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WATCH FOR THE GRAND OPENING 
OF OUR NEW 200,000+ SQ. FT. 
SHOWROOM THIS SUMMER

COME TEST DRIVE THE ALL NEW 5 SERIES
SHEER DRIVING PLEASURE



sebastian cannata
Senior Branch Sales Leader
954-712-2859
SCannata@BankUnited.com

bankUnited cHOice 
LOans FOR SMALL 
BUSINESS

www.bankunited.com

CONTACT US TODAY TO 
LEARN MORE.

This is not a commitment to lend. Loans subject to credit approval. Program, rates, terms and conditions are subject to change 
without notice. BankUnited reserves the right to cancel or modify this offer at any time without notice. Other restrictions, 
limitations and fees may apply. BankUnited Choice Revolving Line of Credit and BankUnited Choice Term Loan is only available 
to qualified business applicants with annual revenues up to but not exceeding $1 million. Please contact a BankUnited 
representative for additional details. 

BANkUNiTED ChOiCE LiNE Of CREDiT

Get flexible financing to take advantage of 
business opportunities. Repay and reuse your 

line of credit as needed.

Features: 
•  Credit line up to $50,000

•  No collateral required

•  Competitive variable interest rate

•   Revolving terms with a 48 month maximum

•  No prepayment penalty

•  No draw down period

•  Easy application process with fast decisions

BANkUNiTED ChOiCE TERM LOAN

Get fixed rate financing for business expansions, 
machinery or equipment purchases, debt 

consolidation, plus much more.

Features: 
•  Loan amount up to $50,000

•  No collateral required

•  Terms up to 48 months

•   Competitive pricing

•  No prepayment penalty

•    Up to 100% financing available for new 

equipment purchase

BankUnited understands that financing can be an integral part to the success of 

your business. With one of our small business lending solutions get access to the 

funds you need to help move your business to the next level. Choose from our small 

business term loan or revolving line of credit. 
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 - Dr. Don Brust 
Board Certified Gastroenterologist

w

 - Dr. Don Brust 
Board Certified Gastroenterologist

w

cogswellinnovations.com  l  888-982-7678

     Introducing a revolutionary 
natural solution to create 
odorless bathrooms that 
contains no harmful chemicals.  

The Cogswell™ Personal Air 
Purifier has a unique all-natural 
filtration system. The disposable filter 
is made of an organic compound that 
is safe for both humans and pets.

“

”

USE ONLINE
PROMO CODE

$

TENOFF2017
Expires 6/30/17

10OFF
TOTAL PURCHASE
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F O R T  L A U D E R D A L E ’ S  C I T Y  M A G A Z I N E 

Go Riverwalk is Fort Lauderdale’s City Magazine covering arts, entertainment, business and lifestyles. 
Go Riverwalk is a Riverwalk Fort Lauderdale publication and publishes 12 times a year to inform, inspire 
and connect residents, readers and leaders with the people, places, happenings and events that make 
Fort Lauderdale one of the world’s best places to live, work and play. © Copyright 2017, Riverwalk Fort 
Lauderdale. All rights reserved. No part of Go Riverwalk may be reproduced in any form by any means 
without prior written consent from Riverwalk Fort Lauderdale and publisher S.MARK Graphics. Publisher 
accepts no liability for the accuracy of statements made by the editors or advertisers. The waves device and 
Go Riverwalk are trademarks of Riverwalk Fort Lauderdale. © Copyright 2017.
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  www.Facebook.com/GoRiverwalkMagazine

FIRST SUNDAY OF THE MONTH 
E S P L A N A D E  P A R K   |   1 1 A M – 2 P MP R O U D L Y  S P O N S O R S

TH E  # 1  VO LU M E  LE XU S  D E A LE R  I N  TH E  WO R LD  FO R  A  Q UA R TE R  C E NT U RY

SA M P L E  ROA D,  WE S T  O F  TH E  TU R N P I K E 
954 -972-220 0 
J M L E X U S . CO M
OFFER VALI D FROM 5/1/2017 - 1/2/201 8 . SEE DEALER FOR COM PLETE DETAI LS .

2017 RX

2017 NX

SALUTE TO 
EXCELLENCE 
EVENT.

2017 IS  
F SPORT

ALL MONTH LONG VETERANS CAN TAKE ADVANTAGE 
OF THE JM LEXUS MILITARY REWARD PROGRAM.

RECEIVE A $1,000 REWARD ON ALL NEW AND CPO LEXUS VEHICLES

CONNECT WITH US ON OUR SOCIAL MEDIA PAGES.

 GO RIVERWALK FORT LAUDERDALE

 RIVERWALK FORT LAUDERDALE

 @GORIVERWALK 

 @RIVERWALKFTL 

 @GORIVERWALK 

SHARE YOUR PHOTOS WITH US! USE THESE 
HASHTAGS FOR THE MONTH OF MAY. 
#WEEKENDSONTHERIVERWALK
#RIVERWALKFTL
#GORIVERWALK
#FTLVANTAGEPOINT
#RWBB8 (BURGER BATTLE VIII™)
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To be the catalyst in building and nurturing Riverwalk 
        as a vibrant community connected by the New River.

MISSION STATEMENT

MOTIVATE • ACTIVATE • PARTICIPATE

RIVERWALK
FORT LAUDERDALE 

TEAM
GENIA DUNCAN ELLIS

President/CEO

KIM SPELLACY
Director of Accounting

CRISTINA M. HUDSON
Director of Operations

PATRICK A. HARRIS
Business Development Director

KARLY YOUNG
Event Manager

GABRIELLE ROLAND
Project Manager

PETE STEVENSON
Director of Marketing & Media

KYLE SPELLACY
Special Projects

JOANN SMITH
Ambassador Coordinator 

RIVERWALK FORT LAUDERDALE
305 S. Andrews Ave., Suite 410

Fort Lauderdale, FL 33301
Phone (954) 468-1541

Fax (954) 468-1542
info@GoRiverwalk.com
www.GoRiverwalk.com

www.facebook.com/RiverwalkTrust

JIM ELLIS, CHAIR
Ellis Diversifi ed

JOHN ROPES, VICE CHAIR
Ropes Associates, Inc.

RICHARD RODRIGUEZ, TREASURER
Centuric LLC

STEVE HUDSON, AT LARGE
Hudson Capital Group 

*BARBRA STERN, IMMEDIATE PAST CHAIR
Dwyer Law Group 

KATIE DONAHUE, SECRETARY
The Riverside Hotel

ROSE FARAONE, AT LARGE
JM Lexus

LACEY BRISSON, AT LARGE
BB&T

JEROME VOGEL, AT LARGE
Vogel Law

DIANA ALARCON, City of Fort Lauderdale
ROBERT BARRON, Berger Singerman LLP

KIM BUTLER, Convention & Visitors Bureau
NECTARIA CHAKAS, Lochrie & Chakas, PA

GAGE COUCH, Cadence Landscape Architects + Urban Design
*COURTNEY CRUSH, Crush Law

HOWARD ELFMAN, Douglas Elliman Real Estate
JEFF FALKANGER, Falkanger, Snyder, Martineau & Yates

JAMES FERRIERO, Life First Financial
ANN MARIE FOX-MANCUSO, Richard J. Fox Foundation

JACQUI HARTNETT, Starmark
MICHAEL KUBINSKI, ID Automotive

MICHAEL MARSHALL, Gray Robinson PA
JENNI MOREJON, Downtown Development Authority

*GREG ORAM, Consultant
TOM ROSES, Entrepreneur

MICKI SCAVONE, Carr Workplaces
MARGARETHE SORENSEN, Make Up Artist

CAREY VILLENEUVE, Buchanan, Ingersoll & Rooney
ASHLEY WALKER, Mercury LLC

MICHAEL WILD, Wild, Felice & Partners, PA

MARY ADAMS, The Employee Relations Group
LORI ADELSON, Kaufman Dolowich Voluck
*MARK BUDWIG, S.MARK Graphics
ROGER CRAFT, Sunchase Group, LLC
CATHY DAVIS DANIELLE, Four D's Realty, LLC
BOB DUGAN, EDSA
WALTER DUKE, Walter Duke + Partners
JOSEPH EPPY, The Eppy Group
JAMES FARRICK, Kunin Associates
MAXINE GOMEZ, Dry Tech
ADRIANNE HARTMAN, PMG
TIM HEISER, Fort Lauderdale Fire Rescue
CHIP LAMARCA, Broward County
VICTORIA JOHNSON-LEET, Stiles Corporation
KATE LOCHRIE, Citrix
JOHN MILLEDGE, John Milledge PA
LOU MUZI, Breakthru Beverage
RALPH STONE, Broward County
PAUL WEINBERG, TBG, Inc.
MICHAEL WEYMOUTH, The Las Olas Company
LEE WOODARD, Grille 401

* Past Board Chair

IN PARTNERSHIP WITH

boat parade

EXECUTIVE COMMITTEE

BOARD OF DIRECTORS ADVISORY BOARD
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2-for-1 specials on wine and craft beer in the

 Museum Café, and hands-on art projects for all ages. 

Starry Nights activities include Micro Mini Muse and Mini Muse,

lectures, films, tours, Art of Wine & Food, and more.

MAY 4

JUNE 1

JULY 6

OPENING MAY 14

Also On View

David Levinthal: Recent Acquistions 

William J. Glackens: A Modernist in the Making 

Catherine Opie: 700 Nimes Road  

Regeneration Series: Anselm Kiefer from the Hall Collection  

SOME AESTHETIC DECISIONS: 
A CENTENNIAL CELEBRATION OF MARCEL DUCHAMP’S FOUNTAIN  

José Bedia Fieldwork: Selections from the de la Cruz Collection and Artist 

FREE FIRST THURSDAYS

PRESENTED BY
STARRY NIGHTS

FREE museum admission 4 – 8 pm 
every first Thursday of the month

@nsuartmuseum

nsuartmuseum.org | 954-525-5500

One East Las Olas Boulevard, Fort Lauderdale

Exhibitions and programs at NSU Art Museum Fort Lauderdale are made possible in part by a challenge grant from the David and Francie Horvitz Family Foundation. Funding is also provided by The John S. and James 
L. Knight Foundation, Nova Southeastern University, Hudson Family Foundation, Broward County Board of County Commissioners as recommended by the Broward Cultural Council and Greater Fort Lauderdale 
Convention & Visitors Bureau, the State of Florida, Department of State, Division of Cultural Affairs and the Florida Council on Arts and Culture. NSU Art Museum is accredited by the American Alliance of Museums.

Educational programming and initiatives at NSU Art Museum Fort Lauderdale are supported by major funding from the David and Francie Horvitz Family Foundation, The John S. and James L. Knight Foundation, 
The Joseph & Winifred Amaturo Education Foundation, Inc., Lillian S. Wells Foundation Inc., Jerry Taylor & Nancy Bryant Foundation, the Hudson Family Foundation, The Related Group, Beaux Arts, Community 
Foundation of Broward, Wells Fargo, The Wege Foundation, Charles F. and Esther M. Frye Foundation, MAI Foundation, and Friends of NSU Art Museum Fort Lauderdale.
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UNDER CONTRACT

JUST LISTED

PRICE REDUCED

JUST SOLD

JUST SOLD

JUST SOLD

  

UNDER CONTRACT

PRICE REDUCED

JUST LISTED

JUST LISTED

JUST LISTED

SKYVIEW - $449,000
SPLIT 2 BR/2 BATH OPEN FLOOR PLAN WITH INCREDIBLE RIVER, 

POOL & CITY VIEWS FROM THE BALCONY.
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AVAILABLE 24/7/365

PENTHOUSE

NURIVER LANDING

CAPTIVATING VIEWS THROUGH 10 FT FLOOR TO CEILING ARCHED 
WINDOWS IN THIS SPLIT 2 BR/2 BATH, NE CORNER TOP FLOOR 

RESIDENCE. RENOVATED MASTER BATH & GOURMET KITCHEN.

LEXINGTON - $799,000
10TH FLOOR WITH OVER $125K IN DESIGNER UPGRADES. THIS 
2 BR/2 BATH SPLIT FLOOR PLAN OFFERS A GOURMET KITCHEN 

WITH SNAIDERO® CABINETS AND CUSTOM LIGHTING.

VISIT US!
709 EAST LAS OLAS BLVD

BROKER/OWNER & TOP 1% OF FT LAUDERDALE REALTORS.
JOHN D’ANGELO    

WE HAVE SOLD OVER
800 LAS OLAS CONDOS!

954-463-9881 

DESIGNER MODEL WITH SE VIEWS OF THE NEW RIVER, OCEAN & CITY 
FROM EVERY ROOM. FEATURES 3 BR/3.5 BATH WITH WOOD FLOORS 

& TWO TERRACES DIRECTLY ON THE RIVER!

ASHLEY - $1,499,000

CHAMPAGNE - $999,000
PANORAMIC OCEAN, CITY & RIVER VIEWS FROM EVERY ROOM 
IN THIS UPGRADED 2 BR/2.5 BATH CHAMPAGNE SOUTH UNIT.

Contact the LEADING broker in Downtown
Fort Lauderdale condominium sales for all available inventory.

Call us today!
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MADISON - $1,649,000

MADISON - $1,649,000

EXQUISITE TOWER SUITE WITH MAGNIFICENT VIEWS OF THE RIVER 
AND DOWNTOWN. EXPANSIVE WRAP AROUND TERRACE.

34TH FLOOR WITH OVER 2,700 SQ FT OF LIVING AREA, CUSTOM LIGHTING. 
PANORAMIC CITY VIEWS FROM EVERY ROOM & A WRAP AROUND BALCONY.

PRICE REDUCED

JUST LISTED

COLUMBUS - $1,049,000
35TH FLOOR 2 BR/3 BATH WITH S/S ARCHITECTURAL SERIES APPLIANCES, 

GOURMET KITCHEN WITH SNAIDERO CHERRY WOOD CABINETS. 

PENTHOUSE - $549,000

2BR/2 BATH - $469,000

2BR/2 BATH - $449,990

2BR/2 BATH WITH RIVER VIEWS. LIMESTONE FLOORING IN 
THE LIVING AREAS, CROWN MOLDING & 2 PARKING SPACES.

GREAT VIEWS FROM THIS 2 BR/2.5 BATH CORNER UNIT WITH SPLIT 
BEDROOM FLOOR PLAN & 2 SIDE BY SIDE PARKING SPACES.

CORNER UNIT WITH WRAP AROUND TERRACE OFFERING NE VIEWS, 
CUSTOM WINDOW TREATMENTS & BEAUTIFUL LAMINATE FLOORS. 

2 BR/2 BATH SPLIT FLOOR PLAN.

SKYVIEW - $489,000

SUNGARDEN - $335,000
HIGH FLOOR DIRECT RIVER VIEW 1 BR/ 1 BATH.

BRADFORD - $975,000
2 BR/2 BATH, PANORAMIC VIEWS OF THE OCEAN, RIVER & CITY.  

NEARLY $200K DESIGNER FINISHES, POLISHED MARBLE FLOORS IN LIVING 
AREAS, DESIGNER LIGHTING, WATERWORKS BATHS & LARGE TERRACE.

RIVERHOME
CUSTOM DESIGNED 2 STORY, 2 BR/3 BATHS + MEDIA ROOM. FEATURES 
A BEAUTIFUL MAHOGANY & GLASS STAIRCASE. GOURMET KITCHEN. 

TWO LARGE EAST FACING TERRACES.

OFFERED AT $12,500,000
SPECTACULAR PARK PENTHOUSE DESIGNED BY STEVEN G. 

ENCOMPASSES OVER 6,900 SQ. FT. ACROSS THREE LEVELS. OVER 3,300 
SQ. FT. OF BALCONIES, AN INTERIOR PRIVATE ELEVATOR, A SPIRAL 
STAIRCASE WITH A TRI-LEVEL HAND BLOWN GLASS CHANDELIER, 

EXOTIC WOODS & IMPORTED STONE FINISHES THROUGHOUT. STATE OF 
THE ART LIGHTING SYSTEM, 3RD FLOOR ENTERTAINMENT ROOM WITH 

A MASSIVE PRIVATE ROOFTOP TERRACE. AVAILABLE TURN KEY.

THE PARK PENTHOUSE - TRI-LEVEL MASTERPIECE

MADISON TOWER SUITE - $1,785,000
40TH FLOOR W/180 DEGREE VIEWS! 3BR/3.5BATH + DEN FEATURES 
A GOURMET KITCHEN WITH UPGRADED SNAIDERO® CABINETRY. 
POLISHED MARBLE FLOORS, DESIGNER LIGHTING & MUCH MORE.  

 STUNNING CHELSEA MODEL, 2 BR/2.5 BATH WITH OUTSTANDING 
VIEWS FROM EVERY ROOM. TILE & WOOD FLOORS. UPGRADED 

GOURMET KITCHEN WITH S/S APPLIANCES AND MORE.

TURNKEY CONDO WITH DIRECT RIVER AND SUNSET VIEWS. GLASS 
WALLS BETWEEN ROOMS, PORCELAIN TILE FLOORING THROUGHOUT 

UNIT. NEW UPGRADED GOURMET KITCHEN.

SOHO - $629,000
 COMPLETELY RENOVATED 2BR/2BATH WITH DIRECT RIVER VIEWS. 

UNIT FEATURES DESIGNER UPGRADES INCLUDING A BRIGHT GOURMET 
KITCHEN, PORCELAIN FLOORS AND BUILT-IN MEDIA CENTER.

SOHO - $559,000
BEST PRICED UNIT IN THE BUILDING. RIVER AND CITY VIEWS FROM EVERY 
ROOM, FEATURING MARBLE FLOORS THROUGHOUT & GOURMET KITCHEN.

2BR/2BATH - $399,000

2BR/2BATH

OFFERED AT $3,895,000
SE CORNER PENTHOUSE W/OVER 4,200 SQ FT OF DESIGNER INTERIOR 

FINISHES & MORE THAN 1,400 SQ FT OF TERRACES OFFERING VAST 
VIEWS OF THE FT. LAUDERDALE WATERWAYS. MARBLE FLOORS 

THROUGHOUT, CUSTOM LIGHTING & DOORS. 3 PARKING SPACES.

SOUTHEAST CORNER PENTHOUSE

3BR/2.5BATH

3BR/3BATH - $889,000

BREATHTAKING VIEWS OF SAILBOAT BEND FROM THIS INCREDIBLE 
SUB PENTHOUSE UNIT WITH 500 SQ FT OF EXTENDED OUTDOOR 

ENTERTAINMENT AREA. UPGRADED WITH DECORATOR FINISHES.

LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE 
WITH BOAT SLIP. UNIQUE UNIT HAS TWO MASTER BEDROOMS WITH OVER 

2269+ SQ FT. PLUS A LARGE SUNDECK. 2 PARKING SPACES INCLUDED.

350 LAS OLAS PLACE 

CHELSEA - $675,000

SOHO - $649,000

LEXINGTON - $789,000
GORGEOUS 30TH FLOOR TURN-KEY FURNISHED LEXINGTON MODEL. 

PRIVATE ELEVATOR, DESIGNER DECORATED WITH WOOD FLOORS.

UPGRADED 2 BR/2 BATH WITH NEWLY INSTALLED WOOD & TILE FLOORS. 
GOURMET KITCHEN WITH GRANITE COUNTERS & S/S APPLIANCES.

HIGHEST 2 BR/2 BATH FLOOR PLAN AVAILABLE WITH DIRECT RIVER 
VIEWS. COMPLETE MODERN DESIGN RENOVATION FEATURING WHITE 

LACQUER KITCHEN WITH QUARTZ WATERFALL COUNTER, BOSCH 
APPLIANCES & HARDWOOD FLOORING THROUGHOUT.

SKYVIEW - $465,000

ASHLEY
2 BR/2.5 BATH WITH DIRECT RIVER & CITY VIEWS. GOURMET 

KITCHEN AND MARBLE FLOORS. TWO TERRACES, CUSTOM CLOSETS, 
TEMPERATURE CONTROLLED WINE ROOM. MOVE IN READY.

CHAMPAGNE - $985,000
DESIGNER MODEL WITH STUNNING VIEWS OF THE RIVER, OCEAN 
AND CITY. 2 BR/2.5 BATH UNIT FEATURES A GOURMET KITCHEN. 

MARBLE BATHS AND TWO SPACIOUS TERRACES. 

ONE-OF-A-KIND 1 BR/1BATH WITH 370 SQ FOOT PRIVATE TERRACE.

2 BR/2 BATH WITH LARGE COVERED TERRACE, SPLIT BEDROOM PLAN, 
MARBLE FLOORS & BATHS, GOURMET KITCHEN AND MUCH MORE.

BRADFORD - $749,000

FIESTA - $329,000

MOONGLOW

MOONGLOW

MOONGLOW

MOONGLOW - $674,000

UPGRADED SE CORNER 2 BR/2 BATH UNIT FEATURES SPLIT FLOOR PLAN, 
FLOOR TO CEILING WINDOWS & SPACIOUS GOURMET KITCHEN.

PANORAMIC OCEAN/CITY & RIVER VIEWS! IMPORTED WOOD FLOORS, 
S/S APPLIANCES, SPACIOUS EXTENDED BALCONY WITH GLASS RAILING.

SPECTACULAR 2 BR/2 BATH CORNER UNIT W/ LARGE WRAP-AROUND 
BALCONY W/ VIEWS OF THE NEW RIVER, OCEAN & INTRACOASTAL. 

SPACIOUS OPEN FLOOR PLAN, OPEN GOURMET KITCHEN.

FULLY FURNISHED 2 BR/2 BATH HIGH FLOOR UNIT ON THE RIVER. POPULAR 
MOONGLOW SPLIT BEDROOM FLOOR PLAN. LARGE WRAP-AROUND TERRACE 
WITH FANTASTIC VIEWS OF THE RIVER, OCEAN &  CITY.  2 PARKING SPACES.

FIESTA - $376,000
DESIGNER MODEL FULLY FURNISHED PENTHOUSE WITH HARDWOOD 

FLOORS & A GOURMET KITCHEN WITH S/S APPLICANES.

WE HAVE SOLD OVER 185
LAS OLAS GRAND PROPERTIES!    

30TH FLOOR W/ OUTSTANDING VIEWS OF THE OCEAN, RIVER & CITY. 
THIS UPGRADED 3 BR/3 BATH RESIDENCE FEATURES CUSTOMIZED 

WINDOW TREATMENTS, MARBLE FLOORS & BUILT-IN CLOSETS.

ASHLEY - $1,479,500

JUST LISTED

PRICE REDUCED

2BR/2BATH - $385,000

2BR/2BATH - $335,000

LARGEST CORNER UNIT AT THE BUILDING. READY TO MOVE - IN! FRESHLY 
PAINTED WITH NEW PERGO FLOORING THROUGHOUT.

SPLIT FLOOR PLAN, OPEN GOURMET KITCHEN & NEW S/S APPLIANCES.

3BR/2BATH
UPGRADED UNIT WITH 10 FT CEILINGS!

RARELY AVAILABLE UPGRADED UNIT 
WITH LARGE OUTDOOR SPACE.

22ND FLOOR FACING THE RIVER. SPLIT 
FLOOR PLAN UNIT WITH OUTSANDING 
OCEAN, CITY AND RIVER VIEWS. 

SAN MARCO - $529,000
UPGRADED SPLIT FLOOR PLAN WITH NEW FLOORING THOUGHOUT. 

ENJOY OCEAN & CITY VIEWS FROM EVERY ROOM.

2BR/2 BATH - $439,000

2BR/2 BATH

FEEL AS IF YOU’RE PART OF THE RIVER FROM THIS 3RD FLOOR 
CORNER APARTMENT WITH WRAP AROUND BALCONY. UNIT FEATURES 

GOURMET KITCHEN WITH S/S APPLIANCES & LAMINATE FLOORING.

SYMPHONY SOUTH TOWER WITH BEAUTIFUL SKYLINE VIEWS. 
2 BR/2 BATH WITH A SPLIT BEDROOM FLOOR PLAN. 

GOURMET KITCHEN WITH STAINLESS STEEL APPLIANCES.

SUNGARDEN - $319,000
IMMACULATE 1 BR/1 BATH UNIT WITH TILE FLOORS & LARGE WINDOWS.

PRICE REDUCED

PRICE REDUCED

PRICE REDUCED

OFFERED AT $7,995,000
AN ABSOLUTE MUST SEE WITH OVER 5,000 SQ FEET OF CUSTOM DESIGNED 

LIVING SPACE ON A SINGLE LEVEL IN THIS LUXURY COMBINATION 
CONDO. THIS MASTERPIECE BOASTS PRIVATE ELEVATORS, FLOOR TO 

CEILING GLASS WITH MOTORIZED WINDOW TREATMENTS, AUTOMATED 
SMART HOME SYSTEM. DESIGNER KITCHEN WITH ITALIAN CABINETS, S/S 
APPLIANCES & GRANITE COUNTERS. THREE BALCONIES TO TAKE IN THE 

STUNNING 270 DEGREE VIEWS OF THE OCEAN, RIVER AND CITY. 

JUST LISTED - CUSTOM ONE-OF-A-KIND COMBINED UNIT 

PRICE REDUCED

JUST SOLD

UNDER CONTRACT

JUST SOLD

JUST LISTED

BRADFORD
2 BR/2 BATH WITH STUNNING RIVER & CITY VIEWS. SPLIT FLOOR PLAN 

WITH OVERSIZED TERRACE. GOURMET KITCHEN AND MORE.

RIVER & OCEAN VIEWS FROM THIS 2 BR/2 BATH SPLIT FLOOR PLAN 
WITH FULL LENGTH TERRACE, GOURMET KITCHEN & MARBLE FLOORS.

BRADFORD - $799,000PRICE REDUCED

PRICE REDUCED

PRICE REDUCED

PRICE REDUCED

JUST LISTED

UNDER CONTRACT

JUST SOLD

PRICE REDUCED

SKYVIEW - $399,000
WELL MAINTAINED UPGRADED UNIT WITH VIEWS OF THE POOL, RIVER 

& CITY FROM THE BALCONY. OPEN GOURMET KITCHEN.

JUST LISTED

JUST LISTED

PRICE REDUCED

SUNGARDEN - $359,000
DIRECT RIVER VIEWS FROM THIS 1BR/1 BATH UNIT FEATURING WOOD 

JUST SOLD

UNDER CONTRACT

2BR/2BATH - $299,999

2BR/2BATH - $290,000
BEAUTIFUL DOWNTOWN CONDO WITH 2BED/2BATH SPLIT FLOOR PLAN.

BEST PRICED 2 BR/2 BATH IN THE BUILDING. SPLIT FLOOR PLAN.

COLUMBUS - $999,000
HIGH FLOOR 2 BR/3 BATH + OFFICE /MEDIA ROOM. RIVER AND  

CITY VIEWS FROM EVERY ROOM, PRIVATE ELEVATOR ENTRY.

JUST LISTED

THE SYMPHONY

SUNGARDEN - $349,500
18TH FLOOR 1 BR/ 1 BATH WITH RIVER, CITY & SUNSET VIEWS.



D'ANGELO
UNDER CONTRACT

JUST LISTED

PRICE REDUCED

JUST SOLD

JUST SOLD

JUST SOLD

  

UNDER CONTRACT

PRICE REDUCED

JUST LISTED

JUST LISTED

JUST LISTED

SKYVIEW - $449,000
SPLIT 2 BR/2 BATH OPEN FLOOR PLAN WITH INCREDIBLE RIVER, 

POOL & CITY VIEWS FROM THE BALCONY.
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AVAILABLE 24/7/365

PENTHOUSE

NURIVER LANDING

CAPTIVATING VIEWS THROUGH 10 FT FLOOR TO CEILING ARCHED 
WINDOWS IN THIS SPLIT 2 BR/2 BATH, NE CORNER TOP FLOOR 

RESIDENCE. RENOVATED MASTER BATH & GOURMET KITCHEN.

LEXINGTON - $799,000
10TH FLOOR WITH OVER $125K IN DESIGNER UPGRADES. THIS 
2 BR/2 BATH SPLIT FLOOR PLAN OFFERS A GOURMET KITCHEN 

WITH SNAIDERO® CABINETS AND CUSTOM LIGHTING.

VISIT US!
709 EAST LAS OLAS BLVD

BROKER/OWNER & TOP 1% OF FT LAUDERDALE REALTORS.
JOHN D’ANGELO    

WE HAVE SOLD OVER
800 LAS OLAS CONDOS!

954-463-9881 

DESIGNER MODEL WITH SE VIEWS OF THE NEW RIVER, OCEAN & CITY 
FROM EVERY ROOM. FEATURES 3 BR/3.5 BATH WITH WOOD FLOORS 

& TWO TERRACES DIRECTLY ON THE RIVER!

ASHLEY - $1,499,000

CHAMPAGNE - $999,000
PANORAMIC OCEAN, CITY & RIVER VIEWS FROM EVERY ROOM 
IN THIS UPGRADED 2 BR/2.5 BATH CHAMPAGNE SOUTH UNIT.

Contact the LEADING broker in Downtown
Fort Lauderdale condominium sales for all available inventory.

Call us today!
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MADISON - $1,649,000

MADISON - $1,649,000

EXQUISITE TOWER SUITE WITH MAGNIFICENT VIEWS OF THE RIVER 
AND DOWNTOWN. EXPANSIVE WRAP AROUND TERRACE.

34TH FLOOR WITH OVER 2,700 SQ FT OF LIVING AREA, CUSTOM LIGHTING. 
PANORAMIC CITY VIEWS FROM EVERY ROOM & A WRAP AROUND BALCONY.

PRICE REDUCED

JUST LISTED

COLUMBUS - $1,049,000
35TH FLOOR 2 BR/3 BATH WITH S/S ARCHITECTURAL SERIES APPLIANCES, 

GOURMET KITCHEN WITH SNAIDERO CHERRY WOOD CABINETS. 

PENTHOUSE - $549,000

2BR/2 BATH - $469,000

2BR/2 BATH - $449,990

2BR/2 BATH WITH RIVER VIEWS. LIMESTONE FLOORING IN 
THE LIVING AREAS, CROWN MOLDING & 2 PARKING SPACES.

GREAT VIEWS FROM THIS 2 BR/2.5 BATH CORNER UNIT WITH SPLIT 
BEDROOM FLOOR PLAN & 2 SIDE BY SIDE PARKING SPACES.

CORNER UNIT WITH WRAP AROUND TERRACE OFFERING NE VIEWS, 
CUSTOM WINDOW TREATMENTS & BEAUTIFUL LAMINATE FLOORS. 

2 BR/2 BATH SPLIT FLOOR PLAN.

SKYVIEW - $489,000

SUNGARDEN - $335,000
HIGH FLOOR DIRECT RIVER VIEW 1 BR/ 1 BATH.

BRADFORD - $975,000
2 BR/2 BATH, PANORAMIC VIEWS OF THE OCEAN, RIVER & CITY.  

NEARLY $200K DESIGNER FINISHES, POLISHED MARBLE FLOORS IN LIVING 
AREAS, DESIGNER LIGHTING, WATERWORKS BATHS & LARGE TERRACE.

RIVERHOME
CUSTOM DESIGNED 2 STORY, 2 BR/3 BATHS + MEDIA ROOM. FEATURES 
A BEAUTIFUL MAHOGANY & GLASS STAIRCASE. GOURMET KITCHEN. 

TWO LARGE EAST FACING TERRACES.

OFFERED AT $12,500,000
SPECTACULAR PARK PENTHOUSE DESIGNED BY STEVEN G. 

ENCOMPASSES OVER 6,900 SQ. FT. ACROSS THREE LEVELS. OVER 3,300 
SQ. FT. OF BALCONIES, AN INTERIOR PRIVATE ELEVATOR, A SPIRAL 
STAIRCASE WITH A TRI-LEVEL HAND BLOWN GLASS CHANDELIER, 

EXOTIC WOODS & IMPORTED STONE FINISHES THROUGHOUT. STATE OF 
THE ART LIGHTING SYSTEM, 3RD FLOOR ENTERTAINMENT ROOM WITH 

A MASSIVE PRIVATE ROOFTOP TERRACE. AVAILABLE TURN KEY.

THE PARK PENTHOUSE - TRI-LEVEL MASTERPIECE

MADISON TOWER SUITE - $1,785,000
40TH FLOOR W/180 DEGREE VIEWS! 3BR/3.5BATH + DEN FEATURES 
A GOURMET KITCHEN WITH UPGRADED SNAIDERO® CABINETRY. 
POLISHED MARBLE FLOORS, DESIGNER LIGHTING & MUCH MORE.  

 STUNNING CHELSEA MODEL, 2 BR/2.5 BATH WITH OUTSTANDING 
VIEWS FROM EVERY ROOM. TILE & WOOD FLOORS. UPGRADED 

GOURMET KITCHEN WITH S/S APPLIANCES AND MORE.

TURNKEY CONDO WITH DIRECT RIVER AND SUNSET VIEWS. GLASS 
WALLS BETWEEN ROOMS, PORCELAIN TILE FLOORING THROUGHOUT 

UNIT. NEW UPGRADED GOURMET KITCHEN.

SOHO - $629,000
 COMPLETELY RENOVATED 2BR/2BATH WITH DIRECT RIVER VIEWS. 

UNIT FEATURES DESIGNER UPGRADES INCLUDING A BRIGHT GOURMET 
KITCHEN, PORCELAIN FLOORS AND BUILT-IN MEDIA CENTER.

SOHO - $559,000
BEST PRICED UNIT IN THE BUILDING. RIVER AND CITY VIEWS FROM EVERY 
ROOM, FEATURING MARBLE FLOORS THROUGHOUT & GOURMET KITCHEN.

2BR/2BATH - $399,000

2BR/2BATH

OFFERED AT $3,895,000
SE CORNER PENTHOUSE W/OVER 4,200 SQ FT OF DESIGNER INTERIOR 

FINISHES & MORE THAN 1,400 SQ FT OF TERRACES OFFERING VAST 
VIEWS OF THE FT. LAUDERDALE WATERWAYS. MARBLE FLOORS 

THROUGHOUT, CUSTOM LIGHTING & DOORS. 3 PARKING SPACES.

SOUTHEAST CORNER PENTHOUSE

3BR/2.5BATH

3BR/3BATH - $889,000

BREATHTAKING VIEWS OF SAILBOAT BEND FROM THIS INCREDIBLE 
SUB PENTHOUSE UNIT WITH 500 SQ FT OF EXTENDED OUTDOOR 

ENTERTAINMENT AREA. UPGRADED WITH DECORATOR FINISHES.

LARGE 3 BR/3 BATH EAST FACING CONDO, CORNER SUB-PENTHOUSE 
WITH BOAT SLIP. UNIQUE UNIT HAS TWO MASTER BEDROOMS WITH OVER 

2269+ SQ FT. PLUS A LARGE SUNDECK. 2 PARKING SPACES INCLUDED.

350 LAS OLAS PLACE 

CHELSEA - $675,000

SOHO - $649,000

LEXINGTON - $789,000
GORGEOUS 30TH FLOOR TURN-KEY FURNISHED LEXINGTON MODEL. 

PRIVATE ELEVATOR, DESIGNER DECORATED WITH WOOD FLOORS.

UPGRADED 2 BR/2 BATH WITH NEWLY INSTALLED WOOD & TILE FLOORS. 
GOURMET KITCHEN WITH GRANITE COUNTERS & S/S APPLIANCES.

HIGHEST 2 BR/2 BATH FLOOR PLAN AVAILABLE WITH DIRECT RIVER 
VIEWS. COMPLETE MODERN DESIGN RENOVATION FEATURING WHITE 

LACQUER KITCHEN WITH QUARTZ WATERFALL COUNTER, BOSCH 
APPLIANCES & HARDWOOD FLOORING THROUGHOUT.

SKYVIEW - $465,000

ASHLEY
2 BR/2.5 BATH WITH DIRECT RIVER & CITY VIEWS. GOURMET 

KITCHEN AND MARBLE FLOORS. TWO TERRACES, CUSTOM CLOSETS, 
TEMPERATURE CONTROLLED WINE ROOM. MOVE IN READY.

CHAMPAGNE - $985,000
DESIGNER MODEL WITH STUNNING VIEWS OF THE RIVER, OCEAN 
AND CITY. 2 BR/2.5 BATH UNIT FEATURES A GOURMET KITCHEN. 

MARBLE BATHS AND TWO SPACIOUS TERRACES. 

ONE-OF-A-KIND 1 BR/1BATH WITH 370 SQ FOOT PRIVATE TERRACE.

2 BR/2 BATH WITH LARGE COVERED TERRACE, SPLIT BEDROOM PLAN, 
MARBLE FLOORS & BATHS, GOURMET KITCHEN AND MUCH MORE.

BRADFORD - $749,000

FIESTA - $329,000

MOONGLOW

MOONGLOW

MOONGLOW

MOONGLOW - $674,000

UPGRADED SE CORNER 2 BR/2 BATH UNIT FEATURES SPLIT FLOOR PLAN, 
FLOOR TO CEILING WINDOWS & SPACIOUS GOURMET KITCHEN.

PANORAMIC OCEAN/CITY & RIVER VIEWS! IMPORTED WOOD FLOORS, 
S/S APPLIANCES, SPACIOUS EXTENDED BALCONY WITH GLASS RAILING.

SPECTACULAR 2 BR/2 BATH CORNER UNIT W/ LARGE WRAP-AROUND 
BALCONY W/ VIEWS OF THE NEW RIVER, OCEAN & INTRACOASTAL. 

SPACIOUS OPEN FLOOR PLAN, OPEN GOURMET KITCHEN.

FULLY FURNISHED 2 BR/2 BATH HIGH FLOOR UNIT ON THE RIVER. POPULAR 
MOONGLOW SPLIT BEDROOM FLOOR PLAN. LARGE WRAP-AROUND TERRACE 
WITH FANTASTIC VIEWS OF THE RIVER, OCEAN &  CITY.  2 PARKING SPACES.

FIESTA - $376,000
DESIGNER MODEL FULLY FURNISHED PENTHOUSE WITH HARDWOOD 

FLOORS & A GOURMET KITCHEN WITH S/S APPLICANES.

WE HAVE SOLD OVER 185
LAS OLAS GRAND PROPERTIES!    

30TH FLOOR W/ OUTSTANDING VIEWS OF THE OCEAN, RIVER & CITY. 
THIS UPGRADED 3 BR/3 BATH RESIDENCE FEATURES CUSTOMIZED 

WINDOW TREATMENTS, MARBLE FLOORS & BUILT-IN CLOSETS.

ASHLEY - $1,479,500

JUST LISTED

PRICE REDUCED

2BR/2BATH - $385,000

2BR/2BATH - $335,000

LARGEST CORNER UNIT AT THE BUILDING. READY TO MOVE - IN! FRESHLY 
PAINTED WITH NEW PERGO FLOORING THROUGHOUT.

SPLIT FLOOR PLAN, OPEN GOURMET KITCHEN & NEW S/S APPLIANCES.

3BR/2BATH
UPGRADED UNIT WITH 10 FT CEILINGS!

RARELY AVAILABLE UPGRADED UNIT 
WITH LARGE OUTDOOR SPACE.

22ND FLOOR FACING THE RIVER. SPLIT 
FLOOR PLAN UNIT WITH OUTSANDING 
OCEAN, CITY AND RIVER VIEWS. 

SAN MARCO - $529,000
UPGRADED SPLIT FLOOR PLAN WITH NEW FLOORING THOUGHOUT. 

ENJOY OCEAN & CITY VIEWS FROM EVERY ROOM.

2BR/2 BATH - $439,000

2BR/2 BATH

FEEL AS IF YOU’RE PART OF THE RIVER FROM THIS 3RD FLOOR 
CORNER APARTMENT WITH WRAP AROUND BALCONY. UNIT FEATURES 

GOURMET KITCHEN WITH S/S APPLIANCES & LAMINATE FLOORING.

SYMPHONY SOUTH TOWER WITH BEAUTIFUL SKYLINE VIEWS. 
2 BR/2 BATH WITH A SPLIT BEDROOM FLOOR PLAN. 

GOURMET KITCHEN WITH STAINLESS STEEL APPLIANCES.

SUNGARDEN - $319,000
IMMACULATE 1 BR/1 BATH UNIT WITH TILE FLOORS & LARGE WINDOWS.

PRICE REDUCED

PRICE REDUCED

PRICE REDUCED

OFFERED AT $7,995,000
AN ABSOLUTE MUST SEE WITH OVER 5,000 SQ FEET OF CUSTOM DESIGNED 

LIVING SPACE ON A SINGLE LEVEL IN THIS LUXURY COMBINATION 
CONDO. THIS MASTERPIECE BOASTS PRIVATE ELEVATORS, FLOOR TO 

CEILING GLASS WITH MOTORIZED WINDOW TREATMENTS, AUTOMATED 
SMART HOME SYSTEM. DESIGNER KITCHEN WITH ITALIAN CABINETS, S/S 
APPLIANCES & GRANITE COUNTERS. THREE BALCONIES TO TAKE IN THE 

STUNNING 270 DEGREE VIEWS OF THE OCEAN, RIVER AND CITY. 

JUST LISTED - CUSTOM ONE-OF-A-KIND COMBINED UNIT 

PRICE REDUCED

JUST SOLD

UNDER CONTRACT

JUST SOLD

JUST LISTED

BRADFORD
2 BR/2 BATH WITH STUNNING RIVER & CITY VIEWS. SPLIT FLOOR PLAN 

WITH OVERSIZED TERRACE. GOURMET KITCHEN AND MORE.

RIVER & OCEAN VIEWS FROM THIS 2 BR/2 BATH SPLIT FLOOR PLAN 
WITH FULL LENGTH TERRACE, GOURMET KITCHEN & MARBLE FLOORS.

BRADFORD - $799,000PRICE REDUCED

PRICE REDUCED

PRICE REDUCED

PRICE REDUCED

JUST LISTED

UNDER CONTRACT

JUST SOLD

PRICE REDUCED

SKYVIEW - $399,000
WELL MAINTAINED UPGRADED UNIT WITH VIEWS OF THE POOL, RIVER 

& CITY FROM THE BALCONY. OPEN GOURMET KITCHEN.

JUST LISTED

JUST LISTED

PRICE REDUCED

SUNGARDEN - $359,000
DIRECT RIVER VIEWS FROM THIS 1BR/1 BATH UNIT FEATURING WOOD 

JUST SOLD

UNDER CONTRACT

2BR/2BATH - $299,999

2BR/2BATH - $290,000
BEAUTIFUL DOWNTOWN CONDO WITH 2BED/2BATH SPLIT FLOOR PLAN.

BEST PRICED 2 BR/2 BATH IN THE BUILDING. SPLIT FLOOR PLAN.

COLUMBUS - $999,000
HIGH FLOOR 2 BR/3 BATH + OFFICE /MEDIA ROOM. RIVER AND  

CITY VIEWS FROM EVERY ROOM, PRIVATE ELEVATOR ENTRY.

JUST LISTED

THE SYMPHONY

SUNGARDEN - $349,500
18TH FLOOR 1 BR/ 1 BATH WITH RIVER, CITY & SUNSET VIEWS.



What does the growth shown on the map below mean?  
It means demolition, cranes, construction, noise, 
and traffi  c but also more residences, businesses, 

restaurants, retail, offi  ces, people, and dogs – music to 
the ears of most of us!  Almost all of the available land 
around the Riverwalk is in the hands of competent, capable 
developers with plans to deliver thousands of new residential 
units, new offi  ce space, and more retail and restaurants.  Th e 
growth goes much further than just new housing.

New growth brings critical mass that supports new 
businesses. Th e Downtown Riverwalk will fi nally reach 
the population point needed to sustain more restaurants 
and more diverse retail shops.  Pretty soon, there will 
be new retail and restaurant space available along the 
Riverwalk, which will have the needed foot traffi  c to 
help the businesses succeed.  

More residents will lead to more events bringing 
together more diverse crowds.  At Riverwalk, we are 
increasing our event schedule every year and as our 

events grow and gain in popularity so do the options to 
bring new and creative experiences.  Did you know that 
this year, Riverwalk is going to oversee and manage more 
than 130 events and activations?  

Everyone benefi ts from more residences and traffi  c, 
including the non-profi t organizations located on 
or around the Riverwalk.  Th e magnifi cent Historic 
District and the Stranahan House’s increase in 
visitors will help them expand their services and 
provide everyone with a better experience.  Soon, 
new restaurants will be located next to each of these 
locations, which will further expand their horizons.

And of course, with more residences comes more 
offi  ce demand and business growth, better security, 
more dog walking, exercising, and, in general, what 
Riverwalk is all about, increased activation!

While some might not want or accept the Downtown/
Riverwalk growth, I say sit tight. Th e hard work by all those 
involved is about to come to fruition. Enjoy the show!  

THE UP AND COMING  

F R O M  T H E  B O A R D

BY JIM ELLIS
Riverwalk Fort Lauderdale Chair

RIVERWALK / L AS OL AS IN DOWNTOWN FORT L AUDERDALE
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      Oral representations cannot be relied upon as correctly stating representations of the developer. For correct representations, make reference to this brochure and the documents required by Section 718.503, Florida Statutes, to be furnished by a developer to a buyer or 
lessee. This Condominium is developed by PRH FAIRWINDS, LLC (“Developer”) and this offering is made only by the Developer’s Prospectus for the Condominium. Developer, has a licensed right to use the trade names, marks, and logos of: The Related Group, Fortune 
International Group, The Fairwinds Group, and Auberge Resorts, LLC.  Auberge Resorts LLC and its affiliates (the “Auberge Group”) are not related to, affiliated or associated with, or a partner in the business of the Developer. No representation, warranty or guarantee is made 
or implied by the Auberge Group with respect to any statement or information made or provided about the Condominium.  Neither the Auberge Group, nor any of its directors, officers, employees, or agents has or will have any responsibility or liability arising out of, or related to, 
this publication or the transactions contemplated by this publication, including any liability or responsibility for any statement or information made or contained in this publication. Auberge® is the registered trademark of Auberge Resorts, LLC and used by license agreement. In 
the event the Auberge® license should lapse, this Condominium and any hotel affiliated with this Condominium will not be permitted to use the name Auberge®. The managing entities, hotels, brands, artwork, designers, contributing artists, interior designers, fitness facilities, 
amenities, services, and restaurants proposed are subject to change at the Developer’s discretion. The Developer is not incorporated in, located in, nor a resident of, New York. This is not intended to be an offer to sell, nor a solicitation of an offer to buy, condominium units in 
New York or to residents of New York, or any other jurisdiction where prohibited by law. Any art depicted may be exchanged for comparable art at the Developer’s discretion. Consult the Prospectus for all terms, conditions, specifications, and Unit dimensions.  Reproduction for 
private or commercial use is not authorized. 2016 ® PRH FAIRWINDS, LLC, unless otherwise noted, with all rights reserved.
 

      Oral representations cannot be relied upon as correctly stating representations of the developer. For correct representations, make reference to this brochure and the documents required by Section 718.503, Florida Statutes, to be furnished by a developer to a buyer or       Oral representations cannot be relied upon as correctly stating representations of the developer. For correct representations, make reference to this brochure and the documents required by Section 718.503, Florida Statutes, to be furnished by a developer to a buyer or 

Relaxed Napa Valley luxury, married to stunning Atlantic vistas, makes for the perfect pairing.  Located 
directly on the sand in beautiful Fort Lauderdale; Auberge Beach offers a taste of the wine country, with a 
dash of understated elegance –– for those with an appreciation for great wine, great food and great living. 

The healing power of pleasure awaits...

2200 North Ocean Blvd.    Fort Lauderdale, FL 33305    (954) 376-8895      AubergeBeach.com

Auberge_go riverwalk (december 2016).indd   1 12/13/16   10:52 AM



BUY A BRICK...
BECAUSE YOUR PET     

IS SPECIAL, TOO!

TO A BETTER
COMMUNITY WHILE

CELEBRATING
LOVED ONES!

CCoommmemorate your loved one with 
a brick along Fort Lauderdale’s 
RRiverwalk. Signature Bricks are 
available for any occasion and 
make perfect gifts. Bricks are 

installed once a month, so 
order yours today! Gift 

certificates available.

For more information,
call Riverwalk at (954) 468-1541
or email pete@goriverwalk.com

Visit www.GoRiverwalk.com

order your banner  
NOW!                

For more information,
call Riverwalk at (954) 468-1541

or email pete@goriverwalk.com
Visit www.GoRiverwalk.com

DEADLINE IS JULY 31ST.

www.goriverwalk.com/bricks-banners/sponsor-a-banner

RESERVE YOUR BANNER TODAY!RESERVE YOUR BANNER TODAY!

Become a Riverwalk Fort Lauderdale
individual or corporate supporter by 

placing your name or company’s 
name on a colorful banner
along the Riverwalk Park.

The Riverwalk Art & Entertainment 
District currently attracts
1.5 million visitors yearly

and continues to grow.
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Monday, May 15, 2017  5:30 - 7:30pm
333 East las olas blvd

rsvp to karly@goriverwalk.com required by May 12, 2017

for more information about this event or becoming a riverwalk member
 contact riverwalk fort lauderdale at (954) 468-1541 or visit www.goriverwalk.com

G O R I V E R W A L K . C O M   •   M AY  2 0 1 7    1 3



Temporary brick removal along Riverwalk

A L O N G  T H E  W A L K
BY GENIA DUNCAN ELLIS

President/CEO 
Riverwalk Fort Lauderdale

CITY IN PROGRESS

T he ability to let you know where parking is, 
what the rate is going to be, and whether there 
is a space available is the next thing coming to 

Fort Lauderdale. Currently, there is a parking study 
underway that is gathering public input to evaluate the 
demand, supply, and parking requirements that exist 
today to determine what should be the next step, both 
for long-term and short-term parking. Th e City has 
contracted with Kimely-Horn & Associates for this 
study and it is well into the process.

Th is comprehensive Citywide Parking Study will 
evaluate the fi nancial stability of the City’s parking fund 
and address the short-term and long-term parking needs. 
Th e major components of this work include the following:
• Public input from stakeholders including businesses 

and residents
• Summary of parking needs 
• Rate analysis of City facilities versus private facilities
• Parking demand and utilization analysis
• Evaluation of existing and potential parking resources 

within each individual RAC
• Best Management Practices associated with 

traditional parking impacts as well as increased 
bicycle use and the alternatives available to patrons 
from car and ride-sharing services

• Development of a GIS-based parking demand model
Other ongoing assessments include the eff ects of 

the proposed WAVE construction on existing events 
programmed in the Downtown. Each construction phase 
of the WAVE is divided up into segments. Segment 3 
encompasses the area surrounding Huizenga Plaza – a 
major location for events in the Downtown.  A part of 
the RFP being issued for design-build fi rms are specifi c 
requirements and incentives surrounding this area. Th e 
forecasted period of performance is approximately 200 
days or 10 months. Obviously removing this park for a 
period that long is not possible. Th erefore, there will be 
modifi cations to the availability from June 2018 through 
fi rst quarter of 2019.  Th e City will be working with 
long-standing events to accommodate as best they can at 
Huizenga Plaza or another location.

On another note, a ground-breaking ceremony for 
the 100 East Las Olas Project happened in late March 
kicking off  the construction of that project. 

Demolition is moving forward at Riverfront following 
the removal of equipment from the interior of the 
existing building.  Bricks along Riverwalk from the 
railroad track east to the center of Riverfront have 

been removed, cataloged, and stored for the duration 
of the construction in order to keep them safe.  At the 
conclusion of the construction, they will be re-installed 
in the exact location as originally placed.  Because this 
area is a pedestrian walkway and this abuts the major 
construction, there will be structures in place to protect 
all walkers in the area.  Under the Maintenance of Traffi  c 
required by the City for construction, portions of the 
walkway will be closed and pedestrians will be re-routed 
periodically during the construction of the building.

Th e Riverwalk connection at the northeastern most 
point is continuing through construction with the 
addition of piling, seawalls, and construction of the 
pedestrian walkway. Th is project continues on schedule 
and is approximately 90 days from completion.  A grand 
day for Riverwalk and the City!

ICON forecasts completion during the third quarter 
of this calendar year and we look forward to seeing 
that building join the existing residential units in 
Downtown.  

New River Yacht Club on the south side of Andrews 
Avenue along the New River is anticipated to break 
ground on the new phase of that project.

Yes, my friends and neighbors, there are great things 
happening in our Downtown and along Riverwalk.   
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is approximately 90 days from completion
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happy place

Intracoastal Waterway, Fort Lauderdale

Discover the vacation oasis right in your own backyard — right here, in 
Greater Fort Lauderdale. Enjoy a free hotel room upgrade, $100 resort 
credit, and 2-for-1 savings on activities. For more details, visit sunny.org/vip

Staycation like a VIP
Now - Oct 15

CVB2872B_Go Riverwalk Mag FP_Sailboat Family_02_mech.indd   1 4/10/17   5:11 PM



R I V E R W A L K  M E M B E R S H I P

TRUSTEE MEMBER 

JORGE GARCIA
GARCIA STROMBERG

 Born in Cuba, my family and I were 
on the next to last freedom fl ight out of 
the country in 1962.  We made our home 

in Miami where I graduated high school and ultimately 
received a full scholarship to the University of Miami where I 
earned my Bachelor’s Degree in architecture.

Out of college, I worked for a few architecture fi rms in 
Coral Gables including the famous Morris Lapidus before 
moving north to Fort Lauderdale.  Once here, I became the 
lead architect on the 110 Tower, which remains the tallest 
offi  ce building in Fort Lauderdale.

Since 1987, I have been the Chief Executive Offi  cer of 
Garcia Stromberg. Th e goal has been to bring comprehensive 
professional experience and expertise in architecture and 
development to each project and to immerse myself in the 
local vernacular, nationally and internationally. Collaborating 
with my partner Peter Stromberg, our projects span across 
a wide variety of project types and scopes, including 
commercial, mixed-use, hotel/resort, and residential. Some of 
our architectural endeavors include Th e Gale Boutique Hotel, 
Bahia Cabana, and the Floridian National Golf Club. 

I am also actively involved in the community, currently 
serving as a member of the Urban Land Institute’s Executive 
Committee Southeast Florida/Caribbean Chapter.  Riverwalk 
is an integral part of our community and I joined the 
organization to support their eff orts and to stay informed on 
everything going on in the Downtown.

in Miami where I graduated high school and ultimately 

TRUSTEE MEMBER 

JOY LYNSKEY
JEWEL TONED INTERIORS

 As a seventh-generation Floridian, I 
am fi rmly rooted in Florida. Fort Lauderdale 
is my home and where I have built the 

foundation of my business and family. Aft er graduating from 
the University of Florida, I worked at a world- renowned 
interior design fi rm on Broward Boulevard.  Today, I own 
and operate an interior design company within the heart of 
this beautiful city. I have had the opportunity to see a true 
transformation within Fort Lauderdale as my business has 
grown and as my husband and I raise our two daughters.  

Jewel Toned Interiors is a licensed interior design boutique 
that provides an exceptional level of creative and professional 
service. We design stunning commercial and residential interiors 
while fostering a collaborative, innovative, and fun working 
environment.  As visionaries, we value and appreciate our clients’ 
trust, which results in work that exceeds expectations.

We are in the process of launching a non-profi t, Createful 
Giving. Our mission is to provide local non-profi ts with 
necessary furniture and materials, as well as reduce the quantity 
of these items ending up in landfi lls.  My team and I are 
passionate about giving back to our community and it excites us 
to do so in a unique and creative way. 

I believe in this city and the people within it. Joining 
Riverwalk is a natural partnership to collaborate and celebrate 
all that our city off ers: the creativity, the innovation, and the 
vibrant multicultural residents that make up Fort Lauderdale. It 
is a jewel of a city that ignites Florida.

foundation of my business and family. Aft er graduating from 

WELCOME
NEW AND RETURNING 
MEMBERS

EXECUTIVE

Edward and Norma Smoker
E J Smoker & Associates

Rene Cantu 

TRUSTEE

Vache Karakachian and 
Natasha Alarcon
Ecoboats 

Nectaria Chakas
Lochrie & Chakas, P.A.

Walter Duke 
Walter Duke + Partners

James Ferriero
Life First Financial

Laurie Grano
Beach Hopper

Michael Kubinski
ID Automotive

Fred Livingston
PNC Bank

Robert Lochrie
Lochrie & Chakas, P.A. 

Ken Loiseau
BMW of Fort Lauderdale 

Doug McCraw
FAT Village 

Lorin Montgomery
Corporate Insurance Advisors

Sherri Pfefer
Coldwell Banker 

John Quinn
RBB Public Relations 

Greg Romanelli

DOUBLE

Gage Couch and Rebecca 
Bradley
Cadence

INDIVIDUAL

Kenneth Barilich
Connie Chaney
Donna Chen
Wayne and Cindy Eisen
Gina Infante
Sharon Klein
Ginny Miller
Judi Schaffer
Edward Sorenson
Edward Strobel

MEMBERS OF RIVERWALK FORT LAUDERDALE EXPRESS THEIR SUPPORT AND JOIN US IN OUR MISSION OF BUILDING A VIBRANT COMMUNITY. RIVERWALK 
SUPPORTS DOWNTOWN’S DIVERSE, MIXED-USE COMMUNITY OF ARTS AND ENTERTAINMENT ESTABLISHMENTS ALONG WITH BUSINESS, RESIDENTIAL, JUDICIAL, 

EDUCATIONAL, AND MARINE INTERESTS. 
TO JOIN, VISIT WWW.GORIVERWALK.COM/MEMBERSHIP.
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TRUSTEE MEMBER 

TRACEY L. SAMPLES, LMT
TRACEY L. SAMPLES, INC.

 I was born in Ecuador and my family 
moved around frequently as I was growing 
up because my father was in the military. 

We lived in the Philippines, Th ailand as well as various cities 
across the United States. Aft er high school, I joined the Army. 
For most of my military career, I was stationed at West Point 
where I worked primarily in food services.

When asked why I decided to become a massage 
therapist, I like to say that massage found me. I have always 
liked helping people and making a diff erence, so working 
in this fi eld comes naturally to me. In 1988, I received 
my certifi cation in therapeutic massage and additionally 
I hold certifi cations in Touch for Health and various 
other bodywork modalities. Th ese certifi cations require 
that I complete continuing education every year so I am 
knowledgeable about the newest techniques and therapies.

I currently operate a massage practice here in Fort 
Lauderdale (Flagler Village) and another one in Leesburg, 
FL. I am a unique holistic body worker specializing in 
balancing stress issues and reducing pain from injury.

When I am not working, my partner and I love to travel, 
especially cruising. Food is another passion of ours whether 
we are making it ourselves or dining out. I joined Riverwalk 
because I walk it two to three times per week and it brings 
me great joy to do so. Being a member allows me to give 
back to something that I fi nd so valuable.

We lived in the Philippines, Th ailand as well as various cities 

TRUSTEE MEMBER 

VALERIE BARNHART
KELLEY KRONENBERG

 I am a partner at the business law fi rm 
of  Kelley Kronenberg. Th e focus of my practice 
is on business transactions, data privacy and 

security matters, and general liability. Th is practice involves 
advising clients in all aspects of business and risk management, 
including compliance with data privacy laws, contractual matters, 
corporate governance, purchase and sale of business assets, non-
compete agreements, formation of companies, subcontractor 
agreements, shareholder agreements, and operating agreements.  

Accredited by the International Association of Privacy 
Professionals, I am a Certifi ed Information Privacy Professional 
(CIPP/US) and a Certifi ed Information Privacy Manager (CIPM). 
Th is certifi cation allows me to serve as general counsel to Infi ltration 
Labs, a cybersecurity company. I assist the company in all matters 
involving business compliance, data privacy, and security. 

Outside of the offi  ce, I am an adjunct professor at Nova 
Southeastern University Shepard Broad College of Law where I 
devote substantial time assisting students who are preparing for 
the Florida Bar Examination. In addition, I serve as an elected 
representative on the Florida Bar Board of Governors Young 
Lawyers Division, as well as the Broward County Bar Association 
Board of Directors, and I am a current member of Leadership 
Broward’s Women Leading Broward Class IV.

A lifelong Broward resident, I joined Riverwalk Fort Lauderdale 
to network and build relationships with other individuals in the 
Fort Lauderdale area and serve my local community.

security matters, and general liability. Th is practice involves 

For additional information, visit: bgmaccounting.com
or Contact Roya Baxter, Managing Partner at

954-581-0801

We are CPAs
who think
like MBAs.

Providing
services for:

BUSINESS SERVICES

TAX SERVICES

QUICKBOOKS 
SERVICES

SERVICES FOR 
INDIVIDUALS
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R I V E R W A L K  E X C L U S I V E S

RIVERWALK FORT LAUDERDALE’S 17TH ANNUAL TRIBUTE EVENT
On Thursday, Mar. 16, Riverwalk Fort Lauderdale and some of South Florida’s top business professionals gathered 
at the Riverside Hotel for Riverwalk’s 17th Annual Tribute fundraising event. This year’s honoree was Jorge Pérez, 
Chairman and Chief Executive Officer of Related Group. The evening began with a VIP reception where guests 
networked and bid on an array of wonderful prizes in the silent auction. This was followed by a ceremony where 
Pérez was honored for his influence on the growth and development of the Riverwalk and Downtown Districts. 
Funds from this event help to support Riverwalk’s mission “to be the catalyst in building and nurturing Riverwalk 
as a vibrant community connected by the New River.”    

Breakthru Beverage Patrick Campbell and Henri Crockett

Jim Ellis, Genia Duncan Ellis, Mayor Jack Seiler, City Vice Mayor Dean Trantalis, honoree Jorge Pérez, City Commissioners Robert McKinzie 
and Romney Rogers, and City Manager Lee Feldman

Michael Marshall and Stephen Liggio
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City Vice Mayor Dean Trantalis 
and Kelley Shanley

Jim Ellis and Jorge Pérez

Nadine Floyd, Renee K. Quinn, 
and Janie Casoria

Stephens Distributing

Jorge Pérez Jody Weymouth and City Commissioner 
Robert McKinzie

Shelly Bradshaw and Jan Goodheart

Patrick Campbell, Maritza Meza, Maria Scarola, Jorge Pérez, Wendy Marks Pine, 
Lisa Lader, Matthew Allen, and Allison Goldberg
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Craig and Debbie DantoRyan Loftus and Alexandria 
Richards from Hotwire

Jorge Pérez with glass mosaic gift 
by Nadine Floyd



11:30 a.m. Registration & Lunch
1 p.m. Shotgun Start

Benefitting the Friends of Birch State Park

We are a 501(c)(3) organization formed to help preserve, conserve, enhance 
and promote Hugh Taylor Birch State Park through community support.

Visit birchstatepark.org 
or call 954.566.0660 for details

Florida Community Bank presents 
“BIRDIES FOR BIRCH”

Golf Tournament
Thursday,  May 18th, 2017

Fort Lauderdale Country Club

Contests / Prizes / Auction / Great Food & Drinks
by Blue Martini, Kettle One, Georgia Pig, Park & Ocean, Red Chair Catering

Sponsorship and Playing Opportunities Available

Great golfer gifts, including sunglasses, tournament shirt and more

Sponsors To-Date Include:

Nancy & Bill 
Thies

This ad was donated by a Friend.

R I V E R W A L K  E X C L U S I V E S

Chocolate takeaway treats by 
M’s Sweets & Treats

Tribute honorees past and present: Kelley Shanley, Doug Eagon, Jorge Pérez, 
Gale Butler, and Mayor Jack Seiler

Ken Stiles and Tyler ChappellBrooke Trace, Mike Weymouth, and Margarethe Sorensen

Sally Mevers, Michael Faerber, and Maritza Meza

Riverside Hotel Catering

Amanda Perla, Camilo Bernal, Jorge Pérez, Denise DiPerna, Jeff Lawson, Karla Thatcher, and Mayor Jack Seiler 

Jorge Pérez and Mayor Jack Seiler

2 0    M AY  2 0 1 7   •   G O R I V E R W A L K . C O M



11:30 a.m. Registration & Lunch
1 p.m. Shotgun Start

Benefitting the Friends of Birch State Park

We are a 501(c)(3) organization formed to help preserve, conserve, enhance 
and promote Hugh Taylor Birch State Park through community support.

Visit birchstatepark.org 
or call 954.566.0660 for details

Florida Community Bank presents 
“BIRDIES FOR BIRCH”

Golf Tournament
Thursday,  May 18th, 2017

Fort Lauderdale Country Club

Contests / Prizes / Auction / Great Food & Drinks
by Blue Martini, Kettle One, Georgia Pig, Park & Ocean, Red Chair Catering

Sponsorship and Playing Opportunities Available

Great golfer gifts, including sunglasses, tournament shirt and more

Sponsors To-Date Include:

Nancy & Bill 
Thies

This ad was donated by a Friend.



D O W N T O W N  L O W D O W N

If you haven’t noticed, beer has gotten a makeover 
as of late. Downtown Fort Lauderdale now has a 
dizzying array of beer options, which is good news 

as beer bars and breweries serve as key indicators 
of a city's vibrancy. Th is is a far cry from the city’s 
bootlegging days of Prohibition when Al Capone and 
"Machine Gun" Jack McGurn frequented the area. 
Imagine hearing machine gunfi re up and down the 
New River! Flash-forward some 80 years later and 
Downtown Fort Lauderdale is a thriving city thanks, in 
part, to beer. 

Downtown Fort Lauderdale has amassed an 
impressive number of craft  beer bars, not to mention 
our popular beerfest events. Joining their ranks this 
year is the FemAle Brewfest on May 28 in FAT Village. 
Th e FemAle Brew Fest will host a large selection of 
female-run breweries plus various vendors, music, and 
a selection of artisanal food pairings from local female-
run establishments. Th is event features only craft  beer 
from breweries with a female head brewer or brewmaster 
or one that is female owned and operated. 

 “Although many may picture the average craft  
brewer as bearded and dressed in fl annel, the event 
will showcase the original brewers – women, the 
demographic that counts for a whopping 32 percent 
of American craft  beer consumption,” says Frances 
Antonio-Martineau, who leads the Fem Collective, 
which is organizing the event. “Some of the best, hand-
selected female-run breweries in the country will be in 
attendance showcasing both their regular and seasonal 
products. I am a beer drinker and female entrepreneur 
that is always on the lookout for avenues to promote and 
showcase women.”

While breweries are technically industrial in nature, 
they are also important gathering spots and the activity 
they generate radiates to surrounding areas. Because 
they require large industrial space, breweries like the 
future New River Brewing generate activity in industrial 
areas once considered to be on the city's fringes. What's 
more, brewery tap rooms and beer bars are oft en family 
and pet friendly, taking the communal atmosphere to 
another level with games like jenga, corn hole, and horse 

shoe rings. 
Th e popularity of craft  

beer has been a boon 
to cities and fosters a 
convivial environment 
with aspects that set 
it apart from cocktail 
bars: games, family-
friendliness, and open 
air patios. Th e role of 
craft  beer in modern 
day placemaking cannot 
be emphasized enough. 
Not only does it activate 
communities and 
revitalize urban areas, 
but breweries also create a 
sense of pride in a locally-
made product. So the 
next time you grab a pint 
at your favorite watering 
hole, you'll be doing 
much more than enjoying 
cold suds.  

FROM PROHIBITION TO PLACEMAKER  
BEER IN DOWNTOWN FORT LAUDERDALE

BY CHRIS WREN 
Executive Director,

Downtown Development Authority
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saturday
  may 20th   4 - 7 pm

huizenga plaza

. . . .WITH MORE TO COME!
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S U S TA I N A B L E  D E V E L O P M E N T

Drive through the intersection of Broward Boulevard 
and Th ird Avenue and you’ll notice a building on 
the northwest corner that seems vacant and a bit 

out of place and time. If you’re an architectural buff , 
you might appreciate the “Brutalist” design favoring 
unfi nished concrete and sharp angles, with an expansive 
fl at roof covering a labyrinth of outdoor terraces and 
water fountains.

Problem is, the building is a Federal Courthouse 
so the outdoor plazas are blocked off  with unsightly 
barricades, there’s no water in the decorative fountains, 
and the huge fl at roof leaks. Needless to say, the 
excitement of a mid-1970s “hip” design wore off  decades 
ago as the building began to fail and new courthouse 
security standards rendered it obsolete.

 Inconspicuous as this building is, courthouses are 
pretty darn important being the third branch of our 
government. Each year, more than 9,000 civil cases are 
fi led in the Judicial Conference’s Southern District of 
Florida, which handles cases from Vero Beach to Key 
West, and Fort Lauderdale's courthouse is smack in the 
middle. When courtrooms are closed due to leaky roofs, 
fl ooding, and mold damage, judges can’t hear cases 
when scheduled, leading to real impacts on our basic 
justice process.   

 Recognizing this mounting problem, a task force 
of federal judges, City and County offi  cials, attorneys, 
and members of the business community have 
urged Congress to provide funding for a new federal 
courthouse for more than 10 years. Th e group has 
been successful in demonstrating the need for a new 
courthouse, but the process to get federal funding 
isn’t so easy and requires approvals by those other two 
government branches: Legislative and Executive.

 So here’s a short course in how the process works. 
First, the General Services Administration (GSA) had 
to complete a feasibility study to conclude that it would 
be more cost-effi  cient to build a new courthouse rather 
than to fi x the leaky one we have now. Check. With the 
feasibility study in hand, the Judicial Conference of the 
U.S. then recommended that three new courthouses 
should be built (Harrisburg PA, Huntsville AL, and Fort 
Lauderdale FL). Check.

 Finally, the House and Senate Appropriations 
Committees have to recommend that funding be included 
in the President’s 2018 budget. So last month, members 
from the local task force traveled to D.C. to meet with 

Senators and Congressional representatives to push for 
courthouse funding. Th e group received overwhelming 
bi-partisan support and are now anxiously awaiting the 
President’s budget to be released in May.  

 Why is all this important? We are a growing 
metropolitan region that needs safe and sound civic 
buildings. Our public infrastructure is an investment 
in our future and provides opportunities to create 
new jobs. Th e process to spend hundreds of millions 
of dollars may be long, but it’s based on a system 
that ensures deliberate, accountable, and transparent 
decisions are made.

So next time you drive past Broward and Th ird, think 
about your Civics 101 lesson and all the work that goes 
into building a world-class city.   

FEDERAL PRIORITIES   
A NEW DOWNTOWN FEDERAL COURTHOUSE

BY JENNI MOREJON
President/founder,
UrbanistaLab, LLC
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The Federal Courthouse, located at Broward 
Boulevard and NE Third Avenue
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AND COMING SOON:

NYSW’s JAZZ LOUNGE  |  SPRING 2017!

PRESENTS

107 SW 6TH STREET
DOWNTOWN FORT LAUDERDALE
954-304-4460
www.newyorksubsandwings.com

Tues. & Wed.  • 11 am - 7 pm
Thurs.  • 11 am - 8 pm
Fri. & Sat.  • 11 am - 10 pm
Sun. & Mon.  • Closed
Food trailer available for events

Mechanical • Electrical • Plumbing • Fire Protection

1948 E. SUNRISE BLVD. SUITE 1, FORT LAUDERDALE, FLORIDA 33304  |  954-767-8886
www.ProjectCaine.com  |  Robert Caine, PE , President  |   bcaine@projectcaine.com

COMMERCIAL  HEALTHCARE   INSTITUTIONAL   RESIDENTIAL   EDUCATIONAL   SOLAR POWER

Responsive Engineering Since 2005Responsive Engineering Since 2005

The firm emphasizes responsiveness to client’s needs and questions and specializes in timely and 
code-correct design. From project inception through completion, we work together with our clients 
to set realistic goals and plan efficient, flexible work programs to meet design and budget needs.
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T R A N S P O R TAT I O N  A N D  M O B I L I T Y
BY DIANA ALARCON

Director,
Transportation and Mobility Department,

City of Fort Lauderdale

TRANSPORTATION SUMMIT 2017   
IT’S THAT TIME OF YEAR AGAIN!

We are gearing up for the 6th Annual 
Transportation Summit on May 9 at the Broward 
Center for the Performing Arts in Downtown 

Fort Lauderdale. I look forward to this wonderful 
opportunity every year to connect with colleagues 
and neighbors, to share successes, and to learn about 
innovative projects. Th e experience inspires me and 
leaves me invigorated to continue to work with our 
partners as we build a safer, connected, multimodal 
community – one project, one decision at a time. 

Th is year, we are excited to welcome the mayor 
of Oklahoma City, Mick Cornett, to share how he 
transformed the very landscape of his city that was 
created from a sprawl-induced car culture to one that is 
designed around people. Inspired by the determination 
to remove his city from a list of the most obese cities, 
he spearheaded signifi cant changes to the built 
environment that resulted in measured health and 
quality of life benefi ts for residents. 

Preparing the program for the summit always 
reminds me of just how many people are out 
there working towards common goals throughout 
municipalities, neighboring counties, and in the region. 
We are gathering best practices and speakers to help 
us all in our work. We will examine how data, even 
“big data”, can enhance our planning and demonstrate 
some exciting tools that transform the data into 
resources. We will take a deep dive into the role parking 
management has in reducing vehicle trips by learning 
about technology that helps us understand and respond 
to parking demands and how car sharing programs 
support the shift  to live-work-play lifestyles.

Our partners, including the Florida Department of 
Transportation, Broward County, and municipalities, 

will share 
information 
on innovative 
design and 
signal projects 
they’ve 
recently 
completed. Staying true to the City’s commitment to 
sustainability, panelists will explore challenges faced in 
designing infrastructure projects in a low-lying coastal 
community subject to increasing stresses from tidal 
fl ooding events. Information on how to incorporate and 
measure performance of green design will also be shared.     

We will recognize the contributions of community 
members who are helping the City achieve its goal of 
being a safe, connected, multimodal, and sustainable 
community. Visit the Transportation Summit website 
today to register and make a nomination for the 
Neighbor Champion or Outstanding Project or Program 
Award: www.fortlauderdale.gov/tamevents!  

A networking reception at the new Brightline station 
in Downtown Fort Lauderdale will top off  this exciting 
day. We hope you will join us for the 6th Annual 
Transportation Summit that includes this exclusive 
opportunity to experience this new heavy hitter in our 
growing line-up of transportation options for neighbors 
and visitors. I look forward to seeing you there and hearing 
your ideas for TRANSforming Fort Lauderdale together. 

And as always, please remember that your choices add 
up to zero traffi  c-related fatalities on our streets. Simple 
acts such as slowing down, crossing at crosswalks, 
paying attention, being predictable, yielding to 
pedestrians, and never driving while distracted or under 
the infl uence save lives. See you at the Summit! 
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D O W N T O W N  C O U N C I L

T he color turquoise will be taking over Las Olas 
this month! Th e American Lung Association in 
South Florida, with the support of the Leadership 

Broward Class XXXV Turquoise Takeover Task Force, is 
inviting businesses to stand together against lung cancer 
and for lung health, leading up to National Women’s 
Lung Health Week May 8-12. Th e goal is to unite as a 
community to raise awareness of lung cancer by turning 
Broward County businesses, media, and landmarks 
turquoise. Th ey are encouraging businesses to host 
a dress-down day wearing turquoise, join the photo 
challenge on social media using #TurquoiseTakeover, 
hold a turquoise costume contest, and decorate 
storefronts with turquoise. 

According to Amber VanBuren, Executive Director 
of the Las Olas Association, the Association is asking 
shops on Las Olas to place turquoise in their windows 
and hold specials involving the color. Th ere is also a 
leadership team preparing to place turquoise fl ags along 
Las Olas Boulevard to commemorate the event. Th e 
color turquoise will be everywhere!

On May 19, Vann Padgett of Th e Las Olas Company 

will be honored with the Hometown Hero Award at 
the Lung Force Luncheon. Padgett was diagnosed with 
COPD in 2007 aft er being smoke free for 12 years. Her 
doctors and surgeons relied on the research by the 
American Lung Association to restore her to health. 
She and Pauline Grant were selected as honorees in 
appreciation of their years of dedication to saving 
lives and promoting lung health to fulfi ll the Lung 
Association’s mission.  

Padgett has served on the committee for the Las Olas 
Wine and Food Festival for 12 years. She helped create 
awareness among the businesses on Las Olas Boulevard 
that the Wine and Food Festival is more than just a good 
time. Last year’s festival raised $100,000 to benefi t the 
American Lung Association and their eff orts toward 
lung cancer and lung disease research.  

The Lung Force luncheon is designed to raise 
awareness and funds for research, education, and 
advocacy efforts for lung cancer. Lung cancer is 
the number one cancer killer in men and women, 
more than breast, prostate, colon, liver, and kidney 
cancers combined.  

For more 
information on the 
Lung Force luncheon, 
contact Nicole 
Rodriguez at (954) 
745-8409 or Nicole.
rodriguez@lungse.org. 

You won’t want to 
miss the Greater Fort 
Lauderdale Chamber 
of Commerce 
breakfast hosted 
by the Downtown 
Council on May 25, 
7:30-9 a.m. at the 
Tower Club.  We will 
have an update from 
some of our legislators 
in Tallahassee – 
Senator Gary Farmer, 
Representative 
George Moraitis, and 
Representative Bobby 
DuBose. Hope to see 
you there!   

BY DIANE D’ANGELO
Chair, Downtown Council of the Greater
Fort Lauderdale Chamber of Commerce

#TURQUOISETAKEOVER   
A COMMUNITY UNITED AGAINST LUNG CANCER
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LET TOMORROW’S LEADERS
MOVE YOU TODAY

Fla. Mover Reg. No IM2490 Broward County Mover Lic. No MV686

STRESS-FREE MOVING & JUNK REMOVAL
WWW.COLLEGEHUNKS.COM

CALL TODAY:

888-689-5999
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C U LT U R A L LY  S P E A K I N G

THE RISE OF AN ARTIST   
PROVIDING A FRAMEWORK FOR ARTIST ENTREPRENEURS

BY SAMANTHA ROJAS 
Marketing Development Associate, 

Broward Cultural Division

When Rachel Piering arrived in Fort Lauderdale, she dipped her 
toes into Broward County’s art world while working in event 
management with the organization Food For Th e Poor. Among 

other things that Piering brought with her from northern Florida 
were a master’s degree in business administration and fi ve years of 
experience in galleries and public relations in Orlando. She also brought 
a developing passion for the medium of acrylic paint. When she found 
Artist as an Entrepreneur Institute (AEI) while surfi ng the web, things 
turned for her immediately. 

 “Th e AEI course prepares artists to promote their work and 
provides a framework applicable to running a business – in my case, 
event management,” says Piering. “I took on the responsibility of 
planning the second annual Doing Business as…Artist Entrepreneurs 
show at the Main Library in 2010 and created a tri-county art show in 
Miami, Fort Lauderdale, and Delray in 2011. Since then I'm always on the 
lookout for opportunities to plan my next event.” 

Th e AEI program brings a network of like-minded individuals and 
industry colleagues together, which helps to lay the foundation for 
ideas to become concrete while generating a business plan over four 
Saturdays in June. 

AEI facilitators Cultural Division’s Jim Shermer, artist George 
Gadson, and Regional Director of the Florida Small Business 
Development Council Rafael Cruz have seen this time and time again 
and invite alumni back on the fi nal weekend of the course to share, 
encourage, and inspire. 

“Th is is a well-organized and deeply-detailed expanse of 
information,” says Piering of her experience with the program. “Being 
in the same room for four weekends with new and existing artists and 
gallery owners generates a powerhouse of energy. Creation happens.”  

Th rough the nurturing support of Broward Cultural Division, Piering 
says she was able to garner a Creative Investment Program grant, which 
supported her fi rst solo gallery exhibition "Visual Heart" at Uncommon 
Gallery in March 2009. Prior to this sophisticated showing, she 
exhibited her work at restaurants, group exhibits, and art festivals. 

Aft er this she was able to accomplish another milestone – to exhibit 
at the 18th Annual Chicago Tribune Art Festival. Taking her exposure 
national was a dream she had nurtured for a long time. From there, she 
rose to an exhibition in Honduras.

Today, Piering’s work goes beyond the canvas. “I'd say that my spin 
on art exhibitions is that I've found a passion in promoting my own 
work as well as the work of others. I'm now running my own consulting 
business, Tempo Event Consulting, and have worked with numerous 
artists and art organizations to promote their work/business as well.”  

To learn more, go to Rachel Piering’s website at www.rachelpiering.
com. Visit the Broward Cultural Division website at www.broward.
org/arts for course outline, dates, and schedules and to RSVP for the 
upcoming Artist as an Entrepreneur Institute in June.  

Frenchie, by artist Rachel Piering
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2860 West State Road 84, Suite 109  |  Fort Lauderdale, Florida 33312 
walterdukeandpartners.com  |  walter@walterdukeandpartners.com

Walter Duke + Partners is  a leading provider of commercial 
real estate valuation solutions and trusted advice to the 
commercial real estate industry with interests across the entire 
Florida market. Firmly established since our inception in 1975, 
Walter Duke + Partners is nationally known for delivering an 
exceptional client experience.

Helping Our Clients Be Successful

It’s What Drives Us
Walter Duke + Partners is  a leading provider of commercial 
real estate valuation solutions and trusted advice to the 
commercial real estate industry with interests across the entire 
Florida market. Firmly established since our inception in 1975, 
Walter Duke + Partners is nationally known for delivering an 
exceptional client experience.

Helping Our Clients Be Successful

It’s What Drives Us

954.587.2701

COMPETENT INVESTEDTRUSTED

Walter B. Duke, III, MAI, CCIM, President

Asian American
Comfort Food

A Restaurant in
Fort Lauderdale with

Casual Vibes and
Flavorful Dishes

Open for Lunch and Dinner
SUN - THURS | 11 A.M. - 10 P.M.

FRI - SAT | 11 A.M. - 11 P.M.

The Best Chinese Food
in Fort Lauderdale

Open for Lunch and Dinner
MON – THURS | 11:30 A.M. - 10 P.M.

FRI - SAT | 11:30 A.M. - 10:30 P.M.
SUN | 4 P.M. – 10 P.M.

Lunch, Dinner 
Takeout and Delivery

664 NORTH FEDERAL HIGHWAY
FORT LAUDERDALE 33304

954-527-0228
ChristinaWans.com

416 NORTH FEDERAL HIGHWAY
FORT LAUDERDALE 33301

754-701-0976
TempleStreetEatery.com

Open for Breakfast,
Lunch and Dinner

MON - FRI | 7:30 A.M. - 8:00 P.M.
SAT | 8:00 A.M. - 8:00 P.M.
SUN | 8:00 A.M. - 4:00 P.M.

420 NORTH FEDERAL HIGHWAY
FORT LAUDERDALE 33301

954-900-3107
Kitchen-420.com
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L O C A L  E C O N O M I C S
BY DAN LINDBLADE 

President/CEO,
Greater Fort Lauderdale Chamber of Commerce

BEST IN CLASS   
RECOGNIZING THE UPPER ECHELON OF SMALL BUSINESS LEADERS

May is Small Business Month and to celebrate 
South Florida’s entrepreneurs, Th e Greater Fort 
Lauderdale Chamber of Commerce is honoring 

those who have risen to the top of their professions. 
Th e Small Business Awards will salute companies in a 
number of categories during a morning ceremony at the 
Global Events Center on May 12 at First Baptist Church. 
Ryan Sturgis of Delivery Dudes will act as keynote 
speaker for the event.

Sturgis, who was born and raised in Fort Lauderdale, 
stumbled into his now-sprawling business with friends. 
What began as a delivery service operating out of a 
garage has grown into a national organization with 
multiple locations and more than 300 drivers.  Its 
promise is simple: fast and easy shipping for a fl at $5 
convenience fee.

Sturgis’ success story is indicative of the hard work 
and dedication the Chamber sees on a daily basis.

“Small businesses make up the majority of the 
membership of the Greater Fort Lauderdale Chamber 
of Commerce and this is our way of identifying best in 
class,” said Golden Johansson, Legacy Bank of Florida. 
“We will also select members to represent the Chamber 
at the Broward County Council of Chamber’s Small 
Business Person of the Year program.”

Entrepreneurs take 
incredible risks when 
starting a business 
and spend endless 
hours building a 
customer base. 
Success requires 
talent, relentless 
attention to detail, 
and stamina. 
Choosing winners is 
no easy task.

Th at is why we 
have enlisted an independent panel of judges for this 
year’s competition. George Gremse, Broward SCORE; 
Jeff  Lennox, WSVN 7 News; and Rachel Zietz, owner, 
Gladiator Lacrosse, which appeared on “Shark Tank,” 
will judge dozens of entries from across South Florida. 
Th e three will select winners based on the success of 
the business and its contributions to the community. 
Th ey will hand out awards in four categories: New Small 
Business (1-3 years), Established Small Business (4 years 
and older), Non-profi t Organization, and Small Business 
Person of the Year.

Last year’s Small Business Person of the Year, Yamilet 
Strauss, owner of 
Merchant Processing 
Solutions, says the award 
marked a milestone. 
“Th e recognition by 
the Chamber as Small 
Business Person of the 
Year was the pinnacle 
of my career,” said 
Strauss. “Personally, it 
validated my work and 
professionally opened 
many doors.”

Th e nomination 
window is closed, but the 
May 12 program is open 
to both members and 
non-members. Call (954) 
462-6000 to register or 
go to www.ft lchamber.
com/sba.         

Ryan Sturgis of Delivery Dudes, keynote 
speaker at the 2017 Small Business Awards
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2929 East Commercial Boulevard, Penthouse D  |  Fort Lauderdale, Florida 33308
954-202-9770  |  954-202-9777 Fax  

THart@R3Accounting.com  |  www.R3Accounting.com

Timothy S. Hart, CPA
Managing Partner

Accounting and Tax
Services

Accounting and Tax
Services
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M A R I N E  I N D U S T R I E S

Aquick search of the word entrepreneur on the Internet 
results in some interesting historical defi nitions dating 
back to 1755 with such terms as, adventurer, risk-taker, 

agent of change, resource hacker, wild spirit, business 
manager, and driver of change and progress. Successful 
entrepreneurs are indeed all of those things and more. 

Since the 1800s, the marine industry has been rife with 
giants of innovation, design, performance, and effi  ciency 
with people like Henry Burger, who moved in 1863 to a 
small community on the western shore of Lake Michigan 
and formed the H. Burger Shipyard. He quickly became 
known throughout the Great Lakes for his expertise. 
Burger established a reputation that spans three centuries 
for building the fi nest custom motor yachts anywhere. 

In 1948, Frank Dennison bought the Fort Lauderdale 
shipyard Dooley’s Dry Dock and renamed it Broward 
Marine. Back then, few yacht builders could consistently 
build quality boats over 50. As he built the organization, 
Dennison challenged his customers and associates to 
“Demand the Finest.” Th at reputation for quality has 
endured for over 60 years. 

In 1960, Richard Bertram’s 31-foot powerboat, Moppie, 
shattered race records with the revolutionary prototype 
of Ray Hunt’s Deep-V hull in the Miami-Nassau off shore 
powerboat race. Since then, Bertram has introduced dozens 
of spectacular vessels. Aft er decades of attempts by others to 
conceive a better high-performance and racing hull, Hunt’s 
original dead rise angle remains the optimum.

Palmer Johnson, which originated in 1918, 
was built in large part by Mike Kelsey, Sr. into 
one of the world’s leading custom yacht brands 
as a yacht builder, provider of yacht refi t/repair 
services, brokerage, chandlery, and related 
support services. Mike became vice president of 
service and repair for Palmer Johnson in 1962. 
He quickly rose to president and then chairman 
of the company.  

Steve Moynihan entered the marine industry 
during the Miami Boat show in 1975 at the age 
of 19 when he held a position at a yacht multiple 
listing fi rm. Today, as the sole owner of HMY 
Yachts, Moynihan oversees the operation of 12 
sales offi  ces, four service locations, and a team of 
90 dedicated sales, support, and service people.  

Frank & Jimmie’s Propeller was founded 
in 1947 by Frank Baron and HVJ “Jimmie” 
Harrison. Under the direction of Jimmie’s son, 

Jimmie, the company now has a 10,000-square foot building, 
which is home to more than 35 employees, and has formed 
FJ Propeller Miami, with additional FJ Propeller locations in 
the Dominican Republic, Puerto Rico, Colombia, Venezuela, 
and the Bahamas. Frank & Jimmie’s Propeller is the largest 
and most respected propeller shop in the U.S. and is the 
worldwide leader of the propeller industry. In 2007, Jimmie 
also founded Neptune Boat Lift s.

Ward's Marine Electric is a third-generation family-
owned and operated marine electrical company with 
headquarters in Fort Lauderdale. For over 65 years, Ward’s 
has become known as the premier provider of everything 
marine electric. Its mission is to continue to earn the 
respect of those who have come to depend on Ward’s in 
South Florida and in ports-of-call around the globe.

Bob Roscioli started his career in the marine industry 
as an apprentice in 1962. Within a year's time, he began to 
develop the painting technique that would launch his world-
renowned marine companies, Roscioli Yachting Center, Inc. 
and Donzi Yachts Built by Roscioli. Today, he applies his vast 
experience, technical knowledge, and unparalleled standard 
of excellence to all facets of custom yacht building and yacht 
maintenance, repair, and building. 

Th ese visionaries, dreamers, and inventors who 
recognized opportunity and acted on it are just some of the 
entrepreneurs who continue to spark our inspiration and 
on whose shoulders we stand today.  

DREAMERS AND CREATORS   
EARLY AND CURRENT MARINE INDUSTRY ENTREPRENEURS

BY PHIL PURCELL 
CEO/President of the Marine Industries 

Association of South Florida
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The staff at Frank & Jimmie’s Propeller
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Adrian's Five Star Yacht Service washes a VanDutch 
yacht after receiving the order through the Boatyard app
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S M A L L  B U S I N E S S  P R O F I L E

Small Business Stats
BOATYARD 
Year founded: 2014
Number of Employees: 4
Interesting fact: Boatyard responded to a request of a boat that 
had crashed on a beach near West Palm Beach. The boat had a 
lot of fuel on board and it needed to be safely offl  oaded. It was 
late at night and Boatyard was able to fi nd a service provider to 
offl  oad the fuel and prevent any environmental spillage. 
Phone: (954) 369-5596 
Website: www.boatyard.com

ON-DEMAND HAPPINESS   
EVERYTHING BOATERS NEED, 
RIGHT AT THEIR FINGERTIPS

BY PETE STEVENSON
Director of Marketing & Media

Riverwalk Fort Lauderdale

I'm a tech geek and I love a good smartphone app. Th e 
Boatyard app, created here in Fort Lauderdale, makes 
me want to go out and buy a boat, just so I can use this 

app all the time. Th is smartphone app and companion 
website were created to allow boaters to do more of what 
they enjoy – boat. Boatyard has a beautiful, smart, and 
intuitive interface that allows boaters to schedule fueling, 
cleaning, maintenance or whatever service a boater might 
need in a simple and straightforward manner.

Boatyard is the world’s fi rst on-demand service 
marketplace for recreational boating. Nathan Heber, 
Founder/CEO of Boatyard.com, explained, "We 
launched the app in January 2015 because boaters were 
telling us it was really hard to fi nd qualifi ed boat service 
providers. Most people fi nd them through word-of-
mouth or a google search. So we thought if we compiled 
a list of the best and most trusted providers and gave 
boaters a super easy user interface, that would make for 
a better boat owning experience."

Currently available options in the app include: Clean, 
Fuel, Service, On-Water Help, Captains, and Whatever.  
"In the last two years, we've sent over 1.2 million dollars of 
business to our partners in South Florida. Over 80 percent 
of our orders come from repeat business and 40 percent 
transact with us late night or on weekends when there is no 
one else to call. So if someone transacts with us at 11 p.m. 
or at 3 a.m. in the morning it's then sent to the provider and 
automatically scheduled into their system for the earliest 
possible delivery,” said Heber.

"Along the way, we thought we were solving this problem 
for boaters, which we are, but we found out that there was 
an equal pain on the other side of our marketplace. Service 
providers were doing business on the back of napkins 
in their car or they had cobbled together old soft ware 
programs to run their business. Th ere just wasn't any 
robust, easy-to-use soft ware that combined all the aspects 
of the marine industry. But we knew that they needed 
something on the backend to deliver a better experience 
to their customers. So we set out to create something new 
called Boatyard for Business.” 

Boatyard for Business provides marine professionals 
with an easy-to-use platform for automating their 
administrative tasks while helping them to deliver better 
customer service experiences to boat owners.

"Our best mechanic has made over $250,000 in new 
business that he wouldn't have seen otherwise. And he's 
done it in a more eff ective manner," explained Heber. "Th e 

world is changing. People don't want to leave voicemails. 
Th ey don't want to play phone tag or in some cases even 
talk with people.”  New technologies, like Boatyard, 
embrace these new attitudes, which can also make for 
a better customer experience. Heber said, “Th e marine 
industry is one of the last to fully embrace new service 
technologies and many are stuck in their current ways.”  
Th ose that don’t embrace this type of technology may miss 
the boat on long-term survival. 

Boatyard has a footprint in South Florida and Puerto 
Rico, but they are currently raising additional funding to 
expand functionality and their geographic reach.  
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Family owned and operated since the 1970’s, Ann’s Florist 
strives to create a unique floral experience. 

One of a kind antiques and collectibles provide a fitting backdrop 
to the most beautiful fresh flowers from all over the world.

954-761-3334  |  1001 E. Las Olas Blvd. •  Fort Lauderdale 33301
www.annsfloristlasolas.com  |  9 am - 5:30 pm Monday - Saturday

Stop in today to experience the magic - and enjoy a cup of coffee and pastry!



H O S P I T A L I T Y  A N D  T O U R I S M

Hello May. Hello is the tag line for our updated 
advertising campaign, which gives the opportunity 
to highlight some of the new spring and summer 

scenarios that we are fortunate enough to enjoy virtually 
all year long.  May is, of course, the beginning of a 
slower time for visitation, as other parts of the country 
and the world enjoy more temperate weather and opt 
to travel to other destinations.  Living in South Florida 
though, we know this is the best time to experience 
everything that makes our region so attractive to so 
many millions of people.  At the CVB, May doesn’t 
symbolize spring or summer –  for us, it’s VIP season.

Just about a decade ago, the country experienced the 
Global Financial Crisis, considered by many economists 

to have been the worst fi nancial crisis since the Great 
Depression of the 1930s.  From that event came the 
portmanteau, “staycation”, defi ned as a period of time 
when friends and families engaged in leisure activities 
close to home, foregoing the investment of time and 
expense related to travel.  

VIP season is that time of year when we recruit and 
reward staycationers from Broward and neighboring 
counties.  Like any good idea, the concept caught on and 
continues to thrive.  Th e Vacation Like a VIP promotion 
gives everyone a chance to experience what our visitors 
do at an absolutely incredible value.  It is more than just 
a hotel stay – it’s a free room upgrade at select luxury 
hotels in Broward County.  It’s a $100 resort credit that 

can be applied to food and beverages, 
water activities, kids’ programs, 
or golf, spa or pool/beach cabana 
experiences.  When you Vacation Like 
a VIP, resort valet parking is free, 
and so is your valet parking at the 
Colonnade Outlets at Sawgrass Mills.  
Sure, you also receive a $25 American 
Express gift  card, but the two-for-
one summer savings card is the real 
deal, with nearly 70 valuable off ers for 
attractions and activities.  

Tourism is a year-round job. We 
always extend a warm welcome to our 
visitors from around the country and 
across the globe. During VIP season, 
we welcome the opportunity to extend 
this warm welcome to you and cultivate 
a new class of Brand Ambassadors – 
people who experience our destination 
and help us to share the warmth and 
beauty of Greater Fort Lauderdale. 

Th e complete list of participating 
hotels can be found at www.sunny.org/
VIP and an amazing list of fun things to 
do all throughout VIP season is available 
at www.sunny.org/2-for-1.  VIP season 
runs May 1 through Oct. 15.  

P.S. It’s never too late to welcome 
vacationing VIPs to your business.  
Contact the CVB for details on how 
your business can participate in the 
2-for-1 summer savings.   

VIP SEASON   
RECRUITING AND REWARDING LOCAL STAYCATIONERS

BY STACY RITTER 
President/CEO, Greater Fort Lauderdale

Convention & Visitors Bureau
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JUNE 10TH -  11AM - 6PM
ESPLANADE PARK

FOR SPONSORSHIP OR VENDOR INFORMATION, VISIT WWW.GORIVERWALK.COM OR CALL
RIVERWALK FORT LAUDERDALE AT (954)468-1541



F R O M  Y O U R  P R O P E R T Y  A P P R A I S E R

As your Property Appraiser, it is my responsibility 
to ensure that all residential property, commercial 
property, and tangible personal property is valued 

correctly and to assist our residents in receiving tax-
saving exemptions. This makes certain that property 
owners pay only their fair share of property taxes – 
no more, no less. In my columns, I will explain the 
exemptions available to qualified individuals. This 
will ensure that property owners receive everything 
they are entitled to and pay only their fair share. 
This May column explains the requirements for 
exemptions that our brave men and women who have 
fought for our freedoms and protect our country may 
be eligible for.

Deployed Military Exemption
Provide military documentation showing applicant's 

dates of active duty military service outside the 
continental United States, Alaska, or Hawaii in 
support of a qualifi ed operation. For a list of qualifi ed 
operations, please visit our website (www.bcpa.net). 
A new application is needed each year. Th is grants an 
additional exemption of your assessed value, based on 
the percent of the prior year you were deployed overseas 
in support of one of the qualifi ed military operations.

$5,000 Veteran's Disability Exemption
Provide a copy of your Certifi cate of Disability from the 

US Government or the US Department of Veterans Aff airs 
(or predecessor agency). Th e disability must be military 
service-connected and have occurred during a period of 
wartime service or by misfortune. Th e service-connected 
disability must be 10 percent or more as of Jan. 1 of the 
year for which you are applying. Th e surviving spouse 
of a disabled former service member may also claim this 
exemption, provided the spouse has not remarried. Th is 
exemption requires the applicant be a Florida resident. It 
will save you about $100 each year in taxes.

Combat-Disabled Veteran
Signifi cant additional savings are available if you have 

a combat-related disability as determined by the VA, 
and you are age 65 or older as of Jan.1. Th e exemption 
is a percentage equal to the percentage of the veteran's 
permanent, service-connected disability as determined 
by the VA. Note: Th e combat disability exemption does 
not extend to surviving spouses. 

Full Exemption for Veteran's Service-Connected Total 
and Permanent Disability

Provide a certifi cate from the US Government or US 
Department of Veterans Aff airs 
showing you are an honorably 
discharged veteran with a service-
connected total and permanent 
disability. Surviving spouses of 
qualifying veterans or of Florida-
resident soldiers who died from 
service-connected causes while 
on active duty are also entitled to 
the full exemption (so long as the 
spouse has not remarried). Th is 
exemption will fully exempt you 
from paying all ad valorem property 
taxes each year.

I look forward to providing you 
with important information in 
the coming months. If my offi  ce 
can ever be of assistance to you, 
please do not hesitate to contact 
me directly at (954) 357-6904 or by 
email at martykiar@bcpa.net.  

A FAIR SHARE   
EXEMPTIONS FOR MEMBERS OF THE MILITARY

BY MARTY KIAR 
Broward County Property Appraiser
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"Nanou" is a neighborhood bakery and 
patisserie located on Las Olas Blvd.

You will find  the same quality of 
products that you would have in France.

We serve breakfast all day and provide 
different kind of fresh sandwiches fixed 

on demand.

• Breakfast 
• Lunch
• Macarons 
• Coffee 
• Wine Bar

• Sandwiches 
• Desserts
• Pastries 
• Wedding Cakes
• Catering

Sun, Mon, Wed-Sat: 7:30 am - 6:00 pm
Tue: 7:30 am - 2:00 pm

2915 E Las Olas Boulevard • Fort Lauderdale, FL 33316

954-470-2191  |  www.nanoubakery.com  |       facebook.com/nanoubakery

$5 OFF YOUR NEXT VISIT WITH A PURCHASE OF $25 OR MORE$5 OFF YOUR NEXT VISIT WITH A PURCHASE OF $25 OR MORE
Not valid with any other offers, discounts, or purchase of gift cards. One coupon per party, per visit.

Reproductions of coupon are not valid. No cash value. Must present coupon at time of purchase.

DO THE DISTRICT
There’s something for everyone in the Riverwalk Arts & Entertainment District, 

from the best off-Broadway theater, opera and ballet to historic homes,  

world-class museums and some of the finest dining Ft. Lauderdale has to offer.

Check out this month’s exciting events at www.seeriverwalkae.com
#DOTHEDISTRICT



Contemporary Chic Masterpiece | Truly Turn-Key
3 beds | 3.1 baths | Over 4,200 TSF | Direct Intracoastal | Steps to Beach

N E W L Y L I S T E D
715 Bayshore Drive, #802 Fort Lauderdale

www.LaRive802.com

2438 East Las Olas Boulevard • Fort Lauderdale FL 33301

Exclusively listed by
CHIP FALKANGER
Chip@FloridaLuxurious.com
561-702-0691
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2438 East Las Olas Boulevard • Fort Lauderdale FL 33301

Exclusively listed by
CHIP FALKANGER
Chip@FloridaLuxurious.com
561-702-0691

Las Olas Modern Watefront Estate
6 beds | 6.2 baths | 103'WF | +/- 9,000 TSF | Full Guest House | Built in 2014

N E W L Y L I S T E D
109 South Gordon Road Fort Lauderdale

www.109SouthGordonRoad.com



NEW-AGE NETWORKING
BREAKFAST DONE RIGHT IN SO MANY WAYS: MINGLING WITH A PURPOSE, 
BUILDING YOUR NETWORK, AND NOSHING ON GOURMET WAFFLES 

WRITER  GABRIELLE ROLAND

It's the first Wednesday of the month at 9 a.m. and 
entrepreneurs, business owners, and startup hopefuls 
fill the room at Mad Studios in Downtown Fort 

Lauderdale. There’s a buzz in the air and it’s not just the 
timers on the waffle irons. It’s the anticipation of the 
hopefully invaluable advice from a community mentor 
seasoned by experiences of both successes and failures. 
Each month, a speaker is invited to share his or her 
wealth of knowledge with those in the tech and startup 
community of Fort Lauderdale as the scent of gourmet 
waffles perfumes the room.

Hosted by Mad Studios, the Waffle Wednesdays 
concept was originally born in Wynwood thanks to the 
creative minds at LiveNinja, a Miami-based business 
growth and development company. Over the past year, 
the Broward chapter of this new-age function has drawn 
large crowds and garnered positive feedback both for the 
waffles and the networking. 

The free event begins before attendees even arrive 
with waffle prep starting at 8 a.m. A team at Mad 
Studios has been trained by LiveNinja waffle experts 

and is always on the lookout for new and exciting 
sweet and savory recipes. They don’t shy away from the 
complicated or elaborate. Case in point: banana split, 
red velvet, or Girl Scout cookie waffles. They have even 
used a blowtorch for s’mores waffles. 

At 9 a.m., professionals young and not so young 
stream into the Mad Studios office to get their waffle 
on and mingle with their contemporaries. At 9:30, 
a speaker discusses a topic for around 20 minutes. 
After a Q&A session, attendees get a chance to do a bit 
more chatting and form solid contacts to help extend 
their professional network. The event typically ends at 
around 10:15. 

Speakers come from various backgrounds and 
are often past attendees who want to give back to 
the function. On Apr. 5, Roy Assad, a life coach for 
entrepreneurs, spoke on the topic of becoming a 
successful businessperson. He stresses the importance 
of legitimate networking rather than a cursory trading 
of business cards and robotically adding connections 
to LinkedIn profiles. An effective networker makes 
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connections in person and forges relationships that are 
lasting and mutually beneficial. 

Impressed with the Waffle Wednesdays concept, 
Assad recalls his morning as having “a great energy 
and vibe” even before he began speaking. He says, “I 
truly believe that events such as Waffle Wednesdays, 
if executed properly as this was, impact the business 
community and contribute to fostering cooperation 
and collaboration.”  

What is different about this method of networking 
is in the way it facilitates real relationships and fosters 
discernable growth. Sara Shake of Mad Studios 
explains that the goal is for attendees to have three 

to four solid takeaways and pieces of advice from the 
speaker. Meanwhile, the event should, “foster a sense of 
community for the techno-entrepreneurial space.” 

Often times, people will schedule meetings at a Waffle 
Wednesday, utilizing the inspiring atmosphere as a 
way to make the most of their morning. “We see people 
actually doing business…actual connections are coming 
out of this event. People are being hired. Startups are 
getting funding. It’s really exciting.”

To find out who will be presenting next, check the Yes 
We Are Mad Facebook page for updates or sign up for 
their newsletter at www.yeswearemad.com.  

Opposite page - April speaker Roy 
Assad mingles with Waffle Wednesday 
attendees

Left - Monkey Bite – waffle with fresh 
banana, chopped almonds, and drizzled 
with Nutella

Below - Roy Assad, a life coach for 
entrepreneurs, spoke at the Waffle 
Wednesday event in April
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EVOLVING FOR SUCCESS
FORT LAUDERDALE IS CELEBRATED AS A HUB FOR THE DIVERSIFIED AND 
WILDLY SUCCESSFUL SMALL BUSINESSES OF TODAY AND TOMORROW

WRITER  PETE STEVENSON

A hub is a common connection point and used with 
great efficiency in both nature and business. Many 
cities can be classified as a hub. A city can be a hub for 

transportation, resources, ideas, capital or people.
Whether we realize it or not, Fort Lauderdale is a 

growing hub in all of these facets.  Fort Lauderdale is 
prominently positioned between Miami and West Palm 
Beach. We have both significant air and sea ports that 
make us an ever-growing connection point between the 
Carribean and the Latin and South American markets.  
The Greater Fort Lauderdale area has a high concentration 
of colleges, universities, and training institutions, giving 
us the most important business resource – a highly-trained 
workforce.  Building a business in a “hub city” is a benefit 
to smaller and start-up businesses, allowing them to 
f lourish like a much larger company and grow in record 
time.   

Many times the only hindrance in making a hub city 
eff ective for all businesses, especially small businesses, is 
political interference or governmental regulation. Here 
again, Fort Lauderdale has been fortunate.  Back in 2009, in 
the depths of the recession, city leaders and the Greater Fort 
Lauderdale Chamber of Commerce created Business F1rst, a 
program that brings together public and private entities. 

Business F1rst set out to determine, through extensive 
research and interviews, what was needed to improve Fort 
Lauderdale’s business climate. Business F1rst was designed 
to proactively address the concerns and ideas of local 
businesses. Th rough this process, it was determined that local 
businesses wanted a stronger city commitment for expediting 
development review, zoning, and permitting. Th ey wanted 
a business resource guide that would centralize information 
from the city. Finally, businesses wanted assistance in 
attracting and retaining a quality workforce.  

An example of how a small business fl ourished faster in 
Fort Lauderdale as compared to other cities is in the success 
of moving company Two Men And A Truck. Britt Lanier, 
owner of the Fort Lauderdale, Pompano Beach, Miramar, and 
Boca Raton locations, explained, “I was living in Palm Beach 
at the time we fi rst opened. I had grown up in Miami and I 
covered everything from North Palm Beach to the Florida 
Keys during my time as District Sales Manager with Coca-

Britt Lanier, owner of Two Men And A Truck 
Fort Lauderdale, Pompano Beach, Miramar, and Boca Raton
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Keith Costello, President and CEO of First Green Bank and 2017 Chair 
of the Greater Fort Lauderdale Chamber of Commerce

Cola Enterprises. So I was pretty familiar with all of South 
Florida. As part of a franchise system, we had to select 
a specifi c marketing territory and Fort Lauderdale was 
perfect for all our needs.  It was the right place for us to set 
up to better serve all of South Florida.” 

Lanier went on to say, “When we entered the 
marketplace, the moving industry in Florida was highly 
unregulated. It created an environment for less ethical 
people and the entire industry had a terrible reputation.”  
Th is highlights the need for a smart balance on regulations, 
especially for small businesses. Too much regulation leads 
to prohibitive costs of doing business and none at all leads 
to the Wild West; bad for both the reputation of a specifi c 
industry and the consumer experience.   

Keith Costello, President, and CEO of First Green 
Bank and 2017 Chair of the Greater Fort Lauderdale 
Chamber of Commerce explains, “Local business is the 
soul of a community. No one comes to Fort Lauderdale 
or anywhere else to go to chain or big box retail stores.  
Small creative businesses that have a niche in the market 
can fl ourish and help to create the uniqueness of a city. 
Restaurants like YOLO, Tap 42 or a business like Culinary 
Convenience make their mark by creating and servicing a 
niche market. Th at’s how you compete in small business – 
not by trying to beat Amazon on price or effi  ciency.”

Fort Lauderdale is also unique in that it is a big city, yet 
still, retains small town connections. Chris Caputo, President 
of Agile Element, a soft ware development, data analytics, and 
website design company, explains, “Fort Lauderdale is unlike 
any place I’ve been – we are in many ways a small town 
community in a big city metropolis. Once you get involved 
with the local organizations – the Chamber, Riverwalk Fort 
Lauderdale, Tower Club, and local charities – you're quickly 
connected to nearly everybody. Fort Lauderdale is very 
welcoming for new businesses.” 

According to a survey by website www.
topmanagementdegrees.com, Fort Lauderdale ranked in 
the Top 20 as a “Best City for Small Business in America.” 
Th ey based their survey on the following four criteria: 
Business Tax Climate, Net Migration, Business Costs 
Index, and Educated Workforce. 

Th e City of Fort Lauderdale, the Chamber, and Business 
F1rst are ongoing successes. Th ey collectively stepped up 
during economically challenging times and worked to come 
up with innovative solutions to transform Fort Lauderdale’s 
business environment.  As Charles Darwin once said, “It 
is not the strongest of species that survive, nor the most 
intelligent, but the one most responsive to change.”   
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Chris Caputo, President of Agile Element

G O R I V E R W A L K . C O M   •   M AY  2 0 1 7    4 7



HOPE AND HEALING
MAY IS NATIONAL MENTAL HEALTH AWARENESS MONTH, BUT ONE 
LOCAL RESOURCE IS FOCUSED ON FIGHTING THE STIGMA AND FINDING 
HOPE ALL YEAR LONG

WRITER  PETE STEVENSON

One in four adults experiences some form 
of mental illness in a given year. One 
in 17 lives with a serious mental illness 

such as schizophrenia, major depression or 
bipolar disorder. The most reported reason that 
individuals do not seek treatment is the stigma 
surrounding mental illness.  

Destination Hope Founder and CEO Ben 
Brafman has been fighting the stigma and trying 
to improve mental health outcomes for 22 years, 
starting out as a mental health tech and working 
his way up to become a program clinical director.  
“Once I was at the level of clinical director, 
besides seeing the medical side of mental health, I 
became more aware of the political and financial 
side. Having a better understanding of the entire 
mental health industry, I saw what was lacking 
for patients and the way patients were being 
treated,” explains Brafman.  

In 2007 Brafman opened up Destination 
Hope – initially a 12-bed facility with only a 
men’s program that quickly grew over the years. 
Today, Destination Hope includes a women’s 
program, a Mature Adult Program, a wellness 
center, a training academy for addiction 
professionals, and the Sylvia Brafman Mental 
Health Center. 

Matt’s story is one of the many patient 
successes written into the history of Destination 
Hope. Matt was diagnosed with a panic disorder 
in 2009. His life soon spiraled out of control 
with a drug addiction, run-ins with the law, and 
finally a drug-induced psychosis. 

“I thought I was Jesus Christ. I had a full-
blown disconnect from reality,” he says. “I was 
breaking into people's homes, warning them 
that the world was coming to an end.”  Soon 
after, Matt woke up in a hospital psych ward, 
battling renal failure and looking at potential 
jail time. He was court ordered to Destination PH
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Destination Hope Founder and CEO Ben Brafman moderating a panel 
discussion on the decriminalization of mental illness with fellow mental 
health leaders, providers, and attorneys in the field
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GET INVOLVED 
2nd Annual Mental Health Awareness  
Month Party for a Purpose 
May 19 
Chima Brazilian Steakhouse 
www.guardianbehavioral.org

Hope’s Sylvia Brafman Mental Health Center. 
Matt entered the Dual Diagnosis Program, which 
focuses on patients with both addiction and 
mental health issues. 

“What I appreciated about Sylvia Brafman 
Center was that in addition to my drug addiction, 
they dug deeper to my underlying mental health 
issues. I was actually diagnosed with a form of 
PTSD,” Matt says. He has been drug-free going on 
three years and has his mental health issues under 
control. He attributes some of his ongoing success to 
the “Family Nights” at the center, which is when former 
clients come back to the center to meet and show support 
for current patients. Today, Matt owns a promotional 
marketing company that produces promotional products 
and he has a unique niche, as most of his customers 
are treatment centers, detox clinics, and mental health 
centers.

Not everyone is as fortunate as Matt to find the right 
treatment program. Brafman identified some of the 
biggest obstacles to treatment for patients: “There are 
several difficulties finding a good treatment center with 
professionals well trained in mental illness. First, a 
patient needs to find out about the providers’ education, 
license, and area of expertise. Also, you want to find out 
if the provider has a good working knowledge of the 
current medications used. There are a ton of resources 
in Broward County but it almost feels as if it is a secret. 

Providers need to do a better job to direct people to the 
services we have.” 

Local services include Mental Health Association 
of Southeast Florida (www.mhasefl.org), Henderson 
Behavioral Health (www.hendersonbh.org), and 
Destination Hope (www.destinationhope.com).

Guardian Behavioral Health Foundation is the 
nonprofit arm of Destination Hope. The Foundation 
raises awareness, fights stigma, and helps to provide 
funds and services. 

Reducing the stigma of mental health may be as 
simple as encouraging people to have a conversation. 
Whether it's with a former patient, a family member 
or a friend, conversation helps to break down barriers 
and share a burden, something too many people 
carry alone.   

Fort Lauderdale Mayor Jack Seiler and Ben Brafman 
at a previous Annual Party for a Purpose on Las Olas 
Blvd. The event was hosted by Guardian Behavioral 

Health Foundation in May, Mental Health Awareness 
Month
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Brunch samples – fried chicken and 
jalapeño corn waffl es, biscuits and 
sausage gravy, and scrambled eggs 

with cheese

#B I T E S + S I P S
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Imagine making dinner for 15+ friends at your 
apartment when the smoke detector in the hall goes off . 
Everyone in the building needs to get out. You have to 

turn off  all the appliances, leave the food, and exit quickly. 
Welcome to meals at fi re stations.

Restaurant business thankfully doesn’t work like this, 
but until we started this article we had no knowledge of 
food preparation in a fi re station. Some eye openers to us:

• Unlike your friends or some of your relatives, 
fi refi ghters must all have some knowledge of cooking 
because a shift  lasting 24 hours straight does not give 
you the luxury of fi nding a dining spot. You must be 
available for a call at all times. Two meals are planned. 
Breakfast is generally individual choice.

• Th ere are no free lunches! Monies are collected – 
roughly $20 per fi refi ghter/day. 

• Shopping is done daily. We’ve all seen crews at the 
stores – but you oft en don’t see the crew that drops 
them off  taking the trucks for re-fueling. Th e shopping 
can be interrupted for a call, as can the return trip to 
the station – an issue when there are groceries that will 
not get refrigerated for whatever time the call lasts. 
Foodus interruptus.

• Cooking duties are divided, but one person per shift 
– the Chef du jour (our term, not theirs) –  takes the 
lead kitchen position. Others pitch in for prep and 
everyone except the Chef du jour is expected to help 
with clean up.

• At Station #2, cookies are mandatory, fl avored creamers 

are important, and shell on peanuts and bananas are a 
right, not a privilege.

As professionals, we wanted to see food preparation in 
action, so we spoke to Fort Lauderdale’s Deputy Chief Tim 
Heiser for some station suggestions. Station #2 was featured 
in the January issue of Go Riverwalk and we were anxious to 
see a kitchen at such 
a busy post.

We visited on a 
Sunday morning, 
which is oft en 
less hectic than 
other days. It’s 
also brunch day* 
and except for the 
absence of a Bloody 
Mary or Mimosa, 
the spread would 
shame many 
restaurants.  

Th e spacious 
kitchen easily 
seats the 18-20 
fi refi ghters who 
might be present 
plus the industrial equipment for cooking. An eight-
burner gas range with fl attop grill and double oven is 
under a hood with – what else – a fi re suppression system. 
Counters and work tables are all stainless steel as are the 
wall cabinets. Two residential refrigerators complete the 
working kitchen. Th e cookware is restaurant grade and 
size; the crew use two ginormous cast iron skillets as well 
as large sauté pans. Th ere are no disposables – dishes are 
washed either by hand or in one of the two dish machines. 

But before brunch preparation, we had to do the day’s 
shopping. We piled into a tower/ladder truck. As we pulled 
away, a call came for assistance – fi re alarm near the beach 
and the nearest station was handling another emergency. So 
brunch would be late and shopping delayed, while our escort 
fi refi ghters (and guides) Bryant Jackson, Engineer Greg 
Snyder, and Captain Robert Marsh prepared for the worst 
and hoped for the best. Th e alarm turned out to be a false 
one (thankfully) but Jonny and I learned that many people 

EMS: EXCELLENT MEALS SERVED 
A PEEK UNDER THE HOOD OF FORT LAUDERDALE’S FINEST FIREHOUSE KITCHENS 
WRITER  PENNY SANFILIPPO AND JONNY ALTOBELL ‒ THE UGLY SISTERS

 At Station #2, cookies are mandatory, fl avored creamers 
Many hands, many dishes on the eight-burner gas stove
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Bryant Jackson unloading groceries from 
the Publix shopping run

WRITERS PENNY SANFILIPPO and JONNY ALTOBELL (a.k.a. the Ugly Sisters) 
They have owned Ala Carte Catering in Fort Lauderdale for more than 20 years. They recently retired from running their Downtown 

restaurant, the 11th Street Annex, and are looking forward to sharing all things food (restaurants too) with the readers of Go Riverwalk.

driving on the road need eyeglasses and hearing aids. In spite 
of sirens, a horn, fl ashing lights, and a semi-sized bright red 
vehicle, people still managed to pull out in front of us, failed to 
stop, and otherwise paid no more attention than to a wayward 
mosquito. It’s not just fi ghting fi res that’s hazardous! 

Anyway, on to Publix on 17th Street (parking is available 
– so is fuel at Port) where we competed in a speed shopping 
event led by Jackson, who remembered everything necessary 
for two meals for 20 without a list. We returned with no 
further incident and unloaded groceries as the brunch 
production began. Th ere was fried chicken and jalapeño 
corn waffl  es, biscuits and sausage gravy, scrambled eggs with 

cheese, hash brown patties, and bacon.
I was twitching to help but the kitchen crew of six 

to seven, had everything well in hand and worked like 
the team they are. Soul and R&B was playing in the 
background – singable and danceable – so we did. Snyder 
really can sing. 

Two paramedics had to leave for a call just as we 
started – a reminder that all the laughter, good food, and 
camaraderie are secondary to their real-life jobs. 

Th e following week Station #3 was selected for dinner. 
Th is building is much smaller than #2 – staff ed by a crew 
of fi ve to six fi refi ghters, one engine, and one rescue truck. 
We were there to observe fi refi ghter/driver Joseph Milin 
prepare sushi – no shopping necessary for this meal. We 
arrived at 3 p.m., made it to the kitchen where rice was 

being seasoned just as the fi rst call came in. We off ered to 
cover the rice and refrigerate what was necessary but they 
otherwise would have left  it. 

The truck, with our self taught “sushi chef ”, returned 
and dinner preparations resumed.  He produced three 
types of very professional (and delicious) rolls including 
California** and “Inside out” (rice outside) rolls and had 

Captain Scott Carey ready to enjoy the special of the day

The sushi special of the day
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nearly finished slicing before the next call came. We 
again wrapped and refrigerated for them but their 
return was quick. 

Milin had everything ready to go with the meal: 
ginger, wasabi, eel sauce*, crispy Asian slaw*, plus 
chopsticks. We were joined at the kitchen table by 
a Division and a Battalion Chief (who make daily 
rounds to all stations), but lost two paramedics who 
had to field yet another call.  Abandoned, half empty 
plates – a visual reminder of what they do.  

We hear sirens diff erently now.   

* Recipes on webpage. www.goriverwalk.com/goriverwalk-
magazine/more-bites

** Made with Krab, cream cheese, and avocado – Milin had to wear 
gloves to prepare as he has shellfi sh allergies.

Joe Milin after having assembled a variety of sushi rolls

COCKTAIL SPOTLIGHT: 
JACK FIRE SMOKES UP YOUR SPRING COCKTAIL
WRITER  RENÉE K. QUINN

WRITER RENÉE K. QUINN 
Mixing up the latest in culinary experiences, craft cocktails, and craft beers. Connecting with spirited friends 

to share ideas, stories, and life! Get social, tag @MyMixologista in your Tweets and Instagram fi nds.

Check out www.goriverwalk.com 
for more spirited #BITES+SIPS  and 
recipes. Join Renéeʼs #conSPIRITors by 
following her on Twitter and Instagram 
(@MyMixologista) and like her 
Facebook page, Spirited South Florida. 
Remember to #DrinkResponsibly 
#GetSpiritedSouthFlorida

We asked Stache Drinking Den bartender 
Adrian Drummond to create a spirited 
cocktail with one of our favorite Jack 

Daniel’s brands, Jack Fire. Check out this Smoked 
Old Fashioned that is enhanced with a richness, 
balancing sweetness with the spiciness of cinnamon.

Imbibe one at 

Stache Drinking Den + Coffee Bar
109 SW Second Ave., Downtown Fort Lauderdale
@stacheftl

Check out www.goriverwalk.com for more 
spirited #BITES, SIPS, and recipes.

#B I T E S + S I P S
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BEST BARBECUE EAST OF TEXAS

B.Y.O.B.
899 E. Cypress Creek Road Fort Lauderdale 33334  |  954-916-7023  |  HickorySticksBBQ.com

Hours: Sunday-Wednesday 11am - 8pm | Thursday-Saturday 11am - 9pm
Connect with us on Facebook and Instagram! @HickorySticksBBQ               

Hickory Sticks is a barbecue 
restaurant with a Texican style. 

Complete with all of our fixins' our 
food is sure to satisfy any appetite! 
We offer catering services for any 

occasion and we also deliver. 
Enjoy a variety of lunch and dinner 
specials daily within our cozy and 

eclectic dining room.

$5 off your next visit to Hickory Sticks BBQ with a purchase of $25 or more
Not valid with any other offers, discounts, or purchase of gift cards. One coupon per party, per visit.

Reproductions of coupon are not valid. No cash value. Must present coupon at time of purchase.

TEMPORARY • TEMP-TO-HIRE • DIRECT HIRE

YOUR FORT LAUDERDALE PARTNER FOR INNOVATIVE WORKFORCE SOLUTIONS

CALL TODAY FOR A STAFFING ASSESSMENT

Our Mission: Consistently provide client experiences focused on what they value most.

754.800.2850
8751 West Broward Blvd, Suite 100

Plantation, FL 33324
www.pridestaff.com/ftlauderdale
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E V E N T S  C O N N E C T I O N

For additional events, check the Greater Fort Lauderdale events calendar:  
www.goriverwalk.com/events/greater-fort-lauderdale-event-calendar

GENERAL EVENTS
2017 Fleet Week Opening 
Reception
May 1 
Presented by Broward Navy Days, 
Inc.
Esplanade Park
(850) 723-9538
www.browardnavydaysinc.org

 
25th Annual Mother’s Day 
Luncheon
May 3
Signature Grand
(954) 765-0550
www.hmhbbroward.org

Destination Fridays: Peru 
May 5
AARLCC
(954) 357-6210
www.broward.org/library

 

16th Annual Expressive Arts 
Performance
May 5
An annual event offered free to 
the community, which involves 
many of the children and adults 
who participate in the music 
and art therapy programs at Ann 
Storck Center. 
Rose & Alfred Miniaci 
Performing Arts Center
(954) 584-8000
www.annstorckcenter.org

 
Flower Power Exhibit
May 6
Flowers will abound. You will see 
paintings, drawings, photography, 
sculptures, and jewelry all depicting 
fl owers in various mediums and styles.
Broward Art Guild
(305) 343-2664
www.browardartguild.org

 
March for Babies
May 6
March for Babies supporters are 
helping improve the health of 
babies by preventing birth defects, 
premature birth, and infant mortality.
Nova Southeastern University
www.marchforbabies.org

 
Symphony of the Americas 
Kentucky Derby Party
May 6
Private home TBA.
(954) 335-7002
www.sota.org

Matilda the Musical
Through May 7
Presented by Broadway Across 
America 
Broward Center for the 
Performing Arts
(954) 626-7821
www.broadwayacrossamerica.com

 
James L. Beller’s “Son”
Through May 7
Island City Stage
(954) 519-2533
www.islandcitystage.org

 
Fort Lauderdale Historical 
Society Lecture
May 8 and June 12
Meet a South Florida history 
maker, author, or pioneer at this 
engaging social.
History Museum Fort Lauderdale
(954) 463-4431
www.fl hc.org

 
Ol’ Blues Eyes Meets 
The Velvet Fog
May 10
Continuing the celebration of Frank 
Sinatra’s 100th year, jazz vocalist 
Johnny Rogers joins forces with 
vocalist David Pruyn and the South 
Florida Jazz Orchestra. Presented by 
Gold Coast Jazz Society
Broward Center for the Performing Arts
(954) 524-0805
www.goldcoastjazz.org

 

Charlie Wilson
May 11
Hard Rock Live
(800) 937-0010
www.myhrl.com

 
A Masked Ball
May 11 and 13
Presented by Florida Grand Opera 
Broward Center for the Performing Arts
(800) 741-1010
www.fgo.org

 

KC and The Sunshine Band
May 12
Hard Rock Live
(800) 937-0010
www.myhrl.com

Pinion’s End of the Year Luncheon
May 12
Timpano Italian Chophouse
(954) 614-6795
www.pinioninc.org

 
Covenant House Florida 5K on A1A
May 13
The race to help homeless youth!
The World Famous Parrot Lounge
(954) 561-5559
www.covenanthousefl .org

 
Spring Ballet Gala
May 14
Presented by Arts Ballet Theatre of 
Florida 
Broward Center for the Performing Arts
(305) 848-4777
www.artsballettheatre.org

 

Mother’s Day Celebration
May 14
Bring your mother to the museum 
to celebrate her special day 
with DIY art, crafts, and special 
tours of the 1899 Replica School 
House, King-Cromartie House 
Museum and New River Inn.
History Museum Fort Lauderdale
(954) 463-4431
www.fl hc.org

 
RoboConnect 
Networking Breakfast
May 15
RoboConnect provides Fort 
Lauderdale professionals the 
opportunity to come together to enjoy 
a morning of coffee, pastries, and 
networking with like-minded peers.
RoboVault Self Storage
www.robovault.com

 

Art on the Plaza
May 18
Benefi tting Joe DiMaggio 
Children’s Hospital Foundation
North Beach Art Gallery
(954) 667-0660
www.nobegallery.com

Connoisseur Salon
May 18
Presented by Venetian Arts 
Society Igal Fedida Fine Art 
Gallery and Atelier
(954) 709-7447
www.venetianartssociety.org

18th Annual Salute to 
Leadership Gala
May 19
More than 350 infl uential business 
and community leaders will enjoy 
a colorful cocktail reception while 
bidding on incredible silent auction 
items followed by a Cuban-inspired 
dinner. Presented by Broward 
Partnership
Signature Grand
(954) 779-3990
www.bphi.org

Mamma Mia!
May 19-21
The ultimate feel-good show 
that has audiences coming back 
again and again to relive the thrill. 
Presented by Broadway Across 
America
Broward Center for the 
Performing Arts
(954) 626-7821
www.broadwayacrossamerica.com

Riverwalk Fort Lauderdale 
Burger Battle VIII™
May 20
This sizzling event will pit top 
restaurants and burger joints 
against one another as they 
show off their creative juices and 
grilling skills to 1200+ guests 
along the scenic New River. 
Huizenga Plaza
(954) 468-1541
www.goriverwalk.com

Waterway Soirée
May 20
The yacht hop and waterway cruise 
was created to raise much needed 
funds for Children’s Diagnostic & 
Treatment Center.
Bahia Mar Resort and Yachting Center
(954) 728-1040
www.waterwaysoiree.com
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LDivine Strings

May 21
Like his superstar teacher Pandit 
Ravi Shankar, musician Vishwa 
Mohan Bhatt is an ambassador 
of Indian music, bringing a new 
sound to a new generation. 
Presented by APAI Art
NSU Art Museum Fort Lauderdale
(954) 885-1466
www.apaiart.eventbrite.com

 

Frankie Valli and the Four 
Seasons
May 26 and 27
Hard Rock Live
(800) 937-0010

 
Great American Beach Party
May 27
Fort Lauderdale Beach
City of Fort Lauderdale
(954) 828-5363
www.fortlauderdale.gov

 
Fort Lauderdale Man and Woman 
of the Year Grand Finale
June 2
Candidates raise money in honor 
of the Leukemia & Lymphoma 
Society’s Boy & Girl of the Year.
Fort Lauderdale Marriott Harbor 
Beach Resort and Spa
(954) 744-5300
www.mwoy.org

A Taste of Italy - 15th Annual 
Dinner and Wine Auction
June 6
For community supporters and 
wine afi cionados. Presented by 
PACE Center for Girls Broward
Casa D’Angelo Ristorante
(954) 561-6939
www.pacecenter.org

 
Pinion Passion Hour
June 6
Bull Market
(954) 614-6795
www.pinioninc.org

Smoke on the Water BBQ Feast 
and Competition
June 10
Riverwalk’s Smoke on the Water 
BBQ Feast & Competition returns for 
more mouthwatering good times.
Esplanade Park
Riverwalk Fort Lauderdale
(954) 468-1541
www.goriverwalk.com

Finding Neverland
June 13-25
Finding Neverland tells the incredible 
story behind one of the world’s 
most beloved characters: Peter Pan. 
Presented by Broadway Across 
America
Broward Center for the 
Performing Arts
(954) 626-7821

BONNET HOUSE MUSEUM 
AND GARDENS 
(954) 703-2614

www.bonnethouse.org  
Drawing Workshop
May 9 and 10
Join Nia Nakis on the historic 
Bonnet House estate.

Flora & Fauna Class: Gardening 
for Butter¡ ies and Birds
May 21

BROWARD CENTER FOR THE 
PERFORMING ARTS

(954) 462-0222
www.browardcenter.org

Family Fun Series: “Lyle, Lyle, 
Crocodile”
May 6
Based on the timeless picture books by 
Bernard Waber, this production of this 
crowd-pleasing musical has been taking 
the country by storm for many years

 
Arts Radio Network Series — 
“Steel Magnolias”
May 13 and 14 

 
Idina Menzel
May 24

 
Dave Mason: “Alone Together Again”
June 9 
Classic rock legend Dave Mason (a 
Rock Hall inductee as a founding 
member of Traffi c), revisits his 
classic 1970 solo masterpiece 
Alone Together on his “Alone 
Together Again Tour.”

 
Girls Only: The Secret Comedy of 
Women
June 14-18 and 21-25
“Girls Only” is an original comedy that 
celebrates the honor, truth, humor, 
and silliness of being female. With a 
two-woman cast and audiences full of 
raucous, laughing ladies, the show is a 
unique examination of all things girly.

BROWARD COUNTY MAIN LIBRARY
(954) 357-7443

www.broward.org/library
Counterpoints Exhibition 
May 

Memoir Writing with Anita 
Mitchell
May 1

Meet Lisa Unger, Author of The 
Red Hunter
May 3

Full Exposure Photography Club
May 3, 10, 17, 24
Have fun learning how to take 
photographs.

Introduction to Microso¤  Word 
2010, Part 1 of 4
May 4
Learn a new computer program. 

Creation Station Robotics Club
May 6
Join the Robotics Club. See what 
you can make. 

Senior Travel Adventures: 
Traveling on Your Own or With 
a Group
May 11
Friends of the Fort Lauderdale 
Libraries president Alison Rials will 
talk about her travel adventures as a 
senior and as a guide for her elderly 
parents, now in their 90s.

Upcycled Downtown Cra¤ 
May 13
Make a craft that you can take 
home with you the same day.

Author Richard Gerber Discusses 
Jazz, America’s Gi¤ 
May 16
Gerber unearths some interesting 
facts, such as shared cultural 
experiences of African-Americans 
and Jews.

Chopin for All Concert Series
May 20
Beautiful Chopin concert from 
emerging musicians. 

Poetry Writers and Readings
May 20
Meet other poets at this informative 
and fun poetry workshop for all.

Free Opera Concert
May 27 
New Visions, New Voices Fort 
Lauderdale Operatic Works presents 
a modern opera in English.

Summer Reading Kicko¦ , Build A 
Better World
June 3
Have a fun day at the Main Library 
as you sign up for summer reading 
challenges.

MUSEUM OF DISCOVERY 
AND SCIENCE 

(954) 467- MODS (6637)
www.mods.org

The Fate of the Furious: The 
IMAX Experience® 
Through May 4
AutoNation IMAX Theater
(954) 463-IMAX (4629)

Asian Paci© c American Heritage 
Celebration
May 13 and 14 

Birds of Paradise: Amazing 
Avian Evolution
May 27 
A National Geographic Exhibition 

Summer Time Moonlight Sea 
Turtle Walks
June 13-15, 20-22, 27-29 
and July 11-13
Visitors will have the opportunity 
to learn about sea turtle nesting 
and nature permitting, observe a 
loggerhead sea turtle lay her eggs 
and then head out to sea.

PARKER PLAYHOUSE
(954) 462-0222

www.browardcenter.org
Andrés López
May 5 and 13
"Andrés López is a comedian and actor. 
He is considered a pioneer of stand-up 
comedy in Colombia. López gained 
notoriety in Colombia after releasing 
his show “La Pelota de Letras,” which 
earned him a Double Diamond award 
from Universal Music."

Haters Roast: The Shady Tour
May 11
Murray and Peter return to the 
Parker Playhouse with Hater’s 
Roast: The Shady Tour starring 
favorites from Ru Paul’s Drag Race.

Todd Rundgren
May 24
As a songwriter, video pioneer, 
producer, recording artist, computer 
software developer, conceptualist, 
and interactive artist, Rundgren has 
made a lasting impact on both the 
form and content of popular music.

Joe Jackson
May 31

Anne Wilson of Heart
June 8
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RIVERWALK RECREATION
@ Riverwalk • (954) 526-5159

www.RiverwalkRec.com 

• Cardio Mix with Josh Hecht
Mondays & Wednesdays | 6:30 
p.m. | Esplanade Park
Times and dates subject to 
change depending on weather.
(954) 232-7737

• A Dog's Best Friend Group Classes
Intermediate Dog Obedience Class
Thursdays | 7 p.m.
Masters Dog Obedience Class 
Thursdays | 8:15 p.m. 
Esplanade Park 
www.adogsbestfriend.com

• Cycle Party Tours 
Everyday | Reservation required
Jump aboard a 15-person 
quadracycle and experience Fort 
Lauderdale in an entirely new way. 
(954) 633-4665
www.cp-tours.com/fortlauderdale/cycle-party

• Bike & eTrike Tours
Everyday | Reservation required
Tours are along the north and south sides 
of the river focused on the Riverwalk.
(954) 633-4665
www.cp-tours.com/fortlauderdale

• Kayak & Paddleboard Rentals
Everyday | 10 a.m. – 6 p.m. 
Along the New River 
Explore the yachting capital of 
the world in a kayak or on a 
paddleboard. Launching from 
Esplanade Park. 
(954) 633-4665
www.cp-tours.com/fortlauderdale

• Fort Lauderdale 
Segway Tours
Everyday | 8 a.m. – 6 p.m.  
Reservation required 
Take a one- or two-hour Segway 
tour in Fort Lauderdale on the 
Riverwalk. Training provided. 
(954) 304-5746 
www.segwayfortlauderdale.com

• EcoBoat Rentals 
Everyday | 10 a.m. – 6 p.m. 
Reservation required 
2525 Marina Bay Dr. W. 
www.ecoboatsfl .com
(954) 5000-ECO

• Ebb and Flow Yoga 
Tuesdays
Bring your mat to Fort Lauderdale’s 
scenic gem, Riverwalk, and enjoy 
a peaceful after-work or pre-
dinner yoga session with Marilyn 
DeMartini. 
Esplanade Park
(954) 649-4904

E V E N T S  C O N N E C T I O N

ONGOING
Riverwalk Water Trolley
Ongoing  
Seven days a week, from 11 a.m. 
to 2 p.m. and 4 p.m. to 11 p.m.
The Riverwalk Water Trolley travels 
along the New River from the 
Broward Center for the Performing 
Arts to Stranahan House. There are 
four stops on the north side of the 
river and four on the south side. 
Passengers ride for free.
(954) 761-3543
www.riverwalkwatertrolley.com

Broward Means Business 
Quarterly
Fort Lauderdale Historical Society
(954) 463-4431
www.fl hc.org

Full Moon Mangrove Tours 
The night of the full moon 
Hugh Taylor Birch State Park
Friends of Birch State Park, Inc.
(954) 566-0660
www.birchstatepark.org

JM Lexus Sunday Jazz Brunch
First Sunday of the month  
11 a.m. to 2 p.m.
Riverwalk Park
(954) 828-5363

Chair Yoga with Ester
Mondays
Broward County Main Library 
(954) 357-7443 
www.broward.org/library

El Club
Tuesdays
Broward County Main Library
(954) 357-7439
www.broward.org/library

Living Well Program – 
Tai Chi and QiGong Sessions
Tuesdays 
Hugh Taylor Birch State Park
Friends of Birch State Park, Inc.
(954) 566-0660
www.birchstatepark.org

Open Mic Tuesdays 
Fourth Tuesday of the month 
ArtServe
(954) 462-8190
www.artserve.org

English Café
Wednesdays
Broward County Main Library
(954) 357-7439
www.broward.org/library

Crossroads Café
Wednesdays 
Broward County Main Library 
(954) 357-7439
www.broward.org/library

Behind the Scenes Private 
Living Quarters Tours
Second and fourth Wednesday 
of the month
Bonnet House Museum and Gardens
(954) 703-2606
www.bonnethouse.org/hours-fees

Free First Thursday 
Starry Nights 
Thursdays 
NSU Art Museum Fort Lauderdale
(954) 525-5500
www.nsuartmuseum.org

Live Animal Shows 
Fridays and Saturdays
Hugh Taylor Birch State Park
Friends of Birch State Park, Inc.
(954) 566-0660
www.birchstatepark.org

Board Games for Adults
Thursdays
Broward County Main Library 
(954) 357-7443
www.broward.org/library 

CALM Coloring for Adults
Thursdays
Broward County Main Library 
(954) 357-7443
www.broward.org/library 

Ranger Guided Walks 
Fridays 
Hugh Taylor Birch State Park
Friends of Birch State Park, Inc.
(954) 566-0660
www.birchstatepark.org

Friday Night Sound Waves
Fridays
Slide off your shoes and sink into 
your beach chair every Friday night, 
during the Free Friday Night Sound 
Waves live music series at The Hub 
on Fort Lauderdale Beach.
The Fort Lauderdale Beach Hub 
www.fridaynightsoundwaves.com

Friends of the Fort Lauderdale 
Libraries Books and More Event
First Friday of the month 
Broward County Main Library 
(954) 357-7443
www.broward.org/library

Food in Motion Flagler 
Green Market 
Second Friday of the month 
Feldman Park 
FAT Village
(754) 800-1640

The VoiceBox
Fourth Friday of the month 
ArtServe
(954) 462-8190
www.artserve.org

Advanced Art of Photography 
with Jack Wild 
Saturdays 
Broward County Main Library 
(954) 357-7443
www.broward.org/library

Introductory Art of 
Photography with Jack Wild
Saturdays 
Broward County Main Library 
(954) 357-7443
www.broward.org/library

Flagler ArtWalk 
Last Saturday of the month 
FAT Village
(754) 800-1640 
www.fl aglerartwalk.com
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954-802-2219  •  www.idmanagement.build  •  info@idmanagement.build

automotive • retail • commercial • lighting • interiors

innovation, design and construction
These three words best describe who we are and what we can do for you.  In our industry, we are often 
referred to as Owner Reps or Project Managers. Our team represents each owner and manages each project 
by providing innovative solutions and products to our clients which truly sets us apart from the competition.

“You can’t build a reputation on what you are going to do” Henry Ford

Our experience is built on over 26 years of developing and delivering projects to our clients. We specialize in 
automotive, retail, banking, hospitality and commercial projects. Contact us today for a complimentary 
consultation to discuss your project.
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AS AN AMBASSADOR YOU WILL HAVE AN OPPORTUNITY TO:
•  Welcome neighbors and visitors, answer questions, and hand out 

brochures from a Riverwalk Kiosk.
•  Provide information about restaurants, shops, events, and activities in 

downtown and along the Riverwalk.
•  Enhance Riverwalk’s identity as a vibrant, engaging, downtown Fort 

Lauderdale destination. 
•  Earn community service hours for your school, nonprofit, or 

philanthropic organization.

JOIN OUR TEAM!
SATURDAY AND SUNDAY • 11 AM - 5 PM (Three hour shifts)

Riverwalk and the City of Fort Lauderdale are looking for energetic, outgoing, 
and enthusiastic volunteers to serve as Riverwalk Ambassadors.

If you would like this publication in an alternate format, please 
call (954) 828-4755 or email publicaffairs@fortlauderdale.gov.

For more information:

JOANN SMITH | club10@aol.com | 954.298.5607

JORG HRUSCHKA, Chief Service Officer
JHruschka@fortlauderdale.gov | 954.828.5568



• Local or long-distance
• Storage
• Building to building or internal

• Single item
• Packing services & supplies
• File transfers

Our trained, hardworking team can tailor any move, big or small.

Moving businesses forward.

TWO MEN AND A TRUCK® Ft. Lauderdale
twomenftl.com | 954.616.6683

Business moving services:

Each franchise is independently owned and operated. | U.S. DOT No. 1336508
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2017 Golf Tournament

Fort Lauderdale Country Club
415 Country Club Drive

Fort Lauderdale, FL

To register, contact:
C.A. Messana 954-547-8567  •  cam@cacatering.net

All proceeds will bene�t the Junior Golf Association of Broward County
www.jga.org

Friday June 9, 2017

Join us for the 

Great Perks & Prizes!
l	Free logo golf shirt
l	Free Cocktail Party with 

silent auction
l	Free food and beverage 

stations on the course
l	Contests for putting, long 

drive, & closest to the pin
l	JGA alumni player in your 

group 
l	Award Ceremony with 

raffle prize drawings 

Cocktail Party/Auction 
Thursday June 8, 2017  
Antique Car Museum

Golf Tournament
Friday June 9, 2017
Fort Lauderdale
Country Club



954.917.2715
1254 N.W. 21st Street  |  Pompano Beach, Fl 33069
www.absolutepowdercoat.com

R e s t o r e  y o u r  p a t i o  f u r n i t u r e  f o r  a  f r a c t i o n  o f  t h e  c o s t  o f  r e p l a c e m e n t .

C A L L   F O R   A   F R E E   E S T I M A T E

R e s t o r e y o u r p a t i o f u r n i t u r e f o r a f r a c t i o n o f t h e c o s t o f r e p l a c e m e n t

BEFORE AFTER BEFORE AFTER

POWDER COATING • SANDBL ASTING • L ARGE SELECTION OF METAL FINISHES
CUSTOM FABRIC CUSHIONS • SLINGING • STR APPING

REFINISH YOUR OLD PATIO FURNITURE • TRANSFORM YOUR OUTDOORSREFINISH YOUR OLD PATIO FURNITURE • TRANSFORM YOUR OUTDOORS

SNOW BIRD SPECIAL: Restore your patio furniture, while you’re away, and we will store your furniture 
in our 30,000 sq. ft. facility safe from hurricanes. Your newly restored furniture 
will be delivered just in time for next season - - at no additional charge!

DOWNTOWNER
F O R T  L A U D E R D A L E ,  F L

The Historic

Drink Specials. Live Music.
Great Food. Waterfront Seating. 

Dine on the Riverwalk.

10 SOUTH NEW RIVER DRIVE EAST, FORT LAUDERDALE, FL
954.463.9800

www.thehistoricdowntowner.com
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Fort Lauderdale Country Club
415 Country Club Drive

Fort Lauderdale, FL

To register, contact:
C.A. Messana 954-547-8567  •  cam@cacatering.net

All proceeds will bene�t the Junior Golf Association of Broward County
www.jga.org

Friday June 9, 2017

Join us for the 

Great Perks & Prizes!
l	Free logo golf shirt
l	Free Cocktail Party with 

silent auction
l	Free food and beverage 

stations on the course
l	Contests for putting, long 

drive, & closest to the pin
l	JGA alumni player in your 

group 
l	Award Ceremony with 

raffle prize drawings 

Cocktail Party/Auction 
Thursday June 8, 2017  
Antique Car Museum

Golf Tournament
Friday June 9, 2017
Fort Lauderdale
Country Club



S N A P P E D  @   WANT TO SEE YOURSELF ON OUR SNAPPED@ PAGE?  
EMAIL YOUR PHOTOS TO MAGAZINE@GORIVERWALK.COM WITH 

COMPLETE EVENT INFORMATION AND NAMES OF PEOPLE PICTURED. 

GALE RESIDENCES FORT LAUDERDALE BEACH TOPPING OFF
Newgard Development has topped off Gale Residences Fort Lauderdale Beach. A ceremonial palm tree was placed on the 
roof to commemorate the major milestone. 

2017 DOWNTOWNER OF THE YEAR  
On Mar. 30, community leaders, colleagues, and friends honored Doug McCraw as the Downtowner of the Year for his 
contributions and commitment to the city. 
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DAN LINDBLADE, PRESIDENT & CEO GREATER 
FORT LAUDERDALE CHAMBER OF COMMERCE

JENNI MOREJON AND CHIP FALKANGER

JUAN PEDRO SAN MARTIN, DEV MOTWANI, 
HARVEY HERNANDEZ, AND JERRY MCDONALD

VICE MAYOR DEAN TRANTALIS, CITY OF FORT LAUDERDALE 
AND COMMISSIONER CHIP LAMARCA, BROWARD COUNTY

COMMISSIONER BRUCE ROBERTS, DENNIS STEFANACCI, GENIA DUNCAN ELLIS, DAN LINDBLADE, 
MICHAEL WEYMOUTH, DENNY O’SHEA, KEITH COSTELLO, DOUG MCCRAW, GALE BUTLER, 

DIANE D’ANGELO, JEFF FALKANGER, COURTNEY CRUSH, CHIP FALKANGER, JENNI MOREJON, 
AND CAROLYN MICHAELS

DAVID GONZALEZ AND FRANK RODRIGUEZ

KEITH COSTELLO, DOUG MCCRAW, AND DIANE D’ANGELO

DOUG MCCRAW, PRESIDENT, FAT VILLAGE AND 
DOWNTOWNER OF THE YEAR 2017

IVAN RAMIREZ, CRISTINA AGUILAR, 
AND JENNIFER SANTANA PH
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THE NUMBERS!

15,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

46,500+
FACEBOOK FANS

19,000+
TWITTER FOLLOWERS

18,200+
INSTAGRAM FOLLOWERS

6,000+
SNAPCHAT

114,700+
TOTAL AUDIENCE

THE NUMBERS!

15,000
PRINT MAGAZINES MONTHLY

10,000+
OPT-IN E-MAIL SUBSCRIBERS

46,500+
FACEBOOK FANS

19,000+

WHAT WE DO!
Go Riverwalk Magazine connects our readers with all facets 
of Fort Lauderdale:

• A flourishing downtown
• Citywide array of social, cultural and neighborhood events
• The world-class business and professional community

• Trend-setting fashion and shopping
• Avant-garde dining options

DISTRIBUTION
1,500 magazines direct mailed to Riverwalk

members and subscribers.

10,000	+ copies are delivered to high-traffic
locations including:

• Hotels
• Fine retail and restaurants
• High-end luxury apartments
• Downtown office buildings
• Auto dealerships
• Banks
• Restaurants
• Real estate offices
• Hair salons
• Exercise clubs
• Art galleries

ADVERTISE IN

6,000+
SNAPCHAT

114,700+
TOTAL AUDIENCE

For advertising  
information, contact
Mark Budwig, 
Publisher
(954) 523-1980
Advertising@GoRiverwalk.com



MARLENE LEWIS   
TITLE OF WORK: ABSTRACT BURST

A R T I S T  P R O F I L E

Fort Lauderdale has been an inspiration for many 
projects over the years, from author Carl Hiaasen’s 
Newbery Honor award winning children’s 

book Hoot to the 1960 film Where the Boys Are 
with Connie Francis. Today, artist Marlene Lewis, 
originally from Miami, finds inspiration in the 
city’s lush tropical setting that is accompanied by 
cosmopolitan living and a rich culture.

Originally a high school humanities teacher, Lewis 
spent her extra time painting while also taking night 
classes at Washington University. Today, she uses her 
background in teaching to make the abstract fi gures she 
specializes in come 
alive. “Everything I've 
done has helped me as 
an artist,” Lewis says. 
“Teaching taught 
me that one needs a 
story to tell. Th ings 
need to be reworked 
to be presented in a 
coherent way.” 

Lewis also worked 
on documentaries 
for the PBS station 
KETC in St. Louis 
and she says those 
projects taught her 
about framing what 
she sees in front of 
her. “You realize, as 
you are editing or 
painting, that you 
are in control of that 
small piece of space 
and it's up to you to 
make it work,” Lewis 
says. Although she 
focuses heavily on 
female fi gurative 
and nude paintings, 
along with plein air 
landscapes, she was 
recruited to paint 
abstract hearts for 
organ donor families 

who participate in the Donate Life fl oat in the Rose 
Bowl Parade.  

Lewis admires the f luidity of inks and the 
movement created by acrylics and charcoal once 
combined with water, allowing her to elicit positive 
reactions from everyone who views her abstract 
figures. “People often tell me that they connect with 
the colors and energy in my paintings,” she says. 
“They seem to be drawn to the possibilities that they 
experience when they look at them.” 

If you would like to learn more about Lewis and her 
paintings, visit www.marlenelewis.com.  

WRITER WILLIAM COHN
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Award-winning  
pediatric cancer care  
right here at home

1600 S. Andrews Avenue, Fort Lauderdale, FL 33316

The Salah Foundation Children’s Hospital  
at Broward Health Medical Center  
offers one of the most comprehensive 
pediatric hematology oncology programs  
in South Florida.

Our dedicated team of specialists offers  
in-depth expertise in diagnosing and  
treating children and adolescents with  
all types of cancer and blood disorders.

The care provided focuses on the  
unique needs of each patient and  
their families and is delivered in a  
compassionate, healing environment.

For more information, please call 954.355.4527 
or visit BrowardHealth.org/pediatriccancer


