>
<
b I—_...
W
o
K

WALK

B

N A

« A PUBLICATION"OF RIVER




ALL-NEW JAGUAR F-PACE

ABOVE ALL
JAGUAR IT'S A JAGUAR

—— Jacuar ELITE CARE —— INTRODUCING OUR FIRST
BEST IN CLASS PERFORMANCE SUV
COVERAGE The All-new Jaguar F-PACE blends legendary Jaguar
———— 5 YEARS 60,000 MILES — performance and luxury with practicality. On top of

distinct looks and an available 380 hp V6 engine, the
F-PACE has room for five and plenty of storage. Added
capabilities include Instinctive All Wheel Drive® and
® Complimentary Scheduled Maintenance advanced driver-focused technology.t And, the F-PACE
® 24-Hour Roadside Assistance is protected by

® New Vehicle Limited Warranty

® Jaguar InControl’ Remote & Protect™ . .
e Jaguar EliteCare, our Best-In-Class coverage with

complimentary scheduled maintenance for up to 5 years
or 60,000 miles.*

MSRP starting at $40,990t
THE ART OF PERFORMANCE

2017 F-PACE 1st Edition shown in Caesium Blue is limited. Supply of 2017 F-PACE 1st Edition is limited. tThis feature is not a substitute for safe and
attentive driving, nor can it overcome all extreme circumstances. Please consult the owner’s manual or your local authorized Jaguar Retailer for more
details. All prices shown are Manufacturer’s Suggested Retail Price. Excludes $995 destination/handling charge, tax, title, license, and retailer fees, all
due at signing, and optional equipment. Retailer price, terms and vehicle availability may vary. See your local authorized Jaguar Retailer for details.
Jaguar Retailer or approved lender may rescind or amend this offer without notice. *Class is cars sold by luxury automobile brands and claim is based on
total package of warranty, maintenance and other coverage programs. For complete details regarding Jaguar EliteCare coverage, visit
JAGUARUSA.COM, call 1.800.4.JAGUAR or visit your local Jaguar Retailer. © 2016 Jaguar Land Rover North America, LLC



INTRODUCING THE
XE SPORTS SEDAN

The Jaguar XE combines distinct British design and
dynamic handling, with advanced aluminum architecture
and an available 340 hp V6 engine. What’s more, the XE
is protected by Jaguar EliteCare, our Best-In-Class
coverage.* Given its compelling price, the Jaguar XE is
poised to rule the roads. Graciously, of course.

MSRP from $34,900t

Meet the new generation of Jaguar at your local Jaguar
Retailer.

THE ART OF PERFORMANCE

ALL-NEW JAGUAR XE

LOOKS, CHARM AND
AN INCREDIBLE OFFER

JAGUAR
ALPINE JAGUAR

ALPINE JAGUAR

6606 North Andrews Avenue
Fort Lauderdale, Florida33309
954.598.7900

www.AlpineJaguar.com

2017 Jaguar XE R-Sport shown. tSupply of 2017 XE 25t at MSRP of $34,900 is limited. All prices shown are Manufacturer’s Suggested Retail Price.
Excludes $995 destination/handling charge, tax, title, license, and retailer fees, all due at signing, and optional equipment. Retailer price, terms and
vehicle availability may vary. See your local authorized Jaguar Retailer for details. *Class is cars sold by luxury automobile brands and claim is based on
total package of warranty, maintenance and other coverage programs. For complete details regarding Jaguar EliteCare coverage, visit
JAGUARUSA.COM, call 1.800.4.JAGUAR or visit your local Jaguar Retailer. © 2016 JAGUAR LAND ROVER NORTH AMERICA, LLC
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Fort Lauderdale

Symphony iWaterways

Assisted Living & Memory Care
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Only 6 water view
apartments left!

Symphony at the Waterways offers a lifestyle
far and above your greatest expectations. With

~ attention to every detail and a level of customer
service likened to a five star hotel, Symphony
at the Waterways is setting a new standard for
Assisted Living and Memory Care.

Amenities Include:
« Spacious luxury apartments
« Elegant restaurant style dining
overlooking the Intracoastal
o 8th floor Sky Lounge & Bar featuring a grand piano
» Rooftop patio & outdoor waterside patio seating
o Luxury salon & spa
o Surround-sound theatre with raised
seating & a 90” screen -

% e 4 i == e <
o Bus and private town car for c 5 NN yaR T A =
. . ol - - L 8 - Tl - e
resident appointments - - .o - P
0 3 g S 2y ¥ " . ¥ »
» Concierge & nursing services e p— e o

Call today to reserve your space! Apartments are filling fast!

3001 E. Oakland Park Blvd., Fort Lauderdale, FL 33306
754.212.1870 « www.symphonywaterways.com
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FORT LAUDERDALE’'S CITY MAGAZINE

Editor-in-Chief
RIVERWALK FORT LAUDERDALE

Editorial Board Chair
GENIA DUNCAN ELLIS

Executive Editor ALEXANDRA ROLAND Publisher MARK BUDWIG
alexandra@GoRiverwalk.com publisher@GoRiverwalk.com
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305 S. Andrews Ave., Suite 410, Fort Lauderdale, FL 33301
Phone (954) 468-1541 @  Fax (954) 468-1542
info@GoRiverwalk.com ® www.GoRiverwalk.com

www.Facebook.com/GoRiverwalkMagazine

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles.
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire
and connect residents, readers and leaders with the people, places, happenings and events that make
Fort Lauderdale one of the world's best places to live, work and play. © Copyright 2016, Riverwalk Fort
Lauderdale. All rights reserved. No part of Go Riverwalk may be reproduced in any form by any means
without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. Publisher
accepts no liability for the accuracy of statements made by the editors or advertisers. The waves device and
Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2016.

PHOTO BY NICK S€
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JA(,@LQ‘LIS : FIRST SUNDAY OF THE MONTH
PROUDLY SPONSORS , ESPLANADE PARK | 11AM-2PM

The #1 Volume Lexus Dealer In The World Since 1992

GOLDEN

SALES EVENT

2016 LEXUS IS 200t F SPORT 2016 LEXUS RX 350 F SPORT
READY | REVOLUTIONIZING
At UPON THE WAY YOU
—~ ~ ARRIVAL | BUY LUXURY
THINKILEXUS
MOLExUuUs

SAMPLE ROAD, WEST OF THE TURNPIKE -+ 1800 NEW LEXUS - JMLEXUS.COM
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EXECUTIVE COMMITTEE

BARBRA STERN, CHAIR
Dwyer Law Group

CATHY DAVIS DANIELLE,
AT LARGE EXECUTIVE COMMITTEE

LACEY BRISSON, VICE CHAIR  Four D's Realty LLC
BB&T  JIMELLIS,

RICHARD RODRIGUEZ, TREASURER AT LARGE EXECUTIVE COMMITTEE

Centuric LLC ~ Ellis Diversified

GREGORY M. ORAM,  JOHN ROPES,
IMMEDIATE PAST CHAIR AT LARGE EXECUTIVE COMMITTEE

Consultant  Ropes Associates, Inc.
STEVE HUDSON,

AT LARGE EXECUTIVE COMMITTEE
Hudson Capital Group

BOARD OF DIRECTORS

ADVISORY BOARD

ROBERT BARRON, Berger Singerman LLP

GAGE COUCH, Cadence Landscape Architects + Urban Design
ROGER CRAFT, Sunchase Group. LLC

COURTNEY CRUSH, Crush Law, PA

KATIE DONAHUE, The Riverside Hotel

JEFF FALKANGER, Falkanger, Snyder, Martineau & Yates
ROSE FARAONE, JM Lexus

ANN MARIE FOX — MANCUSO, Richard J. Fox Foundation
JACQUI HARTNETT, Starmark

MICHAEL KUBINSKI, ID Automotive

STEVEN MARCUS, Marcus Law

MICHAEL MARSHALL, Gray Robinson, PA
JENNIMOREJON, Urbanista

LOU MUZI, Breakthru Beverage

RYAN PATIENT, Grille 401

MICKI SCAVONE, Carr Workplaces

MARGARETHE SORENSEN, Makeup Artist

JEROME W. VOGEL, Attorney at Law

CAREY VILLENEUVE, Buchanan, Ingersoll & Rooney
MICHAEL WILD, Wild, Felice & Partners, PA

i

riverwalk

artstentertainmen tdistict
fort lauderdale

JM,@Laa_ls

ﬁ_\”{ )

Bﬂ"—-ﬁ .‘
s

GORIVERWALK.COM

IN PARTNERSHIP WITH

GREAT IERFOKT‘i AUDERDALE

ccccccccccccccc

EXPERIENCE. BETTER. BUSINESS.

ANTICIPZTION

€DCO

AWARDS &
SPECIALTIES

MARY ADAMS, The Employee Relations Group
LORI ADELSON, Adelson Law

MARK BUDWIG, S.MARK Graphics

NECTARIA CHAKAS, Lochrie & Chakas, PA

PAT DEMOS, Northern Trust

BOB DUGAN, EDSA

JAMES FARRICK, Kunin Associates

ANDREW GORDON, Hinshaw + Culbertson, LLP
TIM HEISER, Fort Lauderdale Fire Rescue
VICTORIA JOHNSON-LEET, Stiles Corporation
JONATHAN KEITH, Coldwell Banker Residential Real Estate
CHIP LAMARCA, Broward County

CONNIE LOEWENTHAL, | Heart Media

LYNN MANDEVILLE, Holy Cross Hospital

TOM ROSES, Entrepreneur

STEVE TILBROOK, Gray Robinson, PA

PAUL WEINBERG, TBG, Inc.

MICHAEL WEYMOUTH, The Las Olas Company
JEAN WILLEY, N Perspective CFO Services
CHRIS WREN, Downtown Development Authority

WINTERFEST

BOAT PARADE

"Mowers Who Care.”
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ENGAGING OUR READERS AND SHARING THE LIMELIGHT | Usethesehashtagsforthe

month of August.
Connect with us on our GO RIVERWALK FORT LAUDERDALE () #WEEKENDSONTHERIVERWALK
social media pages. RIVERWALK FORT LAUDERDALE {3 SRIVERWALKFTL
@RIVERWALKFTL ()
@GORIVERWALK (7) | #GORIVERWALK
@GORIVERWALK #FTLVANTAGEPOINT
RIVERWALK TRUST #DOITLIKEATOURIST

T odSme | LETTERS TOTHE EDITOR

JUXTA SOCIAL APP comments anddeas o
Riverwalkis pleased to anno'unce the J U XT A s 0 c I A L

magazine@goriverwalk.com.
release of the new Juxta Social app
available on Apple and Android devices. Download it free

for aninteractive listing of events Downtown and beyond.

BECAUSE YOUR PET
IS SPECIAL, TOQ!

TOABETTER
COMMUNITY WHILE
CELEBRATING
LOVED ONES!

Commemorate your loved one with
a brick along Fort Lauderdale’s
Riverwalk. Signature Bricks are

available for any occasion and
make perfect gifts. Bricks are
installed once a month, so
order yours today! Gift
certificates available.

For more information,
call Riverwalk at (954) 468-1541
or email gabrielle@goriverwalk.com

Visit www.GoRiverwalk.com

8 AUGUST 2016 - GORIVERWALK.COM



YOU VE JUST FOUND\

R AMAZING EVENT LOCATlo'”‘_*Z}. A\ \

A NEW “SELFIE” LOUNGE

BIRTHDAYS | PRIVATE COCKTAIL HOURS | CORPORATE GATHERINGS

--------------------------------

--------------------------------

2172 WILTON DRIVE WILTON MANORS FL 33305 | INFO@CINEMA31.COM

WWW.CINEMA31.COM  305-522-0/53



OVER 750 RIVERWALK VISIT YS!
PROPERTIES SOLD! 709 EAST LAS OLAS BLVD

POW: BC
L85 ’
8R:00

For information on Fort Lauderdale’s

newest pre-construction high rise condominiums
Call us today!

LAS OLAS

RIVER HOUSH

e OFFERED AT $12.500,000
L ARN . i . & - SPECTACULAR PARK PENTHOUSE DESIGNED BY STEVEN G.
p - ; ENCOMPASSES OVER 6,900 SQ. FT. ACROSS THREE LEVELS. OVER 3,300
WE HAVE PERSONALLY SQ. FT. OF BALCONIES, AN INTERIOR PRIVATE ELEVATOR, A SPIRAL
SOLD OVER 178 STAIRCASE WITH A TRI-LEVEL HAND BLOWN GLASS CHANDELIER,
EXOTIC WOODS & IMPORTED STONE FINISHES THROUGHOUT. STATE OF

|_ AS O L A s G R A N D P RO P E RT| E S! THE ART LIGHTING SYSTEM, 3RD FLOOR ENTERTAINMENT ROOM WITH

A MASSIVE PRIVATE ROOFTOP TERRACE. AVAILABLE TURN KEY.

SOUTHEAST CORNER PENTHOUSE MADISON - $1.825.000

OFFERED AT $5.995.000
SPECTACULAR HIGH FLOOR MADISION TOWER SUITE WITH
SE CORNER PENTHOUSE W/OVER 4,200 SQ FT OF DESIGNER INTERIOR et e e
LIRS DR I (OL0 TS 10N ILARD SIQIPIT QL TR IELAT QU LERVASE THROUGHOUT, FLOOR TO CEILING ROUND RADIUS GLASS, UPGRADED
VIEWS OF THE FT. LAUDERDALE WATERWAYS. MARBLE FLOORS e T ey

THROUGHOUT, DESIGNER LIGHTING, CUSTOM DOORS, WOOD CASINGS
& MOLDINGS OUTLINE THE FINE DETAILS OF THIS REGAL RESIDENCE. A
CHEFS DREAM KITCHEN EQUIPPED W/CUSTOM CABINETRY, EUROPEAN THE PARK - 51,795,000

APPLIANCES, A CENTER ISLAND & WALK-IN PANTRY. THE EXPANSIVE STUNNING RIVER VIEWS EROM THIS 3,230+ SQ. FT. PARK TOWER SUITE.

TERRACES OFFER 270 DEGREE VIEWS FROM ABOVE. THREE PARKING OPEN AND SPACIOUS FLOOR PLAN IS IDEAL FOR ENTERTAINING. 3

SPACES AND A STORAGE UNIT. BEDROOMS, 3.5 BATHROOMS WITH 4 TERRACES & MARBLE FLOORS.

ASHLEY - $1,499,000 MADISON - $1.785.000

DESIGNER MODEL WITH VIEWS OF THE NEW RIVER,OCEAN & CITY
FROM EVERY ROOM. THIS MODEL FEATURES 3 BEDROOMS, 3.5 BATHS

AINED HERIN
AL LISTING CO

HIGH FLOOR MADISON W/180 DEGREE VIEWS! 3BR/3.5BATH FEATURES A
WITH BRAZILIAN CHERRY WOOD FLOORS THROUGHOUT. GOURMET GOURMET KITCHEN WITH SNAIDERO CABINETRY & A SUBZERO FRIDGE.

KITCHEN, POGGENPOHL CABINETS, MEILE DISHWASHER, WINE COOLER LLERELY IMOLRTEDD) RN LY TUOXOLE G LA BILY IANINED:
THERMADORE DOUBLE WALL OVENS, 2 PARKING SPACES & MUCH MORE! COLUMBUS - $1.249.000

RIVERHOME - $1.495.000 HIGHEST FLOOR COLUMBUS IN THE BUILDING WITH OUTSTANDING
TWO STORY RIVER HOME IN SOUTH TOWER WITH SERENE NEW RIVER VIEVX%:S‘;L%’;‘;S é&?ﬁ?gfg OKI;TCCAI;%EV?ST; fé‘gﬂﬁi‘éﬁgﬁfjﬁ“ms
VIEWS. CENTRAL STAIRCASE WITH 18FT CEILINGS, 2 BEDROOMS, ; :

3 BATHS. FORMAL EXPANDED FOYER, MEDIA ROOM, 2 SPACIOUS PRICE REDUCED
RIVERFRONT TERRACES, POLISHED MARBLE THROUGHOUT, LARGE COLUMBLUS - $945.000

LAUNDRY ROOMéiggl;;%ig};ngﬁ{RzAgflfgfg gﬁggj ILT-IN CLOSETS. 25TH FLOOR WITH PRIVATE FOYER WITH DOUBLE DOOR ENTRY OPENS
) INTO A DECORATOR INSPIRED 2 BR/3 OVER 2,100 SQ.FT. 2 TERRACES.
JUST LISTED ASHLEY - $1,479.500 NATURAL LIGHT FILLED ROOMS, OPEN LIVING AREA, BUILT-IN BAR W/

ILLUMINATED CABINETRY & COUNTERTOPS & MUCH MORE!
OUTSTANDING VIEWS OF THE OCEAN, RIVER, INTRACOASTAL & CITY
FROM THIS CUSTOMIZED & UPGRADED RESIDENCE. MARBLE FLOORS, AN ININNYIE | EXINGTON - $855.000

TWO TERRACES, CUSTOM LIGHTING & TWO PARKING SPACES. 2 BEDROOM, 2.5 BATHS ON HIGH FLOOR. MARBLE FLOORS & 2 SPACIOUS
JUST LISTED ASHLEY - $1,395.000 BALCONIES OFFER NORTH AND SOUTH VIEWS OF THE RIVER & OCEAN.

HIGH FLOOR, ZEN-INSPIRED ASHLEY RESIDENCE FEATURES MARBLE CHELSEA - $799,000
FLOORS, CUSTOM BUILT-INS & DRAPERY, EXTENSIVE CROWN 2 BEDROOM, 2.5 BATHS WITH SPECTACULAR RIVER & POOL VIEWS
MOLDINGS, LUTRON TECHNOLOGY & SURROUND SOUND SYSTEM. FROM THIS HIGH FLOOR! FABULOUS FINISHES INCLUDING CREMA

MARFIL MARBLE FLOORING THROUGHOUT. CUSTOM BUILT-IN CLOSETS
CHAMPAGNE - $999.000 AND DESIGNER LIGHTING.

221 1A MPAGNE MODEL WITH STUNNING VIEWS OF THE RIVER, OCEAN & JUST LISTED
CITY. THIS 2 BEDROOM, 2.5 BATH UNIT FEATURES A GOURMET KITCHEN SOHO - $719.000

WITH POGGENPOHL CABINETRY & GRANITE COUNTERTOPS. COMPLETELY RENOVATED 2BR/2BATH WITH DIRECT RIVER VIEWS.
MANY UPGRADES THROUGHOUT, TOO MANY TO LIST!

PRICE REDUCED BRADFORD - $799,000
PRICE REDUCED
2 BR/2 BATH WITH STUNNING RIVER, OCEAN & CITY VIEWS. LARGE SOHO - $649.000
TERRACE FACING THE RIVER, LARGE LAUNDRY ROOM, BEAUTIFUL & UNIQUE RESIDENCE ON THE 18TH FLOOR WITH AMAZING
MARBLE FLOORS THROUGHOUT. VIEWS. FEATURES CHERRY WOOD CABINETS & S/S APPLIANCES.

CHANGE

NO WARRANTY OR REPRESE




JOHN D’ANGELO

BROKER/OWNER &

OF FT LAUDERDALE REALTORS

954 463-9881

(g op i lyu s 2BR/2BATH - $699.000
EXCEPTIONALLY LARGE RESIDENCE WITH AMAZING OUTDOOR
PATIO AND INCREDIBLE VIEWS OF THE RIVER, SAILBOAT BEND AND
THE POOL. LIMESTONE FLOORS IN LIVING AREAS AND CARPET IN
BEDROOMS. CONVENIENT ASSIGNED FIRST FLOOR PARKING.

2BR/2.5BATH - $469,000
RARELY FOR SALE, DOLCE 1 MODEL. THIS CORNER UNIT WITH A
WRAP AROUND BALCONY OFFERS PANORAMIC VIEWS OF SAILBOAT
BEND, THE RIVER & THE PORT.

2BR/2.5BATH - $449,000

CORNER UNIT WITH WRAP AROUND BALCONY. UPGRADED WITH
WOOD PLANK PORCELAIN TILE THROUGHOUT, FRESHLY PAINTED, 2
PARKING SPACES AND STORAGE SPACE ARE INCLUDED.

IBR/1BATH - $299.900

ASTOUNDING VIEWS OF THE RIVER AND CITY FROM THIS 18TH
FLOOR SOUTH TOWER UNIT. LIMESTONE FLOORS IN THE LIVING
AREAS, CARPET IN THE BEDROOMS. 5 STAR BUILDING AMENITIES.

LI NEIVVE 1BR/1BATH - $299.500
BEAUTIFUL VIEWS OF THE RIVER TO THE EAST & WEST FROM THIS
SOUTH FACING LARGER 1 BEDROOM UNIT. UPGRADED LIMESTONE
FLOORING IN THE LIVING AREA, LARGER BATH W/SEPARATE TUB.

350 LAS OLAS PLACE
BAHIA MAR 2BR/2BATH - $589.180

RARELY AVAILABLE SUB PENTHOUSE
W/10FT CEILINGS. SOUTHEAST CORNER
DESIGNER MODEL, MUST SEE!

SAN MARCO 2BR/2BATH - $479.000

LARGEST EAST FACING 2BR UNIT IN THE
BUILDING. OPEN FLOORPLAN, TILE
FLOORS THROUGHOUT & CUSTOM CLOSETS.

AQUALUNA LAS OLAS
PR

SOUTH EAST CORNER PENTHOUSE $2.095.000

3 BEDROOM/3 BATH NEW CONTEMPORARY DEEP WATER CONDOMINIUM
INFLUENCED BY MODERN DESIGN & UNPARALLELED LUXURY. DOCKAGE
FOR A BOAT UP TO 36 FT. PRIVATE ROOF TOP TERRACE WITH
OPTIONAL POOL. WATERSIDE BALCONY W/SUMMER KITCHEN.
OPEN FLOOR PLAN, SOARING CEILINGS AND WALLS OF GLASS!

2y
L THEFRET

LEF FRER]
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MOONGLOW $639 000

28TH FLOOR 2 BEDROOM, 2 BATH CORNER UNIT WITH EXCEPTIONAL
OCEAN, CITY & RIVER VIEWS FROM EVERY ROOM.

SEAVIEW - $559,000

3 BEDROOM, 2 BATH WITH VIEWS OF THE OCEAN, RIVER & CITY.
SPACIOUS GOURMET KITCHEN, FULL SIZE W/D, 2 LARGE GLASS
BALCONIES, TANDEM PARKING SPACE FOR 2 CARS.

BT SKYVIEW

MODERN & UPDATED 2 BEDROOM, 2 BATH WITH BRAND NEW STAINLESS
STEEL APPLIANCES, GRANITE COUNTERTOPS, TILE FLOORS, UPGRADED
LIGHTING, WALK-IN CLOSETS & GREAT POOL/RIVER/FOUNTAIN VIEWS.

SKYVIEW - $469,000

LOWEST PRICED 2BR/2BATH UNIT IN THE BUILDING! VIEWS OF THE
POOL, RIVER & CITY FROM THE BALCONY. OPEN KITCHEN, WASHER/
DRYER & LARGE PANTRY CLOSET. LUXURY BUILDING AMENITIES.

SUNGARDEN

RARELY AVAILABLE HIGH FLOOR 1 BEDROOM, 1 BATHROOM IN THE ‘06
STACK. THIS IMMACULATE RESIDENCE OFFERS OUTSTANDING VIEWS OF
THE RIVER & CITY.

IEEPEIMM SUNGARDEN - $359,000

1BR/1BATH WITH VIEWS OF THE POOL & GARDENS. SPACIOUS LIVING/
DINING AREAS, FLOOR TO CEILING WINDOWS, GOURMET KITCHEN,
NEW BOSCH WASHER/DRYER & A LARGE PANTRY.

NURIVER LANDING

WOD ALITVddO 1d595NVA MMM
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9BR/2BATH - $409,000

AMAZING HIGH FLOOR RIVER VIEWS, 11 FT. CEILINGS, UPGRADED
LIGHTING FIXTURES & NEW TILE FLOORING THROUGHOUT.

2BR/2BATH - $369,000

BEAUTIFULLY UPGRADED & FRESHLY PAINTED 2BR/2BATH MODEL.
CORNER UNIT WITH OUTSTANDING RIVER VIEWS!




FROM THE BOARD

PHOTO BY CRISTINA HUDSON

&

Summer
Close Out

e had a great summer in the park.
Riverwalk Jazz Brunch continues
to attract thousands of people to

come out and spend a Sunday afternoon in
the park to listen to live music from some of
our local talents.

This year, Riverwalk Fort Lauderdale
partnered with the School of Rock Broward
County to host the inaugural participation in
the International Make Music Day. On June
21, the longest day of the year, we joined with
over 700 cities to promote a day to celebrate
music. Fourteen bands were stationed
throughout the park and Downtown and
performed throughout the day and night.

12 AUGUST 2016 - GORIVERWALK.COM

BY BARBRA STERN

Riverwalk
Fort Lauderdale
Chair

)

Tyler Short and Nico Rainmont at the
Make Music Day performance at City Hall
on June 21

It was a great opportunity to showcase our
parks and to support local businesses by
bringing additional people to the district and
showcasing our local talent.

Riverwalk’s Fourth Annual Smoke on the
Water BBQ festival was also a great success.

A little rain could not keep the fun away! This
year we added a competition component to the
event. Six local BBQ restaurants participated
and Georgia Pig won the competition for

best BBQ dish. We are thankful to all of the
participants, sponsors, and partners for making
this a fun event for people of all ages.

As we approach the fall, we can look forward
to more events in the park. On Sept. 24,
Riverwalk will host the Second Annual Fall
Festival starting at noon in Esplanade Park. If
you're a foodie, you will not want to miss out
on Bacon Bash being held two weeks later on
Oct. 8, also in Esplanade Park.

In closing, it’s banner season again! The
Riverwalk Arts & Entertainment District
and Downtown Fort Lauderdale currently
attract more than 1.5 million visitors yearly
and the area continues to grow. In addition,
many condominium residents, who now
call Riverwalk Park their home, enjoy daily
strolls along the Riverwalk. Riverwalk Fort
Lauderdale provides opportunities to showcase
your name or business to this captive audience
for a year. You can sponsor a banner pole
along the Riverwalk for as little as $225 a year.
This sponsorship also helps fund Riverwalk
s0 we can continue to activate the park. For
more information, contact Projects Manager
Gabrielle Roland at gabrielle@goriverwalk.com
or (954) 468-1541. @



SUPPORT RIVERWALK
ART WITH SIGNATURE TILES

The City of Fort Lauderdale and
Riverwalk Fort Lauderdale have
installed four pieces of artwork
-along Riverwalk.
‘Commemorative signature tiles

ART DONORSSFONSORS

Durmntown Development Ewgenia & Dick Ellis Rirwa Southeaitim
Aurthouity Flarida Pawer & Light Biverity
Madiner Floyd
TILE SPONSORS TO DATE
Lari hdelien Greenspean Marder Law Fiveraealk Fort Lapderdale
Batardi Hertaduira 5 MARK Graphicy
Bank of kmerica Back Daniels Somama-{utrer
Bank United 1M Lo Space Flas Hosage
Lty Briidon Een Keechl Starmark
Brown Formas Lysas Mandeville Stanegate Bank
Carr Warkplaces Matinalediy BarbeaSiem
Gty Feiniture Masrimat Teatures SanlrastBank
muqnltplicwnllk Millard wad Spaemer Tilted Kiln 1
Develpment {omsil ¥} : '] 3 g
Parene i " e _. For more information,
Lee Dunn Greg Oram MithaslWild i
Florida Blue 0 Bask Chris Wien call Riverwalk at (954) 468-1541
Lkl haynor Promier Beveragt
i U or email gabrielle@goriverwalk.com.

Visit www.GoRiverwalk.com.
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Technology
Moves us Ahead

e were recently approached by
Google to participate in a program
known as “Let’s Put Our Cities on

the Map.” Using the GIS mapping systems of
today allows us to find a business, park, and
other types of facilities using our smart phone
on the fly. Google Maps Street View will
continue to put our city at the forefront.

Under this program, Fort Lauderdale assets
will be mapped and maintained in Google Maps
Street View by a development team dedicated
to the City of Fort Lauderdale. This relationship
will also allow businesses to improve their
Google Maps Business listings and improve
mobile search results for the business by helping
the business owner provide accurate information
and update their listing directly with the Google
Maps Ambassadors face to face — another means
of boosting business.

The project will start in August, first with the
mapping of Riverwalk, including all of its assets
and moving it up on the listings within Google
Search. Fort Lauderdale joins this project and
is pleased to be able to encourage our residents
and businesses to use this valuable tool and
to help make the listings in Fort Lauderdale
current and easy. Anticipated assets to be
mapped include the beach and beach area
businesses, Birch State Park, Bonnet House,
and many other specific destinations. It will
also offer the opportunity for internal mapping
within businesses and buildings to guide you
to an exact destination. If you see the orange
Google tent around in the community - stop by
and get “on the map” in Fort Lauderdale.

Other exciting news is that Riverwalk Fort
Lauderdale applied for consideration in receiving
an artifact from the World Trade Center
tragically attacked on Sept. 11, 2001. On July 1
of this year, we were advised that Riverwalk has
been selected to receive an artifact to be used
as a community project and memorial in our
community. We are working in partnership
with Fort Lauderdale Fire/Rescue to retrieve the
piece and to design and place a memorial in Fort
Lauderdale. More specific information will be
forthcoming and we are most proud to have been
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BY GENIA
DUNCAN ELLIS

President/CEOQ,
Riverwalk
Fort Lauderdale
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selected and to have such a great partner as the
City of Fort Lauderdale Fire/Rescue.

We are hopeful of willing community
involvement in designing and placing this
artifact and memorial in a place of honor in
Fort Lauderdale. It is a means of continuing
the role of Riverwalk in growing and
enhancing our Downtown community.

We are most proud of our summer,
digital edition of Go Riverwalk Magazine
as we transition to our new publisher, S.
MARK Graphics, Mark Budwig and creative
director Nick Scalzo. The response has been
tremendous. Thank you for supporting
Riverwalk and Go Riverwalk Magazine. ®

Breaking News

On July 12, the City of Fort Lauderdale accepted the
recommendations of the Citizen’s Board of Recognition to
honor the following for their outstanding achievements and
contributions to our community.

Citizen of the Year - Charles A. “Chuck” Black
Distinguished Citizen — Michael C. Weymouth

Honored Founders - Dr. James Sistrunk and John Fuhrer
Exemplary Former City Employee — Ada Moore

Riverwalk joins the City in congratulating these great selections
and looks forward to the celebration that will honor them in
October. Chuck Black and Mike Weymouth serve as Riverwalk Board
Members and have made great contributions not only to the City
but to Riverwalk as well. We are most pleased to call them ours.

We join with other members of the community in recognizing the
recent loss of Chuck Black. His commitment to our community and
generous spirit have left us in a much better place.



YOUR STORY OUR NETWORK.

1Y

STUDIO FACILITIES « PRODUCTION SERVICES « POST-PRODUCTION

E ye e SESFLS

SOUTH FLORIDA,

eyeonsouthflorida.com £




o
] RIVERWALK MEMBERSHIP
]

TRUSTEE MEMBER

Rebecca Noble

DIGDEV DIRECT

© Iam the Senior Vice
President of Business Development
and a partner at DigDev Direct,
one of the top data companies in
the U.S. Having joined the team
in 2013, I am responsible for the company’s strategic
direction and I spearhead business development initiatives
consistent with the company’s overall strategy. In
addition, I help identify potential deals and develop the
tactics and teams needed to bring them to fruition. I am
a driving force in each project and remain continually

engaged to ensure effective response and continued success
for the company’s clients.

In addition to my professional career, I am very active
in the South Florida community. [ am a proud member of
the Boca Chamber of Commerce and sit on the Board of the
Boys and Girls Club, Broward County Chapter where I have
devoted significant time to fulfill the mission of enabling all
“at risk” young people. Iam also a supporter of the Special
Olympics and il Circolo Italian American Association of the
Palm Beaches and a regular supporter of the arts, including
Symphony of the Americas.

Fort Lauderdale is thriving and Riverwalk Fort
Lauderdale has its thumb on the pulse of this city. There
is no better way to get to know the businesses and people
than to be a part of this amazing group.

TRUSTEE MEMBER

Dan Young

B2B CFO

© Originally from Jamaica, West
Indies, I moved to South Florida
with my family in the early '70s in
P4 the middle of high school. We settled

in Miami Beach where I finished
high school and then received an engineering degree from the
University of Miami. I later earned my MBA and Masters in
Accounting degrees at NSU.

My career spans over 30 years of progressive financial
and executive management experience in a broad array of
industries involving companies from start-ups to those with
more than $500M in revenues. I have engaged both domestic
and global companies, including international financial

management as an expatriate in Brazil.

In 2015, I joined B2B CFO, a chief financial officer (CFO)
consulting company. As a partner at B2B CFO, I work with
business owners of privately-held companies ranging from
start-ups to companies with 200 employees. I help the business
owners increase the company’s value through higher profits
and increased cash flow. I also help them develop and execute
transition plans for their business.

Iam currently the president of the Legends at Weston Hills
Condominium Association. I also sit on the boards of the
Greater Fort Lauderdale Chamber of Commerce, Big Brothers
Big Sisters Broward, and St. Paul Lutheran Church.

I have always enjoyed and appreciated Riverwalk Fort
Lauderdale. I rejoined the organization because I truly care
about the future of Fort Lauderdale and believe Riverwalk Fort
Lauderdale is a driving force. I am also looking forward to
networking with like-minded business professionals.

TRUSTEE MEMBER
Yamilet Strauss

MERCHANT PROCESSING SOLUTIONS

© Iwas born in Bogota,
Colombia and raised in
Westchester, New York. After
graduating from Fordham
University with a Bachelor of Science, I moved to South
Florida in May 2001. Here is where my career in the
electronic payments industry began. Initially, I created and
led a very successful national sales team that focused on
turn-key electronic payment solutions for the quick service
restaurant segment.

It was my work in the electronic payment industry that
led me to pursue an MBA in Technology Management from
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the University of Phoenix. After graduation in 2005, my
entrepreneurial spirit took off and by early 2006 I established
Merchant Processing Solutions — a National Credit Card
Processing Company. I created MPS to help business owners,
nonprofits, and entrepreneurs understand the complexity of the
credit card payment arena.

Outside of work, I run my own networking group called
Business Networking for a Cause that fundraises for local
charities. In addition, I am the incoming chair for the 2016
Oakland Park/Wilton Uptown Manors Business Council and
I currently sit on the Board of Directors for the Greater Fort
Lauderdale Chamber of Commerce.

Ijoined Riverwalk because it is a wonderful organization
and helps to keep me involved with and gain exposure in the
community. It is my belief that one must stay active in our
community and handle our normal day-to-day workload. AsI
like to say, “If you are not networking, you are not working.”



MEMBERS OF RIVERWALK FORT LAUDERDALE
EXPRESS THEIR SUPPORT AND JOIN US IN OUR
MISSION OF BUILDING A VIBRANT COMMUNITY.
RIVERWALK SUPPORTS DOWNTOWN’S DIVERSE,
MIXED-USE COMMUNITY OF ARTS AND
ENTERTAINMENT ESTABLISHMENTS ALONG WITH
BUSINESS, RESIDENTIAL, JUDICIAL, EDUCATIONAL,
AND MARINE INTERESTS. TO JOIN, VISIT
WWW.GORIVERWALK.COM/MEMBERSHIP.

Welcome

NEW AND RETURNING MEMBERS

_§_

CORPORATE

Peter Flotz
Lansing Melbourne Group, LLC

Dick and Genia Ellis
Ellis Connects, LLC

EXECUTIVE

Kelly, Samuel, Francine, and Joseph Eppy
The Eppy Group

Bart Bishop, Jim Ray, Elizabeth Breslin, Robert Powell
Fifth Third Bank

TRUSTEE

Scott Garvis
Dale Carnegie Training

Cyril Spiro and Irene DuPont
Regent Bank

Jean Mclintyre and Matthew Brennan
IberiaBank

Edward Margolin
Fraud Protection Network, Inc.

Gary Cook and Richard Tommer
College Hunks Hauling Junk

Martin Stern

DOUBLE

Mark Abba
Someya Group Risk Management

INDIVIDUAL

Tom Jordan Tony Galvin
Amanda Lachs Ed and Sandy Kwoka
Jim Hammond Pamela Gibney

GORIVERWALK.COM - AUGUST 2016 17



L

=== | RIVERWALK EXCLUSIVES
_

S k It was afinger-licking, good time at Riverwalk’s Fourth Annual Smoke on the Water BBQ Feast,
mo e on which took place in Esplanade Park on June 11. Residents and visitors enjoyed their fill of

cold beer, roasted corn, fresh squeezed lemonade, and some of the best barbecue around. A

th w t competition was added to this year's event. Newcomer Georgia Pig took home the trophy as the
e a er Smoke on the Water BBQ Feast Champion. @

Pitman Dan Fitzgerald accepting the award for Zac Brooken with a pul\;ad- Beers provided by
Georgia Pig with judges Troy Sheller, Bret Hauser, pork sandwich from Stephens Distributing
Evan Snow, and Brian Kramer Southern Yankee BBQ

SPONSORS/PARTNERS:

Make

Music Day

On June 21, thelongest day of the
year, musicians, families, and
community leaders gathered
around the city to celebrate local
music. Concerts were held in parks,
restaurants, and even at City Hall.

S L= G
School Of Rock Coral Springs at Esplanade Park

Mom Jennifer
and children
Abby and
Nate Vaknin
enjoy Make
Music Day in

Matt Joy by the Lib

Y Esplanade Park
erty Tree on Riverwalk
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PHOTOS BY JASON LEIDY

PHOTOS BY CRISTINA HUDSON AND ALEXANDRA ROLAND
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ACCOUNTING AND TAX
SERVICES

TIMOTHY S. HART, cra
MANAGING PARTNER

2929 EAST COMMERCIAL BOULEVARD, PENTHOUSE D
FORT LAUDERDALE, FLORIDA 33308

954-202-9770 954-202-9777 FAX

THART@R3AEEDUNTINE.EDM WWW.R3ACCOUNTING.COM




DOWNTOWN LOWDOWN

User-Friendly
Downtown

CHANGES COMING SOON

everal new improvements aimed at
Smaking Downtown more pedestrian-

friendly will be arriving soon. The DDA
has been hard at work on projects that will
improve Downtown.

Before there were skyscrapers and
pedestrians, Downtown was a dense jungle
of trees. If you've ever seen the picture of Las
Olas Boulevard in 1917, you know what I mean.
Plentiful trees are a must for a livable city.

They provide vital shade for pedestrians, clean
the air, and also decorate the landscape with
inviting foliage. With that in mind, the DDA
will be relocating the last crop of oak trees from
the urban oasis demonstration, located at 100
E. Las Olas Blvd. These trees will finally have
the chance to spread their roots and grow to
their full potential, which makes the landscape
designer in me very happy.

Another major improvement to the
pedestrian experience will be the Riverwalk
Connection Project. The U.S. Army Corps
of Engineers (ACOE) has approved the
current design, with the final permit
expected this summer. Once permits are
approved, construction is estimated to take
approximately two months, with completion
estimated for mid-August.
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BY CHRIS WREN

Executive Director,
Downtown
Development
Authority
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An additional project long in the making is
the Downtown Wayfinding Signage Program,
inclusive of capital projects that help motorists and
pedestrians enter Downtown from the surrounding
neighborhoods. Fifty pedestrian wayfinding signs
are to be installed within the Downtown by the
end of the summer/early fall. These signs will point
visitors in the right direction for our many local
landmarks and attractions. The DDA and other
community groups have partnered with the City to
identify additional locations for wayfinding signage
within the Downtown.

You may remember the GoLauderdale
app launched last fall, part of the Downtown
Intelligent Transportation Information System
(DITIS) Program. Now it’s time for the physical
phase of the project. Kiosks with touch screen
technology will act in tandem with the iOS
GoLauderdale mobile application, which will
orient visitors to the area and provide helpful
information. DDA staff has been working with
the City to identify locations within Downtown
for the installation of interactive touch screens.
The City continues to work with the DDA on
the site plans as well as a maintenance and
licensing agreement. The installation of the
interactive kiosks is estimated to be completed
by mid-summer.

As Downtown continues to grow, these
important amenities will help visitors and
pedestrians get around our area and learn
about all its exciting offerings. With all these
new wayfinding tools, even the most recent
newcomer will know Downtown like the back
of their hand. ®
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NOWI!

Deadline is August 15th.

Become a Riverwalk
Fort Lauderdale
individual or corporate
supporter by placing
your name or
company’s nameon a
colorful banner along

the Riverwalk Park.

The Riverwalk Art &
Entertainment District
currently attracts 1.5

million visitors yearly and

continues to grow.

RESERVE YOUR BANNER TODAY!

Call Riverwalk Fort Lauderdale
(954) 468-1541, ext. 200
or email
gabrielle@goriverwalk.com

WALK
DERDALE

YOUR COMPANY
HERE

LIVE - WORK - PLAY

yea l' on the
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Tech Savvy

BROWARD TECHNICAL COLLEGES PROVIDE QUALITY
EDUCATION TO A WIDE RANGE OF STUDENTS

T he old saying “college isn’t for everyone”
certainly rings true when people like
LeBron James, Steve Jobs, and Rachael
Ray prove that success doesn’t require a formal
degree. But celebrities and geniuses aside,
everyone should at least have the opportunity
for continued education and learning in an
environment that best meets their needs. The
team at Broward Technical Colleges agrees,
and their award-winning accredited programs
are helping students enhance their professional
future and achieve higher earning power.
While at a Leadership Fort Lauderdale (LFL)
event, sponsored by the Greater Fort Lauderdale
Chamber of Commerce earlier this year,  had
the opportunity to listen to a panel of speakers
talk about our local K-12 school choices. As
they explained the merits of charter schools and
the opportunities in the public school magnet
program, my LFL classmates and I savored
a three-course meal prepared and served by
students enrolled in the culinary arts program
at Broward Technical College. Not only were
we impressed with the flavors of the lunch, but
the white glove service by the students left us
thinking some local restaurants might want to
send potential hires through the program too!
Dining with us were two students also in
BTC programs and each shared their story
with the group. One young man was learning
how to become an Electrocardiograph (EKG)
Technician while still enrolled in high school.
He told us he wanted to become a doctor one
day but was not very outgoing with strangers.
So to break out of his shell, he enrolled in
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President/founder of
UrbanistaLab, LLC
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the Health Science & Medical Technology program
at BTC while in his senior year to begin obtaining
credits and meet others with similar goals.

Another student, in his late 40s, owned his own
landscaping company but was really interested in
learning how to fix boat engines. He recognized
that a big part of the South Florida economy is in
the marine industries and enrolled in the Marine
Service Technology program at BTC where he’s
taking a one-year, 1350-hour program to become a
certified engine technician, specializing in Mercury,
Evinrude, and Bombardier gas and diesel engines.
Both students were drawn to the quality of the
program, combined with the low cost and flexibility
of courses, including online classes.

BTC has three main schools: Atlantic Technical
College and Technical High School, with campuses
in Coconut Creek and Fort Lauderdale; McFatter
Technical College and Technical High School,
located in Davie; and Sheridan Technical College and
Technical High School with campuses in Hollywood
and Pembroke Pines. BTC also runs the Broward Fire
Academy, which includes a 396-hour program where
students can become certified as a firefighter, and a
250-hour program to become an Emergency Medical
Technician, or EMT.

Other BTC programs focus on training and
certification in subjects such as business management
and administration, architecture and construction,
cosmetology, communication arts, child care training,
drafting and welding, and transportation, distribution,
and logistics to name a few. With this broad scope
of subject matter, you can pretty much bet that a
large number of the 800,000 workers throughout the
County could have had their start in a BTC program.

Getting students educated is only half the job. BTC
takes it one step further and helps students get to work
and actually apply those newly acquired skills with
the help of a full-time staft dedicated to job placement
following graduation. If that’s not enough to entice those
who may want to pursue a new skill or profession, BTC
teachers are state-licensed and certified, course credits
may transfer toward an associate’s degree, financial aid is
available for qualified students, and BTC participates in
the Florida Prepaid College program.

Sure, college may not be for everyone, but at Broward
Technical Colleges, learning can be for anyone. For more
information visit www.browardtechnicalcolleges.com @
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American Red Cross
Broward County Chapter

DINE&DOCK

VIP CELEBRITY AUCTION
2016 HUMANITARIAN AWARDS

September 21,2016
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Bob & Susan David Sunshine Debbie Banks Captain Lee, Chef Louie Bossi, Trent Aric, WPLC
Drinon Briskie Briskie Snyder Bravo TV’s Restaurant, Louie Meterologist
Below Deck Bossi

The American Red Cross, Broward Chapter, invites you to join us for
an evening of food, fun, and cocktails in a beautiful marina setting at
the Hyatt Regency Pier Sixty-Six. We will honor local Humanitarians
whose philanthropic generosity and vision have given so much to the
American Red Cross and the community in which we serve.

Don’t miss the VIP/Celebrity/CEO Auction. It’s the perfect

opportunity to bid on your favorite local talent for a one-on-one Ex::::‘i’vzze;:::r - g::;j::&‘::g‘;é SS:::“:\‘L‘:;‘;
exPerience of a lifetime. SATO North America of Parallon’s

Croup Companies Workforce Solutions
For more event info. or to become a sponsor, please contact: 3;‘1;8539';“"*
paula.prendergast@redcross.org - (954) 702-9261 Solution:lnac. I
www.redcross.org/dineanddock cee ﬁnd: mow/!
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as ita crash or an accident? These
two words seem interchangeable,
however, their use can result in very
different perceptions. For example, when we say
someone got into a car “accident,” it may imply
that it was a random, no-fault occurrence. The
outcome was inevitable. If someone was texting
while driving and hit another vehicle, labeling
this as an “accident” is a misrepresentation of
what occurred because the person chose to divert
attention from the road, which had everything to
do with the outcome. When people make unsafe
choices behind the wheel that unintentionally
kill or injure others, it’s not an accident; it’s a
preventable crash.

The National Highway Traffic Safety
Administration (NHTSA) estimated that 94
percent of crashes are attributable to human
factors such as speeding, distracted driving, and
driving under the influence. It also reported
reckless or careless driving as the leading cause
of fatal crashes in Florida from 2009 to 2013.
Regardless of your mode of travel, taking part
in any type of unsafe behavior - crossing mid-
street instead of at crosswalk, failing to yield
to pedestrians, speeding, etc. — that results
in serious injury or the loss of life is not by
“accident;” it’s by choice.

Sixteen people have lost their lives on
Fort Lauderdale streets so far this year - five
drivers, three passengers, five pedestrians, two
motorcycles, and one bicyclist. Characterizing
these deaths as accidents implies that nothing
could have been done to prevent them.
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Principlel:

Preventing the loss of life on our streets is a
priority for the City of Fort Lauderdale. To save
lives we need a paradigm shift, which is why
the City adopted Vision Zero Fort Lauderdale
(VZFL). Vision Zero Fort Lauderdale is a
community action plan that incorporates Five
E’s - engineering, education, enforcement,
encouragement, and evaluation — to reduce
fatalities and serious injuries on our streets to
zero. It also introduces three core principles
crafted to guide the City toward its vision of
making our streets safer for everyone.

Embracing VZFL and adopting this mindset
doesn’t mean we’ll eliminate crashes or mistakes
that lead to crashes, but through the five E’s we
can decrease the frequency and severity of crashes
by modifying street design, providing appropriate
infrastructure, lowering speed limits, and
educating the public. We can also reduce risky
behaviors and encourage safer ones while driving,
walking, or biking, such as slowing down,
crossing at crosswalks, paying attention, being
predictable, yielding to pedestrians, and never
driving while distracted or under the influence.

So, does it really matter if we use the word
crash or accident when describing a traffic
incident? Yes, because words matter. They shift
public perception. They have a powerful effect
on the way we think about traffic incidents and
how we describe them; and they can get people to
think about the consequences of the choices they
make behind the wheel.

Join me in using the word crash instead of
accident and encourage others to do the same.
Together, we can reach zero fatalities and serious
injuries on our streets. Remember, your choices
add up to zero. Your choices save lives.

Visit www.fortlauderdale.gov/visionzero for
more information ®

There is not an acceptable level of fatalities or injuries on our streets.

Principle 2:

Traffic deaths and injuries are not accidents, they are preventable

crashes.

Principle 3:

The public should expect safe behavior on city streets and actively
participate in efforts to make them safer.
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Whether it is small or
large business
accounting, we have you
covered. Our services are
large and extensive.
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We have your back with
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Tools for Growth

MULTIFACETED COMMUNICATION
TECHNIQUES APPEAL TO CURRENT AND
POTENTIAL MEMBERS

istory shows that the core of a
H Downtown is often the catalyst

for new business and growth that
encourages the expansion of a community.
“The mission of the Downtown Council
of the Greater Fort Lauderdale Chamber
of Commerce (GFLCC) is to build and
maintain a vibrant business and cultural
community in Downtown Fort Lauderdale
through communication, collaboration,
and leadership.”

Tools to achieve those goals are varied
and for the Chamber, our webpage and
communications are keys to the success of
the organization. Chamber staff members
continuously look at opportunities
to improve the dissemination of key
information and we believe that they do
a very successful job of it. Staff utilizes
the recommendations of some of the
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Chamber committees such as Branding
and Marketing, which is comprised

of specialists in those industries.

With efficient messaging and well-
planned branding, the communication
side of the Chamber continues to
demonstrate favorable success rates when
communicating with members and the
public. These tools also become great
catalysts for encouraging new membership.

The Chamber provides calendar listings of
the upcoming meetings and happenings that
connect Chamber members. It’s a great web
amenity for members. It affords a detailed
listing of programs and services, social
events, and immediate communication. It
also provides information and access to key
initiatives that are currently of concern.

The Chamber and all of its Councils are in
the midst of what is known as the “Summer
Sizzle,” which is to attract 100 new members
over the summer. We hope that you will
take the time to review the web page, talk to
members, and join this summer. Come sizzle
with us at a place where we build better
business together. @

SIZZLING SUMMER

StV )

GREATERFORT lLAUDERDALE

CHAMBER OMMERCE
EXPERIENCE. BETTER. BUSINESS.

100 MEMBERS IN 100 DAYS




CATABELILA
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For more information visit www.GoRiverwalk.com'
ig.v or contact Riverwalk Fort Lauderdale at' i
- (95L) 468-15L1
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Public artwork: “Flying Saucer Grove" by Martha Schwartz; location: BB&T Center;
dance company: Coral Springs Chinese Cultural Association, Inc

P

Honoring Public Art

BROWARD CULTURAL DIVISION'S
PUBLIC ART & DESIGN PROGRAM
CELEBRATES 40 YEARS

hen thinking or reminiscing about a
birthday party, some might envision
color, dance, and gaiety. This year,

movement and form are showing up as compelling
and nimble dance partners in a recent compilation
of photographs produced monthly in honor of
Broward Cultural Division’s Public Art & Design
Program's 40th anniversary. It’s an outdoor party.

In a unique cross-media pairing, local
photographers are taking photos of professional
dancers in motion with 12 noteworthy artworks
located around Broward County, one for every
month of the year.

What started as a desire to celebrate 40 years
of success for a program that is recognized
nationally as one of the leaders in public art,
has turned into so much more. An unexpected
vibrancy and energy collides in artistic chemistry
during each of these photo shoots, something that
organizers had not anticipated.

Centered on the concept of “counterpoints” - to
emphasize or clarify by contrast or juxtaposition
— the photo shoots are staged by professional
photographers Tabatha Mudra and Eileen Escarda
and choreographed by local talent from Broward
County cultural dance organizations.

In January, the first photo shoot began with
the artwork “Accordant Zones” at the Broward
Judicial Complex paired with dancers from
Body and Soul Dance Theatre. Organizers
and onlookers realized immediately that the
compositions were working in unity.
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BY SAMANTHA ROJAS

Marketing
Development
Associate, Broward
Cultural Division. She
can be reached at
srojas@broward.org.

If you would like
to receive the
Cultural Quarterly
online fine arts
magazine,
visit the website at
broward.org/arts
and click on
Cultural Quarterly
to subscribe.
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If You Go:

Artworks that have been located around the
county, some of them for more than 20 years,
have found new visibility. Enthusiasm within
our local cultural organizations — South Florida
|| Lindy Collective, Jayadevi Arts, Inc., Arts Ballet
- Theatre of Florida, Ballet Brika West African
%3 Dance Theater, and the latest, Coral Springs
Chinese Cultural Association, Inc. (CSCCA) —
has been contagious and prolific.

In the early morning light, the merging of
dancers on the entrance terrace of the BB&T
Center accentuated the artwork “Flying Saucer
Grove,” and a celebration of art unfolded. Ballet
Brika West African Dance Theater interacted
rhythmically with artist Alice Aycock's aluminum
and acrylic sculpture, “Whirls and Swirls and a Vortex
on Water” at Central Broward Regional Park near the
Lauderhill Performing Arts Center. Using the art of
photography, Mudra created an artistic collaboration
with each of the individual mediums.

Broward County’s Public Art & Design Program
is dedicated to enhancing the urban environment
through the creation of commissioned works of art
that create a sense of place, improve Broward County’s
visual environment, and advance the mission of the
county agencies where the artworks are located.

Celebrating 40 years is a great achievement and
the program has continued to grow and collaborate
with other agencies like Port Everglades and Fort
Lauderdale-Hollywood International Airport,
libraries, parks, and Water and Wastewater
Management, just to name a few, in order to make
Broward County a place of pride for residents and a
place of interest for visitors.

Visit the Broward Cultural Division website
to view other pairings and sharp, poignant
photography. www.broward.org/arts @

PHOTO BY E

Dance Photo Shoot #8 - Aug.20,8a.m.

Artwork - “Welcome to Sunrise”

Mural artist - Cushy Gigs

Location - NW 44th Street, at Springtree Drive

Dance company - Pablo Malco / Developing Dreams Foundation
Director - Alex Vahan, www.cushygigs.com

Photographer -Tabatha Mudra

DancePhoto Shoot #9-Sept.17,10 a.m.-12p.m.

Artwork - “Vendor with Walkman” by Duane Hanson

Location - Fort Lauderdale/Hollywood International Airport, Terminal 4
Dance company - Jenny Larsson and WildBeast Collective
Photographer -Tabatha Mudra



RIVERWALK AMBASSADURS

~ MOTIVATE ACTIVATE PARTICIPATE

JOIN OUR

TEAM!

SATURDAY AND SUNDAY
11AM - § PM (Three hour shifts)

Riverwalk Trust and the City of Fort Lauderdale are
looking for energetic, outgoing, and enthusiastic
volunteers to serve as Riverwalk Ambassadors.

As an Ambassador you will have an opportunity to:
* Welcome neighbors and visitors, answer questions,
and hand out brochures from a Riverwalk Kiosk.

* Provide information about restaurants, shops, events,
and activities in downtown and along the Riverwalk.

* Enhance Riverwalk's identity as a vibrant, engaging,
downtown Fort Lauderdale destination.

* Earn community service hours for your school,
nonprofit, or philanthropic organization.

FOR MORE INFORMATION:
JoAnn Smith | club10@aol.com | 954.298.5607

Jorg Hruschka | Chief Service Officer
JHruschka@fortlauderdale.gov | 954.828.5568

If you would like this publication in an alternate
format, please call (954) 828-4755 or email L .
publicaffairs@fortlauderdale.gov. e iewn Tl
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The first "V columns, signature iconic elements of the Fort Lauderdale Brightline station, were put
in place in early June and work is continuing for an opening and service launch in mid-2017.

BigIdeas

THE CONTINUED CONVERSATION
ABOUT THE CITY’S PROGRESS

n important and vital part of any

organization, public or private, is

strategic planning. This is a time
when like-minded people get together and
talk about the road less traveled. In my over 30
years working in organizational management
I have been involved in some good situations
and total disasters. What made the difference
was the commitment of individuals and the
collective body to see things to the end result.

At the Greater Fort Lauderdale Chamber
of Commerce, we take this seriously and
devote significant time and resources to
looking towards our future. Currently, we are
custodians of this 106-year-old institution. All
of us want to leave it better.

Reflecting highlights projects and ideas that
have created a tapestry of accomplishment —
most good, many significant. Take Broward
Center for the Performing Arts, for example.
This community-based jewel of an idea is
centric to our lives. With upgrades complete,
it is refreshed and renewed thanks to the
leadership of President Kelley Shanley and
countless others. Clearly this continues to be a
game changer for our region.
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BY DAN LINDBLADE

President/CEO,
Greater Fort
Lauderdale Chamber
of Commerce
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How about the new runway at Fort
Lauderdale-Hollywood International Airport?
It was met with roadblocks and acrimony. Yes,
it has displaced neighbors and friends. The
vision for expansion came directly out of our
need to provide quality transportation at an
ever-expanding urban international airport.
Even as I write, this expansion at FLL will
merely keep pace not provide expansion for the
future, according to airport Executive Director
Mark Gale.

Yet another focus is Port Everglades -
dredging, mangrove rebuilding, protection
of coral reefs, beach restoration, jobs, and
commerce. It’s all about conversations with key
stakeholders on all sides. How can we agree and
disagree without being distasteful and move
things forward.

Think about the new items in current
discussion - Fort Lauderdale Beach CRA, Levitt
Pavilion on Riverwalk, the Wave Streetcar,
Brightline, new development and its size and
impact, major events like Xgames, gaming and
filming in South Florida, medical and eco-
tourism, enhancements at Birch State Park - the
list is endless; resources are not.

This is why the Chamber’s Big Ideas
Conference in August is critical. Our compass
will direct so many ideas. Your involvement
makes all the difference. You can sit on the
sidelines and watch the game or help us
continue to make Greater Fort Lauderdale the
place you never want to leave. @
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Auberge

BEACH RESIDENCES & SPA
FORT LAUDERDALE

WELCOME TO
A

UNDER

TH]‘V

S [ J 1
Auberge is truly a treasured destination, located directly on the white sand beach of the Atlantic and offering an unparalleled
standard in luxury living. From sunrise to sunset, Auberge offers the best in premium beachfront living. Spend mornings pampered at
our state-of-the-art spa and fitness center, mid-day lounging in poolside perfection and evenings enjoying delicious bites at our James

Beard award-winning restaurants.

SOUTH TOWER HOMES ARE NOW AVAILABLE!
DON’T WAIT!

North Tower over 90% sold.

2200 North Ocean Blvd. Fort Lauderdale, FL 33305 (954) 376-8895 AubergeBeach.com

[drecaren  FORTUNE gy rairwiNDS MAﬁgAR

¥&1 Oral representations cannot be relied upon as correctly stating representations of the developer. For correct representations, make reference to this brochure and the documents required by Section 718.503, Florida Statutes, to be furnished by a developer to a buyer or
lessee. This Condominium is developed by PRH FAIRWINDS, LLC (*Developer’) and this offering is made only by the Developer’s Prospectus for the Condominium. Developer, has a licensed right to use the trade names, marks, and logos of: The Related Group, Fortune
International Group, The Fairwinds Group, and Auberge Resorts, LLC. Auberge Resorts LLC and its affiliates (the *Auberge Group”) are not related to, affiliated or associated with, or a partner in the business of the Developer. No representation, warranty or guarantee is made
or implied by the Auberge Group with respect to any statement or information made or provided about the Condominium. Neither the Auberge Group, nor any of its directors, officers, employees, or agents has or will have any responsibility or liability arising out of, or related to,
this or the i by this publication, including any liability o responsibility for any statement or information made or contained in this publication. Auberge® s the registered trademark of Auberge Resorts, LLC and used by license agreement. In
the event the Auberge® license should lapse, this Condominium and any hotel affiiated with this Condominium will not be permitted to use the name Auberge®. The managing entities, hotels, brands, artwork, designers, contributing artists, interior designers, fitness facilities,
amenities, services, and restaurants proposed are subject to change at the Developer’s discretion. The Developer is not incorporated in, located in, nor a resident of, New York. This is not intended to be an offer to sell, nor a solicitation of an offer to buy, condominium units in
New York or to residents of New York, or any other jurisdiction where prohibited by law. Any art depicted may be exchanged for comparable art at the Developer's discretion. Consult the Prospectus for all terms, conditions, ications, and Unit i ion for
private or commercial use is not authorized. 2016 ® PRH FAIRWINDS, LLC, unless otherwise noted, with all rights reserved.




MARINE INDUSTRIES

The River

GROWING AND PROTECTING
A COMMUNITY MAINSTAY

or a lot of people, “the river” conjures

up memories of summer vacations in

places far from South Florida; places
where you spend the day fishing on sandy
banks, swimming in private coves, and
floating lazily downriver in inner tubes. It’s
the place where you go back to remember your
childhood adventures.

In addition to providing opportunities for
nostalgic recreation, rivers are most often the
main arteries that feed the heart of a community.
They are historically the original point of
settlement for our ancestors and remain the life-
blood that many businesses and families currently
rely on to survive. This is undeniably the case with
the New River here in Fort Lauderdale.

As leaders in the marine industry, it is
incumbent upon all of us to grow, promote, and
protect the New River as the vibrant and vital
commerce generator and working waterfront
that it is. We must be relentless stewards of this
community-owned resource and work together
to avoid shortsighted private gains by planning
for the long-term vision that will allow us to take
advantage of current and future opportunities
that activate and engage the broader public,
sustain the boatyards, create additional
businesses, and spur our local economy.
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BY PHIL PURCELL

Executive Director,
Marine Industries
Association of
South Florida
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Infrastructure changes are paramount
and should remain a high priority in any
conversation concerning the New River. It is
our responsibility to be persistent overseers of
the health and sustainability of the New River.
Whether we are dredging, building higher
bridges, or planning for passenger rail, the
river must remain navigable at all costs. Boat
traffic must stay accessible and not blocked to
the unseen boatyards at the head of the river
near Interstate 95 or the more than 2,000
private-home docks that dot the shoreline.
With a rich history dating back to before
the 20th century, along with its current $8.8
billion benefit, and 110,000 jobs it has spurred
in Broward County, the New River is an
indisputable cornerstone of our economy and
community. We can and should thoughtfully
build and revitalize the riverfront through the use
of innovation, research, and conservation.
While we recognize and acknowledge
some recent successes, it is important for us
to provide constant input that will positively
affect the decisions that are being made
regarding critical elements like development
and transportation over the river. It is
imperative that watch-dog organizations
like the Sun-Sentinel work with everyone to
showcase new opportunities, invite discussions
and debates, and challenge the status-quo
to create a thorough dialogue regarding
designing the future of the New River, while
we continue honoring its past. @



_"Best of the Best”

For more
ESYMPHONY et
Y OF A MERICAS 954.335.7002

JAMES BROOKS-BRUZZESE, ARTISTIC DIRECTOR

- Lf/'
72 ANNIVERSARY

Musicians representing 10 countries, joined
by Symphony of the Americas musicians
performing music of Vivaldi, Mozart, Piazzolla
tangos, music of Latin Grammy award-winner
Magallanes, premieres by Turchi-Floris of
Italy, and Tigishvili of Republic of Georgia.

Marilyn Maingart Sandro Tigishvili Eduardo Magallanes Lorenzo Turchi-Floris
Flute Violin Piano Piano

Sun. Aug. 7 * 6.00 PM
Florida Atlantic University Theater
Boca Raton, FL

Tickets $20, $35 and VIP $45 (VIP)
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SMALL BUSINESS PROFILE

Top —an
inflatable alcohol
luge featured at
the Big Brothers
Big Sisters

Déja vu Ball at
Hard Rock Live;
bottom — a
large flower

cart designed
for a Chanel
promotion at the
Seminole Casino
Coconut Creek

Events ‘R Us

TAR ENTERTAINMENT
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SIXTH STAR ENTERTAINMENT CATERS TO LAND
AND SEA EVENTS AND CHARITIES ON A BUDGET

vent design, development, and
management fall under a million-
dollar industry that is growing
rapidly with shows and events hosted
daily throughout Greater Fort Lauderdale.
Surprisingly, there is no formalized
research conducted to access the growth
of this behind-the-scenes industry. The
industry includes creating unique events
for meetings, conventions, charity balls,
exhibitions, conferences, and seminars

as well as live music and sporting events.
There is one Fort Lauderdale business that
has been distinctively riding this wave -
Sixth Star Entertainment.

Founded 15 years ago by Doug Jones,
Sixth Star Entertainment is a small
business designed to meet the needs of the
ever-changing social world both on land
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BY PETE STEVENSON

Marketing/
Communications
Professional

Go Riverwalk
Magazine
staff writer
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and sea. With a staff of 16 creative-minded individuals,
Sixth Star Entertainment works with the singular goal
of producing memorable events. With well-versed
working experience in events, décor, entertainment,
and audio visual, they are determined to design and
organize events for their clients to help them achieve, as
Jones describes it, their “edutainment goals.”

Sixth Star is basically split into two different
companies. First, at sea, they are the industry leader in
delivering entertainment and on-board content for the
cruise line industry. They coordinate with cruise lines
to provide distinctive programs aboard ships; this can
include anything from speakers and lecturers to bridge
directors and ballroom dance instructors.

On land, Sixth Star Entertainment is an innovative
event design company that develops unique décor
and design elements, including audiovisual, for all
types of occasions and organizations. “We probably
have the largest inventory of event decorations in
South Florida,” explains Jones. He isn’t joking. Upon
walking through their warehouse, you feel like you
are on the back lot of a Hollywood studio, walking
by giant scene walls, two-story electric guitars, and
recently completed steampunk-themed cocktail tables
— all of this created over the years and on-site at the
various art, fabric, and fabrication departments. This
has allowed Sixth Star Entertainment to design events
for a wide variety of companies and organizations,
including: Publix, Miami Dolphins, Big Brothers Big
Sisters, Revlon, Honeywell, Winterfest, and Microsoft.

You do not need to be a big organization to go after
big companies - you need to be good. You also need
to build relationships. Jones points out that business
is still about personal relationships and that a small
business cannot leave their marketing up to a well-
designed website or social media presence.

Jones is very involved in the Fort Lauderdale
community and sits on several boards. He points out
that roughly 15 percent of his business is for charity
organizations and Sixth Star tries to help these
organizations do more with less. “When designing
events for non-profits, we try to make their budgets
look like [they're] much bigger.” @

Small Business Stats

SIXTHSTAR ENTERTAINMENT
Year founded: 2002

Founder: Doug Jones
Number of employees: 16

Fun fact: Charity clients make up about 15
percent of Sixth Star Entertainment business

Phone: (954) 462-6760
Website: www.sixthstarentertainment.com



"a

ESPLAMDE PARK
OCTOBER 8, 2016 « 1-5PM

We’ve heard your squeals, so BACON BASH 2016 will be a FREE EVENT
on a SATURDAY AFTERNOON and open to ALL AGES!
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FREE ADMISSION, BACON DISHES STARTING AT $5,
BEER, BACON, MUSIC, ACTIVITIES FOR ALL AGES...
AND DID WE MENTION BACON™!

b ok 2
" For information about becoming a sponsor or vendor at this event,

visit www.GoRiverwalk.com or call (954) 468-1541, ext.205
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Suggested drink:
Macchiato sweetened with
maple syrup.

“It’s not too strong because it has a little bit of milk. |
can taste the coffee, | can taste the milk, and | can taste
the maple syrup. The maple syrup gives a little touch
that for me is phenomenal.”

Caffeinated math:

Each cappucino requires 11 bicycle revolutions. If
Edilson can make 40 cappuccinos per hour and is
working an 11-hour event, how many revolutions will
he make if he doesn't take any breaks?
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Pedal
and
Grind

A MAN-POWERED MOBILE
CAFE, THE COFFEE HUB
SUPPLIES CAFFEINE TO EVENT
PATRONS AND PARTY-GOERS

WRITER GABRIELLE ROLAND

dilson Cremonese, originally from Brazil and now a Fort
ELauderdale resident, has always had a passion for both

cycling and coffee. He remembers watching the Tour de
France on television the summer of 2014. In a sea of cyclists,
something caught his eye - a bicycle engineered to function
as a coffee maker. He contacted the British manufacturer
Velopresso, and nine months later, his investment and dream
business was delivered.

Coftee shops are very expensive to operate and in a country
where the culture of coffee is dominated by chains like Starbucks,
Seattle’s Best Coffee, and Dunkin Donuts, standing out can be
difficult. What stands out more than a guy riding a tricycle that
makes coffee powered by human energy?

“Thad the idea, but 'm not an engineer,” Cremonese says, but
he has become familiar with the mechanics of his machine. “It’s
a pedal-powered, self-sufficient, coffee tricycle,” meaning no
electricity is required for this mobile establishment. The propane
tank, stored in the base of The Coftee Hub, heats up the water
and builds pressure in the espresso machine. After he cycles to
his destination, Cremonese parks and switches the clutch to put
the tricycle in coffee-making mode. He uses the pedals to grind
coffee and work the water pump. The bike is equipped with a water
filter, storage for fresh water and “grey water,” or waste, a sink for
cleaning up, and a cooler for cream, milk, and cold brew coffee.

Coffee Hub uses a standard of two shots of espresso in each
drink. He says, “That’s where I'm going to sell my business — with
the quality,” which is why he uses ingredients like organic milk
and local Argyle Coffee. It’s also why he values customer service. “I
don’t think I'm just selling coffee. 'm selling an experience where
[people] can go behind the counter and see how it works and at the
same time, talk to me about coffee, talk to me about the grinder.”

The Coftee Hub traverses most parts of Fort Lauderdale with
ease. Bridges test Cremonese’s pedal power though. If the bike
is fully stocked, weighing at least 400 lbs, a push rather than a
pedal may be necessary. Cremonese doesn’t usually monitor his
activity, but he’s been clocked at 40 CPH - that’s cappuccinos
per hour; each cappuccino requires approximately 11 bicycle
revolutions. Although he’s never experienced a cramp from a
rush hour of orders, he has pedaled five to six miles during an
11-hour event.

Cremonese has been getting a lot of attention from visitors and
locals from all over the US, but his loyalty is to his home, Fort
Lauderdale. “This is my town. I moved from Brazil 15 years ago.
This is my home. I don’t want to go anywhere else, I just want
to promote the city — the place where I am.” His hope is that the
business draws people to Downtown Fort Lauderdale, activating
the city and showing people its unique and innovative qualities.

When ordering from Coffee Hub, Cremonese has a few requests.
One - do not compare the drink to Starbucks. Coffee Hub sticks
to the traditional definition of drinks so they sometimes differ
drastically from what is expected; two — try the drink before
adding sweetener.

The Coffee Hub usually makes appearances at events and
parties, but Cremonese hopes to eventually have regular
hours in Downtown Fort Lauderdale. For more information,
go to www.cofteehub.us or search for the Coffee Hub Café on
Facebook or Instagram. @
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Open Water

TRAINING IN THE LOCAL MARITIME
INDUSTRY RUNS THE GAMUT AND

KEEPS UP WITH DEMAND

WRITER PETE STEVENSON
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Top — students learn how to use the Full Mission Bridge at
Resolve Maritime Academy {RMA); bottom — students learn
damage control techniques in RMA's two-story Wet Trainer

water; thus it would stand to reason that jobs under

the maritime umbrella would be a big deal, especially
in Fort Lauderdale. According to the Marine Industries
Association of South Florida (MIASF), the industry’s
economic impact in Fort Lauderdale is estimated at $8.8
billion in the county and $11.5 billion in the region. The
industry supports more than 110,000 jobs in Broward County
and 136,000 jobs regionally, representing more than $4
billion in annual wages and earnings in the region.

In addition to shipyards, dockage, manufacturing,
wholesale and retail marine products, brokers, outfitting,
provisioning, and repairs, Fort Lauderdale is home to one of
the largest collections of top-notch maritime training schools
in the world.

Seventy percent of the earth’s surface is covered by

International Crew Training (ICT) trains students of all
levels within the deck, engineering, and interior departments
aboard the ship. They provide training that meets requirements
for the United States Coast Guard, the Maritime Coastguard
Agency (MCA) of the United Kingdom, and the British Royal
Yacht Association (RYA). RYA training courses are considered
the basis for sea training and provide the accepted certification
throughout the yachting world. ICT trains for both yachts and
cruise lines, but specializes in training for jobs aboard yachts
and super yachts.

“We use the latest simulator technology and the most modern
facilities available and we are perfectly situated for a maritime
training facility, right in the middle of the greatest boating hub
in the world,” said Chief Operations Officer Brian Luke.




Instructor Will Williamson teaches the practical portion of the
Personal Survival Techniques module for the week-long Standards
of Training and Certification of Watchkeeping {STCW) basic safety

training course at the International Crew Training indoor training pool

SHIP OCCUPATIONS

Occupations aboard a ship can be divided into three major categories: the

deck, engineering, and interior departments.

The deck department is responsible for the physical operation and
maneuvering of the ship and includes everyone from the captain and bosun
to the deckhands.

The engineering department is responsible for all the mechanical, technical,
plumbing, and electrical operations and would include positions like chief
engineers and AV/IT engineers.

Finally is the interior department, which is more often found aboard cruise

lines and super yachts - a ship over 80 feet in length. The interior department
positions are those related to hospitality and include roles such as steward,
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chef, and housekeeping personnel.

ICT can replicate most onboard scenarios for all
departments. ICT has a full bridge simulator onsite
to replicate all types of maneuvering and weather and
operational situations, and can also replicate engineer
and interior situations; this can range from working
hands-on with engines to completing a course in food
safety and hygiene. International Crew Training also
trains individuals in realistic fire and flooding situations
and for this they partner with Resolve Maritime
Academy of Fort Lauderdale.

Resolve Maritime Academy (RMA) is the training
arm of Resolve Marine Group, specializing in multiple
Shipboard Fire and Safety as well as Bridge Navigational
and Safety courses. RMA offers a variety of courses
applicable to tanker, offshore vessel, cruise line, and
private yacht personnel crew. The facility houses a full
140’ trainer ship that can reproduce actual fire, heat, and
smoke situations. The recently opened Wet Trainer is a
room 40’ by 8, two stories high designed to replicate an
engine room or other parts of the ship that can actually
be flooded to practice different types of damage control
techniques and scenarios ranging from command tactics
and flooding to damage assessment.

In addition to the renowned fire and safety training,
RMA is unique in that they work closely with major
cruise lines and other sea-based corporations to develop
customized training set to a client’s specifications. RMA
Director Denise Jones explains, “We can customize a
training program to fit a particular ship, or to rectify
a problem they may be having. We will take their
actual operations procedure manuals and case studies
and build the appropriate training course to solve a
particular problem or address an area for improvement.”

Sea School, headquartered in St. Petersburg, with
locations in nearby regions and Fort Lauderdale, offers
U.S. Coast Guard approved training for a wide variety
of training certifications. They have trained more than
100,000 students to get their captain’s license.

It is a school geared toward individuals at all levels of
training. If someone wants to begin their career track
toward becoming a captain or a seasoned captain wants
to add a certification to his or her resume, the Sea School
may be the perfect fit. Captain Jerry Huber said a course
that has been increasing in demand has been Maritime
Security Awareness. The course meets the needs of every
shipping company traveling in international waters. This
course is required for all persons employed or engaged
on a seagoing ship that is required to comply with the
provisions of the International Ship and Port Facility
Security (ISPS) Code.

The maritime job market is robust, both for its travel
and adventure appeal, but also due to a higher turnover
rate as compared to most industries. It’s true that travel
to exotic places and a unique work experience aboard a
ship draw thousands of people each year to careers on
the high seas, but there is also a lot of hard work and
long hours. People looking to get into a maritime career
have to understand that you may spend weeks or months
away from friends and family. But no matter the reason,
if some want to begin a maritime career, Fort Lauderdale
is the place to put your toe in the water. @

Author Pete Stevenson lives in Fort Lauderdale and is a Go
Riverwalk Magazine staff writer, freelance writer, and marketing
executive. Pete writes about entertainment, health, businesses,
sports, technology, marketing, and comedy. He is a graduate of
Michigan State University.
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Learning Loft co-founders Fran Rubio-Katz and Aly Young
with a group of students at their Fort Lauderdale facility

PHOTOS PROVIDED BY LEARNING LOFT, COURTESY OF CLAY WIELAND PHOTOGRAPHY
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TO EFFECTIVE DISCIPLINE

WRITER SERINA RUGGERI

new way of learning and teaching has taken
ASouth Florida by storm. Introducing The

Learning Loft, a way for parents and their
children to connect to their emotions and learn how to
handle emotional situations. The masterminds behind
this innovative way of education are co-founders Fran
Rubio-Katz and Aly Young, certified professional
educators who stress a deeper connection between
children and their families through a compassionate
and brain-biased approach to learning. Rubio-Katz and
Young have provided an opportunity for parents and
children to bond in a setting that teaches patience.

Rubio-Katz, a Florida native and mother of two,
graduated from Florida International University with
a degree in elementary education. She wanted to teach
children the right way to learn so she began teaching on
her own in an in-home setting. It wasn’t long before she
met Young, a sociology graduate from the University
of Central Florida, who also has a passion for helping
children and parents.

“It’s all about connecting parents to children,” says
Rubio-Katz. From in-home tutoring to school-wide
training, time management to emotional regulation,

The Learning Loft has been providing brain-based
educational tools to families all over South Florida since
2013. Rubio-Katz says, “Connections on the outside are
what connect you on the
inside.”
They employ
the Conscious
i Discipline
approach,
incorporating
2 = these three tenants:
“Be present, be
open-minded, and
_ be compassionate.”
N Rubio-Katz says,
“Conscious

Knowledgeis Power

LEARNING LOFT CO-FOUNDERS FRAN RUBIO-KATZ AND ALY YOUNG SEEK TO

EDUCATE PARENTS AND CHILDREN ON HOW THE RIGHT CONNECTION LEADS

Discipline is a social and emotional intelligence
program that teaches the adult the best way to handle
the children and their care.” The approach focuses on
being conscious of thoughts, actions, and emotions to
engage consistent and effective discipline.

“We want to help and encourage adults to be
conscious enough to learn how to view behavior as
communication,” Young continues. “Once this way of
thinking is achieved, the parent/adult can help the child
learn the skill rather than jump right to discipline.”

Depending on the needs of the child and parent/
caregiver, The Learning Loft offers a variety of programs
to fit various schedules. Aftercare and tutoring programs
are available at both home and school. Wired Rite
Tutoring is a unique and holistic method that empowers
every student in the five main areas of learning - SPASE
- spiritual, physical, academic, social, and emotional
connection and awareness.

Learning Loft also hosts a Parental Empowerment
Program, a seven-week course that uses Conscious
Discipline and the Brain State Model, which instructs
parents on appropriate behavior methods. The program
also teaches how to add structure and predictability to the
home, setting limits, while connecting playfully with the
child.

Rubio-Katz and Young strive to create a relaxed, easy-
going, and friendly environment for both the parent/
caregiver and child. Their goal is to foster a connection.
“Parents may lead a very busy lifestyle or may not know
how to academically help the child,” Rubio-Katz says.
“We help structure that time and help the teachers or
parents become familiar with our program. People
need this support.” For more information, visit www.
learningloft.org. @

Author Serina Ruggeri is full-time freelance writer and fitness
trainer. She has covered travel, fitness, art, real estate, and
marketing and can be reached at SerinaCPT@gmail.com.
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Continuing Education

FIVE OPTIONS FOR YOUR LIFELONG LEARNING NEEDS

WRITER AARON PAUL

n our fast-paced, competitive, information-sharing world, it is difficult not to learn something new
everyday. A common trait professionals share is that they consistently try to distinguish themselves from
their peers by investing in formal education. It is never a bad time to invest in yourself. These are a few

examples of how you can diversify your portfolio with classes that are available at local colleges.

Start your own Nonprofit

Broward College
Start dates: Sept. 14 & Oct. 12 (six weeks)

If you've been paying to attention to the market, the
nonprofit sector has been consistently growing. It is a
great way to create new relationships and, of course,
give back to the community. Linda Kissam, an 18-year
veteran in the nonprofit management field, will teach
you how to incorporate, select a board of directors, write
bylaws, craft a mission statement, obtain tax-exempt
status, develop a budget, create a marketing plan,
explore fundraising options, and more.

Speed Spanish
Broward College
Start dates: Sept. 14 & Oct. 12 (six weeks)

Is there a need to emphasize how valuable speaking
Spanish is in our market? This course is designed for
anyone who wants to learn Spanish yesterday. You'll
learn six easy recipes for gluing Spanish words together
to form sentences. After six weeks, you'll be able to dive
into any Spanish-speaking situation.

Advance Presentation Skills
NSU
Start date: Oct. 13 (one day)

The ability to articulate a clear, concise, and
captivating presentation is an invaluable skill that
a small percentage of people possess. It is a must
have in any sales environment. Marsha Freedman
is a presentation skills seminar leader, trainer, and
speaker. She works with professionals to improve their
confidence levels and effectiveness as public speakers. If
your presentations are good, but you want to make them
great, then you're ready for this course.
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Wedding Planner

Broward College
Start date: Spring 2016 or Fall 2017 (one semester)
Students will gain the framework necessary to plan
wedding events and increase their understanding of the
business structure and documentation process. They
will learn about signature wedding styles, wedding day
etiquette, music selection, contract preparation, working
with vendors and prospective brides and grooms,
choosing a venue, seating charts, food and beverage, and
managing the wedding process.

Solution Focused Coaching

NSU
Start dates: Fall 2016, Winter 2016, Summer 2017,
Fall 2017 (12 months)

According to the Canadian newspaper The National
Post, personal coaching (life, career, college, and health
and wellness) is the second fastest-growing profession
in Canada. In the US, the profession has also seen
considerable growth. The family therapy sector of the
program is nationally and internationally known for
expertise in solution-focused therapy - an excellent
fit with the brief, goal-oriented nature of personal
coaching. The Graduate Certificate Program is 15
credit hours. @

Aaron Paul is a US Army veteran and a South Florida local. He
is a managing partner at Advice and Life, a financial consultancy
headquartered in Fort Lauderdale. He likes to fish, try new foods,
and raid Genia's fridge at the Riverwalk office.



%)
w
(V]
<<
=
0
0
w
=
@\
)
)
>
w
x
=
]
=
o
=
<
%)
w
(V]
<
=
]
=
o
<
=
o
Y
X
o
o
=
B4
>
4]
o
w
=]
>
o
o
a
)
o
=
o
=
o

GORIVERWALK.COM - AUGUST 2016 43



Juxetaepose

THE NEW EVENTS APP JUXTA SOCIAL
ACTS AS A PLATFORM FOR THE » er *

PROMOTION OF NEARBY ACTIVITIES AND _

PERSONAL EVENT PLANNING TR ——

T

WRITER PETE STEVENSON z
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The Juxta Social app can be used to organize group meet-ups like this
May 23 cardio class with trainer Josh Hecht in Esplanade Park (above
and opposite); and the “Awaken Your Creativity” workshop, which took tl § o e

& zxcvbnm@

place at the Vu New River building on June 25 (page 46)
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aunching an effective app means having
I data instantly available. Juxta Social is

a new smartphone app that lists public
happenings and permits private events in one
intuitive timeline to cater to your social habits
and desires. In partnership with Riverwalk
Fort Lauderdale, this location-based
application allows you to search for Riverwalk
events and area happenings open to the public
and also create private activities that you may
want do with a group of friends.

Juxta Social is primarily used for public
event promotion, giving users access to event
listings collected from Riverwalk’s Greater Fort
Lauderdale calendar (www.goriverwalk.com/
events/greater-fort-lauderdale-event-calendar).
The app also incorporates other happenings up
to 3,000 miles away.

Riverwalk Fort Lauderdale partnered with
Juxta Social to launch the app at Burger Battle
VII in May. Since it lets you search for all
events taking place around you within the
next 24 hours, it allowed locals and visitors to
discover, attend, and meet up at this annual food
competition.

Juxta Social also allows you to filter
happenings using any of the following
categories: events, games, food, drinks, place,
movie, networking, concert, show, fitness, happy
hour, birthday, and volunteerism. Did you have a
tough week at work? Open Juxta Social and look
for a happy hour, cardio class or maybe a jazz
concert nearby and change your mood.
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What if you want to organize your own event? Juxta
Social offers a platform for that. Say you want to do a
girls’ night out with 20 of your best girlfriends. You
could simply create a private event with the app and all
the communication, attendance, and coordination can
be handled within the application, preventing you from
dealing with endless and repetitive communication
between attendees.

Some applications, like Facebook, try to coordinate
this type of event planning, but have become too bloated
or do not have the simple functionality built in like Juxta
Social. The app provides a variety of controls for event
management, including a chat function to allow you to
share information, modify or finalize plans on the fly,
approve attendees, and set event start and end times. The
app timeline lets you track and share your activities via
email or on other social media platforms.

Juxta Social was created and built in Fort Lauderdale
and is currently available on both the iOS Apple and
Android platforms.@

Author Pete Stevenson lives in Fort Lauderdale and is a

Go Riverwalk Magazine staff writer, freelance writer, and
marketing executive. Pete writes about entertainment, health,
businesses, sports, technology, marketing and comedy. He is a
graduate of Michigan State University.
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Who knew living on the WILD side could be so sensible?
Estate Planning. Asset Protection. Probate Administration.

[954) 9442855 | 1250 5 Ming Indand B4, Suive 200, Plantstion, Florida 33324 | wiplaw.com

WALTER DUKE + PARTNERS

COMMERCIAL REAL ESTATE VALUATION

Competent...

Walter Duke + Partners, founded in Fort Lauderdale in 1975, offers
over 150 years of combined team experience, completing more than
15,000 assignments and $30 billion in valuations in the commercial
real estate Florida market.

Connected...

We value relationships and it shows in the company we keep with
some of the world's oldest and most respected firms.

Community... ! g
Our commitment to civic and charitable causes is well b

known and a portion of our profits goes back to worth-
while initiatives in the community we proudly serve.

www.WalterDukeandPartners.com

954.587.2701 N
2860 West State Road 84, Suite 109 | Fort Lauderdale, FL 33312 m
walter@walterdukeandpartners.com .
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Community
Plaything

THE URBAN CONGA ORGANIZATION SEEKS
TO ACTIVATE SPACES WITH INTERACTIVE
INSTALLATIONS AND ONE OF THEIR NEWEST
TOYS HAPPENS TO BE ON RIVERWALK

WRITER WILLIAM COHN
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hat happens when three architecture
graduates come together to not only
improve their city but also enhance

what the word ‘play’ means to people? The answer
is Urban Conga. The design firm, whose end goal
is to promote community activity and social
interaction through play, is focused on getting
people off their smartphones and out to their
local public spaces. Once there, the goal is to get
people to utilize Urban Conga’s wide variety of
interactive, outdoor creations, from Pong in the
Park, which features municipal ping pong tables,
to the “Why Sit When you can Play” bench, also
known as the Color Code Bench, a new attraction
on Fort Lauderdale’s Riverwalk that features an
oversized xylophone and promotes making music
in public spaces.

In an effort to bring their initial ideas to life and
see the effect that play has on people in various
cities across America and the neglected spaces
in those cities, founders Ryan Swanson, Brennan
Huller, and Mark Perrett, and videographer
Michael-Angelo Munoz went on a road trip from
Tampa to Los Angeles. They stopped in nine cities
along the way, setting up various installations,
all without permission or permits, and were able
to expose people to the underutilized spaces
juxtaposed with those installations. The old
station wagon they were traveling in even became
an installation itself; people along the way were
allowed to draw and paint all over it.

Their findings from this cross-country road
trip proved to be truly amazing; the installations
brought people out, invigorated public spaces, and
sparked many conversations. With everything
from giant beach balls to interactive projections,
Urban Conga found that, when given the chance,
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The “"Why Sit When you can
Play,” fixture, also known as
the Color Code Bench, recently
installed on Riverwalk

PHOTOS BY JASON LEIDY
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people haven’t lost the ability to play. This proved the idea of a wave pulling up

that neglected areas really can be rejuvenated from the ground,” Swanson
and that people are willing to put down their says. “The musical element is
technology to participate and be active in both created with two octaves of
their communities and the improvement of their notes that allow people to play
municipal spaces. together. Each color resonates
“We wanted to provide an opportunity for a specific note and allows
people to come together along the Riverwalk,” one to play music based [on]
founder Ryan Swanson says of their Fort Lauderdale ~ color.”
installation. “When two people play, it doesn't The design firm is set on
matter what your background or demographic is. proving that they can be
You just become two people playing and interacting @ catalyst in getting more
in a space.” people involved in their
With their array of interactive products that communities. The bench
are geared towards people getting outside and design recently won the 2016
interacting with one another, the founders of this Architizer A+ award for

design firm have brought a different meaning to the ~ outdoor furniture ?long ‘fVith
word ‘play. They want to see the people across the the 2016 A1A Florida Object

country going outside, meeting one another, and of the Year award; Architizer
having fun. is the world’s largest and

Urban Conga has activated many public spaces fastest-growing website for architecture. To learn
around the country and Riverwalk is now home more about Urban Conga, their efforts, and their
to the “Why Sit When you can Play” bench along products, visit www.theurbanconga.com. @

the New River. All of Urban Conga’s products are

custom-designed to fit in with their surroundings,

and the Riverwalk’s newest addition is no Author William Cohn is a rising junior at Elon University
exception. “The unique form was created based [on]  and a 2016 summer intern with Riverwalk Fort Lauderdale.

REFINISH YOUR OLD PATIO FURNITURE ¢ TRANSFORM YOUR OUTDOORS

POWDER COATING * SANDBLASTING * LARGE SELECTION OF METAL FINISHES
CUSTOM FABRIC CUSHIONS « SLINGING « STRAPPING

Restore your patio furniture for a fraction of the cost of replacement.

F R E E E S T I M AT E

cC AL L F O R A
ABSOLUTE 777
1254 N.W. 21st Street | Pompano Beach, Fl 33069

PATIO FURNITURE RESTORATION  www.absolutepowdercoat.com
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LIPSTICK

EMPOWERMENT AND LEADERSHIP

5th Annual Suits, Stilettos and Lipstick conference

September 9th- 10th, 2016

Greater Fort Lauderdale Convention Center

Dream if! Lve ! Be !

Join 1,000 Women (& smart men) for the SASSY Revolution!

Keynote Speakers:

Register Now!
SSLwomen.com

Lisa Oz Dr. Elizabeth King Mark Sanbern
Author & TV- S5L Founder & Author of
Radio Host Wellness Expert *The Frad Factor™

The SASSY Ensemble:

Alexa Carlin Barb Schmidt [;t'(wmmn Becky Davis Carlos I'.'I.allne1 Chiris Van Vliet Consta nc-} Jones

2y

Ly | 1,
Ina Lee Julie Guy ina lglesias  Kathleen Cannnn Dr. Lanalee Araba Sam Captain Lee Rosbach

o

Gregobre Narcisse

Larraine Ladish MaryWong  Caplain Patricia l!.'c-le P‘eggy Fueci Dr. Traci Lynn  Ywonne Haase, LMHC

FOWERED BY

LIVE UNITED w @ 1 C/fff’f/_ SLIPSTICK m@
GORVERWALK I0LA(TY | TZRSEE TRAMEOST THI"IH

A Portion of the Proceeds go to
Benefit United Way-Mission United
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Tropical Retreat

DINING DESTINATION: BLUE FIRE GRILLE
THIS NEWLY RENOVATED OASIS REVEALS A NEW

MENU WITH LATIN AND CARIBBEAN-INSPIRED FLAIR

WRITER KATIE TORRES

CHEF Q&A

Executive Chef Nathan Keller

What'’s your favorite dish

to cook at home?

| grew up in Las Vegas, NV my whole
life and really fell in love with Mexican
cuisine. | would say either my pork
carnitas or my chicken enchiladas are
my favorite dishes to make at home.

When did you first know

you wanted to be a chef?

Being a chefis really all I've ever done.
My family owned a catering business
where my dad was the executive chef
so I'd be right there standing on a milk
crate washing heads of lettuce and
helping out with any and everything.
At 19-years-old, | started working at

an upscale steakhouse in the heart of
Downtown Las Vegas. We did all scratch
cooking and | learned everything |
know on the job, never having attended
culinary school.

What is your favorite

drink of choice?

Definitely bourbon, occasionally with
ice. Colorado has long been a pioneer
state in the craft beer world and craft
spirits are no exception. Two of my

favorite bourbons, Breckenridge and Top - (left) Blue Fire Grille dining room, (right) bar;
. - q bottom — (left) homemade crabcakes, (right) blackened
Tincup, are distilled in Colorado. chicken penne pasta
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PHOTOS PROVIDED BY BLUE FIRE GRILLE

Yellowtail
Snapper

Ingredients:

1 yellowtail snapper filet

Flour (enough to coat fish filet)
Seasonings of your choice

Method:

Score fish filet with a sharp
knife on the skin side so it will
not curl up when cooking.
Dredge fish filet in seasoned
flour mixture. Pan-fry the filet
for six minutes until golden
brown. As a suggestion, serve
with coconut, jasmine rice
and sweet plantains. Arrange
fish filet on top of the rice and
plantains and top with Haitian
piklitiz, a spicy coleslaw.

business district, lies the recently renovated Blue Fire Grille

in the Fort Lauderdale Marriott North Hotel. Boasting trendy
décor and a peaceful view of the nearby natural preserve, this hidden
gem is unveiling an all new Latin and Caribbean style menu.

The official redesign of the restaurant took about 30 days and was
completed in December 2015, one of the final projects amidst a full
hotel renovation of event spaces, guest rooms, and more. The ambiance
is warm and inviting while showcasing modern furniture and featuring
a section with a cocktail lounge vibe.

Executive Chef Nathan Keller, who also serves as the food and
beverage director, has developed an exciting array of delectable dishes
that range from comfort classics to innovative new dishes full of
complexity and added levels of flavor.

The new menu features seafood fare, which is almost all locally
sourced from South Florida. Top seafood dishes to check out include
the Key West Peel & Eat Shrimp and Chef Nathan’s famous Florida
Snapper - a specialty dish that marries fried sweet plantains with
coconut jasmine rice and Haitian piklitz, a spicy coleslaw.

For those not in the mood for seafood, there is an abundance of other
options to choose from including homemade empanadas, a short rib
and brisket patty, charcuterie boards, and chef’s classic chicken wings,
one of the few items from the original menu.

Blue Fire Grille’s new ambiance and menu will surely draw an
abundance of locals in addition to their regular hotel guests. Chef
Nathan is not only transforming the dinner menu, but also adding a la
carte breakfast options as an alternative to the very popular breakfast
buffet. The cuisine ranges from blueberry pancakes to one of chef’s
signature items, Loco Moco, a contemporary Hawaiian breakfast dish
that’s bursting with flavor.

To complement the dynamic food menu, Blue Fire Grille has a robust
beverage selection to accompany your meal — everything from local craft
brews like Funky Buddha Hop Gun and Wynwood La Rubia to signature
cocktails like the Meyer Lemon Mint Julep and the latest Old Fashioned.
The cocktail program even uses its own homemade syrups and bitters.

Stay tuned this fall for a new happy hour and bar bites menu, which
will give you even more incentive to make Blue Fire Grille the place to
be after a long day of work. @

Tucked away in its own little oasis of foliage amongst a bustling

A recent Leadership Broward graduate, Katie Torres works as a Client
Development Manager for Wizard Creations and is active in the community as a
volunteer for several nonprofit committees and events. She enjoys spending time
with friends and family and checking out all the unique spots South Florida has
offer for food and drink.

If You Go:

BlueFire Grille
6650 N. Andrews Ave.

(954) 771-0440

www.marriott.com/hotels/hotel-information/
restaurant/flicc-fort-lauderdale-marriott-north
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Cocktailingon Las Olas

AT THE RIVERSIDE HOTEL, NOT ONLY ARE YOU AT THE CENTER OF
THIS COSMOPOLITAN CITY, BUT YOU ALSO ARE THE COSMOPOLITES

Writer RENEE K. QUINN - Mixing up the latest in culinary experiences, craft cocktails, and craft beers. Connecting with

spirited friends to share ideas, stories, and life! Get social, tag @MyMixologista in your Tweets and Instagram finds.

ith four bars within
this historic Las
Olas hotel, you can

experience many different ways
to cocktail. Wild Sea's stunning
bar is the hub where trendy
cocktails are crafted and imbibed.

Its creative cocktail menu changes fji ([dll [}

often, allowing one to 'taste'
different locales. Their bartenders
are very passionate about
cocktails and will create your
perfect summer concoction.

From there you can make
your way to the Golden Lyon
pub styled bar where classic and
Floridian cocktails meet.

Hidden in the back, along
the New River, the pool bar is
unique. Here, the bartenders
create fruity cocktails to go
with the weather, the mood,
and the clientele. It's an escape
to a tropical oasis in our urban
Downtown.

Locals in the know hang out
at Preston’s lobby bar where
bartenders will create your own
personalized cocktail in a relaxed
setting. Preston’s is the 'In the
Biz' hub for Las Olas, offering
daily half-priced specials.

Now you know. Visit Beverage
Manager Mathieu Pinsard and
his team at the Riverside Hotel
this summer.

Riverside Hotel
620E.LasOlasBlvd.
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Featured
Cocktail:

The Vodka Drink #1 at Wild Sea

Stolichnaya Gluten Free
Premium Vodka

Basil, lime juice, and
elderflower liqueur

Featured
Spirit:

Stolichnaya Gluten Free
Premium Vodka: Can't drink vodka made from gluten grains? Unlike
regular Stoli Premium Vodka, which is made from the gluten grains
wheat and rye, Stoli Gluten Free is made from a recipe of 88 percent
corn and 12 percent buckwheat.

BARTENDER SPOTLIGHT

Meet Mathieu Pinsard
BEVERAGE MANAGER AT THE RIVERSIDE HOTEL

1. Known for? Creating cocktails.

2. Your go-to cocktail? The English Rose, a very intense
cocktail made with gin, rose water, elderflower, and
raspberries in a teacup to symbolize old England. This
cocktail follows me around. It changes and evolves, but is
still the same for me.

MATHIEU PINSARD HOLDS HIS
ENGLISHROSE COCKTAIL

3. Must have garnish? Fresh flowers, zests, and herbs. If the
garnish does not accentuate the taste, leave it out.

4. Essential bar accessory? My shaker. I believe every bartender should have a
shaker that follows them everywhere. At home, at work, and life in general.

5. Best local bar? Vino’s on Las Olas. After all this mixology and these tastings,
there is nothing like a glass of wine. I like to relax there and of course keep
thinking about the next cocktail to create.

6. You are loving? I love to travel. Each trip is different, even when I go to the
same places. From each country or city I visit, I bring something back. It can be
ingredients, techniques or just ideas.

7. This time next year you’ll be drinking? Wine cocktails. I really believe they are
the future and the past of mixology. I am really trying to create some new cocktails
with delicate wines without removing flavor or adding too much. We’ll see!
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For additional events, check the Greater Fort Lauderdale events calendar:

www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

Star Trek Beyond:
AnIMAX 3D Experience
Through Aug. 4

Museum of Discovery and Science
AutoNation IMAX Theater

(954) 463-IMAX (4629)
www.mods.org

@ An Evening with Pitbull
Aug. 1

Hard Rock Live

(800) 745-3000
www.myhrl.com

SMART Ride Information
Session - Nutrition
Aug. 2
The SMART Ride is a 165-mile
bike ride from Miami to Key West
supporting HIV organizations. At
this information session you
will learn how to keep yourself
nourished properly throughout
the ride!
(954) 522-4749 ext. 1202
www.browardhouse.org

0 Co-Parenting Classes
Aug. 2 - Oct. 11

Cooperative parenting is a
video-based psychoeducational
approach focusing on

the enhancement of the child’s
functioning within their family.
Mental Health Association of
Southeast Florida

(754) 701-4069

Pinion Passion Hour
Aug. 2
The Apothecary 330
(954) 614-6795

@ K.Michelle

Aug. 2

Revolution Live

(954) 449-1025
www.jointherevolution.net

@

SCIENCE

6

DANCE MusIC
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@ The Go-Go’s

Aug. 3

From their halcyon days as
America’s sweethearts to their
current status as superstars who
pioneered a genre, The Go-Go's
preside over a three-decade
reign as high pop priestesses.
Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

Suicide Squad: AnIMAX 3D
Experience

Aug. 4 - 18

Museum of Discovery and Science
AutoNation IMAX Theater

(954) 463-IMAX (4629)
www.mods.org

@CoolSaturdaysSummer
Special

Aug. 6 and Sept. 3

Visitors can explore the whimsical
house where fish sculptures rise
in the air, shells have their own
museum, and shady nature trails
invite you to search for playful
monkeys in the trees and majestic
swans in the fresh water lakes.
Bonnet House Museum and
Gardens

(954) 653-1564
www.bonnethouse.org

@ William J. Glackens: A
Modernistin the Making
Through Aug. 7

NSU Art Museum Fort Lauderdale
(954) 525-5500
www.nsuartmuseum.org

@ Lecture: “Archaeology of the
New River” - Bob Carr

Aug. 8

A presentation by Florida’s foremost
archaeologist, exploring significant
local digs and artifacts discovered
in Broward County.

History Museum Fort Lauderdale
(954) 463-4431

www.flhc.org

o O

THEATER RIVERWALK CHARITY

GORIVERWALK.COM

CULTURAL

@ Us TheDuo
Aug. 8

The Culture Room
www.cultureroom.net
(615) 227-2770

@ Bayside with The
Menzingers, Sorority Noise
Aug. 11

Revolution Live

(954) 449-1025
www.jointherevolution.net

@ Fight Time Productions
MMA Pro Fights 32

Aug. 12

Fight Time Promotions, LLC
provides fans with action-packed
MMA professional fights.

War Memorial Auditorium

(954) 828-5380

@ Alice Cooper

Aug. 12

Broward Center for the Performing Arts
(954) 462-0222
www.browardcenter.org

% Riverwalk Summer
Social Cruise

Aug. 12

Aboard Anticipation IV
(954) 468-1541
www.goriverwalk.com

O Orchid Care Classes:
Orchid Basics

Aug. 13

Bonnet House Museum and
Gardens

(954) 703-2606
www.bonnethouse.org

)

ART

@

LITERATURE

MOVIES

@ Monster Jam
Aug. 13 and 14

BB&T Center
www.monsterjam.com

Sixth Annual Animal
Adoption Fair
Aug. 14
Free admission and parking. Find
your “Forever Fur Friend.” On-site
adoptions.
War Memorial Auditorium
(954) 828-5380
www.fortlauderdale.gov/wma

@ Stranahan Stories: Ivy
Stranahan and the Women’s
Suffrage Movement with
Michelle Foster Sammartino
Aug. 15

Michelle will illuminate Ivy's
determination alongside other key
players in the quest for women's
voting rights, which ultimately

led to the passage of the 19th
amendment in 1919.

Historic Stranahan House Museum
(954) 524-4736
www.stranahanhouse.org

O sea

Aug. 18

Hard Rock Live
(800) 745-3000
www.myhrl.com

ﬂ Holy Cross Hospital Healthy
Cooking Class

Aug. 18

Fresh Inspirations Café Executive
Chef Christopher Myers and dietitian
Wendy Petusevsky will host a class
featuring demonstrations, food
samples, and take-home recipe
cards for participants.

Holy Cross HealthPlex

(954) 351-4782

0 Orchid Care Classes: Orchid
Repotting & Mounting

Aug. 20

Bonnet House Museum and
Gardens

(954) 703-2606
www.bonnethouse.org

0 Drink Like aLocalon
Himmarshee

Aug. 20

Downtown Himmarshee Village
www.downtownhimmarshee.com

@ Ice Cream Science Weekend
Aug. 20 and 21
Museum of Discovery and Science

www.mods.org
C)
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GABRIELLE ROLAND
Calendar Editor

@ Bro Safari

Aug. 25

Revolution Live

(954) 449-1025
www.jointherevolution.net

Women'’s Equality Day Event
Aug. 26
History Museum Fort Lauderdale
(954) 463-4431
www.fortlauderdalehistoricalsociety.org

.

0 Orchid Care Classes:
Diagnosing Pests & Diseases
Aug. 27

Bonnet House Museum and
Gardens

(954) 703-2606
www.bonnethouse.org

@ Ricky Martin: One World
Tour

Aug. 27

Hard Rock Live

(800) 745-3000
www.myhrl.com

@ Chuck Close Photographs
Through Aug. 28

This comprehensive survey of the
work of Chuck Close, one of today’s
most important contemporary
artists, explores how he has pushed
the boundaries of photographic
methods and approaches.

NSU Art Museum Fort Lauderdale
(954) 525-5500
Wwww.nsuartmuseum.org

@ National Parks
Adventure 3D

Through Aug. 31

National Parks Adventure takes
audiences on the ultimate off-
trail adventure into America’s
awe-inspiring great outdoors.
Museum of Discovery and
Science
www.nationalparksadventure.com

0O @® O

FOOD SPORTS FAMILY

HOLIDAY

@ Art of Wine & Food-
“Italy in the Fall”

Sept. 1

NSU Art Museum Fort Lauderdale
(954) 525-5500
Wwww.nsuartmuseum.org

@ Blind Guardian and Grave
Digger

Sept. 10

Revolution Live

(954) 449-1025
www.jointherevolution.net

@ Flux Pavilion 18+
Sept. 3

Revolution Live

(954) 449-1025
www.jointherevolution.net

Wildlife Rescue
Through Sept. 5
Wildlife Rescue is an exhibit that
involves visitors in compelling
stories of animal rescue, the
dedicated people who are taking
action, and the science that
supports their efforts.
Museum of Discovery and Science
(954) 467-MODS (6637)
www.mods.org

@ Donovan

Sept. 8

Donovan, ‘60s legend, icon, poet,
and one of our most enduring
singer-songwriters will be touring
to celebrate his 50th year in the
music business, which includes
his recent album release Donovan
Retrospective and brand new
single One English Summer.
Parker Playhouse

(954) 462-0222
www.browardcenter.org

Destination Fridays -
Madrid, Spain

Sept. 9

The African-American Research
Library and Cultural Center
(954) 357-6210
www.broward.org/library

@ Lecture: “Florida
Transportation History:

Planes, Trains, & Automobiles” -
Steven Noll

Sept. 12

Florida’'s transportation history
expert shares tales of early explorers
through Henry Flagler’s railroad.
History Museum Fort Lauderdale
(954) 463-4431
www.fortlauderdalehistoricalsociety.org

Tunnel to Towers 5K
Run and Walk
Sept. 13
Huizenga Plaza
(718) 987-1931
www.tunnel2towers.org

@ Brian Wilson
Sept. 14

Hard Rock Live
(800) 745-3000
www.myhrl.com

28 7

Sept. 14

Jake Shimabukuro's ukulele
performances incorporate elements
of thoughtful, sophisticated
arrangements. In addition to his
original compositions, his repertoire
includes Queen’'s Bohemian
Rhapsody, Schubert's Ave Maria
and Cohen’s Hallelujah.

Parker Playhouse

(954) 462-0222
www.browardcenter.org

Solo and Fusion of Celestial
Sound of Sitar and Veena
Sept. 10

Featuring Pt. Krishna Mohan
Bhatt (Sitar), Nitin Mitta (Tabla),
Saraswathi Ranganathan (Veena),
and Ganapathi Ranganathan
(Mridangam).

Broward County Main Library
(954) 885-1466
www.apaiart.com

@ 6

HISTORY LECTURE

COMEDY

Dine & Dock VIP Celebrity
Auction
Sept. 21
All proceeds raised from this
event benefit the American Red
Cross aiding in response to local
disasters. In these events, the
Red Cross provides shelter, food,
and comfort to assist families
and entire communities in their
time of need.
Hyatt Regency Pier Sixty-Six
www.redcross.org

© 6 O

HEALTH BUSINESS
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KID'S THEATER TRADE SHOW

Compiled by

@ Animal Culture: Cobra
and the Popular Imagination
Through Sept. 25

This exhibition is an exploration
of the avant-garde post-World
War Il European Cobra artists’
use of animal images, and

how they functioned as forms
expressing popular visual culture.
NSU Art Museum Fort Lauderdale
(954) 525-5500

@ Heritage Tours

Through Sept. 30

Explore the beautiful city of Fort
Lauderdale, also known as the
‘Venice of America,’ via water, while
also discovering its history.

Bonnet House Museum and Gardens
(954) 703-2614
www.bonnethouse.org

@ “100 Years of Broward
Education” Exhibit

Through Oct. 1

Celebrating the Centennial of
Broward County Schools with images
from 1899 through the present.
History Museum Fort Lauderdale
(954) 463-4431

u

A Beautiful Planet 3D
Through Jan. 31, 2017
Museum of Discovery and Science
AutoNation IMAX Theater

(954) 463-IMAX (4629)

@ Immersive Seminole

Art Exhibit

Through Jun. 20, 2017

The Seminole story - past, present,
and future - told through native
crafts and local artists from the
Hollywood and Big Cypress
reservations.

History Museum Fort Lauderdale
(954) 463-4431

www.flhc.org

e
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EVENTS CONNECTION

% Riverwalk Water Trolley
Ongoing

Seven days a week, from 11 a.m.
to 2 p.m.and 4 p.m. to 11 p.m.
The Riverwalk Water Trolley travels
along the New River from the
Broward Center for the Performing
Arts to Stranahan House. There are
four stops on the north side of the
river and four on the south side.
Passengers ride for free.

(954) 761-3543
www.riverwalkwatertrolley

@ Full Moon Mangrove Tours
The night of the full moon
Hugh Taylor Birch State Park

(954) 564-4521

A

JM Lexus Sunday Jazz
Brunch

First Sunday of the month

11 am.to 2 p.m.

Riverwalk Park

(954) 828-5363

@ River Ghost Tours

Sunday night

Historic Stranahan House Museum
(954) 524-4736
www.stranahanhouse.org

@ Las Olas Sunday Market
Sundays * 9 a.m. to 2 p.m.

Come to the Las Olas Farmers
Market on Sundays. On the first
Sunday of the month, bring your
dogs for the “Dog Days of Summer”
and stroll by the varied culinary
delights and talented artisans. On
the second Sunday, listen to live
entertainment. On the third Sunday,
chefs demonstrate their latest
creations in “The Chef’s Corner.”
Plaza at YOLO

(954) 214-9933
www.lasolassundaymarket.com

© (3]
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@ Frank Loconto and
Friends at Mango’s

Second Sunday of the month
Mango’s on Las Olas Boulevard
(954) 684-1399

@ Chair Yoga with Ester
Mondays

Follow the yoga instructor at your
own pace. No experience needed.
Broward County Main Library
(954) 357-7443
www.broward.org/library

@ Living Well Program - Tai
Chi and QiGong Sessions
Tuesdays

Hugh Taylor Birch State Park
(954) 566-0660

oEnglishCafé

Tuesdays

Learn to speak English in a friendly
environment.

Broward County Main Library
(954) 357-7439
www.broward.org/library

@ Open Mic Tuesdays

Fourth Tuesday of the month

Chris Monteleone hosts the forum
for musicians, singers-songwriters,

bands, spoken word artists, comics,

painters, and sketch artists.
ArtServe

(954) 462-8190
www.artserve.org

O ElClub

Tuesdays

Brush up on your Espafiol.
Broward County Main Library
(954) 357-7439
www.broward.org/library

0 Crossroads Café
Wednesdays

Broward County Main Library
(954) 357-7439
www.broward.org/library

9 Broward Means Business
Second Wednesday of the month
Business networking event with
presentations on local business
topics.

History Museum Fort Lauderdale
(954) 463-4431

www.flhc.org

Behind the Scenes Private
Living Quarters Tours

Second and fourth Wednesday

of the month

Bonnet House

(954) 703-2606
www.bonnethouse.org/hours-fees

D O

THEATER RIVERWALK CHARITY

GORIVERWALK.COM

CULTURAL

@ FreeFirst Thursday
Starry Nights

Thursdays

NSU Art Museum Fort Lauderdale
(954) 262-0245

Live Animal Shows
Fridays and Saturdays
Hugh Taylor Birch State Park
(954) 566-0660

@ Ranger Guided Walks
Fridays

Hugh Taylor Birch State Park
(954) 566-0660

@ Friday Night Sound Waves
Music Series

Fridays through Nov. 18

Aug. 5 Jimmy Stowe, Top 40:
Tropical

Aug. 12 David Morin Elvis, Tribute:
Elvis

Aug. 19 JL Fulks, Jazz: Indie,
Blues

Aug. 26 Celebration, Top 40:
Dance

Sept. 2 Woody & the Longboards,
Oldies Rock & Roll

Sept. 9 Pocket Change, Top 40:
R&B/Funk/Soul

The Hub by Fort Lauderdale Beach
www.fridaynightsoundwaves.com

RIVERWALK RECREATION

@ Riverwalk- (954) 526-5159
www.RiverwalkRec.com

« Cardio Mix with Josh Hecht
Mondays & Wednesdays | 6:30
p.m. | Esplanade Park

Times and dates subject to change
depending on weather.

(954) 232-7737

+ ADog's Best Friend Group
Classes

Intermediate Dog Obedience Class
Thursdays | 7 p.m.

Masters Dog Obedience Class
Thursdays | 8:15 p.m.

Esplanade Park
www.adogsbestfriend.com

«Cycle Party Tours

Everyday | Reservation required
Jump aboard a 15-person
quadracycle and experience Fort
Lauderdale in an entirely new way.
(954) 633-4665
www.cp-tours.com/fortlauderdale/
cycle-party

«Bike & eTrike Tours

Everyday | Reservation required
Tours are along the north and south
sides of the river focused on the
Riverwalk.

(954) 633-4665
www.cp-tours.com/fortlauderdale

@ First Fridays: Book Event
and Pickers Sale

First Friday of the month

Pick up new and used books and gently
used items. Sponsored by the Friends
of the Fort Lauderdale Libraries.
Broward County Main Library

(954) 357-7443

«Kayak & Paddleboard Rentals
Everyday | 10 am. - 6 p.m. |
Along the New River

Explore the yachting capital of

the world in a kayak or on a
paddleboard. Launching from
Esplanade Park.

(954) 633-4665
www.cp-tours.com/fortlauderdale

ﬂ Food in Motion Flagler
Green Market

Second Friday of the month
Feldman Park

(754) 800-9765

@ Flagler ArtWalk

Last Saturday of the month
FAT Village

(754) 800-1640
www.flaglerartwalk.com

@ Docent Guided House Tours
Ongoing

Historic Stranahan House Museum
(954) 524-4736
www.stranahanhouse.org

O ©

ART LITERATURE

MOVIES

«FortLauderdale
y Tours

Everyday | 8 am. - 6 p.m. |
Reservation required

Take a one- or two-hour Segway
tour in Fort Lauderdale on the
Riverwalk. Training provided.
(954) 304-5746
www.segwayfortlauderdale.com

— R —
i e ~

Everyday | 10 am. - 6 p.m. |
Reservation required

2525 Marina Bay Dr. W.
www.ecoboatsftl.com

(954) 5000-ECO

o -
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Where Your
Passion for

Your Business
IS Celebrated

_Fe Greater Fort Lauderdale Chamber
of Commerce was founded as our
community’s first trade organization 105
years ago. Since that time the Chamber
has worked in support of programs that
strengthen companies and create a

stronger community while promoting
positive change.

Become a member and
EXPERIENCE BETTER
BUSINESS today!

Visit FTLChamber.com/join
or call us at 954-462-6000

for more information.

Join the Chamber now during:

SIZZLING SUMMER

BN

GREATERFORT L AUDERDALE

CHAMBER OF COMMERCE
EXPERIENCE. BETTER. BUSINESS.

100 MEMBERS IN 100 DAYS

FTLCHAMBER.COM/JOIN

f [infes] €[B]Q,

512 NE 3rd Ave. Fort Lauderdale, FL 33301
Info@FTLChamber.com © 954-462-6000



UPCOMING CHAPTER DATES & EVENTS

FLORID A Aug 17 » 5:30 - 7:30pm

MIXER - Anticipation Yachts Tour of the Intracoastal!

RESTAURANT I'@  Aug 24 ¢ 3:30 - 6:30pm

FRLA BROWARD REVERSE TRADE SHOW

LODGING Fort Lauderdale Hilton Marina

Sep 21

ASSOCIATION New Times/Panthers E.A.T. at the BBT Arena,

BB&T Center, One Panther Parkway, Sunrise, FL

BROWARD CHAPTER Oct 6 9am-5pm
FRLA Broward Sustainable Sunshine Hospitality

Showcase, Greater Fort Lauderdale Convention

Our mission is to promote, protect and educate the Center
hospitality industry in Florida. With frequent Oct 19 ¢ 5:30 - 7:30pm
MIXER - Bokampers Fort Lauderdale

educational and networking events, your membership
3115 NE 32nd Ave, Fort Lauderdale, FL 33308

opens many doors and provides numerous

Y . . Nov 16 ¢ 5:30 - 7:30pm
opportunities to benefit your business and stay MIXER - Mai-Kai Restaurant
current with the industry locally and beyond. 3599 N Federal Hwy, Oakland Park, FL 33308
Dec 5 ¢ 6:00 - 8:30pm
For more information on membership or to attend our Broward FRLA Holiday Party
events, visit www.frla.org, find us on Facebook, Twitter, Club FRLA at the Sonesta

Instagram or contact the Broward Director, Anne Sallee, 2017 Board Installation and Holiday Party

asallee@frla.org, (954) 253.0850. g 999 N Fort Lauderdale Beach Blvd
WS}TFLORH:E Fort Lauderdale, FL

————

Raise More Money ¢ Lower Costs * Bring People Together

Where your organizations Get Noticed
Blacktie - South Florida | Ginny Fujino
0 954.707.2970 | C 954.461.1199
ginny@blacktie-southflorida.com
www.blacktie-southflorida.com

Bringing together nonprofits and the people who support them!
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- JOIN OUR FAMILY

The National Awird-Winning Tower, Club

offers a progressive take on private club tradition. Ideal for business, networking and socializing, the Club offers elegant interiors, privacy and a
sense of style. At the center of Fort Lauderdale’s business and financial district, the Club provides a exclusive haven for professionals from an
expansive list of businesses.

World-class cuisine, superb personalized service and a gracious environment for entertaining are enhanced by breathtaking views of the Atlantic
Ocean and the Fort Lauderdale skyline. Beyond amenities and ambiance, the Member experience is the lifeblood of the Tower Club. The sense
of belonging each time you walk through the door, the way the staff anticipates your needs and wants, the way other Members welcome your
presence, and the enduring relationships forged along the way...

These are the attributes that make Tower, Club o comfortable, exclusive Member haven.

For MMAM on Event gnéohlvmfw;'v, conflach: (_T OWER

Victoria Hilber, Membership Director at 954.764.8550 Ext. 228 (1 L U B
or email victoria.hilber@clubcorp.com — L.




COMPLETE EVENT INFORMATION AND NAMES OF PEOPLE PICTURED.

N’ S N A P P E D © WANT TO SEE YOURSELF ON OUR SNAPPED@ PAGE?
~ EMAIL YOUR PHOTOS TO MAGAZINE@GORIVERWALK.COM WITH

Third Annual Marine Industry Day

On June 18, more than 2,500 people participated in the annual event hosted by the
Marine Industries Association of South Florida in Esplanade Park.

MIASFEXECUTIVEDIRECTOR PHIL PURCELL; FORT LAUDERDALE
MAYOR JOHN P. “JACK" SEILER; MAEVAH PETIT-FRERE; AND

COUNTY COMMISSIONER CHIP LAMARCA SEAN SMITH, MIASF MEMBERSHIP DIRECTOR FESTIVITIES IN ESPLANADE PARK

Fort Lauderdale Beach Bus Loop

Bus Loopers enjoyed a complimentary drink at each venue. The evening benefitted five non-profits,
including Riverwalk Fort Lauderdale.

FORT LAUDERDALE BEACH BUS LOOP ATTENDEES

Fran Payne Society Reception

Honoring the memory and life work of Fran Payne, Tom and Maureen Shea hosted a fiesta-themed
cocktail reception for the Fran Payne Society of the Jack and Jill Children’s Center.

W. SCOTT PARKER JR., KRISTEN RABOLD,

ALICE JACKSON, DENISE FOLEY, AND COLLETTE HERMAN AND CHRIS PENDRAK

ANN PAYNE AND TOM AND MAUREEN SHEA
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ADVERTISE IN

GORIVERWALK

FORT LAUDERDALE’ CITY MAGAZINE

WHAT WE DO!

Go Riverwalk Magazine connects our readers with all facets
of Fort Lauderdale:

» A flourishing downtown
- Citywide array of social, cultural and neighborhood events
» The world-class business and professional community
» Trend-setting fashion and shopping
« Avant-garde dining options

DISTRIBUTION

1,500 magazines direct mailed to Riverwalk
members and subscribers.

10,000 + copies are delivered to high-traffic
locations including:

. Hotels THE NUMBERS!

« Fine retail and restaurants

» High-end luxury apartments 1 5,000

. A\ 1din
Downtown office buildi 9 PRINT MAGAZINES MONTHLY

« Auto dealerships
10,000+

» Banks
OPT-IN E-MAIL SUBSCRIBERS

« Restaurants
46,500+

- Real estate offices
FACEBOOK FANS

« Hair salons
« Exercise clubs
| - Artgalleries

19,000+

TWITTER FOLLOWERS

18,200+

INSTAGRAM FOLLOWERS

6,000+

For advertising SNAPCHAT
information, contact

Mark Budwig, 1 14,700+
Publisher TOTAL AUDIENCE

(954) 523-1980
Advertising@GoRiverwalk.com
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— ARTIST PROFILE

Kathy
Kafka

TITLE OF WORK: PELICAN FLAPPING
WRITER SERINA RUGGERI

athy Kafka is a long-time resident
Kof South Florida, creating inspiring

art with her camera. Her love for art
and photography originated at a very young
age and became one of the most important
aspects of her life.

She received her BS from Florida Atlantic
University and an MBA from Barry
University. Not long after, her passion for
writing, traveling, and creating artistic
imagery evolved into a career.

Her source of inspiration is the South
Florida scenery. With a moody background
of ocean waves and colorful Florida wildlife

64 AUGUST 2016 - GORIVERWALK.COM

at her very fingertips, Kafka believes there is
no shortage of creative stimuli.

Her style is her signature. She uses
natural outdoor lighting and chooses a
stunning surrounding as her backdrop.

“It’s about telling a story through beautiful
photographs,” she says. Kafka highlights
intricate details in each image, paying close
attention to raw expression and natural
movement of both person and scenery. Over
the years, she has developed a knack for
capturing the spontaneous emotions and
actions of her subjects in one single shot.

Her passions lie between her and the
crosshairs of her camera, waiting for the
perfecting moment. Kafka can be spotted,
camera-in-hand, snapping images that speak
to her - skyscrapers, blossoming flowers,
ocean life, city views. For more information,
visit www.kathykafka.com or email the artist
at kathyl000kai@yahoo.com. @
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SOUTH FLORIDA'S LARGEST
EXOTIC CAR SHOWROOM

J
TWO GREAT LOCATIONS!
In the Heart of Fort Lauderdale: Pompano Beach
1301 East Sunrise Boulevard - Fort Lauderdale, Florida 33304 500 MNorth Federal Highway - Pompano Beach, Florida 33062
Tel: (954) 332-7600 - Toll Free: (877) 672-9393 Tel: (954) 788-9600 - Toll Free: (877) 672-9393

LUXURY CARS OF THE WORLD





