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JM LEXUS

FOREVER PIONEERING
At JM Lexus, what matters most to us is people. That’s why we’re the first in the southeast to 
become a Lexus Plus dealership, offering a revolutionary new experience with a single 

point of contact from start to finish, and the best price upfront with no dealer fees. 

BECAUSE THE ONLY ONE THAT MATTERS IS YOU.

PROUDLY SPONSORS
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 RIVERWALK TRUST 

SHARE YOUR PHOTOS WITH US! USE THESE HASHTAGS FOR THE MONTH OF MARCH.
#WEEKENDSONTHERIVERWALK
#RIVERWALKFTL
#RWBB9

#GORIVERWALK
#FTLVANTAGEPOINT

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and 
lifestyles. Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year 
to inform, inspire and connect residents, readers and leaders with the people, places, happenings 
and events that make Fort Lauderdale one of the world’s best places to live, work and play. © 
Copyright 2018, Riverwalk Fort Lauderdale. All rights reserved. No part of Go Riverwalk March 
may be reproduced in any form by any means without prior written consent from Riverwalk Fort 
Lauderdale and publisher S.MARK Graphics. Publisher accepts no liability for the accuracy of 
statements made by the editors or advertisers. The waves device and Go Riverwalk are trademarks 
of Riverwalk Fort Lauderdale. © Copyright 2018.
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Your health care customized, 
personalized and optimized.
Discover 24/7 Concierge Medicine

Cleveland Clinic Florida Concierge Medicine is an affiliate of The Cleveland Clinic 
Foundation, including Cleveland Clinic Florida Health System Nonprofit Corporation and 
Cleveland Clinic Florida (a Nonprofit Corporation), but is not a nonprofit corporation or 
exempt from federal tax under the United States Internal Revenue Code.

For more information on how to join visit, 
clevelandclinicflorida.org/conciergemed.



MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE TEAM

GENIA DUNCAN ELLIS
President/CEO

CRISTINA M. HUDSON
Vice President - Operations

KIM SPELLACY
Director of Accounting

PATRICK A. HARRIS
Director of Communications & 

Development

PETE STEVENSON
Director of Marketing & Media

SUSAN DUARTE
Administrative Manager

KARLY YOUNG
Event Manager

JOANN SMITH
Ambassador Coordinator 

RIVERWALK FORT LAUDERDALE
888 E.Las Olas Blvd, Suite 210

Fort Lauderdale, FL 33301
Phone (954) 468-1541

Fax (954) 468-1542
info@GoRiverwalk.com
www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust

IN PARTNERSHIP WITH

boat parade

JIM ELLIS, CHAIR
Ellis Diversifi ed

JOHN ROPES, VICE CHAIR
Ropes Associates, Inc.

RICHARD RODRIGUEZ, TREASURER
Centuric LLC 

KATIE DONAHUE, SECRETARY
The Riverside Hotel

*BARBRA STERN, PAST CHAIR
Dwyer Law Group 

DIANA ALARCON, AT LARGE
City of Fort Lauderdale
LACEY BRISSON, AT LARGE
BB&T 
ROSE FARAONE, AT LARGE
JM Lexus
JENNI MOREJON, AT LARGE
DDA
ALTERNATES
STEVE HUDSON, AT LARGE
Hudson Capital Group
JEROME VOGEL, AT LARGE
Vogel Law

LORI ADELSON, Kaufman, Dolowich, Voluck
*COURTNEY CRUSH, Crush Law

HOWARD ELFMAN, Douglas Elliman Real Estate
JOE EPPY, The Eppy Group

JEFF FALKANGER, FSMY
JIM FARRICK, Kunin Associates

JAMES FERRIERO, Life First Financial
ANN MARIE FOX MANCUSO, Richard J. Fox Foundation

JACQUI HARTNETT, Starmark
MIKE KUBINSKI, ID Automotive
MICHAEL MARSHALL, Gunster 

MELISSA MILROY, Galleria
KARLA NELSON-THATCHER, Hotwire Communications

MICKI SCAVONE, Carr Workplace
ED SMOKER, E.J. Smoker

MARGARETHE SORENSEN, Make-up Artist
CRAIG TANNER, Print Basics

CAREY VILLENEUVE, Buchanan, Ingersoll & Rooney
ASHLEY WALKER, Mercury, LLC

AARON ABRAMOFF, The Restaurant People
MARY ADAMS, The Employee Relations Group
*MARK BUDWIG, S. MARK Graphics
KIM BUTLER, Consultant 
NECTARIA CHAKAS, Lochrie & Chakas, PA
GAGE COUCH, Cadence Landscape Architects + Urgan Design
ROGER CRAFT, Sunchase Group
BOB DUGAN, EDSA
WALTER DUKE, Walter Duke + Partners
MAXINE GOMEZ, Dry Tech
ADRIANNE HARTMAN, Property Market Group
TIM HEISER, City of Fort Lauderdale Fire Rescue
LYNN-ANN IERNA, Midgard Management Group
CHIP LAMARCA, Broward County
JOHN MILLEDGE, John Milledge, PA
KATE LOCHRIE, Citrix
VICTORIA JOHNSON-LEET, Stile Corp.
LOU MUZI, Breakthru Beverage
*GREG ORAM, Consultant
*RENEE KORBEL QUINN, Spirited South Florida
ENRIQUE SANCHEZ, City of Fort Lauderdale Parks & Rec.
RALPH STONE, Broward County
PAUL WEINBERG, Keith & Associates
MICHAEL WEYMOUTH, The Las Olas Company

* Past Board Chair

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD

To be the catalyst in building and nurturing Riverwalk 
        as a vibrant community connected by the New River.

MISSION STATEMENT
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THE BEAUTY OF TRAVEL. THE JOY OF GIVE. ALL IN ONE TRIP

APRIL 26-30, 2018

Kingston, Jamaica

T A K E  A   # G I V E C A T I O N

A D V E N T U R E S
I N 

VOLUNTOURISM
Because you want to do more

than just see new places.
You want to make them better.
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VOLUNTOURISM
Because you want to do more

than just see new places.
You want to make them better. GIVECATION DEFINITION: 

TRAVEL WITH A PURPOSE.
EXPLORE. GIVE BACK.

EXPERIENCE THE
BEAUTY OF LIFE. 

Adventures in Voluntourism 
creates #givecations for: 

Corporate Teambuilding Retreats
Customized Group Travel Experiences

Adventurous and Charitable 
Vacation Experiences 

Adventures in Voluntourism was founded 
to inspire everyone from young 
professionals to the young-at-heart to 
make the world a better place, one 
vacation at a time. We provide fun and 
adventurous group travel experiences that 
combine volunteer opportunities with 
cultural tourism - resulting in positive 
change for communities and a 
life-changing impact on participants.

Contact Us Today!

305-209-3173
Info@AdventuresInVoluntourism.com 
www.AdventuresInVoluntourism.com

ARE YOU READY FOR
A #GIVECATION?



D'Angelo
PRICE REDUCED

JUST LISTED

UNDER CONTRACT

PRICE REDUCED
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AVAILABLE 
24/7/365

NURIVER LANDING

CONCERTO 6 CORNER UNIT, WRAP AROUND BALCONY WITH AMAZING 
VIEWS OF THE RIVER, THE PORT AND THE OCEAN. ITALIAN CABINETRY, 

S/S APPLIANCES. GRANITE COUNTERTOPS AND MORE!

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

3BR/3BATH - $889,000
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE WITH 

BOAT SLIP. UNIQUE UNIT HAS TWO MASTER BEDROOMS WITH OVER 
2269+ SQ FT. PLUS A LARGE SUNDECK. 2 PARKING SPACES INCLUDED.

 

ONE-OF-A-KIND 1 BR/1BATH WITH 370 SQ FOOT PRIVATE TERRACE.

HIGH FLOOR WITH BIG VIEWS OF DOWNTOWN FORT LAUDERDALE, 
GRANITE COUNTERS, WOODEN FLOORS, S/S APPLIANCES AND MORE.

FIESTA - $329,000

FIESTA - $329,900

AQUA VISTA
3BR/2BATH

1BR/1BATH - $285,000

STUDIO/1BATH - $249,000

1BR+DEN/1BATH - $325,000

SPECTACULAR OCEAN, RIVER & CITY VIEWS FROM THIS 3 BEDROOM 2 BATH 
UNIT DIRECTLY ON THE NEW RIVER. VIEWS FROM EVERY ROOM.

RARELY AVAILABLE 3 BR/2 BATH WITH MARBLE FLOORING THROUGHOUT. 
OPEN CONCEPT GOURMET KITCHEN, S/S APPLIANCES AND MORE.

2BR/2 BATH - $369,777
SPLIT FLOOR PLAN WITH A FABULOUS LAYOUT WITH 2 SEPERATE 

BALCONIES. PANORAMIC CITY AND RIVER VIEWS FROM THIS UNIT.

JUST LISTED

JUST LISTED

JUST LISTED

SUNGARDEN
HIGH FLOOR 1BR/1 BATH WITH BEAUTIFUL RIVER, CITY & SUNSET VIEWS.

BEAUTIFUL RIVER VIEWS, GOURMET KITCHEN, S/S APPLIANCES AND MORE!

UPGRADED STUDIO, NEW S/S APPLIANCES AND DIRECT RIVER VIEWS!

SUB-PENTHOUSE WITH 11 FOOT CEILINGS , OCEAN AND CITY VIEWS!

THE SYMPHONY

3BR/2.5 BATH - $675,000

2BR/2.5 BATH - $469,000

SPACIOUS 3 BR/2.5 BATH RESIDENCE.  BEAUTIFUL MARBLE FLOORS 
THROUGHOUT, WRAP AROUND CORNER BALCONY WITH VIEWS OF THE 

NEW RIVER AND DOWNTOWN FORT LAUDERDALE.

2BR/2 BATH - $359,000

1BR/1 BATH - $250,000

TWO GENEROUS BEDROOMS – EACH WITH EN-SUITE BATHS. OFFERS 
OVER-SIZED CLOSETS AND LUXURY PLANK FLOORING.

LUXURY 1 BED/1BATH-GREAT STEP UP, THE POOL DECK IS YOUR 
EXTENDED BACKYARD JUST OFF YOUR PRIVATE PATIO.

350 LAS OLAS PLACE

AMAZING USE OF COLOR IN THIS BRIGHT AND AIRY APARTMENT WITH 
CORNER WRAP AROUND BALCONY. EXTRAORDINARY VIEWS OF THE 

RIVER, THE PORT AND THE DOWNTOWN SKYLINE.

3BR/2.5 BATH - $699,000

JUST SOLD 1BR/1 BATH
COMPLETELY UPGRADED UNIT WITH A SYMPHONY POOL VIEW. 

UNIT IS PERFECTLY DESIGNED AND MUCH MORE!

JUST LISTED

JUST LISTED

PRICE REDUCED

JUST SOLD

UNDER CONTRACT

MOONGLOW - $669,000

MOONGLOW - $659,000

STARDUST - $585,000

SEAVIEW - $619,000

RIVERSIDE

HIGH FLOOR 2BR/2 BATH WITH AMAZING OCEAN, RIVER AND CITY VIEWS 
FROM ALL FLOOR TO CEILING WINDOWS. SPLIT FLOOR PLAN AND MUCH MORE!

27TH FLOOR 2BR/2BTH NE CORNER UNIT W/PANORAMIC VIEWS OF 
THE NEW RIVER, OCEAN, INTRACOASTAL, BRAZILIAN CHERRY WOOD 

FLOORING, GOURMET KITCHEN, & MUCH MORE!

2BR/2BTH WITH BEAUTIFUL RIVER & OCEAN VIEWS. GOURMET 
KITCHEN, S/S APPLIANCES, ELECTRIC SHADES, CUSTOM MASTER CLOSET,  

2 PARKING SPACES AND STORAGE INCLUDED.

BEAUTIFUL 3BR/2 BATH WITH DIRECT RIVER VIEWS FROM EVERY ROOM. 
CUSTOM WALK-IN CLOSETS, SIDE BY SIDE WASHER & DRYER, 

MARBLE FLOORING IN EVERY ROOM AND MUCH MORE!

RARELY AVAILABLE HIGH FLOOR 2 BR + DEN/ 2 BATH WITH RIVER & OCEAN 
VIEWS, LARGE TERRACE, WALK-IN CLOSETS, OPEN FLOOR PLAN AND MORE.

2 BR/2 BATH WITH SOUTHEAST DIRECT RIVER & OCEAN VIEWS. TILE FLOORS 
THROUGHOUT, BUILT IN CLOSETS & FLOOR TO CEILING WINDOWS.

STARDUST - $625,000

PRICE REDUCED

PRICE REDUCED

LEXINGTON - $749,000
10TH FLOOR WITH OVER $125K IN DESIGNER UPGRADES. THIS 2 BR/2.5 BATH 
SPLIT FLOOR PLAN OFFERS A GOURMET KITCHEN AND CUSTOM LIGHTING.

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
865 LAS OLAS CONDOS!

3BR/3.5 BATH SPACIOUS ASHLEY WITH DIRECT RIVER VIEWS. 
LIMESTONE FLOORS THROUGHOUT, TWO LARGE TERRACES, 

POGGENPOHL GOURMET KITCHEN, MARBLE BATHS, MOTORIZED SOLAR 
SHADES/LUMINETTES, CONTEMPORARY FIXTURES, AND MUCH MORE!

3BR/3.5 BATH ASHLEY SOUTH WITH STUNNING OCEAN, RIVER & CITY 
VIEWS FROM EVERY ROOM. TWO TERRACES, SPACIOUS GOURMET EAT IN 

KITCHEN WITH POGGENPHOL CABINETRY & GRANITE COUNTERTOPS!

RISE ABOVE IT ALL IN THIS HIGH FLOOR 3BR/3.5 BATH DESIGNER 
MODEL, SITUATED ON THE SOUTH EAST CORNER OFFERING 270 DEGREE 
VIEWS OF THE OCEAN, INTRACOASTAL, RIVER AND VIBRANT LAS OLAS. 

ASHLEY - $1,395,000

ASHLEY - $1,450,000

ASHLEY - $1,495,000 

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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COLUMBUS - $1,489,000

COLUMBUS - $965,000

TASTEFULLY RENOVATED HIGH FLOOR COLUMBUS MODEL CONDO 
WITH 3 FULL BEDROOMS, 3 BATHS. PREFERRED “04” LINE 

WITH TWO BALCONIES FOR UNOBSTRUCTED NEW RIVER VIEWS.

HIGHEST FLOOR COLUMBUS IN THE BUILDING WITH OUTSTANDING 
VIEWS, A MUST SEE. SNAIDERO CHERRY WOOD CABINETS & MUCH MORE.

COLUMBUS - $899,000
25TH FLOOR 2 BR/3 BATH + OFFICE /MEDIA ROOM. RIVER AND  
CITY VIEWS FROM EVERY ROOM, PRIVATE ELEVATOR ENTRY.

BRADFORD
2 BR/2 BATH, PANORAMIC VIEWS OF THE OCEAN, RIVER & CITY.  

NEARLY $200K DESIGNER FINISHES, POLISHED MARBLE FLOORS IN LIVING 
AREAS, DESIGNER LIGHTING, WATERWORKS BATHS & LARGE TERRACE.

TURNKEY CONDO WITH DIRECT RIVER AND SUNSET VIEWS. GLASS 
WALLS BETWEEN ROOMS AND NEW UPGRADED GOURMET KITCHEN.

SOHO

ASHLEY - $1,100,000
3 BR/3.5 BATH ASHLEY NORTH WITH TWO TERRACES AND MARBLE 

FLOORS THROUGHOUT. GOURMET KITCHEN WITH GRANITE 
COUNTERTOPS, SUB ZERO REFRIGERATOR & MEILE DISHWASHER. 

WE HAVE SOLD OVER 193
LAS OLAS GRAND PROPERTIES!    

OFFERED AT $6,695,000
AN ABSOLUTE MUST SEE WITH OVER 5,000 SQ FEET OF CUSTOM DESIGNED 
LIVING SPACE ON A SINGLE LEVEL IN THIS LUXURY COMBINATION CONDO. 

THIS MASTERPIECE BOASTS PRIVATE ELEVATORS, FLOOR TO CEILING 
GLASS WITH MOTORIZED WINDOW TREATMENTS, AUTOMATED SMART 

HOME SYSTEM. THREE BALCONIES TO TAKE IN THE STUNNING 270 
DEGREE VIEWS OF THE OCEAN, RIVER AND CITY.

CUSTOM ONE-OF-A-KIND COMBINED UNIT 

2 BEDROOM 2 BATH SPLIT BEDROOM PLAN. MARBLE FLOORING 
THROUGHOUT, GOURMET KITCHEN, DIRECT RIVER VIEWS 

FROM EVERY ROOM, 5 STAR RESORT AMENITIES.

ENJOY OUTSTANDING OCEAN, RIVER, AND CITY VIEWS FROM EVERY 
ROOM OF THIS 2 BEDROOM 2 BATH SPLIT FLOOR PLAN. WOOD FLOORING, 

EXPANSIVE BALCONY AND CUSTOM INTERIORS.

BRADFORD - $749,000

BRADFORD - $749,000

JUST LISTED

UNDER CONTRACT

JUST SOLD

UNDER CONTRACT

JUST LISTED

GRAMERCY - $889,000
2 BR/2.5 BATH ON THE 16TH FLOOR. PRIVATE ELEVATOR ACCESS, 

GOURMET KITCHEN, GORGEOUS VIEWS OF THE RIVER & CITY. 

MADISON TOWER SUITE - $1,995,000
REMARKABLE 41ST FLOOR SUB PENTHOUSE CONTEMPORARY 

MASTERPIECE BY RENOWNED DESIGNER PILAR REYES SANTAMARIA. 
COMPLETELY RENOVATED, THIS ONE OF A KIND MADISON OFFERS 3 
BEDROOMS, 3.5 BATHS WITH PORCELAIN FLOORING THROUGHOUT, 
ITALIAN GLASS DOORS, ELEGANT GOURMET KITCHEN WITH LARGE 
CENTER ISLAND, AND ENDLESS VIEWS OF THE OCEAN, NEW RIVER 

AND SUNSETS FROM THE OVERSIZED TERRACE.

2 BR/2.5 BATH  STUNNING DESIGNER MODEL CUSTOMIZED LARGE OPEN FLOOR 
PLAN OFFERING BRIGHT SPACIOUS LIVING AREAS & TWO TILED TERRACES. TOP 

OF THE LINE FINISHES, APPLIANCES, & FIXTURES THROUGHOUT. 

CHAMPAGNE

MADISON TOWER SUITE - $1,499,000
EXQUISITE 38TH FLOOR TOWER SUITE WITH MAGNIFICENT VIEWS OF 

THE RIVER & DOWNTOWN. EXPANSIVE WRAP AROUND TERRACE & 
LARGE OPEN FLOOR PLAN. ELEGANT DESIGNER FINISHES THROUGHOUT 

INCLUDING MARBLE & WOOD FLOORING, UPGRADED SNAIDERO 
GOURMET KITCHEN, BUILT-IN CLOSETS, & STUNNING LIGHT FIXTURES. 

SEAVIEW - $769,000
IMPECCABLE 3/2 COMPLETELY RENOVATED,DESIGNER FINISHES 

INCLUDE PORCELAIN PLANK TILE THROUGHOUT, GOURMET 
KITCHEN, S/S APPLIANCES, MOSAIC BACK SPLASH. CUSTOM WINDOW 

TREATMENTS,DESIGNER LIGHTING. BATHROOMS DESIGNED WITH 
CUSTOM VANITIES, FIXTURES & GLASS ENCLOSED SHOWER. TWO 

RIVER FRONT TERRACES CAPTURE SUNSETS & SUNRISES,VIEWS TO 
THE OCEAN, WINDING RIVER, TWO PARKING SPACES INCLUDED.

JUST LISTED 2BR/2 BATH - $629,900
20TH FLOOR ELEGANCE, SOPHISTICATION AND CAPTIVATING SUNSETS. 

NEWLY RENOVATED KITCHEN, NEW S/S APPLIANCES, GRANITE COUNTERS,  
DUAL BALCONIES WITH NE VIEWS TO THE OCEAN, CITY & SKYLINE.



D'Angelo
PRICE REDUCED

JUST LISTED

UNDER CONTRACT

PRICE REDUCED
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AVAILABLE 
24/7/365

NURIVER LANDING

CONCERTO 6 CORNER UNIT, WRAP AROUND BALCONY WITH AMAZING 
VIEWS OF THE RIVER, THE PORT AND THE OCEAN. ITALIAN CABINETRY, 

S/S APPLIANCES. GRANITE COUNTERTOPS AND MORE!

BROKER/OWNER & TOP 1% OF FORT LAUDERDALE REALTORS.
JOHN D’ANGELO    

954-463-9881 

3BR/3BATH - $889,000
LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE WITH 

BOAT SLIP. UNIQUE UNIT HAS TWO MASTER BEDROOMS WITH OVER 
2269+ SQ FT. PLUS A LARGE SUNDECK. 2 PARKING SPACES INCLUDED.

 

ONE-OF-A-KIND 1 BR/1BATH WITH 370 SQ FOOT PRIVATE TERRACE.

HIGH FLOOR WITH BIG VIEWS OF DOWNTOWN FORT LAUDERDALE, 
GRANITE COUNTERS, WOODEN FLOORS, S/S APPLIANCES AND MORE.

FIESTA - $329,000

FIESTA - $329,900

AQUA VISTA
3BR/2BATH

1BR/1BATH - $285,000

STUDIO/1BATH - $249,000

1BR+DEN/1BATH - $325,000

SPECTACULAR OCEAN, RIVER & CITY VIEWS FROM THIS 3 BEDROOM 2 BATH 
UNIT DIRECTLY ON THE NEW RIVER. VIEWS FROM EVERY ROOM.

RARELY AVAILABLE 3 BR/2 BATH WITH MARBLE FLOORING THROUGHOUT. 
OPEN CONCEPT GOURMET KITCHEN, S/S APPLIANCES AND MORE.

2BR/2 BATH - $369,777
SPLIT FLOOR PLAN WITH A FABULOUS LAYOUT WITH 2 SEPERATE 

BALCONIES. PANORAMIC CITY AND RIVER VIEWS FROM THIS UNIT.

JUST LISTED

JUST LISTED

JUST LISTED

SUNGARDEN
HIGH FLOOR 1BR/1 BATH WITH BEAUTIFUL RIVER, CITY & SUNSET VIEWS.

BEAUTIFUL RIVER VIEWS, GOURMET KITCHEN, S/S APPLIANCES AND MORE!

UPGRADED STUDIO, NEW S/S APPLIANCES AND DIRECT RIVER VIEWS!

SUB-PENTHOUSE WITH 11 FOOT CEILINGS , OCEAN AND CITY VIEWS!

THE SYMPHONY

3BR/2.5 BATH - $675,000

2BR/2.5 BATH - $469,000

SPACIOUS 3 BR/2.5 BATH RESIDENCE.  BEAUTIFUL MARBLE FLOORS 
THROUGHOUT, WRAP AROUND CORNER BALCONY WITH VIEWS OF THE 

NEW RIVER AND DOWNTOWN FORT LAUDERDALE.

2BR/2 BATH - $359,000

1BR/1 BATH - $250,000

TWO GENEROUS BEDROOMS – EACH WITH EN-SUITE BATHS. OFFERS 
OVER-SIZED CLOSETS AND LUXURY PLANK FLOORING.

LUXURY 1 BED/1BATH-GREAT STEP UP, THE POOL DECK IS YOUR 
EXTENDED BACKYARD JUST OFF YOUR PRIVATE PATIO.

350 LAS OLAS PLACE

AMAZING USE OF COLOR IN THIS BRIGHT AND AIRY APARTMENT WITH 
CORNER WRAP AROUND BALCONY. EXTRAORDINARY VIEWS OF THE 

RIVER, THE PORT AND THE DOWNTOWN SKYLINE.

3BR/2.5 BATH - $699,000

JUST SOLD 1BR/1 BATH
COMPLETELY UPGRADED UNIT WITH A SYMPHONY POOL VIEW. 

UNIT IS PERFECTLY DESIGNED AND MUCH MORE!

JUST LISTED

JUST LISTED

PRICE REDUCED

JUST SOLD

UNDER CONTRACT

MOONGLOW - $669,000

MOONGLOW - $659,000

STARDUST - $585,000

SEAVIEW - $619,000

RIVERSIDE

HIGH FLOOR 2BR/2 BATH WITH AMAZING OCEAN, RIVER AND CITY VIEWS 
FROM ALL FLOOR TO CEILING WINDOWS. SPLIT FLOOR PLAN AND MUCH MORE!

27TH FLOOR 2BR/2BTH NE CORNER UNIT W/PANORAMIC VIEWS OF 
THE NEW RIVER, OCEAN, INTRACOASTAL, BRAZILIAN CHERRY WOOD 

FLOORING, GOURMET KITCHEN, & MUCH MORE!

2BR/2BTH WITH BEAUTIFUL RIVER & OCEAN VIEWS. GOURMET 
KITCHEN, S/S APPLIANCES, ELECTRIC SHADES, CUSTOM MASTER CLOSET,  

2 PARKING SPACES AND STORAGE INCLUDED.

BEAUTIFUL 3BR/2 BATH WITH DIRECT RIVER VIEWS FROM EVERY ROOM. 
CUSTOM WALK-IN CLOSETS, SIDE BY SIDE WASHER & DRYER, 

MARBLE FLOORING IN EVERY ROOM AND MUCH MORE!

RARELY AVAILABLE HIGH FLOOR 2 BR + DEN/ 2 BATH WITH RIVER & OCEAN 
VIEWS, LARGE TERRACE, WALK-IN CLOSETS, OPEN FLOOR PLAN AND MORE.

2 BR/2 BATH WITH SOUTHEAST DIRECT RIVER & OCEAN VIEWS. TILE FLOORS 
THROUGHOUT, BUILT IN CLOSETS & FLOOR TO CEILING WINDOWS.

STARDUST - $625,000

PRICE REDUCED

PRICE REDUCED

LEXINGTON - $749,000
10TH FLOOR WITH OVER $125K IN DESIGNER UPGRADES. THIS 2 BR/2.5 BATH 
SPLIT FLOOR PLAN OFFERS A GOURMET KITCHEN AND CUSTOM LIGHTING.

VISIT US!
709 EAST LAS OLAS BLVD

WE HAVE SOLD OVER
865 LAS OLAS CONDOS!

3BR/3.5 BATH SPACIOUS ASHLEY WITH DIRECT RIVER VIEWS. 
LIMESTONE FLOORS THROUGHOUT, TWO LARGE TERRACES, 

POGGENPOHL GOURMET KITCHEN, MARBLE BATHS, MOTORIZED SOLAR 
SHADES/LUMINETTES, CONTEMPORARY FIXTURES, AND MUCH MORE!

3BR/3.5 BATH ASHLEY SOUTH WITH STUNNING OCEAN, RIVER & CITY 
VIEWS FROM EVERY ROOM. TWO TERRACES, SPACIOUS GOURMET EAT IN 

KITCHEN WITH POGGENPHOL CABINETRY & GRANITE COUNTERTOPS!

RISE ABOVE IT ALL IN THIS HIGH FLOOR 3BR/3.5 BATH DESIGNER 
MODEL, SITUATED ON THE SOUTH EAST CORNER OFFERING 270 DEGREE 
VIEWS OF THE OCEAN, INTRACOASTAL, RIVER AND VIBRANT LAS OLAS. 

ASHLEY - $1,395,000

ASHLEY - $1,450,000

ASHLEY - $1,495,000 

Contact the LEADING broker in 
Downtown Fort Lauderdale condominium sales for all available inventory.

Call us today!
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COLUMBUS - $1,489,000

COLUMBUS - $965,000

TASTEFULLY RENOVATED HIGH FLOOR COLUMBUS MODEL CONDO 
WITH 3 FULL BEDROOMS, 3 BATHS. PREFERRED “04” LINE 

WITH TWO BALCONIES FOR UNOBSTRUCTED NEW RIVER VIEWS.

HIGHEST FLOOR COLUMBUS IN THE BUILDING WITH OUTSTANDING 
VIEWS, A MUST SEE. SNAIDERO CHERRY WOOD CABINETS & MUCH MORE.

COLUMBUS - $899,000
25TH FLOOR 2 BR/3 BATH + OFFICE /MEDIA ROOM. RIVER AND  
CITY VIEWS FROM EVERY ROOM, PRIVATE ELEVATOR ENTRY.

BRADFORD
2 BR/2 BATH, PANORAMIC VIEWS OF THE OCEAN, RIVER & CITY.  

NEARLY $200K DESIGNER FINISHES, POLISHED MARBLE FLOORS IN LIVING 
AREAS, DESIGNER LIGHTING, WATERWORKS BATHS & LARGE TERRACE.

TURNKEY CONDO WITH DIRECT RIVER AND SUNSET VIEWS. GLASS 
WALLS BETWEEN ROOMS AND NEW UPGRADED GOURMET KITCHEN.

SOHO

ASHLEY - $1,100,000
3 BR/3.5 BATH ASHLEY NORTH WITH TWO TERRACES AND MARBLE 

FLOORS THROUGHOUT. GOURMET KITCHEN WITH GRANITE 
COUNTERTOPS, SUB ZERO REFRIGERATOR & MEILE DISHWASHER. 

WE HAVE SOLD OVER 193
LAS OLAS GRAND PROPERTIES!    

OFFERED AT $6,695,000
AN ABSOLUTE MUST SEE WITH OVER 5,000 SQ FEET OF CUSTOM DESIGNED 
LIVING SPACE ON A SINGLE LEVEL IN THIS LUXURY COMBINATION CONDO. 

THIS MASTERPIECE BOASTS PRIVATE ELEVATORS, FLOOR TO CEILING 
GLASS WITH MOTORIZED WINDOW TREATMENTS, AUTOMATED SMART 

HOME SYSTEM. THREE BALCONIES TO TAKE IN THE STUNNING 270 
DEGREE VIEWS OF THE OCEAN, RIVER AND CITY.

CUSTOM ONE-OF-A-KIND COMBINED UNIT 

2 BEDROOM 2 BATH SPLIT BEDROOM PLAN. MARBLE FLOORING 
THROUGHOUT, GOURMET KITCHEN, DIRECT RIVER VIEWS 

FROM EVERY ROOM, 5 STAR RESORT AMENITIES.

ENJOY OUTSTANDING OCEAN, RIVER, AND CITY VIEWS FROM EVERY 
ROOM OF THIS 2 BEDROOM 2 BATH SPLIT FLOOR PLAN. WOOD FLOORING, 

EXPANSIVE BALCONY AND CUSTOM INTERIORS.

BRADFORD - $749,000

BRADFORD - $749,000

JUST LISTED

UNDER CONTRACT

JUST SOLD

UNDER CONTRACT

JUST LISTED

GRAMERCY - $889,000
2 BR/2.5 BATH ON THE 16TH FLOOR. PRIVATE ELEVATOR ACCESS, 

GOURMET KITCHEN, GORGEOUS VIEWS OF THE RIVER & CITY. 

MADISON TOWER SUITE - $1,995,000
REMARKABLE 41ST FLOOR SUB PENTHOUSE CONTEMPORARY 

MASTERPIECE BY RENOWNED DESIGNER PILAR REYES SANTAMARIA. 
COMPLETELY RENOVATED, THIS ONE OF A KIND MADISON OFFERS 3 
BEDROOMS, 3.5 BATHS WITH PORCELAIN FLOORING THROUGHOUT, 
ITALIAN GLASS DOORS, ELEGANT GOURMET KITCHEN WITH LARGE 
CENTER ISLAND, AND ENDLESS VIEWS OF THE OCEAN, NEW RIVER 

AND SUNSETS FROM THE OVERSIZED TERRACE.

2 BR/2.5 BATH  STUNNING DESIGNER MODEL CUSTOMIZED LARGE OPEN FLOOR 
PLAN OFFERING BRIGHT SPACIOUS LIVING AREAS & TWO TILED TERRACES. TOP 

OF THE LINE FINISHES, APPLIANCES, & FIXTURES THROUGHOUT. 

CHAMPAGNE

MADISON TOWER SUITE - $1,499,000
EXQUISITE 38TH FLOOR TOWER SUITE WITH MAGNIFICENT VIEWS OF 

THE RIVER & DOWNTOWN. EXPANSIVE WRAP AROUND TERRACE & 
LARGE OPEN FLOOR PLAN. ELEGANT DESIGNER FINISHES THROUGHOUT 

INCLUDING MARBLE & WOOD FLOORING, UPGRADED SNAIDERO 
GOURMET KITCHEN, BUILT-IN CLOSETS, & STUNNING LIGHT FIXTURES. 

SEAVIEW - $769,000
IMPECCABLE 3/2 COMPLETELY RENOVATED,DESIGNER FINISHES 

INCLUDE PORCELAIN PLANK TILE THROUGHOUT, GOURMET 
KITCHEN, S/S APPLIANCES, MOSAIC BACK SPLASH. CUSTOM WINDOW 

TREATMENTS,DESIGNER LIGHTING. BATHROOMS DESIGNED WITH 
CUSTOM VANITIES, FIXTURES & GLASS ENCLOSED SHOWER. TWO 

RIVER FRONT TERRACES CAPTURE SUNSETS & SUNRISES,VIEWS TO 
THE OCEAN, WINDING RIVER, TWO PARKING SPACES INCLUDED.

JUST LISTED 2BR/2 BATH - $629,900
20TH FLOOR ELEGANCE, SOPHISTICATION AND CAPTIVATING SUNSETS. 

NEWLY RENOVATED KITCHEN, NEW S/S APPLIANCES, GRANITE COUNTERS,  
DUAL BALCONIES WITH NE VIEWS TO THE OCEAN, CITY & SKYLINE.
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100 Las Olas

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE SELLER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A SELLER TO A BUYER OR LESSEE. This project has been filed in the 
State of Florida and is being filed in the State of New York. This is not an offer to sell or solicitation of offers to buy the condominium units in states where such offer or solicitation cannot be made. Prices and availability are subject to change at any time without notice. This is a limited time offer, Developer may withdraw offering at any time.

O w n  i t  f r o m  t h e  $ 8 0 0 , 0 0 0 s

46 LEVELS

FORT LAUDERDALE’S TALLEST BUILDING

121 PRIVATE RESIDENCES

238 FULL-SERVICE HYATT® HOTEL ROOMS

DOWNSTAIRS RESTAURANT AND LOBBY BAR

954.800.2826

OneHundredLasOlas.com

SALES GALLERY: 200 East Las Olas Boulevard Suite 150, Fort Lauderdale

U R B A N  E N E R G Y  +E
LE

V
A

TE
D

L
IF

E
S

T
Y

L
E

U N D E R  C O N S T R U C T I O N  |  U N D E R  C O N T R A C T



F R O M  T H E  B O A R D

BY JIM ELLIS
Riverwalk Fort Lauderdale Chair
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On January 30, 2018 - the South Side Cultural Arts 
Center hosted a ribbon-cutting ceremony to kick off  
its grand opening.  Aft er years of construction, this 

historic school, fi rst opened in 1922, is now re-opened to 
the public for classes in a large variety of arts and for use 
as a community building.  Dance, gardening, painting 
and more are off ered in the classrooms.  Performance 
areas for music, poetry reading and concerts are 
available.  Th is public gem is a grand new amenity to 
the surrounding 7-acre park/playground/fi elds that 
boast the 1st boundless playground in the City of Fort 
Lauderdale. Th e center is located at 701 S. Andrews 
Avenue and worthy of your time to enjoy this renovated 
facility and the surrounding park.

We are well into our tourist season and enjoy hearing 
the variety of accents and languages 
spoken downtown.  Continuing 
the signifi cant statistics from the 
Convention and Visitors Bureau 
and the business economics 
provided by the Greater Fort 
Lauderdale Chamber of Commerce, 
Fort Lauderdale is clearly a 
preferred destination.  Easy access 
from the airport and the seaport, 
train connectivity with the new 
Brightline, along with good local 
ground transportation makes 
arrival and movement easy in our 
City.  Th e addition of hotels in the 
downtown will off er more options 
to our visitors and business visitors 
along with the continuing growth 

of fi rst-class restaurants and more retail. Watch for the 
openings of Mango’s, Boathouse, Henry’s Sandwich 
Station and more.  We are a hub of gastric delight.  Also 
set to launch is the Tarpon River Brewing Company - 
another great option!  

Continuing demolition of the buildings along 
Riverwalk from the South Andrews Avenue bridge area 
headed west, will soon present a blank palette along the 
river.  Th ere are a number of new buildings planned and 
in construction. Riverfront, both sections are down, 
and currently in demolition is the Sweet Building, one 
of the oldest high-rises in downtown.  Th ese properties 
will house residential, retail, restaurant, and commercial 
options and are expected to attract residents to our 
downtown.  We are a growing city with lots of options.   

A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale
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2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services

Asian American
Comfort Food

Organically Sourced
Asian Kitchen

Open for Lunch and Dinner
SUN - THURS | 11 A.M. - 10 P.M.

FRI - SAT | 11 A.M. - 11 P.M.

The Best Chinese Food
in Fort Lauderdale

Open for Lunch and Dinner
MON – THURS | 11:30 A.M. - 10 P.M.

FRI - SAT | 11:30 A.M. - 10:30 P.M.
SUN | 4 P.M. – 10 P.M.

Lunch, Dinner 
Takeout and Delivery

Lunch
MON – SAT | 11 A.M. - 3 P.M.

Dinner
MON – SAT | 5 P.M. - 10 P.M.

SUN | 4 P.M. – 10 P.M.

664 NORTH FEDERAL HIGHWAY
FORT LAUDERDALE 33304

954-527-0228
ChristinaWans.com

416 NORTH FEDERAL HIGHWAY
FORT LAUDERDALE 33301

754-701-0976
TempleStreetEatery.com

420 NORTH FEDERAL HIGHWAY
FORT LAUDERDALE 33301

954-900-3107
kinafll.com

G O R I V E R W A L K . C O M   •   M A R C H  2 0 1 8    1 5



R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

CANDICE ERICKS
TSE CONSULTING

  My lobbying career began in 1998 
with Ericks Consultants, Inc. where I 
helped develop and expand the fi rm 

into a successful, multi-regional operation with a diverse 
book of clients. Over the course of the past two decades, 
I have developed an extensive network of contacts and 
relationships within the governmental, non-profi t, and 
business communities.  My hands-on approach within the 
governmental relations world has enabled me to develop a 
broad expertise in numerous subject areas. 

So as a government relations professional specializing in 
Florida state and local government relations, I am excited 
about the new venture that I have formed with the Tripp 
Scott law Firm, TSE Consulting.  TSE is the governmental 

relations arm of Tripp Scott.  
Outside of work, I am active in many organizations within 

the local community and throughout the state. I have been 
a longtime board member of the Florida Association of 
Professional Lobbyists (FAPL), an organization committed 
to establishing and maintaining high standards for the 
lobbying profession.  Other activities include the Greater Fort 
Lauderdale Chamber of Commerce’s Governmental Relations 
Committee; Vice Chair of Broward Days; and Vice President 
of the Florida Association of Intergovernmental Relations 
(FAIR).  I am also a graduate of Leadership Broward.  

I take every opportunity to work with businesses and local 
governments to help make Broward County a better place to 
live.  So joining Riverwalk is a natural fi t.  Riverwalk truly 
brings our local government, businesses and community 
leaders together to make our community a better place to 
live, work and play. 

TRUSTEE MEMBER 

ANDREA HARRINGTON
CENTURY 21 – HANSEN GROUP

  Although I grew up in Queens, NY, 
I consider myself a Floridian since I 
have been living here longer than I have 

lived anyplace else. My husband and I have happily called 
Downtown Fort Lauderdale home since 2004 and have 
witnessed our quiet little town grow up to what I like to 
call a mini-New York. 

My career began in the airline industry and for over thirty 
years I had the pleasure of traveling around the world seeing 
some amazing cities and towns.  I got into real estate in 2001 
when I began investing and decided to become a residential 

realtor.  With the ever changing market and laws, I enjoy the 
challenge and using the latest marketing tools and state-of-
the-art technology.  I pride myself on having a reputation 
for providing the highest level of service through a deeper 
understanding of her clients’ needs. Whether it is a new or 
existing client, I am ready and willing to help them navigate 
the complexities of the real estate market whether it is a 
condo in the Downtown or a home elsewhere in Broward 
County.  During my real estate career, one of my proudest 
accomplishments was being chosen to be 2015 President of 
Women’s Council of Realtors.

When not helping people fi nd their dream home, my 
husband and I enjoy dining out, country western dancing and 
Sunday walks on the Riverwalk.  I joined Riverwalk to support 
its mission and to be more involved in our community. 

TRUSTEE MEMBER 

GREGORY LAKIN
BOARD CERTIFIED PLASTIC SURGEON

  As an internationally recognized 
board certifi ed plastic surgeon from 
Fort Lauderdale, I have served as Chief 

of the Division of Plastic Surgery and Director of the 
Craniofacial Center at University Hospitals Rainbow 
Babies & Children’s Hospital, and Assistant Professor 
of Plastic Surgery at Case Western Reserve University 
School of Medicine. 

I received my undergraduate degree from Duke 
University and my medical degree from Ponce School of 
Medicine in Puerto Rico.  My plastic surgery residency 
was completed at the University of Rochester Medical 
Center.  I completed a fellowship in craniofacial research 
at the University of Pennsylvania School of Medicine and 
Children’s Hospital of Philidelphia, and a fellowship in 

craniofacial surgery at the University of California Los 
Angeles (UCLA).  In addition, I also earned my MBA 
from the Weatherhead School of Management at Case 
Western Reserve University.

Today, I am a plastic surgeon at the South Florida 
Center for Cosmetic Surgery – a full service plastic 
surgery and medical spa practice providing a wide range 
of cosmetic procedures including facelift , neck lift , eyelid 
surgery, nose reshaping, breast augmentation, breast lift , 
mommy makeover, tummy tuck, liposuction, Brazilian 
Butt Lift , vaginal rejuvenation, laser facial resurfacing, fat 
graft ing, Botox, and facial fi llers.

I am married with one daughter. When not working (or 
getting another degree), I enjoy spending time with family, 
running, going to the beach, fi shing, reading, dining out, 
and traveling.  I joined Riverwalk because I want to be more 
engaged with and support the community of businesses and 
individuals that form the Riverwalk.
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TRUSTEE

Linsey Norris
Florida Restaurant & Lodging Association 

Barbra Stern
Dwyer Law Group

Tony Beall
Mister Nonprofi t Consultancy, Inc.

Lynn-Ann Ierna
Midguard Management

Jay Wallace
Coral Ridge Yacht Club, Inc.

Julie O'Neill
Coral Ridge Yacht Club, Inc.

Melinda Bowker

Walter Duke
Walter Duke + Partners

Ben Sorensen
Optimum Associates, LLC

DOUBLE

Alan and Debbie Casnoff

INDIVIDUAL

Barbara Hubbard

Don Ginsburg

Mary Adams

Lori and Michael Krans

Martin Boschini

Dan Sieloff

Kimberly Dees

C.W. Woeltje

Robert Dressler

Thomas Flanagan

Lee Sheffi eld

Kathleen Cohn

MEMBERS OF RIVERWALK FORT LAUDERDALE EXPRESS THEIR 
SUPPORT AND JOIN US IN OUR MISSION OF BUILDING A VIBRANT 
COMMUNITY. RIVERWALK SUPPORTS DOWNTOWN’S DIVERSE, 
MIXED-USE COMMUNITY OF ARTS AND ENTERTAINMENT 
ESTABLISHMENTS ALONG WITH BUSINESS, RESIDENTIAL, 
JUDICIAL, EDUCATIONAL, AND MARINE INTERESTS. 
TO JOIN, VISIT WWW.GORIVERWALK.COM/MEMBERSHIP.

WELCOME
NEW AND RETURNING MEMBERS



FREE  ConCert  Ser i eS !

Every Wednesday Noon - 1:30 pm
February 7 - march 28WHEN

Huizenga plaza
32 E. Las Olas Blvd.WHERE

Breathe in the fresh air as you listen to live music from some of Fort Lauderdale’s favorite 
musical talent. Bring your bagged lunch and enjoy the sounds along the beautiful Riverwalk.

#NOONTUNESFTL

CoNCERt SER iES SCHEdulE

FEb. 7
pitbull of Blues 
(Rock n Roll)

FEb. 14
Gary King Band 
(Top 40)

FEb. 21
Big City Dogs 
(Classic Rock)

FEb. 28
Fabulous 
Fleetwoods 
(Southern Rock)

MaR. 7
Andrew Moriss 
Band (Country)

MaR. 14
Raise the Roof 
(Irish & more)

MaR. 21
Twocan Blue  
(Beach Party Music)

MaR. 28
Big Harvest  
(Reggae)

#NOONTUNESFTL



LET TOMORROW’S LEADERS
MOVE YOU TODAY

Fla. Mover Reg. No IM2490 Broward County Mover Lic. No MV686

STRESS-FREE MOVING & JUNK REMOVAL
WWW.COLLEGEHUNKS.COM

CALL TODAY:

888-689-5999

Chris Evert

(954)-608-9516
ChrisEvert@aol.com

Coldwell Banker
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R I V E R W A L K  E X C L U S I V E S

On January 13th, Riverwalk Fort Lauderdale hosted 
the 7th Annual Stone Crab and Seafood Festival 
presented by Grille 401 at Esplanade Park. Guests 
enjoyed delicious seafood dishes starting at $5 from 
several local restaurants, specialty cocktails from 
Breakthru Beverage and Grille 401, hermit crab races 
and entertainment from ProMusic+. Guests 21 and 
older enjoyed our beer garden sponsored by Stephens 
Distributing and local cra�  breweries. Riverwalk Fort 
Lauderdale would like to thank all of our sponsors, 
volunteers, and attendees for their continued support 
to allow us to host another great event along the 
Riverwalk.    Victor Canales shucking oysters 

for Shuck & Dive
Throngs of festival goers, 15,000 people enjoyed 

seafood at the festival this year

Performers from Pro Music Westin kept the 
tunes going all day long

Rose Faraone enjoying some 
Lundberg Crabby Rice Chips

Kyle Krohn pouring Islamordada Beer Company 
Wyland Brew in the Beer Garden

Rachel Smith tending bar with 
Finlandia Vodka

Plenty for everyone

Judy Skinner

Volunteers Macielle Herrera, Priscilla Pena and Tayhara 
Garcia handing out Sparking Ice in the Beer Garden
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RIVERWALK’S SEVENTH ANNUAL STONE CRAB & SEAFOOD FESTIVAL

SPONSORS
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Thousands � ocked to downtown Fort Lauderdale on January 
27th to judge Riverwalk’s 3rd Annual Chili Cook-O�  at 
Esplanade Park. Chili teams were local businesses that were 
made up of or partnered with a non-pro� t organization. Each 
team picked a classic movie to represent the theme of their 
booth. Team Emerald Isle, better known as Oompa Loompas, 
took home the trophy for Best Dressed Booth. The second place 
chili award went to team Fire & Water, but attendees really ate 
up the chili from The Three Amigos, of Rebuilding Together 
Broward, and awarded them � rst place in the competition.    

Someone likes Superman chili
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CHILI COOK-OFF

Chili Champions, Team The Three Amigos on stage

Team Fire & Water

Crowd awaits the chili awards Fort Lauderdale Fire Chiefs

Hill Billy bourbon

Canyon Road WineThe Moriarty Group

Wonka stirring the chili Team PMG serving it up
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R I V E R W A L K  E X C L U S I V E S

On February 5th, Riverwalk Trustee Members came together 
at the new and improved Briny’s Pub for an evening of high-
level networking. They were also treated to great food and 
drinks from the host and learned about the latest happenings 
in the Riverwalk District. The event was sponsored by Hotwire 
Communications, a leader in � ber optics telecommunications. 
To learn how to become a Riverwalk Trustee and be invited to 
these exclusive events, call 954-468-1541 ext. 206.    

Karla Thatcher Nelson, Lisa Scott-Founds, and Micki Scavone

RIVERWALK FORT LAUDERDALE WINTER POWER MIXER

Hank Cleale and James Ferriero

Margarethe Sorenson, Mindy Jennings, and Debbie Naulty

Ed Smoker, Doug Eagon Tom Jennings, and Norma Smoker Ronni NadinHeather McAuley and Karla Thatcher Nelson

Rene Cantu, Ronni Nadin, and Howard Elfman

Lacey and Zane Brisson
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844.959.1846CHECK OUT THE

Amenities BROADSTONEHARBORBEACH.COM

ONE MONTH FREE ON SELECT UNITS*
Your Luxury Apartment Is Waiting For You.

1721 S.E. 17th Street
Fort Lauderdale, FL 33316

BRING THIS IN TO RECEIVE A WAIVED ADMIN FEE!*

It is said
that it is
the waters of
Scotland, used in the
finishing of this fine yarn,
that produce that singularly
soft, luxurious touch that

defines the
world’s best
cashmere -

cashmere from Scotland.
That’s the difference. In a
beautiful assortment of
luscious colors.

WWW.MAUSANDHOFFMAN.COM PALM BEACH FORT LAUDERDALE NAPLES VERO BEACH

800 E Las Olas Boulevard, Fort Lauderdale  • 954-463-1472
Call for our catalog 888-628-6287

Scotch and water?
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D O W N T O W N  D E V E L O P M E N T

FORT LAUDERDALE EMERGES  
FORUM TO FOCUS ON OUR PROGRESS AS A CITY

BY JENNI MOREJON
Executive Director,

 Downtown Development Authority

Downtown Fort Lauderdale is having its moment, 
or as some may say a series of transformational 
moments. Various news outlets and visitors from 

all over the world are taking note of our burgeoning art 
scene, expanding residential community, and exceptional 
quality of life.  To mark this momentous time, the DDA 
will be teaming up with the Urban Land Institute (ULI) 
for the upcoming Fort Lauderdale Emerges: Development 
& Investment Forum, to be held on Wednesday, March 21 
at the NSU Art Museum in Downtown FTL. 

ULI is the oldest and largest network of real estate and 
land use experts in the world, so it is a great privilege to 
be co-hosting this event with them. Like the Downtown 
Symposium and Inside Downtown events the DDA has 
hosted in years past, this forum will serve to highlight 
our incredible progress and share exciting new ideas 
about how to build a better community. Th e event kicks 
off  with Mayor Jack Seiler describing the city’s ascent 
during his nine-year term. Bob Swindell of the Greater 
Fort Lauderdale Alliance will give an overview of 
economic development trends, while Ken Krasnow from 
Colliers International will present an update on the local 
and regional real estate market. 

Th e fi rst panel, moderated by Melissa Milroy, 
of the Galleria at Fort Lauderdale, will highlight 
the extraordinary growth that’s been shaped by 
foreign capital, new housing trends, and modern 

transportation investments. Greg Stuart, Executive 
Director of the Broward Metropolitan Planning 
Organization, Alan Hooper, President of Hooper 
Construction and DDA Board Chairman, and Peggy 
Fucci, President & CEO of OneWorld Properties will 
kick off  this informational discussion. 

Next up is a dynamic group of real estate developers 
helping to reshape the city’s skyline and add new energy 
to the urban core. David Lyons, Business Editor of the 
Sun-Sentinel, will moderate a lively discussion with 
speakers that include Ken Stiles, CEO of Stiles Corp., 
Ryan Shear, Principal of Property Markets Group, and 
Robert Vail, President of Kolter Urban Division. 

Th e event will then pivot to some of our most 
infl uential community leaders describing the major 
investments that have been and will continue to be made 
to build our world-class city. From professional sports 
teams to retail and supply chain, from Broadway shows 
to research universities, top leaders from these industries 
will be sure to inspire you with their view on the future. 
Wrapping up the event, the newly elected Fort Lauderdale 
mayor will take the stage with concluding remarks and 
share with us their forward-thinking vision for ensuring 
Fort Lauderdale continues to emerge. 

For more information on this intriguing forum 
and for sponsorship opportunities, please visit www.
sefl orida.uli.org.  
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S U S TA I N A B L E  D E V E L O P M E N T

S o I got really excited about this topic for the March 
article because I think of myself as an armchair 
engineer and scientist.  As a kid, I always loved 

watching shows about the future, and I still do.  I was 
always amazed at the possibilities of future: the new 
products that would make our lives easier and exciting 
and give us the ability to open new doors through 
science and technology.  Some of those things I saw as 
a kid have come true in one way or another.  For about 
$6,000 bucks you can have a water jetpack that hooks 
up to personal watercraft  and allows you to actually 
fl y over water.  Th ere are trains that fl oat on magnetic 
fi elds and can travel between 200 and 400 miles per 
hour.  We have computers that sit in the palm of our 
hands that I know I cannot live without.  Th ey do it all… 
phone calls, pictures, schedules, emails, texts, movies 
and TV, monitors your health and exercise, starts your 
car, manages your home’s security and climate controls, 
allowing you to see and do things that 15 years ago 
seemed not only unlikely, but perhaps even impossible.

How can new technology aff ect the city we live in?  
Well, let’s talk about parking.  Imagine you are driving 
around the city on a weekend evening to get to that great 
new rooft op restaurant that you want to try out, but you 
just can’t fi nd parking.  Well, someday soon you will be 
able to fi re up that smartphone, open an app and let it 

tell you exactly where the empty spaces are.  No fuss. 
No muss.  It is called a Demand Parking Management 
System, and I can’t wait for Fort Lauderdale to get this.

What about our buildings?  Well, there are automated 
systems that monitor heating, ventilation, lighting, 
security, air conditioning, and other systems.  Using 
sensors, actuators and microchips vents and windows 
and thermostats can be adjusted on the fl y by reacting 
to changing conditions that make modern buildings 
effi  cient by optimizing energy usage.  Th is reduces the 
overall environmental impact of these buildings, which 
helps with the overall quality of life.

I am probably most excited about the automated 
vehicle, vehicle-to-vehicle (V2V), and vehicle-to-
infrastructure (V2I) technologies. In my opinion, these 
have the potential to have the biggest positive impact 
on our urban areas, especially when you combine these 
with demand parking management systems.  Th ese 
technologies could manage and reduce traffi  c, make 
pedestrian activity safer, move vehicles smoothly 
through our downtown and urban areas, allow for 
better-designed streets, and reduce overall parking 
needs.  I would love to get in my car, tell it where I want 
it to go, and not worry about getting there, having too 
much fun or getting home safe. 

Th ere are so many wonderful things that are being 
developed on an almost 
daily basis.  Someday 
soon we may be able 
to buy tickets on space 
fl ights, travel through 
tunnels at near supersonic 
speeds and drive a fl eet of 
vehicles that don’t need 
fossil fuels at all…thank 
you Mr. Musk.  Every 
day can be an optimistic 
look at the future if we 
are willing to open our 
eyes and see and accept 
the possibility.  Even tried 
and true technologies 
from the past can help 
with our current and 
future problems if we give 
them a chance.   

EMBRACING TECHNOLOGY IN THE CITY   
THE DRIVE TO MAKE URBAN LIFE EASIER

BY ANTHONY G. FAJARDO
Director, Department of Sustainability

City of Fort Lauderdale 
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THE BEACH BEAT

SOUTH BY [WAY OF] SOUTHWEST®

flight, which was recorded and posted to their website
for visitors to vote on their favorite contestant. 
The grand prize? An opening slot at the sold-out 
Destination: Red Rocks concert, hosted by Southwest 
Airlines in June 2017, headlined by The Fray. 

While Archer did not win, she did make an impression 
on Southwest, who recommended her for one of their  
Presenting Night performance at Friday Night Sound 
Waves in 2018. You can catch Edan and her band, The 
Resolve, which includes fellow South Florida songwriter, 
Chloe Dolandis, during Friday Night Sound Waves 
Country Music Weekend tribute on Friday, April 6. 

To view Edan’s Live at 35 video, along with other 
Southwest music content, visit Southwest.fm. 

When Southwest Airlines® came 
across alt-rock, country cowgirl 
Edan Archer‘s website in May 2017, 
they made her an o�er she could 
not refuse – a spot as one of six 
finalists in their “Artists on the 
Rise" contest. To participate, she 
performed a “Live at 35” in-flight 
concert on a Southwest Airlines 

ON THE HORIZON
Through March 4: Beach Majors Volleyball
Fort Lauderdale Beach Park FREE

March 9: 2nd Saturday Beach Sweep
The Hub at Las Olas & A1A FREE

March 15, April 5: Concert Under The Stars
Bonnet House Museum & Gardens $

March 16, 23, 30: Friday Night Sound Waves
The Hub at Las Olas & A1A FREE

March 18: Florida AIDS Walk & Music Festival
Fort Lauderdale Beach Park $
March 29: Daniel Bennet Group
Bonnet House Museum & Gardens $$

April 6-8: Tortuga Music Festival
Fort Lauderdale Beach Park $$$

Stay in the know and sign up for 
the MyFTLBInsider at
www.MyFortLauderdaleBeach.com

LET THE MUSIC PLAY

and Bonnet House Museum’s annual Concerts Under the 
Stars, on any given day or night you can catch some of 
the finest local musicians performing at the area hotels, 
restaurants and bars. 

For a calendar of nightly Live Music performances,  
dance over to Fort Lauderdale Beach’s destination  
website, www.MyFortLauderdaleBeach.com 

Fort Lauderdale Beach has become 
famous for more than just its sun, 
surf and sand, and one experience 
topping the list in 2018 and beyond, 
is the seaside Music scene. In 
addition to mega music concerts  
Tortuga Music Festival and Riptide 
Music Festival, the weekly free 
Friday Night Sound Waves concerts 

INSIDER

March 15, Bonnet House

April 6, Edan Archer
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T R A N S P O R TAT I O N  A N D  M O B I L I T Y
BY DIANA ALARCON

Director, Transportation and Mobility Department, City of Fort Lauderdale
Co-authored by Rufus A. James, Manager, Fort Lauderdale Executive Airport

THE POSITIVES OF PEDALING   
CELEBRATE BIKE MONTH

Every March in the State of Florida there comes a time 
to celebrate one of the fastest growing recreational and 
enjoyable modes of transportation – bicycling. Just in 

the United States alone, there are an estimated 66 million 
people who regularly ride a bicycle. So why the big fuss 
and why is there an entire month to celebrate bicycles?

Besides the obvious benefi ts that come with biking, 
including traffi  c congestion relief and sustainability, I 
hope that the positive health benefi ts associated with 
riding a bicycle will encourage everyone to ride your 
bikes and celebrate with me this March.  Cycling as a 
whole is a way to engage in regular physical activity 
all while getting you where you need to go. Just two to 
four hours a week of riding your bike can prevent many 
leading causes of death in the United States including 
stress, anxiety, depression, cardiovascular failure and of 
course obesity. 

Riding your bike will also allow you to work out many 
of your core muscles, joints, and organs. Why pay for a 
gym membership when you can ride your bike to your 
favorite grocery store or even your job? Opting to engage 
in exercise through cycling can lead to improved joint 
mobility, increased muscle strength and even greater 
fl exibility… for free!  Studies show that you can burn 
an average of 450 to 750 calories an hour just for riding 
your bike moderately. Th at is an average of over 31,000 
calories burned a year if you only bike for one hour a 
week recreationally! 

Not only will you be healthier but you will also be 
saving an average of $800 a year if you quit your gym 
membership and choose to take your bike out for a spin 
instead. Th at is not even including the money you can 
save from not having to pump your gas regularly or pay 
for a car at all. 

Now before you get on your bike and work towards 
meeting your New Year resolutions and fi tness goals, I 
want to urge you all to stay safe when riding your bike 
around town. Please obey all traffi  c laws and follow 
these simple safety tips:

• Always wear and buckle a properly fi tted helmet.
• Be visible. Wear bright colors and/or use lights or 

refl ective wear.
• Know the traffi  c safety rules, including riding in the 

same direction as traffi  c in single fi le. 
• Stop at all stop signs and signals.
• Choose safe routes to ride, including streets with less 

traffi  c and slower speeds.

I hope you all join me in celebrating Bike Month and 
take advantage of all the signifi cant benefi ts that come 
with spinning your wheels. For more information on 
Florida Bike Month, including a list of great events 
that you can attend all throughout the state, please 
visit the Florida Bicycle Association website at www.
fl oridabicycle.org/march-is-fl orida-bike-month.  
Assistance with the article from Juan Rodriquez.
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ON THE BANKS OF THE NEW RIVER
Lunch, dinner and bar open

Tuesday – Sunday: 11 am – 1o pm
Including Sunday Brunch.

Call today to discuss your
next event or celebration.

We can customize a theme
to meet your distinct needs.

• Plan your next private event with us:
Wedding, bat/bar mitzvah, corporate party, birthday, anniversary.

• Award winning chefs.

THE WAIT IS OVER...
The Finest Private Charter Yachts

throughout South Florida
2 - 4oo passengers...

The Finest Private Charter Yachts
throughout South Florida

2 - 4oo passengers...

954-314-8838
www.TheOldRiverHouse.com

954-314-8838
www.TheOldRiverHouse.com

954-314-8838
www.TheOldRiverHouse.com

954-314-8699
www.Anticipation.com

954-314-8699
www.Anticipation.com

954-314-8699
www.Anticipation.com

THE WAIT IS OVER...THE WAIT IS OVER 2 - 4oo passengers...gers...gers...2 - 4oo passeng42 - 4oo passengppp ggggggggg444 .........gegegeeee sssssssssoooooo pppaaaaaa2222 rrrnnnnnnaaasss ssssss222 4oo p4 poooo44 ggggg--- eeeeee
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D O W N T O W N  C O U N C I L

Our downtown is bustling with activity. With 
peak season underway, tourists and residents 
are heading to our downtown for dinner, drinks, 

and special events. In the past five to ten years, 
Fort Lauderdale has transformed our downtown 
core into an active hub for people to enjoy. On any 
given night, one can visit Las Olas, the Riverwalk, 
or Flagler Village and the streets are full of residents 
and visitors enjoying all that our city has to offer. It is 
the creation of an active downtown that residents can 
enjoy well beyond the “9 to 5” that helps make our 
city vibrant for generations to come. 

Our city has been proactive in making our 
downtown core a true destination. There has been a 
conscious effort to bring in new restaurants, create 
pedestrian-friendly spaces where people get out of 
their cars, make way-finding easier for visitors that 
are not as familiar with the area, and attract world-
class events for the entire community to enjoy. Most 
recently, the city of Fort Lauderdale has been working 
to transform the Riverwalk Center, a public parking 
garage downtown, into a more inviting space that 
will become a hub for visitors that are trying to find 

their way to all of our downtown amenities, such as 
the Riverwalk and multiple parks. Helping visitors 
and tourist find their way to our beautiful parks and 
outdoor community spaces will only help draw more 
visitors to our area.

All of these positive developments in our downtown 
area are attracting more visitors and residents. On the 
first Sunday of the month (11 AM – 2 PM), there is a 
Jazz Brunch where friends and families come together 
for jazz music along the Riverwalk at this free and 
fun event. Additionally, this month the City of Fort 
Lauderdale is hosting its annual St. Patrick’s Day 
Parade and Festival on March 10th. This event has 
been growing along with our downtown, and it is one 
of the cities largest and most anticipated events of the 
year. Whether you are coming downtown to attend 
one of our public community events or you are taking 
a stroll along the Riverwalk to enjoy Esplanade Park 
or one of the numerous downtown restaurants, there 
is something for all ages, as well as residents and 
tourists alike. 

A thriving downtown is the heart of a community, and 
I am excited for what is to come for our downtown.   

BY ASHLEY WALKER
Chair, Downtown Council of the Greater Fort Lauderdale Chamber of Commerce

DOWNTOWN IS LOOKING UP   
THE CITY CORE CONTINUES TO TRANSFORM
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BROWARD BLVD.

SUNRISE BLVD.

LAS OLAS BLVD.

ANDREW
S     AVE.

SE 6TH    ST.

NE 6TH ST.

NE 4TH ST.
NE 3RD     AVE.

SU

NE 6E 6E 6TH

LVD.

BLVD.

BLVD.VD.

954-527-0228
chr ist inawans.com

754-200-4555
thepokehouse.com
@thepokehouse

954-462-6677
jadeoceancleaners.com

The Best Chinese Food
in Fort Lauderdale

Free Pickup
and Delivery

A Fast-Casual Eatery

Victoria
Park Shoppes
Victoria

Park Shoppes

636-668
NORTH FEDERAL HIGHWAY
FORT LAUDERDALE 33304

Nestled in the heart
of downtown

Fort Lauderdale, 
Victoria Park

is a vibrant community 
of more than 10,000 

residents that's 
evolving into the future 
while still retaining the 
charm of Old Florida.

954-530-6524
growlersandhowlersfl.com
@growlersandhowlers

Featuring 40 taps
of Florida craft beer

P OIN T BR E A K

PROFESSIONAL DRY CLEANERS
AND EXPERT ALTERATIONS



C U LT U R A L LY  S P E A K I N G

CHALK LIT’S LIVE ART TRANSFORMS DOWNTOWN   
FROM PAVEMENT TO PAINTINGS

BY MEREDITH CLEMENTS 
Marketing Manager, 

Broward Cultural Division

Artists of all abilities turned ordinary 
concrete into a canvas of unlimited 
possibility. Broward’s Main Library north 

plaza livened up a chilly Saturday in January 
with the original chalk art of 25-plus local and 
out-of-state artists. Whether f lying in from 
Chicago, Amtracking it from St. Petersburg or 
braving the Miami SunPass, the diverse crowd 
of 2D and 3D artists crossed the country – 
and county alike – to take part in Chalk Lit: 
Broward’s inaugural chalk festival. The festival 
was brought to you by the Broward County 
Cultural Division and the Main Library. 

Checking in at 7 a.m. for their assigned plots 
of sidewalk, the featured artists began their day’s 
work of transforming power-washed pavement 
into vibrantly inventive chalk fantasies. Inspired 
by classic literature and contemporary beach reads, 
the live, literary-themed art of Chalk Lit brought life 
– in full color – to downtown Fort Lauderdale. Chalk 
Lit’s open-air chalk art was not limited to professional 
artists, however. The day-long interactive festival 
encouraged its 6,000 attendees to try their hand at 
the versatile art form. From kids and adults’ bold 
strokes to the chalk pawprints of canine pals, Chalk 
Lit turned public sidewalks into a dynamic landscape 
of chalk art. 

Th e festival off ered live entertainment, hands-on 
craft s, food truck fare and face painting while fl ooding 
into the streets nearby.  Fueling attendees with 
Coff eeHub Café’s pedal-powered espressos, Chalk Lit 

featured a kids-only chalk zone, family-friendly demos 
with Blick Art Materials, NSU Art Museum-curated 
workshops and a People’s Choice Award courtesy of 
Jerry’s Artarama. Heading up Chalk Lit’s pavement 
artists, acclaimed artist, and arts educator Carrie 
Bennett kickstarted attendees’ creativity. Her large-
scale collaborative chalk mural actively encouraged the 
public to pitch in – and to leave their chalk mark on 
the freestyle chalkboard panels.

Sparking overwhelmingly positive feedback – and 
enthusiasm to spare – from the Broward community, 
#ChalkLitFest will return in 2019 by popular demand. 
Mark your calendars now to see this spectacle for 
yourself on Saturday, Jan. 19, 2019.  
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Call or visit our website for
reservations, menus, and more.

3599 N. Federal Hwy. (US 1) 
Fort Lauderdale

954-563-3272  •  maikai.com

South Florida’s Most Unique Dining Experience

Voted #1 TikiBar/Restaurant
in the World by Critiki

STEAKS  •  SEAFOOD  •  AMERICAN/ASIAN CUISINE

With Award-Winning Cuisine

Restaurant, Lounge,
& Polynesian Show

Scan QR code
for our app

 Inquire about our banquet & catering packages. 
Be a guest at your own party with Mai-Kai’s 

catering! Show also available.

ConvenienCe • ACCess • serviCe

For eFFortless travel to Fort lauderdale, visit www.Flydt1.com.

These are the qualities travelers will discover at the Fort Lauderdale John Fuhrer Downtown Helistop. Owned and operated by 

Fort Lauderdale Executive Airport, the Helistop is located atop the City Park Garage in the heart of downtown Fort Lauderdale.

Offering convenient access to public marinas, private boating facilities, the central business district, and an array of hotels, 

restaurants, arts and cultural amenities, the Helistop is your connection to Fort Lauderdale, South Florida, and beyond.
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L O C A L  E C O N O M I C S
BY DAN LINDBLADE 

President/CEO,
Greater Fort Lauderdale Chamber of Commerce
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TERMS OF ENGAGEMENT   
GETTING AND STAYING INVOLVED WITH PUBLIC POLICY

Y ou are either at the table or on the table.  Many of 
you have heard me say or write that over the years 
as it relates to public policy and being involved in 

the governmental process. Th ere is more at stake than 
ever before in South Florida.  State, federal and local 
appropriations for massive infrastructure investments—
sewers, roads, seawalls, dikes…the list is limitless. 

Education competes annually for funding and policy 
that will help improve the currency most relevant to our 
economy—employment talent. 

I am in Tallahassee as I write this sitting on the 
deck of the Firefi ghters’ Association building just 
down from the Capitol.  Around 200 concerned 
leaders are here attending Broward Days.  We are part 
of a process to amplify our concerns on a variety of 
issues—economic development, healthcare, education, 
aff ordable housing, etc.

Earlier in the week, I joined over 100 individuals at the 
Fort Lauderdale City Council and the Broward County 
Commission to ask elected offi  cials to continue their 
agreement to construct and manage the WAVE Streetcar 
downtown.  As of this writing, it is still on track.

Your involvement, whether going to Tallahassee, 
Washington, the county or city commission, the school 

board, or any other elected or appointed bodies, is 
critical to the end product.  All of us pay taxes in some 
shape or form.  In a democracy, involvement is key to 
successful outcomes. 

On a panel at Broward Days, I reiterated the 
importance of staying the course on issues.  From the 
time a piece of legislation is fi led to the time it passes 
could be years.  Some legislation never passes.  Many 
don’t look anything like they did when fi led.  All deserve 
scrutiny and conversation.

Another area we learned more about is being 
discussed publicly by our Constitution Revision 
Commission.  Senator Chris Smith brought to us 37 
issues being discussed by the CRC, which will go into 
session on March 19 to decide what changes we will 
be asked to decide in November. Th ings like allowing 
vouchers for parochial schools, allowing victims to 
not submit to depositions, banning greyhound racing, 
a nursing home bill of rights, and banning off shore 
drilling, may be on the ballot as amendments to our 
Florida Constitution.

Most people never get involved in the process.  Th ey 
just let things happen to them.  I submit that it is 
preferable to be at the table.  Get involved.          
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M A R I N E  I N D U S T R I E S

If there is one industry that integrates the pride of 
manufacturing, the promise of science, and the 
purpose of technology, it is the marine industry. 

MIASF represents 39 diff erent manufacturing 
companies as members. With nearly all the companies 
located in South Florida or within the U.S., marine 
manufacturing is a signifi cant component of the 12.4 
million people employed in manufacturing nationally. 

Here in the Yachting Capital of the World, a large vessel 
is oft en considered to be comparable to a fl oating city, and 
the output of building, maintaining, and repairing the 
myriad elements of such a vessel is staggering. No matter if 
it is 12” or 10’ diameter infl atable fenders, fender covers, or 
infl atable docks and platforms, AERÉ Docking Solutions 
produces practical technology and innovative products 
right here in Broward County. In 2017, Neptune Boat Lift  
in Fort Lauderdale was considered the fastest growing boat 
lift  maker in the world. With over 150 marine contractors 
and professionals, it installed lift s in 23 countries. ACR 
Electronics designs and manufactures cutting-edge rescue 
beacons and survival gear for boaters and others. Its Survivor 
Club currently boasts 406 members! Quantum Marine 
Engineering builds stabilizers for yachting, military, and 
commercial applications. Th rowRaft  entrepreneur and 
native Floridian, Troy Faletra, developed auto-infl atable and 
U.S. Coast Guard-approved personal fl oating safety devices 
aft er an incident at sea left  him spending 16 hours in the 
Atlantic Ocean swimming nine miles to shore. 

In the world of science, the Marine Research Hub of 
South Florida, a consortium of four universities, three 
economic development organizations, and MIASF, hosted 
a visit in January by the newest research vessel in the fl eet 
of the Florida Institute of Oceanography, the 78’ R/V W.T. 
Hogarth. Th is vessel was toured by hundreds of college and 

high school students interested in marine and oceanographic 
research, local scientists from Nova Southeastern University, 
and local community leaders. Th e Hub is dedicated to 
promoting underwater scientifi c research that may make 
a positive impact on the health of the oceans and bring 
substantial benefi ts to the global population and the 
human condition. A few of these programs include Florida 
Atlantic University’s Harbor Branch Oceanographic 
Institute researchers are curing pancreatic cancer in vivo 
using leiodermatolide found in deep-water sponges. While 
graduate students at the Rosenstiel School of Marine and 
Atmospheric Science at the University of Miami are helping 
to repopulate the world’s third largest barrier reef, and the 
only barrier reef in North America, along with the southeast 
coast of Florida with staghorn coral grown in a laboratory 
environment. Finally, at the Florida International University 
School of Environment, Arts, and Society Marine Science 
Program, they are studying how to reduce or eliminate the 
risk of hospital-based infections like staph and MRSA by 
mimicking the properties of shark skin on scalpels.

Few words epitomize technology quite like the word, 
Google. MIASF recently announced a partnership 
with the region’s certifi ed Google Street View content 
provider to launch a fi rst-of-its-kind resource that 
will bring the popular Google Street View virtual tour 
technology onto the Intracoastal Waterway and the 
many waterfront and land-based businesses serving 
boaters in Palm Beach, Broward, Miami-Dade, and a 
portion of Monroe counties. Th e Waterway View app 
will be a free download from the Apple app store and on 
MIASF’s website beginning in June. 

At MIASF, we believe the marine industry easily 
encompasses and embodies the best elements of 
manufacturing, science, and technology - just Google it.  

AN INTEGRATED INDUSTRY   
SOUTH FLORIDA MARINE INDUSTRY COMBINES THE BEST OF MANUFACTURING, 
SCIENCE, AND TECHNOLOGY

BY PHIL PURCELL 
CEO/President

Marine Industries Association of South Florida
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Frank Stella, Lettre Sur Les Sourds et Muets II, 1974. Synthetic polymer 
paint on canvas, 141 x 141 x 4 inches. Private Collection, NY. ©2017 Frank 
Stella / Artist Rights Society (ARS). Photo Credit: Christopher Burke.

FRANK 
STELLA

EXPERIMENT AND CHANGE
THROUGH JULY 8, 2018

Exhibition presented by Dr. David and Linda Frankel 
and S. Donald Sussman and Michelle Howland. 
Four Seasons Private Residences Fort Lauderdale and The Surf Club. 
Additional support provided by the David and Francie Horvitz Family 
Foundation, Wege Foundation, Vontobel Swiss Wealth Advisors AG 
and Sandra Muss.

Exhibitions and programs at NSU Art Museum Fort Lauderdale are made possible 
in part by a challenge grant from the David and Francie Horvitz Family Foundation. 
Funding is also provided by Nova Southeastern University, Hudson Family Foundation, 
Wege Foundation, Broward County Board of County Commissioners as recommended 
by the Broward Cultural Council and Greater Fort Lauderdale Convention & Visitors 
Bureau, the State of Florida, Department of State, Division of Cultural Affairs and the 
Florida Council on Arts and Culture. NSU Art Museum is accredited by the American 
Alliance of Museums.

Presented by 60th Anniversary 
presented by

nsuartmuseum.org | (954) 525-5500
One East Las Olas Boulevard Fort Lauderdale, Florida 33301@nsuartmuseum

NSUM645502_11_29_PrintandCultureadHP.indd   2 11/30/17   10:01 AM

Exhibition presented by Dr. David and Linda Frankel
and S. Donald Sussman and Michelle Howland.
Four Seasons Private Residences Fort Lauderdale and  
The Surf Club.

Additional support provided by the David and Francie Horvitz  
Family Foundation, Wege Foundation, Vontobel Swiss Wealth 
Advisors AG and Sandra Muss.

Frank Stella, Lettre sur les sourds et muets II, 1974. Synthetic polymer
paint on canvas, 141 x 141 x 4 inches. Private Collection, NY. ©2017 Frank
Stella / Artist Rights Society (ARS). Photo Credit: Christopher Burke.
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Fort Lauderdale, Florida 33301

Exhibitions and programs at NSU Art Museum Fort Lauderdale are made 
possible in part by a challenge grant from the David and Francie Horvitz 
Family Foundation. Funding is also provided by Nova Southeastern  
University, Hudson Family Foundation, Wege Foundation, Broward County 
Board of County Commissioners as recommended by the Broward Cultural 
Council and Greater Fort Lauderdale Convention & Visitors Bureau, the State 
of Florida, Department of State, Division of Cultural Affairs and the Florida 
Council on Arts and Culture. NSU Art Museum is accredited by the American 
Alliance of Museums.
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THROUGH JULY 8, 2018

 
 
 

Lo 60th Anniversary presented by

Presented by

Lunch & Dinner Specials Daily from 11am! Steaks, Seafood & Traditional Irish Favorites! 
Live entertainment Friday, Saturday & Sunday on our patio stage! 

YOUR SPORTS HEADQUARTERS! All the games on large flat screen TV’s...indoor/outdoor... 
 

JOIN US FOR SAINT PATRICK’S DAY CELEBRATIONS! 
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S M A L L  B U S I N E S S  P R O F I L E

TRAVELHOST MEDIA GROUP   
FORT LAUDERDALE’S VOICE OF TOURISM

BY PETE STEVENSON
Director of Marketing & Media

Riverwalk Fort Lauderdale

TravelHost Magazine is omnipresent; we have all seen 
it, read it and used it in our travels. TravelHost is 
celebrating its’ 50th Anniversary and has been read 

by over 3 billion travelers. Of all the TravelHost editions, 
TravelHost of Greater Fort Lauderdale is considered 
the best in the country.  Th is distinction is because of 
the hard work and dedication of one individual – Ina 
Lee.  Lee is the publisher and owner of TravelHost of 
Greater Fort Lauderdale, which has morphed into a fully 
integrated media company, with an extensive digital and 
social media footprint.

A business with this reputation and reach does 
not arise overnight.  Lee has been in the magazine 
business, in some form, for most of her adult life.  “I 
started when I was 19 years old. I was the youngest 
managing editor of a magazine in New York City. I 
ended up working for two magazines in New York 
then took a job with a magazine in California,” Lee 
said.  However, sometimes there are forks in the road 
of life.  “One day, in California, when I was driving 
to the printing plant, I had an accident. Th at accident 
was the catalyst for me to make a change in my life. So 
I walked into work the next morning and quit my job 
and became a hippie for many years. Eventually, I had 
kids and packed up my Volkswagen van and decided to 
move to Southern Florida. I had a four and seven-year-
old at the time, and I needed a way to support them. So 
in 1978, I became editor at TravelHost of Miami, but 
then a few years later a TravelHost franchise opened in 
Fort Lauderdale, and I became the editor, ultimately 
I bought the Fort Lauderdale location outright in 
1982. We are now the oldest tenured TravelHost in the 
country,” added Lee.

TravelHost Media Group of Greater Fort Lauderdale 
has evolved over the years, to refl ect the changes both 
in tourism and Fort Lauderdale.  “Tourism is our 
number one industry here. Th ere have been major 
changes to Fort Lauderdale as a travel destination 
over the years. I remember when it was primarily seen 
as a spring break destination. Back in 1985, we were 
getting over 400,000 college students coming down 
here. Eventually, the City passed the Open Container 
Law, which did not allow an open container of alcohol 
east of the Intercostal,” explained Lee.  Aft er that 
crackdown, Fort Lauderdale lost 150 million dollars 
worth of business in two years, and the beach became 
a blighted area. So Ina Lee was a primary driver who 

got to work on a variety committees and councils and 
who transformed Fort Lauderdale from a spring break 
destination and turned it into what it is today – a 
world-class travel destination.  “We now have a Ritz 
Hotel, a Four Seasons and a W Hotel, among others, 
along the beach. We are also becoming a culinary, 
arts and cultural destination. Th ere is something 
for everyone here now and at every budget level. 
People want “experiences” when they travel and don’t 
necessarily want to just sit on a beach. Fort Lauderdale 
can now provide a wide variety of things to do and 
see, and TravelHost can tell you about all of them. 
However, sitting a beach is still great too!    

Small Business Stats
TRAVELHOST MAGAZINE
Owner: Ina Lee
Year Founded: 1980
Number of Employees: 8
Address: 831 N.E. 20th Avenue, 
Fort Lauderdale, FL
Phone: (954) 463-4733
Website: fortlauderdale.travelhost.com
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SOUTHFLORIDASYMPHONY.ORG �  BOCA RATON  |   FORT LAUDERDALE  |   KEY WEST  |   MIAMI

APRIL 15-19 

Symphonie Fantastique

Berlioz: Symphonie Fantastique 
Ravel: Piano Concerto In G
Borenstein: If You Will It, It Is No Dream
Featuring Aldo López-Gavilán, Piano.

FEB 28 -  MAR 2

Beethoven And Vivaldi’s
Expressions Of Nature

Vivaldi: Four Seasons
Beethoven: Symphony No. 6 Pastoral
Lisa Nardi: In This Heart
Featuring Lara St. John, Violin.



H O S P I T A L I T Y  A N D  T O U R I S M

On United Nation’s World Travel Day, September 
27, 2017, the Greater Fort Lauderdale Convention 
& Visitors Bureau (GFLCVB) launched an 

unprecedented initiative called “Greater Together” to 
serve as a warm and inviting welcome for all visitors – 
an expression of the destination’s open-door and open-
heart philosophy.

Th e initiative shares with the world that diversity 
is built into the DNA of Greater Fort Lauderdale and 
the community’s pride in that diversity. Central to 
the initiative is a beautifully craft ed video that vividly 
shows how the destination expresses its inclusive style 
of hospitality. Th e video ends with a reveal of a human 
thumbprint and a welcome message in multiple languages.  
Why a thumbprint?  It is unique to each one of us, but also 
everyone has one.  It is the one thing that sets us apart and 
makes us unique but also binds us together as humans. 

Featured on the destination’s website (sunny.org/
greatertogether) are diverse profi les of residents 
describing why they enjoy living in Greater Fort 
Lauderdale and visitors vistors how they feel welcomed by 
the community. Th e “Faces” component of the program 
includes key locals who were featured in the video and 
communicated how they feel connected to a place that 
embraces everyone and where diversity shines. 

To bring the campaign to life in the community, the CVB 
took to the streets (or the sands) for a collaborative live art 
project with local artist Ruben Ubiera. Th e activation took 
place during the 2nd Annual Riptide Music Festival with 
the CVB commissioning a 12-foot-tall thumbprint mural 
and Ubiera inviting festival-goers to create one work of 
art that celebrates everyone.  Other activations are being 
planned for public appearances of Ubiera’s artwork as a 
thought-provoking statement on the destination’s goal to be 
recognized as a travel industry leader in connecting human 
values with tourism marketing.   

Th e Greater Fort Lauderdale Convention & Visitors 
Bureau (GFLCVB) has long been an industry leader in 
engaging visitors from all walks of life. All visitors no 
matter their race, gender, religion or whom they love are 
welcome and should have an unforgettable experience 
along the area’s sun-kissed shores.

For example, the GFLCVB was the fi rst tourism 
destination to establish a dedicated LGBT+ marketing 
department with an LGBT+-centric vacation planner 
and dedicated CVB website promoting its gay-owned 
businesses. Other initiatives included a comprehensive, 

travel industry fi rst “Transgender Travel” survey to 
understand better the needs of the community with 
fi ndings incorporated into destination-wide hospitality 
practices and the launch of a global marketing campaign 
embracing the ideals of universal inclusivity. 

Th ese are a few steps Greater Fort Lauderdale has 
taken to lay the foundation of the Greater Together 
initiative – that takes diversity into other realms to reach 
a broader audience.  

Greater Together will come to life in many ways – 
including a brand identifi er that uniquely sets us apart 
from other tourism destinations.   It speaks volumes about 
our culture – our very being as a society and community. 

Th e GFLCVB is asking residents and visitors alike 
to join the #greatertogether movement and show 
community pride by contributing their “inclusiveness” 
stories. All that is needed is to answer three simple 
questions about what they love about Greater Fort 
Lauderdale and why they like being here.  Th e more 
stories shared, the more people all over the world 
will know Broward County is a warm, welcoming 
destination.  We are all Human.  We are all One. We are 
all Greater Together.

We encourage everyone to get started by watching 
the Greater Together video and sharing what you value 
at sunny.org/greatertogether. 

BROWARD COUNTY IS “GREATER TOGETHER”   
INITIATIVE TO SHARE AND SHOW OUR DIVERSITY 

BY STACY RITTER 
President/CEO, Greater Fort Lauderdale

Convention & Visitors Bureau
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Local artist Ruben Ubiera
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Friday, March 16, 2018
at the Museum of Discovery and Science
401 SW Second Street • Downtown Fort Lauderdale

modsevents.org

Exclusive
Beverage 
Partner

Save
the Date

23

rd 
Annual

23

rd 
Annual

Showcasing over 40 of South Florida’s premier restaurants and
over 100 wines, spirits and craft beers from around the world

Complimentary Wine Glass • Silent Auction • After Party

Individual and ticket packages available. For tickets please visit www.modsevents.org

For sponsorship information and additional questions 
please contact Hillary Wallace at 954.713.0918 or hillary.wallace@mods.net

PARTICIPATING RESTAURANTS INCLUDE
A Joy Wallace
Aprons Cooking School
Boatyard
Café Ala Carte
Crepemaker
ETARU
Fare to Remember

Grateful Palate
Healthy Xpress
Kitchen 305
Krispy Kreme
Lobster Bar Sea Grille
Lona
Padrino’s Cuban Cuisine

Pizza Craft Pizzeria
S3
Seasons 52
Sette Bello Ristorante
Shooters Waterfront
Sky Thai Sushi
Sparkling Bitters

Spatch Peri-Peri Chicken
Ten Palms at Gulfstream Park
The Apothecary 330
Timpano
YOLO
with more to come!

Sharing the vision through leadership investing

JetBlue • JM Family Enterprises  • Wells Fargo

Sponsorship support provided by:
Advanced Roofing, American Marketing & Management, Inc, BankUnited, BB&T, Berkowitz Pollack Brant, 

Brown & Brown Insurance of Florida, Cox Media, Carnival Foundation, Centuric, City Furniture, Doubletime Digital, 
Ellis Diversified, Farlie, Turner & Co., Go Riverwalk, Go-Tilt Construction, Goldcoast Beverage, Grant Thornton, 

Gray Robinson Attorneys at Law, Greenberg Traurig, Gunster, Christopher Hauser, JetBlue, Leo Goodwin Foundation,
Lifestyle Media Group, Lochrie & Chakas, PA, Pooja Kothari, Andrew Migliorini, Republic Services, Jonathan Robertson, 

Sun Sentinel, SunTrust, TD Bank, Wells Fargo

2018 Wine Event Go Riverwalk Ad.qxp_Layout 1  2/7/18  1:45 PM  Page 1
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GET TO KNOW THE BROWARD COUNTY PROPERTY APPRAISER’S OFFICE   
A PRIMER ON ALL WE DO

BY MARTY KIAR 
Property Appraiser

Broward County
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It has been one year since I was sworn into offi  ce as 
your Broward County Property Appraiser. It is an 
honor to serve Broward's 1.9 million residents and all 

nonresident Broward property owners.

WHAT WE DO
Th e Broward County Property Appraiser's Offi  ce 

does not set or collect your property taxes but 
determines the value of all residential properties, 
commercial properties, and tangible personal property 
in Broward County.  Th is is important because the 
amount of property taxes you pay is determined by 
your local tax rates and the taxable value of your 
property. Among other important functions, our 
offi  ce grants property tax-saving exemptions such as 
Homestead Exemption, Veteran Exemptions, Disability 
Exemptions, and Additional Low Income Senior 
Exemption to qualifi ed individuals, as well as apply an 
Agricultural Classifi cation for land meeting the specifi c 
requirements. If you qualify for any of these valuable 
exemptions, we are going to and make sure you receive 
everything you are entitled to under the law.  

DOES MY HOMESTEAD EXEMPTION AUTOMATICALLY RENEW?
Aft er your initial application for Homestead 

Exemption has been made and the exemption approved 
by our offi  ce, it automatically renews each year unless 
there is a change of ownership or eligible use of the 
property.  Each January our offi  ce mails a Homestead 
Renewal Notice and “Change-Card” to all Homesteaded 
properties.  Th is card allows property owners to verify 
the status, use, and ownership of the property has not 
changed.  Florida law requires the property owner 
to notify the Property Appraiser of any change of 
property use or ownership status.  If there are NO 
changes to the use and/or ownership of the property, 
simply keep the card as your receipt verifying 
you were automatically renewed for another year.  
However, if there are changes, please mark the 
Change Card accordingly and return it to our 
offi  ce.  Here is the link to the Homestead Exemption 
Renewal/Change Card:  www.bcpa.net/forms/
changecard.pdf

Included along with the renewal card is our BCPA 
newsletter highlighting the Homestead Exemption 
requirements for new property owners as well as 
other available tax-saving exemptions for qualifi ed 

individuals.  Here is the link to the newsletter outlining 
these exemptions: www.bcpa.net/Forms/Newsletter.pdf

If you are a surviving spouse or otherwise believe 
you are entitled to an exemption, you must fi le your 
own Homestead Exemption application to receive the 
benefi t. If you have any questions relating to the death of 
the owner, the Change Card or need assistance in fi ling 
for Homestead or other tax-saving exemptions, see our 
contact information below. 

COMMUNITY OUTREACH - 1,022 EVENTS IN 2017
Each week, the Broward County Property Appraiser's 

Community Outreach Department visits all areas of 
Broward to assist the public with available tax-saving 
exemptions, property assessments and other important 
matters related to their property.  Th ese exemptions 
result in considerable savings for the homeowner.  Over 
the last year, our BCPA Community Outreach team 
attended 822 events, and I have personally spoken at 
200 community and homeowner meetings. Going out 
into our Broward community more than 1,000 times has 
enabled our offi  ce to help tens of thousands of residents.  
I am incredibly proud of the progress we have made in 
the fi rst year.

For a list of the 2018 community outreach events, 
please view our outreach calendar at http://www.bcpa.
net/Events.asp  If you would like a BCPA representative 
to attend one of your community meetings, please 
contact Michael Clark at mclark@bcpa.net to schedule.

If my offi  ce can ever be of assistance to you, please 
visit our website at www.bcpa.net, call us at 954-357-
6830 or email me directly at martykiar@bcpa.net.  
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MARCH FEATURED BREWERS
SANTA CRUZ MOUNTAIN BREWING // 7VENTH SUN BREWERY 
// SWAMP HEAD BREWERY // LEFT HAND BREWING // FUNKY 
BUDDHA BREWERY // BARREL OF MONKS BREWERY // BLACK 
STAR LINE BREWING // DANGEROUS MINDS BREWING CO // 
ACCOMPLICE BREWERY & CIDERWORKS // BALLAST POINT 
BREWING COMPANY // BIG STORM BREWING // BROKEN 
CAULDRON TAPROOM AND BREWERY // DUE SOUTH BREWING 
CO // ISLAMORADA BEER COMPANY // BOUSA BREWING CO 
// M.I.A BEER COMPANY // RIVERSIDE MARKET // TARPON 
RIVER // CONCRETE BEACH BREWERY // LAGUNITAS BREWING 
COMPANY // PROOF BREWING CO.

FRIENDS OF FEMALE
NIGHTLIFE BREWING  COMPANY // PROSPERITY BREWERS // 
LAUDERALE BREWERY 

2PM - 8PM
24TH

BANDS // DJ // FOOD // VENDORS

PORTION OF PROCEEDS BENEFITTING  
R IVERWALK TRUST &  P INK BOOTS SOCIETY

$45.00 - $95.00
HUIZENGA PLAZA
FORT LAUDERDALE

TO PURCHASE TICKETS VISIT 
WWW.FEMALEBREWFEST.COM

South Florida’s 2nd Annual Beer Festival celebrating women in the brewing industry and in 2018 we are moving 
to Huizenga Plaza - a 1.8 acre park in the heart of downtown Fort Lauderdale with a built in amphitheater. 

FEMALE BREW FEST® is a craft beer festival for ALL beer lovers (men included) ... the festival is not just about 
serving beers. This beer festival is a platform highlighting and featuring female beer experts and brewsters in 
the beer industry, offering an opportunity to learn about and taste the different types of beers brewed by them 
- all while listening to the sounds of our favorite host female DJ La Trice Perry and a growing roster of female 
solo artists and bands.

EST. 2017 - FORT LAUDERDALE

GoRiverwalk_FemAle(7.75x10.5).indd   1 1/12/18   5:48 PM



MIKE JACKSON’S DRIVE 
IN LEADING AUTONATION 
2018 RIVERWALK TRIBUTE HONOREE
WRITER  PETE STEVENSON

I am a Northeasterner by way of Philly, DC and New 
York. As far as I was concerned, that was the center 
of the universe, so I never thought about living in 

Florida whatsoever. However, then Wayne (Huizenga) 
approached me about coming to AutoNation, I have 
to say my fi rst reaction was if it weren’t in Florida I’d 
probably do it. However, Wayne is very persuasive, so I 
said yes. I said yes because it was a chance to work with 
Wayne,” explains Mike Jackson.  He went on, “So then 
I get here and aft er a year or so I realize I don’t want 
to live anywhere else in the world. Fort Lauderdale is 
absolutely stupendous; I think I made the right choice in 
coming to Fort Lauderdale.”

What roads led Mike Jackson, one of America’s 
most successful and longest-tenured CEO’s, to end up 
here – in Fort Lauderdale?   “My father sat me down 
one day and said ‘work will defi ne you, if you want 
choices in work and life, you need an education.’ Since 
I came from a large Irish Catholic family with a lot of 
brothers and sisters, I had to get a job and start saving 
for school – I was ten years old at the time. So the 
very next week I got a job as a stable boy. You cannot 
get much lower than a stable boy,” continued Jackson.  
However, Jackson’s point was that this was a valuable 
lesson to learn at such a formative age.  He recalled, 
“You could stand in that horse stall and say ‘woe is me’ 
and take all day to clean one stall, at a dollar a stall, 
or you could get on with it and shovel the sh*#, and 
clean ten stalls before noon. Well, that is a valuable 
lesson at that age on how the world works. I have 
been working ever since and haven’t stopped.”  
Mike Jackson’s hard work paid off  and paved the 
way for him to attend Saint Joseph’s University, the 
prestigious Jesuit school in Philadelphia. Here he 
studied international relations and politics. “I was 
going to be a lawyer or work for State Department, 
something like that,” off ers Jackson. 

We now have some insight into his strong 
work ethic, but how did Jackson’s path turn 
to automobiles? “My father was a mechanical 
engineer, and I grew up holding a fl ashlight for 
him, I think I was three when I started fi xing 
stuff  with my father. So I always knew how to 

fi x things, but I got into the car business really out of 
necessity. I had just moved to DC to go to Georgetown 
Law School, and I had an old Mercedes that broke down. 
I did not have the money to get it fi xed. So I got a job as 
an apprentice mechanic to fi x my car. I fell in love with 
the business.  But that was typical for me; I did so many 
diff erent jobs. I think a lot of young people miss out on 
that growing up. We learn a lot from a diverse career 
path,” expressed Jackson.

In looking at Jackson’s diverse career the single 
characteristic that has made him the most successful 
in his career – perseverance. “I never give up. Also, 
I’m a good judge of people and talent. So if I had to 
narrow down my success, it would be perseverance 
while surrounding myself with very talented people,” 
acknowledged Jackson.   He has persevered in all 
stages of his career.  “I have always viewed life as 
a series of chapters, and I treasure all my diff erent 
chapters. I treasure the chapter of being an independent 
entrepreneur in partnership with Europeans running 
my own retail company.  I’ve treasured becoming 
President and CEO of Mercedes-Benz USA and leading 
a turnaround while there. Th e chapter working with 
Wayne Huizenga was priceless, and I wouldn’t trade it 
for anything. Now, of course, I have been the CEO of 
a publically traded company for 18 years. Whereas the 
average tenure, for a CEO of a Fortune 150 company is 
three to fi ve years and I am coming up on 20 years. Th at 
is a career highpoint,” said Jackson. 
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Maybe even more significant than all of Mike 
Jackson’s business and economic success has been 
his humanitarian efforts.  “No doubt the pinnacle of 
all philanthropic efforts I’ve been involved with is 

AutoNation’s 
Drive Pink 
campaign.  
However, what 

is truly inspiring is how every associate at AutoNation 
has fully embraced our efforts to find a cure for cancer. 
In fact, it is so fully embedded in the company’s culture; 
you could fly to the middle of Texas and go into one of 
our dealerships and ask an associate ‘What do you do?’ 
and they will tell you first ‘We are working to find a 
cure for cancer, and we also sell and fix cars.’ So there’s 
a purpose to the company greater than the commercial 
enterprise aspect,” declared Jackson.  

Another reason for the success of the Drive Pink 
campaign is because they listened to what worked best 
in each of their local markets. It was not a top-down 
management implementation. Each market was able to 
pitch to headquarters how Drive Pink would work best 
in their markets.  AutoNation became a successful seller 
of automobiles by understanding their markets, so they 
followed the same successful formula when undertaking 
the Drive Pink campaign. Bringing smart business 
practices and expertise to non-profit and charitable 
causes should be a natural fit for most companies, yet 
most fail, throwing a few dollars or only bringing lip-
service to a charitable cause.  But what Mike Jackson 
and AutoNation bring to Drive Pink is passion and zeal 
that is now embedded into the organization’s DNA.

More individuals and organizations should follow 
the model of Mike Jackson and AutoNation.  In 
addition to the national cancer efforts, a campaign 
that has expanded to support research and funding 
for all forms of cancer, AutoNation is a prodigious 
local guardian of culture and the arts.  AutoNation 
has been ongoing supporters of the NSU Art Museum, 
the Broward Center for the Performing Arts and the 
Museum of Discovery and Sciences, just to name a 
few. “We are in a leadership position, and that is a 
headquarter responsibility to support Greater Fort 
Lauderdale,” acknowledged Jackson.  

Why is Greater Fort Lauderdale becoming more 
of an economic powerhouse, and drawing more 
companies, like AutoNation, a diverse workforce, and 
low unemployment?  According to Jackson, much 
of the credit can be attributed to a few influential 

business leaders.  “There are certain business icons 
that brought it here. Certainly, Wayne is the biggest 
along with individuals like Terry Stiles,” said Jackson.   
Mike Jackson is definitely included as one of these Fort 
Lauderdale icons.  An individual who learned early 
the value of hard work and economics. He has applied 
those principles throughout his career, which is one of 
the reasons he was recently appointed as the chairman 
of Federal Reserve Bank of Atlanta.  As chairman 
he will direct the bank’s board, which recommends 
changes in the discount rate and helps form U.S. 
monetary policy through economic information. Thus, 
there is no one more capable of keeping a portion of 
our economy stable than this former stable boy   
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REAL WORLD DEVELOPMENT OF 
VIRTUAL REALITY 
FAT VILLAGE INCUBATOR SERIES BRINGS ART AND TECH TOGETHER
WRITER  JASON LEIDY

PH
O

TO
S 

 B
Y 

JA
SO

N
 L

EI
D

Y

What is Reality? Coordinator for 
Digital Initiatives for Broward 
County Libraries, Bob Anstett 

opens with this question at a recent 
Fat Village workshop. He offered an 
introduction to the growing variety of 
services and equipment available free to 
the public at the Creation Station Lab 
on the 1st floor of the Main Library. In 
this gadget lab, library cardholders can 
access cutting-edge Augmented (AR) 
and Virtual Reality (VR) tools.

Putting the philosophical discussion 
aside, it is worth taking stock of the way 
technology is changing the way we work 
and consume media. Bob describes a 
gamut of computer-based technology 
that is used to experience these realities. For those who 
have seen the “filters” in Instagram Stories or Snapchat 
that morph your face into a range of shapes or add 
virtual ears, you have experienced a version of mixed 
or mediated reality. Many enthusiasts already use 
smartphones for AR and VR experiences via apps and 
add-ons from the $20 Google Cardboard to enhanced 
mobile devices which can make for a more convincing 
experience. Still, these phone-based solutions are entry-
level and solely meant to engage users in games and 
curated experiences. 

At the most technologically advanced and demanding 
end of the spectrum, we find Virtual and Augmented 
reality. Virtual reality is described as a three 
dimensional, computer-generated environment which 
can be explored and interacted with by a person, usually 
while wearing goggles or a headset. VR can be a fully 
immersive experience with the addition of sounds and 
even physical feedback when wearing vests and gloves. 
Facebook's Oculus Rift was the first widely released VR 
headset in March of 2016, followed shortly after that by 
the HTC Vive. Both of these headsets require powerful 
computers to run the specialized software and at present 
are tethered via cables. 

Bob describes Augmented Reality as a fully locational 
overlay on reality. Think Google Glass or Jet Fighter 

Heads Up Displays, where your view of the natural 
world is enhanced by computer-generated images and 
data, projected on to a transparent surface in your 
field of view. Imagine exploring a new city with data 
projected into view about points of interest as part of 
the discovery process. Creation Station Lab visitors 
can experience this enhanced form of reality via 
Microsoft's leading edge HoloLens device today. The 
HoloLens Development Edition, as its name implies, 
is not considered a consumer device. It starts at $3,000 
for individuals and is intended exclusively for skilled 
developers. Bob is also eagerly anticipating the release of 
the Magic Leap One early this year. Like the HoloLens, 
the device is intended for developers and contains the 
computing power and sensors in the device, as opposed 
to a PC. This Broward County-based business is valued 
at four billion dollars, a number which may convey some 
sense of the imagined possibilities for the technology.

However, who designs these computer-generated 
experiences and how do they go about it? Workshop 
presenter Leo Castaneda is an artist whose works include 
traditional media drawings and paintings, virtual reality 
video games, sculptural installations and interactive 
performances. Leo offered insights into his processes 

Samuel Lopez De Victoria demonstrating the Oculus Medium 3D VR 
modeling environment while wearing the Oculus Rift Headset and touch 

controllers at the Art & Tech Incubator Workshop.
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used to develop a VR Video Game he is calling Levels and 
Bosses. To develop the visual language of his imaginary 
world, Leo began sketching and painting fi ve years ago. 
His next step was to create a narrative using graphic novel 
frameworks before even beginning to bring this together 
in a digital world. Leo likens soft ware tools to traditional 
media and experiences. He describes using Mudbox 
as sculpting clay to fl esh out characters. Mudbox is an 
Autodesk tool used in digital sculpting and painting to 
create three-dimensional geometry and textures. Th ese 
forms have no joints or skeletons, just a sense of mass. Th e 
next step is to bring these forms to the digital woodshop, 
an animation tool called Maya. Th is tool is used 
to layer the laws of physics onto the elements 
built in Mudbox, moreover, to construct 
dimensional environments for the 
characters to inhabit. To bring all 
this to life, Leo brought his fi gures 
and landscapes into the digital 
gallery space; a gaming “engine” 
called Unreal Engine. Th is soft ware 
is what allows Leo's vision to interact 
with others. Game engines provide a 
suite of tools which render graphics, sound, 
artifi cial intelligence, networking, and all the 
functionality needed to create a digital world 
with characters. Sometime next year, Leo plans 
to release “Levels and Bosses” via the online 
gaming storefront known as Steam. It is this 
global platform that fi rst garnered Leo's interest 
and which has led him to explore the artistic 
possibilities of this emerging digital world.

Workshop presenter Samuel Lopez De Victoria, 
with an MFA in Art & Technology, is an interactive 
and digital artist with Mad Studios in Fort Lauderdale. 
Lopez De Vitoria off ered a demonstration of using a VR 
environment to sketch 3D objects. Once he adorned the 
Oculus Rift  Headset and Oculus Touch Controllers, he 
eff ortlessly created a dog in 3D. For sculptors, who are 
accustomed to molding materials in the real world, this 
would seem to be an intuitive method and next step for 

experimentation and development of 
digital objects, as opposed to the more 
technical approach described by Leo.

Th is workshop was one in a series 
held in the FATVillage Projects 
Far Gallery space and is funded in 
part by the Florida Department of 
State, Division of Cultural Aff airs, 
the Florida Council of Arts and 
Culture and the State of Florida. Th e 
series intends to introduce the Fort 

Lauderdale creative community to these emerging 
tools and cultivate a greater understanding of their 
capabilities. March 9th Jen Clay and Samuel Lopez De 
Victoria will provide the next workshop on Projection 
Mapping, followed by the April 14th workshop on 
Makerspaces & Electronics using Raspberry Pi and 
Arduino. Th e series culminates in a gallery reception of 
works by the panelists and presenters during the May 
26th Artwalk.   
works by the panelists and presenters during the May 

Objects produced at the Creation Station Lab, 
where over 300 3D print jobs are run every month 

along with workshops on virtual and augmented 
reality, 3D design, and robotics.

A scene from the game by Leo Castaneda titled, 
“Levels and Bosses” which can be played in an 
immersive VR environment on a screen such as a 
smartphone or a PC.

G O R I V E R W A L K . C O M   •   M A R C H  2 0 1 8    4 7



ACTUAL EXPERIENCE IN  
THE REAL AND VIRTUAL WORLDS
APP-TITUDE PROGRAM GIVES STUDENTS EXPOSURE TO THE CODING SCIENCES 

WRITER  TIMOTHY BECKER

In November of 2014 The Museum of Discovery and 
Science launched a new internship called the APP-titude 
program for high school juniors and seniors to expose 

them to the sciences and to imbue them with software 
development skills leading into app development. The 
internship consists of a two-year program offering an 
“immersive experience,” said by Joe Cytacki the Museum’s 
Vice President of Programs, Life Sciences, and Exhibits. 
He called it a “living lab to facilitate skills.” The program 
itself offers 35 students community service hours, a stipend 
toward college as well as college credits gained through 
a partnership with the College of Engineering at Florida 
Atlantic University. Cytacki stated that the program has 
also lent itself to the “unintended consequences” of creating 
lifelong friends within the program some of whom have 
gone onto being college roommates.

As part of the program, students are developing apps 
working with software and coding for AR (augmented 
reality), VR (virtual reality) and overall job skills like 
deadlines and timetables and overall teamwork.  Joe 
Cytacki claimed that the “future of the APP-titude 
program is in virtual reality,” and that the Museum of 
Discovery and Science is “the only museum with apps 
built by students.” The museum is integrating the apps 
developed by the students into its overall experience. 
Cytacki talked about how the exhibits in the museums are 
starting to become accompanied with apps that can offer 
more information such as AR systems that can play along 

with the exhibits enhancing the museum experience. 
The second focus of the program is exposure to STEM 
(science, technology, engineering, and math) education in 
a more hands-on way thaen what is offered in most high 
schools that hopefully fosters into a stronger appreciation 
of the fields and majors involved. The students have access 
to many labs within the museum as well as a 3D printer 
available for use to the students.

The program is split into two parts, the first year 
and the second year. In the first year, the students 
are introduced to the program guided along by guest 
speakers in the fields of science as well as museum 
personnel and even students that have already been a part 
of the program and are trained throughout including but 
not limited to a three week course in coding. The second 
year of the program offers a more focused teaching role 
to the students. New students coming into the program 
are trained by the students from the previous year as well 
as those second-year students being active on the floor of 
the museum itself and still enjoying all of the learning the 
program itself lends to them. 

As part of the program, students are enrolled in the 
three-week dual-enrollment program at Florida Atlantic 
University’s College of Engineering and Computer 
Science in which they can earn three credit hours for a 
passing grade. This being a quick peek into what college 
life will be like for these college-bound students and a 
quick headstart with the three credit hours involved. 
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This also gives the students exposure to a college campus 
that has become known for its engineering department 
and just how professors act in class. 

The APP-titude program is being funded by United Way 
Broward, a non-for profit organization with the hopes 
of cradling a love of sciences in these students. Kathleen 
Cannon, President, and CEO of United Way of Broward 
County said, “United Way of Broward County is proud 
to partner with the Museum of Discovery and Science 
on this innovative internship program. APP-titude will 
provide a life-changing educational and motivational 
experience for these amazing students. Everyone involved 
will benefit from this program – the interns will acquire 
invaluable experience, and museum visitors will be able to 
utilize the new technology that has been created.” Robin 

Molan, the Director of Community Impact Educational 
Initiatives at United Way Broward had this to say about 
the program, “the APP-titude program gives children 
across the county from different schools the opportunity 
to follow their passion of technology while building 
friendships.” With their funding United Way of Broward 
hopes to bring about a newfound love for science within 
the Broward community.

The APP-titude program is in its third year and 
continues to grow along with the students it is fostering. 
The APP-titude program has new apps releasing 
regularly with the most recent one coming on February 
17th. Most of their apps will be integrated into the 
museum as a way to test them and to improve the 
museum-goers experience.   
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WHAT’S COMING TO THE 23RD ANNUAL 
LAS OLAS WINE AND FOOD FESTIVAL?
SOUTH FLORIDA’S FINEST EATERIES AND INTERNATIONAL WINERIES 
HIT ICONIC LAS OLAS BOULEVARD ON FRIDAY, APRIL 20TH 

WRITER  RACHEL CREVLING

As  spring nears, we can’t help but get excited about 
one of our favorite events of the year: the Las 
Olas Wine and Food Festival!  Happening Friday, 

April 20, 2018, from 7:30 - 10:30 PM, this iconic event 
welcomes epicureans into a wonderland of culinary 
delight. Did you know that 100% of the proceeds benefi t 
our local chapter of the American Lung Association? 
Your ticket purchase is a donation!

2018 marks the 23rd year of the Las Olas Wine and 
Food Festival (#LOWFF) which will see some exciting 
new elements brought to life at this year’s event. New 
committee chairs Katie Leibick, Director of Event 
Management at Breakthru Beverage, and Carrie 
Caldwell, Director of Events at Th e Restaurant People, 
promise this year’s festival will be one for the books as 
they infuse the planning process with experience and 
passion. With blocks and blocks of all-inclusive food 
and drink, those who have enjoyed this event in the past 
know this is a must-attend event. 

However, what past guests don’t yet know is how 
the 2018 festival will raise the bar! Look forward to 
things like:
• Incredible VIP experiences (silent disco, anyone?),
• Brand new cocktail partners serving top-shelf 

complimentary refreshments,
• Elevated winery experiences throughout the festival,
• High-energy, crowd-pleasing live chef competitions,
• Two registration locations for easy entry and fast access 

to tasting pavilions,
• …and much more.

Presented by Cooper’s Craft , New Amsterdam Vodka, 
Fleur de Mer, J Vineyards and Breakthru Beverage, 
#LOWFF will entertain thousands of foodies.  Th ere will 
be 50+ selected restaurants, over 30 wineries showcasing 
200+ wines, the 3rd Annual Best of the Best Chef 
Competition, live music, DJ’s, dancing, and incredible 
interactive experiences fi t for our VIP guests to enjoy.  

Speaking of VIP, that is the only way to experience the 
festival, and ALL ticket holders enjoy VIP access! With 
the fl ash of LOWFF’s signature wine-holder-necklace 
credential, guests gain access to the VIP Lounges located 

throughout the event, as well as all decadent tasting 
pavilions built along on each Las Olas block. 

Th is year, guests will enjoy a “taste” of Greater Fort 
Lauderdale’s many beautiful communities. Th ese 
“Neighborhood Pavilions” will be specifi cally designed 
to transport you to that unique location as you wine and 
dine the night away.

Hosted by Las Olas Association, Las Olas Company, 
Mercantil Bank, Celebrity Cruises, and Cadillac, the 
23rd Annual Las Olas Wine and Food Festival hopes 
guests arrive ready to sip, sample, mix and mingle 
throughout our 5 blocks of fun!  Feel good knowing 
your purchase benefi ts the American Lung Association’s 
(ALA) mission to fi ght against the third leading 
cause of death in the United States. Support of this 
event will assist in funding research and educational 
programming for the ALA. 

Important Details:
Date: Friday, April 20, 2018
Location: Las Olas Boulevard between 
 S.E. 6th Avenue and S.E. 11th Avenue 
Tickets: $150; 100% all-inclusive - www.lasolaswff .com
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Don’t wait until April 20th to sip on a “Sweet Winter Heat” signature cocktail 
by Cooper’s Cra�  coming to #LOWFF. Use this recipe to make one at home!

SWEET WINTER HEAT 
2 parts Coopers’ Craft 
1/4 part Ancho Reyes
½  part Maple Syrup
2 dashes Angostura Bitters
Garnish with Orange slice and Dark Cherry

Stir all ingredients together in an ice-fi lled mixing glass. 
Strain over fresh ice-fi lled rocks glass and garnish with 
expressed orange peel.

Put a little twist on your Vodka Cocktail with New Amsterdam.  
� ey will be serving up “Ruby Salted Dog” at the festival, and 
now you can mix this delicious cocktail up yourself!

RUBY SALTED DOG 
1½ oz. New Amsterdam Vodka 
4 oz. Ruby Red Grapefruit Juice
Squeeze of a Lime wedge

Stir all ingredients together in an ice-fi lled glass.
Garnish with lime wedge.

SEE FORT LAUDERDALE
GUIDED TOUR!on our

Historic sites, arts and culture, 
scenic views and the inside scoop on 
Fort Lauderdale’s best kept secrets.

To sign up for a guided tour on the Sun Trolley,
visit http://bit.ly/TrolleyTourFTL or call 954-TROLLEY.

Upcoming Guided Tours:
March 17th & April 21st

10 a.m. to 12 p.m.
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Murvest Foods preparing bangers

#B I T E S + S I P S

GOIN’ GREEN 
IRISH EYES ARE SMILIN’ ON THE DINNER TABLE 
WRITERS  PENNY SANFILIPPO AND JONNY ALTOBELL ‒ THE UGLY SISTERS

Bangers are sausages – and no one does them 
better in South Florida than Murvest Foods. 
Husband and wife team, John and Sylvia 

Murphy, have been supplying area businesses with 
wholesale, locally produced meat products since 
1990 when they moved here. John holds a degree 
in Meat Technology and after graduation moved 
to New Zealand then Australia, and specialized in 
making pâtè. He was sure America would have a 
market for it. Well…. not so much in those days, 
so he and Sylvia turned to making great sausages 
and now count little companies like Carnival and 
Holland America amongst their customers. If 
you have eaten at local pubs -  The Field, Falcon 
Pub, Waxy O’Connors or Stouts and more in 
both Broward and Palm Beach County, you 
have probably had food made by Murvest. Sage 
restaurant features John’s first love, pate, and The 
Old Heidelberg uses Murvest German sausages 
in their restaurant. The term “bangers” by the 
way, comes from the sound the links make when 
cooking.

Ireland and the potato
In last month’s edition, we talked about foods 

from the Americas that changed the diet of the 
world. A New World introduction found a home 
in Ireland, and this nearly complete food was 
consumed by the poor there who ate up to fi ve 
pounds per day/ per person, prior to the potato 
famine. Colcannon, like the “Mash” in Bangers and 
Mash, is potatoes boiled then mashed with a knob of 
butter added - but Colcannon has sautéed cabbage 
added to the spuds. 

Irish Bacon (also called green or back bacon) is 
not the crisp smoky strips we Americans know; 
rather it is a salty- savory lean mouthful of perfectly 
brined pork loin, and the bacon produced by Murvest 
makes our taste buds sing Irish songs. Once fried it is 

perfect for breakfast, or on a grilled Cheddar Cheese 
sandwich or in strips with perfectly cooked cabbage.  

Shepherd’s Pie is traditionally made with lamb in 
Ireland – but in today’s quirky food world it can be 
almost any stew-like fi lling topped with – you guessed 
it – mashed potatoes.
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WRITERS RENÉE K. QUINN, 
PENNY SANFILIPPO and JONNY ALTOBELL

CELTIC QUIZ

Multiple choice (P.S. Any questions 
answered incorrectly don't matter – be 
an immigrant and enjoy the day)

Which of the following are traditional 
Irish foods?:

A) Corned Beef
B) Bangers and Mash
C) Potatoes
D) Cabbage and bacon
E) Shepherd’s pie
F) Guinness
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Quiz- If you indicated anything but “A” you are correct.

Guinness Stout was fi rst produced in Dublin (1840’s) and gets 
its remarkable color and rich fl avor from both malted and roasted 
unmalted barley. “Stout” originally referred to the strength of the brew 
(a porter), but the term is now more associated with body and color.

Corned Beef (Brisket) was “Poor man’s food” when our immigrant 
relatives arrived in America and is Kosher, not Celtic. Th is 
introduction to Irish newcomers was wholeheartedly accepted and 
when combined with cabbage and potatoes was a hearty meal, and 
it still is - it is just not from Ireland. However, if we Americans can 
celebrate a minor Saint (Patrick) with his own holiday, we might as 
well have our own menu too.  

I t has been suggested that everyone is Irish on St.Patrick’s Day, 
and on March 17th we tip our hats to the Irish in a holiday that is 
mostly, well, American in origin.  Check our webpage for recipes 

and more information. 

An Irish meal
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#B I T E S + S I P S

In alliance with the neighboring Warsaw Coff ee 
Company, the newest addition to Fort Lauderdale’s 
social scene, Milk Money, creates a modern, spirited 

experience. Rustic sophistication abounds with amber 
lights, plush seating and a vibrant bar. Th e focal point 
of Milk Money is centered around its artfully created 
cocktails and fresh bar bites. Th ey dish up an array of 
options ranging from healthy to decadent. 

“When we created our food, we wanted to make sure 
it had a balanced taste,” said Wong. “We wanted to 
appeal to the people in this community. We asked them 
what they grew up loving, and we picked food that’s a 
refl ection of people in the community”.

Milk Money’s lineup of delicious cocktails will dazzle 
your senses. Sip the Sailor to Pirate, an alluring rum 

old fashioned that 
transforms into a piña 
colada served with 
torched cinnamon 
sticks. 

Scott Ojeda, one of 
Milk Money’s three 
owners, along with 
Blaise McMackin 
and Kimberly Wong, 
says that the plan 
was to stand out 
unapologetically 
while still feeling like a place that people can happily 
call home. “Th e original vision was always to be a 
neighborhood cocktail lounge,” said Ojeda. “It evolved 

into a cozy 
place where 
everyone feels 
welcomed. We 
want people 
from all walks 
of life to come 
and feel like 
they are on an 
adventure with 
us.”   

PEEK INTO FORT LAUDERDALE’S NEWEST COCKTAIL BAR 
MILK MONEY – THE ADULT PLACE TO SPEND CHANGE 
WRITER RENÉE K QUINN

Check out www.goriverwalk.com for more spirited 
#BITES+SIPS  and recipes. Join Renéeʼs #conSPIRITors 
by following her on Twitter and Instagram (@cocktailr) and 
liking her Facebook page, Spirited South Florida. Remember 
to #DrinkResponsibly #GetSpiritedSouthFlorida PH
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Milk Money Bar & Kitchen 
@milkmoneybar 
815 NE 13th St. • Fort Lauderdale
954-990-4018

Milk Money specialty cocktail
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For additional events, check the Greater Fort Lauderdale events calendar:  
www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

E V E N T S  C O N N E C T I O N

GENERAL EVENTS
Clubhouse 100 Year Birthday 
Mar. 1 
Fort Lauderdale Women’s Club 
(954) 761-9407 
www.fortlauderdalewomansclub.com 

 

5th Annual Oz Jubilee – 
“Somewhere Over The 
Rainbow” 
Mar. 2 
Join us for an evening of dinner, 
dancing, mingling, and a silent auction. 
Bahia Mar 
(954) 763-1288 
www.achildismissing.org 

 
Walk for the Animals 
Mar. 3 
Annual fundraising event for the 
Humane Society of Broward County 
Huizenga Plaza 
(954) 266-6817 
www.walk4theanimals.com 

 
Stayin’ Alive: 
One Night of the Bee Gees 
Mar. 3  
The performance captures a full 
history of the Bee Gees music  
Parker Playhouse  
Musicworks, Inc. & MRC Productions
(954) 462-0222 
www.browardcenter.org 

 
Broward County Waterway Cleanup 
Mar. 3 
Cleaning up 38 sites across 
Broward County 
Throughout Broward County 
Marine Association of South Florida 
(954) 524-2733 
www.miasf.org 

 
Striking Matches w/Phillip Phillips 
Mar. 3 
Nine of their songs were performed 
in the fi rst four seasons of the hit 
television show “Nashville.”
Revolution Live 
(954) 449-1025 
www.jointherevolution.net 

 

Harlequinade and Sleeping 
Beauty 
Mar. 3-4 
Celebration of the 200 anniversary 
of ballet choreographer Marius 
Petipa 
Broward Center for the Performing Arts 
Arts Ballet Theatre of Florida 
(954) 462-0222 
www.browardcenter.org

 
30th Annual Las Olas Art Fair Part II
Mar. 3-4 
Las Olas Blvd. 
Howard Allen Events 
(561) 746-6615 
www.artfestival.com/festivals/las-
olas-art-fair-part-ii 

 
18th Annual Tribute honoring 
Mike Jackson
Mar. 8
Riverwalk is pleased 
to announce that 
our Eighteenth 
Annual Tribute will 
be honoring Mike 
Jackon, the Chairman, CEO and 
President of AutoNation.
Riverside Hotel
(954) 468-1541
www.goriverwalk.com/greater-
fort-lauderdale-events/18th-annual-
tribute-honoring-mike-jackson

  
Book with Brunch 
Mar. 8 
Author and personal coach, Laurie 
A. Watkins will discuss her book, "Go 
From Stressed to Strong: Health and 
Fitness Advice from High Achievers."
ArtServe 
Broward Public Library Foundaiton 
(954) 357-7382 
www.bplfoundation.org/book-with-
brunch-03-2018 

 
Comedian Jim Breuer  
Mar. 10 
The freewheeling, comic 
storyteller – who made the list of 
Comedy Central’s “100 Greatest 
Standups of All Time”
Seminole Casino Coconut Creek 
(954) 977-6700 
www.CasinoCoco.com 

 

51st Annual Scholarship 
Luncheon and Fashion Show
Mar. 10
Fashions will be presented by Lilac 
and Lilies Boutique, Kendra Scott, 
and Francesca’s. Proceeds benefi t 
the Community Foundation
Presented by Fort Lauderdale 
Alumnae Panhellenic 
Fort Lauderdale Country Club
(954) 966-9673
www.facebook.com/
events/511473295680773

 
6th Annual Harbor Lights Gala 
Mar. 10 
The annual fundraiser helps ensure that 
siblings in foster care can stay together 
in a loving and nurturing home.
W Fort Lauderdale 
Children’s Harbor 
(954) 252-3072 
www.childrensharbor.org/event-calendar

 

Live from South Florida…It’s 
Saturday Night 
Mar. 10 
Featuring comedian Kira 
Soltanovich and musical guest, 
Keba.
Pier 66 
Gilda’s Club 
(954) 763-6776 
www.gildasclubsouthfl orida.org 

 
Broward Performing Arts 
Foundation Annual Celebration 
Mar. 10 
Celebrate the Broward Center 
for the Performing Arts with an 
evening of comedy and song.
Broward Center for the Performing Arts 
(954) 468-3284 
www.browardcenter.org 

 
Dancing for God 
Mar. 10 
The program features 5 beautiful 
jogini ritual dances in full colorful 
Indian costume.
Broward County Main Library 
The Association of Performing Arts 
of India (APAI)  
(954) 885-1466 
www.apaiart.com 

 
Author Presentation & Scholarship 
Fundraiser Luncheon 
Mar. 10 
Lighthouse Point Yacht Club 
American Association of University 
Women 
(954) 570-5423 

 

Symphony of the Americas 
Music on Pointe
Mar. 13 
Jared Matthews and Yuriko Kajiya, 
Principal dancers of the Houston 
Ballet, join the Symphony 
Broward Center for the Performing Arts 
(954) 335-7002 
www.sota.com 

 
Funding Arts Broward Spring 
Luncheon 
Mar. 13 
With special guest presenter 
Brett Karlin, Artistic Director and 
Conductor of Master Chorale of 
South Florida.
Broward Center for the Performing Arts
Funding Arts Broward 
(954) 353-7673 
www.fundingartsbroward.org

Loston Harris Trio 
Mar. 14 
Loston Harris Plays the Great 
American Songbook 
Broward Center for the Performing Arts
Gold Coast Jazz Society 
(800) 741-1010 
www.goldcoastjazz.org 

2018 Shuzz|Art|Fashion Show 
Mar. 15 
The event brings London-based 
designer Patricia Gomez-Gracia 
back to the area where she was 
born (Miami) for her fi rst U.S. 
runway show.
Seminole Casino Coconut Creek 
The Shuzz Fund 
(561) 906-2393 
www.shuzz.org/event/2018/ 

Fort Lauderdale Fashion Week 
Mar. 15-17 
Presenting our local and 
international designers Spring 
Summer collections.  
Huizenga Plaza 
(954) 289-2538 
www.fl lfashionweek.com 

Nova Singers Spring 
Concert Series 
Mar. 16 
Nova Southeastern University’s 
premier community chorus 
First Presbyterian Church - 
Pompano 
Nova Southeastern University 
(954) 598-9322 
www.bit.ly/NovaSingers18 

Our Time with Sondheim! 
Mar. 16, 18
With special guest soloists Lisa 
Vroman and Martha Bartz 
All Saints Episcopal Church 
Fort Lauderdale Gay Men’s Chorus 
(954) 832-0060 
www.ftlgmc.org 

12th Annual Duck Fest Derby  
Mar. 17 
The KID Duck Fest Derby is a great 
day for the whole family. 
Esplanade Park 
Kids in Distress 
(954) 390-7654 
www.duckfestderby.com 

Nova Singers Spring 
Concert Series 
Mar. 18 
Nova Southeastern University’s 
premier community chorus 
First Presbyterian Church - Fort 
Lauderdale 
Nova Southeastern University 
(954) 598-9322 
http://bit.ly/NovaSingers18 

Peter Vincent 
Mar. 18 
an electrifying, versatile entertainer 
who has sang many national jingles.
Sunrise Civic Center 
Sunrise Pops 
(954) 747-4646 
www.sunrisepops.org
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Nova Singers Spring Concert Series 
Mar. 20 
Nova Southeastern University’s 
premier community chorus 
Temple Dor Dorim
(954) 598-9322 
www.bit.ly/NovaSingers18 

 
Clueless on Las Olas 
Mar. 22 
the much anticipated murder 
mystery and annual fundraiser for 
Partners In Education, Inc.
Historic Stranahan House Museum 
Partners in Education 
(954) 258-8382 
www.browardpartners.com/fundraisers 

 

Riverwalk Burger Battle IX 
Mar. 23 
Huizenga Plaza 
Riverwalk Fort Lauderdale 
(954) 468-1541 
www.goriverwalk.com 

 

Sleep Out: Young Professional 
Edition Fort Lauderdale 
Mar. 23 
Sleep on the street for one night 
so homeless kids don’t have to. 
Covenant House 
(954) 568-7916 
www.covenanthousefl .org 

 

Disney On Ice presents Reach 
For The Stars 
Mar. 28 - Apr. 1 
Mickey Mouse, Minnie Mouse, 
Donald Duck and Goofy set the stage 
for a star-studded talent extravaganza 
BB&T Center 
(800) 745-3000 
www.ticketmaster.com 

 
Opening Reception:  Florida Is…
Mar. 29 
An evolving body of two-dimensional 
works that depict the natural beauty 
of Florida.
The Frank Gallery 
(954) 392-2120 
www.thefrankgallery.org 

 
Seahawk Festival 
Mar. 29 
An all-day entertainment event 
featuring Wyclef Jean 
Broward College 
A. Hugh Adams Central Campus  
(954) 201-7939 
www.seahawkfestival.com

 
Southside Johnny and The 
Asbury Jukes 
Mar. 31 
A rock/blues group from the Jersey 
Shore, Southside Johnny and The 
Asbury Jukes have been recording 
albums since 1976 
Seminole Casino Coconut Creek 
(954) 977-6700 
www.CasinoCoco.com

 
An Evening with The Four 
Freshmen 
Apr. 11 
It all started in 1948, when four 
college freshmen crafted a unique 
style of vocal harmony
Broward Center for the Performing Arts
Gold Coast Jazz Society 
(800) 741-1010 
www.goldcoastjazz.org 

 
FTL Taco Battle & Cra¡  Beer Fest 
2018 
Apr. 14 
Esplanade Park 
Live Work Play SoFLo 
(954) 279-3362 
www.ftltacobattlecraftbeerfest.com 

 
11th Annual Blue Wild Ocean 
Adventure Expo  
Apr. 14-15 
The Blue Wild Ocean Expo is a 
popular, consumer-friendly water 
sports expo 
Broward County Convention Center 
The Blue Wild 
www.thebluewild.com 

 

Wicked 
Through Mar. 4 
Broward Center for the Performing Arts 
Broadway in Fort Lauderdale 
(954) 462-0222 
www.browardcenter.org 

 
Perceptual Tracking: A Color 
Space 
Through Mar. 11 
The Frank Gallery 
(954) 392-2120 
www.thefrankgallery.org 

 

Matta:  On the Edge of a Dream 
Through March 16 
a monumental exhibition 
featuring original paintings and 
sculpture featured in the book of 
the same name
New River Fine Art 
(954) 524-2100 
www.newriverfi neart.com 

 
Apparently Watercolor 
Through March 16 
ArtServe 
Gold Coast Watercolor Society 
(954) 462-8190 
www.artserve.org 

 
Florida Is… 
Through May 19 
An evolving body of two-
dimensional works that depict the 
natural beauty of Florida.
The Frank Gallery 
(954) 392-2120 
www.thefrankgallery.org

BONNET HOUSE MUSEUM 
AND GARDENS 
(954) 703-2606

www.bonnethouse.org
Making New Impressions 
Mar. 8 
An Annual Juried Art Competition 
and Auction.   

 
Concerts Under the Stars 
Mar. 15 
Lynn University String Quartet 

BROWARD CENTER FOR THE 
PERFORMING ARTS

(954) 462-0222
www.browardcenter.org

Steve Martin & Martin Short
Mar. 10 
An Evening You Will Forget For 
the Rest of Your Lives  

 
Audra McDonald 
Mar. 11 
The winner of a record-breaking 
six Tony Awards, two GRAMMY 
Awards®, and an Emmy Award® 
performs

BROWARD COLLEGE - BAILEY HALL
(954) 201-6884

www.baileyhall.org
Natalie MacMaster and 
Donnell Leahy 
Mar. 1 

 
Jane Bunnett and Maqueque 
Mar. 17 
Canadian soprano saxophonist-
fl autist Jane Bunnett 

 
Moliere’s Tartu¤  - A Broward 
College Theatre Main Stage 
Production 
Mar. 22 - Apr. 1 
Tartuffe is a comedy of virtue and 
hypocrisy. 

 
Kemal Geki: Piano Works by 
Bach and Liszt
Mar. 23 
Kemal Geki’s playing has been 
acclaimed worldwide by public 
and critics alike. 

 
TnT Duo: Mozart and Piazzolla: 
Classical Elegance and 
Contemporary Tango
Mar. 27 

 
Broward College Spring Dance 
Concert 
Apr. 6-7 

 
Rioult Dance 
Apr. 11 
Rioult Dance NY fast became 
an established name in modern 
dance 

 
Look and See: A Portrait of 
Wendell Berry 
Apr. 12

FORT LAUDERDALE ST. PATRICK'S 
DAY PARADE AND FESTIVAL

(954) 314-8699
www.stpatsftl.com

An Evening with the Clydesdales 
Mar. 7 
Public viewing during the day 
and then a cocktail reception in 
the evening. 
FLPD Stables at Holiday Park 

Irish Party in the Park 
Mar. 9 
Event preview, longest line dance 
and music with Celtic Bridge & 
the Fineans
Huizenga Plaza 

St. Patrick’s Parade & Festival 
Mar. 10 
A one-of-a-kind celebration of all 
things Irish. 
Las Olas Blvd. 

FRIDAY NIGHT SOUND WAVES-THE HUB
fridaynightsoundwaves.com

30Vice
Mar. 16 
Mix of Motown, 80’s and Classic 
Hits to Disco, Rock and Latin tunes

The Goodnicks
Mar. 23 
A guitar driven pop/rock/country 
band  

Sabor Latino 
Mar. 30 
A slammin’ set of Salsa and Latin 
Jazz tunes 

Edan Archer 
Apr. 6 
Alt-country rock 

Oriente 
Apr. 13 
Deep Afro-Cuban rhythms mixed 
with Jazz, Blues and Brazilian 
infl uences 

HISTORIC STRANAHAN 
HOUSE MUSEUM 
(954) 524-4736

www.stranahanhouse.org  

Mad Hatter’s Tea Party 
Mar. 17 
Delight in an assortment of fi nger 
foods, music and tea with Alice in 
Wonderland characters 

Stranahan Stories: The History 
of Fort Lauderdale 
Mar. 19 
A look back at Fort Lauderdale’s 
rich and fascinating history 
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E V E N T S  C O N N E C T I O N

RIVERWALK RECREATION
@ Riverwalk • (954) 526-5159

www.RiverwalkRec.com 

• A Dog's Best Friend Group Classes
Intermediate Dog Obedience Class
• A Dog's Best Friend Group Classes
Intermediate Dog Obedience Class
• A Dog's Best Friend Group Classes

Thursdays | 7 p.m.
Intermediate Dog Obedience Class
Thursdays | 7 p.m.
Intermediate Dog Obedience Class

Masters Dog Obedience Class 
Thursdays | 7 p.m.
Masters Dog Obedience Class 
Thursdays | 7 p.m.

Thursdays | 8:15 p.m. 
Masters Dog Obedience Class 
Thursdays | 8:15 p.m. 
Masters Dog Obedience Class 

Esplanade Park 
Thursdays | 8:15 p.m. 
Esplanade Park 
Thursdays | 8:15 p.m. 

www.adogsbestfriend.com
Esplanade Park 
www.adogsbestfriend.com
Esplanade Park 

• Cycle Party Tours 
Everyday | Reservation required
Jump aboard a 15-person 
Everyday | Reservation required
Jump aboard a 15-person 
Everyday | Reservation required

quadracycle and experience Fort 
Jump aboard a 15-person 
quadracycle and experience Fort 
Jump aboard a 15-person 

Lauderdale in an entirely new way. 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
quadracycle and experience Fort 

(954) 633-4665
Lauderdale in an entirely new way. 
(954) 633-4665
Lauderdale in an entirely new way. 

www.cp-tours.com/fortlauderdale/
cycle-party
www.cp-tours.com/fortlauderdale/
cycle-party
www.cp-tours.com/fortlauderdale/

• Bike & eTrike Tours
Everyday | Reservation required
Tours are along the north and 
south sides of the river focused on 
the Riverwalk.
(954) 633-4665
www.cp-tours.comfortlauderdale

• Kayak & Paddleboard Rentals
Everyday | 10 a.m. – 6 p.m. 
Along the New River 
Explore the yachting capital 
of the world in a kayak or on a 
paddleboard. Launching from 
Esplanade Park. 
(954) 633-4665
www.cp-tours.com/
fortlauderdale

• Fort Lauderdale 
Segway Tours
Everyday | 8 a.m. – 6 p.m.  
Reservation required 
Take a one-or two-hour Segway 
tour in Fort Lauderdale on the 
Riverwalk. Training provided. 
(954) 304-5746 
www.segwayfortlauderdale.com

• EcoBoat Rentals 
Everyday | 10 a.m. – 6 p.m. 
Reservation required 
2525 Marina Bay Dr. W. 
www.ecoboatsfl .com
(954) 5000-ECO

MUSEUM OF DISCOVERY 
AND SCIENCE 

(954) 467- MODS (6637)
www.mods.org  

BBC Earth Presents: Incredible 
Predators 3D 
Through Apr. 27 

 
Adventures with Cli¤ ord 
The Big Red Dog™ 
Through Apr. 28 
Meet and Greets Saturdays from 
January 20 through April 28, 
2018

 
Curious George™: Let’s Get 
Curious!  
Through May 6 
a fun, meaningful interactive math, 
science and engineering-based 
adventure 

 
Amazon Adventure 
Through June 6 

 
Dream Big: Engineering 
Wonders of the World  
Through June 6 

 
23rd Annual Bank of America 
Wine, Spirits and Culinary 
Celebration
Mar. 16 

NSU ART MUSEUM FORT 
LAUDERDALE 

(954) 262-0258
www.nsuartmuseum.org 

- Micro Mini Muse  
- Mini Muse 
- Art of Wine and Food Series  
- Drop-in Arts for Teens 

and Adults  
Mar. 1 

 
Art of Wine and Food Series  
Apr. 12 
April’s theme is “Stop & Smell 
the Vino”

PARKER PLAYHOUSE
(954) 462-0222

www.browardcenter.org     
Chefs: A Sizzling Kitchen 
Showdown 
Mar. 1 
These hilarious (and delicious) 
hunks give you a peek behind the 
apron as they slice, dice, and spice 
things up in the kitchen

 
The Fab Faux 
Mar. 2 
The Fab Faux brings together the 
talents of fi ve of New York’s most 
respected musicians

 
Michael McDonald 
Mar. 4 
The Doobie Brothers frontman 
performs 

 
Blanca del Rio 
Mar. 6 
She’s the alter ego of the 
seasoned comic Roy Haylock 
and season 6 winner of RuPaul’s 
Drag Race

 
Robin Trower 
Mar. 7 
One of the most infl uential guitar 
players to come out of the British 
blues rock scene

 
The Irish Rovers 
Mar. 15 
The Irish Rovers have charmed 
and entertained audiences around 
the world  

ONGOING
Riverwalk Water Trolley
Seven days a week, from 11 a.m. 
to 2 p.m. and 4 p.m. to 11 p.m. 
The Riverwalk Water Trolley travels 
along the New River from the 
Broward Center for the Performing 
Arts to Stranahan House. There are 
four stops on the north side of the 
river and four on the south side. 
Passengers ride for free.
(954) 761-3543
www.riverwalkwatertrolley.com

 
JM Lexus Sunday Jazz Brunch
First Sunday of the month
11 a.m. to 2 p.m.
Riverwalk Park 
City of Fort Lauderdale
(954) 828-5363
www.fortlauderdale.gov

 
Memoir Writing with 
Anita Mitchell
First Monday of the month
Broward County Main Library
(954) 357-7443
www.broward.org/library

 
Genealogy Club
Fourth Monday of the month
Broward County Main Library
(954) 357-7443
www.broward.org/library

 
El Club
Tuesdays
Broward County Main Library
(954) 357-7443
www.broward.org/library

 
Living Well Program – 
Tai Chi and QiGong Sessions
Tuesdays
Hugh Taylor Birch State Park 
Friends of Birch State Park, Inc.
(954) 566-0660
www.birchstatepark.org

 
RoboConnect Networking 
Breakfast
Third Tuesday of the month
(954) 766-9997
www.robovault.com

 
Open Mic Tuesdays
Fourth Tuesday of the month
ArtServe
(954) 462-8190; 
www.artserve.org

 
English Café
Wednesdays
Broward County Main Library
(954) 357-7443
www.broward.org/library

 
Full Exposure Photography Club
Wednesdays
Broward County Main Library
(954) 357-7443
www.broward.org/library

 
Behind the Scenes 
Private Living Quarters Tours
Second and fourth Wed. of the month
Bonnet House Museum and Gardens
(954) 703-2614
www.bonnethouse.org

 
Free First Thursday Starry Nights
First Thursday of the month
NSU Art Museum
(954) 525-5500
www.nsuartmuseum.org

 
CALM - Coloring for Adults
Thursdays
Broward County Main Library
(954) 357-7443
www.broward.org/library

 
Networking Social 
Third Tuesday of the month
Broward County Main Library
(954) 357-7443
www.broward.org/library

 
Ranger Guided Walks
Fridays 
Hugh Taylor Birch State Park 
(954) 566-0660
www.birchstatepark.org

 
Live Animal Shows
Fridays and Saturdays
Hugh Taylor Birch State Park 
(954) 566-0660
www.birchstatepark.org

 
First Friday Jazz Jam
First Friday of the month
ArtServe
(954) 462-8190; 
www.artserve.org

 
Friends First Friday Book Event 
First Friday of the month
Libraries Books and More Event
Broward County Main Library
(954) 357-7443
www.broward.org/library

 
Food in Motion Flagler Green Market
Second Friday of the month
Feldman Park
Greater Fort Lauderdale CVB
(754) 800-1640
www.sunny.org/event/food-in-
motion-at-peter-feldman-park/22042

 
The VoiceBox
Fourth Friday of the month
ArtServe
(954) 462-8190; 
www.artserve.org

 
Advanced Art of Photography 
with Jack Wild
Saturdays
Broward County Main Library
(954) 357-7443
www.broward.org/library

 
Intermediate Art of 
Photography with Jack Wild
Saturdays
Broward County Main Library
(954) 357-7443
www.broward.org/library

Sun Trolley Guided Tour 
Third Saturday of the month 
The Galleria at Fort Lauderdale 
(954) TROLLEY
www.suntrolley.com

FATVillage ArtWalk
Last Saturday of the month
FAT Village
(954) 760-5900
www.fl aglerartwalk.com

Bank of America Free First Full 
Weekends
First Full Weekend
Bank of America cardholders 
receive FREE admission the fi rst full 
weekend of each month. 
NSU Art Museum
(954) 525-5500
www.nsuartmuseum.org
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BUY A BRICK...
BECAUSE YOUR PET     

IS SPECIAL, TOO!

TO A BETTER
COMMUNITY WHILE

CELEBRATING
LOVED ONES!

Commemorate your loved one with 
a brick along Fort Lauderdale’s 
Riverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 

installed once a month, so 
order yours today! Gift 

certificates available.

For more information,
call Riverwalk at (954) 468-1541
or email gabrielle@goriverwalk

Visit www.GoRiverwalk.com
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The Law Firm oF KeLLey/UUsTaL
Presents

saTUrDay, march 10, 2018

Details: www.stpatsftl.com

ParaDe aT NooN aLoNg Las oLas
Featuring the world Famous Clydesdales

Decorative Floats • Marching Bands • Pipe and Drum Corps

Festival • 11 aM - 7 PM
Huizenga Plaza • las Olas & anDrews ave.

live Bands • irish Dancers • interactive games • Kids zone  
Cultural activities • irish Merchandise • Food & Beverages

shaMrock 4-Mile run • 7 aM
Huizenga Plaza • las Olas & anDrews ave.

Plus Kids leprechaun Dash • register at shamrock-run.com

mayor

jacK seiLer

2018 graND

marshaL

Parade and Festival sponsor stage sponsor

Free PUBLic ViewiNg
Wednesday, March 7

10 aM - 6 PM

FlPD staBles at HOliDay ParK
Corner of u.s. 1 and sunrise Blvd

see the Clydesdales, Meet the FlPD 
Mounted unit, tour the Police stables, 
enjoy a Petting zoo and Pony rides!

Don’t miss the Clydesdales in the  
St. Patrick’s Parade on Saturday,
March 10 at noon along Las Olas!

aN irish eVeNiNg wiTh 
The cLyDesDaLes

Presented by Galleria Fort Lauderdale

Wednesday, March 7
7 PM - 11 PM 

FlPD staBles at HOliDay ParK
Corner of u.s. 1 and sunrise Blvd

irish Band • irish Dancers • Bagpipers
Private tour of Clydesdale stables

Hors d’oeuvres and beverages

$50 per person | www.stpatsftl.com
* Proceeds will benefit the City of Fort Lauderdale  

and City of Hollywood St. Patrick’s Parades

crUsh Law & greaTer ForT LaUDerDaLe chamBer oF commerce PreseNTs 

irisH Party in tHe ParK KiCKOFF
Friday, March 9 • huizenga Plaza • 4 - 7 PM

  street striping • live Bands • Céilí line Dance • irish Happy Hour

THE WORLD FAMOUS

THE WORLD FAMOUS

The ciTy oF ForT LaUDerDaLe aND 
The ciTy oF hoLLywooD PreseNT





S N A P P E D @   WANT TO SEE YOURSELF ON OUR SNAPPED@ PAGE?  
EMAIL YOUR PHOTOS TO MAGAZINE@GORIVERWALK.COM WITH 

COMPLETE EVENT INFORMATION AND NAMES OF PEOPLE PICTURED. 

100 LAS OLAS CELEBRATES KICK OFF WHITE PARTY  
On January 19, 100 Las Olas hosted an exclusive white party at Rooftop in Fort Lauderdale to kick off the 2018 
season. 100 Las Olas, which is currently under construction, is Fort Lauderdale's tallest and most luxurious 
condominium tower. Located on East Las Olas Boulevard and SE 1st Avenue, 100 Las Olas is scheduled to deliver 
the residences and celebrate the hotel opening in the fi rst half of 2020. The project will feature four unique fl oor 
plans ranging from 1,501 sq. ft. to 2,964 sq. ft., 8,500 square feet of retail, fi ne dining, and an impressive Hyatt 
Centric hotel featuring 238 guest rooms, elevated private residential amenities and a ground level restaurant/bar with 
indoor and outdoor seating. Prices range from $800,000 to over $2 million, plus higher-priced penthouses. 

ELIZABETH FINEARTY, CATHERINE KOHN, KAREN HOWARD, ELEN OLIVEIRA, 
ROXANNE ZINN, VIVIAN ATHERTON AND PEGGY FUCCI

PEGGY FUCCI, MARCO HERRERA, RAY BAEZ AND C.J. MINGOLELLI

SEAN AXANI, ERIKA AXANI OF FLORIDA LUXURIOUS PROPERTIES
AND CATHERINE KOHN

GAVIN THOMAS, SERGIO MANNARINO

CATHERINE KOHN, PRINCE HASSAN, COURTNEY FUHRMAN, KAREN HOWARD, 
ROXANNE ZINN AND JOHN LAAKSO

LUCIANO CAMPISI, CECILIA CAMPISI, ELEN OLIVEIRA AND MARCIO SOUSA

PH
O
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S 
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WHAT WE DO!  
Go Riverwalk Magazine connects our readers with all facets  
of Fort Lauderdale:

•  A flourishing downtown
•  Citywide array of social, cultural and neighborhood events
•  The world-class business and professional community

•  Trend-setting fashion and shopping
•  Avant-garde dining options

DISTRIBUTION  

1,500 magazines direct mailed to Riverwalk  
members and subscribers.

10,000 + copies are delivered to high-traffic  
locations including:

•  Hotels
•  Fine retail and restaurants
•  High-end luxury apartments
•  Downtown office buildings
•  Auto dealerships
•  Banks
•  Restaurants
•  Real estate offices
•  Hair salons
•  Exercise clubs
•  Art galleries

ADVERTISE IN

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com

T HE  NUMBER S !  

15,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

76,650+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
 INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

  

144,850+
TOTAL AUDIENCE



ROSARIA VIGORITO   
TITLE OF WORK: SELF EROSION

A R T I S T  P R O F I L E
BY SUSAN DUARTE 

Several factors may draw an audience’s attention 
towards a particular artist. It may be their unique 
style, their captivating origin story, or perhaps 

an overlapping of the two. With one visit to Rosaria 
Vigorito’s website, you will realize that not only is her art 
diff erent than anything you have seen previously, but her 
story is just as compelling. Just like many of us, Rosaria 
had childhood dreams of becoming an artist; but as years 
passed, and high school came and went, she was set on a 
new dream, law school. She ended up working as a lawyer 
in entertainment law and recognized several years into 
her career that she was not fulfi lled.

In an attempt to fi nd something that she was 
passionate about, she gave up practicing law completely. 
She recalls an encounter that would change the direction 
of her life, “I met someone who is an earth sculptor, 
photographer, and interior designer, and this woman 
talking about her pieces, whenever she would talk about 
her art, her earth sculptures, she got very excited, and 
it was contagious to me.”  Aft er meeting this woman 
she signed up for a sculpture class, and although she 
was initially out of her element, she stuck to it. Th is 
allowed her to open herself up to drawing, painting, 
photography, and ultimately lead to her receiving a 
Master of Fine Art from the New York Academy of Arts. 

Th ere were many challenges she faced while she was 
establishing herself as an artist. She went back to school 
to receive a librarian degree in order to keep herself 
afl oat fi nancially, she battled ovarian cancer, and in 

2006 her mother passed away. Rosaria had lived in New 
York all her life, but with the passing of her mother, 
she chose to move to Florida to dedicate all her time 
to her craft . Without hesitation, we can draw a parallel 
between Rosaria’s experiences shaping who she is as 
a person, to various mediums and ideologies shaping 
who she is as an artist. Using a digital platform to 
create, gives the artist the freedom to produce a piece by 
combining paintings, drawings, and sculptures, while 
at the same time using it as a tool to study perspective 
works. When discussing one of her favorite pieces 
“Goddess,” she talks about her process. “In this piece, 
you will see little drawings-those are the drawings 
that I have photographed and combined- I included 
reoccurring patterns from photographic images that I 
have taken, then I manipulate color, use diff erent eff ects 
until I like what I have,” she says. She describes her art 
using two words, eclectic and personal. 

Many diff erent techniques and styles can be 
distinguished in her pieces, but she always makes sure 
that it stems from experiences and values unique to her. 
She is a strong believer that to be legitimately satisfi ed 
as an artist it has to be meaningful. “Art is not about 
pretty pictures, it’s not about what matches your sofa-
not that that’s not ok- but art should also be on the edge, 
push the bar, not for the sake of getting attention, but 
that is also one of the functions of art, to challenge our 
perception, to challenge our notions, to be sometimes 
political, to be emotional, to be provocative,” she says. 

To learn more 
about Rosaria 
Vigorito, and 
to learn where 
you can see 
her digital art, 
go to www.
rosariavigorito.
com.  
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For additional information, visit smark.com  |  954.523.1980  |  design@smark.comF dditi l i f ti i it k ||| 954 523 1980 ||| d i @ k

Your Publication Design Experts!
GO RIVERWALK

G R A P H I C / W E B  D E S I G N  A G E N C Y
&  P U B L I S H E R :  G O  R I V E R W A L K  M A G A Z I N E

THE SOBER WORLD

TAM - A - GR AM

REGENT BANK -  NEWS YOU CAN USE



Without all the details. We use cutting edge business intelligence (BI)  tools 
to analyze data that uncovers new sales opportunities to help you reach your

 market potential. Call us for your free consultation at 954.707.6915

DATA IS USELESS

 Data Analytics • Software Development • Web Design

agileelement.com


