENNI MOREJON

President/CEO,
 Downtown Development Authority

THE RESTAURANT PEOPLE   
CREATING CULINARY FIRSTS TO FUEL FORT LAUDERDALE’S FAST-PACED EVOLUTION

As we celebrate a taste of Fort Lauderdale in this 
month’s Go Riverwalk, the DDA is proud to 
showcase � e Restaurant People (TRP) and give 

you a “taste” of how they’ve impacted the culinary and 
hospitality scene in our awesome city for more than two 
decades. 

Founded in 1997 by Tim Petrillo, co-founder/CEO, 
Executive Chef Peter Boulukos, co-founder/partner, and 
Alan Hooper, co-founder/construction development 
manager, TRP has developed, managed and operated 
more than 70 restaurants since its inception. � e team 
delivers some of the most groundbreaking, in-demand 
venues in the market, giving Fort Lauderdale what it 
needs, sometimes before we know we need it. 

Always striving to the deliver “the � rst” of everything 
that the city needs, TRP set the bar high when they 
came onto the scene with Himmarshee Bar & 
Grill, opening a premiere dining destination in the 
Himmarshee Village entertainment district.  

� en, setting the stage for great restaurants in the 
Downtown central business district, TRP took over 
a space on Las Olas Boulevard that housed a few 
� oundering concepts prior to its involvement. In that 
spot YOLO opened – answering our hunger for a hot-
spot to entertain power lunches, happy hours, exquisite 
dinners and weekend brunches amidst the growing 
scene of “you only live once” patrons. 

It wasn’t long a� er that Fort Lauderdale beach saw a 
boom in high-end hotel and residential development, 

but there was a gap in the culinary o� erings. TRP 
satis� ed the need with a unique-to-the-beach tapas 
concept, opening S3 and o� ering shareable plates 
infused with seafood, steak and sushi in an atmosphere 
inspired by sun, surf and sand. 

As the Fort Lauderdale social scene quickly elevated, 
so too did the need for speed in our fast-paced 
schedules. � erefore, TRP launched Spatch Grilled 
Peri-Peri Chicken, a fast-casual concept that serves up 
poultry with personality and brings a taste of Southeast 
Africa to the city. 

With its � ngers on the pulse of city and an ear for 
listening to what South Floridian’s really want, TRP 
knows when to create new, and when to recreate. A great 
example is how the TRP team took to breathing new life 
into a beloved city staple. Bimini Boatyard was reborn 
as Boatyard, retaining classic charms from the original 
concept with an evaluated menu, service culture and 
social vibe. 

And when Fort Lauderdale’s calling for cuisine 
shi� ed to a cra�  beer craving, TRP delivered via a joint 
venture with Julian and Lisa Siegel of Riverside Market. 
Raising a frosted mug to beer-a� cionados, Tarpon River 
Brewery provides a selection of cra�  brews, curated bar 
bites and a cool brew-house setting. 

In its most recent endeavor, TRP has ful� lled a 
long-time personal goal of opening a diner concept. In 
what used to be the nightlife haven for party-goers at 
VIBE Las Olas, now stands a modern take on a classic 

diner, Java & Jam. � is indoor/outdoor 
gem creates a central venue for leisurely 
locals, ca� eine-seekers, breakfast on-
the-run goers and business power lunch 
professionals alike. 

So, whether you need to grab quality 
grub on the � y or � nd a spot to take in the 
scenery and taste of it all, TRP has a place 
— and a dish — for you. 

TRP’s corporate headquarters is 
located at 221 S. Andrews Ave. in 
DowntownFTL. Tim Petrillo has been 
a Fort Lauderdale DDA board member 
since 2010, is a downtown resident and 
champions the continued success of 
DowntownFTL. For more information, 
visit therestaurantpeople.com.  
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Call or visit our website for
reservations, menus, and more.

3599 N. Federal Hwy. (US 1) 
Fort Lauderdale

954-563-3272  •  maikai.com

South Florida’s Most Unique Dining Experience

Voted #1 TikiBar/Restaurant
in the World by Critiki

PRIME STEAKS  •  FRESH SEAFOOD  •  ASIAN CUISINE

With Award-Winning Cuisine

Restaurant, Lounge,
& Polynesian Show

Scan QR code
for our app

 Inquire about our banquet & catering packages. 
Be a guest at your own party with Mai-Kai’s 

catering! Show also available.

4301 North Federal Highway 
Oakland Park, Florida 33308
(954) 491-7788

www.americannationalbank.com

 - here to serve, here to stay! - here to serve, here to stay! - here to serve, here to stay!
Your Community Bank

Ginger Martin
President 
and CEO

Ginger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger MartinGinger Martin
President President President President President President 
and CEOand CEOand CEOand CEO

Ginger Martin
President 
and CEO

G O R I V E R W A L K . C O M   •    A P R I L  2 0 1 9    2 3



S U S TA I N A B L E  D E V E L O P M E N T
BY ANTHONY G. FAJARDO

Director, Department of Sustainability
City of Fort Lauderdale 
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O ver the years I’ve seen articles about how Fort 
Lauderdale is a foodie city. I’ve been critical 
towards that label because I’ve always felt that 

variety is as key to a foodie city as quality, and I stand 
by that. However, I’ve since changed my mind about 
our city because Fort Lauderdale has become a foodie 
city on par with larger cities around the country and 
around the world.

We all know you can get amazing Spanish and Latino 
food. I’ve got my favorites for everything from Cuban to 
Mexican, but we now have choices for Peruvian, which 
I’ve never tried before and turns out that I love.  I’m sure 
we all have our favorite Asian restaurants as well. Mine 
is a takeout-only hole-in-the-wall restaurant that has 
been feeding me so long they recognize my voice when 
I call and give me the usual. But, there are other options 
that I think are worth trying.

� ere aren’t any within the City boundaries that 
I’m aware of, but if you haven’t tried Ethiopian food 
you’re really missing out. � e � avors are amazing and 
the method for eating it is really something of a lesson 
in other cultures. � e food is o� en misunderstood by 
Americans and it’s a shame. It’s usually made up of 
vegetables and spicy meats that make up a thick stew 
that is served on bread called injera.  Pieces of injera 

are torn o�  and used to pinch food from the plate and 
then you pop it in. You eat with your hands, so if you 
miss being more of a kid when you eat, this is the dish 
for you. As a bonus, injera is gluten-free.

My other new obsession is poke. � ere is a great 
restaurant right on Federal Highway in the Winn Dixie 
shopping center. I’m not saying they’re the best, but it’s 
the only place I’ve gone to and I love it. I really should 
try other places, but I’m a creature of habit and they 
have accepted a lot of my money for the past year.

For those that don’t know, poke is a traditional 
Hawaiian dish served with raw � sh. Apparently, this 
has been around forever and having been lucky enough 
to travel to Hawaii I’m embarrassed that I didn’t try 
it when I was there. When I explain it to friends and 
family, I basically say its deconstructed sushi. It has 
raw � sh (I prefer tuna), rice, traditional Japanese and 
Asian spices, greens, and various peppers along with 
ginger. I’m addicted to this stu�  and force myself not to 
go ALL THE TIME.

� ese two amazing cuisines are just a sample of 
what’s available in our area — examples of food that 
we didn’t really have access to before. � e variety 
and accessibility are getting better and better and it’s 
something to be happy about. I guess because I’m from 

a Cuban background I love 
Spanish food for a reason. But, 
getting to sample other cuisine 
is great. And the more we go 
out and sample what’s available 
the more the message gets 
out to restaurateurs that Fort 
Lauderdale is an international 
city with a population that 
appreciates these types of 
things and, hopefully, will 
result in other types of cuisine 
coming here. Get out there and 
discover what’s around. We 
have the great classics that I’ve 
mentioned above, in addition 
to amazing Italian, Tex-Mex, 
Caribbean and American 
options. If you like spicy try 
pho and ask for it hot. 

FOODIE FORT LAUDERDALE?   
OUR CULINARY CHOICES ARE GROWING
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ZAGAT
2019
Top 5
Restaurants
in Broward
County
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T R A N S P O R TAT I O N  A N D  M O B I L I T Y
BY KRISTIN THOMPSON

Transportation and Mobility Department, 
City of Fort Lauderdale

ALTERNATIVE TRAVEL AVAILABLE TO WINE & FOOD FESTIVAL   
LET’S STUFF OURSELVES, NOT THE ROADS

If there is one thing I love, probably more than 
anything in the world — possibly more than my 
first-born child — it is food. I have had a secret 

love affair with food, ever since my dad treated me to 
my first formal steakhouse experience in Manhattan 
Beach, California, when I was 15 years old where I 
indulged in a taste that changed my life forever. I 
made a vow that as I got older (when I could actually 
afford to treat myself to such amazing cuisine), I 
would make it a mission to do so. What that meant 
was that no wind, rain, sleet or snow would stop my 
quest for amazing food. Now, 20 years later, the 24th 
Annual Wine and Food Festival is no exception.

While I know thousands of folks traveling from 
around South Florida will attend this festival, 
thankfully, I live less than two miles from where all 
the action will be. As a pseudo-expert in good food, 
and a proud employee of the City of Fort Lauderdale’s 
Transportation and Mobility Department, I am 
looking forward to creatively traveling to the wine 
and food festival this year, by way of walking and …
wait for it … electric scooter. Yes, I said it. 

Not only are the scooters easy to locate, affordable 

and sustainable, if used responsibly, this component 
of our dockless mobility initiative through scooters 
are a ton of fun. My husband and I have both enjoyed 
our scooter excursions; we feel like kids again 
although we would NEVER allow our kids to ride 
since riders must be 18 years old. If scooters aren’t 
your thing there are also many improvements that 
the City’s Transportation and Mobility Department 
has piloted on Las Olas Boulevard that you could 
take advantage of, including bike lanes and improved 
crosswalks. There are also designated shared 
ride drop-off areas for taxi, Uber and Lyft rides 
conveniently located along the Boulevard.

Being able to be mobile in Fort Lauderdale brings 
me a sense of connectivity and freedom. It makes 
me feel closer to my community and reaffirms by 
decision to move to this progressive, multimodal 
city. I am strategically mapping out our path, which 
involves ending our scooter cruise about a half 
mile away from Las Olas Boulevard so that we can 
enjoy a stroll in the heart of downtown where all the 
activities and excitement will be happening. 

As I prepare to put my walking shoes to work on 
April 5, I hope to see 
you out and about as 
well. Call me biased, 
but I especially hope 
to see you by scooter, 
bike, public transit or 
pounding the pavement. 
Diversifying your modes 
of transportation can 
become as exciting for 
you as conquering the 
food and wine venues 
will be for me. As we 
head toward our vibrant 
destination to sample 
culinary delights and 
serenade our palates with 
the taste of red and white 
wines, walk off some 
calories and enjoy the 
company around us, I 
encourage you to stay safe 
and stay mobile. 
Bon appetit!   I.
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At Parker Playhouse, the Paver Plaza pays 
homage to the theatrical tradition of taping 
an “X” on the stage floor to help performers 
find their spot. Buy a commemorative paver 
and make your mark at Parker Playhouse.

Whether you want to honor a loved one, celebrate 
a milestone or cement your family’s legacy, a 
commemorative paver is a wonderful way to support 
the Campaign for the Parker. Proceeds from each 

purchase will help restore this iconic 
theater and expand its capacity to present 
world-class performances, enriched 
arts education programs and greatly 
enhanced experiences for audiences.

• 4” x 8” size – $250

• 8” x 8” size – $500

• 12” x 12” size – $1,000

For more information or to learn about 
gifting opportunities, please contact Betsy 
Weisman, Donor Services Manager, Broward 
Performing Arts Foundation, 954.468.3298 or 
bweisman@browardcenter.org

Make Your Mark With 
A Commemorative 
Paver 
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At Parker Playhouse, the Paver Plaza pays 
homage to the theatrical tradition of taping 
an “X” on the stage floor to help performers 
find their spot. Buy a commemorative paver 
and make your mark at Parker Playhouse.

Whether you want to honor a loved one, celebrate 
a milestone or cement your family’s legacy, a 
commemorative paver is a wonderful way to support 
the Campaign for the Parker. Proceeds from each 

purchase will help restore this iconic 
theater and expand its capacity to present 
world-class performances, enriched 
arts education programs and greatly 
enhanced experiences for audiences.

• 4” x 8” size – $250

• 8” x 8” size – $500

• 12” x 12” size – $1,000

For more information or to learn about 
gifting opportunities, please contact Betsy 
Weisman, Donor Services Manager, Broward 
Performing Arts Foundation, 954.468.3298 or 
bweisman@browardcenter.org

Make Your Mark With 
A Commemorative 
Paver 



C U LT U R A L LY  S P E A K I N G
BY MEREDITH CLEMENTS 

Marketing Manager, 
Broward Cultural Division
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ARTIST AS AN ENTREPRENEUR INSTITUTE REVITALIZES 
THE URBAN ARTS AND CULTURAL SECTOR   
AIDING THE EMERGING ARTS COMMUNITY IN UNDERSTANDING – AND SUCCESSFULLY NAVIGATING – 
THE MODERN CREATIVE MARKETPLACE

Ready to turn your art into a business?

O  pen to artists in all creative � elds, Arist as an 
Entrepreneur Institute’s lectures, panels and 
interactive workshops are led by South Florida’s top-

ranking arts practitioners and industry professionals. 
From boosting business practices to strengthening sales, 
AEI has it covered – freeing creatives to focus on their art. 

With 20 individual classes led by South Florida’s top-
ranking arts practitioners and industry professionals, 
the 2019 AEI seminar o� ers dynamic presentations, 
panels and interactive workshops tailored to today’s 
creative marketplace. 

Helping attendees create a simple business plan and 
work with lenders for � nancial support, the seminar’s 
� nal Saturday features a Business Plan Clinic and 
Workshop conducted by the Florida Small Business 
Development Center (SBDC). � e June 22 clinic will 
review business plans that have been submitted in 
advance to the SBDC faculty.

Attendees will also have an opportunity to network 
with AEI alumni. Here is what some of them have to say 
about their experience:

Ruth Avra & Dana Kleinman — KX2
@KX2art
KX2art.com

“AEI was a mind-blowing experience for me as a ‘mid-
career’ artist, especially since I went into the seminar 
thinking that it was going to be targeted to artists at the 
beginning of their careers. � e seminar's materials opened 
my eyes to di� erent markets and opportunities I did not 
even know existed for artists. � e instructors provoked me 
to completely shi�  gears and take more control over my 
career expanding beyond traditional gallery relationships.”

Golda Nieleke Wasimin 
@peacethroughpaint 
peacethroughpaint.com

"A business that does not make pro� t is just a hobby. 
Art is business."

Lisa Botto Lee
@LisaBottoLee
artbykiria.com

“To be as professional as possible in all aspects: 
Marketing, print and social media. Networking: You 
must get out there and shake hands and meet new people. 
Don't be afraid to challenge yourself and try new things.”

Learn more about the AEI program and other 
opportunities o� ered by the Cultural Division at the 
following free informational sessions taking place 
throughout South Florida:

Wednesday, April 3, 5:30 p.m.
ArtServe
1350 E. Sunrise Blvd., Fort Lauderdale

� ursday, April 4, 6:30 p.m.
� e Venture Café
1951 N.W. 7th Ave., Miami 

Learn more about AEI or register for one of these 
upcoming talks at ArtsEvents.Broward.org or email me 
your questions at mclements@broward.org.  
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Julie Lurie
Realtor®
954 .618 .9749
Julie@JulieSellsFL.com

JL
J U L I E  L U R I E

Luxury Real Estate Specialist
&

Associates 

$980,000

$1,250,000

$1,060,000

$685,000

$419,000

$3,500  /mo

NEW!

1640 NE 6th Ct, Fort Lauderdale, FL 
3 Bed 2 Full 1 Half 2,420 Sq.Ft. $1,225,000

ACTIVE AND SOLD LISTINGS

347 N New River Dr E Apt 908, Fort Lauderdale, FL 1407 Monroe St, Hollywood, FL 330201314 SW 20th St, Fort Lauderdale, FL 33315

1012 SE 6th Ct Fort Lauderdale, FL 33301 3319 NE 18th St, Fort Lauderdale, FL 33305 1478 SW 18th Ter, Fort Lauderdale, FL 33312

CALL ME TODAY FOR ALL OF YOUR REAL ESTATE NEEDS!

JL
J U L I E  L U R I E

Luxury Real Estate Specialist
&

Associates 



L O C A L  E C O N O M I C S
BY DAN LINDBLADE 

President/CEO,
Greater Fort Lauderdale Chamber of Commerce
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“HOW IS THE ECONOMY GOING?”  
SOUTH FLORIDA’S ECONOMIC STRENGTH TO CONTINUE

N ot a week goes by when I am not asked, “How is 
the economy going?”

Big picture: you and I are experiencing the single 
longest economic expansion bar none in the history of 
the United States.  It will continue, but not smoothly.

Our Council of Economic Advisors (CEA), chaired 
by Richard Clark, Clark Leadership Consulting, 
continues to be bullish on its forecast for South Florida.  
� e CEA meets with the Miami Branch of the Federal 
Reserve Bank of Atlanta and discusses our economic 
climate with 23 market segment CEOs.

We present current job growth numbers to CEA 
members, which revealed that we have created 18,607 
net new jobs year-over-year. � at number has varied 
from 17,000 to 33,000 over the last few years.  

� e pace of hiring is going to remain the same for this 
year, according to CEA members. When polled about 
margin compression, 80 percent of the Council indicated 
it was occurring.  Some were passing it on to while others 
were absorbing it along with increased materials’ cost due 
to a variety of factors including tari� s.

A tight labor market and an economic slowdown 
are two main areas of concern for CEOs. This 
economic cycle is still producing but CEA members 
are becoming more cautious about their making 
decisions.  Throw uncertainty about policy in 
Washington, DC, and it is easy to understand why 

they have a tighter grip on the reins.
� ere are some local nuggets, which will prolong 

expansion. An increase in the sales surtax for 
transportation approved by voters in November 2018 
will fuel spending for the next 30 years for projects 
throughout Broward County.  

We will collect and spend $15.6 billion over the next 
30 years.  In its � rst full year, we can expect the tax to 
raise $357 million. Cities and the county will be able to 
use these funds for approved projects. Everything from 
light synchronization to roads to bike lanes and buses 
is included in the spend plan — this means jobs and 
economic expansion.

Two new bond issues, supported by the Greater 
Fort Lauderdale Chamber of Commerce, which voters 
passed on March 12. � ere is a $200 million bond 
for parks and a $100 million bond for a new police 
station. Both bonds are for 30 years. Other cities are 
considering bonds and some, like Pompano Beach, 
have already approved bond initiatives.  

As cities age and need to update infrastructure 
di�  cult decisions will occur on how to pay for it. Some 
have planned well and have set aside reserve funds for 
capital expenditures while others must raise funds by 
other means.

For all these reasons and more, we see this cycle 
continuing through 2021 albeit choppy.      
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Saturday 
April 20, 2019 
11:00 am-5:00 pm

Saturday
April 20, 2019
11:00 am-5:00 pm

Saturday
April 20, 2019
11:00 am-5:00 pm

Arts & Crafts Vendors

New River Pirate Raft Race

Paddle Board & Kayak Races

Costume Contest

Live Entertainment

Beer Garden & Food trucks

Children's Area

Pirate-Themed Rides & Games

Live EntertainmentLive Entertainment

Proceeds benefit Rotary Fort Lauderdale student scholarships and projects. 
Find Vendor, Sponsor & River Race entry info at 954.424.0731 

rotaryftlaud@gmail.com • www.ftlpiratefest.com

 Rotary Fort Lauderdale & 
 Yellow Cab of Broward County  

present

Admiral
Sponsor



M A R I N E  I N D U S T R I E S

Although this article is dedicated to Go Riverwalk 
Magazine’s Food and Wine theme, it could 
potentially be entitled “How to Travel the World 

and Get Paid While Doing It.” Millennials looking to 
sidestep a boatload of college debt, or anyone seeking 
a culturally experiential job opportunity that’s outside 
the ordinary, should delve into the options available for 
becoming a member of interior yacht crew.

As the yachting capital of the world, Fort Lauderdale 
o� ers tremendous opportunities for someone willing 
to learn the largely unknown cra�  of stewards, 
stewardesses and yacht chefs, and the important 
etiquette and nautical nuances of working onboard a 
superyacht to earn a Certi� cate of Competence (CoC) 
for interior crew. 

Internationally recognized maritime hospitality 
training known as Guidelines for Uni� ed Excellence 
in Service Training, or the G.U.E.S.T. Program, was 
developed by the Professional Yachting Association 
and is governed by the International Association of 
Maritime Institutions (IAMI) and o� ered by certi� ed 
training providers here in Fort Lauderdale and around 
the world. 

For those who have a calling to work in the service 
industry, which by de� nition is a business that does 
work for a customer, Fort Lauderdale is rife with 

hospitality options, not the least of which include 
serving an exacting clientele in a luxurious and 
sophisticated setting. Working onboard a superyacht 
undoubtedly has its pros and cons, as does any 
employment situation, but high-level experience, crew 
camaraderie, beautiful destinations, the vast sea below 
and the boundless sky above, create an opportunity for 
a service-industry career like no other. Why not travel 
while you work?

Trainees in these yacht-speci� c hospitality programs 
can advance through basic, advanced and management 
positions and receive understanding and coping 
mechanisms that address the pressures of working 
in a multifaceted environment and maintaining the 
extraordinarily high standards and quality skills 
required of yacht crew.

For example, a novice can enroll in a program with 
no required sea service and attend modules like Yacht 
Interior Introduction, Basic Food Service, Wine, 
Bartending and Mixology Introduction, Food Safety in 
Catering, as well as basic safety training and security 
awareness to earn a CoC as Yacht Junior Steward. 

A� er acquiring some experience in guest service 
while on a superyacht traveling the Caribbean, the 
Mediterranean or other exotic ports-of-call, chances to 
progress are accelerated through a Yacht Senior Steward 

program that would include advanced classes in 
food and beverage service, cigar service, valet 
service, barista and hot beverages, and wine 
appreciation segments. 

More time traveling around the world 
providing guest services leads to advanced 
management, accounting and leadership 
components that are counted toward attaining 
Yacht Chief Steward status, along with a host 
of highly desirable and transferrable skills. 
Professional yacht galley operations have speci� c 
Yachting for Chefs training, which are also key 
to meeting the unique expectations of yacht 
owners and guests 

When ready to come ashore, interior yacht 
crew can be at the top of their cra�  and apply the 
experience they’ve gained in hospitality to any 
number of exciting land-based venues from high-
end hotels and restaurants to private catering and 
personal chef enterprises. A world of experience, 
a world of travel, and a world of options.  

THE WORLD OF MARITIME HOSPITALITY   
THERE’S AN ENTIRE OTHER WORLD ON THE SEA

BY PHIL PURCELL
CEO/President, Marine Industries Association of South Florida

Writer Kelly Skidmore
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SET SAIL WITH SUN DREAM YACHT CHARTERS…
Are you planning a special event? Sun Dream Yacht Charters can help! 
Any of our three luxury yachts are the perfect venue for a unique and 

elegant event on South Florida's beautiful Intracoastal waterways.

www.sundreamyachts.com   •   954.765.1460
CALL TODAY FOR DETAILS



S M A L L  B U S I N E S S

THE CENTER FOR GREAT APES   
ARTISTS RAISING FUNDS AND AWARENESS

BY PETE STEVENSON
Writer

Usually in this column, I focus on local small 
businesses or organizations.  This time we step a 
little farther afield. The Center For Great Apes, 

located in Wauchula, Florida, had both its origins 
and an upcoming event at Fort Lauderdale’s ArtServe. 
The art and photography exhibit, to be held on May 
16 will help raise funds for the Center. The Center 
For Great Apes mission is to provide a permanent 
sanctuary for orangutans and chimpanzees who 
have been rescued or retired from the entertainment 
industry, from research, or from the exotic pet trade.

Dr. Lindsey Matheson, a retired physician who lives in 
Miami, is a volunteer and sits on the board of the Center 
For Great Apes where she spearheads the Art4Apes 
fundraising program. “I had an idea seven years ago to 
use art to raise money for the Center. I got the idea from 
the apes themselves.  I was so impressed by the paintings 
that the apes produced as part of their enrichment 
program to help keep their minds active, I thought we 
could use art as a way to raise funds and awareness.  We 
held our � rst exhibition at Art Basel in Miami in 2012 and 
ever since then we have been running an annual contest 
called the Endangered Fine Art and Photography 
Contest,” Matheson said.  

� e contest encourages all artists to interpret the 

word “Endangered,” primarily as it applies to the natural 
world of animals, plants and environments. Artists from 
around the world have created inspiring art pieces in the 
form of paintings, photography, jewelry, wearable art and 
sculpture. As I have viewed many of the pieces created 
over the years — these works tugged at me from both 
ends of the emotional spectrum.  I was both saddened 
by some of the animals and environments that are being 
lost and heartened by the celebration and beauty of the 
wildlife in our natural world.

Matheson went on to echo the mission of the Center as 
she explained that “many of the apes at the Center have 
been used by TV and movie studios over the years when 
they are young and cute. But there is no long-term plan or 
care for these beautiful intelligent creatures that can live 
human-length lives. � ese former wild animals do not 
now have the survival skills and cannot be returned to the 
wild. So they become dependent and need a lifetime of 
care.” � at care goes beyond just food and shelter. � ese 
are very intelligent animals that need mental stimulation 
as well, and that is where the enrichment program was 
developed with a variety of activities to stimulate their 
minds, of which painting is one.

Many of the apes come to the Center with horri� c 
stories, but like many of the TV shows and movies 

they may have been exploited for, there is a happy 
ending. � e ones that do make it to the Center have 
wonderful lives in a spectacular environment, with 
caring and loving sta� . 

Art for Apes is a project to open minds and 
hearts to all that is endangered in our world. � e 
aim is to draw attention to the issues that face 
plants, animals, ecosystems and the environment. 
More information can be found at www.art4apes.
com.    
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Small Business Stats
CENTER FOR GREAT APES
'PVOEFE� ����
0XOFST� 1atti 3agan
'BDU��5Ie $enter for (reat "Qes is tIe onMZ accredited 
sanctVarZ for orangVtans and cIimQan[ees in /ortI 
"merica�
"EESFTT��1�0� #oY ���, 8aVcIVMa, F- �����
1IPOF��	���
 ��������
8FCTJUF��XXX�centerforgreataQes�org
%POBUF��centerforgreataQes�org�donate�donate�noX
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South Florida’s biggest end-of-tax-season celebration!

Saturday, April 27, 2019  •  7:30 AM
NEW LOCATION: Las Olas Centre 

450 East Las Olas Boulevard • Downtown Fort Lauderdale
5K, 10K & Kids Run

5K + 10K RUN/WALK

The FICPA Scholarship Foundation, Inc. is recognized as tax exempt under section 501(c)(3) of the Internal Revenue Code. Contributions 
are tax deductible to the fullest extent of the law. A COPY OF THE OFFICIAL REGISTRATION (#CH2614) AND FINANCIAL INFORMATION 
MAY BE OBTAINED FROM THE DIVISION OF CONSUMER SERVICES BY CALLING TOLL-FREE (800) 435-7352 WITHIN THE STATE OF 
FLORIDA OR THROUGH THEIR WEBSITE www.800helpfla.com. REGISTRATION DOES NOT IMPLY ENDORSEMENT, APPROVAL, OR 
RECOMMENDATION BY THE STATE.

Sponsor or Register today at FICPA.ORG/1040K
Monies raised fund minority and needs-based scholarships for local accounting students,  

named in memory of South Florida’s first African American CPA, Mr. Lewis Davis.
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YOU CAN STILL LATE FILE FOR TAX-SAVING EXEMPTIONS FOR 2019   
BOTH HOMESTEAD AND SENIOR EXEMPTIONS APPLY

BY MARTY KIAR 
Property Appraiser

Broward County
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Homestead Exemption — If you purchased your 
property before Jan. 1, 2019, and have not yet 
� led for 2019 Homestead Exemption or other 

available exemptions – you still have time. � e late 
� ling deadline for any 2019 property tax exemptions 
is Sept. 18, 2019. � is is the absolute last deadline to 
apply for these valuable exemptions, as state law does 
not allow for late � ling for exemptions a� er this date, 
regardless of any good cause or reason for missing the 
late � ling deadline. You can easily apply for Homestead 
Exemption online at www.bcpa.net or in our o�  ce. 
Additionally, if you purchased your home a� er Jan. 1, 
2019, you can pre-� le for 2020 Homestead Exemption 
at any time.

If you had Homestead Exemption on another 
property, you must apply for this exemption on 
your new home. Homestead Exemption does not 
automatically transfer. When applying for Homestead, 
please make sure to complete a Portability application. 
� is will allow you to transfer some of the savings you 
may have from the previously Homesteaded property 
to your new one. 

Senior Exemption — In order to qualify for the Low-
Income Senior Exemption for 2019, an applicant must 
be 65 or older as of Jan. 1, 2019, receive the Homestead 
Exemption on the property, and have a combined 
household adjusted gross income for 2018 not exceeding 
$30,174. To apply for this additional exemption, an 
applicant must complete a Sworn Statement of Adjusted 
Gross Income of Household form and provide a copy of 
the 2018 Income Tax Return Form 1040 for all persons 
residing in the home. For additional information and to 
download the necessary forms, please visit our website 
at www.bcpa.net/senior_instructions.asp

Our sta�  is also readily available to assist you at various 
community events around the county. To see where our 
outreach representatives will be, simply visit our Community 
Outreach Calendar online at www.bcpa.net/Events.asp. 
Look for one of our BCPA tents at these great events and 
sta�  will be happy to help you complete your exemption 
application or answer any questions you may have.   

If my o�  ce can ever be of assistance to you, please do 
not hesitate to contact me directly at 954.357.6904 or by 
email at martykiar@bcpa.net. 
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BEHIND THE SCENES OF LAS OLAS 
WINE AND FOOD FESTIVAL
FORT LAUDERDALE’S LONGEST-RUNNING CULINARY FESTIVAL 
TURNS 24 — HERE’S HOW CO-CHAIRS KATIE LEIBICK HARLOW AND 
INA LEE ARE TRANSFORMING FORT LAUDERDALE’S LONGEST-RUNNING 
CULINARY FESTIVAL AS IT APPROACHES ITS QUARTER CENTURY BIRTHDAY. 

WRITER  3"$)&- $3&7&-*/(

If you’re a true wine and food enthusiast, odds 
are you already secured your ticket to the Las 
Olas Wine and Food Festival on Friday, April 

5. Our city’s beloved bash dedicated to all things 
delicious returns in a few weeks with a slew of 
eateries, wines, spirits and brews ready to delight 
you with unlimited tastings. 

� e massive festival takes place from 7:30 to 
10:30 p.m. along � ve blocks of the iconic Las Olas 
Boulevard. Featuring more than 50 restaurants and 
200 refreshment selections, guests will discover an 
array of palate-pleasing indulgences as they stroll 
under the stars.

Fort Lauderdale residents have long-since 
known that #LOWFF is owned by American Lung 
Association, and that 100 percent of ticket proceeds 
are re-infused back into the community furthering 
their mission to end the No. 3 leading cause of 
death in America: Lung Cancer.

What you may not know is that many months 
and hundreds of manhours go into producing 
our town’s largest culinary festival. Perhaps we 
should say woman hours, considering this year’s 
Co-Chairs Katie Leibick Harlow and Ina Lee make 
up the power duo leading an all-female team of 
dedicated volunteers.

� ey’ve given us a behind the scenes look at what 
being a co-chair entails and why this cause is so 
important to them.

Katie Leibick Harlow, Director of Event 
Management at Breakthru Beverage Florida, 
returns for a second year chairing the event.

“I started getting involved with LOWFF 10 years 
ago when I started working for Breakthru Beverage 
(then Premier Beverage),” she said. “Over the years 
my involvement has grown as my passion for the 
project deepens.” 

When it comes to elevating the festival 
experience through cocktails, no one does it better 

Las Olas Wine and Food Festival  Co-Chairs 
Ina Lee and Katie Leibick Harlow
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than Katie. She oversees all the wine and 
spirit sponsorships to ensure guests’ glasses 
are never empty. 

“� e fact that ticket proceeds go back into 
our community to support ALA’s important 
work makes me very proud to be part of this 
event,” Harlow said. “Collaborating with so 
many like-minded women to accomplish 
a shared goal means this work is both 
enjoyable and ful� lling.”

Harlow’s co-chair Ina Lee is the owner of 
Travelhost, the premier destination resource 
for the past 39 years. She brings a plethora of 
local expertise and personal passion to her 
position this year. 

“Most people I know,” Lee said, “including 
my own family, have been touched by 
the ravages of lung disease. When I was 
asked to co-chair this event, I immediately 
answered the call. Not only because the 
cause is so worthy, but also because I wanted 
the opportunity to showcase why we are 
becoming known as a foodie destination.”

Lee notes that besides our beaches, Fort 
Lauderdale’s restaurants are the reason 
many tourists are putting us atop their travel 
bucket list. With more than 50 of these 
fantastic eateries coming out to Las Olas 
Boulevard, it’s no wonder coordinating this 
event is a team e� ort.

“Frankly, I love working with women 
who are dedicated and just get the job 
done — whatever it takes,” Lee said. “No 
complaints, no ego, just pride in the group 
accomplishment.”

We can’t wait to see what they bring to 
the boulevard. This event sells out every 
single year, and rightly so. If you’re in the 
mood to support a great cause, join us 
Friday, April 5, as Harlow, Lee and their 
committee provide a “breath of fresh air” 
for the culinary inclined.   

IMPORTANT DETAILS
Date: Friday, April 5, 2019
Location: Las Olas Boulevard between 
 S.E. 6th Avenue and 
 S.E. 11th Avenue 
Tickets: $150; 100% all-inclusive
 www.lasolasw� .com



ART CENTRIC FATVILLAGE MURAL 
COLLABORATION ENRICHES OUR COMMUNITY
WRITER  +"40/ -&*%:

Fort Lauderdale's current boom in development is so 
exuberant, it might be forgivable to have missed the 
latest addition to the FATVillage street art scene.

Vivid splashes of color catch the eye of anyone 
looking north from Broward Boulevard. Located on 
the southwest corner of FATVillage at the railroad 
tracks and Northwest Fourth Street, a full view of 
the mural treats riders on the Brightline as they pass 
through town. In fact, a Brightline ride in 2018 inspired 
Developer Alan Hooper to highlight the mural’s 
canvas — the Extra Space Storage building owned by 
Urban Street Development. �e building was about to 
be renovated and expanded, and Hooper realized the 
opportunity to enhance the building through a large-
scale mural that would tell people where they are and 
brand the neighborhood. 

Making this art project a reality, Hooper and business 
partner Tim Petrillo reached out to Doug McCraw, a 
well-known arts advocate.

Doug and business partner Lutz Ho�auer approached 
their partners at Art+Light+Space, Leah Brown and 
Peter Symons, for the commission. Leah created the 
illustrative design, titled “Idea Journey” in collaboration 
with Peter who has created a color shi�ing lighting 
scheme that will animate the mural at night. 

Leah describes the mural as “a symbolic 
representation of the journey of an idea, expressed 
through a balance of opposites.” She envisions the 
central �gure as captured in the creative process of 
imagination, surrounded with imagery inspired by 
many of the world's mythologies and competing themes 
related to worldly distractions and higher levels of 
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consciousness. It's an intricate and rich colorful work 
that rewards the viewer with multiple narrative �gures, 
all relating to one another and set in imagery that is 
inspired by our South Florida landscape. �e one design 
note from Alan Hooper was related to a Florida sports 
rivalry, and can be found by spending time looking 
deeply at the mural. (hint: he is not a Gators fan).

Art+Light+Space engaged the talents of muralist 
Marcus Borges of Funky Paint to execute the design into 
a painted mural. First he used a tool known as a scribble 
grid to scale the pen and ink design to the  60 foot by 80 
foot wall surface. �is process took him no more than 
two days. �en he worked with Sherwin Williams to 
recreate selected color palette in high quality exterior 
paint. �e Flagler Village Sherwin Williams store 
donated the 35 gallons of paint for this project as part 
of their marketing and philanthropic initiatives. Over 
three and a half weeks, Marcus faithfully rendered the 

design in full and vibrant color.
Next came light tests on the mural to maximize the 

nighttime drama. Dynamic lighting has been designed 
to activate yet another level of narrative qualities in the 
work. As the shi�ing color of the lights visually brings 
di�erent illustrative elements forward from the painted 
surface, it simultaneously cancels out opposing elements 
as a way to engage the viewer in a dimension which can 
only be viewed at night and will require the viewer to 
spend time with the mural to fully appreciate. 

Enriching one's community through public art is 
not always at the forefront of a developer's agenda. 
�ankfully, Fort Lauderdale continues to enjoy increasing 
investments in our growing cityscape with projects like 
this. Neighbors collaborating to promote and elevate this 
place we call home is an inspiration for the enhanced 
cultural landscape we can all appreciate.   

This photo composite is made with segments under different lighting conditions. The original photos were shot during a lighting test and approximate 
some of the color schemes that may be experienced. Art+Light+Space currently plans permanent installation of the lighting element by May, 2019.
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DOWNTOWN GIRL
THE ESSENTIAL DOWNTOWNER’S GUIDE TO SIMPLIFYING YOUR LIFE 

WRITER  3&/¬& ,� 26*//

L ive, Work, Play has a new meaning for me. Last year I became a downtown Fort Lauderdale resident, a�er 
working and playing for more than 25 years. Downsizing from a house to an apartment took most of the year, 
and I learned a lot along the way. So here is my guide to downtown living, and some tips to get back valuable 

time to enjoy living in paradise.  

From House to Apartment
I’ve come full circle, from renting a duplex, owning a condo then a home and now renting a downtown apartment. 

One of the hardest decisions turned into the best life choice and started a chain reaction to simplifying my life. I 
now live less than 10 minutes from almost everything I need. By moving to Flagler Village, I’m saving money and 
still close to all the happenings on Las Olas and Fort Lauderdale Beach.

From Car to Ride Share
For most of my career as a banker, 

a car was my second home. Traveling 
the state, visiting branch o�ces and 
clients, my car was essential. From 
my �rst Camaro to a Lexus and then 
inheriting a Ford F150, I zipped 
around Broward and Palm Beach 
Counties listening to custom music 
(�rst cassettes and then compact 
discs). Last June, I turned in my 
car and am now an Uber Diamond 
reward member. �is one change 
saves me over $500 a month. No car 
payment, no gas charges and goodbye 
car insurance on my second vehicle. 
We are now a one-car family. 

Uber or Lyft? There are many 
reasons I chose Uber, and the most 
beneficial is their rewards program. 
I found that using the Uber pass 
feature (a monthly fee) saved me at 
least $50 a month by locking in a 
f lat rate from my home to work. In 
addition it offers 15 percent off my 
other rides. Also, by committing to 
Uber, I wracked up valuable points 
that frequently give me upgrades 
and pairs me with high-rated 
drivers (essential for a stress-free 
ride). With my rewards, I also get 
my once a week Uber Eats deliveries 
for free. This brings me to the No. 1 
time saver ... I no longer shop. 
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From Shopping to Instacart and more 
As a Downtowner, I am saving more than two hours 

of travel time daily. �is frees up time to enjoy cooking, 
one of my favorite things to do. Shopping for groceries 
was essential and I thought I would never give it up. But 
then I found Instacart. �is shopping service allows 
me to grab a cup of co�ee in the morning, plan my 
weekly meals and have them delivered to my door hours 
later. Worth every penny... but I’ve found ways to use 
this service for free. First, by being an Amazon Prime 
Member, they o�er Whole Foods Market delivery for 
free. With Instacart, Publix shopping is truly a pleasure. 
No lines, no loading groceries. 

In closing, it’s worth making a lifestyle change to 
truly embrace living. I’m writing a companion blog 
piece on Go Riverwalk’s Digital More Bites + Sips web 
page to share more valuable information on saving time 
and money. Cheers!   





Headliner: 
Blood, Sweat, & tearS

For Parking, water SHuttle, & Sun trolley inFo
www.Fortlauderdale.gov/gaBP | (954) 828-5363

Saturday •  May 25 •  10 aM - 8 PM
Fort LauderdaLe Beach •  a1a and Las oLas BouLevard

Funding for this event is provided in part by the Broward County Board of County Commissioners as recommended by the Broward Cultural Council 
and Greater Fort Lauderdale Convention & Visitors Bureau. If you would like this publication in an alternate format or if you need reasonable 
accommodation to participate in this event, please call to (954) 828-7275 (PARK) and parksinfo@fortlauderdale.gov.

Live Bands • Kids Zone • dJ
Sand CaStle ConteSt 

art show • cLassic car show
LiFe-siZe Beach Games

socom Para-commandos
triBute to u.s. armed Forces

waLK oF Fame induction

F eaturing



#B I T E S + S I P S

W  e were recently asked to do an article on what to 
take to a “bring a dish gathering.” � en we heard 
that our friend, and editor, Pete Stevenson was 

leaving Riverwalk, and there was going to be a farewell 
potluck luncheon. Supreme irony or kismet? Our in-
house luncheon featured a broad range of foods – which 
helped illustrate the do’s and don’ts of “Bring a dish.”   
Included was  a delicious, imported from New Orleans- 
slightly post Ash Wednesday King Cake — complete 
with the traditional good luck baked in “baby” that we 
found only a� er probing all the pieces we didn’t eat. 

1) Know your crowd :
Is this a bowling league or an animal rescue group? 

� oughtfulness in menu choices is NEVER incorrect. 
Meat eaters will happily eat tasty vegetarian food but 
the converse is not true. Also something made by you- 
not the local grocery- is treasured more than what you 
spend at the store.

2) Know your location:
If this is at a local park, heating might be a problem. 

Be sure what you take is either kept chilled or is safe 

to sit outside. If this is a home party, you should check 
with your host to be sure there are adequate heating/
refrigeration facilities. A pan of lasagna will take 
oven space and that cream pie will need a shelf in the 
refrigerator. � oughtful room temperature items are 
always invaluable. � ink cheese platters, hummus, 
or tiny sandwiches (without mayo*). Be sure to cover 
everything tightly to preserve freshness.   

3) Plates, � atware and serving pieces:
As we mentioned in a previous article — taking food 

on a beautiful, extra plate, platter or bowl (that you can 
leave with the hosts) is both a lovely thought and a great 
way to get rid of some clutter in your cabinets. You can 
also check to � nd out if plates and � atware are needed. 
Plastic plates and � atware are � ne for outdoors, but you 
can always lend some of your non-disposables for the 
party if the host has only a set for six. 

4) Salads are almost always welcome:
Someone is ALWAYS watching their weight. Enter a 

green salad – with dressing or dressing on the side. If 
it’s a Mayo* based one though, best on the side – both 
for calories and food safety. Fruit should be in bite 
sized portions. And chicken salads are ever-popular – 
purchased or homemade. Jonny and I are o� en invited 
with the request that we bring our Deli Mac Salad. O� en 
dances of glee occur when we do. 

5) Keep portioned items smallish:
People will go back for seconds if they are still 

hungry. � e beautiful Mu� aletta sandwich we had at 
our luncheon was just as tasty in smaller pieces. Served 
more too!

6) Sweets should be sturdy:
 For e� ective transport, those lovely pieces of creamy 

desserts are best right out the refrigerator. If you don’t 
have that luxury, stick with baked goods like snazzy 
brownies, cake or decadent cookies (without melty, 
gooey frosting).    

  *We are not picking on mayonnaise – merely, that being in 
warmish South Florida, unless it is refrigerated, health concerns 
can occur when food temperatures rise.  Of course, health issues 
can also arise by driving on I-95, either north or south.

MAKE AND TAKE
THE MINDFULNESS OF GATHERINGS
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BITES & SIPS TEAM 
RENÉE K. QUINN, PENNY SANFILIPPO and JONNY ALTOBELL

T  he Mixology Series is Funky Buddha Brewery’s 
latest line of specialty barrel-aged beers, inspired by 
classic cocktails. 

Each of the beers in this series have been formulated 
with alternate fermentables, aged in wine or spirit 
barrels, and imbued with natural ingredients. To produce 
these unique beers, Funky Buddha Brewery partnered 
with several respected wine and spirits producers.

� e � rst to be released is my personal favorite, the 
Manhattan Double Rye Ale. Evoking the iconic rye drink, 
they blended a double rye ale in High West Distillery aged 
rye barrels with a Belgian Triple ale aged in wine barrels 
and then infused with herbs and botanicals. 

Just one sip and my taste buds are reminded of rye 
whiskey and vermouth. At 12.7% ABV, the Manhattan 
Double Rye Ale is available in 12-ounce bottle four-packs 
while they last.   

STIRRED NEVER SHAKEN
MEET THE MANHATTAN DOUBLE RYE ALE, FUNKY BUDDHA BREWERY’S 
NEWEST LUXURIOUS LIBATION
WRITER  3&/¬& ,� 26*// 
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$IecL oVt XXX�goriverXaML�com for more sQirited 
#BITES+SIPS and reciQes� +oin 3enÉe`s #conSPIRITors CZ 
foMMoXing Ier on 5Xitter and *nstagram 	@SpiritedSFL
 and 
MiLing Ier FaceCooL Qage, 4Qirited 4oVtI FMorida� 3ememCer to 
#DrinkResponsibly #GetSpiritedSouthFlorida

Local bartenders joined in the launch.

The Collaboration: Aaron Chase, John Linn, Staci 
Town and Alex Alfonso.
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GENERAL EVENTS

Friends! The Musical Parody
April 1
An uncensored, fast-paced, musical romp
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
We Three
April 3
Semifi nalists from America’s Got Talent
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Spring Fling Salon Exhibit
April 3-19
Open theme, open medium
Broward Art Guild
(954) 537-3770
www.browardartguild.org  
Mercedes Benz Corporate Run
April 4
TeamFootWorks
Huizenga Plaza
(305) 666-RACE
www.mercedesbenzcorporaterun.com  
Dillard Jazz Ensemble
April 4  
Concerts Under the Stars Series
Bonnet House Museum & Gardens
(954) 703-2614
www.bonnethouse.org  
Cruising for a Cause
April 4
An evening of cuisine, cocktails and 
entertainment 
Children’s Home Society
A Private Bay Colony Estate
(954) 225-0355
www.chsfl .org/cruisingforacause  
Boney James
April 4
Jazz musician of the decade
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Tony & Tina’s Wedding
April 4-14
Join in on the fun as a guest of their 
wedding
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  

Piff the Magic Dragon
April 5
Magic, comedy and Mr. Piffels
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 
Las Olas Wine and Food Festival
April 5
Benefiting American Lung  Association
Las Olas Blvd.
(305) 255-3500
www.lasolaswff.com

 
JA Diamond Anniversary Celebration
April 5
Also recognizing the 2019 Business Hall 
of Fame Laureates
Junior Achievement of South Florida 
(954) 979-7110
www.jasouthfl orida.org  
CrawDebauchery Food & Music Festival
April 6 
A little bit of New Orleans in South Florida
Pompano Beach Amphitheater
(888) 302-5442
www.crawdebauchery.com  

Bunny Basics
April 6
Learn how to properly care for your rabbit
Humane Society of Broward County
(954) 266-2682
www.humanebroward.com  
Riverwalk Run
April 6
Raising funds to help improve the community
Junior League of Greater Fort 
Lauderdale
Huizenga Plaza
(954) 462-1350
www.riverwalkrun.com  
Tape Face
April 6
A uniquie performer
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
International Orchid & Plant Festival
April 6-7
Tropical herbs, plants, trees and more
Bonnet House Museum & Gardens
(954) 703-2614
www.bonnethouse.org  

Les Ballets Trockadero de Monte Carlo 
April 7
An international phenomenon of 16 
all-male dancers 
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  

Jazz It Up!
April 7
In collaboration with the Gold Coast Jazz Society
Symphony of the Americas
Pier 66 Hotel & Marina 
(954) 644-9049
www.symphonyoftheamericas.org  
Empowering Small Businesses 
With Digital Marketing
April 9
Reach Customers online with Google
VSN Media
Tower Club
(267) 987-6933

 
Carol Welsman Trio 
April 10
Singer/pianist 
Gold Coast Jazz Society
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Behind the Stacks Tour
April 10
An educational tour featuring rare books, 
curated photos and artifacts 
History Fort Lauderdale
(954) 463-4431
www.fl hc.org  

Soirée: A Mélange of French Music
April 10
Performed by members of the FGO Studio
Florida Grand Opera
ArtServe
(800) 741-1010
www.fgo.org  
Michael Carbonaro Live!
April 10
From The Carbonaro Effect on truTV
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Art of Wine & Food Series
April 11
Stop and Smell the Vino
NSU Art Museum Fort Lauderdale
(954) 525-5500
www.nsuartmuseum.org  

Daniel Tiger’s Neighborhood LIVE: 
King for a Day!
April 11
Based on the hit PBS Kids! show
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Art & Soul
April 11
Live music, gourmet food and interactive art
Business for the Arts Broward
CIRC Hotel
(954) 940-5344
www.bfabroward.org  
Downtowner of the Year
April 11
Honoring Heiko Dobrikow
Greater Fort Lauderdale Chamber of 
Commerce
First Baptist Fort Lauderdale
(954) 462-6000
www.ftlchamber.com  
Tortuga Music Festival
April 12-14
Featuring some of country music’s 
biggest stars
Fort Lauderdale Beach Park
(888) 512-7469
www.tortugamusicfestival.com

 

Pineapple Jam: A Party in Paradise 
for Preservation
April 12
Signature cocktails, live music, gourmet 
food with a tropical twist
Historic Stranahan House Museum
(954) 524-4736
www.stranahanhouse.org  
The Music of Cream
April 12
Relatives of the original band members 
bring the music to life
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Uptown 5k on the Runway
April 13
Innagural event and a fi rst for the airport
Trustbridge Hospice Foundation
Fort Lauderdale Executive Airport
(954) 315-6788
www.tbfdn.org  
Rodney Carrington
April 13
A multitalented comedian
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  

Program Four
April 13-14
The reimagining of A Midsummer 
Night’s Dream
Miami City Ballet
Broward Center for the Performing Arts
(954) 462-0222
www.miamicityballet.org  
Boz Scaggs
April 14
VIP Packages available
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  
Heal the Planet Day
April 14
A day of fun, family friendly activities
Heal the Planet
Synder Park
(954) 565-2950
www.healtheplanet.com  
Murder Ballad
April 16-28
A sexy rock bombshell musical
Measure for Measure Theatre Company
Broward Center for the Performing Arts
(954) 866-2622
www.measureformeasuretheatre.com  
The Bourbon Experience
April 18
Cocktails and culinary delights to benefi t 
Big Brothers Big Sisters
Spirited South Florida
Stache Drinking Den + Coffee Bar
www.spiritedsouthfl orida.com
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FOR ADDITIONAL EVENTS, CHECK THE GREATER FORT LAUDERDALE EVENTS CALENDAR:
www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

 
Season Finale
April 19
Broward Symphony Orchestra
Bailey Hall
(954) 201-6884
www.baileyhall.com  
Stefon Harris and Blackout
April 20
South Florida Jazz Series
Broward College
Bailey Hall
(954) 201-6884
www.baileyhall.com  
Pirate Fest
April 20
Raising money for student scholarships
Rotary Club of Fort Lauderdale
Esplanade Park
www.rotaryfortlauderdale.org  
History Makers 2019
April 20
Recognizing the Forman Family and 
Commissioner Steve Glassman
History Fort Lauderdale
(954) 463-4431
www.fl hc.org  
5k on A1A
April 20
Raising funds for at risk youth
Covenant House Florida
Fort Lauderdale Beach 
(954) 561-5559
www.covenanthousefl .org  
Tri-County Biennial Competition 
and Exhibit
April 22 - May 17
An eclectic mix of styles in paintings, 
sculptures, photography and mixed media
Broward Art Guild
ArtServe
(954) 537-3770
www.browardartguild.org  
The State of American Foreign Policy
April 23
An assessment of the current state of 
American foreign policy
Osher Lifelong Learning Institute
Broward Center for the Performing Arts
(954) 414-6904
fau.edu/osherfortlauderdale  

Anastasia
April 23 - May 5
Inspired by the beloved fi lms
Broadway Across America
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Pantone Color of the Year Exhibit 
April 24 - May 17
Artists deliver their magic within this 
palette…yet to be determined
Broward Art Guild
(954) 537-3770
www.browardartguild.org  
Breaking the Bee
April 25
Bailey Hall Film Series
Broward College
Bailey Hall
(954) 201-6884
www.baileyhall.com

 
Discovery After Dark
April 25
KABOOM! Explosive Science
Museum of Discovery & Science
(954) 467-6637
www.mods.org  
Simply Three
April 25
Classically Trained. Pop Infl uenced. 
String Driven.
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  

Bella Gaia
April 26
Discover what it’s like to be an astronaut
Broward College
Bailey Hall
(954) 201-6884
www.baileyhall.org  
Taste the Islands Experience
April 26-27
An interactive celebration of all things 
Caribbean
Taste the Islands Experience
History Fort Lauderdale
(954) 775-4917
www.ttiexperience.com  
Live From South Florida…
It’s Saturday Night
April 27
A fun-fi lled evening of laughter and 
entertainment 
Gilda’s Club of South Florida
Pier 66 Hotel & Marina
(954) 673-6776
www.gildasclubsouthfl orida.org  
14th Annual Flip Flops on the Docks
April 27
A casual night out for a great cause
Jack & Jill Children’s Center
Lauderdale Yacht Club
(954) 463-8772
www.jackandjillcenter.org  
Tillman Honor Run South Florida
April 27 Fundraising for the Tillman 
Scholar Program
Broward College South Campus
alumni.asu.edu  
1040K 10K, 5K & Kids Run
April 27
Raising funds for youth scholarships
Florida Institute of CPA’s
Las Olas Blvd.
(850) 224-2727
www.fi cpa.org  

Spring Gala
April 28
Featuring the most classical pas de deux
Arts Ballet Theatre
Broward Center for the Performing Arts
(954) 462-0222
www.artsballettheatre.org

 
Sousa Concert
April 28
Broward Symphonic Band
Bailey Hall
(954) 201-6884
www.baileyhall.com

 
Walk like MADD & MADD Dash Fort 
Lauderdale
April 28
Raising money for victims of drunk 
driving
MADD Broward County
Huizenga Plaza
(954) 488-7880
www.walklikemadd.org

 
Fleet Week Welcoming  Ceremony
April 29
The community welcomes our Sailors, 
Marines and Coast Guardsmen
Broward Navy Days
Esplanade Park
www.browardnavydaysinc.org

 

Glenn Dicterow, violin; 
Karen Dreyfus, viola 
April 30
Longtime concertmaster of the New York 
Philharmonic
Symphony of the Americas
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 
One Night of Queen
April 30
Performed by Gary Mullen and The 
Works
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com

 

Dinner at the Square
May 1
Climate change and sea level rise in 
Fort Lauderdale
Broward College
Funky Buddha Brewery
(954) 201-7518
broward.villagesquare.us

 
8th Annual Magnolia Luncheon
May 1
Recognizing women of dignity, strength 
and perseverance
United Way of Broward County
Broward County Convention Center
(954) 453-3731
www.unitedwaybroward.org

 
Art of Wine & Food Series
May 2
Chill Out for the Summer
NSU Art Museum Fort Lauderdale
(954) 525-5500
www.nsuartmuseum.org

 
Tamir Hendelman Trio 
May 3 
Playgrounds and Destinations
Gold Coast Jazz Society
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Pantone Color of the Year Exhibit 
May 4
Free public reception
Broward Art Guild
(954) 537-3770
www.browardartguild.org  

YAA Anniversary Event
May 4
Celebrate with special projects and 
presentations
Young At Art Museum
(954) 424-0085
www.youngatartmuseum.org  
Take Steps Crohn’s & Colitis Foundaiton
May 4
Bringing together patients, familys and 
caregivers
Crohn’s & Colitis Foundation
Huizenga Plaza
(561) 218-2929
crohnscolitisfoundation.org  
2019 American Cancer Society’s 
Celebration Gala
May 4
This year’s theme is Kentucky Derby
American Cancer Society
Mariott Harbor Beach Resort & Spa
(954) 200-7520  
Macy Gray
May 5
R&B, jazz and soul singer
Parker Playhouse
(954) 462-0222
www.parkerplayhouse.com  

Evanescence 
May 7
Two-time Grammy Award-winning rock band 
Hard Rock Event Center
(800) 745-3000
www.myhrl.com  
Birdies for Birch
May 7
Raising money to fund improvement 
projects at the park
Friends of Birch State Park
Lago Mar Country Club
(954) 566-0660
www.birchstatepark.org  
2019 Community Involvement Awards
May 9 & 11
Honorning outstanding volunteers, 
mentors, business partners
Broward County Public Schools
Bailey Hall
(754) 321-2300
www.browardschools.com
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Werther
May 9 & 11
A tale of unrequited love 
Florida Grand Opera
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
Stiletto Carnival
May 11
Benefi ting Broward Health Foundation
Glam-A-Thon
Esplanade Park
www.glam-a-thon.com  
Girls Just Wanna Have Fun Brunch 
May 11
Celebrating the female spirit and the 
friendship of women
PACE Center for Girls
Pier 66 Hotel & Marina
(954) 561-6939
www.pacecenter.org  
Waterway Soiree
May 11
A high-end yacht hop
Children’s Diagnostic & Treatment 
Center
Bahia Mar Resort & Yachting Center
(954) 728-1019
www.waterwaysoiree.com  
Double Dare Live!
May 12
Inspired by the iconic 
TV game show
Broward Center for 
the Performing Arts
(954) 462-0222
www.browardcenter.org  
The Phil Smith ‘69 Invitational
May 13
Raising funds for athletic scholarships at FAU
The Paradise Club
Coral Ridge Country Club
(561) 297-4621
www.fauf.fau.edu  
Rocktopia
May 15
Bringing rock and classical together like 
never before
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

LIMITED ENGAGEMENT

Dear Evan Hansen
Through April 7
A deeply personal and profoundly 
contemporary musical about life and the 
way we live it
Broadway Across America
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org  
9 to 5 The Musical
Through April 14
A musical based on the popular movie
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

 

Great Barrier Reef 3D
Through April 19
A vast underwater drama
IMAX @ Museum of Discovery and Science
(954) 467-MODS (6637)
www.mods.org

 
From White Plains
Through April 21
When old actions have unforgivable 
consequences
Island City Stage
(954) 519-2533
www.islandcitystage.org  FREE  CONCERT  SER I ES !

Wednesdays Noon - 1:30 pm
February 6 - march 27, 2019WHEN

Huizenga plaza
32 E. Las Olas Blvd.WHERE

Breathe in the fresh air as you listen to live music from some of 
Fort Lauderdale’s favorite musical talent. Bring your bagged lunch 

and enjoy the sounds along the beautiful Riverwalk.

#NOONTUNESFTL#NOONTUNESFTL

FEB. 6
Andrew Morris 
(Country)

FEB. 13
Sabor Latino 
(Latin/Jazz)

FEB. 20
Big City Dogs 
(Classic Rock)  

FEB. 27
Big Harvest 
(Reggae)

STAY TUNED 
FOR MARCH!

Riverwalk Noon Tunes
Wednesdays Through April 27
Free weekly concert series, 12pm - 
1:30pm
City of Fort Lauderdale
Huizenga Plaza  
LightScapes
Through April 28
A multisensory experience with light 
color and sound
Young At Art Museum
(954) 424-0085
www.youngatartmuseum.org  
DESIGN ZONE:  Merging Math & 
Science with Creativity
Through April 28
Highlighting the relationship between 
math and creativity
IMAX @ Museum of Discovery and Science
(954) 467-MODS (6637)
www.mods.org  
Prisim
Through May 4
Exploring diversity and LGBTQIA identity 
through art
The Frank Gallery
(954) 392-2120
www.thefrankgallery.org  
William J. Glackens and Pierre-Auguste 
Renoir: Affi nities and Distinctions
Through May 19
Illuminating Renoir’s infl uence on Glackens
NSU Art Museum Fort Lauderdale
(954) 262-0258
www.nsuartmuseum.org  
Paradise from Land to Sea
Through May 22
Showcasing Florida’s wildlife, 
landscapes, cultures and waterways
History Fort Lauderdale
(954) 463-4431
www.fl hc.org  
Great Bear Rainforest 3D
Through December 31
A documentary about the fabled all-
white Spirit Bear
IMAX @ Museum of Discovery and Science
(954) 467-MODS (6637)
www.mods.org

Double Dare Live!

Broward Center for 
the Performing Arts

www.browardcenter.org

ONGOING 

Ongoing Classes
• Acting/Stand-Up • Dance 
• Music • Photography 
• Visual Arts • Wellness
• Philosophy/Meditation
(954) 462-8190
www.artserve.org  

Ongoing Youth & Adult Classes
• Computer & Programs
• Technology Basics 
• Education & Literacy
• Creation Station Gadget Lab
• Creation Station Business 

CoworkingHub
(954) 357-6555
www.browardlibrary.org

 

Ongoing Youth & Adult Classes
• Aquatics • Dance 
• Kayaking • Sports
• Yoga • Art
(954) 828-7275
www.fortlauderdale.gov

 
Free First Full Weekend 

• Bank of America
cardholders receive
FREE admission 

Free First Thursdays
• FREE museum admission on the fi rst   
  Thursday of every month  from 4 - 8 pm 

Last Sundays - Fort Lauderdale 
Neighbor Day

• FREE museum admission for 
  Fort Lauderdale residents 
(954) 525-5500

www.nsuartmuseum.org  
Evening Observations
Wednesdays
Explore the stars and the universe
Buehler Planatarium
Broward College Central Campus
(954) 201-6681  |  www.broward.edu  
Sunset Kayak Tours  
Fridays  
Explore the unique ecosystem of the park 
Park & Ocean 
Hugh Taylor Birch State Park 
(954) 563-2900  
www.parkandocean.com  
Guided Nature Walks
Sundays
Call ahead to confi rm
Broward County Parks & Recreation
Fern Forest Nature Center
(954) 357-5198
www.broward.org  
Old Town Untapped
First Friday
South Florida’s premiere craft beer 
and arts festival
Bailey Contemporary Arts
(954) 786-7824
www.baileyarts.org

 
Mommy & Me
First Saturday
Story Time Hour
The Frank Gallery
(954) 392-2120
www.thefrankgallery.org

 

Revolution Live Jazz Brunch
First Sunday, 11 am - 2 pm
Free, live, outdoor concert series of 
local jazz artists
Esplanade Park and along the Riverwalk
www.fortlauderdale.gov

 
Food in Motion - Flagler Green Market
Second Friday
Food trucks, artisan market and free beer!
Peter Feldman Park
(954) 785-7475

 
Souful Sundays After Dark
Second Sunday
Featuring South Florida’s most 
highly praised singers and musicians
Ali Cultural Arts
(954) 786-7876  |  www.aliarts.org

 
Downtown Hollywood Art Walk
Third Saturday
Restaurants, galleries & shops, art, 
music, murals, outdoor markets & more
Downtown Hollywood
(954) 924-2980  |  www.hollywoodfl .org

 
PNC Arts Alive: Free Arts! Family Days
Third Sunday
Free admission to the gallery and 
interactive arts activities.
Art and Culture Center/Hollywood
(954) 921-2174
www.artandculturecenter.org

 
FATVillage Art Walk

 

Last Saturday            
The signature 
Artwalk event in 
Fort Lauderdale.
FATVillage
(754) 800-1640
www.fl aglerartwalk.com

 
MASS District Art Walk
Last Saturday            
Tour the studios of 
music and art south 
of Sunrise
MASS District
(954) 866-3890
www.massdistrict.com
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• A Dog's Best Friend Group Classes
Intermediate Dog Obedience Class
Thursdays | 7 p.m.
Masters Dog Obedience Class 
Thursdays | 8:15 p.m. 
Esplanade Park 
www.adogsbestfriend.com

• Cycle Party Tours 
Everyday | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
www.cp-tours.com/fortlauderdale

• Bike & eTrike Tours
Everyday | Reservation required
Tours are along the north and south 
sides of the river focused on the 
Riverwalk.
www.cp-tours.com/fortlauderdale

• EcoBoat Rentals 
Everyday | 10 a.m. – 6 p.m. 
Reservation required 
2525 Marina Bay Dr. W. 
www.ecoboatsfl .com
(954) 5000-ECO

• Kayak & Paddleboard Rentals
Everyday | 10 a.m. – 6 p.m. 
Along the New River 
Explore the yachting capital 
of the world in a kayak or on a 
paddleboard. Launching from 
Esplanade Park. 
www.cp-tours.com/fortlauderdale

• Fort Lauderdale Segway Tours
Everyday | 8 a.m. – 6 p.m.  
Reservation required 
Take a one-or two-hour Segway tour Take a one-or two-hour Segway tour 
in Fort Lauderdale on the Riverwalk. 
Training provided. 
(954) 304-5746 
www.segwayfortlauderdale.com

Kahlo
Renoir
Stella
Warhol
Come for the artists you know.

Stay for the art that’s new to you.

@nsuartmuseum | nsuartmuseum.org | 954-525-5500
One East Las Olas Boulevard | Fort Lauderdale, FL 33301

Ride Brightline. Code NSUMUSA 25% off. Gobrightline.com

Exhibitions and programs at NSU Art Museum Fort Lauderdale are made 
possible in part by a challenge grant from the David and Francie Horvitz Family 
Foundation. Funding is also provided by the City of Fort Lauderdale, Wege 
Foundation, Community Foundation of Broward, Funding Arts Broward, 
Broward County Board of County Commissioners as recommended by the 
Broward Cultural Council and Greater Fort Lauderdale Convention & Visitors 
Bureau, the State of Florida, Department of State, Division of Cultural Affairs 
and the Florida Council on Arts and Culture. NSU Art Museum is accredited by 
the American Association of Museums.
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RIVERWALK RECREATION
@ Riverwalk • (954) 526-5159         www.RiverwalkRec.com 
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S N A P P E D @ ��WANT TO SEE YOURSELF ON OUR SNAPPED@ PAGE?��
EMAIL YOUR PHOTOS TO MAGAZINE@GORIVERWALK.COM WITH 

COMPLETE EVENT INFORMATION AND NAMES OF PEOPLE PICTURED. 

COMMUNITY CARE PLAN NON-PROFIT AWARDS  
February 22 – More than 700 local notables, community leaders and members of the non-profi t sector attended the Ninth Annual 
Community Care Plan Non-Profi t Awards presented by Signature Grand and hosted by 2-1-1 Broward. The Non-Profi t Awards celebrated 
the inspiring work of Broward County's non-profi t agencies and recognized the individual efforts of outstanding non-profi t executive and 
board leaders, while raising more than $150,000 for 2-1-1 Broward.

ARTSERVE AWARDS WINNERS OF ANNUAL JURIED FINE ART EXHIBITION “ARTBRAVO”  
February 18 – ArtServe recently spotlighted the rising stars in South Florida’s art community during its annual juried fi ne art exhibition, ArtBRAVO. 
Featuring works from 92 artists from more than 40 municipalities in South Florida, ArtBRAVO showcased the region’s top talent and awarded a total of 
$1,250 in cash prizes.

JAFCO MOM SQUAD GALA  
February 2 – More than 150 guests enjoyed a lounge-style dinner and a night of dancing at the Mom Squad of JAFCO Gala hosted at The Venue in 
Fort Lauderdale, raising $30,000 to help support the children of JAFCO.

MIKE WILD, JESSICA LERNER AND SHEILA SMITH

HAL AXLER, SOPHIE BONET AND ED KING

HALEY AND ADAM WALKER

LAURIE SALLARULO, MARCIA BARRY-SMITH AND JEN KLAASSENS

KIMBERLY FRIED, VICTORIA WHITE AND JEFF LOWE

SCOTT GRAY, ZOEY GRAY, SHALOM MOR AND NATALIE MOR

MELONIE BULLY-CHAMBERS, NANCY ROBINS 
AND MILIN ESPINO

RAUL PROENZA

STACEY EDWARDS AND ERIC EDWARDS
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BUY A BRICK...
BECAUSE YOUR PET     

IS SPECIAL, TOO!

TO A BETTER
COMMUNITY WHILE

CELEBRATING
LOVED ONES!

Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 

installed once a month, so 
order yours today! Gift 

certificates available.

For more information, 
call Riverwalk at (954) 468-1541 

or email bricks@goriverwalk
Visit www.GoRiverwalk.com

Lotspeich is proud to 
honor the entire Moss 

family and their 
contributions to the 

South Florida 
community!

Since 1928

Excellence in Specialty Contracting

Cailis Mechanical is a heating, ventilation, and air conditioning (HVAC) contractor that has been serving South Florida for 
over 20 years. We are a local company with our offi ce located in Davie, Florida. We perform sales, service, and installation work 

for applications including: Residential, Commercial, Industrial, Educational, and Health Care. We specialize in new high-rise 
construction and we have completed the installation of HVAC systems in over 30 high-rise buildings since the company was founded
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WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

• A flourishing downtown
• Citywide array of social, cultural and neighborhood events
• The world-class business and professional community

• Trend-setting fashion and shopping
• Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk

members and subscribers.

10,000 + copies are delivered to high-traffic
locations including:

• Hotels
• Fine retail and restaurants
• High-end luxury apartments
• Downtown office buildings
• Auto dealerships
• Banks
• Restaurants
• Real estate offices
• Hair salons
• Exercise clubs
• Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !

12,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

141,850+
TOTAL AUDIENCE



Follow us:

To find a transplant specialist, visit  
BrowardHealth.org/Find-Doctor.

For more information,  
please call 954.831.2763.

 “I Have a New  
Perspective  
on Life”
- Sandra Levine, Liver Transplant Patient

1600 S. Andrews Avenue, Fort Lauderdale

BECAUSE LIFE IS THE GREATEST GIFT
The South Florida Transplant Center, located at Broward Health Medical Center, is 
dedicated to providing patients who have end-stage liver disease, cancer and organ 
failure with the hope of a longer, more active life.  

The Center’s team of specialists utilizes proven innovations and medical advancements 
designed to treat people with liver failure and other complications of liver disease.  
Liver transplantation is considered for individuals with conditions including:

• Alcoholic cirrhosis

• Cancerous tumors of the liver or bile duct 

• Drug-induced liver injury

• Noncancerous tumors of the liver

• Problems with the major blood  
  vessels that supply the liver

• Sudden liver failure

• Viral hepatitis

M4286_BHMC_Transplant_GoRiverwalk_7.75x10.5.indd   1 3/14/19   5:53 PM




