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#riverwalkftl
ENGAGING OUR READERS AND SHARING THE LIMELIGHT 

Connect with us on our  
social media pages.

S O C I A L  M E D I A

Share your photos with us! 
Use these hashtags for the 
month of October. 

#WEEKENDSONTHERIVERWALK
#RIVERWALKFTL
#GORIVERWALK
#FTLVANTAGEPOINT

And AUGUST’S title goes to. . .   @COMBSHOMES     
for his photo submitted on Instagram. 

We want to hear from you. What are the best/worst ways 
to commute into and through the city? Why? Email 

magazine@goriverwalk.com, tweet us (@goriverwalk), 
or post on our Facebook page (/goriverwalkmagazine). 

Your thoughts could make an upcoming issue. 

#GORIVERWALKPHOTOPICKS

GO RIVERWALK  POLL

 GO RIVERWALK FORT LAUDERDALE
 RIVERWALK FORT LAUDERDALE

@RIVERWALKFTL 
@GORIVERWALK 
@GORIVERWALK

OCTOBER CONTEST
Theme: Light          
 Deadline: Oct. 25 to be considered for the voting round 
 
Photograph light in the city. Tweet, Instagram, Facebook or email  
(magazine@goriverwalk.com) photos with the hashtag #GoRiverwalkOctPhotoPicks 

WIN A $25 GIFT CARD TO    
YOUR PHOTO COULD APPEAR  IN AN UPCOMING ISSUE!

on Oct. 27 to vote 

for top photos

CHECK  
GO RIVERWALK 
SOCIAL MEDIA
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 vintners tasting tour 20th

A N N U A L

wines
of the world
auction  &  dinner

F O R T  L A U D E R D A L E ,  F L O R I D A

Friday, October 23, 2015
Hyatt Regency Pier Sixty-Six

Fort Lauderdale, Florida
6:30 pm to 11:00 pm

This is an official event of
Chaîne des Rôtisseurs
Fort Lauderdale

2015 Chef Honoree
Chef Angelo Elia

Casa D’Angelo

2015 Vintner Honoree
Chateau Ste. Michelle Wine 

Estate
Antinori Family Wines

Founding Sponsor
Wine Watch

Andrew Lampasone

www.winesoftheworld.org  •  954.644.9049  •  www.sota.org

ARTSCALENDAR.COM      

Your Complete Guide to the Arts



T he Board has great plans for the 
upcoming year and I want to 
personally take this opportunity 

to thank Greg Oram for his tenure as 
the Chair this past year.  During his 
watch some very amazing things have 
happened and through his leadership, 
Riverwalk made some substantial 
improvements and additions.  Many of 
these milestones are a legacy and will 
serve Riverwalk for many years making 
it a better place to visit.

Riverwalk is managed on a daily basis 
by a competent and dedicated staff led 
by our President/CEO Genia Duncan 
Ellis.  This team ensures that the ideas 
and plans of the board are reviewed 
and implemented where possible.  
Fundraising through events, the sale 
of bricks, banners, and tiles on public 
art, and benefiting from membership 
and sponsorships, Riverwalk is self-
sustaining and puts its funding back 
into Riverwalk Linear Park and the 
Riverwalk District. Through the use 
of Go Riverwalk Magazine, a great 
publication managed by our Riverwalk 
staff and our executive editor Alexandra 

F R O M  T H E  B O A R D

Renewed Hopes Roland, we are able to provide current information, 
profiles on current members, calendars of upcoming 
events and programs, and coverage of projects and city-
wide improvements that are underway. 

As downtown Fort Lauderdale continues to grow and 
prosper, we are welcoming more residents to live in the 
urban core of the community.  They have chosen to live 
in a vibrant and active downtown with our responsibility 
being to identify and provide opportunities for exercise, 
walking, bicycling, boating, kayaking, paddleboard, 
as well as events and even ways to passively use the 
beautiful parks and river. 

The year is bright with great promise and we hope to 
bring more structural improvements, new and different 
events, future planning of projects, and a variety of 
programs to encourage the public to continue to use 
Riverwalk and the downtown Riverwalk District.

We appreciate your participation and welcome your 
input. 

Riverwalk Fort Lauderdale 
Announces 2016 Tribute Honoree
We are pleased to announce the 
honoree for the 2016 Riverwalk Fort 
Lauderdale Tribute. Douglas Eagon, 
President of Stiles Corporation will 
be honored for his role in the growth 

and development of Riverwalk Park and Downtown Fort 
Lauderdale at the Riverwalk Annual Tribute on March 
31, 2016. Check future issues for mini articles on Eagon’s 
life and career.

BY BARBRA STERN 
Riverwalk  

Fort Lauderdale 
Chair
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A new fiscal year bring new challenges and the 
generation of creative ideas for downtown and the 
Riverwalk District.  Our Master Plan and Projects 

Committee meets monthly to address current changes needed 
in our infrastructure as well and projects that will enhance the 
experience of being in the downtown.  We always invite you to 
join the group and participate in defining this valuable asset to 
our city.

With a full plate of on-going projects and another of great 
ideas in the works, we think this year will be even better than 
the last.  We continue to work to complete some of the larger 
projects from the last few years – 1.  North side Riverwalk 
connection.  2. Rehabilitation and activation of the Judge 
Shippey House.  3. Construction and upgrade of the lights on 
the north side of Riverwalk, adding LED lighting and upgrading 
some of the much older poles.  

Summer student art projects are installed and what a great 
addition they are to the south side of Riverwalk along with the 
new exercise station unit.

We have seated our Board of Directors for the upcoming year 
and welcome both our returning members and new ones. We 
especially thank those that are rotating off.  The commitment 
of the Board to assuring the fiscal stability and the mission of 
Riverwalk is a key to our success.  

For the fall, our event calendars are full and we hope that you 
will join us by participating as we list a few of them below – 
more are in the Riverwalk calendar.  As you can see October is a 
very busy month. Wait until you see November!  

BY GENIA 
DUNCAN ELLIS
President/CEO,  

Riverwalk  
Fort Lauderdale

Oct. 2-4   
Broward Centennial, Esplanade

Oct. 4   
JM Lexus Jazz Brunch, Esplanade 
11 a.m. – 2 p.m.

Oct. 10   
10th Annual Mutts & Martinis 
Downtowner, 12  – 3 p.m.

Oct. 15   
Block Party for Higher Education 

Oct. 17   
Octoberfest, Huizenga Plaza

Oct. 17   
Craftoberfest, Downtowner

Oct. 17   
9th Annual Glam-A-Thon  
Glam Doll Strut, Esplanade

Oct. 17-18   
Las Olas Art Fair

Oct. 18   
Third Annual Smoke on the Water  
BBQ Feast, Esplanade

Oct. 30   
Salvation Army – Red Shield  
ReDesign Bash

Oct. 30   
Winterfest White Party

A L O N G  T H E  W A L K

Forward Thinking RIVERWALK MAP
FORT LAUDERDALE, FL

2014
www.cadence-living.comDo not reproduce without permission 

of Riverwalk Fort Lauderdale, Inc.
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Saturday, October 10, 2015   12-3pm
For a $25 Donation

($20 Prepaid)
You and your pooch can join

Fort Lauderdalees Favorite Fido-Friendly
Afternoon Cocktail Hour at

TICKET INCLUDES:
APPETIZERS FROM THE DOWNTOWNER

TWO COMPLIMENTARY COCKTAILS (OR BEV OF CHOICE)
LIVE MUSIC

PET FRIENDLY ACTIVITIES

CANINE THEMED SILENT AUCTION

GIVEAWAYS, AND MORE.......

For more information or tickets go to www.GoRiverwalk.com
or call Riverwalk Fort Lauderdale at (954)468-1541



Jane Bolin
PEYTONBOLIN, PI 

  I've been doing 
business in Fort 
Lauderdale since 2006. 
My first venture was a 

portfolio community association management 
firm, and today I am the founder and chief 
marketing officer for PeytonBolin, Pl - a real estate 
and association law firm.

Like a few other transplants, I am from the 
Northeast. Northern Virginia is where I grew up. I 
graduated from Radford University with a B.A. in 
political science. I went on to get a Master’s degree 
in sports management and actually attended St. 
Thomas University School of Law with my sights 
set on being a sports agent; instead, I started a 
management company and became a lawyer.

Today, I teach the Mastering the Business of 
your Association curriculum to association boards 
and managers throughout the state. PeytonBolin 
is headquartered in Fort Lauderdale with satellite 
offices in Orlando, West Palm Beach, and Tampa. 
This year we were listed on the 2015 Inc. 5000 list - 
America's Fastest Growing Private Companies.

Being a Riverwalk trustee member is an 
opportunity to contribute to the development of 
Fort Lauderdale's core. I love living in a city with 
a cultural mix and vitality and I think each one us 
should give back in a meaningful way. 

TRUSTEE MEMBER

R I V E R W A L K  M E M B E R S H I P

Renée LaBonte
SYMPHONY OF THE AMERICAS

  My husband Jim and I moved 
to South Florida over 40 years ago. 
We have been an integral part of 
the community and its growth – 

both with his profession as a real estate developer and our 
involvement together supporting community causes.   I 
received my training at colleges in St. Louis, Boston, and New 
York as a concert pianist, and I serve as the founding executive 
director of the Symphony of the Americas. I have performed 
with national symphonies all over the world, and I am always 
thankful to come back “home” to Fort Lauderdale, where I 
also maintain a private piano instructional studio for young 
and adult students.

I have received awards from Women in Communications, 
Florida Grand Opera, Broward Cultural Foundation, Florida 
State Music Teachers, and Florida’s Division of Cultural 
Affairs. My latest challenge will be serving our community 
as a newly inducted honoree and member of the Order of St. 
John of the Knights of Malta, an organization with only 1,200 
members worldwide.

Our Symphony of the Americas, under the artistic direction 
of our internationally acclaimed Maestro James Brooks-
Bruzzese, is proud to be a designated Broward County Major 
Cultural Institution, and though we have performances 
throughout all of South Florida, we are pleased that our 
performance home for our Guest Artist Subscription Series 
and our Matinee Series is at the Broward Center for the 
Performing Arts on the Riverwalk!

Having lived in Fort Lauderdale and having supported so 
many of our great community causes for over 40 years, I am 
proud to be a member of Riverwalk Fort Lauderdale and 
observe its growth to be one of the finest waterfront cities in 
the U.S.

TRUSTEE MEMBER

Jim Ray 
FIFTH THIRD BANK 

  I have a keen understanding 
of South Florida’s wide-ranging 
commercial market and an 
engaging innovative leadership 

style. As senior VP and commercial banking executive 
for Fifth Third in South Florida, I have broadened the 
bank’s reach in Fort Lauderdale, enabling it to better 
serve customers with commercial and personal financial 
solutions. Our new commercial headquarters offers a 
prominent location, flexibility for further expansion, and a 
vibrant downtown atmosphere. 

I have been instrumental in building the Fifth Third 
brand in Southeast Florida with my visibility as a 
community leader. I sit on the board of the Winterfest 
Boat Parade and I am actively involved with the following 
organizations: Jack and Jill Center, Senior Executive 
Leadership Program of the Broward County Chamber of 
Commerce, United Way Broward Mission United.  My 
commitment to the community I serve sets a powerful 
example for the people I lead.

Fifth Third Bank is a diversified financial services 
company headquartered in Cincinnati, Ohio. As of June 30, 
2015, the company had $142 billion in assets and operated 
15 affiliates with 1,299 full-service banking centers. 

Fifth Third Bank is proud to join with Riverwalk Fort 
Lauderdale in support of their mission to build a vibrant 
community along the New River in Downtown Fort 
Lauderdale.

TRUSTEE MEMBER

MEMBERS OF RIVERWALK FORT LAUDERDALE EXPRESS THEIR SUPPORT AND JOIN US IN OUR MISSION OF 
BUILDING A VIBRANT COMMUNITY. RIVERWALK SUPPORTS DOWNTOWN’S DIVERSE, MIXED-USE COMMUNITY 
OF ARTS AND ENTERTAINMENT ESTABLISHMENTS AND BUSINESS, RESIDENTIAL, JUDICIAL, EDUCATIONAL, 
AND MARINE INTERESTS. TO JOIN, VISIT WWW.GORIVERWALK.COM/MEMBERSHIP.

Be a  
Go Riverwalk  

Star

STAFF  PATRICK HARRIS 
RIVERWALK FORT LAUDERDALE  

BUSINESS DEVELOPMENT SPECIALIST

H ave you ever wondered 
how the members who 
appear on this page are 

chosen?  How do they get this 
great piece of advertising?  Did 
they have to spend thousands 
of dollars in order to have their 
picture and bio in this magazine?  
No, it’s quite simple actually.  

Riverwalk Fort Lauderdale’s 

Welcome 
NEW AND RETURNING MEMBERS

Edward “Mole” Telfer
MHG Insurance Brokers 

Gene & Shirley Pontrelli
Bob Dugan

INDIVIDUAL

Carolyn Michaels and Dan Lindblade 
Greater Fort Lauderdale Chamber of Commerce 

Anne Sallee 
Florida Restaurant & Lodging Association 

Julie Jones-Bernard
Florida Luxurious Properties 

Dana Cahn
Mental Health Association 

Bill Walker 
Water Taxi, Inc.

Greg Romanelli 
Miami Herald 

Rock Navamuel
HSBC Bank USA

Lisa Efird 
Morrison, Brown, Argiz & Farra, LLP

Mark Semple 
B Ocean

Robert Dressler 
Margie Garcia 
Donna Hall

Charles Evans 
Teri Goldsmith

Sandi Magadov
Brian Hero

Alexandra Anagnostis-Irons
Diana Metcalf 

Trish Atlas 

EXECUTIVE

DOUBLE

TRUSTEE 

new Gazebo Level Trustee members 
have the opportunity to be featured 
here in Go Riverwalk Magazine.  Your 
200-250 word bio tells our readers 
about you and your business in 
addition to why you chose to join 
Riverwalk Fort Lauderdale at this level.  
In addition to this feature, Gazebo 
Level Trustees also receive invitations to 
exclusive networking events and tickets 

to Get Downtown and Riverwalk 
Tribute.  At these events, you have the 
opportunity to meet other like-minded 
individuals and community leaders 
who may prove to be great contacts for 
your business.  

Finally, all new Gazebo Level Trustee 
members receive a Riverwalk Signature 
brick so they can leave their mark on 
the Downtown for years to come.  

All of these benefits are included 
in your membership. Plus you will 
have direct access to me to help you 
to network with other members and 
maximize your membership.  A Gazebo 
Level Trustee membership is $500 
annually.  You can become a Gazebo 
Level Trustee member by going to the 
Membership section on our website or 
by calling (954) 468-1541.  
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W here do we see ourselves 
in five years? It’s a question 
the DDA Board asked over 

the summer at its visioning workshop, 
moderated by James Carras, principal 
of Carras Community Investment. 
“Visioning gives organizations an 
opportunity to see themselves, their 
future selves, and better articulate 
the impacts they want to have,” said 
Carras. He is working with us to 
prepare a strategic plan and he has over 
30 similar visioning workshops and 
resulting plans for public, private, and 
alternative organizations. 

As past DDA successes like the Wave 
Streetcar and the Broward Center 
for the Performing Arts flourish and 
expand, it's time to plan for the next 
big project and define the agency's 
goals. While we are in the midst of this 
process, we welcome input and expect 
the visioning process to conclude late 
this year. Below are what the board 
views as the biggest priorities for the 
next five years.

1. Complete the Wave Streetcar  
Phase 1/Plan for Extensions
As the Wave nears completion of 
final design for phases 1A and 1B, 
focus for the extensions south to the 
airport and seaport will ramp up in the 
coming years. These extensions will be 
integrated with the Central Broward 
Transit Study, which recently entered 
the Project Development phase with 
the Federal Transit Administration. 
The DDA will be busy assisting the 
local outreach for these segments and 
facilitating coordination among the 
partners.

2. Facilitate Growth with the 
Downtown Master Plan 
Since its inception, the DDA has been a 
key facilitator for development projects 
in conjunction with the parameters set 

BY CHRIS WREN
Executive Director, 

Downtown 
Development 

Authority

forth in the Downtown Master Plan. The agency will 
continue to seek additional residential unit allocations 
for the downtown and advocate for other policies that 
promote a vibrant urban setting. 

3. Ensure Organizational Stability Through Self-
Sufficiency
The agency’s scope of work has increased over the years 
with large projects like the Wave and the Ambassadors. 
The agency has been exploring new revenue streams to 
support this expansion. The Board views a self-sufficient 
organization with the capacity to take on major projects 
as a key priority for the next five years. 

4. Provide a Safe and Appealing Downtown 
Environment and Experience
Keeping downtown a safe and welcoming destination 
is an ongoing effort of the agency, which has been 
bolstered by the addition of the Ambassadors. The  
DDA will continue to explore new tools to enhance  
the downtown experience and attract visitors.

5. Ensure the Efficient Flow of Traffic Downtown
With more growth comes more traffic. The DDA will 
continue to work with our local governments and civic 
groups to keep traffic moving in the face of growth. 
Fortunately for Downtown Fort Lauderdale, the Wave 
Streetcar will help mitigate that increased traffic. 

Five years from now downtown will look much 
different with a streetcar system, thousands of new 
residents, and a cleaner and safer environment thanks  
to this board’s planning. Hindsight may be 2020 but 
with this board’s vision, it is foresight that’s 2020.  

2020 Vision
THE DDA’S TOP FIVE PRIORITIES 
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Fort Lauderdale City Commission 

Every October 1 your municipal  
government closes the books on one 
fiscal year, and rings in a new budget 

with a fresh set of goals and expectations to 
make Fort Lauderdale the city you never want 
to leave. A deliberate process guides our elected 
officials and city administration to strategize 
and prioritize the needs and desires of our 
community and ensure that resources match up 
with planned services and projects.

This process begins in the summer when 
the Mayor and Commissioners review each 
department’s business plan, which highlights 
successes, challenges, and proposed projects 
or service enhancements that align with the 
City’s five-year strategic plan, Press Play Fort 
Lauderdale 2018. Combined with results from 
our statistically valid annual neighbor survey, 
City leaders then develop a list of priority 
initiatives for the coming fiscal year. Since 
2013, the City has been using this method to 
implement important projects that have a real 
benefit and lasting impact on the community. 

One such initiative that grew out of this 
system is the “Code Compliance Process 
Improvement” effort, prioritized in 2013. As a 
result of dedicating resources and a focus on 
improving results to keep our major streets and 

neighborhoods neat and clean, neighbor satisfaction 
of the City’s efforts regarding property maintenance 
increased by 14 percent in annual survey data from 
2013 to 2014.  Because code compliance was a major 
priority initiative, City resources across departments 
were devoted to this effort, even including 
neighborhood walks with the City Manager and staff 
to focus on major problem areas. 

For fiscal year 2016, the City Commission 
outlined 11 major priorities on their policy agenda. 
These “Commission Annual Action Plan” (CAAP) 
initiatives include:

1. Beach Community Redevelopment Area (CRA)
2. Stormwater Management Plan*
3. Northwest-Progresso-Flagler Heights CRA
4. Beach Traffic Management Plan
5. New soccer and lacrosse fields*
6. 17th Street Mobility Plan*
7. Comprehensive Homeless Strategy*
8. Development Density Policy
9. Central City CRA
10. Beach renourishment*
11. Lighting solutions on the beach
These initiatives are important, complex, and 

typically take multiple years to fully implement. 
This is evident in that five of the 11 items (those 
highlighted with an asterisk) are carried over from 
last year’s CAAP list. For each initiative, city staff 
develops project charters to clarify scope, resources, 
and milestones. Then on a quarterly basis, the City 
Manager provides updates to the Commission 
on the progress of the efforts. Neighbors are 
encouraged to view these reports on the City’s 
website at www.fortlauderdale.gov.  

BY JENNI MOREJON
Director, Department 

of Sustainable 
Development, City  
of Fort Lauderdale.

S U S TA I N A B L E  D E V E L O P M E N T

Press Play
REACHING THE CITY’S FIVE YEAR STRATEGIC PLAN 

INITIATIVE BY INITIATIVE
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FOR BEER GARDEN TICKETS AND MORE INFORMATION, GO TO WWW.GORIVERWALK.COM 
OR CALL RIVERWALK FORT LAUDERDALE (954) 468-1541

ESPLANADE PARK    FREE ADMISSION

Enjoy barbecued, smoked and grilled
items from some of South Florida’s best 

grill masters, starting at only $5



M  aybe you’ve seen this symbol on the 
roadway while making your way around 
the city. It’s probably clear that it has 

something to do with bicycles, but what exactly 
is it telling you to do, or not to do, and where?  
A “sharrow” or “shared-use arrow” is a symbol 
that lets everyone know that bicyclists may ride 
on the street using the full lane – that cars and 
bikes should share the road.  They also indicate to 
bicyclists where to ride and encourage bicycling 
with traffic, which is the safest direction.  

   What is the expected behavior of bicyclists and 
motorists when sharrows are present?  

  According to the Florida Driver’s Handbook, 
every bicyclist must follow the steps below.
• Follow traffic laws including stopping at stop 

signs and red lights and traveling in the same 
direction of vehicle traffic. 

• Keep both hands on the handlebars.
• Check behind before changing lanes or 

moving notably within the lane.

Share the Road
THERE’S A NEW SHARROW IN TOWN

• Signal intent to turn by pointing in the 
direction you are going to turn.

• Do not wear headphones or any other 
listening device while bicycling.

• Do not ride a bicycle when under the 
influence of alcohol or drugs.

When traveling in a lane with a sharrow, 
the driver of an automobile is expected to:
• Respect the right-of-way of bicyclists 

as other “vehicles.” Bicyclists may 
take the full lane when sharrows are 
present.

• Pass a bicyclist like a slow moving 
vehicle, and only when it is safe to do 
so.

• Give cyclists a minimum of three feet 
of clearance and reduce speed.

• At night, avoid using high beam 
headlights when you see a cyclist 
approaching.

• Yield to bicycles just as you would to 
any other vehicle.

You may have noticed a lot of the new 
sharrow symbols in the Lake Ridge and 
Victoria Park neighborhoods.  These were 
installed as part of the US1 Improvement 
Project by the Florida Department of 
Transportation (FDOT).  They were placed 
to establish an alternative bike route to safely 
direct bicyclists around the construction 
area, north and south of Sunrise Boulevard, 
between the Searstown and Gateway 
intersections.  They will remain after the 
construction project is completed and 
will continue to offer bicyclists a safer 
environment to travel through this area.  

These new bike amenities address one of 
the top priorities identified by our neighbors 
in the City's 2014 Neighbor Survey, which 
is "safety of biking."  This is accomplished 
by addressing all the E’s of bicycle safety: 
engineering, education, encouragement, 
enforcement, and evaluation.  

Hopefully, this article has educated you 
on the use of sharrows. We will be collecting 
data to evaluate their effectiveness and hope 
that enforcement of the rules on drivers and 
bicyclists won’t be necessary. We encourage 
you to try them out!  For more information, 
contact Debbie Griner, Transportation 
Manager, at dgriner@fortlauderdale.gov.  

BY DIANA ALARCON
Director, 

Transportation and 
Mobility Department, 

City of Fort 
Lauderdale

T R A N S P O R TAT I O N  A N D  M O B I L I T Y
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Director of the Department of Sustainable Development Jenni Morejon

D O W N T O W N  C O U N C I L

K ermit the Frog was a bit melancholy 
when he first performed Joe Raposo’s 
lyric 45 years ago on Sesame Street. 

Pondering issues of identity and individuality, 
he vocalized a simple yet profound idea: “But 
green’s the color of spring, and green can be 
cool and friendly-like; and, green can be big 
like an ocean, or important like a mountain, 
or tall like a tree.” From Sesame Street in 1970 
to the corner of Broward Boulevard and 
Federal Highway in 2015, it’s helpful to know 
who you are, where you’re going, and what 
matters most.

Fort Lauderdale is a city on the move! With 
an identity that is rooted in collaborative 
cylinders of excellence, great attention is being 
given to forward progress in infrastructure, 
public places, neighborhood enhancement, 
business development, public safety, and 
internal support. As part of a team helping to 
guide those ideals towards a realized vision, 
the Department of Sustainable Development 
administers plans and policies to enhance the 
quality of life for residents and visitors alike. 
It may not be easy, but the investment is well 
worth it. 

Jenni Morejon was named director of the 
Department of Sustainable Development 
in January of this year, having previously 
served as deputy director for three years 
and principal planner since 2008. Morejon 
received her Bachelor of Science in 
Environmental Design from the University 
of Colorado, and her career has been devoted 
to community planning, urban design, 
project and program management, and the 
encouragement of high-quality development 
in urban coastal settings. The Downtown 
Council is pleased to have Morejon as our 
featured guest this month.

On Thursday, Oct. 22, Morejon will update 
breakfast attendees on the implementation of 
“Press Play Fort Lauderdale 2018: Our City, 

A City  
on the Move    

FORT LAUDERDALE’S FUTURE  

ACCORDING TO JENNI MOREJON 

Our Strategic Plan”; she’ll also discuss various 
projects that are currently under construction 
or in design. You may register for the breakfast 
at www.events.ftlchamber.com. It will take place 
at the Global Event Center of First Baptist Fort 
Lauderdale.  

Downtown Council Breakfast 
Oct. 22 at 7:30 a.m.
More info: www.ftlchamber.com

BY JOHN JONES
Chair, Downtown 
Council, Chamber  

of Commerce

2 6    O C T O B E R  2 0 1 5   •   G O R I V E R W A L K . C O M



Fort Lauderdale

    oman’s ClubW
The

Invites You
To Join
Us For:

Ticket includes:  BRATS in BEER or BAVARIAN CHICKEN, 2 Beers or Wine
Sides: Sauerkraut, German Potato Salad and Spiced Apples, and your

choice of dessert, Strudel or German Chocolate cake.  Free Mummy Dogs for kids!
 

Purchase tickets online at:  www.fortlauderdalewomansclub.com/cart
Take-out will be available. For more information, please contact:

Co-Chairs: Jo Ann Smith 954-298-5607 or Annette Ross 954-401-2007

Thursday, October 29, 2015
5:30 -8:30pm / $20 in advance, $25 at the door

 20 South Andrews Avenue

AWICKEDLY
FUN

All proceeds benefit the FLWC, one of our city’s oldest civic organizations
 and last remaining historic buildings in Fort Lauderdale.

Raffles
and

Prizes
Entertainment 

By: 
Meg Taylor 

Music

On the corner of Broward Blvd. & Andrews Ave.



C U LT U R A L LY  S P E A K I N G

I n the day and age of continuous change within the 
reporting world, the National Endowment for the Arts 
awarded four agencies across the country funding 

in support of arts journalism. These agency initiatives are 
geared towards programs that discern how the arts might 
be written about in the future. Broward Cultural Division 
received $25,000; Arts Alliance in Ann Arbor, Mich. - 
$45,000; Arts Council of Indianapolis, Ind. - $35,000; and 
Culture Source in Detroit, Mich. $30,000. 

It seems that with print newspapers diminishing and 
online sources increasing, there is a need to take another 
look at the world of published words; and for Broward’s 
local arts agency, the Cultural Division, arts writing has 
become the focus for this moment.  

Simply put, the aim is to achieve a greater volume of new 
content with richer, more informed dialogue about the 
arts community, while giving local writers a forum and an 
opportunity to season their craft in the real world and in a 
credible environment. Thirty-nine local writers applied to 
the program and 17 were selected, who will make Broward 
County arts and culture their ‘beat.’

In order to make it happen, through a program called 
the Broward Arts Journalism Alliance (BAJA), the Division 
designed and then executed a series of workshops over 
the course of a year that culminated with a Call to Writers. 
South Florida's writers were invited to gather with a team 
of faculty from the Goldring Arts Journalism Program, 

 The Art of Journalism 
BROWARD COUNTY CULTURAL DIVISION’S  

NEW TAKE ON ARTS REPORTING

BY SAMANTHA 
ROJAS

  
Public Relations 
Writer, Broward 

Cultural Division. She 
can be reached at 

srojas@broward.org.

If you would like  
to receive the 

Cultural Quarterly 
online fine arts 

magazine,  
visit the website at  
broward.org/arts  

and click on 
Cultural Quarterly  

to subscribe. 

the Janklow Arts Leadership Program, 
and the S.I. Newhouse School of Public 
Communications at Syracuse University, 
and a collection of local and regional media 
professionals. 

Heavy hitters in this gathering included 
Florida Theater On Stage Founder Bill 
Hirschman; ArtHive Magazine founders; 
Miami Rail’s editor and publisher; S.I. 
Newhouse’s director of the Goldring Arts 
Journalism Program and associate professor 
in newspaper and communications Johanna 
Keller; theater critic and reporter for The 
New York Times Eric Grode; founder and 
editor-in-chief of Caribbean Intransit, The 
Arts Journal’s Marielle Barrow; founder of 
Global Reporters for the Caribbean Zahra 
Burton; Alex de Carvalho, Knight Innovator 
in Residence at the School of Journalism 
and Mass Communication at Florida 
International University.  These are just a few 
that came to share and learn at the Broward 
workshops. We were excited to have a union 
of goals with these professionals and they 
seemed just as eager about us. It was an 
inspirational and thought-provoking time, 
and we knew we were on to something big.

Exciting things happened along the way.  
NPR’s arts reporter Neda Ulaby presented a 
lecture at ArtServe and was interviewed by 
WLRN and shared some of her insights on 
the trends of this creative, literary field.  

The 17 selected writers, who were 
contracted by a panel and engaged in 
August, included citizen bloggers, website 
and feature writers, profilers, reviewers, 
critics, and photo essay specialists. They will 
be writing for Broward Cultural Division's 
fine arts magazine Cultural Quarterly, as 
well as a newly developed arts blog platform 
on www.ArtsCalendar.com. They will also 
be involved in event coverage for Broward 
100, Duende and "WE" through social 
media and website opportunities. 

They have already hit the streets and  
their blogs and reviews are showing 
up on www.broward100.org and www.
artscalendar.com and in local social media 
streams. Look out for them on Facebook 
and Twitter, and get used to seeking them 
out for art critiques, fresh perspectives, 
and ongoing updates on the arts scene in 
Broward County.  

A collage of the 17 writers chosen by the Broward County Cultural Division:   
C. Shepard, A. Berger, L. Lazarony, A. Richard, J. Pokras, R. Galvin, M. McIntosh,  
D. Weinstein, R. Friedman, N. Maxwell, C. St. Louis, E. Ando, M. Damiano, D. 
Schwartz, A. Nagler, M. de Carion, and A. Simpson
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The All Aboard Florida Fort Lauderdale station

L O C A L  E C O N O M I C S

On the Money  
AIMING FOR 90,000 NEW JOBS BY 2020

As I write this month’s column we are 
on final approach to a number of 
programs, products, and services 

at the Greater Fort Lauderdale Chamber of 
Commerce. Our eye is on the target to create 
90,000 net new jobs by the year 2030.

That’s what it will take with current 
population trends to keep unemployment at 
five percent.  We expect to reach 1,940,000 
residents by that time, an increase of 160,000.   

We have a number of fantastic allies to 
help us meet this goal including, Greater 
Fort Lauderdale Alliance, City of Fort 
Lauderdale, Broward County Government, 
Port Everglades, Fort Lauderdale-Hollywood 
International Airport, Fort Lauderdale 
Executive Airport, and our 1,300+ investors 
representing nearly 500,000 employees.

By the time you read this we will have 
returned from Washington, DC, with the 
Chamber’s Washington Summit 2015.  Our 
work there is a continuation of efforts to be 
engaged on critical economic and community 
issues affecting jobs and economic vitality.  We 
have learned over the years that you are either 
at the table or on the table as it were.

Our robust legislative agenda includes: a 
new federal courthouse; beach preservation/
restoration; transportation funding for 
improvements like the Wave streetcar and 
a multimodal freight program, giving the 

BY DAN LINDBLADE 
President/CEO, 

Greater Fort 
Lauderdale Chamber 

of Commerce

Metropolitan Planning 
Organization oversight 
of revenues and 
expenditures for managed 
lanes generated from 
the Interstate Highway 
System; continuation 
of Port Everglades 
improvements; 
improvements for 
healthcare delivery 
systems; and a host of 
other important items.

Some wonder why our 
organization continues 
to be involved in the 
political process and 

how we strategically set our focus.  There must 
be a nexus between economic sustainability and 
jobs. Take the south runway at Fort Lauderdale-
Hollywood International Airport (FLL).  That 
transportation project, incubated at the Chamber, 
created “Friends of the Airport,” a consortium 
of business leaders who were convinced we had 
outgrown the current structure.

Many years later those visionaries were right as 
we have gone from being on the list of airports with 
lengthy delays to no delays at all.  In fact, FLL is one 
of the fastest growing, large hub airports.  We rank 
second in international traffic growth and second 
in total passenger growth.  When we look at FLL as 
an economic output generator, we find it generates 
$13.2 billion.

We have also been active in support of All 
Aboard Florida (AAF) this year.  This private rail 
system, with stops in Miami, Fort Lauderdale, West 
Palm Beach, and Orlando, is a lynchpin for our 
future economic success.  

On at least two different occasions I testified 
before the Florida Development Finance 
Corporation where AAF received $1.75 billion in 
Private Activity Bonds, which will be used to finish 
this project. Once completed, AAF will add nearly 
$3.5 billion in GDP to Florida’s economy.  On top of 
that, it is estimated that $2 billion in labor income 
and over $600 million in tax revenues will be 
generated through 2021.  With more than $6 billion 
in positive economic impact for the state over the 
next eight years, AAF will also create more than 
10,000 construction jobs.

Thanks goes to business and political leaders who 
have set aside partisanship to provide a regional 
economy second to none.  
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THE 
TURNING 
TIDES
FLOODING IN FORT LAUDERDALE 

IS NOTHING NEW, BUT KING TIDES 

AND CLIMATE CHANGE HAVE THE 

CITY ON THE WATCH 

WRITER ALEXANDRA ROLAND  

PHOTOGRAPHY JASON LEIDY

The submerged seawall at Esplanade Park during king tides in late August
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Flooding on the south side of Las Olas Blvd. during last year’s king tides

Water laps over seawalls and backs up through 
storm drains; we become all too familiar with 
flood watches and warnings during the rainy 

months; thunderstorms and hurricanes inundate streets 
and yards with more water than we know what to do with. 

Although South Florida does not typically face 
catastrophic flooding events, the area is known for its 
susceptibility. Fort Lauderdale boasts seven miles of beach 
and 300 miles of canal coastline but residents and city 
government lament when the community is at water’s 
mercy. 

Recent developments in policy and the City’s 
prioritization of proactively dealing with the vulnerability 
of local low-lying areas and sea level rise sheds a telling 
light on the significance of flooding and the necessary 
responsiveness. 

The main causes of flooding are linked to seasonal high 
tides, rainfall from inclement weather, and sea level rise. 

This year, king tides, a seasonal phenomenon lasting 
from August through November, were predicted to 
be 2.9- 3.3 feet higher than those in previous years.  
Shannon Vezina, public information officer for the City 
of Fort Lauderdale, says actuals were about 6 inches 
higher than predicted levels, coming in at 3 - 3.5 feet 
higher than average high tides.

In 2012, after Hurricanes Isaac and Sandy wreaked 
havoc along the coastline, strong wave action from 
the east coupled with king tides caused the infamous 
damage to A1A, which is one of the factors that has 
led to the reconstruction and beach renourishment 
projects along the seaside highway. 

Vezina says that usually king tides pose minor 
threats, such as traffic nuisances.  Additional storm 
water can exacerbate the problem when water from 
king tides are already overflowing storm drains.  The 
higher levels of saltwater can backtrack through 
storm drains and up onto streets, potentially causing 
corrosion on vehicle undercarriages that repeatedly 
come in contact with the standing water.  Maintenance 
measures, like hosing down the underside of cars after 
contact with seawater, can combat damage. 

A City-led king tides adaptation measure involves 
over 50 one–way tidal valves that were installed in 
storm drains in local low-lying areas. Two dozen 
more are planned for the future. When it rains, the 
mechanism pushes water out but doesn’t allow water 
from high tides to backtrack and funnel into the streets.   

Vezina says, “We also have a Comprehensive Storm 
Water Master Plan. It is taking a look at the entire city 
and our infrastructure and trying to…facilitate better 
drainage so that when the water does fall, it can get to 
the appropriate outfalls and get back out to the major 
waterways so it’s not accumulating on city streets.”

Major flooding is a different story and with the 
effects of climate change looming ahead, the City isn’t 

taking any chances. In 2014, Broward County 
replaced existing 1992 flood maps. “Over time 
landscapes are altered by development, mitigation 
activities, and meteorological events, which 
change flood risk,” Richard Benton, floodplain 
manager for the City of Fort Lauderdale says. 
Various entities utilize these maps to determine 
the flood risk of a particular piece of land. 

Fort Lauderdale is a part of the Southeast 
Florida Climate Change Compact, an agreement 
among four counties to collaboratively pledge 
support to deal with climate changes impacts. 
The Unified Sea Level Rise Projections data for 
the region, which resulted from the Compact, 
shows three to seven inches by 2030, and nine to 
24 inches by 2060. 

“Fort Lauderdale has a 20-year vision plan. We 
have a five-year strategic plan,” former Assistant 
City Manager Susanne Torriente says.  “We 
definitely have a focus on climate adaptation and 
dealing with flooding in terms of our storm water 
program. I think that the region in general and 
the City in particular is aware of these matters 
and we’re actively planning and taking action."  

The identification of Adaptation Action 
Areas (AAA) is a part of a pilot program born 

King tides flooding Annie Beck park in late August

Waters from king tides in late August seep past the 
Las Olas Blvd. seawall at the north end of Luna Canal

Flooding at Stranahan House during last year’s king tides
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change flood risk,” Richard Benton, floodplain 
manager for the City of Fort Lauderdale says. 
Various entities utilize these maps to determine 
the flood risk of a particular piece of land. 
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King tides flooding Annie Beck park in late August

Waters from king tides in late August seep past the 
Las Olas Blvd. seawall at the north end of Luna Canal

Flooding at Stranahan House during last year’s king tides
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Top and bottom: A1A and beach stabilization measures began in April 2013 
along the beach area washed away during Hurricane Sandy in October 2012

from the Southeast Florida Climate Change Compact. The 
City incorporated AAAs into its Comprehensive plan this 
January. AAAs serve as a  mechanism to identify low-lying 
areas that are at high risk for flooding and vulnerable to sea 
level rise so that necessary funds can be flagged to implement 
improvements. Fort Lauderdale is the second city in the state 
to adapt AAAs.

On May 12, 2015, Governor Rick Scott signed CS/
CS/CS Senate Bill 1094 that stipulates six requirements 
for the coastal management sections of comprehensive 
plans. Under section one it states: “Include development 
and redevelopment principles, strategies, and engineering 
solutions that reduce the flood risk in coastal areas, which 
results from high-tide events, storm surge, flash floods, 
storm water runoff, and the related impacts of sea-level rise.”

Torriente says, “It’s a matter of looking at when we design, 
when we construct. What do we do differently? What are our 
design standards? And how do we take into consideration 
the information that we now know of projected sea level rise? 
That is what our planners and engineers are doing.” 

At the homeowner’s level, during construction phases, 
location should be considered, and homes or structures 
built above Base Flood Elevation, says Leslie Chapman-
Henderson, CEO of Federal Alliance for Safe Homes 
(FLASH).  

FLASH, originally founded in Florida, pioneers disaster 
resilience. “Our organization grew out of post [Hurricane] 
Andrew years. It was after Andrew that everyone was like, 
‘Ok, we’re making this recovery but what are we doing 
about the building codes? What about the next time?’” The 
agency also aims to educate the masses on how to protect 
homes from natural disasters, locally and nationally, through 
outreach programs on a grassroots level that address 

homeowners’ concerns. 
According to Chapman-Henderson, in regards to flooding 

preparedness, the first necessary action is to determine your 
flood and evacuation zones in case of a disaster. The City’s 
GIS software (gis.fortlauderdale.gov/FemaFloodZones) 
enables residents to determine flood zones according to 
location. But it is a classification that varies greatly. Vezina 
says, “Your flood zone can differ significantly from one 
property to the next.” 

Next, secure financial protection or flood insurance. 

For homes in high-risk areas, it’s mandatory and is not 
usually covered under homeowner or renter insurance, 
but it comes with a caveat. Insurance has a 30-day waiting 
period. In other words, if a hurricane or tropical storm was 
approaching the city and you purchased flood insurance in 
anticipation of subsequent damage, chances are you wouldn’t 
be covered. Depending on your flood zone, that could prove 
to be a hefty consequence. The website www.floodsmart.gov 
provides access to a flood loss estimator – for a 2,000 sq. foot 
home, just a few inches of water could yield over $20,000 
worth of damage. 

Chapman-Henderson recommends that homeowners 
purchase flood insurance no matter their zone. “If you’re in 
the high-risk area, it’s required. And it’s an investment – that’s 
one of the challenges. But if you’re outside the high-risk area, 
it’s highly affordable and I believe something like 20 percent 
of the claims come from outside the high-risk areas.” 

According to the National Flood Insurance Program 
(NFIP), as of June 2015, the average premium for Broward 
County policyholders living in a non-special flood hazard 
area (NSFHA) was $362. For homeowners in a special flood 
hazard area (SFHA), it was $396. The approximations are not 
inclusive of surcharges or fees.

Understanding your home and specific places of 
vulnerability can proactively assist in case a flood strikes. 
This is the third set of preemptive measures. When there is a 
heavy rain, does water run away from your home or does it 
pool near your foundation? Chapman-Henderson says pay 
attention. Know wet spots. Keep gutters clean. Think about 
things you can’t replace and store them upstairs or on a high 
shelf.

“We always say, ‘Where it can rain, it can flood,’ she says. 
“There’s really no place in Florida that is immune.”   

Seawall seepage from king tides in late August 

The A1A reconstruction and beach renourishment 
projects are nearing completion
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A CHANGE IS GONNA COME 
THE PORT EVERGLADES EXPANSION – ENVIRONMENTAL AND ECONOMIC 

IMPLICATIONS FOR THE CITY OF FORT LAUDERDALE AND BEYOND

WRITER JAMION KRIES   •   PHOTOGRAPHY JASON LEIDY

The widening and deepening of the channel leading 
up to Port Everglades is 18 years in the making. 
Environmental roadblocks have been the main 

challenge to moving forward with development. However, a 
new Chief of Engineers Report has been recently approved by 
the Army Corps of Engineers. This report is the first step in 
determining the feasibility of such a large-scale project.

The widening and deepening of the waterway will 

extend into the outer entrance channel, the inner entrance 
channel, and the rectangular shoal that flows in between the 
intracoastal waterway and the inner entrance channel. This 
will widen berths, or designated spaces used to secure vessels, 
within the port and a section of the intracoastal waterway. 

As estimated in February 2015, the harbor deepening and 
widening project will cost $374,100,000. It is slated to begin 
in 2018 according to the 2015/2016 Facilities Guide and 

Directory, a Port Everglades publication. Local tax scoffers 
will not feel the crunch of this nearly $375 million project as 
money from federal sources and port user fees will split the 
cost of construction 50/50.

Expansion is brought on by the need to accommodate 
larger container ships known as Post Panamax ships. They 
improve efficiency in the number of units moved and cut 
fuel costs simultaneously. The ever-growing inhabitants of 

South Florida - with its nearly 110 million resident and tourist 
consumer population - is another reason. The project will 
create jobs not just for the duration of the expansion, but also 
permanent new jobs that will remain long after completed 
construction.

Waters surrounding Port Everglades house a variety of coral 
species and concern about the environmental impacts of the 
dredging project have led to a Habitat Equivalency Analysis, 
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Approximately 8.7 acres of 
mangroves will need to be 
removed for the Southport 
Turning Notch Extension. 
About 16.5 acres that will 
be added to the existing 
conservation easement

conducted to assess potential damage scenarios and calculate 
the extent of mitigation efforts required to offset those impacts. 
After a review of potential courses of action, the US Army 
Corps of Engineers selected a plan involving artificial reefs. 

Glenn A. Wiltshire, Deputy Port Director says, "Our project 
is very innovative in the approach to the mitigation [of] the 
environmental impacts of the project. I don't know if the Corps 
has ever grown coral in nurseries for a deepening project 
before.”

Plan Implementation (Element 6) of the 2014 Port Everglades 
Master/Vision Plan states: “This plan involves deployment 
of piles of limestone that have either been quarried and 
transported to the mitigation areas, or dredged from the 
channel construction areas, placed parallel to existing reef 
tracts. Up to 12,235 coral colonies greater than 10 centimeters 
in diameter and free of disease, along with boring sponges, 
would be relocated from impact areas to the mitigation sites, 
which would be prepared in advance of dredging.” 

When asked if Nova Southeastern University (NSU) would 

take part in the coral transplant project given its nearby 
proximity, Ellen Kennedy, manager of Port Everglades 
Corporate and Community Relations, said, "They're not 
necessarily associated with our project yet because our 
project is just in the design phase." Kennedy and Wiltshire 
are enthusiastic about the possibility of working with the 
nearby university but also mention that NSU would not be 
the only institution competing for the coral transplanting 
project.

New methods of construction, which utilize sheet 
pilings or vertical corrugated steel sheets driven into 
the ground, will dramatically reduce the environmental 
impact on the underwater substrate as well. Previous plans 
were made to cut out the limestone rock from the channel 
at underwater depths, but this never paned out. 

The Southport turning notch extension is another main 
facet of the project. This expansion will provide more 
room for ships to turn around in the cargo berth area, 
lengthening the current 900 feet to 2,400 feet. Super Post 
Panamax gantry cranes will stretch across five new cargo 
berths in order to latch onto the containers of larger ships. 
The estimated cost of this project is $269,400,000, which 
includes the mangrove creation area and improvements to 

Activity at Port Everglades 

West Lake Park, a mangrove estuary west 
of the Intracoastal. 

Addressing environmental impacts 
is part of the approval for the port 
expansion, since 8.7 acres of mangroves 
will need to be removed for the extension. 
Approximately 70,000 new mangroves 
and wetland plants will add 16.5 acres to 
another area of the existing conservation 
easement. Mangrove nurseries were 
created for this purpose and are required 
to show sustainability for future growth.

The Panama Canal is also undergoing 
improvements in order to accommodate 
larger ships. This is an important factor 
in combination with the expansion of 
our local ports, since approximately 15 percent of all Latin 
American trade in the United States comes through Port 
Everglades.

The unknown variable that comes with the added influx 
of intercontinental travel is a variety of invasive species 
– plants, animals, insects, and fish. Currently, ships must 
discharge their waters under specific guidelines to prevent 

the transfer of ballast water, seawater taken into ballast tanks 
for ship stability when en route, from places like the Indo 
Pacific region over to our waters. The purpose is to avoid the 
introduction of foreign creatures. 

The lion fish is a prime example of why such guidelines 
are in place, as the species has invaded South Florida waters 
much to the dismay of marine biologists. The price we pay 
for being an ever more connected world.      

Mangrove planters will be transplanted  
to the existing conservation easement 
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MARITIME 
MECCA 

THE WORLD’S LARGEST  

IN-WATER BOAT SHOW RETURNS 

WITH A FEW NEW FEATURES 

WRITER CLARISSA BUCH

Y achting Capital of the World and Venice of 
America, are among Fort Lauderdale’s many names, 
so it’s no surprise that the largest in-water boating 

event of the year calls the city home. And this time, the 
Marine Industries of South Florida annual boat show will 
return in November, as opposed to the show’s traditional 
date at the end of October. 

“Most of it has to do with the rainy season,” says Show 
Management’s vice president of marketing Brett Keating 
regarding the date change. “Now that we decided to make the 
change, it’ll continue to be the first Thursday in November 
for future years.”

Besides a new start date, seasoned attendees can expect 
some new additions too. Show Management, the company 
that organizes the boat show, hired event management 
group QintEvents, known for providing VIP experiences, 
like elite ticket packages, specialty experiences, hotel deals, 
and transportation, at other large-scale gatherings like the 
Kentucky Derby, the Masters, and NFL events.  

 “We thought it would be a great way to expand and give 
our guests a different kind of social experience,” Keating says. 
“We have given the company an area for them to implement 
a very high-end VIP club. They’ll have the best catering, food 
and beverage and concierge services, and will even help set 
up private tours of yachts, which can otherwise be difficult to 
get on.”

Another addition is the event’s Blue Party. Keating says it’s 
a ticketed event, but to get your hands on those tickets, you’ll 
need to ask an exhibitor. “This will really make connections 
between boaters or people who want to be a boater and our 
exhibitors,” she says. It’s going to be a lot of fun. Everything 
will be in blue lights, and all the proceeds will go to the 
Children's Diagnostic and Treatment Center at Broward 
Health.” 

The VIP experience and parties aside, the event will 

extend over seven locations, covering more than three 
million square feet of space. According to Keating, water 
sports demonstrations, fishing and boating seminars, 
workshops, yacht tours, live entertainment, and food and 
drink are just a sample of what to expect. And she believes 
whether you’re an experienced boater, someone interested in 
the water, or someone looking for a fun event, this show can 
cater to just about everyone. 

“If there’s any boat show you should go to, this one is it,” 
says Keating. “There’s really something for everyone. And 
it’s the best place to be if you’re on the edge of buying a boat 
because you can learn and feel open to ask questions from 
professionals who will show you the way.”

On average, 100,000 people attend the event annually, 
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with guests flying in from around the world and staying 
in local hotels. “There [are] a lot of people that go into 
putting this together,” Keating says. “You’ve got all the 
boats and a lot of the parts and accessories on display, and 
behind all of that you have manufacturers, crew, security, 
food concessions, and entertainers. As far as supporting 
people’s lifestyles, it’s huge.”  

But most importantly, Keating believes the biggest benefit 
to the show is how it unifies the boating world. “The show 
activates the whole community and surrounding area in 
such a big way,” she says. “Fort Lauderdale is a yachting 
mecca and we have access up and down the east coast, 
and to the Caribbean and the Bahamas. The show really 
brings the whole community together.”  

If you go: 
Fort Lauderdale International  
Boat Show 
NOVEMBER 5-9

Locations: 
Bahia Mar Resort Hotel and Yachting Center

Hall of Fame Marina 

Las Olas Marina 

Greater Fort Lauderdale/Broward County  
Convention Center 

Fort Lauderdale Hilton 

Sails Marina 

Hyatt Regency Pier 66 Marina 

Admission:  
Adults, $15-$45 
Children (ages 6-15), $10-$12

Features: 
3 million+ square feet of show space
100,000+ visitors annually
1,500 boats featured on land and in-water

More info:  
www.flibs.com
www.showmanagement.com/fort_lauderdale/event
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whether you’re an experienced boater, someone interested in 
the water, or someone looking for a fun event, this show can 
cater to just about everyone. 

“If there’s any boat show you should go to, this one is it,” 
says Keating. “There’s really something for everyone. And 
it’s the best place to be if you’re on the edge of buying a boat 
because you can learn and feel open to ask questions from 
professionals who will show you the way.”

On average, 100,000 people attend the event annually, 
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with guests flying in from around the world and staying 
in local hotels. “There [are] a lot of people that go into 
putting this together,” Keating says. “You’ve got all the 
boats and a lot of the parts and accessories on display, and 
behind all of that you have manufacturers, crew, security, 
food concessions, and entertainers. As far as supporting 
people’s lifestyles, it’s huge.”  

But most importantly, Keating believes the biggest benefit 
to the show is how it unifies the boating world. “The show 
activates the whole community and surrounding area in 
such a big way,” she says. “Fort Lauderdale is a yachting 
mecca and we have access up and down the east coast, 
and to the Caribbean and the Bahamas. The show really 
brings the whole community together.”  

If you go: 
Fort Lauderdale International  
Boat Show 
NOVEMBER 5-9

Locations: 
Bahia Mar Resort Hotel and Yachting Center

Hall of Fame Marina 

Las Olas Marina 

Greater Fort Lauderdale/Broward County  
Convention Center 

Fort Lauderdale Hilton 

Sails Marina 

Hyatt Regency Pier 66 Marina 

Admission:  
Adults, $15-$45 
Children (ages 6-15), $10-$12

Features: 
3 million+ square feet of show space
100,000+ visitors annually
1,500 boats featured on land and in-water

More info:  
www.flibs.com
www.showmanagement.com/fort_lauderdale/event
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SET SALIO
LIKE A NAUTICAL AIRBNB, SALIO 

PUTS YOU IN CHARGE OF YOUR 

DESIRED BOATING EXPERIENCE

WRITER MEGAN RIORDAN

F ort Lauderdale has a new startup in the boating world. 
Sailo, founded in New York in 2014, is an online 
marketplace connecting boat owners, captains, and 

customers interested in a unique boating experience.  
“We believe in the shared economy and helping boat 

owners monetize their expensive asset that often sits unused 
95% of the time,” explains Magda Marcu, one of Sailo’s four 
co-founders and head of operations and finance. 

Boat captains can post personal pages and boat owners 
can create detailed boat profiles to be reviewed by potential 
customers looking to rent either or both. The company 
is excited to grow their network in South Florida, already 
managing a rapidly growing fleet of over 600 boats. 

Both captain and boat are individually reviewed by Sailo 
to ensure quality. Every captain must submit all valid captain 
licensing and each boat is inspected for safety. Once a renter 
has selected a boat, they will either have to hire a captain, 
which is often included with the boat, or be reviewed by 
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Sailo to be considered a sufficient boater capable of 
driving the vessel. The boat owner then decides if 
he or she is comfortable renting the boat. “We help 
each [customer] in a way that creates the trust they 
need to interact with each other,” says Marcu.

The benefit for boat owners is not only that they 
can set their own prices, but also that they know 
their boats will be returned to them safely. Sailo also 
covers insurance for both boat and renter in the 
case of an accident. 

The company also offers event venue boats for 
occasions like company parties, alumni reunions, 
a sunset sail for a marriage proposal, and charity 
events. Marcu explains, “We make a point of 
giving back to worthy local charities by sponsoring 
fundraisers as well as donating boat cruises.”  

Sailo has sponsored the Charity Gala for Victims 
of Crime as well as the Big Brother, Big Sister cruise 
aboard a 130-guest sailboat schooner. They have 
also contributed to the silent auction at C4Q’s 
Tech 3.0 Bash to fund technology training in 
underserved areas. They anticipate making charity 
and sponsorship cruises an annual occurrence. 

A selection of boats are eligible for rent from 
pontoons or smaller personal boats, to 97 foot 
sailboats complete with luxury cabins, beds, and a 
full crew and captain. “I love the freedom I feel out 
on the water,” Marcu says. “Our aim at Sailo is for 
our customers to create lasting memories.” 

After officially launching Salio at the Fort 
Lauderdale International Boat Show last year, they 
anticipate an October opening for the company’s 
Fort Lauderdale office. For more information, visit 
www.salio.com.    

Boats in Salio’s South Florida fleet 
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Huizenga Plaza Fountain
1 E. Las Olas Blvd. 
If you have ever driven or walked through downtown Fort 
Lauderdale, you have probably passed by the Huizenga Plaza 
fountain. Constructed and installed in the early 2000s, the 
fountain has some unknown features. For 15 minutes at the 
beginning of every hour from 7 a.m. to 10 p.m., speakers 
installed within the fountain play music and the water jets rise 
and fall to the beat. At the north, south, east and west columns of 
the fountain, there are controls resembling shower drains. Hover 
your hand over one and watch the water soar and sink at your 
command. Each column controls a different ring of jets. 

Esplanade Park Fountain 
401 SW Second St. 
The Esplanade Park Fountain is an oldie, but a goodie. Located 
between the Esplanade Pavilion and the New River, this fountain 
is lined with royal blue tiles giving the feature an aqua blue tint. 
The fountain was designed by Wallace Roberts and Todd, an 
urban planning/design, landscape architecture, and architecture 
firm headquartered in Philadelphia. The fountain was installed 
in the early 1990s and was funded by the PECO grant in an effort 
to beautify the area, which was then considered the Arts and 
Science District.

WATERWORLD
CITY WATER FEATURES AS 

ARTISTIC LANDMARKS

WRITER GABRIELLE ROLAND 

PHOTOGRAPHY JASON LEIDY

Las Olas River House Koi Pond
333 Las Olas Way
What is better than a koi pond at the entrance of your 
apartment building? A Koi Pond inside your apartment 
building. The River House Condo is famous for its eye-
catching design and cool blue color, but what some may not 
know is the inside is just as cool for different reasons, like  
their indoor koi pond. The pond is seemingly framed into 
three portions but the koi are free to roam through the 
connected sections.

W Hotel Pool 
401 N. Fort Lauderdale Beach Blvd. 
The W Hotel pool might as well be an extension of the  
Fort Lauderdale beach. In fact, if you stand far away enough 
from the transparent railing, you may not be able to see the 
sand and roadway that separates them. But the uniqueness 
of this water feature really shines in the way you access it. 
Swimmers and sunbathers ascend from the floor beneath 
the pool through a tunnel of glass walls and a glass ceiling 
revealing a clear underwater view and direct Fort Lauderdale 
sunlight. The stairway leads to the deck, but guests often linger 
to take photos of submarine sights like wiggling toes, cannon 
ball water explosions, and smiling faces. Needless to say, this 
feature is known on the social media scene for its photo opps.

Wreck Bar 
1140 Seabreeze Blvd. (B Ocean Resort)
If you’re into performance art, the Wreck Bar may be 
appealing. The B Ocean Hotel, formerly the Yankee Clipper, 
houses this local watering hole. It’s located next to the pool at 
a parallel level and thus gives frequenters and guests a front 
row seat into the pool through glass windows behind the bar. 
What sets this pool apart from all the others on the beach 
occurs twice a week – on Fridays and Saturdays at 6:30 p.m. 
Mermaids flip their tails in a synchronized swimming routine 
that has been a fixture since the 1950s. Grab a pint and stay for 
the show. 

Water Garden Condo Fountain 
347 N. New River Dr. 
The Water Garden combines sculpture with aquatic art at 
the entrance of the condo building. This outdoor public art 
features a unique abstract steel sculpture with water cascading 
from the base over platforms to pool in a moat surrounding 
it. The contemporary structure is the property's sentinel, 
juxtaposing natural art with the contrived variety.   Fountain at Huizenga Plaza 
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THE  
BUSINESS 
CLUB
TOWER CLUB RETAINS ITS VISTAS 

BUT UPDATES ITS INTERIOR

WRITER PETE STEVENSON  

 PHOTOGRAPHY JASON LEIDY

A rendering of the remodeled dining area (above); the dining area during construction (below)

When you walk into the Tower Club on the 28th 
floor of One Financial Plaza in Downtown Fort 
Lauderdale, stunning views of the city and ocean 

come into focus. The sweeping vista visible from the Tower 
Club is something that you would never want to change. 
However, over the years the surroundings inside the club 
had become somewhat dated. The atmosphere needed to be 
updated according to the changing styles, technologies, and 
requirements of its growing membership.    

The creation of the Tower Club as a private business 
and dinning club was spearheaded by Fort Lauderdale 
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businessman Fred Pettijohn over 40 years ago in 1974. Since 
then it has become connected with local businesses and 
community entities, like Riverwalk Fort Lauderdale. The 
original purpose of the club was to be a sanctuary, where 
business and community leaders could connect and build 
relationships.  

Today much has changed in the way people do business. 
We text, email, and schedule video-conferences, many 
times completing business deals between individuals and 
corporations without ever having met in person. Touch-
screens can actually make us lose touch. Places like the Tower 
Club may be more important than ever as the platform for 
doing business or creating relationships face-to-face.  These 
are just some of the reasons the club is undergoing its largest 
renovation in its history.  

“The Tower Club renovations are more than just 
renovations. This isn’t simply putting down some new carpet 
and throwing some paint on the wall, it’s a total reinvention 
of the club,” says Michael Rosa, general manager. “The new 
design for the club is to embrace Fort Lauderdale’s maritime 
history and business culture tied to the Port and Intracostal. 
We started as a city of trade, travel, and exchange.”  

The club will embrace this motif in very subtle and refined 
ways. The member upscale dinning venue will be known 
as a passport to providing a unique heritage menu with 
meticulous personal service. The Trade Bar & Lounge will 
provide a large selection of exclusive wines, whiskies, rums, 
and local craft beers. 

The large ocean view event space/ballroom will be known 
as the Union Exchange Ballroom and will provide a space for 
meetings, events, weddings, parties, and celebrations. And 
they are embracing technology as well with a multimedia 

area that will boast a 90” flat screen for that big business deal 
or for just watching the big game.  

All of these spaces reflect customized designed and afford 
amazing water and city views. “Part of the exclusivity of the 
Tower Club is we are the only other event space to offer such 
views [besides Pier 66],” said Rosa.  

While one of the goals for the reinvention is to retain and 
attract a diverse membership, the focus on business has 
not been lost. The most important concept that the Tower 
Club team wanted to convey was to appeal to their diverse 
membership needs. The demographic of business clubs 
is a mixture of business leaders, philanthropists, foodies, 
socialites, and families.  

“We want a complete mix of networking, business, 
family, and fun and we are working that into every part 
of the design,” said Victoria Hilber, membership director.  
The renovations began on June 27 and are expected to be 
completed for an October 10 grand reopening.   

Looking back towards the NW corner of the club from 
the new bar pictured in the rendering above
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THE CULTURE 
OF REAPING 
LOCAL FARM OWNERS SEEK 

TO REDEFINE THE WAY THEIR 

FOOD IS PRODUCED

WRITER CLARISSA BUCH     •     PHOTOGRAPHY JASON LEIDY

When asked if someone knows the term 
hydroponic farming, blank faces and confused 
looks are common. But for Marando Farms 

owners, Chelsea and Fred Marando, it’s a way of life. 
When the locals opened their beloved Fort Lauderdale 

farm, they put hydroponic farming at the top of their to-do 
list. Creating new opportunities for farmers and ranchers 
to help combat climate change and grow healthy, local 
foods is a main priority. Hydroponic farming gets them 
one step closer to that vision.

Basil seedlings almost ready to move to hydroponic systems
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DECEMBER 5th

2015 WINTERFEST® 
DATES TO REMEMBER:

GET YOUR $5 COUPONS
FOR THE GRANDSTAND
AT SELECT LOCATIONS 

AUTHORIZED TICKET OUTLETS

Download our
Santa App

“FAIRY TALES AFLOAT”
DECEMBER 12, 2015

GRANDSTANDS
DECEMBER 12th

OCTOBER 30thOCTOBER 30th

WINTERFEST WHITE PARTYWINTERFEST WHITE PARTY

NOVEMBER 22ndNOVEMBER 22nd

FAMILY FUN DAY
AND OPEN STREETS
FAMILY FUN DAY
AND OPEN STREETS
FFFFFFFF
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OFFICIAL BANK OF WINTERFEST

OCT. 30 - GRAY ROBINSON, P.A. WINTERFEST® WHITE PARTY
Fairy Tale inspired theme hosted by Harbor Beach Marriott. Epicurean 
delights from Beauty & the Feast, Anthony’s Runway 84, Timpano, 
3030 Ocean, Anthony’s Coal Fired Pizza, Grille 401 and get in the spirit 
with Moët Ice, Fireball, RumChata and Republic National Distributing, 
Co. Sampling by LaCroix and Hoffman's Chocolates.

NOV. 22 - WINTERFEST® FAMILY FUN DAY and OPEN STREETS presented by 
Florida Panthers in association with Joe DiMaggio Children's Hospital

Part of the City of Fort Lauderdale's Open Streets Event. FREE family 
activities, live entertainment, Miami Marlins, Teddy Bear Clinic, 
Santa on his South Florida Ford Sleigh and much more.

THROUGH - NOV. 24 - WINTERFEST® FANTASY BOAT STUDENT ART CONTEST
Open to 3rd – 5th grade Broward County students – Every 
Participant will receive tickets to South Florida Fair with art 
displayed at Galleria Fort Lauderdale.

DEC. 5 - SEMINOLE HARD ROCK WINTERFEST® BLACK TIE BALL 
presented by Moët & Chandon in association with Russian Standard 
Vodka, Brugal Rum and Republic National Distributing, Co.

Patriot National Welcome Reception, Fidelity Investments Silent 
Auction, entertainment sponsor Greenspoon Marder Law and a 
special performance direct from the Broadway Musical “Kinky Boots.”

DEC. 7 - WINTERFEST® CAPTAIN’S MEETING  presented by 
  Show Management, hosted by Hilton Fort Lauderdale Marina
DEC. 11 - SEMINOLE HARD ROCK WINTERFEST® 
GRAND MARSHAL RECEPTION
DEC. 12- WINTERFEST® GRANDSTAND VIEWING AREA 
presented by SOUTH FLORIDA FORD

Chris Evert Broward Health Children’s Hospital Health, Safety & Family 
Fun Zone, Stella Artois Culinary Courtyard, Live Entertainment and 
activities by the U.S. Army. PURCHASE tickets at Seminole Hard Rock 
Hotel & Casino front desk or Select Pet Supermarket locations. SEATS 
RESERVED AND ASSIGNED at Birch State Park.

DEC. 12 - WINTERFEST® VIP VIEWING presented by the Huizenga Family
Hosted by the Riverside Hotel and Stranahan House. Pacific Rim and 
Templeton featured wines.

DEC. 12 - SEMINOLE HARD ROCK WINTERFEST® BOAT PARADE
44th Annual Holiday Parade - “Fairy Tales Afloat.” Highlights: Grand 
Marshal Showboat presented by JM Lexus, Showboats sponsored by 
WSVN, Anthony’s Coal Fired Pizza/BIG 105.9, South Florida Ford, FPL 
Jr. Captain, Galleria Mall Reindeer, Broadway Across America, Pet 
Supermarket, Delta Sigma Theta Sorority, Inc. and the Baptist 
Health Santa Showboat. Vote for your favorite entry to win!

FEB. 25 - WINTERFEST® CAPTAIN’S CUP AWARDS RECEPTION
Hosted by the Greater Fort Lauderdale Broward County 
Convention Center

MARCH 2015- WINTERFEST® VOLUNTEER PARTY 
Hosted by Beauty & The Feast
(sponsors and event dates subject to change)

WINTERFEST® SANCTIONED EVENTS/CELEBRATIONS
Glam-a-thon . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . October 17
Coral Springs Holiday Parade . . . . . . . . . . . . . . . . . . . . . . . . . . . . . December 9
South Florida Fair . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  January 15-31
Hope Floats . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . March 12
St. Patrick’s Parade and Festival . . . . . . . . . . . . . . . . . . . . . . . . . . . . March 12
MIASF Plywood Regatta . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . April tba
New River Raft Race . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . April tba
MICF Spin-a-Thon . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . April tba
Marine Industry Day . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . June 18

EVENT & TICKET INFORMATION
954-767-0686   •  WinterfestParade.com

#WinterfestSoFlo15



While the name sounds daunting, the practice is simple. 
Originating from the Greek words hydro and ponos, meaning water 
and labor, hydroponics is a method of growing plants without soil. 
Instead growers use mineral nutrient solutions in water.

Discovered in the 19th century, researchers realized plants 
absorb essential mineral nutrients as inorganic ions in water. 
Though soil acts as a mineral nutrient reservoir, the soil itself is not 
essential to plant growth. According to Chelsea Marando, when the 
mineral nutrients in soil dissolve in water, plant roots can absorb 
them. And when the required mineral nutrients are introduced 
into a plant's water supply artificially, through hydroponic farming, 
soil is no longer needed for the plant to thrive.

“It really works well when you have small confined spaces, 
because you can grow more plants and produce in an upward 
direction,” she says. “And you can grow a myriad of things like 
watermelons, tomatoes, butternut squash, all at the same time.”

For the Marandos, using hydroponic farming is also convenient. 
At their farm, they are able to grow fruits and vegetables in about 
14-21 days, compared to the average 36-40 days in a soil-based 
garden. 

“We’re really fortunate at how fast we can grow things,” she says. 
"You produce a great amount in a much shorter amount of time.”

But Chelsea Marando believes the biggest problem with farming, 

Top: the hydroponic system delivers water directly to 
the plants and a separate line delivers nutrients. Bottom: 
water is delivered directly through a small pipe system.
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including hydroponic methods, is the misconception that it’s 
difficult. And that’s something she wants to change. 

“In South Florida we have the perfect temperature for 
all sorts of growing,” she says. “Whether you’re growing 
hydroponically or in soil, Florida is just a great place to grow. 
And we can get 12 months of growing time down here too, 
which is why we should all be growing.”

Chelsea encourages anyone to start his or her own 
hydroponic system, which can be bought online. “You can 
buy a self-sustaining system where all you have to do is pour 
in water and fertilizer,” she says. “Anyone can do it. And some 
of them only cost a few hundred dollars. You can then be 
growing up to 20 different plants.”

Most plants like leafy greens, tomatoes, cucumbers, and 
peppers, and herbs like basil, chives, mint, and lavender 
thrive in a hydroponic system. Avoid corn, zucchini, summer 
squash, and melons, as they tend to take up large amounts of 
space, making them more difficult to grow hydroponically. 

The farm also employs an aquaponic system. Here, plants 
are not rooted by soil, or even coconut husks, which is 
sometimes the case in a hydroponic system. The aquaponic 
system uses a tank  of carp fish to produce nitrogen rich 
water, which funnels nutrients through plant beds. It’s a 
process of raising fish and plants together, using waste from 
the former to facilitate the growth of the latter. 

To the Marandos, the bottom line is: They don’t care 
how you grow, just as long as you do grow. “I think we're all 
disconnected on where food comes from,” she says. “I don’t 
care if the only thing you grow is a head of lettuce for your 

salad. I just encourage people to grow in some way and get 
their hands dirty. Here’s a good example, one tomato plant 
can produce over 500 pounds of tomatoes. Think of what 
that can do… and that’s just one plant.”   

A tank of carp fish, which supports 
the farm’s aquaponic system

During growing season eggplants and tomatoes are 
excellent candidates for hydroponic systems.
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MIXOLOGY SPOTLIGHT: 

Spiced Pumpkin   

#B I T E S

RENÉE K. QUINN - MIXING UP THE LATEST IN CULINARY EXPERIENCES, 
CRAFT COCKTAILS AND CRAFT BEERS. CONNECTING WITH SPIRITED 
FRIENDS TO SHARE IDEAS, STORIES AND LIFE! GET SOCIAL, TAG  
@MYMIXOLOGISTA IN YOUR TWEETS AND INSTAGRAM FINDS. Raising 

the Bar
 

STAY FIT THIS FALL WITH 

SUPERFOODS TO GO This amber-hued Crop Organic Vodka cocktail captures the seasonal flavors  
of plump roasted pumpkins and autumn baking spices. Crop’s  

seasonal vodka will pair well with most fall-style dishes.

Hop Step Jump
If you're a fitness fan, a healthy eating enthusiast or anyone in between, 
@HopStepJumpBars are for you. Shashank Agtey, executive chef at 
3-J Hospitality (America’s Backyard, Stache, and Revolution Live), has 
fused his passion for fitness and clean eating by creating Hop Step Jump 
Energy Bars, a Systematic Energy Bar System designed to supply, sustain, 
and refuel your workout. 

5 Superfoods: Hop Step Jump selected five key superfoods for 
optimal health and performance: bee pollen, maca powder, chia 
seeds, cardamom, and beet powder.

Ancient Science: Agtey combined ancient knowledge 
with modern science to formulate nutritional products using high 
quality ingredients from around the world.

Chef Agtey is an avid supporter of various charities in the South 
Florida area. In line with the spirit of giving back, Hop Step Jump 
is currently partnered with the University of Florida’s Honey Bee 
Research & Extension Lab (HBREL). Agtey plans for proceeds 
from Hop Step Jump sales to go directly to helping the honey bee, 
an integral part of our ecosystem that is currently in trouble. By 
giving back to UF’s HBREL, Hop Step Jump will help them aim to 
improve the health and productivity of honey bee colonies in Florida 
and globally by investing in research projects focusing on honey bee 
husbandry, ecology, behavior, and conservation. Read more at their 
website: www.hopstepjumpenergybars.com

FOR MORE #BITES CHECK OUT  
www.goriverwalk.com/goriverwalk-magazine/more-bites

WRITER   RENÉE K. QUINN 

STACHE 1920’S DRINKING DEN
109 SW Second Ave. |  www.StacheFTL.com

SWEET NECTAR
1017 E. Las Olas Blvd. |  www.sweetnectarbuzz.com 

ROYAL PIG PUB & KITCHEN
350 E. Las Olas Blvd. |  www.royalpigpub.com

JOHNNY V
625 E. Las Olas Blvd. |  www.johnnyvlasolas.com

“It's our mission to 
strive for national 

excellence by 
improving the 
performance of 
a generation of 
people through 

better nutrition and 
teaching them how 

to live longer.” 
- CHEF SHASHANK AGTEY

CREATED BY  NICK NISTICO 
Beverage Program Specialist and Hospitality  

& Spirit Educator at Premier Beverage Company 

Hop Step Jump Bars creator Chef Shashank Agtey

Recipe:
2 oz Crop Spiced Pumpkin Vodka
1 oz freshly pressed lemon
1 oz cranberry/walnut syrup

Method:  Shaken vigorously then 
strained over ice

Glassware: Double rocks or 
coupe glass

Garnish: Be creative. Use 
something like a fig and pumpkin 
seed garnish. 

Tip:  Try this flavorful vodka in 
your Old Fashioned recipe. Augment or 

replace the bourbon.

Get Yours 
Shake one up or stop by one of these downtown restaurant 

or bars for a taste of pumpkin this season.
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MIXOLOGY SPOTLIGHT: 

Spiced Pumpkin   

#B I T E S

RENÉE K. QUINN - MIXING UP THE LATEST IN CULINARY EXPERIENCES, 
CRAFT COCKTAILS AND CRAFT BEERS. CONNECTING WITH SPIRITED 
FRIENDS TO SHARE IDEAS, STORIES AND LIFE! GET SOCIAL, TAG  
@MYMIXOLOGISTA IN YOUR TWEETS AND INSTAGRAM FINDS. Raising 

the Bar
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from Hop Step Jump sales to go directly to helping the honey bee, 
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improve the health and productivity of honey bee colonies in Florida 
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something like a fig and pumpkin 
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Tip:  Try this flavorful vodka in 
your Old Fashioned recipe. Augment or 

replace the bourbon.

Get Yours 
Shake one up or stop by one of these downtown restaurant 

or bars for a taste of pumpkin this season.

PH
O

TO
S 

BY
 J

AS
O

N
 L

EI
D

Y

G O R I V E R W A L K . C O M   •   O C T O B E R  2 0 1 5    6 1



M ost oceanside restaurants in Fort Lauderdale 
are on the west side of A1A, which means 
you have to look at the street and the cars 

going by before you can enjoy the ocean views. Aptly 
named, and just steps from the sand and waves, Sea 
Level is a beachfront restaurant and bar serving lunch, 
dinner, and cabana service at the Fort Lauderdale 
Harbor Beach Marriott. 

The new “farm to fork” menu, which changes 
according to what ingredients are fresh and available, 
is displayed on Sea Level’s wall length chalkboard. The 
concept was revamped by executive chef Jason Connelly 
and the Marriott Corporate Culinary Team. “We were 
looking to execute casual dining, simple seafood dishes, 
and fun sharable appetizers,” a representative said.  

When we arrived at Sea Level, photographer Jason 

D I N I N G  D E S T I N AT I O N

Oceanside 
Finesse 

 

SEA LEVEL’S CONSTANTLY 

CHANGING CHALKBOARD MENU 

BRINGS FRESH FARM TO FORK 

CUISINE TO THE SEASIDE

WRITER  RENÉE K. QUINN 
PHOTOGRAPHY  JASON LEIDY

DAY BOAT SCALLOPS
Yields one serving 

Note: Depending on available ingredients,  
Sea Level serves multiple versions of this dish.

Ingredients:
4 large sea scallops
Salt & pepper to taste
1 oz. oil
¼ of one grilled corn on the cob
2 oz. English pea puree

Process: 
Add oil to a skillet or sauté pan and heat until just 
smoking; then add the scallops to the pan one at a time.  
Begin cooking on high heat, then lower heat to medium 
and cook the scallops through. You want a nice crispy 
top to your scallop and the scallop itself should be 
cooked to medium temperature. Once the scallop has a 
golden brown color on one side, flip it over and cook for 
20 more seconds, then remove from heat.

Shuck the corn and then place the shucked corn on the 
grill, rotating it until there is color on all sides. Serve 
with the English pea puree and a side.

ENGLISH PEA PUREE 
Yields 1 ½ cup

Ingredients:
2 lbs. English peas
1 cup chicken stock
Salt & pepper to taste

Process: 
In a small pot, add chicken stock and bring to a boil. 
Add the English peas and cook until just soft, about 
five minutes. Then strain peas from the chicken stock 
and reserve, before placing cooked peas into a blender. 
Blend peas while adding the chicken stock, a little at a 
time, until the consistency is smooth. Season with salt 
and pepper to taste.

Sebastian Inlet clams

If you go:
Sea Level

Fort Lauderdale Marriott Harbor Beach Resort & Spa  
3030 Holiday Dr.  •  (954) 765-3041
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D I N I N G  D E S T I N AT I O N

Leidy and I could see the writing 
on the wall, literally. We admired 
the wall length chalkboard and 
ordered a variety of signature 
mojitos. 

Our first dish, the Paradise 
Farms kale salad, featured an egg 
yolk sitting on bright golden beets 
over kale, with red onions and 
creamy goat cheese. This stunning 
salad was tossed with a toasted 
sunflower seed and dill vinaigrette 
that balanced the silky egg yolk. 

Served next, the Sebastian Inlet 
clams waded in a lemongrass-
coconut broth with chunks of 
bacon and toasted brioche, which 
we dipped into the spicy chili oiled 
broth and then used to scoop up 
the tender clams. The sweet smell 
of cilantro and the smokiness of 

the bacon really made this dish 
unique.

The stars of the show were a surf 
and turf duo: day boat scallop and 
pork belly served with caramelized 
onion bread pudding, fresh grapes, 
and crispy croutons with a stroke 
of black garlic broth. The flavors 
collided for a pleasant palate 
experience.

After a quick break to admire 
the sea and refresh our cocktails, 
we were served our final dish. 
The char-grilled bite of NY strip 
steak topped with a quail egg was 
paired with pea-scallion puree, a 
juicy heirloom tomato, charred 
scallions, and a roasted potato. 
It was the perfect ending to our 
seaside adventure. No dessert 
needed.  

Executive chef Jason Connelly

CHEF EXCLUSIVE 

What is your favorite culinary 
memory?
Marriott will sometimes send 
chefs to help out other properties 
that are in need of support.  Dubai 
was opening up the very first JW 
Marriott Marquis outside of the 
United States and I went on the 
taskforce to help open up all the 
bars and lounges.  

What trend excites you most about 
today’s culinary scene?  
I love to use whatever is in season, 
whatever I can get from the local 
farms, or even pull things from our 
on-site garden and create a dish that 
way. This is not really new but I love 
that people want to know where 
their food is coming from.  People 
want to be able to trace their food 
back to the farm. Whatever is in 
season and coming from the farm, 
that’s what I want on my menus. 

What is your favorite kitchen 
utensil?  
I love my spoons – all different 
kinds of spoons! Very versatile tool 
in the kitchen. 

NY strip steak
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$  Building Fantastic 
Futures Luncheon  
Oct. 8 
The Hilton  
Fort Lauderdale Marina  
www.friendsofmods.org

 Eat Your Heart Out
Oct. 8  
The Galleria at Fort Lauderdale  
(954) 918-3008

 Jazz: America’s 
Gift: From Its Birth to 
George Gershwin’s  
Rhapsody in Blue & 
Beyond 
Oct. 8 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Art and Wine 
Oct. 9  
Enjoy fine art and fine wine on 
the grounds of Broward County’s 
oldest and most historic home. 
Purchase masterpieces from 
some of South Florida’s greatest 
artists while helping to preserve 
the history of this important 
landmark. 
Historic Stranahan House 
Museum  
(954) 524-4736

 The Main Street Kids’ 
Club: A MathStart Musical 
Oct. 9 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Ghost Light Society 
Soiree: Havana Nights 
Oct. 10  
Parker Playhouse 
(954) 468-3289

 Mutts and Martinis 
Oct. 10 
Fort Lauderdale’s favorite fido-
friendly happy hour with live 
music, pet-friendly activities, a 
canine-themed silent auction, 
and giveaways. 
The Downtowner  
(954) 468-1541 ext. 205 
www.goriverwalk.com

E V E N T S  C O N N E C T I O N

Compiled by
GABRIELLE ROLAND

Calendar Editor

 The South Florida 
Depression Glass Club 
Exhibit 
October 2015  
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 “Catch Their Spirits” 
Evergreen Cemetery 
Walking Tour   
October 2015, Saturdays  
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 Collective Soul  
Oct. 1 
Revolution Live  
(954) 449-1025 

 14th Annual For the 
Public Good 
Oct. 1  
Hyatt Regency Pier Sixty-Six 
www.browardlegalaid.org.events

 Great Balls of Fire: 
Comets, Asteroids and 
Meteors  
Oct. 1 - Jan. 3, 2016  
The Space Science 
Institute’s National Center 
for Interactive Learning, with 
funding from the National 
Science Foundation and NASA, 
has developed this national 
traveling exhibition program. 
Museum of Discovery  
and Science  
(954) 467-6637

 Historic Walking Tour   
Fridays Oct. 1 - May 1, 2016 
A leisurely walk along the 
New River, Fort Lauderdale’s 
first highway. Explore historic 
buildings and hear tales of the 
many characters who built  
Fort Lauderdale.  
History Museum  
Fort Lauderdale  
(954) 463-4431  
www.flhc.org

 Pinion Membership 
Luncheon 
Oct. 2 The Capital Grill 
(954) 261-8808

 9th Annual “Taste of 
Harbor Beach” 
Oct. 2 
Fort Lauderdale Harbor Beach 
Marriott’s Grand Ballroom  
(954) 756-3021

 Duende  
Oct. 2 - 4  
Broward County celebrates 
its 100th birthday with a 
Seminole experience, the “WE” 
performance, and more.  
Various locations 
www.broward.org/broward100

 Back to School with the 
WPA Museum Extension 
Project   
Oct. 2 - Mar. 31, 2016 
Broward County Main Library  
(954) 357-8243

 Clutch
Oct. 3 
Revolution Live  
(954) 449-1025 

 Everest: An IMAX® 3D 
Experience  
Through Oct. 4 
Museum of Discovery  
and Science AutoNation  
IMAX Theater 
(954) 463-IMAX (4629)

 Exhibition – “Helhesten: 
The Hell-horse: Danish 
Cultural Resistance During 
World War II”
Through Oct. 4 
NSU Art Museum  
Fort Lauderdale  
(954) 525-5500 
www.nsuartmuseum.org
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 Family Fun Day - 
Ofrendas Exhibit Opening  
Oct. 4  
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 Ofrendas Exhibit 
(Hispanic Heritage Month)  
Oct. 4 - Nov. 2  
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 The Indestructible  
Lee Miller 
Oct. 4 - Feb. 28, 2016  
This exhibition examines the 
life and work of preeminent 
American photographer, Lee 
Miller (1907-1977), from three 
perspectives: as a favored 
fashion model in the 1920’s, an 
assistant, collaborator and muse, 
and art fashion and combat 
photographer of Word War II.  
NSU Art Museum  
Fort Lauderdale  
www.nsuartmuseum.org

 Chair Yoga with Ester 
Oct. 5, 12, 19 and 26 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Broadway Across 
America: Once 
Oct. 6 - 18 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Educational Resources 
for Non-Traditional 
Students    
Oct. 7 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Dr. John and the Nite 
Trippers 
Oct. 7 
Parker Playhouse 
www.parkerplayhouse.com
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 Iration with the Green, 
The Movement, Hours 
Eastly   
Oct. 15  
Revolution Live  
(954) 449-1025 

 Casino Night 
Benefitting Gilda’s Club 
South Florida  
Oct. 16 
Ferrari - Maserati of Fort 
Lauderdale  
(954) 763-6776 
www.gildasclubsouthflorida.org

 The Naked Magicians 
Oct. 17 
Parker Playhouse 
www.parkerplayhouse.com

 Fire Prevention Day   
Oct. 17  
Museum of Discovery and 
Science  
(954) 467-6637

$  2015 Profiles in 
Leadership Gala   
Oct. 17  
Hyatt Regency Pier Sixty-Six 
(954) 767-8866

 Florida Nonprofits 
Sunshine Certificate in 
Nonprofit Management 
Oct. 17  
Greater Fort Lauderdale 
Chamber of Commerce  
(305) 557-1764 
www.fano.org

 6th Annual Art Fallout  
Oct. 17  
A day for contemporary art in 
downtown Fort Lauderdale.  
Multiple venues 
www.artfallout.blogspot.com

 Stranahan House 
Annual Meeting  
Oct. 14  
Historic Stranahan House 
Museum  
(954) 524-4736

 Trick or Treat on 
Second Street 
Oct. 15 
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 The Third Annual 
Block Party for Higher 
Education   
Oct. 15 
This event features live 
entertainment, food trucks, a 
family entertainment section 
and information about local 
businesses. There will be prizes 
and free admission to the NSU 
Art Museum Fort Lauderdale. 
Educational booths and tables 
will showcase the many 
opportunities offered by Florida 
Atlantic University, Broward 
College, and Nova Southeastern 
University.  
Las Olas Blvd. from Andrews 
Ave. to NE Second Ave. 
(954) 236-1003

 Author Janet Roseman 
Oct. 15 
Roseman will discuss her book 
If Joan of Arc Had Cancer: Finding 
Courage, Faith, and Healing from 
History's Most Inspirational Woman 
Warrior. 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Eighth Annual “This 
One’s For The Girls!” 
Luncheon  
Oct. 15  
Hyatt Regency Pier Sixty-Six 
(954) 229-8562

 Fashion Trucks & 
Mobile Boutique Tour
Oct. 10 
America's Backyard 
www.shopfiercefinds.com

 Ronin Taiko Japanese 
Drumming Event  
Oct. 10 
This is a special performance to 
benefit Children’s Diagnostic & 
Treatment Center.  
Broward Center for the 
Performing Arts  
(954) 728-1040  
www.childrensdiagnostic.org

 Pride Fort Lauderdale 
Oct. 10 and 11 
War Memorial Auditorium  
(954) 828-5380

 Become Pride
Oct. 11 
SW Second Street 
www.sunserve.org

 Spot
Oct. 11 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Dia de los Muertos 
Lecture - Nayeli Damia 
Oct. 12  
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 Symphony of the 
Americas: Honoring 
Italian and Hispanic 
Heritage Month  
Oct. 13 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Author Bradette Michel 
discusses her book, For 
Their Own Good 
Oct. 13  
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Newfound Glory and 
Yellowcard with Tiger’s Jaw 
Oct. 14  
Revolution Live  
(954) 449-1025
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 Arts Ballet Theatre: 
Ballets with a Latin Flavor 
Oct. 17 and 18 
Broward Center for the 
Performing Arts 
(954) 462-0222 
www.browardcenter.org

 27th Annual Las Olas 
Art Fair II
Oct. 17 and 18 
Art enthusiasts can expect to 
see many of their favorite artists 
as well as first time exhibitors 
with their finest work. The 
28th Annual Las Olas Art Fair, 
produced by Howard Alan 
Events and hosted by the Las 
Olas Association, will feature 
150 of the leading artists in the 
country. 
Las Olas Boulevard from SE 
Sixth Ave. to SE 11th Ave.  
(561) 746-6615 
www.artfestival.com

 

 3rd Annual Smoke on 
the Water BBQ Feast
Oct. 18 
Free, family friendly event. 
Top South Florida restaurants 
will serve BBQ, smoked, and 
grilled items starting at $5. 
Live music and entertainment 
for all ages will be available. 
Esplanade Park  
(954) 468-1541 ext. 205 
www.goriverwalk.com 

 Stranahan Series: 
“Collecting Presidents” 
with Christopher Bigney  
Oct. 19  
Christopher Bigney is a former 
music teacher and library media 
specialist. He began collecting 
political buttons and memorabilia 
at the age of 13 during the 
Goldwater/Johnson election 
year. He will share many pieces 
from his personal collection and 
reveal their unique histories.  
Historic Stranahan House 
Museum  
(954) 524-4736

 Click, Clack, Moo 
Oct. 20 
Parker Playhouse 
www.parkerplayhouse.com
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 Iration with the Green, 
The Movement, Hours 
Eastly   
Oct. 15  
Revolution Live  
(954) 449-1025 

 Casino Night 
Benefitting Gilda’s Club 
South Florida  
Oct. 16 
Ferrari - Maserati of Fort 
Lauderdale  
(954) 763-6776 
www.gildasclubsouthflorida.org

 The Naked Magicians 
Oct. 17 
Parker Playhouse 
www.parkerplayhouse.com

 Fire Prevention Day   
Oct. 17  
Museum of Discovery and 
Science  
(954) 467-6637

$  2015 Profiles in 
Leadership Gala   
Oct. 17  
Hyatt Regency Pier Sixty-Six 
(954) 767-8866

 Florida Nonprofits 
Sunshine Certificate in 
Nonprofit Management 
Oct. 17  
Greater Fort Lauderdale 
Chamber of Commerce  
(305) 557-1764 
www.fano.org

 6th Annual Art Fallout  
Oct. 17  
A day for contemporary art in 
downtown Fort Lauderdale.  
Multiple venues 
www.artfallout.blogspot.com

 Stranahan House 
Annual Meeting  
Oct. 14  
Historic Stranahan House 
Museum  
(954) 524-4736

 Trick or Treat on 
Second Street 
Oct. 15 
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 The Third Annual 
Block Party for Higher 
Education   
Oct. 15 
This event features live 
entertainment, food trucks, a 
family entertainment section 
and information about local 
businesses. There will be prizes 
and free admission to the NSU 
Art Museum Fort Lauderdale. 
Educational booths and tables 
will showcase the many 
opportunities offered by Florida 
Atlantic University, Broward 
College, and Nova Southeastern 
University.  
Las Olas Blvd. from Andrews 
Ave. to NE Second Ave. 
(954) 236-1003

 Author Janet Roseman 
Oct. 15 
Roseman will discuss her book 
If Joan of Arc Had Cancer: Finding 
Courage, Faith, and Healing from 
History's Most Inspirational Woman 
Warrior. 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Eighth Annual “This 
One’s For The Girls!” 
Luncheon  
Oct. 15  
Hyatt Regency Pier Sixty-Six 
(954) 229-8562

 Fashion Trucks & 
Mobile Boutique Tour
Oct. 10 
America's Backyard 
www.shopfiercefinds.com

 Ronin Taiko Japanese 
Drumming Event  
Oct. 10 
This is a special performance to 
benefit Children’s Diagnostic & 
Treatment Center.  
Broward Center for the 
Performing Arts  
(954) 728-1040  
www.childrensdiagnostic.org

 Pride Fort Lauderdale 
Oct. 10 and 11 
War Memorial Auditorium  
(954) 828-5380

 Become Pride
Oct. 11 
SW Second Street 
www.sunserve.org

 Spot
Oct. 11 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Dia de los Muertos 
Lecture - Nayeli Damia 
Oct. 12  
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 Symphony of the 
Americas: Honoring 
Italian and Hispanic 
Heritage Month  
Oct. 13 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Author Bradette Michel 
discusses her book, For 
Their Own Good 
Oct. 13  
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Newfound Glory and 
Yellowcard with Tiger’s Jaw 
Oct. 14  
Revolution Live  
(954) 449-1025
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 Arts Ballet Theatre: 
Ballets with a Latin Flavor 
Oct. 17 and 18 
Broward Center for the 
Performing Arts 
(954) 462-0222 
www.browardcenter.org

 27th Annual Las Olas 
Art Fair II
Oct. 17 and 18 
Art enthusiasts can expect to 
see many of their favorite artists 
as well as first time exhibitors 
with their finest work. The 
28th Annual Las Olas Art Fair, 
produced by Howard Alan 
Events and hosted by the Las 
Olas Association, will feature 
150 of the leading artists in the 
country. 
Las Olas Boulevard from SE 
Sixth Ave. to SE 11th Ave.  
(561) 746-6615 
www.artfestival.com

 

 3rd Annual Smoke on 
the Water BBQ Feast
Oct. 18 
Free, family friendly event. 
Top South Florida restaurants 
will serve BBQ, smoked, and 
grilled items starting at $5. 
Live music and entertainment 
for all ages will be available. 
Esplanade Park  
(954) 468-1541 ext. 205 
www.goriverwalk.com 

 Stranahan Series: 
“Collecting Presidents” 
with Christopher Bigney  
Oct. 19  
Christopher Bigney is a former 
music teacher and library media 
specialist. He began collecting 
political buttons and memorabilia 
at the age of 13 during the 
Goldwater/Johnson election 
year. He will share many pieces 
from his personal collection and 
reveal their unique histories.  
Historic Stranahan House 
Museum  
(954) 524-4736

 Click, Clack, Moo 
Oct. 20 
Parker Playhouse 
www.parkerplayhouse.com
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 Revolution of the Eye: 
Modern Art and the Birth of 
American Television 
Oct. 25 - Jan. 10, 2016  
NSU Art Museum  
Fort Lauderdale  
(954) 262-0204

 STEM Home School 
Classes- Let’s Take a Ride
Oct. 26  
Museum of Discovery  
and Science  
(954) 467-6637 
www.mods.org

 National Association of 
Women Artists
Oct. 26 - Nov. 20  
ArtServe  
(954) 462-8190 
www.artserve.org

 Kim Russo 
Oct. 27 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Lagwagon with 
Runaway Kids, The Pears  
Oct. 30  
Revolution Live  
(954) 449-1025 

 Concert #1  
Oct. 30  
All Saints Episcopal Church  
(561) 213-4138

 Mark Knopfler 
Oct. 31 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Animal Grossology   
Oct. 31  
Museum of Discovery  
and Science 
(954) 467-6637 
www.mods.org

 Sesame Street Live - 
Make a New Friend!
Oct. 31 - Nov. 3 
Parker Playhouse 
www.parkerplayhouse.com

 Kathryn Hall Release 
Party  
Oct. 20  
The Atlantic Hotel and Spa  
www.hallwines.com

 The 2015 Apogee 
Awards 
Oct. 21  
NSU Art Museum  
Fort Lauderdale  
(954) 525-5500 
www.nsuartmuseum.org

 Broward Education 
Foundation’s Third 
Annual Distinguished Hall 
of Fame Awards Breakfast 
Oct. 21 
First Baptist Church  
of Fort Lauderdale  
(754) 321-2030

 Wednesday Cinema 
Classics   
Oct. 21 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Cheap Trick 
Oct. 22 
Hard Rock Live  
(800) 745-3000

 Up Close and Personal 
Concert by Elizabeth 
Caballero 
Oct. 22 
NSU Art Museum  
Fort Lauderdale  
(954) 709-7447

 Slow Burn Theatre 
Company: “Big Fish”  
Oct. 22 - Nov. 8  
Broward Center for the 
Performing Arts  
(954) 462-0222 
www.browardcenter.org

 ArtServe Presents  
“BIG: Big Beautiful Art” 
Through Oct. 23  
The exhibition includes giant 
paintings, towering sculptures, 
massive canvases, inventive 
installations, and metal works. 
ArtServe  
(954) 462-8190 
www.artserve.org

 Up Close and Personal 
with Jackie Ryan  
Oct. 23 
NSU Art Museum  
Fort Lauderdale  
(954) 709-7447

 20th Annual Wines 
of the World Auction and 
Dinner  
Oct. 23 
Hyatt Regency Pier Sixty-Six 
(954) 335-7002 
www.sota.org

 Joey Bada$$ with 
Denzel Curry, Bishop 
Nehru, Nyck Caution 
Oct. 23 
Revolution Live  
(954) 449-1025 

 UB40 Featuring Ali 
Campbell, Astro and 
Micky Virtue 
Oct. 24 
Broward Center for the 
Performing Arts  
www.browardcenter.org

$  United Way of Broward 
County Mayors’ Gala 
Oct. 24 
Broward County  
Convention Center  
(954) 453-3725

 Gold Coast Derby Grrls!  
Oct. 24 
War Memorial Auditorium  
(954) 828-5380

 Hopsin with Dizzy 
Wright, Jarren Benton  
Oct. 24 
Revolution Live  
(954) 449-1025 

 

 “A Different Perspective: 
Your Take on History” 
Exhibit   
Through Oct. 25  
New River Inn Museum 
(954) 463-4431  
www.
fortlauderdalehistoricalsociety.org

 Spirits of Stranahan 
House - Halloween Tour  
Oct. 25, 30 - Nov. 1  
Historic Stranahan House 
Museum  
(954) 524-4736

NOVEMBER

 Pablo Picasso: Painted 
Ceramics and Works on 
Paper, 1931-71
Through Nov. 1 
NSU Art Museum  
Fort Lauderdale  
(954) 262-0245

 Day of the Dead 
“Ofrendas” Exhibit and 
Parade  
Nov. 2 
History Museum Fort Lauderdale  
(954) 463-4431

 

 Day of the Dead Stroll 
Nov. 2 (Monday)  
6:30-7:15 p.m.  
Huizenga Plaza to Revolution Live 
www.dayofthedeadflorida.com

 56th Annual Fort 
Lauderdale International 
Boat Show 
Nov. 5 - 9 
Bahia Mar Fort Lauderdale Beach 
Hotel & Yachting Center 
(954) 764-7642

 Spectre: The IMAX 
Experience  
Nov. 5 - 19  
A cryptic message from Bond's 
past sends him on a trail to 
uncover a sinister organization. 
While M battles political forces 
to keep the secret service alive, 
Bond peels back the layers of 
deceit. 
Museum of Discovery  
and Science AutoNation  
IMAX Theater 
(954) 463-IMAX (4629) 
www.007.com

 65th Anniversary 
Broward Art Guild  
Members Show
Nov. 5 - 30 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Magic of Bill Blagg Live!
Nov. 6 
Parker Playhouse 
www.parkerplayhouse.com
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 Revolution of the Eye: 
Modern Art and the Birth of 
American Television 
Oct. 25 - Jan. 10, 2016  
NSU Art Museum  
Fort Lauderdale  
(954) 262-0204

 STEM Home School 
Classes- Let’s Take a Ride
Oct. 26  
Museum of Discovery  
and Science  
(954) 467-6637 
www.mods.org

 National Association of 
Women Artists
Oct. 26 - Nov. 20  
ArtServe  
(954) 462-8190 
www.artserve.org

 Kim Russo 
Oct. 27 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Lagwagon with 
Runaway Kids, The Pears  
Oct. 30  
Revolution Live  
(954) 449-1025 

 Concert #1  
Oct. 30  
All Saints Episcopal Church  
(561) 213-4138

 Mark Knopfler 
Oct. 31 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Animal Grossology   
Oct. 31  
Museum of Discovery  
and Science 
(954) 467-6637 
www.mods.org

 Sesame Street Live - 
Make a New Friend!
Oct. 31 - Nov. 3 
Parker Playhouse 
www.parkerplayhouse.com

 Kathryn Hall Release 
Party  
Oct. 20  
The Atlantic Hotel and Spa  
www.hallwines.com

 The 2015 Apogee 
Awards 
Oct. 21  
NSU Art Museum  
Fort Lauderdale  
(954) 525-5500 
www.nsuartmuseum.org

 Broward Education 
Foundation’s Third 
Annual Distinguished Hall 
of Fame Awards Breakfast 
Oct. 21 
First Baptist Church  
of Fort Lauderdale  
(754) 321-2030

 Wednesday Cinema 
Classics   
Oct. 21 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Cheap Trick 
Oct. 22 
Hard Rock Live  
(800) 745-3000

 Up Close and Personal 
Concert by Elizabeth 
Caballero 
Oct. 22 
NSU Art Museum  
Fort Lauderdale  
(954) 709-7447

 Slow Burn Theatre 
Company: “Big Fish”  
Oct. 22 - Nov. 8  
Broward Center for the 
Performing Arts  
(954) 462-0222 
www.browardcenter.org

 ArtServe Presents  
“BIG: Big Beautiful Art” 
Through Oct. 23  
The exhibition includes giant 
paintings, towering sculptures, 
massive canvases, inventive 
installations, and metal works. 
ArtServe  
(954) 462-8190 
www.artserve.org

 Up Close and Personal 
with Jackie Ryan  
Oct. 23 
NSU Art Museum  
Fort Lauderdale  
(954) 709-7447

 20th Annual Wines 
of the World Auction and 
Dinner  
Oct. 23 
Hyatt Regency Pier Sixty-Six 
(954) 335-7002 
www.sota.org

 Joey Bada$$ with 
Denzel Curry, Bishop 
Nehru, Nyck Caution 
Oct. 23 
Revolution Live  
(954) 449-1025 

 UB40 Featuring Ali 
Campbell, Astro and 
Micky Virtue 
Oct. 24 
Broward Center for the 
Performing Arts  
www.browardcenter.org

$  United Way of Broward 
County Mayors’ Gala 
Oct. 24 
Broward County  
Convention Center  
(954) 453-3725

 Gold Coast Derby Grrls!  
Oct. 24 
War Memorial Auditorium  
(954) 828-5380

 Hopsin with Dizzy 
Wright, Jarren Benton  
Oct. 24 
Revolution Live  
(954) 449-1025 

 

 “A Different Perspective: 
Your Take on History” 
Exhibit   
Through Oct. 25  
New River Inn Museum 
(954) 463-4431  
www.
fortlauderdalehistoricalsociety.org

 Spirits of Stranahan 
House - Halloween Tour  
Oct. 25, 30 - Nov. 1  
Historic Stranahan House 
Museum  
(954) 524-4736

NOVEMBER

 Pablo Picasso: Painted 
Ceramics and Works on 
Paper, 1931-71
Through Nov. 1 
NSU Art Museum  
Fort Lauderdale  
(954) 262-0245

 Day of the Dead 
“Ofrendas” Exhibit and 
Parade  
Nov. 2 
History Museum Fort Lauderdale  
(954) 463-4431

 

 Day of the Dead Stroll 
Nov. 2 (Monday)  
6:30-7:15 p.m.  
Huizenga Plaza to Revolution Live 
www.dayofthedeadflorida.com

 56th Annual Fort 
Lauderdale International 
Boat Show 
Nov. 5 - 9 
Bahia Mar Fort Lauderdale Beach 
Hotel & Yachting Center 
(954) 764-7642

 Spectre: The IMAX 
Experience  
Nov. 5 - 19  
A cryptic message from Bond's 
past sends him on a trail to 
uncover a sinister organization. 
While M battles political forces 
to keep the secret service alive, 
Bond peels back the layers of 
deceit. 
Museum of Discovery  
and Science AutoNation  
IMAX Theater 
(954) 463-IMAX (4629) 
www.007.com

 65th Anniversary 
Broward Art Guild  
Members Show
Nov. 5 - 30 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Magic of Bill Blagg Live!
Nov. 6 
Parker Playhouse 
www.parkerplayhouse.com



E V E N T S  C O N N E C T I O N

 
SCIENCE

 
DANCE

 
MUSIC

 
THEATER

 
RIVERWALK

 
CHARITY

 
CULTURAL 

 
ART

 
LITERATURE

 
MOVIES

 
EDUCATION

  
FESTIVAL

 
OPERA

 
FOOD

 
SPORTS

  
FAMILY

 
HOLIDAY

 
HISTORY

 
LECTURE

 
COMEDY

 
HEALTH

$  
BUSINESS

 
KID’S THEATER

 

TRADE SHOW

 

PETS

 

WINTERFEST

and four on the south side. 
Passengers ride for free. 
(954) 761-3543 
www.riverwalkwatertrolley.com

 Moon Rock Display 
Ongoing 
See a real lunar sample. View 
NASA footage of Apollo 7 
astronauts, from lift-off to 
weightlessness to splashdown, 
and watch these courageous 
astronauts lay the groundwork 
for missions to the moon. 
Broward County Main Library  
(954) 357-7443 
www.broward.org/library

 Full Moon Mangrove 
Tours  
The night of the full moon  
Bonnet House Museum  
and Gardens  
(954) 564-4521

 JM Lexus Sunday Jazz 
Brunch
First Sunday of the month 
11 a.m. to 2 p.m. 
Riverwalk Park 
(954) 828-5363

 

 River Ghost Tours   
Sunday night 
Historic Stranahan House 
Museum  
(954) 524-4736 
www.stranahanhouse.org

 Las Olas Outdoor 
Green Market
Sundays • 9 a.m. to 2 p.m. 
Plaza at YOLO
(954) 462-4166

 English Café
Every Tuesday
Learn to speak English in a 
friendly environment.
Broward County Main Library
(954) 357-7439
www.broward.org/library

 El Club
Tuesdays 
Brush up on your Español. 
Broward County Main Library 
(954) 357-7439  
www.broward.org/library

 Dogfight 
Nov. 12 - 29 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Kamelot with 
Dragonforce 
Nov. 13 
Revolution Live  
(954) 449-1025

 South Florida 
Pride Wind Ensemble: 
Celebrating 30 Years! 
Nov. 13 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Badfish: A Tribute to 
Sublime  
Nov. 14  
Revolution Live  
(954) 449-1025 

$  Marvels of MODS Gala
Nov. 14  
Museum of Discovery  
and Science  
(954) 467-6637 
www.mods.org

 Miss ARC Broward 
Pageant  
Nov. 15 
Parker Playhouse 
www.parkerplayhouse.com

 Artopia
Nov. 20
NSU Art Museum
www.glbx.org

 Turkey Trot and 
Paddle  
Nov. 26 
DC Alexander Park 
www.turkeytrotftl.com

ONGOING

 Riverwalk Water 
Trolley
Ongoing 
Seven days a week, from 11 a.m. 
to 2 p.m. and 4 to 11 p.m. 
The Riverwalk Water Trolley 
travels along the New River 
from the Broward Center for the 
Performing Arts to Stranahan 
House. There are four stops 
on the north side of the river 

 Seminole Theatre 
Studio (Native History 
Month)  
Nov. 6 
History Museum Fort Lauderdale  
(954) 463-4431

 Bacon Bash
Nov. 6 
Bacon inspired dishes, both 
sweet and savory, from 
several local restaurants and 
food trucks will be featured 
throughout Esplanade Park. 
Prepare to be amazed at what 
restaurants cook up. Wear 
your swine swag and pig out 
with us at Bacon Bash with 
DJ Two Story Lori. 
Esplanade Park 
(954) 468-1541 
www.goriverwalk.com

 Cruisin’ Down the River 
Nov. 7 
Cruise down the New River and 
hear about the history of Fort 
Lauderdale. 
Bonnet House Museum  
and Gardens  
(954) 653-1554 
www.bonnethouse.org 

 Matt and Kim 16+   
Nov. 7 
Revolution Live  
(954) 449-1025

 Florida Nonprofits 25th 
Anniversary Gala  
Nov. 7  
Greater Fort Lauderdale 
Chamber Building  
(305) 557-1764

 Chopin for All Concert 
Series  
Nov. 7 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Miami City Ballet: 
Program One 
Nov. 7 and 8 
Broward Center for the 
Performing Arts  
(305) 929-7010 
www.miamiciyballet.org

 Birding Classes: 
Ascend to Better Birding 
Nov. 8 
Bonnet House Museum  
and Gardens  
(954) 703-2606  
www.bonnethouse.org

 Seminole and 
Miccosukee Photo 
Archives Exhibit (Native 
American History Month) 
Nov. 9 - Jan. 24, 2016  
Patsy West’s seminal 
photographic collection of the 
Native American experience in 
South Florida.  
History Museum Fort Lauderdale  
(954) 462-4431

 Symphony of the 
Americas: West Point  
Glee Club    
Nov. 10 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Gold Coast Jazz 
Society: Tierney Sutton & 
Shelly Berg Trio    
Nov. 11 
Broward Center for the 
Performing Arts  
www.browardcenter.org

 Ruth Cohan Jewish 
Book Review Series 
Nov. 12 
Broward County Main Library  
(954) 357-7443  
www.broward.org/library

 Harvest Bites and 
Holiday Lights 
Nov. 12  
History Museum Fort Lauderdale  
(954) 462-4431 
www.flhc.org

 Get Lit - Light Up 
Lauderdale Kick-off
Nov. 12 
Esplanade Park 
(954) 468-1541 
www.goriverwalk.com

 Light Up Lauderdale 
Nov. 12 (for 10 weeks) 
Esplanade Park 
(954) 468-1541 
www.goriverwalk.com
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rickcase.comShop or Buy at Home...

HONDA
I-75 & Griffin

866-757-4644

Cars

FIAT • ALFA ROMEO
I-75 Auto Mall

866-910-1420

VOLKSWAGEN
I-75 Auto Mall

888-603-9657

KIA
Sunrise Blvd. at Sawgrass Expy.

855-211-7031

HYUNDAI • EQUUS
I-75 Auto Mall

866-757-5568

HONDA
I-75 & Griffin

 866-812-6572

CyclesACURA
ON 441 at Sunrise

866-895-5702

HYUNDAI • EQUUS
ON 441 at Sunrise

866-899-1817

50 Plus Years
Since 1962

Only At Rick Case

Double the Nationwide Factory Powertrain Warranty 
up to 20 Years / 200,000 Miles 

with every New Hyundai, Equus, Acura, KIA, Volkswagen, FIAT, or Honda Car Sold.

10-Year/100,000 Mile Used Car Nationwide Powertrain Warranty
And 10-Year/24-Hour Used Car Nationwide Roadside Assistance

Toyota • Nissan • Ford • Chevrolet • Honda • Hyundai • Volkswagen • Mazda • Acura • KIA • Dodge
 Chrysler • Jeep • Lexus • Infiniti • Audi • MINI • Volvo • Buick • Cadillac • Subaru • FIAT

Only Rick Case Gives You From The Day You Buy a Used Car

On eight years old and Newer vehicles with less than 80,000 Miles. Excludes Factory Certified Pre-Owned Vehicles.

On All These Used Cars

No payment ‘til 2016 available on new and used cars, with a minimum FICO score of 700 and approved credit through Chase Bank. 
Payments deferred for 90 days. Interest accrues from date of sale. Furniture offer above excludes FIAT 500X Pop, Honda FIT, 

Honda HR-V, & KIA Rio. Used cars can receive up to $2,000 in furniture.

KIA • Volkswagen • Hyundai • Equus • Acura 
FIAT • Alfa Romeo • Honda  Cars & Cycles
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 Open Mic Tuesdays 
Fourth Tuesday of the month 
Chris Monteleone hosts the 
forum for musicians, singer-
songwriters, bands, spoken  
word artists, comics, painters, 
and sketch artists.
ArtServe
(954) 462-8190
www.artserve.org

 Crossroads Café
Wednesdays  
Broward County Main Library  
(954) 357-7439 
www.broward.org/library

$  Broward Means 
Business
Second Wednesday of the 
month  
Business networking event with 
presentation on local business 
topics.  
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 Behind the Scenes — 
Private Living Quarters 
Tours
Second and fourth Wednesday  
of the month. 
Take a sneak peek inside 
normally closed areas of Evelyn 
and Frederic Bartlett’s private 
living quarters. 
Bonnet House
(954) 703-2606
www.bonnethouse.org/hours-fees

 

 Starry Nights 
Thursdays  
This is a free event.  
NSU Art Museum  
Fort Lauderdale  
(954) 262-0245

 First Fridays: Book 
Event and Pickers Sale  
First Friday of the month  
Pick up new and used books 
and gently used items. 
Sponsored by the Friends of the 
Fort Lauderdale Libraries. 
Broward County Main Library  
(954) 357-7443

 Live Animal Shows 
Fridays  
Bonnet House Museum  
and Gardens  
(954) 564-4521 

 

 Ranger Guided Walks  
Fridays  
Bonnet House Museum  
and Gardens  
(954) 546-4521

 Food In Motion Flagler 
Green Market   
Second Friday of the month  
Feldman Park  
(754) 800-9765

 

 Historic Bike Tours  
Saturdays and Mondays  
A narrated exploration of Fort 
Lauderdale’s Riverwalk, where 
the city was born, including the 
Sailboat Bend historic district.  
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 Historic Segway Tours   
Saturdays and Sundays  
With a local guide explore the 
history of the New River and 
historic Francis Abreu properties. 
History Museum  
Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 New River Ferry: 
Bridges, Boats & Beginnings 
(Historic Boat Tour)  
Saturdays  
The guide introduces passengers 
to scalawags and hers, native 
people and explorers. The tour 
continues at the History Museum.  
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 Cool Saturdays – 
Summer Special 
First Saturday of the month 
through Oct.  
Enjoy a guided tour of the 
historic house the first Saturday 
of the month, July through 
October at a discounted rate - 
$10 for adults and free for kids 
12 and under. 
Bonnet House  
(954) 703-2614 
www.bonnethouse.org

 Yoga by Donation  
Third Saturday of the month  
History Museum Fort Lauderdale  
(954) 463-4431 
www.flhc.org

 Flagler Artwalk 
Last Saturday of the month 
FAT Village
(754) 800-1640 
www.flaglerartwalk.com

 

 Docent Guided House 
Reimbursement Tours
Ongoing 
Historic Stranahan House 
Museum  
(954) 524-4736 
www.stranahanhouse.org

RIVERWALK 
RECREATION

Riverwalk Recreation Friends 
& Neighbors Membership 
Program: Members enjoy 
discounted rates on rentals 
for paddleboards, kayaks, 
bicycles, e-bikes and e-trikes. 
Members are also entitled to 
discounted Cycle Party Social 
Mixer tours. Membership 
starts at $19 a month for a 
single membership. Contact 
Riverwalk Recreation for 
further details: (954) 526-5159
www.RiverwalkRec.com
300 SW First Ave., Suite 111 

 • A Dog's Best Friend
Group Classes
Intermediate Dog Obedience 
Class • Thursdays, 7 p.m. 
Masters Dog Obedience Class 
• Thursdays, 8:15 p.m.
Both are six week courses. If 
you have already attended a 
Basic Obedience Class, and 
you are looking for a class to 
take your dog's training to the 
next level, this class is for you.
Esplanade Park
www.adogsbestfriend.com

 • Cycle Party Tours 
Everyday
Adults $39, youths (5-15) $15
(954) 633-4665
www.cycleparty.com

 • Bicycle Tours
Daily 10 a.m. – 6 p.m. 
$49 for a two-hour  
Las Olas/Himmarshee Loop.  
(954) 562-5159 
www.riverwalkrec.com

 • Segway Fort 
Lauderdale
Everyday • 8 a.m.-6 p.m. 
Take a one- or two-hour 
segway tour in Fort 
Lauderdale on the Riverwalk. 
No experience, balance, or 
coordination needed. Training 
provided. One-hour tour: $59 
per person; two-hour tour, 
$89 per person.
(954) 304-5746 (advanced 
reservations)
www.segwayfortlauderdale.com

 • Photography  
Classes  on the  
Riverwalk 
First Saturday of the month
Join award winning 
photographers Hank Henley and 
Jason Leidy along the Riverwalk 
in downtown Fort Lauderdale for 
a three hour workshop featuring 
lecture, hands-on, and extended 
online components. From this 
foundation, you can further 
your skills via sessions that are 
customized to your specific goals.
(817) 266-2946 

 • Kayak Rental
New River Exploration Tour is 
two-hours and starts at $59. 
Along the New River 
(954) 562-5159 
www.riverwalkrec.com

 • Ecoboats
Daily 10 a.m. – 6 p.m. 
Reservation required.  
Monday–Thursday: $80/hour 
Weekends and Holidays: 
$90/hour. Minimum 2 hours, 
maximum 6 hours. 
2525 Marina Bay Dr. W.  
(954) 5000-ECO 
www.ecoboatsftl.com
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Sales Hours:  Mon-Sat 9-9, Sun 11-7 • Service 7 Days a Week - Mon-Fri 7:30-6,  Sat 8-5,  Express Service Sunday 11-5

Shop or Buy at Home...rickcaseKIAsunrise.com
*Warranty is a limited powertrain warranty. For details, see retailer or go to kia.com

Sunrise Blvd. at Sawgrass Expy
14500 West Sunrise Blvd. • Sunrise 

 

855-211-7031

Only At Rick Case - South Florida’s Largest Volume Dealer

No payment ‘til 2016 available on new and used cars, with a minimum FICO score of 700 and approved credit through Chase Bank. Payments 
deferred for 90 days. Interest accrues from date of sale. Furniture offer above excludes KIA Rio. Used cars can receive up to $2,000 in furniture.

Only Rick Case KIA - Gives You More For Less
Double the Nationwide Factory powertrain Warranty To 20-Years / 200,000 Miles

 with every New KIA Sold.

10-Year/100,000 Mile Used Car Nationwide Powertrain Warranty
And 10-Year/24-Hour Used Car Nationwide Roadside Assistance

Toyota • Nissan • Ford • Chevrolet • Honda • Hyundai • Volkswagen • Mazda • Acura • KIA • Dodge
 Chrysler • Jeep • Lexus • Infiniti • Audi • MINI • Volvo • Buick • Cadillac • Subaru • FIAT

Only Rick Case Gives You From The Day You Buy a Used Car

On eight years old and Newer vehicles with less than 80,000 Miles. Excludes Factory Certified Pre-Owned Vehicles.

On All These Used Cars







S N A P P E D @

2-1-1 Broward’s Club 211 “Meatballs & Martinis” Event    
Club 211 hosted the cocktail fundraiser at Anthony’s Runway 84 on Aug. 4. 

Riva Sales Center Grand Opening Reception 
More than 150 real estate brokers attended the grand opening of Riva’s new sales center. Renderings for the luxury 

condominium residence were also displayed. 

TRACEY SCHULDINER AND KATE GOLDMAN LYNDSI STAFFORD, MICHAEL WILD, AND DANA SOMERSTEIN

JACK PAGET, BRADLEY DECKELBAUM, AND JAMES HOFFMAN JESSICA VONES, MARIJKE WHITE, MARK GILMAN, AND AMANDA MITCHELL

DENNIS STEFANACCI AND BOB BIRDSONG

 PAMELA AND TESSA SILVERMAN

MADD Wrap Party 
MADD (Mothers Against Drunk Driving) celebrated a year of record breaking fundraising initiatives with a wrap party  

hosted by Greenspoon Marder Law. Photos by Downtown Photo

MAGGIE GUNTHER, BOWEN VIGUS, AND LIZ AND PIERRE TASCHEREAU DAN PRICHARD, STACY OSTRAU, AND COL. POLLOCK HEATHER GERONEMUS AND KRISSY KENNEDY
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The Adventures of Himmarshee Hal:  

Dogged Detective  

I t was half-past noon. Hal’s 
stomach growled. A breeze stirred, 
carrying the tantalizing scent of 

fried food and . . . wet dog? 
Hal quizzed his girlfriend: “Mutts 

and Martinis? I’m going to 
enjoy this, right?”

“It’s a cocktail party for 
dogs and their people.’’ 
Cayla cradled her pup in her 
arms. Raising Brutus’s paw, 
she pointed Hal toward the 
Downtowner. “You’ll have 
fun, I promise.’’

It hadn’t rained long. Dogs 
dried under a warm October 
sun. Barks echoed on the 
Riverwalk.

Hal had his doubts. Back 
home in Michigan, people 
didn’t party with their pets. 
Here, he’d spotted devoted 
owners pushing furry 
“babies” in strollers. Today, 
he’d experience his first 
doggy fashion show.

Personally, he thought 
Cayla went overboard 
dressing the ironically named 
Brutus. With the heft of a 
Chihuahua and the profile of a pug, the 
dog was no brute. Yet he sported tough 
biker boots and a miniature leather 
jacket. A tiny bandana capped his head. 

Hal soon realized Brutus was at the 
understated end of the fashion show 
spectrum. 

A Maltese in a rhinestone thong 
strutted as a stripper; paws in lacy 
gloves, pink feather boa wrapping her 
neck. A boxer “drove’’ a cardboard 
Aston Martin, as suave as James Bond. 
A poodle in a striped top and jaunty 
cap was a French sailor. 

Music played. People drank. Dogs 
lapped from water bowls.

Just as the band quit for a break, 
a scream rang out: “My baby’s gone! 
Somebody stole Stella.’’

Clutching Brutus, Cayla comforted 
the frantic woman: “My boyfriend’s a 
detective. He’ll help you find your dog.’’ 

In his first months as a private eye, 
Himmarshee Hal had blundered his 
way to recovering stolen gold, foiling 
a hot-girl robbery ring, and revealing 
a cheating spouse (even if it was the 
wrong spouse). 

But dognapping? What did Hal know 
about that? 

He recalled Stella’s “mom’’ walking 
the Maltese stripper. He surveyed the 
crowd. A guy with huge biceps and 

F I C T I O N
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Follow Himmarshee Hal's  

next escapade  

in the November issue  

of Go Riverwalk Magazine. 

Missed last month’s installment of The 
Adventures of Himmarshee Hal? Scan the QR 
code or visit www.goriverwalk.com to access 

the previous story and archived issues. 

a shaved head raised suspicions, 
considering his t-shirt was feathered 
in pink fluff. Stray rhinestones 
sparkled, incongruous against his 
black jeans. When Burly Guy saw 

Hal staring, he took off. 
Hal gave chase, rapidly 

closing the gap with his runner’s 
stride. Mr. Burly approached a 
beat-up Mercury. Hal heard soft 
whines from the trunk. 

He’d given little thought 
about how to apprehend the 
much-bigger man once he 
caught up.  

Mr. Burly saved him the 
trouble by rocketing a huge fist 
into Hal’s face.  Hal was headed 
down when he heard Cayla 
rallying her fellow dog-lovers to 
stop the thief. Barking dogs and 
raging owners closed in.

“The purloined pooch is in 
the trunk,’’ Hal muttered, just 
before passing out.  

Hal woke to slobbery dog 
kisses and a repeating chorus: 
He’s a hero...hero...hero. The 
dognapper wore handcuffs. 
Cayla’s eyes gleamed with pride: 

“Didn’t I tell you you’d have fun?’’ 

Deborah Sharp is a Fort Lauderdale 
native, a former journalist, and the 
author of the Mace Bauer Mysteries. 
She lives along the New River with her 
husband, Kerry Sanders.
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