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‘ANY MAN CAN BE A
FATHER. IT TAKES
SOMEONE SPECIAL

TO BE A DAD.’

- ANONYMOUS

GIVE DAD THE GIFT OF
GENTLEMAN JACK THIS
FATHER'S DAY.

RARERTENNESSEERWHISKET,

AL JAcKk DANIELS.

61), Tennessee !
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Photography by Jason Leidy
Design by Ryan K. Hughes

Hollis Leidy enjoys exercise time
on Fort Lauderdale Beach.

Go Riverwalk is Fort Lauderdale’s City
Magazine covering arts, entertainment,
business and lifestyles. Go Riverwalk is
a Riverwalk Fort Lauderdale publication
and publishes 12 times a year to inform,
inspire and connect residents, readers
and leaders with the people, places,
happenings and events that make Fort
Lauderdale one of the world's best
places to live, work and play.

© Copyright 2012, Riverwalk Fort
Lauderdale. All rights reserved. No part of
Go Riverwalk may be reproduced in any
form by any means without prior written
consent from Riverwalk Fort Lauderdale
and publisher Riverwalk Ad Group, Inc.
Riverwalk Fort Lauderdale and publisher
accept no liability for the accuracy of
statements made by the editors or
advertisers. The waves device and Go
Riverwalk are trademarks of Riverwalk
Fort Lauderdale. © Copyright 2012.
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#1 in Sculptra® Aesthetic Treatments in the entire USA!

No one treats more patients with Sculptra® Aesthetic!
Won Prestigious, National Award; "Best Non-Surgical Facial Enhancement”!

There is no need to fly to NYC or
Beverly Hills! Dr. Shing Bay Aguilerais the #1 top
injector for Sculptra® Aesthetic in the entire
Linited States! He is also a Top Flatinum Leve
master injector of Botox and fillers for Allergan!
Sculptra when dome well can easily erase
decades off your apparent age and you will ook
as young as you feel, Whether you ars 35 or 85
years old, the results can be dramatic providing
a youthful, symmetric, invigorated look,

Sculptra” Aesthetic is gifferent from the
other dermal fllers in that it is not a gel or other
substance that s inje l:—-ri 1o erase s
wrinkle or fold. "‘CL.l;}[ a" Aesthetic works entirely
by stimulating the body 1o create its own new
collagen. When done correctly, this creates a mare
gradual and very natural increase in facial volume,
which is why it is so0 popular among celebrities.
People will comment on how great & vou ng you
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fat accumulates in this area causing distartion of
the lower face and jaw line.

Or. shino Bay Aguilers masterfully
administers Sculptra® Aesthetic 1o recreate the
masculine jaw that the years have diminished or
adds a more masculing jaw line that genetics
simply did not create. For wamean, he can resculpt
the softness and roundness of the jaw line and
build it back up to a plump round, youthful
volume and tightening the loose skin in this area.
Like a master artist sculpts, Dr. Aguilera will
recreate the younger
fernining, jaw and youthful face that

leoking  masculine or
the years

after

Cur expertise is in the artistry of achieving
optimal, natural looking enhancements!
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“Wrinkles and 25 years erased in One,
1st in Florida, New, DEEP SmartSKIN
CO’ Micro-ablative Laser Treatment”!

Dr. Shino Bay Aguilera is one of the
world's Cosmetic  Dermatologists,
Dermatologic Surgeon, Cosmetic Laser Expert,
and is Dual Board certified with a Fellowship in
Dermatology from  the Ameri College of

opathic Dermatology. With over 14 years of
ongoing  advanced  training  in laser  and
Aesthetics. He is a clinical researcher, publisher,
an Assistant Professor of Dermatology, Laser and
universities and the top
gd International physician trainer and
k-=-:,m:t-=- speaker for one of the worlds leading
laser manufacturers and a Platinum Level top
Injectar and Physician Trainer fon all the major
cosmetic injectables also incorporating over 25 of
the world's constantly upgraded leading edge,
premier, laser & cosmetic technologies to
optimize your results,

for 5

A World Class, Laser & Aesthetics Institute
With 5 Star Concierge Servicel

L’ all now to set four Free smetic
Consultation at; [954!! ?65 3005 to visit this
world class, brand new office of the fu |.LII"
cated on beautiful Las Clas Boulevard 2
. Las Olas Boulevard, Suite 11 ,,.Gro‘.n-:
Floor) in downtown Fort Lauderdale, F r
Treatment Photo Results and More Inf
the Mew www.ShinoBayDerm.com

cosmetic dermatology
plastic surgery
& laser institute




RIVERWALK TRUST

Riverwalk Trust
Mission Statement

To be the catalystin
building and nurturing
Riverwalk as a vibrant
community connected
by the New River

Riverwalk Trust
Team

Genia Duncan Ellis
President/CEO

Caitlin Fahey

Administration and Event Coordinator

Kim Spellacy

Accounting

Ann Gillespie

Brick Program Coordinator

Chelsea Anderson
Administration and Project Coordinator

Riverwalk Trust

300 SW. 2nd Street - Suite 7

Fort Lauderdale, FL 33312

(954) 468-1541 phone « (954) 468-1542 fax
email: info@GoRiverwalk.com
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Executive Committee

Mark Budwig, Chair
S.MARK Graphics

Courtney Crush, Vice Chair
Crush Law, Master Plan & Projects

Jim DeChant, Secretary
Right Management

Randall Vitale, Treasurer
Gibraltar Private Bank

Tom Vogel, Immediate Past Chair
One River Plaza

Dave Dawson, At Large Executive Committee

Nova Southeastern University
Chair, Communications Committee

Frank Herhold, At Large Executive Committee
Marine Industries

Gregory Oram, At Large Executive Committee
Tower Club

Board of Directors
Serge Atherwood, Consultant
Chuck Black, Signs by Tomorrow
Gary Bodner, The Continental Group
Lacey Brisson, BB&'T
Monica Correll, Publix
Cathy Davis Danielle, U Pull It
Patrice Demos, Northern Trust
Bob Dugan, EDSA
Jeft Falkanger, Falkanger Snyder Martineau & Yates
Lisa Scott-Founds, Winterfest Boat Parade
Jenna Ingraham, Premier Beverage
Nate Ernest-Jones, Nathaniel Ernest-Jones, Inc.
Ken Keechl Kopelowitz Ostrow Ferguson Weiselberg Keechl
Michelle L. Idymko/ Becker & Poliakoff, PA
Linda Lewis, Smith ¢ Knibbs Public Relations
Connie Loewenthal, Clear Channel Miami
Alyssa Lovitt, Timpano Italian Chophouse
Lynn Mandeville, Holy Cross Hospital
Bradley Minto, Performance Home Audio/Video, Inc.
Susan Fyfe Molnar, The City of Fort Lauderdale
Dev Motwani, Merrimac Ventures
Dave Nicholas, Himmarshee Bar & Grille
Matthew Olsen, Northwestern Mutual Financial Network
Gloria M. Reese, Tarpon River Civic Association
Lee Shefhield, Consultant
Kenneth Stiles, Stiles Corporations
Stephen K. Tilbrook, Shutts & Bowen
Doug Tober, Broward Center for the Performing Arts
Josh Vajda/ AutoNation / Precision Paddleboards
Tracy Weintraub, Cherry Bekaert & Holland
Michael Weymouth, The Las Olas Company
Chris Wren, Downtown Development Authority
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Your Man
leserves It

& 5 FLORIDA’S
o ORES OLDEST AND
1 HIGHEST RATED

’ JEWELER
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¥
JEWELRY STORE
MEMBER NEW YORK DIAMOND DEALERS CLUB 2011 & 2012

2473 East Sunrise Boulevard | Fort Lauderdale, FL 33304 (across from the Galleria Mall) | 954.565.2734
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Decorative banners along the Riverwalk are available for sale beginning this month.

Banners Up

Decorate the Riverwalk and Promote Your Business

Summer kicks off the sale and installation of banners along the Riverwalk —
a great way to support your community and get your name out.

The decorative banners are presented on both sides of the New River
and provide a colorful way to showcase your name. Over the next month,
our staff will be notifying existing banner holders that it is time for renewal

and placing the remaining ones up for sale to the public. Don't delay in

President/CEQO,
Riverwalk Trust

responding ... they go very quickly!

Burger Battle III sponsored by Publix Apron’s Cooking School was a
success with a new winner from the judges for Best Burger. Charm City
Burger Company took the prize and you will be hearing more about them
and the other contenders in our July issue. It was a beautiful evening with
great food, entertainment, sponsors, judges and restaurants. The event
raises fund for Riverwalk to continue to take care of the walk and activate
Downtown.

Our staft is hard at work crafting the annual calendar of events for the
upcoming year and would welcome your ideas and suggestions for things
to do in Downtown. We are always looking for great @Riverwalk events to
offer such as yoga, boot camp, paddleboard demonstrations and other

group friendly activities.
I extend a huge thank you to the working staff at Riverwalk, Caitlin
Fahey, Kim Spellacy, Chelsea Anderson and Ann Gillespie. They
give more than a normal day to the Riverwalk to insure its stability and

success. To our magazine crew, Lynn Stock, Jason Leidy, Ryan K. Hughes,
Michelle Simon, Caroline Pinsker, Nancy Porto and the Riverwalk Ad
Group — you guys have done a fantastic job and the future is very bright.

6 | GORIVERWALK.COM

Congratulations

ALEXANDRA
Like a bunch of

beaming mamas and

papas, we are so proud of
one of our own, Alexandra

Roland, who graduated in mid-May from
the University of Miami with a bachelor’s
degree in print journalism.

Former Riverwalk Trust CEO and
president Patsy Mennuti brought Alex into
our fold several years ago, when Alex was
in high school at the University School at
Nova Southeastern University. Alex came

on board as a Riverwalk Trust intern. “She

was a natural writer,” Patsy said. “Her first
story was pictures and writing for Noon
Tunes in Stranahan Park. I quickly sent her
out — as a high school student — to do a
story on some of the new corporate build
outs and expansions in the downtown. She
did a great job and continued to do a great
job over the years. I then expanded her role
to managing and putting together Event
Connections for print and web.”

Alex still puts that section together for us
each month, and you may be a recipient of
one of her monthly emails, asking for event
listings from your organization. (If you're
not, and would like to submit items for us,
please do ... send events to calendar@
goriverwalk.com by the first of the month
to be included in the following month's
calendar.)

Alex moved on to write countless features
for us, and magazine executive editor Lynn
Stock relies on her as our go-to writer.

Over the years, Alex has written about the
Sun Trolley, history of hamburgers and
restaurant profiles for Dining Destinations,
in addition to compiling our comprehensive
Season Preview listings for our September
issue each
year.

Lucky
for us, Alex
is staying
on for now
as calendar
editor and
features writer
as she embarks
on the next

phase of her

Alexandra Roland

career. @

JUNE 2012



Thereare o many things & love ahout Lis Olas it's hard to pick just one. From

" the quaint bodlevard fined with old fashion street lamps, and twinkling lights

\ . to the Fashion boutiques, art galleries, restaurants, sidewalk cafesand bars all
- withina fiesurely stroll front each other. Las Olss tas something for everyone!

(FALL IN| LOVE WITH LAS 0LAS

PO

OLAS

BOULEVARD

FROM ANDREWS AVENUE TO FORT LAUDERDALE BEACH
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Need to Lose
Weight?

Downtown'’s Got a Gym for You!

-

" Vaetio fineE~ - -] -]
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There's no shortage of gyms in Downtown Fort Lauderdale. With more
than a dozen private gyms within office and residential buildings and half
a dozen membership gyms for anyone to join, there are no excuses not to
be fit in Downtown Fort Lauderdale.

110 Fitness is one of the latest gyms to open Downtown, with state of

DDA Executive Director

the art equipment, classes and facilities. The gym is a full-service executive
Downtown Fort Lauderdale

facility, conveniently located across from the Broward County Courthouse.
Here you can take spin, yoga or cross-training classes after work or fitin a
workout anytime during your busy schedule.
110 Fitness has more than 23,000 square feet of workout facilities
filled with cardio machines, strength and free weight equipment. Free

parking is included with membership and locker room facilities allow
you to clean up before heading back to work or before your evening activities.
More than just a gym, 110 Fitness is a comprehensive health, wellness and
fitness center. So whether your focus is weight loss, general health and fitness,
or serious physical training, 110 Fitness has you covered. 110 Fitness will be
even more convenient when it moves to the first floor of the building,.

A complete temporary facility on the Seventh and Eighth floor of the 110
Tower is open for members’ use until completion of the new permanent
facility on the ground floor.

B-cycle or walk there and you'll be burning even more calories! Just pop in
or call for an appointment! Open Monday through Friday from $:30 a.m.to 9
pm, Saturday 8 a.m. to 8 p.m,, and Sunday 9 am. to 1 pm. Located at 110 S.E.
Sixth St,, #700, (954) 533-1834, and on the web at www.1 10fitness.com. @
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BUILD
A BETTER
BLOCK!

On June 16,
community

partners (Cadence
Living, Florida Atlantic

University School of Urban
and Regional Planning, the City of
Fort Lauderdale, the FAT Village
Art District, Flagler Village Civic
Association, C&I Studios, and Urban
Matters) will present Better Block
FTL, a temporary urban design
demonstration.

Downtown Fort Lauderdale
will join other cities like Dallas,
Oklahoma City and Philadelphia
in using temporary streetscape
improvements and pop-up
businesses to create community
connection and revitalize a city
street. The Better Block projects seek
to temporarily transform city streets
into vibrant, attractive public space —
where the car, the pedestrian, the bike
and businesses share the street as one.

The goal of Better Block is to
demonstrate, educate and connect.
Through the use of vegetation,
reorganized sidewalk space, public art,
“pop-up” businesses and live music,
the block will be transformed into a
lively, functional urban street. Jason
Roberts and Andrew Howard, both
of Texas, created Better Block.

The project will be located in FAT
Arts Village District, the 500 block
of Northwest First Avenue. Be sure to
check it out!

Ifinterested in volunteering
time, funds, or resources towards
this community event, please email
BetterBlockFtL@cadence-living.com.

JUNE 2012



400 species. More than 70 artists. One exhibition to devour.
Dive into man's never-ending fascination with these fabled creatures of the sea.

Now On View.

MUSEUM of ART ‘ FORT LAUDERDALE

NOVA SOUTHEASTERN UNIVERSITY
One East Las Olas Boulevard at Andrews Avenue | 954.525.5500 | moafl.org



RIVERWALK EXCLUSIVES

Gregory Oram

Marine Industry Cares Fourth Annual
Spin-A-Thon Raises Money for
Children’s Diagnostic and Treatment
Center and Kids In Distress

fourth annual Spin-a-Thon held at S lolihson

Esplanade Park on April 20 raised
approximately $150,000 for the Children’s
Diagnostic and Treatment Center and Kids

| he Marine Industry Cares Foundation’s Jennifer Johnson, Jack Seiler

in Distress.
Phé)é(:‘%aBy Sixty teams kept their spin bikes moving
D‘E'I‘Ifsa“ non-stop for the six-hour event. John P.

“Jack” Seiler and Nan Rich kicked off

the event, while DJ TJ and spin instructors

from local gyms donated their time and energy,

leading the crowd of fundraisers. Riverwalk

Trust hosted the event. Major sponsors included

International Medical Group and HCC

Medical Insurance Services.

The Marine Industry Cares Foundation
mobilizes the generous spirit of the maritime
community to benefit children and families
in need. Founded in 2010 by marine industry
leaders in South Florida motivated to make a
difference in their city, the foundation seeks to
build a lasting relationship between the marine
industry and the local community.

For more information, please visit www.
marineindustrycares.org. @

Micki Scavone Charlene Bender
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Photography By -
Ron Glazer

Get Downtown and

Get Powntown Crowd

fyou were in town on April 27, you probably noticed the

party happening on Las Olas Boulevard. It was the Riverwalk
fmesst =) O R e ey

3 A Fy Get Downtown, Fort Lauderdale’s largest outdoor cocktail
Nicole Brewer and GQ Haze With Petty Officers of the USNavy from USS De Wert

hour at the Stiles Plaza. This is one of Riverwalk’s signature events
gathering Riverwalk Trust members, visitors and professionals
who work in the Downtown Fort Lauderdale area for great food,
cocktails and live music.

Guests enjoyed the best Flavors of Fort Lauderdale provided
by restaurants from around the city including America’s Backyard,
Big City Tavern, Chima Brazilian Steakhouse, China Grill,
Downtowner Saloon, Energy Kitchen, Kilwins Las Olas, Rocco’s
Tacos and Tequila Bar, Sweetie, Tijuana Flats and YOLO while
sipping on various libations from Wodka Vodka, Barefoot Wine
and Bubbly, Budweiser Select 55 and Bud Light, mixed and
poured by YOLO restaurant.

A panel of food enthusiasts judged all the restaurants’ samples
and awarded the Flavors of Fort Lauderdale to YOLO for Best
Overall, Rocco’s Tacos for Best Presentation, China Grill for
Best Bites, Sweetie for Best Customer Service and Kilwins for
Best Sweets. Flavors of Fort Lauderdale contest is sponsored by
EDCO Awards and Specialties.

Thank you to Premier Beverage, Wodka Vodka, Patriot
National Insurance Group, Broward B-cycle, Middle River
Photography, Glazer Photography, Stephens Distributing,
Barefoot Wine and Bubbly and 93.9 MIA for all of your support
and participation in creating another wonderful Riverwalk
event. In addition to the sponsors and participating restaurants,
Riverwalk Trust thanks Event Chair John Haley. Riverwalk Trust
also thanks the Riverwalk Trust board members and volunteers
who went above and beyond, the food judges, the team at Stiles
Corporation, the City of Fort Lauderdale, Jason Leidy, Ron
Glazer and the team at YOLO for their additional assistance.

For volunteer, sponsorship or general information about the
Riverwalk Fort Lauderdale and other Riverwalk events, visit www.
goriverwalk.com or call (954) 468-1541, ext. 203. @

PHOTOGRAPHY
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James Franskousky, Todd Stone, Reisha Roopchand, Katie Dressler, Adam Franzen and Nick Scalzo

E5PATRIOT WHODKA STIEES g3g_ cLAZERD
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Come see aur new, 17,0006 healthcllgsy th brand|nes state of the art
enuipment. Therewill be activities alllday for adults and chrldren mcluding—
bounce houses, family,activities, a DU fand food|and drinlis.

« Enjey 72" Group Fitness Classes including Mega “Zumba" Class,
Spinning and Body Pump, 9-12 and 2-5

o 7107 demas inside the club with MaoveStrong & cardio equipment 12-2

« Grand Opening Party from 5-9 with proceeds to benefit Kids In Distress,
APR (Abandoned Pet Rescue) and AIDS Healthcare Foundation

e recommend ¥oi reerE ynarsnace atsiRivntal Ertness.com) Grand0pening
artex b eyt b e e

S e e nCrEase i Ry e nn s B e oiing youtllireceiver
EARERLAry A SEssn -

928 NORTH FEDERAL HWY

talfitness FORT LAUDERDALE, FL 33304
855.748.8700

TOP 1% REAL ESTATE BUYERS BROKER
IN THE NATION

R FASr

ATTENTON INVESTORS

AMAZINGFLIP OPPERTUNITIES F F L E N A
® 1954-258-0416

TO YOUR EMAIL REAL TIME

Jeff Lena

The Keyes Company

NOT A MISPRINT!!!

INTERCOASTAL 3/3 WATERFRONT
POOL HOME 80’ WATERFRONT!
$1,249,000
LAUDERDALE BY THE SEA!'!
STEPS TO THE BEACH

www.SouthFloridaBestBuyersBroker.com
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50% OFF
NEVER LOOKED S0 GOOD.

*Summer Special. 50% Off Chocolate Covered Strawberries Only.
LIKE US _ /| FOLLOW US
OoN FACEBOOKl ON TWITTER

ICE CREAM, CHOCOLATE & CANDY HEADQUARTERS!

: 920 EAST LAS OLAS BOULEVARD 1727 MAIN STREET
SCAN FOR PROMOTIONS FT. LAUDERDALE / 954.760.1883 WESTON / 954.385.9033
OPEN FRI - SAT 11:30-12 OPEN FRI - SAT 11:30-12

UDDERSWEETS.COM SUN-THURS 11:30 - 10 SUN-THURS 11:30 - 11



RIVERWALK EXCLUSIVES

Burger Battle lll Trash Talk Party

pril 30 marked the kick off to the
/A\ Riverwalk Burger Battle ITI Presented

by Publix Apron’s Cooking School
with the Third Annual Trash Talking Party,
hosted this year by O-B House, with Brown
Distributing and Premier Beverage. Trash
talking was encouraged as the chefs from the
participating restaurants, sponsors and judges
gathered for the private party.

The Burger Battle Committee members
were present to discuss the upcoming event
with the 20 local restaurants planning
Photography on showFasing their‘grilling skills and
by Jason competing for the title of Best Burger.
Leidy All present enjoyed specially prepared

bites from O-B House paired with

craft brews from Brown Distributing
and samples from Jack Daniel’s, Barefoot
Wine and Bubbly and Voss water. Susie’s
Scrumptious Sweets provided mouth-watering
desserts artfully crafted to look like burgers.

On this night, chefs blindly picked the official
tasting order in which their burgers would be
served to the judges at Burger Battle.

Very special thanks to O-B House, Brown
Distributing, The Native Brewing Company,
Monk in the Trunk, Susie’s Scrumptious Sweets,
Premier Beverage, Jack Daniel’s, Barefoot Wine
and Bubbly, Voss and QuinnProQuo. @

14 | GORIVERWALK.COM

Hosted by O-B House

Burger Battle Committee: Lee Feldman, Brad Minto, Stacy Schwartz, Renée Quinn, Bryon Gold,
Mark Budwig and Lisa Scott-Founds

) 1

Jason Crush, Mike Weymouthj; Zane Brisson,
Jeff Yoakum and Brian Butk

.

‘Aaron Johnson, Rodney Eli Elizabeth Morrall, Blaire Lapides, Brian Burk
and Genia Duncan Ellis and Diana Metcalf

- !_.,.. EHQWN m =% PREMIER

TR RANTS !m CI% .
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Burger Battle Il

Presented by Publix Apron’s Cooking School

Judges: Chef Ryan Fletcher, Chef Wes Bonner, Jason Crush, Chef Udo Mueller, Sef Gonzalez,
Eric Barton, Jason Cotter, Susan Drinon, Chef John “Jack” Kane and Chef Ron Kerr

Pk DAz o

he smoke from the grills rolled down Las Olas Boulevard
T on May 11 as the Riverwalk Burger Battle III Presented

by Publix Apron’s Cooking School was held at Huizenga
Plaza in Downtown Fort Lauderdale. This year, 20 of the area’s
top restaurants competed, showcasing their creativity and grilling

skills to a sold-out crowd of 1,500 guests.
Gianna Wyatt and Jenny Chapman

With the two-time champion Georgie’s Alibi out of the
competition and catering the VIP area with Susie’s
Scrumptious Sweets and Brown Distributing,
the competition was left open for all of this year’s

contenders. ROK:BRGR won the Fan Favorite Photography By
. . . Ron Glazer

award for the second year in a row, Capital Grill and

was awarded Best Knife and Fork Burger, new Jason Leidy

contenders Rosie’s Bar and Grill took home the

award for Best Bar and Grill Burger and Charm
City Burger Company took home not only the award

for Best Burger Joint, but also the award for Burger Nirvana and
the panel of judges gave them the nod for this year’s Best Burger!
All participating restaurants put up a great fight for the title, and
we hope to see them back to compete again next year.

Guests gathered for an evening of gourmet burger creations,
The Downtowner Saloon French Fry Bar, Krystal Burger
Slider-Eating Contest, Jack Daniel's Whiskey and cocktails,
music from Community Property and fun, while raising funds

Chris Campbell, Bob Drinon, Hope Yonge and Bill Feinberg, Eddie Russeck and Hap
Adriana Chinsky Pomerantz

to support Riverwalk Trust's mission of building and nurturing a
vibrant community connected by the New River.

Thank you to our presenting sponsor Publix Apron’s
Cooking School and our event sponsors JM Lexus, Premier
Beverage, Jack Daniel’s, Barefoot Wine and Bubbly, Voss,
Stephens Distributing, Budweiser, BB&T, QuinnProQuo,
Workscapes, U-Pull-It, Bank of America, Big 105.9,93.9 MIA,
the Downtown Development Authority, Stiles, Best Rental,
O-B House, Go Riverwalk Magazine, Smith & Knibbs Public
Jessica Gendron, Steven Castex, Savanna Mayhook, Claudia Bernal,/Paul Lituinov and Alexander Lewy Relations, Burger Beast, New Times Broward Palm Beach and
the City of Fort Lauderdale.

Avery special thanks to all of our judges, Renée and Mike
@ %’ @7 ;E ] S '.?“"mf{r ) (kEHD Quinn, tyhepBurger Battle committee] mfmbers, event chair Brad
S Minto, The Downtowner Saloon, participating restaurants, all of

G0 AIVERWALK ALIBI - m VIS S gazed G our volunteers and George Gadson, sculptor of our awards. (60}
W A

PHOTOC RAPHY
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D’ Angelo Realty Group

VISIT US AT OUR NEW LOCATION: 709 EAST LAS OLAS BOULEVARD
THINKING OF BUYING, SELLING OR LEASING? CONTACT THE RESIDENT BROKER.

#1 BROKER IN DOWNTOWN LAS OLAS CONDO SALES.
OVER 400 RIVERWALK PROPERTIES SOLD AND 425 PROPERTIES LEASED
JOHN D’ANGELO, BROKER/OWNER AND TOP 1% OF FT. LAUDERDALE

REALTORS. AVAILABLE 24/7/365

\

FEATURED CONDOMINIUMS
AT LAS OLAS GRAND

ASHLEY SOUTH
36TH FLOOR FULLY FURNISHED 3 BEDROOM, 2.5 BATH WITH CUSTOM MODELED
INTERIORS BY STEVEN G. PANORAMIC VIEWS OF FT. LAUDERDALE.
'WOOD FLOORS WITH MARBLE INLAYS IN THE LIVING AREAS, CARPET IN THE
BEDROOMS, CROWN MOLDING, BUILT-IN CLOSETS, CUSTOM OFFICE,
2 PARKING SPACES & EXTRA STORAGE. $1,495,000.

ASHLEY SOUTH

3 BR, 3.5 BATH WITH BEAUTIFUL RIVER, OCEAN & INTRACOASTAL VIEWS FROM
THE 30TH FLOOR. MARBLE FLOORS, GOURMET KITCHEN, GRANITE COUNTER-
TOPS, SUB ZERO FRIDGE, POGGENPOHL CABINETRY & DOUBLE OVENS. CUSTOM
DESIGNED BATHROOMS WITH DURAVIT FIXTURES & 2 PARKING SPACES. $1,450,000.

ASHLEY NORTH
SPECTACULAR VIEWS FROM THIS 3 BEDROOM, 3.5 BATH ON THE 31ST FLOOR.
FEATURES A GOURMET KITCHEN WITH GRANITE COUNTERTOPS, POGGENPOHL
CABINETRY, 2 LARGE TERRACES & 5-STAR LUXURY AMENITIES. $1,385,000.

JUST SOLD ASHLEY NORTH

BEAUTIFULLY UPGRADED WITH CREMA MARFIL MARBLE FLOORS, SURROUND
SOUND, 7 CEILING FANS, LUTRON DIMMERS, 3 FLAT SCREEN TVS & MUCH MORE!

ASHLEY NORTH
DESIGNER MODEL, CUSTOM INTERIOR WITH MARBLE FLOORS IN LIVING, ONYX
INLAYS IN THE FOYER, WOOD FLOORS IN THE BEDROOMS, HAND CARVED FIREPLACE,
250 BOTTLE WINE COOLER & MARBLE COUNTERS IN THE KITCHEN. $1,250,000.

ASHLEY NORTH
BEAUTIFUL 3 BR, 3 BATH ASHLEY MODEL WITH DIRECT RIVER VIEWS, WOOD
FLOORS IN THE LIVING & CARPET IN THE BEDROOMS. FEATURES A GOURMET
KITCHEN WITH POGGENPOHL CABINETRY & THERMADOR OVENS. $1,050.,000.

NEW LISTING CHAMPAGNE NORTH
HIGH FLOOR 2BR, 2.5 BATH WITH BEAUTIFUL RIVER, OCEAN & CITY VIEWS.
DESIGNER UPGRADES & BUILT-INS INCLUDING CUSTOM CABINETRY, FIREPLACE &
LIGHTING. 3 FLAT SCREEN TV’S. MARBLE FLOORS & 2 TERRACES. $895,000.

RIVERHOME
2 BEDROOM, DEN/MEDIA ROOM, 3 BATH WITH OVER 3,000 SQ. FT. OF INTERIOR
SPACE. DIRECTLY ON THE RIVER. VIEWS FROM ALL MAIN ROOMS IN THIS 2-STORY
RIVERHOME. GRANDLY SCALED ON THE 5TH & 6TH FLOORS, MOVE-IN READY!
GOURMET KITCHEN, POGGENPOHL CABINETRY, MARBLE FLOORS THROUGHOUT,
2 LARGE BALCONIES & APPROX. 3,580 TOTAL SQ. FT. $875,000.

JUST REDUCED ASHLEY NORTH
DIRECT RIVER VIEWS FROM THIS 3 BEDROOM, 3.5 BATH MODEL THAT FEATURES
A GOURMET KITCHEN, GRANITE COUNTERS, SUB ZERO REFRIGERATOR. $847,500.

JUST SOLD CHAMPAGNE SOUTH

DESIGNER MODEL, 2BR, 2.5 BATH HAS MARBLE FLOORS WITH INLAYS, A WETBAR,

SURROUND SOUND, CUSTOM CLOSETS, WINDOW TREATMENTS & LIGHTING.
GOURMET KITCHEN WITH COUNTERS & BACK SPLASH IN GRANITE.

CHAMPAGNE SOUTH

BEAUTIFUL PANORAMIC VIEWS FROM THIS 2 BEDROOM 2.5 BATH + COMPUTER ROOM.
MARBLE IN LIVING AREAS & CARPET IN THE BEDROOMS. $819,000.

CHAMPAGNE NORTH

35TH FLOOR, 2 BEDROOM, 2.5 BATH UNIT WITH SOME OF THE BEST VIEWS IN THE
BUILDING; OCEAN, INTRACOASTAL & RIVER VIEWS. MAPLE WOOD FLOORS,
GOURMET KITCHEN WITH GRANITE COUNTERS, & 5-STAR AMENITIES. $779,000.

VISIT US AT: WWW.DANGELOREALTY.COM

WE HAVE PERSONALLY SOLD OVER 110
LAS OLAS GRAND PROPERTIES!

FEATURED PROPERTY

ASHLEY SOUTH
$1,299,000

HIGHLY UPGRADED 3 BR,
3.5 BATH WITH CREAMA
MARFIL MARBLE FLOORS,

CUSTOM LIGHTING, BUILT-IN
s CLOSETS & OFFICE. DESIGNER
}“",'."s AR 1] LIGHTING, 4 FLAT SCREENTV’S,

S 4 & A GOURMET KITCHEN WITH

|
il r 1'1"10 Reéalty Group

JUST SOLD BRADFORD SOUTH

2 BEDROOM, 2 BATH MODEL ON A HIGH FLOOR. FEATURES A GOURMET KITCHEN
'W/POGGENPOHL CABINETRY, A LARGE TERRACE & LUXURY AMENITIES.

JUST SOLD BRADFORD NORTH

BEAUTIFUL 2BR, 2 BATH WITH 24X24 MARBLE FLOORS THROUGHOUT INCLUDING
TERRACE. BUILT-IN CLOSETS, EXCEPTIONAL VIEWS FROM ALL ROOMS,
FLAT SCREEN TV & BOSE SURROUND SOUND IN LIVING ROOM.

NI ENONEXHE 1 BEDROOM SUITE

LUXURIOUS & LARGE 1 BEDROOM, 1.5 BATH SUITE + OFFICE/DEN AREA WITH
APPROXIMATELY 1,400 SQ. FT. DIRECTLY ON THE RIVER WITH GREAT VIEWS.

FEATURED PROPERTIES FOR LEASE

CHAMPAGNE MODEL: 2 BEDROOM, 2.5 BATH, GOURMET $4,500

ONYX/STONE BACK SPLASH.

KITCHEN, 2 LARGE TERRACES, 2 PARKING SPACES, ANNUAL LEASE.




SEASONAL FURNISHED

ANNUAL UNFURNISHED
LEASES AVAILABLE

D’ Angelo Realty Group

RENTALS AVAILABLE

BEST PRICED UNITS IN THE BUILDINGS, COME TAKE A LOOK!
CALL JOHN D’ANGELO AT: 954-494-5791

LAS OLAS

River House

THE PARK
$1,199,000

SPECTACULAR SKYLINE,
RIVER AND OCEAN VIEWS
FROM THIS HIGH FLOOR PARK
MODEL. 3 BEDROOMS,

3.5 BATHS WITH EXQUISITELY
APPOINTED FINISHES
INCLUDING BUILT-IN BAR WITH
GRANITE COUNTER AND 200
BOTTLE WINE CHILLER,
DESIGNER KITCHEN WITH
2 SUB ZEROS, MIELE BUILT-IN
COFFEE MAKER AND SO MUCH
MORE! BALCONIES FROM
EVERY ROOM AND A PRIVATE

Realty Group s ENTRY FOYER.

JUST SOLD FIFTH AVENUE 2BR/3.5BATH:
DRAMATICALLY DESIGNED 39TH FLOOR UNIT, MANY UPGRADES!

JUST SOLD 3BR/3.5BATH + MEDIA ROOM MADISON:

OUTSTANDING MODEL WITH CUSTOM-MADE FURNISHINGS,
STUNNING VIEWS OF THE OCEAN/RIVER & CITY, WHITE MARBLE
FLOORS, VENETIAN PLASTER & 5-STAR LUXURY AMENITIES.

CHELSEA 2BR/2.5BATH: GREAT POOL VIEWS, MARBLE FLOORS IN
LIVING ROOM, FLAT SCREEN TELEVISION WITH BOSE SURROUND
SOUND, 5-STAR LUXURY AMENITIES & MUCH MORE! $459,000.

JUST SOLD LEXINGTON 2BR/2.5BATH: HIGH FLOOR
WITH 2 NORTH & SOUTH FACING TERRACES & MARBLE FLOORS.

FEATURED PROPERTIES FOR LEASE

3/3 MADISON: ANNUAL UNFURNISHED, GREAT VIEWS.  $5,750.
2/3 COLUMBUS: ~ ANNUAL UNFURNISHED, GREAT VIEWS.  $4,500.
2/2 SOHO: FURNISHED, ANNUAL WITH CITY VIEWS. $3,500.

SAN MARCO 2/2

$329,000
FIESTA 1BR/IBATH

$259,000 |
THE SYMPHONY

3BR/I2BATH: GREAT CORNER UNIT, SUB PENTHOUSE
'WI600 SQ. FT. TERRACE, BOAT SLIP INCL! $769,000.

PENTHOUSE 3BR/2.5 BATH: LRG TERRACE. $739,000.
ALOEINE( M 3 BR/2.5 BATH: CORNER UNIT, VIEWS.

2 BR/2 BATH: CORNER UNIT, POOL LEVEL WITH
GOURMET KITCHEN & LARGE TERRACE. $299,000.

FEATURED PROPERTIES FOR LEASE

2BR/2BATH: = FURNISHED, POOL & RIVER VIEWS,
2BR/2.5BATH: CORNER UNIT, ANNUAL UNFURNISHED.

¢ PR— i
Photo © D’Angelo =

Photo © D’Angelo
Realty Group

N

(&

Photo © D’ Angelo
Realty Group

$2,400.
$2,275.

Photo © D’Angelo
Realty Group

RDE

Lare (M. 2

WATER

PENTHOUSE

UNBELIEVABLE RIVER,
OCEAN & CITY VIEWS
FROM THIS 3 BR, 2.5 BATH.
OVER $250K SPENT TO
ELEGANTLY APPOINT THIS
CONDO. MARBLE FLOOR &
STAINLESS STEEL
APPLIANCES.

$995,000

JUST SOLD RIVERSIDE

2BR/2BATH SE-CORNER UNIT BEING OFFERED FULLY FURNISHED.
SPACIOUS KITCHEN & FLOOR TO CEILING WINDOWS. $685,000.

MOONGLOW

2BR/2BATH SE-CORNER UNIT BEING OFFERED FULLY FURNISHED.
SPACIOUS KITCHEN & FLOOR TO CEILING WINDOWS. $685,000.

NEW LISTING SEAVIEW

e

NS |

I

WY

&

R .
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3BR/2BR DIRECT RIVER VIEWS, GOURMET KITCHEN, GRANITE
COUNTERS, CUSTOM WINDOW TREATMENTS & 2 TERRACES. $549,900

SEAVIEW
3 BEDROOM, 2 BATH WITH RIVER & OCEAN VIEWS, MARBLE FLOORS
& UPGRADED GRANITE IN THE SPACIOUS EAT-IN KITCHEN. $469,000.

STARDUST

2BEDROOM, 2 BATH WITH DIRECT RIVER VIEW & OCEAN VIEWS.
MARBLE FLOORS THROUGHOUT, BRAND NEW STAINLESS STEEL
APPLIANCES & 5 STAR LUXURY AMENITIES. $449,000.

NEW LISTING MOONGLOW
2 BEDROOM, 2 BATH, GOURMET KITCHEN, GRANITE COUNTERS,
LARGE BALCONY & ABUNDANT CLOSET SPACE. $445,000.

STARDUST
GREAT RIVER & OCEAN VIEWS FROM THIS UPGRADED 2BR/2BATH.
FEATURES A GOURMET KITCHEN & WOOD FLOORS. $439,000.

SUNGARDEN
HIGH FLOOR, UPGRADED 1 BEDROOM, 1 BATH WITH TILE FLOORS,
STAINLESS STEEL APPLIANCES & DARK CHERRY CABINETS. $289,000.

UNDER CONTRACT SKYVIEW

2 BEDROOM, 2 BATH FEATURED IN CITY & SHORE MAGAZINE. TILE
THROUGHOUT, 2 FLAT SCREEN TV’S & BUILT-IN CLOSETS.

FEATURED PROPERTIES FOR LEASE

MOONGLOW 2/2: FURNISHED, LRG. TERRACE, GREAT VIEWS  $3,000.
SEAVIEW 3/2: OCEAN, RIVER & CITY VIEWS. 3 BALCONIES. ~ $2,795.
FURNISHED, HIGH FLOOR RIVER VIEWS. $2,350.
UNFURNISHED , GREAT VIEWS. $1,850.

SUNGARDEN 1/1:
SUNGARDEN 1/1:

PARKING SPACE FOR SALE, WATERGARDEN RESIDENTS ONLY!
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Businesses Help Employees Get Healthy

BY LYNN PEITHMAN STOCK - PHOTOGRAPHY BY JASON LEIDY

hen lunchtime

rolls around for

Pat Dengler, a
tax director at AutoNation in
Downtown Fort Lauderdale,
it's time for her daily workout.
She doesn’t have to travel far
from her 11"-floor office. She
simply jogs down one flight of
stairs to the employees-only
AutoNation gym.

Two days a week, Dengler
works out there with Mike
Scherwitz, a personal trainer
who comes to her. Afterward,
she showers in the company-
provided locker room. She
doesn’t even have to bring
her own towel. At the end of
the workday, with her fitness
routine complete, she’s free
to spend time with her family,
including two teenage sons.

“It definitely helps me stay
motivated,” havinga gym
easily accessible, she said. “The
convenience is huge. Itsa
great benefit to have here”

Today, more than 81 percent
of America’s businesses with 50

or more employees have some
form of health promotion
program, according to the
website of Wellness Councils
of America, a national non-
profit organization that works
to improve wellness in the
workplace. The most popular
kinds of health programs
include exercise, stop-smoking
classes, back care programs
and stress management. “Most
employers offer wellness
programs simply because they
think the benefit is worth the
cost.”

AutoNation has found
that to be the case. “We
want people to be healthy,’
said Marc Cannon, senior
vice president of corporate
communications for
AutoNation. “It’s better for us
to pay for a gym than to pay
for when they're sick,” adding
that sick care costs can be
three to four times higher than
wellness programs.

AutoNation’s on-site gym
is available for employees at a
certain level who have worked
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Pat Dengler
works out

with personal
trainer Mike
Scherwitz at
the AutoNation
gym for
employees.

JUNE 2012



trainer Danny Blanco works
out in the 30,000-square-foot gym.

Pivotal Fitness
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there for 10 years or more, Cannon said.
The company’s health plan also helps pay for
an employee’s membership in local fitness
centers, such as the YMCA and LA Fitness.

“We even have our staircases open in
the building,” Cannon said. “We encourage
people to walk the staircases. We have
artwork and AutoNation banners hanging in
the staircases.”

Wherever the exercise is offered,
convenience is a large factor in a successful
fitness routine.

“As far as fitness goes, if it's not convenient,
people aren’t going to do it,” said personal
trainer Scherwitz. “Everything is in place to
promote a healthy lifestyle. The healthier
the employee, the more productive they are.
You're more efficient to work.”

Dengler experiences that positive benefit.

“Tam far more productive, certainly, right
after the workout,” Dengler said. ‘AutoNation
does alot to promote fitness. They're really
interested in keeping their employees fit”

One of the company’s wellness programs
is called Know Your Numbers. A specially
equipped bus travels to AutoNation workplaces
and gives employees a chance to have their
weight, body fat and blood sugar noted.

A few years ago, Chris Curtin, an
AutoNation employee in Seattle, was a bit
alarmed after having his vital signs and other
health criteria taken at the AutoNation health
bus. He became so motivated to get healthy
that he lost 100 pounds.

Over at Stiles, the company also offers
gym membership discounts for their
associates, has health fairs and lunch-time
speakers, said Maria Hernandez, benefits
specialist with the human resources
department. Their September health fair has
hosted Whole Foods and Weight Watchers
and offered flu shots, chair massages and on-
site eye exams.

Employees are introduced to new nibbles
in “healthy snacks bags, which is a great way
to introduce healthy snacks to employees,”
Hernandez said. “These are items employees
wouldn't typically buy at the supermarket.”

Such efforts produce results for employers
and employees alike. “Over the years we've

20 | GORIVERWALK.COM

experienced a decrease on medication for

hypertension and stress. We've also noticed
agreat deal of weight loss among associates
and healthy eating habits. Also, participation
in our Health Fair event and health risk
assessments has increased over the years.”

According to a survey by Mercer, an
international human resources consulting
firm, the main reasons for employers to
provide a wellness or health program are to
provide benefits as part of a competitive total
rewards package and to retain employees.

Other key reasons include:

- Poor health can damage the business
(from safety, reputation, business continuity
and financial perspectives).

- Il health affects productivity.

- Health management programs can help
differentiate companies as ‘employers of
choice,” which increases brand equity and
preference among customers.

Fitness Centers On Board

And local fitness centers accommodate
such measures further by offering a place
for employees to reach their fitness goals.

On North Federal Highway, Pivotal

Fitness promotes corporate wellness and
approaches local businesses about developing
aprogram for their company, said Mike Bush,
owner.

“We offer to visit the workplace, talk with
employees about health and wellness for the
purpose of motivating them to participate.

The easy part is getting people to agree that
exercise is a good thing, and that they should
participate. The hard part is actually getting
them to do what they say they should do.

We do this by making appointments with

them at the club and trying to establish some
accountability to showing up. Once we get
them into the club, it is our job to highlight the
need and show them a path to meet their goals”

JUNE 2012



NO EXCUSES | HEALTH & FITNESS

Pivotal Fitness
offers more
than 125 pieces
of equipment
including 50 cardio
machines, as well
as group classes for
spinning, yoga and
Zumba, a dance
workout.

“We work
with companies
all the time who
understand
that the health
and wellness of
their employees
will translate to
better results in
their business
but how those
companies look at ‘ '
health and wellness Ve work with companies all the
varies, said Bush.  fime who understand that the health
“Thoserange from 1 el Iness of their employees
just providing an ) . )
amenityforthe  Will translate to better results in their

employeetouseat  [)5iNess”

their convenience — Mike Bush, owner of Pivotal Fitness
to implementing

arequirement that they have to work out a certain number of times
amonth in order for the company to pay for the employee’s health
insurance premium.

“Additionally, we have learned that any successful implementation
of a corporate wellness program must not only be endorsed by upper
management, but also driven. Ifa C-level executive is not driving
the initiative for the company, then the program will not provide the
desired results for either the company or the employee.”

Back at AutoNation, top management leads through example
that fitness is important, Cannon said. “It starts at the top with Mike
Jackson and Mike Maroone and all the way down.” Every day, key
AutoNation executives can be found in the AutoNation gym, in spite
of lengthy workdays. And AutoNation sponsored five separate teams
participate in the Salvation Army’s MOST Amazing Race for the
Salvation Army in early May.

The “get fit” message is also promoted from the top down at Stiles.
“We encourage participation in community and charity events such
as the Mercedes Benz Corporate Run, Junior Diabetes Research
Foundation Walk for the Cure, the Jingle Bell Jog, and our annual golf
tournament to encourage outdoor activities,” Hernandez said.

“Everybody talks about health care,” Cannon said. “Health care
starts with prevention. It’s better to spend the money being healthy

than being ill” @
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An Introduction to Paddleboarding on Fort Lauderdales Waterways

BY CHELSEA ANDERSON -

hoever first dubbed
Fort Lauderdale
“The Venice of

America” must have experienced
paddleboarding here. With more
than 300 miles of navigable inland
waterways, paddleboarding
throughout the Cityis a fun and
healthy hobby.

I took a standard newbie lesson
with Tiffany Weidner from
Precision Paddleboards on the
New River Downtown. Precision
recommends a lesson for first-
time users. For $68, yougeta
paddleboard and paddle rental,

a Personal Floatation Device
(PFD), and a one-hour lesson

with an instructor.

e began on the dock where

iffany discussed the important

paddleboarding points:
- The paddle should fit your
body height — from the board to

the natural reach-up of your arm.

You dig the paddle straight down
into the water using your stomach,
back and shoulder muscles. An
excellent all-over workout.

- APED should be present
at all times. Paddleboards are
considered watercraft and should
comply with all applicable
maritime rules.

. The board’s front is the “nose,”
the back is the “tail” and the
sides are the “rails.” Feet should
be shoulder-length apart in the
middle of the board between
the nose and the tail. Feet also
should stay in the center of the
board between the rails to prevent
rocking or tipping.

- Be aware of your
surroundings at all times: Boats
may find it hard to see you, so
be alert and avoid them. Most
paddleboards have fins or “skegs”
on the bottom that can measure
12 inches, so be conscious of the
depth of the water.

PHOTOGRAPHY BY JASON LEIDY

‘ Chelsea
Anderson, right,
learns how to

paddleboard
from Tiffany

Weidner on the

New River in
Downtown Fort
Lauderdale.
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M JOIN A LEADS GROUP
M MAKE CONNECTIONS
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It’s time to join the Chamber!
Increase your business reach and
your networking potential.

¢ Networking events with other professional
business members.

® Educational workshops geared toward
business professionals.

® Exclusive events and speaker engagements
for Trustee members.

® Business resources geared to help you
succeed in the professional world.

® Get the Membership Advantage!

SEE THE VALUE AT
www.ftlchamber.com

954.462.6000

LEATER FORI

MEER OF
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t my lesson, we used a “stock” board (9 feet by 35 inches) that
was easy to balance and had a pad in the middle to help the

feet grip the board. This board is reccommended for beginners
because it is wide, sturdy and soft on the bottom and sides. Our carbon
fiber paddles were light and easy to use. Even though I'm a novice, T had
no difficulty standing and feeling comfortable on the board.

It was a perfect day for this lesson on the New River: the sun was out
and the water was cool with barely any chop. I strongly suggest wearing
a swimsuit and bringing sunscreen and sunglasses. While paddling, the
only time I got wet was when a little water splashed from the sides of
the board, but I wanted to jump in the
refreshing water anyway because of the ltwas a pe fect day

heat! Later that evening, my muscles fOr thl S | e550N 0N
were sore, proving that paddleboarding

is a cool new way to get healthy and fit. the New River: the
Paddleboards come in different suN'Was outa nd the

shapes and sizes. Besides the “stock” | . h
board, “cruiser” boards (about 11 feet) waterwas Coolwit

are used for extended trips requiring a ba re|>/ any Chop
longer board with displacement hulls.

“Racer” boards (from 12 feet to 14 feet) are thinner and used for racing
and fast paddling Kids can also enjoy this fun and healthy hobby by
using a shorter (7 feet to 8 feet) board.

Interested in this new fitness option? Then take a lesson and try out
different boards. At the Precision Paddleboards store, you can rent or
purchase boards, paddles, and other equipment. Rent (includes board,
paddle and PFD): one hour for $20; two hours for $30; or four hours
for $50. You also can rent boards overnight for $75 for nocturnal or
morning paddles.

If you are serious about purchasing a paddleboard and the

pay between $1,000 and $1,500 for the

Equipment

« New “stock” board: $700 to $1,200

- Used board: many under $1,000

- Paddle: around $250, depending on the type and brand

- Soft rack to transport your board: $60

- PFD: $35-$100

Almost anyone can easily learn paddleboarding. The only skills
needed are the ability to bend the knees and arms, admire the horizon
and smile! @

Chelsea Anderson has a bachelor of science degree from Florida State University and is
program coordinator at Riverwalk Trust. She was born and raised in South Florida, and as a
current resident of Fort Lauderdale, is committed to building and activating the Riverwalk.
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How To Choose A Personal Trainer

BY SEAN GHAZZARA - PHOTOGRAPHY BY JASON LEIDY

eed help obtaining your fitness
N goals? Enlisting the services of
apersonal trainer has become
increasingly popular and very effective
for many. However, finding the right
trainer can be a bit overwhelming, if not

intimidating, Here are a few key tips when
choosing a personal trainer.

THE CONSULTATION

A relationship with a personal trainer
is like any other — it must be built on
trust. We all have different fitness levels,
s0 it's important that you consult with a
trainer and interview them to build that
trust and to make sure they're the right
fit for you. Be sure they have a current
certification for personal training, CPR
and are insured.
During the consultation you should

be prepared to answer the following

E

- What are your specific goals? Are you
looking to lose body fat? Gain muscle? Or
perhaps tone and shape?

- Would you like to improve in a
particular sport or activity?

- Do you have any medical conditions
or injuries that have previously prevented
you from achieving your goals?

- What does your daily food intake
consist of ?

26 | GORIVERWALK.COM

Personal trainer;
Sean Ghazzara
works with his

client Tiffany|
Luna at The Train
Station gym.
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Visit us at
bankofamerica.com

A relationship with a personal
trainer is like any other — it
must be built on trust.

During the consultation, communicate methods that have and have
not worked for you in the past. Be honest. This is not the time to be
shy! Together, you and your trainer will identify your body type, locate
problem areas and develop a plan to achieve results. Once you have a
goal in mind, you'll be ready to complete a fitness analysis.

FITNESS LEVEL ANALYSIS
‘ollowing major components of your physical fitness
« Aerobic health
- Flexibility
- Strength
- Balance

- Endurance

In an ideal fitness program, each of these focus areas will be
measured, perfected and incorporated equally. After you have
consulted with a trainer and a fitness analysis has been done, you can

When the community works
together, the community works.

start your training and begin to measure your success.

MEASURING SUCCESS
- Body fat percentage and body measurements A healthy, vibrant community banks on the
- Tracking and comparing your fitness level analysis participation of its members. Bringing a
- How you feel neighborhood together to bring about positive
- How your clothes fit change is no small accomplishment.

I've found that success in achieving results is dependent upon

trusting your trainer to keep you injury free while you accomplish Bank of America is proud to support
Riverwalk Trust for its leadership in creating

common goals and a long-term vision for the
community.

challenging and stimulating workouts. If so, you will push your
physical limits on every set and with every repetition. This is absolutely
key to your progress.

The most elite of personal trainers will excite you about the process.
Your body is capable of amazing change. When it comes to being
strong, healthy and in great physical shape, remember, there is no quick
fix. With proper guidance, consistent effort and commitment, you can Bankof America 5
achieve a level of fitness that is usually reserved for athletes. @ "

Sean Ghazzara is the CEO of Life Code Health and Fitness LLC and is a licensed and
insured personal trainer who is based out of Fort Lauderdale.
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Helping Others Set Fiscal Goals and Follow Them Through

BY LYNN PEITHMAN STOCK - PHOTOGRAPHY BY JASON LEIDY

ust as a physical trainer takes clients,” he said. “We need to recommend “Northwestern Mutual provides the

measurements of a client’s fitness actions that line up with intentions, very umbrella to get out there and make South

level before setting goals on the similar to a personal trainer. Our clients Florida a better place.”

treadmill, financial representative Ed
McCluskey talks to his clients about their
financial situations before he tailors his
fiscal advice.

McCluskey is district director for the
Fort Lauderdale office of Northwestern
Mutual. He manages financial
representatives who help clients with their

need someone to push
them to remind them of
their goals.”

He focuses ona
foundation of risk
protection and looks at
life, disability and other

insurance options to cover

financial strategy, as well as working as a contingencies.
financial representative himself. McCluskey turned
to financial services

McCluskey finds out about his own
clients’ goals: what kind of financial
foundation they want to build, grow and
protect; what they want their future to
look like; when they would like to have
financial independence; and what they
have done to achieve those goals.

“As your personal trainer would, we
touch base a couple of times a year to see
how are you doing? Do we need to make
any adjustments to your goals?” he said.

Then McCluskey makes
recommendations to keep them on track
— what they need to do to achieve those
goals.

“We want to be there along the way.
Sometimes we need to gently nudge our

as a career because of a
representative who worked
with his family’s business.
When the family business
closed, McCluskey looked
into other careers and
found Northwestern
Mutual. “I really liked

the core values of the
company, he said, which
include honesty, integrity,
commitment to making

a positive impact in their
clients’ lives, and making
apositive impact in the
community.
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Ed McCluskey,
Northwestern
Mutual financial
representative and
district director for
the Fort Lauderdale
office, on the golf
course at Fort
Lauderdale Country
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THIS FATHER'S DAY
 ASK YOUR BARBERTO

"MARE IT
A DOUBLE"

Spend the day with Dad this Father’s Day - escape from
the every day and revisit the traditions of yesterday —
while experiencing the benefits of tomorrow: hot shaves
and shoe shines, a glass of cold beer and a game of
pool, all right in front of the big screen.

.
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| FATHER'S DAY
DAD GETS A COMPLIMENTARY UPGRADE
T0 OUR ONE OF A KIND

* SHAVE FROM OUR TRADITIONAL SHAVE!

GIFT CERTIFICATES AVAILABLE
INSTORE AND ONLINE

501 SE 2ND ST, +103, DOWNTOWN FORT LAUDERDALE, FL 33301
954.525.9209 | MANKINDFORMEN.COM
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LAUDERDALE
SPACH

Plan Now for Spa Specials in September

BY LYNN PEITHMAN STOCK

when $99 spa and salon specials are
available at Fort Lauderdale resorts.

In a promotion called Lauderdale Spa Chic,
organized by the Greater Fort Lauderdale

R ediscover your inner bliss come September,

Convention and Visitors Bureau, participating
spas, salons and resorts will offer specials for $99
each, which is up to 50 percent off the average
rates. The treatments will be available Sept. 1

through 30.

For an updated list of participating spas, visit
www.sunny.org/spachic.

SpaQ at the Hilton Beach Resort

505 N. Fort Lauderdale Beach Blvd.
(954) 414-2222, ext. 2875

Choose from:

- Body Bliss (80 minutes): Relieve muscular
tension and stimulate circulation.

- Spa Q Refresh and Relax (50 minutes): A
custom facial and classic pedicure.

Spa Atlantic at the Atlantic Hotel
601 N. Fort Lauderdale Beach Blvd.
(954) 567-8085

b
- Orange Blossom Facial (80 minutes): 5 9

Choose from:
- Aromatherapy Massage (80 minutes):

30 | GORIVERWALK.COM
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This oxygenating, anti-aging y %
facial utilizes ingredients full \

of antioxidants, including
an application of a natural

Spirulina Algae rich in
protein, vitamins, minerals
and botanical extracts to

combat premature aging, jJ
disrupt hyper-pigmentation

and provide skin with a

healthy glow. This facial

includes a luxurious face and
scalp massage as well as a

hydrating hand treatment.
- Fresher Facial (25

minutes), Head, Neck
and Shoulders Massage Ao
(25 minutes) and Express ‘ m

Manicure: A deep-cleansing
introductory facial based on
organic Moor Mud, which refines and remineralizes dull, lifeless skin.
Includes a skin analysis and short massage of the face and shoulders, as
well as a heated hand treatment.

The Spa at the Ritz-Carlton
1 N. Fort Lauderdale Beach Blvd.
(954) 302-6490

- Spa Sampler (75 minutes): includes three 25-minute express
services: facial, manicure and head, neck and shoulder massage.
Not available on Saturdays; based on availability on Sundays.

Other sample Lauderdale Spa Chic treatments include:

- Deep Tissue Massage and Dermalogica Micro Zone Facial at The
Spaat The Grand Resort and Spa

- Zen Massage and Scalp Treatment at The Spa at Harbor Beach
Marriott Resortand Spa

« Keratin Express Blowout with Haircut (90 minutes) at The Spa at
Hyatt Regency Bonaventure Conference Center and Spa

- Gentleman’s Facial (50 minutes) at The Spa at Lago Mar Resort
and Club

- Candlelight couples massage for two at Planet Massage of Las
Olas

- Swedish Massage (S0 minutes), Classic Spa Manicure, Classic Spa
Pedicure and Healthy Spa Lunch at Spa Ocean Sands, Residence
Inn by Marriot Oceanfront

- Spa Sampler (75 minutes) at The Spa at The Ritz-Carlton, Fort
Lauderdale

- Oxygen Blast Mini Facial at Bliss Fort Lauderdale, W Fort
Lauderdale

- Signature Rollerssage (80 minutes) at the Heavenly Spa by Westin
Beach Resort and Spa, Fort Lauderdale

- Designer Spa Facial with Eye Treatment at The Spa at The Westin
Diplomat Resort and Spa

JUNE 2012

FEATURING NURIVER LANDING * WATERCARDEN = SYNPHONY
WAVEERLY » VENEZIA » LAS OLAS RIVERHOUSE » LiAS OLAS GRAND
STRADA 315 * LAS OLAS BY THE RIVER * 350 LAS OLAS FLACE

954-687-5160
OFFICE
954-467-0105 x.285
EMAIL
LesWaites@Keyes.com

DEEP WATER ¢ NO FIXED BRIDGES ¢ DEEDED DOCK
HENDRICKS ISLE ¢ NOT A SHORT SALE!
$549,000 * Hendricks Isle * 2/2 Condo

Fantastic opportunity for a DEEDED 38 foot dock(rental ok) and a turnkey condo on
the prestigious Las Olas Isles! Condo features a lovely balcony facing west towards
million dollar mansions. As your private elevator delivers you directly to your vestibule
you will see interior features including open gourmet kitchen with granite countertops,
SS appliances, pantry and bar. Marble countertops in the bathrooms, walk it closets in
the bedrooms. Condo comes with storage unit & covered parking!

Call or text Les Waites at 954-687-5160 today for a private showing!
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BRIDAL BOOT CAMP
June 4 through July 27
Tuesdays, 6 to 7 a.m.
Wellness Center
Broward Health Medical Center
$200
(954) 712-6878

3001

Tone Those Muscles Before Walking Down the Aisle

isa Mansdorfworks out several times

L aweek. She does a good job of getting
her cardio in, but admits she needs
help pushing herself further to get toned.

So this November bride — who will
walk down the aisle in a strapless gown —
will tackle Bridal Boot Camp, offered by
Broward Health beginning in June.

“The summer is a perfect time to kick off
the exercise,” she said. “I hope this kicks me
into shape and I want to get toned. This will
push me harder and make sure Ilook good in
my dress.”

The Bridal Boot Camp is designed for
brides to get in shape before their big day.
Open to brides-to-be, bridesmaids, future
brides, past brides, and family and friends,

Bridal Boot Camp classes are designed to suit
avariety of people at all fitness levels. Led
by certified personal trainers, the program
will be offered June 4 through July 27 at the
Wellness Center at Broward Health Medical
Center. Classes meet from 6 to 7 a.m. and are
open the public. The cost is $200 per person.
Trainers will work with each participant
to set individual goals and maximize results.
The eight-week Bridal Boot Camp will be
offered twice a week. Classes will feature a
variety of training workouts that focus on
fitness fundamentals, such as cardio and
strength training.

AL
AMP

BY LYNN PEITHMAN STOCK - PHOTOGRAPHY BY JASON LEIDY

“Our goal is to motivate participants
to take their training to the next level in a
responsible way, so that they’ll see results and
feel better on their special day,” said Cara M.
Perrin, coordinator, Wellness Center.

As part of the Bridal Boot Camp program,
participants will

‘Most

receive a pre- and

post-fitness evaluation .

and assessment so bﬂdes want

that progress can (@) |OOk

be monitored and g reatin

adjustments made .

when necessary. the Ir d [ess
Trainer Celeste an d ‘[h ey

Allen, who will be Want to be

working with the Bridal

Boot Camp, is engaged ton ed ./

herself, although a

date has not been set. “It’s going to be really
exciting because I will be a bride one day.
Most brides want to look great in their dress
and they want to be toned.”

Mansdorf, a registered dietician at Broward
Health, looks forward to working out in a
supportive group, not to mention sharing
wedding planning stories.

“When you have a goal in mind — oh, I
have six months to get in shape — this helps
make sure I meet that goal” @
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CHoiceE REALTY

Where Personal Relationships Matter

333 Las Olas Way ¢ Suite CU-5
Fort Lauderdale, FL 33301

www.choicerealtyftl.com | 954.765.3333

Thinking of Buying, Selling, Leasing or Need “Sound Professional Advice” - Contact Us!

Why Choice Realty?

* Complimentary Onsite CPA to Assist with Real Estate Tax & Income Tax Advice

« Complimentary Onsite Mortgage Broker/Banker Services

* Serious, Professional, Sophisticated One-Stop Realty Service

* Specializing in Luxury Properties: Oceanfront, Intracoastal, Las Olas Area and
Downtown Fort Lauderdale ~ Condos, Single Family Homes and Townhouses

SANDY ROBERT LEVY, CPA,PL
Licensed Real Estate Broker-Owner
Licensed Mortgage Broker
954.304.2500 Cell/Direct

954.765.3373 Fax
SRLCPA@BELLSOUTH.NET

5 T m = -

1l T : i - o 1
PARK AVE. PENTHOUSE = BEST UNIT IN LAS OLAS RIVER HOUSE - 51,749,000 PENDING
Build I Enfirely as i Suifs You or from Our Architeclural Plans! - Enormous Roof Terrace!
+« VERY RARE Las Olas River House CABANA Available for SALE - 514%,000 -

REALTOR

#1708 - 5737000 / Point of Amercas « Others Avallable
#100% - Marine Tower - 5595,000 (3 BR)

Waterfront Estate Tﬂlpﬂ River - 55,499,900 Luxury Infracoastal Waterfront Home - Inguire

Meet & Greet Your "CHOICE"”

T SEBASTIAN & DASH - =

A -} “Our Complaint & Young ;
Client Department
Specialists”

AVRIL LEVY

“QOur Fort Lauderdale to the
Hillshoro Mile Beachfront

& Intracoastal Specialist™



n your to-do list for today: Make

dinner reservations. Relax with a

glass of champagne while getting
afacial. Oh, and squeeze in that obligatory
six-month dental checkup, which you're
not looking forward to because you hate
going to the dentist.

In this day of multitasking, there’s a new
dental office where you can accomplish
all of these items at one time: Dr. Patty’s
Dental Boutique.

Dr. April Patterson, known as Dr.
Patty, is a board certified South Florida
cosmetic and restorative dentist. She
calls her new dental office on North
Federal Highway a “dental boutique”
and offers dental services coupled with
spa treatments in a modern and relaxing
environment.

“I'wanted to create a comfort
conscious, client-centered haven for oral
hygiene,” she said.

Dr. Patty attended Florida State
University, University of Michigan
Dental School and Nash Institute for
Cosmetic Dentistry. She is a member of
the American Dental Association, the
Florida Dental Association, the American
Education of General Dentistry and the

Cosmetic Dental Association.

Upon arrival, clients are treated to
complimentary champagne, wine
and espresso coffee bar. Clipboards have
been replaced with iPads, which allow
the doctor to electronically capture client
information. A locker room stocked with

complimentary robes and slippers and a

HEALTH & FITNESS
FEATURE

You Read That Correctly ... A Dental Office That Offers Spa Services

BY LYNN PEITHMAN STOCK

private shower area s
available before and
after treatments.

“-‘
Dr. Patty employs I
a “‘Director of Client

-
o

Happiness” on staff to
actas a concierge for
clients, tending to their
every need from limo
transportation to and
from their appointment
to making lunch or
dinner reservations.

Client perks in the
exam room include a
lemon-scented warm
towel service, paraffin
wax treatment for Y
hands, temple massage I_.r" E_,
therapy, cucumber eye [
press and personalized
movie and music
selections.

Spaservices
include Restylane, Botox, facials, body
treatments, permanent eye/lip make-up,
and complimentary brow waxing. Dr.
Patty also employs a full-time eyelash
extension specialist.

On the dental side, services extend
beyond routine cleanings and X-rays:
cosmetic braces, implants and
extractions, porcelain veneers, sedation
dentistry (“sleep dentistry”) and teeth
whitening, Buzzing drills have been
replaced with nearly noiseless, electronic
tools and further silenced by music

Dr. April

Patterson, known
as Dr. Patty, with
patient Tara Perez
at Dr. Patty’s
Dental Boutique.

available in surround sound and via

complimentary ear buds.

The dental office has gone high-tech.
Dental procedures are televised, digital
photography and intra-oral cameras are
used to give clients an up-close look into
their mouths for the early detection of
cavities, and a digital smile makeover
allows clients to leave with a real photo of
what their new smile would look like after
a cosmetic treatment. @

JUNE 2012
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WATCHING

YOUR BUDGET

.mf
HENO ERGS

Buying Jewelry & Gold

MARB L’E

“FLOORS | suﬁ”‘ﬁs | COUNTERTOP | TABLES | SHOWER WALLS

Diamond Refinishing | Polishing & Cleaning | Honing & Sealing | Mexican Tlke | Licensed & Insured | Grout Staining | Fill Holes in Traverting & Saturnia

..."Over the years, | have dealt with many in the construction industry and have rarely had such a positive experience. It was so refreshing to actually have my
phone calls returned immediately and to have someone so dedicated to assuring my project received the proper attention.” -Dan Flare. Dania Beach

43 | SMmexod | s
20%
TOTALCLEANING | Marble Polishing & Restorations ‘ 954.570.1165 | TOTALCLEANING.COM
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Not your typical meeting or event...

Welcome to the IGFA Fishing Hall of Fame & Museum, South Florida's most
unique location for meetings and events. Enjoy a stunning visual setting and
avariety of interactive experiences. The 4,700 square foot Hall of Fame room
features a sea of life-size replicas of world record catches suspended overhead,
a beautiful and sophisticated backdrop for social or corporate events. It is
available for evening rentals and can seat a maximum of 300 banquet or over
1,000 for cocktails. The Events Hall is a modern, A/V-equipped meeting space
available for daytime or evenings. The 3,300 square foot room can seat a max-
imum of 300 theater style. Smaller conference rooms are also available. The
IGFA is a registered 501(c)3 not-for-profit organization and all space rental
fees directly support our many programs.

IGFA Fishing Hall of
Fame & Museum

300 Gulf Stream Way

Dania Beach, FL 33004

954-924-4312
Email: rentals@igfa.org




Hometown Women'’s Roller Derby

BY MAGGIE GUNTHER - PHOTOGRAPHY BY JASON LEIDY

musement and intimidation; tattoos and fishnets;
glamour, grunge, girl power and the spirit of friendly

competition are all part of the mystique surrounding

Fort Lauderdale’s hometown roller derby team, the Gold Coast
Derby Gurls.

Roller Derby is a fast-paced, full-contact sport with games
that are also called bouts. The bouts consist of two-minute
jams, at which time five girls from each team are on the track
— four blockers and one jammer. Since there is no ball, each
team’s jammer must quickly make her way through a pack of
girls and back around the track to score, while blockers from
both teams defend their team’s jammer and target the other
team’s jammer simultaneously. The team earning the most
points at the end of two 30-minute halves wins.

The sport began in the 1930s and was largely scripted for
entertainment purposes, with predetermined winners. Today,
similarities to the early days include only colorful skater

38 | GORIVERWALK.COM

names and outfits; bouts are highly competitive. The sport
had a resurgence in the early 2000, setting the stage for the
Broward County Derby Grrls to hit the scene in 2007.1n 2010
the team name was changed to Gold Coast Derby Grrls in the
interest of inclusiveness to the team members, who hail from
throughout the tri-county area.

Part of the Women's Flat Track Derby Association
(WFTDA), the Grrls compete in a 32-team South Central
Region against leagues including the Hard Knox Roller Girls
and the Dallas Derby Devils. Admittance to WFTDA alone is
amajor accomplishment, but even greater is that the Grrls are
the only team to have garnered a top 10 ranking and a trip to
the regional playoffs within six months of joining WFTDA.
WETDA also recognized the Grrls’ commitment to excellence
by tapping them to host its International Conference Memorial
Day Weekend at the team’s home, the City of Fort Lauderdale’s
War Memorial Auditorium. In addition, the Grrls will host

JUNE 2012




GOLD COAST DERBY GRRLS
Cheer on your hometown
roller derby team.
Sept. 15+ 7 p.m.
Oct.6+7p.m.
Nov. 177 p.m.
War Memorial Auditorium
800 N.E. Eighth St, Fort

. Lauderdale

- Advance Prices:
$10 General Admission

 S15 Suicide Area

| 520 Reserved

| Prices increase $5 day of show |
12 and under $5 (general
admission only)
www.goldcoastderbygrrls.
com

| www.ticketmaster.com




Sunshine Skate, a three-day competitive

tournament, at the War Memorial
Auditorium Aug, 3 to 5.

Former Derby Grrls finance director and
current skater liaison Heather Cherry, whose
handle is Cherry Cruel Whip, says the Grrls’
accomplishments stem from “making the
team a family and creating an empowering
community for women of all shapes, sizes,
cultures and backgrounds.”

Monday through Friday practices in
Broward and Palm Beach probably can’t hurt,
either.

Derby Grrls each take on playfully
dangerous personas, such as Lucy Lunatic,
Baller Shot Caller, Velvet Assassin, Pow Pow
Panther, Freek-A-Rella, Carniverous Licks,
Cherry Cruel Whip, Tackle Me Elmo, Hellon

individuals who are 18 and up — helmet not
included!

The Grrls are all volunteers, with day
jobs ranging from veterinary technician
to social worker, so fundraising is key to
paying for practice space and travel expenses.
Funds are obtained through sponsorships
and fundraisers. Moving forward, they hope

Skates, Kitten to find

Not Submittin’ Ourfans are the bestin the world, said SRS

and Sookie Laura Garro, aka. Camiverous Licks IR

Skankhouse. space,
Adding to the secure more

fun is the Grrls’ intensely loyal fan base, who
have recently started tailgating, complete with
party bus appearances, at bouts. “Our fans are
the best in the world,” said Laura Garro, a.k.a.
Carniverous Licks, the Grrls’ public relations
director. These fans even pay for the privilege
of sitting in the “Suicide Seats” which aren’t
seats so much as floor space just outside the
track, where all that separates them from their
beloved Grrls is a thin piece of tape. Suicide
seats are sold only at the WMA box office to

sponsorships, make it to regionals again next
year, and to continue recruiting and growing
the league.

To connect with the Gold Coast Derby
Grrls, attend an upcoming bout at War
Memorial Auditorium, an after-party, or
follow them on Facebook, Twitter or at
goldcoastderbygrrls.com.

Maggie Gunther works in community and public
relations for Florida Atlantic University’s Broward
campuses and War Memorial Auditorium, and is an
active member of the Fort Lauderdale community.

Headaches
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Stop Suftering

Ask Fort Lauderdale Headache Center about lasting relief from:
Migraines

TMJ/TMD

Face Pain

%DISH @ENTAL (@OUP

To schedule a FREE consultation, call or visit:
954-462-5252
www.FtLauderdaleHeadacheCenter.com

ngTruDenta®

Life Changing Dentistry

Gary S. Kodish, DDS
301 S.E. 16th Street, Fort Lauderdale, FL 33316

Jaw Pain + Tinnitus
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NEED A PLUMBER?
E = |

OUR EXPERT PLUMBERS HA\/E OVER
30 YEARS OF EXPERIENCE...

PLUMBING | 7S SAMEDAY SERVICE! ALL WORK GUARANTEED!

2 4 SERVING ALL BROWARD

EMERGENCY e
SERVICE PEM

WWW.PLUMBINGBYBOB.COM LIC#CFC1427845 FOR

— =me=a | 954 472.4769
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Chef Wes Bonner Shares his Culinary Visions with Foodies of Fort Lauderdale
at Publix Apron’s Cooking School

BY ALEXANDRA ROLAND

his isn't your ordinary

supermarket.

Sandwiched between
the cheeses and the lunchmeats
is the entrance to the Publix
Apron’s Cooking School. When
classes are offered, patrons ride
the elevator up to floor two and
into what looks like the set of a
cooking show.

Fresh berries soak in a clear

glass container. Eggs sit aright,
their white shells vivid amongst
the sea of clean stainless steel appliances, bowls and spatulas.
Chef Wes Bonner is an early bird. Arriving at the Plantation
Publix Apron’s Cooking School in time to prep for his 10 a.m.
basic cooking class, Bonner ponders over wine pairings and
administrative duties. A new addition to the Fort Lauderdale
cooking school location, Bonner’s
comfortable way around the kitchen
and his cool and confident culinary
articulation makes him fit right in.
Bonner got his first taste for the
culinary arts during his high school home
ec class after preparing recipes for teachers. After graduating a
year early, Bonner attended the culinary arts school Johnson
and Wales in North Miami circa 2002 before working at the
Ritz-Carlton in Coconut Grove. He was just 18 years old.
This early bird is also a globetrotter. A year and a halflater,
Bonner moved to London, England, where he obtained a
pastry certificate and worked at the Mandarin Oriental Hotel
Hyde Park. As diverse as the city was, Bonner returned a
well-rounded connoisseur of distinct tastes and distinctive
techniques. He took his talents to the likes of the Four Seasons
Resort, Charley’s Crab, and Bizarre Avenue Café, all in Palm
Beach County.

PUBLIX APRON’S COOKING SCHOOL
Publix at Plantation

1181 S. University Drive, Plantation
(954) 577-0542
www.publix.com/aprons/schools/Plantation/Home.do

- PHOTOGRAPHY BY JASON LEIDY

Upon completing his culinary education degree in
Atlanta, Bonner set his sights on the community. His goal?
Communicating his passion for the kitchen to the public
in an effort to calm the intimidation usually associated with
cooking, “Our customers look at us as food experts and they
want us to solve their food problems,” he said. His willingness
to try something different extends into his teaching style and
culinary selections for each class.

What kind of exposure does the Apron’s school provide?
“From sushi to classic French cuisine.” The tone is set from
the beginning. Bright pictures of onions, shrimp, quinoa and
raspberries line the walls. The classes enrich the cooking
process with logged quality instruction time with passionate
professionals such as Bonner, who bring what they love into
the kitchen.

“I want them to feel comfortable using the products we
carry. Because if they don’t know what Nori is, they re not
going to know what to do with it
Nori, or Japanese seaweed, aside,
Bonner says he would love to work
with chocolate, demonstrating how to
handle the ingredient in a melted or
solid state and how to, with creativity, take technique to the
next level.

Bonner, a 2012 Burger Battle judge, is partial to
grassroots efforts to involve the community in food and
says that the Apron Cooking School shares a similar
appeal.

With a possible Publix catering component to be affiliated
with the cooking school on the horizon, it appears as if
Bonner has his hands full but is just getting his feet wet.
Alexandra Roland has a bachelor of science degree in print journalism from

the University of Miami. She is a freelance writer in the South Florida area
and founder of a.p.r. Consulting, a full-service communications firm.
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MMD REALTY PARTNERS WITH

THE DAN MARINO FOUNDATION.

REAL ESTATE MAKING
A REAL DIFFERENCE.

o
&
&
&

Windmill Ranch Estates, Weston
Reduced! Best long- wide lake views in
Windmill! Gorgeous recently renovated

Windmill Ranches home. Upgraded in
2002 with the finest finishes including ;
Anderson hardwood floors, solid wood
doors, custom window treatments, top-

of-the-line kitchen with gas stove and

oven, Kohler fixtures, claw-foot tub, plus
many more. Four newer A/C’s and roof
replaced in 2006. Offered at $1,697,999.
Call Michelle Farber Ross for private
showing 954-471-9102 or

email Michelle@MMDRealty.com

Weston Hills Country Club, Weston
One of the nicest 4 bedroom, 5/5 bath homes
you will find in all of Weston. Beautifully finished
with wrought iron banisters, and ext. window
features, chef’s kitchen w/ Viking appliances
and hood, brand new salt water pool w/ jacuzzi,
fountains, sun deck and water features, Control4
A/V system thru-out w/ satellite radio, new
wood floors. Thousands in landscaping featuring
fountain. Three newer A/C’s. Can be 5 bedroom
by converting loft. Offered at $1,150,000.

Call Michelle Farber Ross

for private showing 954-471-9102

or email Michelle@MMDRealty.com

1001000

MAMITHEALT Y.L LA

www.MMDRealty.com

954-835-5500

MML LAY FARTNLE: WeITI Ll
REAL ESTATE MAKING A REAL DIFFERENCE.
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DRASTICALLY REDUCED!
INVESTMENT OPPORTUNITY
HENDRICKS ISLE

Five adjacent premium lots along
Hendricks Isle, zoned RMM-25.
Currently earning income, 100%
occupied. Perfect for investor/de-
veloper. Was offered at $6,000,000
- reduced to $4,999,000. Call
Michelle for NOI and Project details
954-471-9102 or email Michelle@
MMDRealty.com

Coral Ridge, Fort Lauderdale

Ultra Luxurious Med. 6 Bed/6 Ba custom
Coral Ridge home. Showcasing 2 fireplaces,
exotic marble & granite, hand-forged railings,
huge master w/ sitting area and over-sized
bedrooms. Featuring gourmet kitchen w/
Viking appl. Tropical yard + over-sized pool,
marble pavers. Offered at $1,625,000.

Call Tami Livnat for private

showing 954-629-7291 or email
Tami@MMDRealty.com
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DAN MARINO
FOUNDATION
cpening doors

Real Estate Expert
Michelle Farber Ross of MMD Realty

Real Estate
Improvements

-
I n U ] s m  By:Michelle Farber Ross

In recent months, ULI (Urban
Land Institute) has conducted
studies to measure the real estate
capital markets throughout the US
and the world. Promising news
comes as a result of these surveys
of top economists and analysts
pointing towards broad improve-
ments for America’s economy, real
estate capital markets, real estate
fundamentals and the housing
industry through 2014.

Over the next three years we will
see the following positive trends:

* Vacancy rates are expected to

drop in a range of between 1.2 -
3.7 % for office, retail and indus-
trial properties

* Rents are expected to increase
for all property types:
Retail up .8 % Apartments up 5%

* Housing starts will double by
2014 and home prices will begin
to rise in 2013, with prices
increasing by 3.5% in 2014

* Commercial property transaction
volume to increase nearly 50%

* Issuance of commercial
mortgage-backed securities is
expected to double

All of this good news comes at a
price. It is inevitable that inflation
and interest rates will increase and
will raise the cost of borrowing for
consumers and investors.

All told, it is refreshing to see a
silver-lining to this cloud of a reces-
sion that we have experienced in
recent years.

Michelle Farber Ross
Broker - Managing Partner
MMD Realty, LLC.

Office (954) 835-5500
Cell (954) 471-9102
Fax (954) 553-8610
www.MMDRealty.com




=JINING DESTINATION

Sure, life's a beach in sunny South Florida, but
there are still plenty of people that could use a
thorough reminder that they only live once, and

Enliven Your
Palate at
Sophisticated
Downtown

Eatery

every experience is worth savoring.

Thankfully, a group of savvy restaurateurs
put their heads together to open YOLO (as in,
“You Only Live Once”), a sophisticated hot spot
situated smack-dab in the center of Downtown
Fort Lauderdale. With an elegant and engaging
ambiance in the style of lavish Las Vegas

3% restaurants, and an inviting al fresco set up,
Erik YOLO is the perfect place to go when your
Mathes palate needs to be enlivened and your lust for
life renewed.
Whether you sit outside near the signature fire

pit, or you opt for a cozy booth within its walls, the

44 | GORIVERWALK.COM
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sights, scents and splendor of this chic American
Contemporary eatery will surely wake up your
senses, and the service will make you feel special.
The menu draws from global influences (Asian,
French, Latin, Middle-Eastern ... ), and rectangular
red tiles in the open kitchen mark the interior, brick
and mahogany tiles accenting the dining room,
and driftwood placed sporadically — including
aunique arrangement with mossy orbs. That’s
another thing — there are circles and spheres
in various forms throughout the design, from
oversized light shades, to decorative flair hanging
above the hostess’ stand, and enormous O-shaped
table dividers. All to emphasize the ever-important
O’sof YOLO.

Inside the kitchen is a massive oak-burning

grill (O is for oak, after all), and the stash of cut
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Most of the dishes feature
at least one component
that'll kiss that grill before
hitting your plate.

logs that it uses for fuel is built right into the
decor. Most of the dishes feature at least one
component that'll kiss that grill before hitting
your plate, ensuring that a deep, woody
element is imparted into your protein or

veg. And, for those who consider themselves
“food porn” enthusiasts, there’s a flat-screen
TV planted above the kitchen'’s expo area
that shows the plates currently sitting in the
window ready to be brought to a table, so
you can immediately put a picture next to the

SIGNATURE
DISH

Oak-Grilled Grouper: saliva-inducing menu descriptions. (Whether

Island vegetables and
coconut-conch stew topped
with crispy yucca strips.

the true purpose of this was to benefit the
wait staff or the aforementioned aficionados
is unclear, but either way, I'll take it.)

YOLO has plenty of delectable selections
to choose from, but it prides itself on the
Oak-Grilled Grouper — served with
tropical coconut-conch stew; crispy fried
yucca strips, and mixed island vegetables.
The Caribbean Creole-style dish features
a stew of Florida shellfish with a blend of

traditional veggies like boniato, calabaza and,

William Hill Central
Coast Chardonnay
is pale straw in color
with some oaky
component on %
the nose and a b
combination of
orchard fruit
and oak on the
palate with hint

of course, more yucca, under the sweet and
sour influence of coconut milk and lime juice.
There’s an earthy touch of curry powder, as
well as an herbaceous burst from chopped
cilantro. Perhaps the best part is the subtle
oak presence that permeates the plump flesh

;)erSjV\l/izehttnCe;i?us of the fish, rounding out this splendid salute
flavors to fresh local flavors.

WILLIAM HILL

ISTATRE Winasy

CHARDRINMAY
e

Erik Mathes is a

personal chef, in-home
cooking instructor, culinary
mentor and food blogger. With <
his company, Kitchen Coach FL, he
has transformed rookie cooks into :“"u.,_
kitchen all-stars and has cooked

P
for South Florida’s elite. P
Visit www.kitchencoachFL.

com.

JUNE 2012

Ideal for an after-work nosh, an upscale
lunch after strolling past Las Olas boutiques,
or an impressive date destination, YOLO is
avenue that is making a bold statement with
its innovative look, feel and flavor. Head there
today, and taste why it’s so great to be alive. @
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=WINE- DINE

WE BELIEVE IN PROMOTING THE
HEALTH AND WELLNESS OF QUR
CUSTOMERS, TEAM MEMEERS
AND COMMUNITY THROUGH

Ltarts here" o N

=Ll

L ‘iTI'I'i"[IlIll

[f TIPS

TO GET YOU

- “’* STARTED

Look for the “Health Starts Here” logo
around the store

e

Visit the Whole Foods Market “Health Starts
Here" area to browse our selection of books

Ask a Team Member about additional healthy
eating support, including events

Learn to use the Aggregate Nutrient Density
Index (ANDI) scoring system throughout the
store to guide you to healthier choices

Visit wholefoodsmarket.com/nutrition

2000 NORTH FEDERAL HIGHWAY, FORT LAUDERDALE 33305 « (954) 565 - 5655

335 Himmarshee Street = Fort Lauderdale

(854) 330-7520 » www. -BHouse.com

 Italian Res’rourgn’r & Wine Lounge

when was the
last time you
had areal

lunch break?

Spazio introduces the
Take a Break
Get a Break
Business Lunch

Simply present your
business card to the
hostess & receive a
20% break on your

total lunch check

* 239'S. Ft. Lauderdale Beach Blvd
- Corner of Las Olas & AIA
p Z ' o Reservatlons Available Online
or Call 954.764.8191
www.SpazioFL.com
Daily Specials at [§J/SpazioFTL

- Available Monday-Friday 11a -4p. Discounts may not be combined.
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WINE- DINE

o o = i . TUNA TATAKI
SUSHI CREATIGENS AT Ahi tuna, seared rare and thinly

T H E LO | _ L sliced with ponzu sauce

DIVE IN
HYATT Live scallops sliced with cilantra,
s0a sall and citrus juice

SEA SALAD

Sliced conch and octupus
sarved with kimchee or
sunomono vinegar

CITRUS HAMACHI

Daikon Sprout, cucumber,
cilantro, jalape o, and ginger
wrapped in hamachi and
served with a citrus soy
sauce and tobiko

SALMON SPICE
Sliced salmaon topped
with a garlic salsa

TUNA BITS

Truffle infused spicy luna
served in endive leafl and
topped with black canviar

ELUE CRAB CALIFORNIA
Blue crab, avocado, cucumber

TUNACADD MAKI
Sheimp, cucumber, scallions,
lopped with tuna and avocado

KAMIKATE ROLL
Spicy tuna, masago,
cucumber, and scallions

PELICAN SALMOMN ROLL
Salmon, avocado, black caviar,
and cream chease

PIER 66 ROLL
Tuna, salman, hamachi, shrimp
crab and spicy caviar

CRUNCHY EEL ROLL
Broiled eel, avocado, cream

chisdse, masago, tempura Takes,
wrapped in 30y baan crepe

R

Ask our chef about our daily specials.

“hAaral, o

Thursday - Saturday 6PM-10PM

Hyatt Regency Pier Sixty-Six 2301 5.E. 17th Street, Fort Lauderdale, Florida, USA 33316
Tel: 954.525.6666 www.HyattRegencyPierSixty-Si.com
Ei Facebook com/HyattPiarG6
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WINE©DINE

@ajaau

RESTAU ANT & PIANO BAR

CLASSIC FRENCH & CONTINENTAL CUISINE
.@PEF‘N 7 DAYS 5-11 PM

715 EAST LAS OLAS BOULEVARD |

FORT LAUDERDALE

(954) 467-2900

lecafedeparis@bellsouth.net

www.cafedeparislasolas.com
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EXOTIC THAI & FINE SIAMESE CUISINE

MENTION THIS AD FOR 10% OFF LUNCH
LUNCH SPECIALS STARTING AT $6.95

LUNCH - MON-FRI - 11:30AM 2:30PM
DINNER - 7 DAYS - 5:00PM-10:30PM

2010 WILTONDRNE, WILTONMANORS

S54-564-3411

SIAMCUISINEFL.COM

MAMA MIA! o

“THAT'S GREAT SUSHI”

954.530.6521

JUNE 2012




WINE-DINE

Best ‘Lobstahs’
R ‘Steamahs’ in Town

~Also ‘Burgahs', ‘Ghowdah’s' and 'Gahden’ salads

Kelly's Landing specializes in the fresh New England and local seafood as well
- as avariety of popular dishes and desserts.

~ What's happening...

.= 2 for Tiesday Lobster Special. 2 - one pounders for $20 or two pounders for 525 while they last

~ Burger & Brew - Everyday a different burger with fries for only $10.

Falfier's Day Brunch - June 17th All-you-can-eat Buffet for $20 Includes Lobster Eggs Benadict,
__mmmmmmmm&mmmm@_ e

Ill]ih dddlddg

| JRET

HDG SE 17TH bTﬁEET I FORT LAUDERDALE, FL 33316 | 954-760-7009 | WWW. HELL‘I’bLF\NDIHh FDM

REAL.ITALIAN. )~

‘% MOVIE NIGHT | COMEDY NIGHT @
3rd Sunday of Every Month Last Sunday of Every Month a/ 6 ’I,/CO

-Appetizer-Entree-Wine Appetizer-Entree-Dessert 2i -
e bl P Ristorante
LUNCH - MON - FRI FULL BAR - TAKE OUT * * * *
DINNER - 7 DAYS A WEEK -CATERING - PRIVATE ROOMS }

1125 North Federal 1. < SEEEE L e .
Fort Laudordale 3330,;9 way, 954.565.9681 | www.cafevicorestau
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WINE- DINE

USDA PRIME BEEF

FOR EVERY STEAK INCLUDING FILETS

Join us for our

SUMMER TWILIGHT MENU e

5- 7 pm. (Sunday thru Thursday) I y l ] (_ ( f\
CLOSED MONDAYS

$25/per person 954.563.1349
Includes: Glass of Wine 3311 N. Ocean Blvd.,
Appetizer (Choice of 3 offered) Fort Lauderdale, FL
Entree (Choice of 3 offered) www.LuccaFl.com

TOUCH WITH i
60 RIVERWALK

NEW YORK || B8
|[} ‘D ‘I M‘ ‘E | : - FOLLOW US ON FACEBOOK

A STEAKHOUSE W = FACEBOOK.COM/GORIVERWALK
& TWITTER

(@GORIVERWALKMAG

2350 EXECUTIVE CENTER DRIVE
1 BLOCK WEST OF I-95 OFF GLADES ROAD
561.998.3881
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WINE-DINE

WORLD FAMOUS

COPACABANA

SUPPER CLUB
FORT LAUDERDALE GRAND OPENING
SUMMER 2012

L e A e i g e i g e o

HIRING ALL POSITIONS

i e i e e i e i i i e T i

For Information Call (954)

219 5. Andrews Avenue, Fo i
www.Copacaban:
I

hanaFlarida

JUNE 2012

WORLD-FAMOUS
COPACABANA
SUPPER CLUB OPENS
THIS SUMMER IN
DOWNTOWN

FORT LAUDERDALE

BY MICKI MARKS

L as Olas and downtown Fort Lauderdale
will never be the same. The most
famous supper club in the world will

be opening its doors this summer in a
12,000-square-foot venue.

THE COPACABANA SUPPER CLUB WILL
HAVE THE BEST OF EVERYTHING ...

- A full tapas restaurant featuring amazing
Latin cuisine and tapas desserts

- Live music featuring the world-famous
Copa 15-piece band

- A dance floor that will keep people
dancing to the wee hours of the morning
with a live DJ

- And a party room to host all private
events including weddings, banquets and
corporate events.

Copacabana Fort Lauderdale, located
at 219 South Andrews Avenue in the heart
of the Riverfront District, continues its
commitment to excellence and elegance for
which the original Copacabana Supper Club
is known.

Copacabana Fort Lauderdale will be
known as the No. 1 destination in Florida to
celebrate birthdays and to host bachelorette
parties. Many packages are available. Dinner
dancing show packages start at $49.99 and
include dinner, a show and dancing.

Copacabana is exactly the concept Fort
Lauderdale needs. The whole city is very
excited that the Copa decided to make Fort
Lauderdale the first stop in 70 years since
the New York location opened its doors.

So get on your best outfit ... dress to
impress and get ready to relive history like
never before.

Copacabana hosts a return to elegance
that was desperately needed.

WE CAN'T WAIT UNTIL THE COPA OPENS.

To become a part of history and to be a
legendary Copa Girl, bartender or server,
please email info@copacabanasupperclub.
com or call (954) 767-0643.
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DARK SHADOWS

THE IMAX EXPERIENCE

Through June 7

Director Tim Burton brings the cult
classic series “Dark Shadows” to
the big screen in a film featuring
an all-star cast, led by Johnny
Depp, Michelle Pfeiffer and Helena
Bonham Carter. PG-13.
AutoNation IMAX 3D Theater
Museum of Discovery and Science
(954) 463-4629

BROWARD COLLEGE POTTERS
GUILD INVITATIONAL 2012
Through June 15

Broward College New Gallery
(954) 201-6894

HUMAN IMAGE AND
PORTRAIT EXHIBITION
Through June 22
Broward Art Guild
(954) 537-3370

RIBFEST

June 1and 2

Barbecue ribs and country music
acts, including Amber Leigh, Shane
Duncan, Tom Jackson, David Ray
and The Mann Sisters.

Huizenga Plaza

(954) 524-3333

s7

NEIL DIAMOND
June 1
BankAtlantic Center
(954) 835-7825

KATHY GRIFFIN
June 2

Hard Rock Live

(954) 327-7504

SATURDAY NITE ALIVE 2012

June 2 through Aug. 11

Isle Casino Racing Pompano

Park Presents Saturday Nite

Alive Showcasing the best of Fort
Lauderdale Beach for 11 Saturday
nights June 2 through Aug. 11. The
entertainment lineup includes more
than 20 acts.

Fort Lauderdale Beach A1A
www.MyFortlLauderdaleBeach.com
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LIGHTHOUSE OF BROWARD

JAZZ IN THE GARDEN

June 2

The Lighthouse of Broward

Jazziin the Garden will present
internationally recognized artists for
a 90-minute concert. Additionally
there will be the opportunity for
wine, Latin tapas, and to enjoy a
cigar rolling show. The concert will
have as the main act singer and
musician Nicole Yarling.
Lighthouse of Broward

Sensory Garden

(954) 463-4217

DANCE DIMENSIONS

2012 SPRING PERFORMANCE
June 2and 3

Broward Center

for the Performing Arts

(954) 462-0222

BACKYARD BUBBLE BASH
WEEKEND

June 2and 3

Join the Museum of Discovery and
Science for some good, “clean”
fun for the whole family. Dress

to get wet. June is all about the
ocean. Get wild with bubbles

and play backyard ocean games.
At 2:30 p.m., learn how to make
homemade ice cream and see
how simple ingredients and a little
kinetic energy can create a delicious
physical change. Also, fly over to
the Learning Labs to meet the Bird
Lovers Club.

Museum of Discovery and Science
(954) 713-0930

SUNTRUST SUNDAY

JAZZ BRUNCH

June 3+ 17am.to2p.m.

June’s brunch will feature Oop Bop
Sh’bam, Full Circle and Take Note.
Riverwalk Park

(954) 828-5363

Compiled by Alexandra Roland

BRIDAL BOOT CAMP

June 4 through July 27

Every Tuesday and Thursday

for eight weeks from 6 to 7 a.m.
Broward Health Wellness Center
hosts Bridal Boot Camp for future,
want to be, and past brides. This
program is for the women who
want to take it to the next level.
Group classes will include: certified
personal trainers, high intensity
workouts, obstacle courses, high
volume and high impact classes,
cardio and resistance training,

pre- and post-outcomes, and a free
membership including spinning for
two months. Due to limited space,
reservations are required.

(954) 712-6878

TURTLE WALKS

June 5 through 7, 12 and 13, 19 and
20, 26 through 28

July 3and 5, 10 through 11, 17
through 19, and 24

This summer, the Museum of
Discovery and Science will host
evening Turtle Walks. The whole
family can participate in uncovering
the natural history and myths

of turtles. Nature permitting,
participants will have a chance to
watch a 300 pound Loggerhead sea
turtle venture out of the ocean to
lay her eggs.

Begins at Museum of Discovery

and Science

(954) 713-0930

HE COOKS, SHE COOKS

PUBLIX APRON’S COOKING
SCHoOL

June 7+ 6 p.m.

What do you get when pairing up
the guys against the girls in a little
friendly cooking competition?

A complete recipe for fun and
delectable dishes to share! So come
join us for a special “competitive”
edition of couples cooking.

Menu: Smoked Salmon Canapés;
Crabmeat Stuffed Beggar's Purses;
Beer Braised Brats; Spring Veggie
Risotto; Champagne Sorbet and
Lady Fingers.

Publix at Plantation

1181 S. University Drive, Plantation
(954) 577-0542

$80 per couple

Calendar Editor

PROMETHEUS

AN IMAX 3D EXPERIENCE

Opens at midnight June 7

Runs through July 2

Ridley Scott, director of “Alien”

and “Blade Runner,” returns to the
genre he helped define. A team

of explorers discover a clue to the
origins of mankind on Earth, leading
them on a journey to the darkest
corners of the universe. There, they
must fight a terrifying battle to save
the future of the human race.
AutoNation IMAX 3D Theater
Museum of Discovery and Science
(954) 463-4629

UFC’S HARLEY-DAVIDSON
HOMETOWN THROWDOWN
June 8

BankAtlantic Center

(954) 835-7000

FATHER’S DAY CELEBRATION
June 8

Boulevard Gardens Community
Center

(954) 625-2988

&5

W

TR AL
WORLD OCEANS WEEKEND

June 9and 10

Join the Museum of Discovery and
Science for an educational and
entertaining celebration of World
Ocean Day. Museum guests will be
given the opportunity to celebrate
the world’s oceans, and participate
in activities related to the ocean’s
importance in their lives. The event
offers individuals a chance to learn
more about the local connections
to the ocean and how they can
positively affect the ocean in their
daily lives.

Activities include the South Florida
Pirates Treasure Hunt, where guests
may search for clues on a pirate
scavenger hunt, and the Big Kahuna
Surf School to get a few pointers on
hanging ten.

Museum of Discovery and Science
(954) 713-0930
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RICK CASE - AMERICA’S CAR DEALER for 50 YEARS
Makes It Easy Because We Care

WELL BEAT ANY PRICE GUARANTEEDI

NOBODY’S SOLD MORE HYUNDAIS THAN RICK CASE BECAUSE WE SELL FOR LESS

2012 North American Car of the Year

2012 HYUNDAI ACCENT 6LS ~ $ 159 2012 vunon ELANTRA 6L $4 1O 2012 HYUNDAI SONATA GLS $189

MODEL # 45412F45 MODEL # 27402F45
Per Month Lease™ Per Month Lease™ Per Month Lease™

2012 HYUNDAI TUCSON ¢ 1 99 2012 HYUNDAI GENE%.N? $ 289 2012 HYUNDAI Easlmln,%g $ 549

MODEL # E0422R85
Per Month Lease* Per Month Lease t Per Month Lease t

“For 50 Years, We’ve Treated Our Customers as we would our Best Friends
and other Benefits that you won’t Find at any other Dealer”

| 2 3'DAY FREE TRIAI. - With our 3-Day FREE Trial Money-Back Guarantee, If you are not completely satisfied simply return the vehicle
within 3 days or 300 miles, whichever comes first, and we will give you a complete refund.

> TUYOTA, NISSAN & HONDA ARE HERE .- you to drive and compare. See why HYUNDAI is the BEST! idipgenns figy
» 20-YEAR/200,000 MILE WARRANTY - rick case DOUBLES the Factory Warranty to a 20 Year/200,000 Mile Nationwide

Warranty with every new Hyundai purchase. See Dealer for details.

KIA masm

> DISCOUNT GAS & FREE CAR WASHES FOR LIFE! - RICK CASE REWARDS! SAVE $100°S, EVEN $1000°S

Earn Rewards points with every purchase and save on future purchases of vehicles, Service, Parts and Accessories. PLUS, use Rewards Card for
FREE Car Washes for Life and HUGE savings on gas at our 8-Pump “Discount Gas Genter” @ HyYunoaAl

America's Best Warranty

stotmopetotill OVL\ RICK CASE DOUBLES THE FACTORY WARRANTY 10 A20.YEAR, 20,000 s QAR
e MILE NATIONWIDE WARRANTY WITH ANY NEW HYUNDAI PURCHASE. JSSISIW[=Talere

WORLD’S LARGEST HYUNDAI DEALERSHIP

X - & AMERICA'S FIRST EQUUS DEALER
HYU N D AI I-75 between GRIFFIN & ROYAL PALM ON 441 at SUNRISE Ll
3500 Weston Road | Davie/Weston, FL 925 North State Road 7 | Ft. Lauderdale, FL > hy 2y Aick Case

. Dealership for a
rickcase.com 877-564-8810 877-892-1698 complimentary copy of

“Our Customers, Our Friends”

OFFERS CANNOT BE COMBINED. ALL APPLICABLE FACTORY REBATES ASSIGNED TO DEALER. * BASED ON 36-MONTH CLOSED-END LEASE, 12,000 MILES/YEAR, CUSTOMER RESPONSIBLE FOR EXCESS WEAR AND TEAR
AT $.20/MILE. $1699 DUE AT INCEPTION, INCLUDES $599 DEALER FEE AND FIRST MONTHLY PAYMENT. PLUS TAX, TAG AND REGISTRATION FEES. WITH APPROVED CREDIT. DEALER RETAINS ALL REBATES INCLUDING
OWNER LOYALTY/COMPETITIVE, AND/OR RECENT COLLEGE GRAD. SEE DEALER FOR COMPLETE DETAILS. + BASED ON 48-MONTH CLOSED-END LEASE, 12,000 MILES/YEAR, CUSTOMER RESPONSIBLE FOR EXCESS
WEAR AND TEAR AT $.20/MILE. EQUUS $4999/GENESIS $2999 TOTAL DUE AT INCEPTION, INCLUDES $599 DEALER FEE AND FIRST MONTH PAYMENT. PLUS TAX, TAG AND REGISTRATION FEES, WITH APPROVED CREDIT.
DEALER RETAINS ALL REBATES INCLUDING OWNER LOYALTY/COMPETITIVE. OFFERS CANNOT BE COMBINED. SEE DEALER FOR COMPLETE DETAILS. PICTURE OF VEHICLES FOR ILLUSTRATION PURPOSES ONLY.



SOUTH FLORIDA
BALLET THEATER
June 10

Broward Center

for the Performing Arts
(954) 462-0222

ISRAELI DANCE FESTIVAL
June 10

Broward Center

for the Performing Arts
(954) 462-0222

! STARTS
SUMMER NIGHTS OF ART % JUNE 11
ADULT ART COURSES
Beginning June 11
Museum of Art | Fort Lauderdale
(954) 262-0239

KELLY AND CAROLINE

OF VESPER SPARROW
CHRYSTAL HARTIGAN PRESENTS
SONGWRITERS SHOWCASE

June 11+ 7:30 p.m.

Showcasing local, national and
international songwriters in a
solo acoustic format. Evening
begins with a one-hour open mic
session (one live original song
per performer). Stage is then

set with four featured invited
songwriters performing “in the
round” style.

Broward Center

for the Performing Arts
www.chrystalhartiganpresents.com

LA CAGE AUX FOLLES
BROADWAY ACROSS AMERICA
June 12 through 24

Broward Center

for the Performing Arts

(954) 462-0222

AFRICAN-AMERICAN CONTENT
AND ACTIVITIES TEACHERS'
WORKSHOP

June 13

Old Dillard Museum

(754) 322-8828

ILDIVO AND ORCHESTRA
IN CONCERT

June 14

Hard Rock Live

(800) 745-3000

ROGER WATERS

June 15

Music legend Roger Waters, co-
founder and primary songwriter for
Pink Floyd, will make an exclusive
South Florida appearance.
BankAtlantic Center

(954) 835-7000
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BETTER BLOCK FTL

June 16

Better Block FTL is a temporary
urban design demonstration.
Downtown Fort Lauderdale

will join other cities like Dallas,
Oklahoma City and Philadelphia

in using temporary streetscape
improvements and pop-up
businesses to create community
connection and revitalize a city
street. The Better Block projects
seek to temporarily transform

city streets into vibrant, attractive
public space — where the car, the
pedestrian, the bike and businesses
share the street as one.

The event is presented by
community partners Cadence
Living, Florida Atlantic University
School of Urban and Regional
Planning, the City of Fort
Lauderdale, the FAT Village Art
District, Flagler Village Civic
Association, C&l Studios, and Urban
Matters.

FAT Arts Village District,

500 block of Northwest First Avenue
BetterBlockFtL@cadence-living.com

SOUTH FLORIDA PRIDE

WIND ENSEMBLE

MUSIC OF OUR LIVES

June 16

The South Florida Pride Wind
Ensemble will feature small
ensembles as well as the full band
as they play pop favorites from the
classics to Lady Gaga.

Broward Center

for the Performing Arts

(954) 462-0222

- A i
SECOND ANNUAL
GILDA’S OFFICE OLYMPICS
June 16
In the spirit of Gilda Radner and
Saturday Night Live, company
teams will compete for the gold in
a series of games such as Trashcan
Basketball, Office Pig Pile and Toss
Your Boss.
BankAtlantic Center
www.gildasclubsouthfiorida.org

BONNET HOUSE

FATHER'S DAY SPECIAL

June 17+ 10a.m. to 4 p.m.
Fathers get in free with one paid
general admission.

Bonnet House Museum

and Gardens

(954) 703-2606

JUNETEENTH CELEBRATION
June 19

Old Dillard Museum

(754) 322-8828

STANDING ON CEREMONY
June 21 through 24

Enjoy an evening featuring
eight short plays on the subject
of marriage equality written by
some of today’s playwrights and
performed by a celebrity cast.
Broward Center

for the Performing Arts

(954) 462-0222

FIGHT TIME 10
LIVE PRO MMA FIGHTS
June 22

War Memorial Auditorium
(954) 828-5380

FORT LAUDERDALE BUS LOOP
June 22 - 5:30 p.m.

The Fort Lauderdale Bus Loop, a
fundraiser for six local charities
involving the Sun Trolley and 10
local bars, returns Friday, June

22. Upon registering, participants
will receive their passes allowing
them a free ride on the Sun Trolley
and one free drink at each of the
participating locations. The cost
for the Bus Loop is a $25 donation
at the door or $20 prepaid online
in advance. For check-in locations,
updated venue information or to
purchase tickets in advance visit
www.BusLoop.org.

(954) 574-6000
www.BusLoop.org

ONE DIRECTION

July 1

Pop sensation One Direction will be
hitting the road for their first-ever
headlining North American tour in
support of their debut album “Up
All Night.”

BankAtlantic Center

(954) 835-7000

THE AMAZINE SPIDER-MAN

AN IMAX 3D EXPERIENCE

Opens at midnight July 2

Runs through July 19

One of the world’s most popular
characters is back on the big screen
as a new chapter in the Spider-Man
legacy is revealed in “The Amazing
Spider-Man.” Focusing on an untold
story that tells a different side of the
Peter Parker story, the new film stars
Andrew Garfield, Emma Stone, Rhys
Ifans, Denis Leary, Campbell Scott,
Irrfan Khan, with Martin Sheen and
Sally Field.

AutoNation IMAX 3D Theater
Museum of Discovery and Science
(954) 463-4629

BACKYARD BUBBLE BASH
WEEKEND

July 7 and 8

Join the Museum of Discovery and
Science for some good, “clean”
fun for the whole family. Dress

to get wet. Celebrate the 4th of
July with a bubble block party.

At 2:30 p.m., learn how to make
homemade ice cream and see
how simple ingredients and a little
kinetic energy can create a delicious
physical change. Also, fly over to
the Learning Labs to meet the Bird
Lovers Club.

Museum of Discovery and Science
(954) 713-0930

THEATER SUMMER CAMP

2012 CINDERELLA

July 12 through 14

Everybody's favorite rags-to-riches
story comes to life on the stage

in Rodgers and Hammerstein’s
Cinderella, performed by Broward
Center’'s Summer Theatre Camp
Young Professionals.

Broward Center

for the Performing Arts

(954) 462-0222

THE DARK NIGHT RISES

THE IMAX EXPERIENCE

Opens at midnight July 19

Runs through Aug. 31

“The Dark Knight Rises” features a
cast led by Oscar winner Christian
Bale as Bruce Wayne/Batman. The
film also stars Anne Hathaway as
Selina Kyle; Tom Hardy as Bane;
Oscar winner Marion Cotillard (“La
Vie en Rose”) as Miranda Tate; and
Joseph Gordon-Levitt as John Blake.
AutoNation IMAX 3D Theater
Museum of Discovery and Science
(954) 463-4629

ONGOING
EVENTS

@ RIVERWALK

« CARDIO MIX WITH JOSH HECHT
6:30 p.m. Mondays and Wednesdays
Esplanade Park

(954) 732-0517

Times and dates subject to change
depending on weather restrictions.
For more information, call (954)
468-1541 or visit www. GoRiverwalk.
com. Look for additional classes and
programs coming soon.

ADOPT A CAT MONTH

June

If you adopt any feline over the age
of six months, the $85 adoption fee
will be waived entirely; if you adopt
a feline under six months the fee

is $50.

Humane Society of Broward County
(954) 989-3977
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BROWARD ATTRACTIONS AND
MUSEUMS MONTH (BAMM)
June
Discover 16 local museums,
attractions and cultural centel -
for the price of one membership.
During the month of June
members of any one of the cultural
institutions in Broward County and
South Palm Beach County listed
below and receive free general
admission to all participating
venues.
African American Research Library
and Cultural Center

Art and Culture Center of Hollywood

Boca Raton Historical Society and
Museum

Bonnet House Museum and
Gardens

Cinema Paradiso

Classical South Florida 89.7 & 90.7
M

Fort Lauderdale History Center

Historic Stranahan House Museum

IGFA Fishing Hall of Fame and
Museum

International Swimming Hall of
Fame Museum

Museum of Art | Fort Lauderdale
Nova Southeastern University

Old Davie School Historical Museum

Old Dillard Museum

Plantation Historical Museum

Seminole Ah-Tah-Thi-Ki Museum

The Children’s Museum, Boca Raton

(954) 364-5205
www.BAMMinfo.org

WOMEN'S INTERNATIONAL
HOLISTIC CONFERENCE

SUITS, STILETTOS AND LIPSTICK:
THE BALANCING ACT

July 13-9am.to6 p.m.

A day of education, inspiration,
networking and professional
development.

The Ritz-Carlton, Fort Lauderdale
5149

www.WIHCwow.com

BORN TO BE WILD 3D IMAX
Through Aug. 31

Born To Be Wild 3D is an adventure
transporting moviegoers into

the rainforests of Borneo with
primatologist Dr. Birute Mary
Galdikas, and across the Kenyan
savannah with elephant authority
Dame Daphne Sheldrick, as they
and their teams rescue, rehabilitate
and return these orphaned
orangutans and elephants back to
the wild. Narrated by Academy-
Award winner Morgan Freeman.
AutoNation IMAX 3D Theater
Museum of Discovery and Science
(954) 463-4629
www.imax.com/borntobewild
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SEA REX 3D: JOURNEY

TO A PREHISTORIC WORLD IMAX
Through Aug. 31

Join Julie as she travels from a
modern-day aquarium to the
Triassic, Jurassic and Cretaceous
periods. Explore an underwater
universe inhabited by larger-
than-life creatures - including

the Liopleurodon, long-necked
Elasmosaurus and gigantic
Shonisaurus — which were ruling the
seas before dinosaurs conquered
the earth. Immerse yourself in a lost
age, 200 million years back in time,
and get ready for a face-to-face
encounter with the T-rex of the seas.
AutoNation IMAX 3D Theater
Museum of Discovery and Science
(954) 463-4629
www.searex-thefilm.com

TO THE ARCTIC 3D IMAX

Through Aug. 31

Narrated by Oscar winner Meryl
Streep, the film takes audiences

on a never-before-experienced
journey into the lives of a mother
polar bear and her twin seven-
month-old cubs as they navigate
the changing Arctic wilderness they
call home. Intimate footage brings
moviegoers up close and personal
with this family’s struggle to survive
in a frigid environment of melting
ice, immense glaciers, waterfalls
and snow-bound peaks. Sponsored
locally by BankUnited and Campbell
and Rosemurgy Real Estate.
AutoNation IMAX 3D Theater
Museum of Discovery and Science
(954) 463-4629
www.imax.com/tothearctic

ASSOCIATIONS AND INSPIRATION
THE COBRA MOVEMENT AND

THE ARTS OF AFRICA

AND NEW GUINEA

Through Sept. 9

This thought-provoking installation
juxtaposes paintings, sculpture
and works on paper by artists of
the CoBrA movement with masks,
totems and carvings created on the
South Pacific island of New Guinea
and on the continent of Africa.
Museum of Art | Fort Lauderdale
(954) 525-5500

2012 SUMMER SAVINGS PASS
Valid through Sept. 30

Lion Country Safari, Miami
Seaquarium, Museum of Discovery
and Science and Zoo Miami offer

a Summer Savings Pass for the
fourth year in a row. The pass will
give buyers unlimited admission to
all four attractions throughout the
summer.
www.summersavingspass.com

ALL IN THE FAMILY

PAINTINGS AND WORKS ON PAPER
BY MEMBERS OF THE GLACKENS
FAMILY

Through Oct. 7

The Museum of Art is the repository
of the estate of American painter
William Glackens, a member of The
Eight and a transformative artist at
the turn of the twentieth century.
Museum of Art | Fort Lauderdale
(954) 525-5500

GECKOS

TAILS TO TOEPADS

Through Jan. 6, 2013

The Geckos — Tails to Toepads
traveling exhibit introduces visitors
to the diversity of lizards with
interactives and living examples
from around the world. Visitors

can experience gecko night vision,
listen to gecko voices, learn unusual
facts from gecko experts, try to
spot camouflaged geckos, and
build a custom gecko for various
environments.

Museum of Discovery and Science
(954) 713-0930

SHARK!

Through Jan. 6, 2013

Long before humans first appeared
on Earth, sharks were swimming
the seas. They predate dinosaurs by
about 200 million years and were
revered by ancient human societies
as gods. Sharks come in all shapes
and sizes. There are angel sharks,
basking sharks, blues sharks, bull
sharks, gray sharks, lemon sharks,
sleeper sharks, and tiger sharks,
among many other varieties. Not
only are they found in every ocean
of the world, but in many rivers and
lakes as well.

Museum of Art | Fort Lauderdale
(954) 525-5500

CONSTRUCTED RELIEFS

FROM THE MAURICE AND SARAH
LIPSCHULTZ COLLECTION
Ongoing

Museum of Art | Fort Lauderdale
(954) 525-5500

THE INDIGO ROOM OR

IS MEMORY WATER SOLUBLE?
Ongoing

Museum of Art | Fort Lauderdale
(954) 525-5500

RIVER GHOST TOURS

Sundays

Historic Stranahan House Museum
(954) 524-4736
www.stranahanhouse.org

LAS OLAS OUTDOOR

GREEN MARKET
Sundays+9a.m. to4p.m.
Las Olas Chemist Parking Lot
(954) 462-4166

FORT LAUDERDALE
HISTORICAL SOCIETY
HISTORIC WALKING TOURS
First Sunday of the Month
New River Inn

(954) 463-4431, ext. 12
www.oldfortlauderdale.org

A SWINGIN' EVENING OF
ENTERTAINMENT

Third Sunday of the month
Broward Center

for the Performing Arts
(954) 462-0222
www.browardcenter.org

FIRST FRIDAY JAZZ JAMS
First Friday of the month
ArtServe

(954) 524-0805

INTRODUCTION TO

GHOST HUNTING

Saturday Nights

Historic Stranahan House Museum
(954) 524-4736
www.stranahanhouse.org

-

ORCHID CLASSES

Saturdays and Sundays - 10 a.m. to
2p.m.

Sandi Jones and Tom Wells from
Broward Orchid Supply teach these
classes, limited to 25 participants.
Reservations required.

Bonnet House Museum and
Gardens

(954) 703-2606
LindaSchaller@bonnethouse.org

F.A.T. VILLAGE ARTS DISTRICT
ARTWALKS

Last Saturday of the month
Features local artists.

Northwest Fifth Street/Andrews
Avenue

Scan this tag to check out
Go Riverwalk Magazine’s Events
Connection online.
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WOMEN'S CONFERENCE

Suits, Stilettos
and Lipstick

Women's Conference Examines The Balancing Act

he first-annual
‘Women'’s International
Holistic Conference —

Suits, Stilettos and Lipstick:
The Balancing Act — is
coming to The Ritz-Carlton
on Fort Lauderdale Beach
on July 13. The conference
offers a full day of education,
inspiration, networking and
professional development.
A portion of the

conference’s proceeds will et SRR
be donated to a woman-

ESE LT Elizabeth
e i/

run charity. This year the

recipient will be Big Mama’s
Team of Life.

This conference is for every woman who is trying to do it all.
Renowned speakers and panelists will address topics that really
matter to women such as health and wellness, business, finances, sex,
relationships, family and spirituality.

Among the keynote speakers will be Dr. Gladys McGarey,

“the mother of holistic medicine;” Kandee G, radio personality,
speaker and author; Julia Yarbough, former anchorand TV
personality, Dr. Sonjia Kenya, sex educator and author; Yvonne
Haase, family and couples expert; and Dr. Elizabeth King, health
and wellness expert and author.

Dr. King, creator of the event, is CEO of International Holistic
Center in Fort Lauderdale. She is a familiar voice on AM radio, where
she hosts a weekly show, “Dr. King’s Health Fusion Hour.” Dr. King’s
inspirational life story and philanthropic community involvement are
reasons why she has been selected by Latina magazine as one of the
Hispanic Woman of Distinction 2012 honorees.

A partial list of sponsors and partners includes International
Holistic Center, MetLife, Go Riverwalk Magazine, Natural
Awakenings, Puerto Rican-Hispanic Chamber of Commerce,
TravelHost of Greater Fort Lauderdale, Portada News, DRK
Global Enterprise, Nothing but Good News media, South Florida
CPA Financials, Portside Realty, 30 In Miami Video, Links Media,
Social Media Club, SocialBizMembers.com, Derek Kearney
Photography, Rhonda Gutierrez Photography, Dr. King’s Health
Fusion Hour, Chispa Marketing, Azpira Creatives, Girl Stir
magazine, and Events by M.

For information and ticket sales, visit wwwWIHCwow.com. @
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Burton Danoff, MD, FA.C.0.G.
Gynecology 8 Woman's Health
Eileen R. Danoff, ARNP
Murse Practitioner, Gynecology | Certified Nurse Midwife

Former Chief of the Department of Obstetrics and Gynecology
[Brownrd General Medical Certer)

America’s Top Obstetricians and Gynecologists 2011
(Consumers Research Counel of America)

Best Doctors in America 2011-2012
[Peer Rewiew)

= Difice Comulasions » Vitanin D&

w Annual Exsre » Mesopuune Mansggemens
+ Birth Contrel # 5T Testing
« PAP & HFY Twing # Famaily Planning
Weston Fort Lauderdale
2300 N, Cammeree Plowy, S2e. 113 1625 SE 3ed Ave, S52c, 723
Weston FL 33326 Forr Lawderdale FL 33316
Lcatead ar Bevswsard Hiealth Wisisn, Pleysdctans Office Enilding ar
e it o patienr-friewly afor speer Brossrd Gronenad Meaical Center
954.217.8866 Free Valer Parking
Thursday evening sppes. reailuble 954.761.8602
Tursday eveaing appev available
Medicare, UnieedHealeheare snd most inurance sccepeed
www.bnrtondanoffmd.com

C-PAP?

THERE IS AN ALTERNATIVE

NO MORE
MACHINES
NO MORE
MASKS

e
%ISH @
DEFTISXRB{ ENTAL
OR A LIFETIME
OF BEAUTIFUL SMILES ROUP

Dr. Gary S. Kodish

301 SE 16th Street ® Fort Louderdale, FL 33316  (954) 462-5252  www.kodish.com
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Jason Leidy .

Randall Vitale, CFP
Senior Vice President and Fort Lauderdale Market Executive
Gibraltar Private Bank and Trust

have been involved with the Riverwalk Trust for several
years and believe there is no better organization that
incorporates the vibrancy of Downtown Fort Lauderdale
while also honoring our past. Equally important, the future
of Fort Lauderdale is intertwined with the New River, and
the Riverwalk Trust remains the catalyst for promoting and
developing this incredible asset of our great city.

Gibraltar Private Bank and Trust supports many

" Randall organizations in South Florida, including Riverwalk

Vitale, CFP

Trust. Our team is committed to serving our community,
and giving our time and dollars to Riverwalk Trust is an
easy choice to make when you see all of the good work being
done by the staff and countless volunteers. I encourage any
individual or company who lives, works or plays in Fort
Lauderdale to become a member of Riverwalk Trust.

My wife and I live in Flagler Village and we enjoy everything
Fort Lauderdale has to offer. And no matter where in the
world we go, Fort Lauderdale is home, and there is nowhere
else we would rather be. @
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WELCOME

New & Returning

Members

INDIVIDUAL TRUSTEE

Carmen Camacho
IberiaBank

CORPORATE SUPPORTER

Jerome Faber
Jungle Queen, Inc.

RIVERWALK 100
Tom Jordan

Darran Blake
UBS Financial Services

Wade Shrack
Florida Drapery

Michael Osika
Fred Johnson
Jeanne Burke

Jason Kapit
EWM Christie’s International

Marc Scarfone
Shane Dalton
Josh Vajda
Shani Magosky
Lori Blosser

Karli MacDonald
B Ocean Fort Lauderdale

Lloyd Rhodes

The Rhodes Insurance Group
Kitty McGowan

Larry Coukis
Earth Elements

Jason Hughes
Classical South Florida 89.7FM

Leonard Sulley

Timothy Hart
R3 Accounting LLC
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RICK CASE - AMERICA’S CAR DEALER for 50 YEARS
Makes It Easy Because We Care

America’ s Largest FIAT Dealer Since 1974

The All New High Performance 2012 FIAT 500 Abarth Turbo,
with 60% More Horsepower.

You'll Never Forget the First Time You Drive One.,

FIAT 500 starting at:

o
$ I 4 9 90 o Financing 9 A) Financing $99 Month
a.p.r. 60 Months™ a.p.r. 72 Months™

Lease™
Furopean Carof the Year - 4YEAR /50,000 Mile
The winner of 60 International Awards Now Here at Rick Case. Get behind the Bum per to Bum per Warranty
wheel of this redesigned ltalian classic, from the company that makes Ferrari and

see for yourself why the FIAT 500 is a global automotive icon.

All New Limited Edition 500 by GUCCI
available for immediate delivery

RI c K c AS E ADVAN TAG E For 50 Years, We've Tre_ated Our Guslomerg as we would our Best Friends

and other Benefits that you won’t Find at any other Dealer

3 DAY FREE TRIAI. With our 3-Day FREE Trial Money-Back Guarantee, If you are not completely satisfied simply return the vehicle within
3 days or 300 miles, whichever comes first, and we will give you a complete refund.

» DISCOUNT GAS & FREE CAR WASHES FOR LIFE! - RICK CASE REWARDS! SAVE $100°S, EVEN $1000°S

Earn Rewards points with every purchase and save on future purchases of vehicles, Service, Parts and Accessories. PLUS, use Rewards Card for FREE
Car Washes for Life and HUGE savings on gas at our 8-Pump “Discount Gas Center”

AMERICA'S LARGEST FIAT DEALER SINCE 1974 f.* ~“ 8|  Stophyany
[-75 between GRIFFIN & ROYAL PALM - NEXT TO CLEVELAND CLINIC '§ f * Rick Case Dealership
3500 Weston Road | Davie/Weston, FL @-'| fora complimentary

888-514-0274 o

Our Customers,

rickcaseFIAT.com [ & ouwFiens

© 2010 Chrysler Group LLC. FIAT is a registered trademark of FIAT Group marketing & Corporate Communication SpA used under license by Chrysler Group LLC.Offers cannot be
combined. *Starting at MSRP refers to the base pop manual transmission and excludes destination, tax, title, registration and $599 dealer fee. Prices are not applicable on special order
vehicles. Vehicles subject to prior sale. Pictures for illustration only. **0% for 60 month purchase with approved credit. 1.9% for 72 month purchase with approved credit. ***42 months
10K miles a year, $3999 due at signing, with approved credit. Largest FIAT dealer in America based on total sales January, 2012.
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Full Sails in Fort Lauderdale Artist Portfolio Release
Photography by Jason Leidy

.7 \

Mary Rose and Dolores Houser Rebeca and Derek Wilson Full Sails Artist Portfolio Release event

President Bill Clinton Speech at the Broward Center Maroone Walk Like MADD Launch Party
‘Embracing Our Common Humanity’ Photography by Studiomevents.com
lan Ibbetson Photography

. BROWARD
ENTER

Ae

S

Mike Jackson, President Bill Clinton and Kelley Shanley 0y

Victor and Lorena Atboleda

1E BEST

Kelley Shanley, President and CEO of the Broward Center for the Performing
Arts, moderated a question and answer session following the speech by
President Bill Clinton at the Broward Center for the Performing Arts.

Dr. Richard Geronemus; Berle Geronemus and Faye Geronemus
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BUS LOOP
17: STREET CAUSEWAY ROUTE!
Friday, June 22, 20126 to 11 PM

Complimentary drink at each participating bar/restaurant

$20 prepay online at www.BusLoop.org or $25 at the door

Visit www.BusLoop.org for check-in and route information!

100% Proceeds Benefit:
Elﬁbrc;sis_ = M,,; fm &= "4 Covenant EﬁJaCK ¢ Jill

.adding 'f?fﬂ?r?rirlg:‘ TRUST ; \M \br—-‘—-'l" & y ﬂ HGUSE F!Grlda Children’s Center

Supporters:

& ki GGRIVERWALK
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Broward Center Expansion
Some Enchanted Evening Fundraiser

Harry Posin, Lisa Kitei and Kelley Shanley Pat Thomas, Charles Krauser and Rose Krauser

Fleet Week Comes to
Chris Evert Children’s Hospital

Sarah Shanley, Steve Leveen and Lori Leveen

*.I-ﬁ'.‘n | ."' t <=

Joey Falasca with sailors from the USS Wasp

Cara Dougan with sailors from the USS Wasp

Fort Lauderdale Police Memorial
Photos by Jason Leidy
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AMERICA’S CAR DEALER for 50 YEARS
Makes It Easy Because We Care

IN STOCK & READY FOR IMMEDIATE DELIVERY!
At vewr g X NEW&@%%%%ARDX

2012 TSX 2012 TSX WAGON 2012 TL 2012 RL

RI K A E Anv ANT A E For 50 Years, We've Treated Our Customers as we would our Best Friends
and other Benefits that you won’t Find at any other Dealer
3'DAY FREE TR'AL - With our 3-Day FREE Trial Money-Back Guarantee, If you are not completely satisfied simply return the vehicle
> within 3 days or 300 miles, whichever comes first, and we will give you a complete refund.

LEASE RETURN CENTER - WE WILL PAY YOU UP TO $1000 wnen you turn your leased vehicle, REGARDLESS

> of where you leased it, and whether you buy or lease a new Acura! g HYL LJr'|-|:| Fu n_ur:

» 10-YEAR/100,000 MILE WARRANTY - Rick Case INCREASES the Factory Warranty to a 20 Year/200,000 Mile Nationwide KIA mazma Audi M
Warranty with every new Acura purchase. See Dealer for details. voleowogen g

» DISCOUNT GAS & FREE CAR WASHES FOR LIFE! - RICK CASE REWARDS! SAVE $100°S, EVEN $1000°S

Earn Rewards points with every purchase and save on future purchases of vehicles, Service, Parts and Accessories. PLUS, use Rewards Card for
FREE Car Washes for Life and HUGE savings on gas at our 8-Pump “Discount Gas Center”

RICK CASE ACURA (Concierge Service

Live in Broward, Dade or Palm Beach County & need your Acura serviced?
Well pick up your Acura, perform the necessary service, and return it to you, no charge.

Minutes from anywhere in South Florida

== ON 441 at SUNRISE

875 North State Road 7 | Fort Lauderdale, FL Stop bvl ;mv _Rick Case
®ACUHA 888-499-8636 e,

rickcaseacura.com “Our Customers, Our Friends”
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Children’s Home Society of Florida
Helping Turn Lives Around Luncheon

R (B

Elaine Johnson, Sherry-Manley and Michele

el Performance by Ronin Taiko- Japanese Drum Group

Dolores Drayton and Janice Lahaye

Salvation Army
Amazing Race

Naomi Parshin and Michele Fratina Twenty teams competed in The MOST Amazing Race for a cash prize of $3,000

Business for the Arts of Broward
Art in the Workplace

r lh - Im

b _— ¥

1”
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YOUR COMPANY

Purchase a Banner
and Supportithe
Riverwalk!

Have your name highly visible to
the Riverwalk’s many residents
and visitors

COMPANIES ALREADY
PARTICIPATING IN THE BANNER
PROGRAM INCLUDE
ACE WASTE SERVICES, LLC
ADVANCED MECHANICAL ENTERPRISES
AUTONATION MAROONE AUTO GROUP
BAHAMA JOES

Presented by:
ROGER, MORRLS AND ZIEGLER

5. MARK GRAPHICS
STRANAHAN HOUSE
SUNTRUST BANK
SYMPHONY CONDOMINIUM ASSOCIATION
THE SMOKER FAMILY
TOWER CLUB

NAME HERE

Become a Riverwalk Trust individual or corporate supporter by
placing your name or company’s name on a colorful banner
along the Riverwalk Park.

The Riverwalk Arts & Entertainment District currently attracts 1.5
million visitors yearly and continues to grow. In addition, many
condominium residents who now call Riverwalk Park their home
enjoy daily strolls along the Riverwalk. Purchase a banner today
and receive daily exposure to this attractive demographic.
Prime locations are available on both sides of the New River.
Reserve your banner today!

Prices starts at $125 per year and vary upon lecation and number purchased.
Lettering is uniform on all banners measuring 1%:". According to City of Fort
Lauderdale ordinances, company logos and phone numbers are not permitted.
Color may vary. Banners will be on display July 2012 through June 2013,

RIVERWALRE
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EXPERIENCE THE MASERATI GRANTURISMO CONVERTIBLE SPORT, FOR FOUR.

Its unique Sport accents are unmistakable. Its added reserves of power are at your discreet command.

Its understated elegance mirrors your own. And the impression it makes endures long after your journey has ended.

The new Maserati GranTurismo Convertible Sport offers an unforgettable driving experience
for four adults, with comfort and performance unmatched by any other luxury convertible GT.
Visit our showroom to feel your own adrenaline rush behind the wheel of Maserati’s top-down
sensation. With limited availability, the Maserati GranTurismo Convertible Sport starts at $142,800.

Factory Authorized Dealer Since 1983

LEARN MORE: WWW.FERRARIFL.COM
SCHEDULE YOUR TEST DRIVE: 954.633.7498

FOLLOW US: a

W
MASERATI

OF ForT LAUDERDALE

5750 N. Federal Highway, e o=
Fort Lauderdale, Fl. 33308 @Cragaflcgup =

MASERATI GRANTURISMO CONVERTIBLE SPORT BASE MSRP $142,800, NOT INCLUDING GAS GUZZLER TAX, DEALER PREP AND TRANSPORTATION. DEALER PRICE MAY VARY. TAXES, TITLE AND REGISTRATION FEES NOT INCLUDED.
©2011 MASERATI NORTH AMERICA, INC. ALL RIGHTS RESERVED. MASERATI AND THE TRIDENT LOGO ARE REGISTERED TRADEMARKS OF MASERATI SPA. MASERATI URGES YOU TO OBEY ALL POSTED SPEED LIMITS.





